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■ \^atch localized MTV You could say we're globally local. If you didn't have all that crap in your mouth 
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Industry Works To Protect Rights, Makes Strides With Piracy 



Congress To Tackle Tough C'right Issues 



BY BILL HOLLAND 

WASHINGTON, D.C.-Cnnjrrest; 
faces a fall schwlule filled with impor- 
tant and unsettled copjTight issues as 
members of the Senate and House 
return from the annual August 
recess. 

Ratification of an important 
international copyright treaty, 
passage of legislation that 
would give President Clinton 
fast-track trade |>oHcy author- 
ity, an information superhigh- 
way hiil that W{)ul(l bring copyright law 
into the digital age. and bills that would 
extend the copyright term and offer 
music-license fee exemptions to tavern 
owners and religious broadcastei"s all 
await congressional action this session. 

Several InterncL-rt'lated issues — 



Philips Brings 
Intl Favorite 
Bocelli To U.S. 

Thin Htory ivas prepared by Ponl 
Vema m New York and Mark Dezzani 
in Mihvi. 

MILAN — Having shattered sales 
records in his native Italy, Germany, 
and other territo- 
ries with his smash 
crossover duet 
with Sarah Bright- 
:;j> man, "Time To Say 

. " Goodbye," tenor 
Andrea Bocelli is 
.netting out to con- 
quer the largest 
BOCELLI and most difficult 
music market in 
the world: the United States. 

On Sept, 23, Philips will release 
Bocelli's compilation "Romanza," 
(Crititiiiiu'd on juu/i' III) 





online accountability and liability for 
the circumvention of copyright protec- 
tion mechanisms — top the priority list 
as members brace to attempt to deal 
with the first wave of conflicting inter- 
ests on the information superhighway. 

^ There are m^jor conflicts 

caused by the computer- 
based Internet revolution 
between Internet service 
providers (ISPs) and their 
allies (such as long-distance 
telephone companies and 
computer and electronics 
manufacturers) and the copyright 
"content" industries, including the 
major record labels. 

The Senate Judiciary Committee is 
the fii'st to go back to work on copy- 
right issues, with an airing of Copy- 
right Infringement Lial)i!ity of Online 
and Internet Service Providers issues 
Sept. 4. No Senate bill has yet been 
inti*oduced. 

(Continued ou paije 111) 



U.S. Pirate Recording Seizures Down 



BY BILL HOLLAND 

WASHINGTON, D.C.-Pirates and 
counterfeiters in the U.S. have finally 
gotten the picture that there's an excel- 
lent chance they could end up cough- 
ing up huge fines or going to 
jail, says the head of the anti- 
piracy unit of the Kecoi-ding 
Industry Assn. of America 
(RIAA). 

"This is not a risk-free 
business," says Steve 
D'Onofrio, RIAA's executive 
VP and director of anti-piracy. 

According to figures in the new 
RIAA midyear anti-piracy statistics 
sun'ey, seizures of counterfeit and 
pirate cassettes continue to tumble. 
CD seizures are down H.G'^, and cas- 
sette seizures are down a whopping 
o7^ from last yeai-. 

There are fewer and smaller bogus 
cassette factories in operation, which 
is where the bulk of arrests has been 




made in the past, says D'Onofrio, so the 
numl»er of arrests, indictments, guilty 
pleas, and convictions has dropped. 

"I think we've had an impact," he 
says. *Tou just don't see the number of 
cassette vendors setting up anymore, 
except in isolated pockets." 

D'Onofrio also says that 
"word has gotten around" 
about recent big busts, such 
as the huge seizure of 
800,000 bootleg CDs in 
March and a landmark fine 
of $7 million and prison 
terms of up to 12 years handed dowTi 
in a successful prosecution involving 
"franchised" pirates in several states 
(Billboard, July 5). 

The numbei' of seizures is down com- 
pared to last year, but between Janu- 
ary and June of this year, law-enforce- 
ment authorities took in nearly 195.(XK) 
counterfeit/pirate cassettes and 
820,000 bogus CDs, along with 1.5 mil- 
(Onifiiiucd <n) pofff 110) 



For Its 40th, Island Celebrates With Music 



Series Captures Evolution Of Island Beats 



■ BY NIGEL WILLIAMSON 

LONDON — It may seem a little early 
to begin celebrating the 40th anniver- 
.sarj- of Island Records when the event 
does not happen until 1999. 

Yet the label's founder, Chris 
Blackv^'ell, believes that, as the owner 
of one of the most diverse and infiu- 
ential back catalogs in the historj' of 
popular music, there are good reasons 
to build up to the date with a three- 
yeai" program of rolling releases. 

Blackwell, who founded the label in 
Jamaica in 1959 and remains non- 
executive chairman of Island despite 
selling his interest to Polif'Gram eight 



years ago, says, "I wanted to release 
a certain amount of stuff over a peri- 
od of time so we could keep up a sus- 
tained interest 
rather than do it in 
one expensive 
boxed set which 
people might 
struggle to alTord. 
It is a little bit dil- 
ferent [thanl how 
these things have been done before." 

Sept. 15 (and Sept. Ifi in the U.S.) 
sees the release of the first two vol- 
umes of the anniversiirj' series to be 
known as 'The Island 40th Anniver- 
(Contini(ed oti fjaije 102) 



'Ska's The Limit' For Set 
Featuring Early Tunes 

■ BY ELENA OUMANO 

When it comes to spreading the 
sounds of Jamaica throughout the 
world. Island Records' history reads 
like a heroic epic whose closing cou- 
plets w'on't be inscribed until a distant 
future. It all begins in 1959, when a 
young Jamaican producer named 
Chris Blackwell plucks Laurel Aitken 
from the Kingston airport, where he's 
singing cal^T^sos to incoming tourists, 
and brings him to the capital city's 
B.B.C. studio to record Island's first 
release, "Boogie In My Bones." 

(Continued on pufje 102) 



New Questions 
Over Funding 
Of Deatti Row 

■ BY CHRIS MORRIS 

LOS ANGELES— As the federal 
government's probe of the embat- 
tled gangsta rap label Death Row- 
continues, a iwtential settlement in 
a long-running breach of partner- 
ship suit against the label promises 
to add a new twist to the tangled 
question of Death Row's funding. 

An attorney for the plaintiff in the 
breach-of-partnership suit against 
Death Row suggests that a settle- 
ment in his client's favor could help 
deflect allegations that Death Row 
received early funding from an L.A. 
drug dealer. Death Row's funding 
(Continued on page lOIf ) 



'Forest' Sees 
Dr€amWorl(s 
Release At Last 



BY DOUG REECE 



LOS ANGELES— Four years after 
the completion of the self-titled debut 
album from Forest For The Trees — a 
project master- 
minded by Carl 
Stephenson, the co- 
producer of Beck's 
"Mellow Gold"— 
the album is gener- 
ating considerable 
interest. Dream- 
Worka'Geffen final- ff^A 
ly releases the title ' 
Tuesday (9). stephenson 

Lead single 
"Dream" is blazing a path at modem 
rock radio. The song is at No. 23 this 
issue on the Modern Rock Tracks 
(Continued on page 20) 
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Reader's Digest Music, Warner Resound Linic 

Alliance Brings Direct-Mail Co. To Retail, Broadens Digest's Base 



BYIRV LICHTMAN 



NKW YORK— Reader's Digest Music's 
retail market alliance with Christian 
crossover label Warner Resound is but the 
opening salvo in the direct-mail company's 
year-old "strate^c initia- 
tive" to e-xpand its reper- 
toire and market reach. 

Under the new ar- 
rangement, which repre- 
sents Reader's Digest 
Music's first foray into a 
retail environment after 
37 years in the direct-iiiail 
business, the company's 
master vaults are yieldiig 
two holiday albums, "A Reader's Digest 
CThristmas" and "Highlights From Messiah." 
The former culls material from the compa- 
ny's boxed sets and carries a midline price of 




WARNER 



$1 1 .95 for CD and $7.95 for cassette; the lat- 
ter features 12 selections from the Handel 
masteriiieee and retails at $15.9a'$9.95 (Bill- 
board Bulletin, Sept. 3). 

Josi Raul Perez, VP of global product 
development at Reader's Digest Mu.sic, 
says that the company's 
"experimental" relation- 
ship with Warner Re- 
sound i.s limited to Chris- 
tian music shops, an en\n- 
ronment that conforms to 
Perez's strategj' of stick- 
ing with nonlraditional 
music retail outlets. 

"We're not here to compete with Tower 
Records," he say.s. "We don't want t« be in a 
traditional retail emTronment, simply because 
the majority of product in our vaults consists 
of instrumental mood music and classics, 
which traditional retail offers at very low 




■Music industry Pays Respects 
To Diana, Princess Of Waies 




LONDON— The death of Diana, I'rincess of 
Wales has cast a somber shadow over the 
music business in the days following the fatal 
car accident in Paris in the early hours of 
Aug. 31. 

The official funeral of LHana, Princess of 
Wales takes place Saturday (G). and most 
businesses are closing until after the funer- 
al ends in the early at'tenioon. 

As Billboard went to 
press, it was confirmed that 
Elton John, who worked 
with the princess on various 
charity projects, will per- 
form a version of his hit 
"Candle In The Wind," 
originally written about 
Marilyn Monroe, at the 
funeral ceremony. Co- 
writer Bernie Taupin is re- 
working the lyrics for the funeral. 

Sources at Mercury Records U.K.. which 
markets and distributes John's Rocket label, 
say there are no jilans to release the revised 
song as a single. 

Diana, Princess of Wales was actively 
involved in charity work alongside John, who 
founded the Elton John AIDS Foundation. 
Since that body's formation, all royalties 
from singles released by the artist have gone 
to the foundation, which distributed 12 mil- 
lion pounds ($19^ million) for remedial and 
preventative work in the AIDS field. 

Most retailers across the countrj' are clos- 
ing Saturday morning as a mark of respect. 
HMVs two Oxford Street stores, which arc 
on the route of the funeral cortege, will 
remain closed until at least 2 p.m. on the day 
of the funeral, lis Northampton st4)r<.', which 
is close to the \illage of Althorp, where Diana 
will be buried, will remain closed all day, as 
will most businesses in the city. 

Virgin Our Price says it will order all of its 
7fi Virgin Megastores and its 2fi0 Our Price 
outlets to stay closed until 2 p.m. and also 
points out that stores on the funeral route 
will be "treated with special sensitivity" and 
*Vill not oi>en until a respectable period" 
after the pas.'iage of the cortege. Andy's 
Records, the largest chain of indies, will also 
close until 2 p.m. 

On the performance scene, several artists 
postponed planned concerts. Scottish chart 
act Wet Wet Wet moved Iwick a Siiturday (ti) 
show in its home city of Glasgow by 24 hours, 
while Primal Scream has canceled all shows 
for the week, supported by Mercurjf Music 
Prize winner Roni Size & Reprazent. U2 paid 
tribute to the princess before its Sept. 2 show 
in Edinburgh, Scotland. 

Michael Jackson, also a friend of Diana, 
Prince.ss of Wales, canceled his long-await- 



ed Belgian concert at Ostend Rache Course 
the same day. Some 58,000 tickets had been 
sold for Jackson's show, and part of the 
crowd had arrived the previous day. The 
announcement of the concert's cancellation 
was made by promoters Make It Happen 
shortly after 4 p.m., just as the venue's gates 
were about to open to the public. 

"He t Jackson] was deeply shocked and col- 
lapsed when he heard the news," says Sony 
Music Belgium's marketing director for Epic, 
Patrick Aerts. Jackson's Barcelona, Si)ain, 
date, ori^nally scheduled for Sept. 4, was 
canceled due to a local contractual dispute 
(Billboard Bulletin, Sept. 3). 

Sony Music and Jackson's Paris-based pro- 
ducers of the History tour, Quliito Commu- 
nications, have also denied repoils that Jack- 
son was dining with the princess on the 
Saturday Ix'forc her death. 

Meanwhile, in the U.K., a gala dinner to 
celebrate 100 years of EMI — scheduled for 
Sept. 5 — hius been canceled because of the 
Diana tragedy. A new date for the event will 
be set closer to Christmas. 

The death overshadowed the launch of 
Xfm/London, the U.K.'s fu^t full-time alter- 
native rock stiition. which debuted Sept 1 at 
midday (see stor\', page 97). Tlie station went 
on air as planned despite the subdued output 
l>eing broadcast by the capital's other com- 
mercial and public radio stations. The launch 
day was dedicated to the memory of the 
princess. 

All five BBC radio networks will be cover- 
ing Saturday's funeral. The three music net- 
works, Radios 1, 2, and 3, have been instruct- 
(CoiUimted wi patje I0.i) 



prices. There's no compelling reason to com- 
pete with this product." 

Perez says, "There are many things going 

on in the formative or developmental stages. 
The labels and repertoire owTiers who deal 
with ua want us to trj- retail, so we've been 
getting many ideas and proposals from them. 
Our brand name fits beautifully into Christ- 
ian music stores, as it would in card and book- 
stores. 

'*We want to see the results of our experi- 
ment with Warner Resound, which I think is 
going to work," he adds. "Barry Landis 
[VP/GM of Warner Reaoundl is terrific to 
work with." 

Landis, who approached Perez with the 
idea of joining forces with Reader's Digest, 
served as executive producer of the projects, 
which also involved the input of Reader's 
Digest A&R editor John Alexander, Warner 
Resound direct market consultant Brenda 
Boswell, and Reader's Digest senior editor 

Gary Theroux. 

Meanwhile, Perez is meeting other previ- 
ously stated goals, chief among them to devel- 
op a younger audience base than traditional 
Reader's Digest direct-mail buyers "without 
taking the eye off our core market" (Billboanl, 




April 13. 1996). 

In making this double-barreled creative 
thrust Perez notes, "our release schedule is 
close to double that of a year ago. We've got 
a lot more products in order to satisfy both 
markets." 

Boxed sets with a contemporary flavor 
have come from the likes of Neil Diamond, 
who actually produced, compiled, and 
sequenced a three-CD concert program. 
There has also been a three-CD set of folk 
rock classics, and upcoming sets arc due 
from Linda Ronstadt and the Mamas & the 
Papas. 

A four-CD set, "Leading Ladies." a 
roundup of top female vocalists of the '50s 
through the '90s, runs the gamut from Ella 
Fitzgerald to Sheryl Crow. This package will 
be visible beyond direct-mail precincts, as it is 
part of a fund-raising drive to battle breast 
cancer. Available Oct 1 , the start of National 
Breast Cancer Month, the set was co-pro- 
duced with the National Alliance of Breast 
Cancer Organizations and Women's Wire. 
Perez's mother was a victim of breast cancer. 

Beyond classical and mood music, Reader's 
Digest Music has been acquiring new mater- 
ial via labels and other sources, including ses- 
sions featuring Floyd Cramer, Kenny 
Rogers, Judy (Collins, and Vic Damone. Perez 
(Ctmtinmd on page iOS) 
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TV & McKENNin: I'VE GOT A SECRET 

The article about Loreena McKennitt's 
new release, "Book Of Secrets," did a great 
job of providing background on this splendid 
artist (Billboard, Aug. 23). But one small cor- 
rection needs t.o be noted: It was said that 
McKennitt's success with her last two 
albums. "The Visit" and "The Mask And Mir- 
ror," w'as accomplished with "no television." 

American Program Service was pleased 
to develop and distribute a specially pro- 
duced half-hour s|>ecial, "Loreena McKen- 
nitt: No Journey's End," to more than 175 
public television stations. Stations began 
broadcasting the program in March 1996 
and continue to do so even now. As a result 
of including an 800 number at the end of 
the program encouraging viewers to call 
Loreena's Quintan Road office, more than 
5,000 phone calls have been received. 




As reported in Billboard March 23, 1996 
("Warner, Reprise Team With PBS 
On Longform Vids"), 
"According to Sound- 
Scan, sales of McKen- 
nitt's album 'The Mask 
And Mirror," which was 
highlighted in her public 
TV program, increased 
25% following the initial 
broadcast." MCKENNrrr 

We would like to think 
that public television played a small part in 
bringing Loreena new fans (to say nothing of 
the sales!). By the way, she and her team at 
Warner Bros. (L.A.) were a joy to work with. 

Niki Vetlel 

Senior VP. Program Development 
American Program Swvice 
Boston 
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Top Of TUB News 

1 0 The Hong Kong government 
conducts 0 raid on olleged CD 
pirates. 

1 0 Artists chompion U.S. pas- 
sage ol WlPO copyright treaties. 

Artists B Music 

14 Executive Turntable: 

Yoshiyuki Isomuro is oppointed 
executive VP at Sony njusic. 
16 Everclear's "So Much For 
The Atterglovii' is poppler than 
1 995's "Spamie And Fade.' 
1 6 The Beot: Self magazine 
releases on oibum to benefit 
breost cancer organizations. 
22 Boxscore: Michael Jocltson 
nabs top four concert-tally spots. 





22 The Reel Thing: Verve s 
"Going AN The Way' soundtrack 
offers a range ot 'SOs music. 
26 Popular Uprisings: Ohio 
plonist (3avid McClintock debuts. 
28 R&B: Female rop duo 
Nodonuf releases Its debut LP 
33 Dance Thix: Steve 'Silk' 
Hurley ends his lengthy donce- 
Hoor silence with a red-hot single, 
35 Country: Trace Adklns 



launches his sophomore album 
with 0 big radio campaign, 

39 Jazz/Blue Notes: Betty 
Carter, Vl/ynton Marsalis, and 
Bobby McFerrin head to school 
tor on educational program, 

40 Latin Notos: Happy 15th 
birthday to pop/rock/reggoe 
stars OS Paroiomas Do Sucesso, 

43 Classlcol/Keeping Score: 
Gil Shaham returns to video. 

44 In The Spirit: Atlanto Inter- 
notlonal Records mines its voults 
lor 10 years of hits. 

46 Higher Ground: Word 
Records releases "Mlndy's 
Revenge: 20 Killer Cuts ' 

47 Songwriters & Publishers: 
Hew BMI program sends CD 
releases to college radio. 

48 Studio Action: Mytek Intro- 
duces Its analog-dlgilal converter 
system, 

litenatiinal 

69 German music publishers 
compete lor chart-topping artists, 
71 Canada: Indie disthbutors 
come under lire trom retailers. 



71 Home & Abroad: Apoche 
Indian releases his ttiird LP In the 
U.K, 

72 Hits Of The World: 'Men In 

Block' reaches No, 1 In Australia, 

73 Global Music Pulse: Danish 
R&B trio Juice joins EMI-Medley, 

Merchants B Marketing 

77 LIVE Entertainment's nevii 
owners plan to turn the company 
around, 

SO Retail Tlock: Muslclond and 
suppliers close to a deal on credit 
terms 

83 Declorattons Of indepen- 
dents: Possibilities for the future 
of distributor Novane, 

84 Child's Play: EMI-Capitol 
promotes direct-to-vldeo "Cosper" 
soundtrock, 

87 Home Video: Jazz titles 
swing Into home video retail 

88 Shelf Talk: The East Coast 
video Show moves to Atlantic 
City, N.J.'s new convention cen- 
ter 

Reviews B Previews 

74 Spotlight reviews ot Mariah 
Corey's ■Buttertiy,' Oosis' 'Be 
Here Now,' end Gidon Kremer's 
•Astor Piozzolia: El Tango,' 



Priiranning 

97 10 R&B mixes per CD: more 
choices or nnore contusion? 

98 AiiWoves: The hse of fresh 

donee oct DJ Company. 

99 The Modem Age: Our Lady 
Peace's sophomore album pro- 
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claims 'Superman's Dead.' 
101 Music Video: New York's 
Time Warner Cable adds two r>ew 
music and arts channels. 

Features 

92 Classified 

93 Real Estota 

94 Updote/Ufellnes: Jazz 
pianist Dick Marx, 73, dies in an 
auto accident. 

107 Hot 100 Singles Spot- 
light: Morlah Carey's third No. i 
debut. 

110 Between The Bullets: Putt 
Daddy and Oosis are neck ond 
neck lor this week's lop soles. 
112 MorketWotch 
112 Homefront: MTV's Andy 
Schuon is keynote speaker at the 
Billboard/Airplay Monitor Radio 
Semlnor & Awards. 



t COMMENTARYJ 



U.S. Must Carry On C'right Tradition 



■ BY PETE and MAURA KENNEDY 

Maybe if we tell you our first date was at 
Buddj' Holly's graw in Lubbock, Texas (it 
was equal distance — 500 miles — from the 
towns where we'd each been playing), it will 
help you understand just how important our 
music is to us. 

Maybe you'll underatand if we tell you we 
gave up gigs at Carnegie Hall, Royal Albert 
Hall, and "The Tonight Show" playing 
other people's songs to instead spend 350 
days a year putting 200,000 miles on a 191t5 
van to be able to just about break even play- 
ing our own songs in small clubs and cof- 
feehouses. That's what we do. Our songa 
are almost like our children: They come 
from our heartJi, from our passion, from our 
experience. 

So maybe youTl understand why we would 
feel violated if someone were to steal our 
music — either by ripping off a music store, 
illegally copying a CD, or recording off the 
Internet Like every other musician or song- 
writer, artist or author, moviemaker or soft- 
ware designer, we can't build a fence arouml 
what we create. We can't put up barbed wire 
or encase it in ctmcrete and say, "This is mine, 
it's protected." Once it goes out, once w sing 
those lyrics or play those notes, they're out 
there. But they are still our creation. 

Copyright provides the protection. Copy- 



right says our laws respect our intellectual 
property as much as our real property. It 
says stealing is wrong and giving credit 
where it's due is right A lot of music's been 
written and sung since the Constitution gave 
us copyright protection (it's the only place 
in the body of the Constitution where the 
word "right" is even mentione<l), but it is as 
important today as it was 200 years ago. It's 
an American tradition. It's the right thing. 
Abe Lincoln said it adds "the fuel of inter- 
est to the fire of genius." 
We want Congres.'* to get the message. 



'We can't and shouldn't 
be encoiirapng an elec- 
lioniomaikelplaceof 
stolen goods. What's 
right is right, even online' 



We're hoping Congress understands the dif- 
ference between right and wrong. Most 
Americans think it's wrong to steal someone 
else's work. If you've got a good idea or a 
spark of creati\ity, it's right that you should 
get the credit 

The technologies of today's Information 
Age present new challenges we've got to 
meet CopjTight has kept pace in the past. 
Every time technology advanced fnjm the 




piano rolls to the cranked Victrolas, from 
plastic discs to 8-track tapeit, from cassettes 
to CDs, we've figured out a way to make 
copyright work. Copyright must have a 
place in today's advancing technologies. Just 
as technology makes it easier to steal, our 
laws must make protections stronger. 

We're on the Internet. When we're on the 
road — which is most of the time — El-mail is 
often the only way we can stay in touch. 
We're excited by the new technologies and 
the opportunities they open to us, to the peo- 
ple who listen to our music, to anyone who 
wants to learn more about just about any- 
thing. Copyiight belongs on the Internet, 
too. To borrow a phrase, it can make a good 
idea better. 

Today, anyone can put a whole CD or just 
a song into cyberspace and, with the click of 
a mouse, send it worldwide. We're already 
a digital industry. The technology is just 
getting better and better, making it easier 
and easier for crooks to make high-tjuality 
copies. Now, they're not just selling them 
on street comers, they're putting them into 
cyberspace. Wc can't and shouldn't be 
(Continmdoyi pageitS) 
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A&M Appts. Signal Its Intent 
To Raise Its Profile In R&B 



BY DON JEFFREY 



NEW YORK— A&M Records has 
completed the restructuring of its 
black music department with the hir- 
ing of Dave Rosas, who oversaw urban 
promotion at EMI Recoixls, as senior 
VP of urban promotion, and John 
McClain, who has returned after 
many years away from A&M to head 
urban A&R. 

The label has not officially an- 
nounced McClain's appointment, 
although he has been at A&M for at 
least a month with the title of senior 
VP of A&R. A former executive for 
A&M who brought Janet Jackson to 
the label in the '80s, McCIain has been 
at Interscope Records for several 
years, where he was instrumental in 
bringing Death Row Records and 
God's Pro[)crty with Kirk Franklin to 
that label. 

Rosas will command a staff of 11, 
including eight people he brought with 
him from the now-defunct EMI 
Records. 

McClain and Rosas will reiwrt to Al 
Cafaro, chairman/CEO of A&M 
Records. 

Cafaro says, "By bringing John 
McClain back, from a repertoire stand- 
point, and then finding Dave and his 
team to bring that repertoire to the 

M.U.S.I.C. To 
Boost WlPO 
Treaties' Cause 

■ BY SHAWNEE SMITH 

The Recording Industry Assn. of 
America (RIAA) has joine<l forces with 
artists and industry executives to form 
Musicians United for Strong Internet 
Copyright (M.U.S.I.C.) to urge Con- 
gress to approve the World Intellectu- 
al Property Organization Copyright 
Treaty and the WIPO Performances 
and Phonograms Treaty (Billboard, 
Aug. 9). 

The treaties will strengthen copy- 
right laws internationally and extend 
copyright protection to include the 
Internet Both are scheduled to l)e dis- 
cussed in Congress over the next two 
months. 

"We want to send a broad message 
that artists, producers — all creators, 
have invested time, heart, and money 
in their creative work and that the 
Internet is not a free-for-all," says 
Hilary Rosen, president/CEO of the 
RIAA. 

Members of the coalition include 
Tony Bennett, Mary Chapin Carpen- 
ter, Shawn Colvin, Sheryl Crow, Don 
Henley, Tom Jones, Kaith Hill, Joni 
Mitchell. Bonnie Raitt. Joan Osljome, 
Dwight Yoakam, and several other 
artists, in addition to record labels, 
songwriters, publishers, and various 
music organizations. 

Coalition members and representa- 
tives are expected to lend support to 
every campaign effort [HMwible. includ- 
ing lobbying and testifying before 
Congress. *'We expect coalition mem- 
bers and reps to be a part of our efforts, 
as well as the broad creative-commu- 
nity effort with book authors and other 
creators, because it affects them too," 
says Rosen. 

M.U.S.I.C. is not the first time 
(Continued mt page 110) 



marketplace, A&M and its artists have 
a wonderful opportunity to be success- 
ful in an area far too long ineffectis'e." 

A&M began to restructure its black 
music division last year after disap- 
pointing sales. In September, its joint- 
venture label Perspective laid off alt 27 
employees except for A&R executive 
Junior Regisford, who is now with 
A&M. Later in the year. Perspective 
founders James "Jimmy Jam" Harris 
and Terry I^ewis formed a joint ven- 
ture with Universal Records (Bill- 
Iward, Dec. 7, lyjwi). Persi)ective is no 
longer an active label, although acts 
(Continued on page JS) 



First Hong Kong Raid Nets CDs, Equipment 

New Laws Facilitate Seizures In Burgeoning Pirate Market 



BY GEOFF BURPEE 



HONG KONG— Authorities have car- 
ried out Hong Kong's first-ever raid on 
CD manufacturers suspected of pro- 
ducing pirated product. The arrest of 
three men and the confiscation of 
27,000 CDs adds credence to long-held 
industry fears that the territory may 
be supplying its own domestic market 
for pirated product (Billboard Bulletin, 
Sept. 4). 

Attention is now turning to the near- 
by Portuguese colony of Macau, which 
the International Federation of the 
Phonographic Industry' (IFPI) says is 
becoming a pii-acj'^ stronghold. 




Diva Deal. British classical label BMG Conifer has signed soprano Lesley Gar- 
rett to a worldwide deal. The singer, who was previously signed to British indie 
Silva Screen Records, is recording an album, "Soprano Inspired." a collection of 
religious arias, due for release through BMG Classics companies in November. 
Garrett was named Gramophone magazine's best-selling classical artist of the 
year for 1996. Seen here signing the deal, from left, are Alison Wenham. manag- 
ing director of BMG Conifer, and Gan-ett. 



Studios, iVIanufacturers Linic 
For European DVD Launcli 



Thin story was prepared by Eric 
Hamen of The HoUyivood Reporter. 

BERLIN — In an unusual display of 
coo|K;ration, five major studios and 10 
competing technoiog>' firms united at 
IFA, the consumer electronics trade 
fair in Berlin, to announce the intend- 
ed launch of DVD in Europe in the first 
quarter of next year. 

The five studios expect to offer a 
total of 25 titles in the first month and 
15 titles each month thereafter, bring- 
ing the total for the first year to almost 
200, it was revealed Aug. 29. 

The titles \\1ll be distributed across 
Europe, and each di.'^c will include Itoth 
original and local languages at a price 
roughly equivalent to $25 in local cur- 
rencies, or 20')f>-25% more than a VHS 
cas-tiette in sell-through. 

Producer Saul Zaentz ("The English 
Patient") and director Constantin 
Costa-Gavras ("Mad City") ap[jeared 
at IFA to push the product from the 
perspective of creative artists who 
appreciate the difference in quality 
between DVD and VHS. 

Films to be released include "Bat- 
man & Robin," "Conspiracy Theory," 
"Tomorrow Never Dies," and such 
older titles as "Blade Runner: The 
Director's Cut" and "The Wizard Of 
Oz." New titles will be released simul- 
taneously on DVD and VHS. 

Warner Home Video president War- 



ren Lieberfai'b, who spearheaded the 
coordinated launch effort in conjunc- 
tion with Dutch electronics giant 
Philips, terms DVD "an alternative to 
near-video-on-demand," which has 
begun spreading through major Euro- 
pean territories via a string of newly 
founded digital pay-TV platforms. 

Lieberfarb says the industry was 
encouraged by initial DVD sales in the 
U.S., where about 45% of the 166,000 
discs delivered so far have been sold. 

(Continued on page lO.i) 



The Hong Kong raids, the first in the 
former British colony, resulted in the 
confiscation of HK$8 million ($1,025 
million) worth of production equipment 
with a capacity of 40,000 units per day. 

The regional IFPI body says the 
raids are just the tip of the iceberg in 
the territory and surrounding areas. 
Also seized were some 27,000 CDs, 
including 7,000 music discs by various 
Hong Kong artiste, worth an estimated 
HK$900,000 ($120,000). No interna- 
tional re|)ertoire was seized. 

The remainder included Sony 
PlayStation games and VCD-format 
feature films. 

Hong Kong customs authorities and 
the intellectual proixjrty investigation 
bureau carried out the raids with sup- 
port from the police. 

Asked if the action represents a sig- 
nificant development for Hong Kong 
authorities in the wake of the June 30 
handover from the British administra- 
tion, IFPI regional director J.C. Ciouw 
says: "It's loo fwlitical; I c-an't comment" 

However. Giouw says, "the Hong 
Kong customs and Hong Kong gov- 
ernment have been under a lot of pres- 
sure recently, las] IFPI has started to 
claim that the pirated CDs for sale in 
Hong Kong are produced here." 

'The government here Ls pretty co- 
operative, before the handover as well 
as after. The difference now is that the 
Chinese are pretty eager that the 
Hong Kong authorities stop these 
pirate activities." 

Chinese authorities also seized, on 
Aug. 27, two replication lines in Wuhan, 
China. These were the first seized out- 



side the notorious pirate center of 
Guangdong Province, the southern 
Chinese Special Economic Zone bor- 
dering Hong Kong. 

However, Giouw says that the recent 
Hong Kong seizure is of particular 
importance, as "the Hong Kong gov- 
ernment has been denying that any of 
the plants in Hong Kong were involved 
in manufacturing CDs." 

"Until now." he adds. "They've said 
that all the CDs have been coming from 
the Mainland. In July, IFPI began 
pushing the concept that no, the mjyor- 
ity of these are coming from HK, and 
some others in Macau." 

The success of the recent seizures 
has also been due to the renewed 
enthusiasm of Hong Kong customs 
authorities due to copyright law intro- 
duced June 27, days before the han- 
dover from British rule. The new^ law 
empowers customs to seize suspected 
infringing articles if the owner cannot 
produce evidence of copyright owner- 
ship. Prior to the instatement of the 
new law, copyright owners were 
required to come forward and prove 
rightful ownership before goods could 
be seized, complicating the process of 
charging pirates. 

"We have a lot of contact with [legit- 
imate! CI) plants here." Giouw says. 
"CD plants' owners know their trade 
pretty well; they can see competitors 
come in undercutting their price. So 
TirsX of all we have informal informa- 
tion from CD plants." 

Giouw sa.vs that there were two ways 
in which the recent batch of pirated 
(Continued on page 104) 



'Star Wars' Force Is Back 

Strong Sales For Video Trilogy Reissue 



■ BY EILEEN FITZPATRICK 

LOS ANGELES — Once again, the 

"Star Wars" video trilog>' is proving to 
be a powerful force at retail. 

According to retail reports, first- 
week sales of the special-edition "Star 
Wars" trilogy have exceeded most 
expectations and put the title on a pace 
that could equal the success experi- 
enced in 1995, when the three "Stars 
Wars" tapes were first released as a 
set. 

In 1995, 6 million trilogy sets were 
sold, according to 20th Century Fox 
Home Entertainment, which distrib- 
utes the titles. To date, Fox says, more 
than '-M) million units of the three orig- 
inal "Star Wars" films have been sold. 

"We were concerned that this title 



Interscope Reaches Crossroads With 
Trauma Split, Death Row Uncertainty 



BY CRAIG ROSEN 



LOS ANGELES — It was only nine 
months ago that Interscope Records 
was on top of the world. 

For the first time since Columbia 
achieved the feat in 1976, Interscope 



NEWS ANALYSIS 



held the top four spots on The Bill- 
board 200 in the Dec. 7, 1996, issue, 
with Bush's "Razorblade Suitcase" at 
the summit, Snoop Doggy Dogg's "Tha 
Doggfather" at No. 2, No Doubt's 
"Tragic Kingdom" at No. 3, and 
Makaveli's 'The Don Killuminati: The 



7 Day Theory" (recorded by the late 
Tuj)ac Shakur under a pseudonym) at 
No. 4. 

Now, however, Interscope's rela- 
tionships with mast of those best-sell- 
ing acts may be drawing to a close. 

According to sources, the estate of 
Shakur has had dLscussions with Mer- 
cury Records about issuing previously 
unreleased material by the late rap star 
recorded prior to his association with 
Interscope septinitf^ story, page 1). 

Meanwhile, sources say that Death 
Row, the home of Snoop Doggy Dogg 
and the label that released two albums 
by Shakur, \^ill likely be leaving the In- 
(Continufd on page 10^) 



was basically the same old movies," 
says Wherehouse sell-through video 
buyer Brett Hayden, "but apparently 
people are buying it again." 

Hayden says the 231-store Torrance* 
Calif.-based chain has sold nearly half 
of its initial order of the special edition, 
which has been in stores since Aug. 26. 

Fox will sell the title for only 97 days. 
On Nov. 30, the supplier will cease tak- 
ing retail orders. 

Set up by the theatrical rerelease of 
the films earlier this year, the special- 
edition video rerelease is a "textbook" 
marketing case, say retailers. The films 
cumulatively grossed $250 million in 
U.S. theaters and received widespread 
publicity, which has been carried 
through for the videos. 

In addition, many retailers report 
that the higher-priced letter-boxed edi- 
tion has been especially popular. Hay- 
den says some Wherehouse stores 
were caught short on the letter-boxed 
edition, which is priced at $59.S)8 with 
a $39.98 minimum advertised price 
(MAP). Most stores, though, have dis- 
counted it to $35-.$40. 

"For every eight pieces we sell, three 
are letter-boxed versions," says Best 
Buy video merchandise manager Joe 
Pagano. "It's a very hot title." 

First-week sales at Best Buy were 
more than 55,000 units, Pagano says. 

The pan-and-scan version is priced 
at $49.98 with a $29.98 MAP. A major- 
ity of retailers are selling the title at 
MAP pricing. Individual units are 
priced at $19.98. 

However, Ann Arbor, Mich.-based 
Borders Books & Music is one chain 
that is bucking the deep-discounting 
(Continued on page 110) 
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MTV NETWORKS, AND DANNY GOLDBERG 

OF MERCURY RECORDS WILL HOST AN * 

EXCLUSIVE PREVIEW PERFORMANCE OF MTV UNPLUGGED WITH BABYFACE AND SOME OF HIS 
CLOSEST FRIENDS, INCLUDING STEVIE WONDER AT MANHATTAN CENTER STUDIOS ON 
SEPTEMBER Z4TH. ThE CONCERT HONORS JUDY McGRATH, PRESIDENT OF MTV/M2, AND 
BENEFITS PHOENIX HOUSE, ONE OF THE COUNTRY'S MOST PROGRESSIVE AND SUCCESSFUL 
DRUG TREATMENT AND PREVENTION PROGRAMS FOR YOUNG PEOPLE. FOR TICKET AND 
DINNER INFORMATION CONTACT RAY SOLDAVIN AT |212] 595~5II0 EXTENSION /80] 



Cri 



Europe represents 34% of the world music market! 
And you wonder why your product is not as successful in Europe, 

as it is in your own country? 



HO OES OUR: 



Label/Product management ? 

Marketing & Promotion co-ordination & control ? 

Supervision of your licensees ? 

Supervision & control of your distributor ? 

Third party sub-licenses and/or product exploitation ? 

Legal advice ? 

Budget controlling ? 

Company public relations ? 




IT S LIKE HAVING YOUR OWN OFFICE IN EUROPE WITHOUT THE 
HEADACHES AND AT A FRACTION OF THE COST! 

Contact: Manlio Celotti @ CRA creative representation agency a division of DOGO.BROS. Entertainment GmbH, 
Hinterm Vogelherd 22, D-22926 Ahrensburg, Germany Tel.: +49(0)4102-51488 Fax: +49(0)4102-51488 
Erianger StraBe 9, D-91083 Boiersdorf, Germany Tel.: +49(0)9133-777555 Fox: +49(0)9133-6699 

or ot Hotel Pelican, 926 Oceon Drive, Miomt Beoch, Phone: 305.673.3373, Fox: 305. 673. 3255 
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Photek To Reveal His 'Modus Operandi' 

Astralwerks Debut Set Aimed At Pop Mainstream 



BY LARRY FUCK 

NEW YORK— After three years of 
steadily building an underground cult 
following with a string of acclaimed 
import singles, electronic-dance vir- 
tuoso Photek will aim to infiltrate the 
pop mainstream Tuesday (9) with 
"Modus Operandi," his full-length 

debut on Aitralwerks. 

Unlike others plying their wares in 
this increasingly acti\'e circuit of club- 
land, the label and Photek, aka 
Rupert Parkes, are taking a surpris- 
ingly low-key approach to selling the 
U.K. native's music — due in large 
part to the artist's decision not to tour 
and to keep other promotional 
appearances to a minimum. 

"He's not an outgoing person," says 
Astralwerks co-director Andrew 
Goldstone. "It's a minor liability' to the 
project, and he knows it But we can't 
force him to do things he's uncom- 



fortable with. The bottom line is that 
Ru^^rt is a brilliant musician with a 
large following. They're truly waiting 
for this album." * 

Goldstone could be correct in his 
assessment, given the anticipation ris- 
ing at independent 
retail. 

"We've always 
done well with 
his imports, and 
there's good word- 
of-mouth on this 
album," says Mar- 
lon Creaton, man- 
PHOTEK jggr of Record 
Kitchen in San 
Francisco. "What is unclear right now 
is whether or not this album will sell 
beyond the audience already aware of 
him. There's already so much elec- 
tronic music out there. The label will 
need to aggressively educate the pub- 
lic in order for this to stand out." 




To that end, Astralwerks is already 
a month deep into a vigorous press 
campaign that will keep Parkes — ^who 
is already a longtime critical 
favorite — on the pages on nearly 
every major music publication 
through the close of '97. 

Beyond that, the mostly instru- 
mental "Modus Operandi" will ship 
Tuesday (9) to college radio and elec- 
tronic specialty shows. Howe\'er, the 
label is not planning to actively pro- 
mote the project to radio at thi.< time. 

"We've accomplished what we have 
with many of our acts without the 
help of commercial radio," Goldstone 
says. "It's certainly helpful, and we 
welcome it But it's not a big part of 
our general thinking. With this 
album, we're concentrating on draw- 
ing attention to the album as a whole." 

Tow^ard that end, the label does not 
plan to issue a single until January. 

(Continued on page 20) 



Roni Size & Reprazent Win 
Opens Doors For Drum'n'liass 



BY DOMINIC PRIDE 



LONDON— Roni Size & Reprazent's 
surprise win of this year's Mercury 
Music Prize marks the beginning of 
wider acceptance for drum'n'bass 

, _ _ music in the U.K., 

I say observers here. 
It has also helped 
shake off the prize's 
I image as a main- 
I stream rock and 
pop award. 

Size & Repra- 
zent's album "New 
- Forms," on Talkin' 
Loud'Mercury, won 
the sbith Mercurj' Music Prize at an 
Aug. 28 ceremony in London's Gros- 
venor House Hotel (Billboard Bulletin, 
Aug. 29), beating stiff competition from 
such rock favorites as Primal Scream's 
"Vanishing Point" and Suede's "Com- 
ing Up," as well as strong contenders 
in the electronic field, including Prodi- 
gy's "The Fat Of The Land" and the 





Beck, Jamiroquai Reign At '97 IVITV Video Awards 



■ BY BRETT ATWOOD 

NEW YORK— Multiple winners Beck 
and Jamiroquai are likely to receive the 
biggest sales boost in the aftermath of 
the 1997 MTV Video Music Awards, 
held Sept 4 at Radio City Music Hall 
here. Beck collected five awards, while 
Jamiroquai nabbed four at the event 
which was hosted by comedian Chris 
Rock. 

Beck, who was also a performer on 
the show, was recognized for his clips 
"The New Pollution" and "Devil's Hair- 
cut" The artist was honored with best 
male video, best direction in a video, 
best choreography, best art direction 
in a video, and best editing in a video. 
The year-old Beck album "Odelay" 
(DGC) appears to have already bene- 
fited from the pre-show publicity; it is 
No. 83 with a tullet on this issue's Bill- 



board 200. 

Jamiroquai's striking "Virtual 
Insanity" clip, which was directed by 
Jonathan Glazer, was named best 
video of the year. The clip was also 
noted for best special effects, best cin- 
ematography, and as breakthrough 
video. The funk/pop act's "Traveling 
Without Moving" (Work Group/Epic) 
is No. 75 with a bullet on The Billboard 
200 this issue. 

"As much as people say that they 
hate awards shows, they do seem to 
spark some interest in music," says Jim 
Freeman, a music buyer for the 16- 
store Stamford, Conn. -based HMV. 
"There has been primarily an increase 
in Jamiroquai. We've done really well 
with that record since the nominations 
were announced." 

The real winners at retail may be 
those acts that performed live at the 



awards show, which will eventually 
reach 300 million households in 85 ter- 
ritories around the world. The event 
was televised live in the U.S., Europe, 
and Latin America 




In addition to Jamiroquai and Beck, 
performers on the show included U2, 
Spice Girls, Jewel, Marilyn Manson, 
Prodigy, Puff Daddy, the Wallfiowers, 
Lil' Kim, Da Brat, Missy "Misde- 
meanor" EUiot Lisa "Left; Eye" Lopes. 



and Angle Martinez. 

"We haven't noticed a lot of advance 
sales of the nominees," says Bob 
Reamer, a pop buyer for Borders 
Books & Music, which has 170 stores 
in the U.S. "Usually, the sales boost 
happens for us if an artist sweeps the 
awards or has a strong live perfor- 
mance. But it doesn't hurt the nomi- 
nees to have their name out there as 
the show is promoted." 

Best Buy, an official co-sponsor of 
this year's event promoted the awards 
show with banners and endcap displays 
in 280 of its stores. Releases by nomi- 
nated artists were tagged with a stick- 
er that read "1997 VMA-nominated 
artist." In addition, the retailer pro- 
moted the event in its newspaper and 
mail circulars, which were distributed 
in August 

(Continued on poQe 20) 



RONI SIZE i REPRAZENT 

Chemical Brothers' "Dig Your Own 
Hole." 

Simon Frith, who chaired the 12-per- 
son jury, says that all concluded that 
Radiohead's "OK Computer" was "a 
classic album, but in the end, we were 
all agreed that the winner was Roni 
Size & Reprazent" 

As well as putting their soulful ver- 
sion of "intelligent" drum'n'bass firm- 
ly on the map. Size & Reprazent's win 
also marks the second time the Mer- 
curj' champ has come from BristoL fol- 
lowing Portishead in 1995. 

Reprazent member DJ Krust and 
Size run their own independent Full 
Cycle label from Bristol (Billboard, 
April 15, 1995), but the Reprazent col- 
lective — including DJ."< Die, Krust Suv, 
MC DjTiamite. and vocalist Onallee — 
are signed to Mercurj- Records U.K.'s 
Talkin' Loud imprint Before the win- 
ner was revealed, Reprazent per- 
formed "Heroes," its next single, live 
at the awards. 

"People said we were crazy," said 
Size in his acceptance speech, for which 
he brought the whole crew onto the 
stage to accept the award. "They 
couldn't see what we were doing, but 
we kept working towards what we 
believed in . . . Goldie and LTJ Bukem 
have set the way. Now the world can 
see that there's a potential in this 
music; it's not just a phase thing." 

Asked by Billboard whether this win 
would give drum'n'bass a boost. Size 
says, "You'll have to ask the public 
what they think . . . There's a lot of 
good music out there." 

Size acknowledges that it had been 
an uphill struggle to gain acceptance 
(Continued on page 19) 
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New Group JAFA Standing 
Up For Women In Reggae 



■ BY ELENA OUMANO 

KINGSTON, Jamaica— On Aug. 5, 
the newly formed Jamaican Assn. of 
Female Artists (JAFA) announced its 
objectives here at an event that fea- 
tured guest speaker Pat Francis, 
president of JAMPRO (a corporate 
statutory body owned by the 
Jamaican government and mandated 
to aid economic development). While 
the group refuses to categorize itself 
as comprising victims of the reggae 
patriarchy, JAFA literature states 
that the organization has "risen from 
the ashes of disillusionmenL" 

Historically, the reggae business 
has pursued a Darwinian "only the 
strong survive" credo more often 
than it has cleaved to the counsel 
"strength through unity." And all too 
often, reggae's women have been rel- 
egated to the role of backup, both on 



and off the stage. JAFA proposes a 
more unified approach in the busi- 
ness across the board and has 
already taken steps to create equal 
airplay and work opportunities for 
women. 
JAFA's seeds 
^H^^^^^ were sown 
fl MIDEM "97, at 

L ^p^^L which veteran 
W^^^^t singers Sabrina 
^J^^^H Williams and Pam 
^S^^H Hall and enter- 
M^^^^. tairanent attorney 
wiixiAMs Sandra Joy Alcott 
noted the poor 
representation of Jamaican women 
artists during last January's conven- 
tion, which highlighted the country's 
music. 

After Williams left MIDEM for an 
overwhelmingly successful four- 
(Continued on pcuje 110} 



Celine Dion Song At Center 
Of Canadian Plagiarism Suit 



■ BY LARRY LEBLANC 

TORONTO— A Canadian songwriter 
and his publisher are claiming plagia- 
rism over a song written by Paris- 
based Jean-Jacques Goldman and 
recorded by Canadian star Celine 
Dion. A $9.2 million (Canadian) lawsuit 
was filed Aug. 28 with the Federal 
Court of Canada in Montreal. 

Named in the suit are (Joldman and 
his publisher JRG Editions Musicales- 
Caminair; Dion; Dion's husband/man- 
ager, Ren^ AngSlil; Ben Kaye, co- 
owner with Ang^lil of CRB Music 
Publishing, which co-published (Gold- 
man's composition; and Sony Music 
Entertainment (Canada). 

Songwriter Martin Beaudry and his 
publisher Jean-Marcel Raymond, head 
of JMR Publishing, are claiming that 
(joldman's "Tri^re Painne" is a copy of 
"Tea L^vres Mauves," a song written 



by Beaudry in 1993. Dion recorded 
"Pri^re Painne" for her 1995 Epic 
album "D'Eux," as well as last year's 
"Live A Paris," also on Epic. 

Under Canada's Copyright Act, 
accused plagiarizers are innocent of 
copyright infringement if it can be 
shown that the music was created 
independently or that there was no 
prior knowledge of the allegedly pla- 
giarized song. 

Montreal-based lawyer Eric (joyette 
of Tamaro, (^yette, who is represent- 
ing Beaudry and Raymond, says, "We 
allege that my client's song was 
recorded by him on cassette, and that 
cassette was delivered to a lot of peo- 
ple working in the industry — produc- 
ers and so forth — and was aired on 
[Quebec radio stations!." 

A Sony Music Entertainment (Cana- 
da) representative declined comment; 
Dion's management did not return calls. 



Capitol To Sell Downloadable Singles 

Duran Duran Track To Get Early Internet Release 



■ BY BRETT ATWOOD 

LOS ANGELES— The emerging retail 
market for IntemetKlelivered music is 
being embraced for the first time by a 
major music label. Capitol Records is 
readying plans to sell digitally down- 
loadable singles directiy to consumers 
via the Internet using technology 
developed by Liquid Audio. 

Capitol will sell the radio edit of 
Duran Duran's forthcoming single 
"Electric Barbarella" for 99 cents on its 
World Wide Web siU (httpy/www. 
hollywoodandvine.com) beginning 
Wednesday (10). For $1.99, the label 
will also sell an Internet-exclusive 
remix of the song, which is from the 
album "Medazzaland," due Oct 14. The 
commercial version of the single will 
not be available at traditional retail 
until mid-September. 

Internet consumers will be able to 
permanently store their CD-quality 
song purchases on their computer hard 
drives and will be able to make a per- 
manent copy of the song on a CD- 
Recordable (CD-R) disc. Liquid 
Audio's technology includes built-in 
copyright-protection technology that 
prevents the digital duplication of audio 
files among consumers. In addition, the 
technology allows for proper payment 
and accounting of mechanical and pub- 
lishing royalties (Billboard, March 15). 

In addition, consumers who pur- 
chase either single will have access to a 
private Web site that contains the com- 
plete music video for "Electric Bar- 
barella," which is viewable with 
RealVideo technology. Consumers will 
not be able to permanenUy store the 
video on their computers. 

"For Capitol, this is a promotional 
effort that will ultimately help us sell 
the album," says Robin BechteL senior 
director of new media (U.S.). "It is one 
more way to introduce music to con- 
sumers. This helps build a buzz on the 
Internet and drives interest in the 
record. We plan to work closely with 
both traditional and online retailers for 
co-promotions for this record." 

Capitol will eventually offer singles 
^m other acts on its Web site, accord- 




DunAN DURAN 

ing to BechteL Participating artists and 
tracks were still being determined at 
press time, but Beflitcl has confirmed 
that the second Internet single to be 
sold will be Spearhead's "Keep Me 
Ufted." 

Several independent record labels 
are already experimenting with the 
sale of digitally downloadable singles, 
including the Knitting Factory, N2K's 
emod, and lUMA. However, Capitol's 
decision to embrace the technology is" 
expected to draw more attention. 



Sony Music has announced plans to 
offer pay-per-play netcasts of tracks 
from several of its well-known and 
developing artists but has yet to 
embrace the selling of digitally down- 
loadable music for permanent storage 
on a computer hard drive. 

"The participation of the major 
labels will help to draw attention to 
this, but the problem is that most con- 
sumers still do not have access to a CD- 
R or other portable recordable device," 
says Mark Hardie, a senior analyst for 
Forrester Research. "It's nice that con- 
sumers will be able to order music 
online, but ultimately they will need 
someplace to store their downloaded 
purchase." 

Another complication is the wide- 
spread availability of full-length, CD- 
quality audio files in the MPS format 
Hundreds and possibly even thousands 
of Web and file transfer protocol sites 
are devoted to the distribution of unli- 
(Contimted on poQe 107) 



Kenny Rogers Cleans Up In 
August RIAA Certifications 



BY CHRIS MORRIS 



LOS ANGELES— Kenny Rogers 
brought home a cartful of ore in 
August certifications from the 
Recording Industry Assn. of Ameri- 
ca (RIAA). 

Certified at 12 million units last 
month, Rogers' 1980 Capitol 
Nashville collection "Greatest Hits" 
is the best^selling country hits pack- 
age, topping Garth Brooks' "The 
Hits," which currentiy stands at 9 mil- 
lion. 

In August, Rogers also brought 
home five other multi-platinum 
awards (for the quintuple-platinum 
"The Gambler," the quadruple-plat- 
inum "20 Greatest Hits" and "Ten 
Years Of Gold," the triple-platinum 
"Kenny," and the double-platinum 



"Christmas"); five platinum trophies, 
plus one for a duet collection with 
Dottie West; and three gold albums, 
plus one for another collaboration 
with West. 

The Notorious 
"B.I.G.'s posthu- 
mous Bad Boy/ 
Arista album, 
"Life After 
Death," was 
simultaneously 
certified gold, 
noGERs platinum, and 
multi-platinum, 
reaching the 6 million mark (signify- 
ing sales of 3 million, since the album 
is a two-CD set). 

Metal madman Ozzy Osbourne 
hauled in three multi-platinum al- 
fContinued on page 
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RECORD COMPANIES. Yoshiyuki 

"Jack" Isomura is appointed executive 
VP at Sony Music in New York. He 
was president, Sony Pictures Japan. 

Arista Records in New York pro- 
motes Phil Bliune to VP of field mar- 
keting. He was senior director of sales 
marketing. 

JoAnn Kaeding is named senior 
director of international for Jive 
Records, Silvertone Records, and Ver- 
ity Records in New York. She was 
.senior director of international mar- 
keting at Elektra. 

MCA Records Nashville names 
Dave Miggo associate director of 
administration. He was administration 
manager. 

MCA Records in Los Angeles 
names Ciiri Nottagv director of music 
video production and Rachel Niemey- 
er supervisor of recording administra- 
tion. They were, respectively, senior 
VP of production at 40 Acres and a 
Mule Filmworks and project coordi- 





nator, recording administration, at 
MCA. 

Rhino Records in Los Angeles has 
named Ochie Nadera director of 
accounting and Steve Petralia direc- 
tor of financial planning. They were 
manager of accounting and manager 
of project finance, respectively. 

Chordant Distribution Group in 
Brentwood, Tenn., names Christine 
Bailey marketing manager. She was 
marketing manager at Moody Book 
Stores. 

Sparrow Communications Group in 



Brentwood, Tenn., names Cindy 
Kalar senior publicist and Leanne 
Mangan coordinator of media rela- 
tions. They were assistant editor at 
Sound and Spirit and A&R assistant 
at Star Song, respectively. 

Gee Street Records in New York 
names Marlynn Snyder director of 
publicity. He was a publicist at Shore 
Fire Media. 

Wild Pitch in New York names 
Doug Grober national sales director. 
He was a touring and recording musi- 
cian with Thrillcat. 



TRADE ASSOCIATIONS. Madeleine 

Smith is elected to the board of direc- 
tors of the National Assn. of Women 
Business Owners in Washington, D.C. 
She is president of Songwriters Ser- 
vices. 

Claudia Koal is appointed national 
projects director of the Songwriters 
Guild Foundation in New York. She 
was consultant, music marketing and 
cybercast, at Adelphia Communica- 
tions. 

Edward Koremnan is promoted to 
staff duwtor of communications at the 



Consumer Electronics Manufacturers 
Assn. in Arlington, Va. He was man- 
ager of commimications. 

PUBLISHING. Vincent Candilora is 

named senior VP of licensing at 
ASCAP in Nashville. He was VP of 
licensing. 

RELATED FIELDS. Maria Catamero is 

named junior publicist at ISL Public 
Relations in New York. She was pub- 
hcity assistant at Hollywood Records. 
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WE WILL FALL 

- the 

■ggypop 

tribute 



a twenty artist salute to the 
original punk. 

IN STORES SEPTEMBER 16th 




misfits 
monster magnet 

ny loose / 
pansy division 
lunachicks 
superdrag i 
nada surf j 
blanks 77 ] 
d-generation i 
jayne county ] 
sugar ray . 
extra fancy ] 
7 year bitch j 
bush tetras r< 
holy bulls ' 
lenny kaye . 

liner notes by kurt loder 
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Everclear Broadens On 'Afterglow' 

Capitol Takes Set 'Public' Via In-Store Campaign 



BY CHRIS MORRIS 



LOS ANGELKS— Everclear's Oct. 7 
Capitol release "Ho Much For The 
Afterglow," the Portland, Ore.-based 
band's follow-up to 1995's platinum 
"Sparkle And Fade," is a record that 
pushes in several new directions. 
Thai was precisely the intention, 
according to A&K VP Perry Watts- 
Russell. 

"I happen to love 'Sparkle And 
Fade,' but I felt, as did fsinger/gui- 
larist/producerl Art [AlexakisJ, that 
if it was 'Sparkle And Fade Part II,' 
it would just be disappointing," he 
says. "No matter how much you 
might like the record, you don't want 
to redo the same thing. The goal was 
absolutely to go beyond it." 

Alexakis concurs. "If we had made 
the same record, even with better 
songs, I think people would be bored 
with it ... Do the homework. Look 
what's going on out there. You make 
the same record, even with better pro- 
duction, but songwise and instrumen- 
tationwise it's the same record — peo- 
ple aren't buyin' it." 

The musician admits that coming 
up with something new often made 
the recording process an arduous 
task. "It was like pulling a grown man 




through the eye of a needle. It wasn't 
an easy record to make . . . Ultimate- 
ly it was my baby, and I went by gut 
ovar heart or head. Nine times out of 
10, 1 went by gut. As you get older, you 
develop instincts through trial and 
error, and as you get older you have to 
trust that." 

Many of the 
songs on 
"Afterglow" 
retain a 
resemblance to 
the power- 
gi'unge kicked 
up by Alex- 
akis, bassist 
Craig Mon- 
toya, and drummer Greg Ek- 
lund on "Sparkle And Fade," but new 
sonic fillips freshen up the sound. The 
band's intent is telegraphed by the 
blissful Beach Boys-styled a cappella 
introduction to the album's leadoff 
track, the title cut. 

"I wanted to start thai song with a 
Beach Boys type \of thing]." Alexakis 
explains. "I love 'Pet Sounds.' I love 
Brian Wilson's stuff, and I don't think 
that's really come out before. This 
album. I told the guys right up front. 
'I'm gonna push your asses really 
hard into singing.' We all can sing, and 



EVERCLEAR 



Capitol's Duran Duran Back 
On Track With 'IMedazzaland' 



BYTERRI HORAK 



NEW YORK— To paraphrase the 
Timex slogan, Duran Duran has taken 
a licking over its two-decade life sjmn. 
but the memlxTs kee|) on ticking. Now. 
with the i-elea.se of "Me<lazzaland," due 
Oct. 14 on Gapitol, the band has o\xt- 
come some recent frustrations and is 
back on schedule with renewed confi- 
dence and determination. 

"Medazzaland," the first album of 
new material from Duran Duran since 
iU self-titled set in U)93, has been in 
the works for some time, but the group 
was sidetracked by the UKM recording 
and promotion of "The Cover Album" 
and then again when founding member 
John Taylor quit at the beginning of 
this year. Now officially a trio, the band 
has rebounded to create an exciting, 
eclectic mix of rock, pop. and dance 
music. 

"If you want a nice rhododendron 
bush to flower, you prune it, and I think 
that's what kind of happened to us: We 
got pruned, and then we blossomed," 
explains singer Simon LeBon. 

"There was a lot of uncertainty for 
about a 12-month period with John in 
Los Angeles and us in London, which 
made it difficult to complete the rec- 
ord." adds the other remaining origi- 
nal member, keyboardist Nick Rhodes. 

"But, ironically, when he did actual- 
ly depart, that was a catalyst for us to 
finish the record a lot quicker. We sort 
of compensated for our loss, I suppose, 
and actually wrote some of the best 
material on the album." 

The result, points out guitarist War- 
ren Cuccurullo. who joined the band in 
1990, is that "Medazzaland" "is proba- 
bly the most current music that we've 




DURAN DURAN 



put out. It's pretty much right up to the 
moment." 

The 1993 platinum release "Duran 
Duran" spawned two hits, "Ordinary 
World" and "Come Undone," and the 
band views "Medazzaland" as the next 
step. Cuccurullo says. "That was the 
birth of the new Duran Duran, and I 
think that album showed we're about 
WTiting great songs and that we can be 
as current as anybody." 

Adds Rhodes, "Without a doubt, it 
would'w been great to follow that up a 
year afterwards, but the chips didn't 
fall that way. We're our own harshest 
critics, and we made sure in the end we 
achieved something that satisfied our 
own standards." 

Interestingly, the current trend 
toward using effect-s and sampling in 
music harks back to the liand's roots, 
and the band likens "Medazzaland" to 
its 1982 smash album, "Rio." "It's an 
area we feel very comfortable in. and 
the advent of all thi.s electronic stuff 
has worked very much to our advan- 
tage with this album. It's a natural 
habitat for us, because we've always 
moN'ed around in our genre, but at the 
end of the day we'N-e alw ays had a great 
(Continued on fHiye iiJt) 



we did that. That's all our vocals, no 
cffecU. It's a lot of tracks. That's how 
Brian Wilson did it." 

Everclear also experiments with 
new instrumental approaches on 
"Afterglow," most notably in a deUcate 
string coda to the hard-rocking 
"Amphetamine." 

"We played a lot of the instilments 
on the recoi-d," Alexakis says. "I want- 
ed to put different textures on. None 
of us in the band are virtuosos on any- 
thing, but we're competent musicians, 
and I wanted to take that attitude on 
keyboards and other things. Rami fJaf- 
fee] from the Wallflowers played on 'I 
Will Buy You A New Life' and 'Normal 
(Continiu'd tm page J J) 




Tonic For Your Ills.Polydor act Tonic receives gold certifications signifying ship- 
ment of more than 500.000 units for its label debut. "Lemon Parade." Shown, 
from left, are Tom Storms, director of A&R for Polydor; band members Kevin 
Shepard and Jeff Russo; Nick Gatfield. president of Polydor; band member 
Emerson Hart; Bruce McDonald, national director of alternative promotion lor 
Polydor, and band member Dan Lavery. 



Self Disc Benefits Breast Cancer 
Alliance; Hootie Co. Trims Staff 



All FOR A GOOD CAUSE: In October, Self maga- 
zine will release "Man To Woman: Men Of Note Sing 
For a Cause." a special CD whose proceeds will ben- 
efit the National Alliance of Breast Cancer Organi- 
zations. 

The disc, which will be sold through April and is 

only available via the magazine, will retail for $15.98. 
Many of the 13 tracks have been previously released. 
Participating artists include Bryan Adams, Eric 
Clapton, Rod Stewart, Martin Page, <iin Blossoms, 
Bon Jovi, Robert Palmer, 
Aaron Neville, and James. 

A bonus duet of Adams' smash 
"Have You Ever Really Loved A 
Woman" appears on the CD with 
an accordion solo by, get this, 
supermodel Linda Evangelista. 

In May, the disc will be made 
available through traditional 
retail outlets. 

Scaling fishco: As a result 

of Hootie & the Blowfish's man- 
agement company, Fishco, scaling back its operation 
this summer, the band's former in-house publicist, 
Mark Zenow, has started his own management com- 
pany. Cord Management. Based in Charlotte, N.C.. 
Zenow is looking for rock/pop acts who may already 
be developing their own followings. However, he adds, 
"if the music strikes me the right way. I'll work with 
anyone at any level, even if they're very early in their 
development." 

According to Hootie's manager, Rusty Harmon. 
Fishco let go five of its 12 employees. "For the first 
time in five or six years, the band has taken a signif- 
icant break," says Harmon. The group came off the 
road in mid- April after completing a tour of Asia. "We 
were structured to work a worldwide tour and as soon 
as the tour was over, there was nothing going on, no 
merchandise, no p.r. We've just been trying to lay low 
and let the band get psychologically and physically 
ready to make a new record." 

Three of the staffers let go were in Fisheo's mer- 
chandising arm. While Fishco retains the rights to 
its tour merchandise, it has licensed rights to its 
retail merchandise to Giant. 

While the band's break resulted in the layoffs, Har- 
mon also stresses that the decision has been made "to 
get back to grass-roots stuff. I had a great conversa- 
tion with Ken Kragen a few years ago. He'd gotten 
into sports management and his first client was 
Wayne Gretzy, who fired him after three months. 
Ken told me, 'Stick with what you do best.' " 

Although Breaking Records, the label owned by the 
band, hasn't been trimmed of staff. Harmon says the 
decision was made to distance the band from the oper- 
ation. "We want people to add songs by IBreakingl 




by Melinda Netuman 



bands because the songs stand on their own. We found 
out the hard way about trading out Hootie favors for 
adds." Breaking's next release will be from Tread- 
mill Trackstar this fall. 

As for Hootie, Harmon says the band members are 
writing new material with an eye toward having a 
new album out as early as next spring or summer. 

From the arena to the record store: 

Hot on the heels of the announcement that Grand 
Royal/Capitol Records will re- 
lease a three-CD set commemo- 
rating the 1996 and 1997 Tibetan 
Freedom Concerts comes news 
that the Lilith Fair will also be 
captured on tape. A live double 
album is expected next spring on 
Temple Records, the label owned 
by Lilith Fair organizer Sarah 
McLachlun (Billboard Bulletin, 
Sept. -i). The album will come out 
via Arista in the U.S. and Net- 
twerk in ('anada. Lilith Fair fea- 
tured a revolving roster of female artists, including 
Jewel, Fiona Apple, Sheryl Crow, and Joan 
Osborne. Pending artists' approval, McLachlan plans 
to include at least one track from every festival par- 
ticipant, including second stage acts. Meanwhile, 
McLachlan will start her own North American tour 
in October. 

This and that: The demos that Joey Ramone 
and Daniel Rey have been producing for Ronnie 
Spector are almost ready to be shopped, according to 
Ramone (The Beat, Billboard. Feb. 1). "The vocals are 
all done on the first four songs, and we're going to 
start shopping those," says Ramone. "We .should be 
ready within a two-month period." Ramone, who 
hooked up with Spector last fall, says, "Ronnie is like 
family to me. I support her every opportunity I get. 
She's a great person." Spector will be playing at "Joey 
Ramone's Blitzkrieg Bash 11" at New York's Coney 
Island High on Saturday (6). Additionally, Ramone 
reports that Spector has reteamed with her "Take Me 
Home Tonight" duct partner, Eddie Money, for a new 
Christmas single, produced by Richie Zito ... On 
Oct. 28, the Cure will release "Galore," a new com- 
pilation on Elektra. The collection will include singles 
released since 1986, the year the band's first anthol- 
ogy, "Standing On A Beach — The Singles," came out. 
"Galore" will include one new track . . . The V-Roys 
are ready for the big leagues. The band, signed to 
Steve Earle's label, E-Squared (a joint venture with 
Warner Bros.), had gone through ADA. But the band 
made enough strides with its last album for Warner 
Bros, to agree to release the group's next project, 
which will be out in the first half of 1998. 
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Baby Bird Hopes To Take Wing In U.S. 

Atlantic Aims To Translate Act's U.K. Success Here 



Songs, Not Swedish Sound, 
Boost RCA's Wannadies 



■ BY DOUG REECE 



LOS ANGELES— Hoping to build 
upon Baby Bird's formidable success 
in its U.K. home market (Billboard, 
Nov. 30, 1996), Atlantic Records is 
cautiously guiding the act as it 
leaves the roost to test its wings 
here. 

Stephen Jones (aka Baby Bird), 
the act's prolific singer/songwriter, 
became something of a Cinderella 
story in the U.K. when his lo-fi 4- 
track 1995 recordings — "I Was Born 
A Man," "Bad Shave," "Fatherhood," 
and "The Happiest Man Alive" — 
became cult and, later, mainstream 
favorites. 

The projects, released on Jones' 
Baby Bird Recordings, were fol- 
lowed in October 1996 by "Ugly 
Beautiful," released on U.K. indie 
Echo. This was also the first time 
that Jones teamed with band mem- 
bers John Pedder, Robert Gregory, 
Luke Scott, and Huw Chadbourn. 

It is this album, which includes 
the international hit single "You're 
Gorgeous," that Atlantic will bow 
Oct 14. A double vinyl version of the 
album streets Oct. 7. 

According to Atlantic VP of prod- 
uct development (U.S.) Michael 
Krumper, more than 470,000 copies 
of the single and about 175,000 of the 
album have been sold in the U.K. 

"I know that more often than not, 
there's skepticism about how those 
numbers can translate," says Krum- 
per, "but I really believe this is an 
[instantly reactivel record." 

In spite of the label's confidence, 
Atlantic is hoping to mimic — albeit 
in a much more abbreviated way — 
the sort of organic growth the act 



enjoyed in the U.K. by giving mar- 
keting support to an Alternative 
Distribution Alliance-distributed 
release of "The Greatest Hits" col- 
lection. 

The double-CD set, which wa.t re- 
leased Aug. 26 on Baby Bird Re- 
cordings, retails at a discounted 




Retailers 
here will also 
receive copies 
of Baby Bird's 
four earliest 
recordings, as 
well as U.K. 



STEPHEN JONES singles, as 
OF BABY BIRO promotional 
items. 

An EP featuring the 14-minute 
"King Bing" track found on the U.K. 
version of "Ugly Beautiful," and 
other 4-track and B-side material, is 
also being produced for promotional 
purposes. 

David Wentworth, music buyer for 
the Allston, Mass. -based, 18-store 
chain Newbury Comics, says the 
band's import material has sold 
steadily, though he is not certain it 
will carry over to more mainstream 
audiences. 

"We've always carried a couple of 
import pieces and they always sell, 
but I don't know what to expect with 
['Ugly Beautiful']," he says. "I'm 
sure people who were already inter- 
ested will buy it, but you can't tell 
how it will react with everyone else." 

Krumper says that "The Greatest 
Hits," which culls material voted on 
by British consumers from Baby 
Bird's first four releases, along with 
the 1996 album "Dying Happy," 
should help Americans catch up with 



the act's body of work and prime 
"Ugly Beautiful." 

"This band has a tremendous 
amount of music, and even though 
'Ugly Beautiful' sold here fairly well 
as an import, none of their material 
has been widely available," says 
Krumper. "We want people to get a 
real sense of the breadth and depth 
of Steven's songwriting talent, and 
w^e can't do that any better than by 
presenting the bulk of his songs the 
way 'The Greatest Hits' does. 

"We couldn't just come out with 
[the album's first single] 'You're 
Gorgeous' without building this up 
and turning on that group of aggres- 
sive music fans that look for this 
type of artist," he adds. "It's impor- 
tant that the audience gets to it 
before their kid sister falls in love 
with 'You're Gorgeous,' which they'll 
do, and asks for 'Ugly Beautiful' as 
a Christmas present." 

Considering the large number of 
songs Jones has written, it's impres- 
sive that their quality, both musical- 
ly and lyrically, remains undiluted. 

"A song has to have a balance," 
says Jones. "When the lyrics domi- 
nate a song, that can be a mistake, 
but I want to use the language intel- 
ligently. That's frowned upon, par- 
ticularly with British bands. There's 
kind of a coolness in stupidity and 
being disinterested in a lot of the 
British bands. This isn't a reaction 
to that. I'm just trying to use words 
intelligently." 

Jones' songs, published by Chry- 
salis Music Ltd., are particularly 
noted for their quirky and some- 
times controversial subject matter. 
Many focus on religion. 

(Continm-d on page 22) 
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A Swedish pop quintet intro- 
duced to American audiences by 
its syrupy sweet, hooky contribu- 
tion to the "Romeo + Juliet" 
soundtrack plan.s to concentrate 
on the U.S. after enjoying success 
in its home market and in the U.K. 

Sound familiar? Though RCA 
act the Wannadies, whose self- 
titled debut bows Oct. 28 in the 
U.S., may seem to exist in a paral- 
lel universe with countrymen the 
Cardigans, make no mistake about 
it — the act would rather not be 
lumped in with the mini-phenom- 
enon of Swedes making it big 
around the world. The band mem- 
bers would rather the attention be 
on their songs than their pass- 
ports (Billboard, Dec. 14, 1996). 

"Music breaks away borders, so 
it shouldn't really matter where 
we're from," says the band's key- 
boardist, Christina Bergmark. 
"We're proud to be from Sweden, 
but that's not really the issue. Our 
music is the issue." 

Indeed, RCA senior VP of inter- 
national A&R Dave Novik, who 
brought the band to the label after 
British affiliate Indolent released 
the act's last two albums in the 
U.K. and other parts of Europe, 
says the label's interest in the 
Wannadies is more a matter of 
quality than geography. RCA also 
has such Swede talent as Thin 
Lizard Dawn, Robyn, and Le Click 
on its roster 

"It's true that people are talking 




THE WANNADIES 



about Swedish bands, but it's all 
about the fact that a lot of those 
artists are making credible 
music," says Novik. "There are 
different R&B-based and pop- 
based bands, they are singing in 
English, and there's no sense at all 
that this is a fluke. These [bands] 
have a legitimate, unmanufac- 
tured, and completely honest 
lifestyle, which is making the 
music work." 

During negotiations with Soap 
Records/MNW, the Stockholm- 
based indie label that first signed 
the Wannadies and released their 
material in Sweden, RCA decided 
that instead of rereleasing one of 
the band's two albums, "Be A Girl" 
or "Bagsey Me," it would compile 
material from both albums for the 
group's American debut. This, says 
Novik, has resulted in a stronger 
overall collection of songs. 

Contributing to the label's opti- 
mism, the band's "You And Me 
Song," featured on the multi-plat- 
inum "Romeo + Juliet" sound- 
(Cfmtimied on page 21) 



Great PromoUon... for a song! 



At a surprisingly low cost, your music can now be sampled from most homes and offices! 
Over 50 media companies are ready to promote your releases with these services: 

• Interactive Music Phone service available with a FREE LOCAL CALL 

• Internet Sites including such media companies as the Los Angeles Times 
and Chicago Sun-Times 
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RONI SIZE & REPRAZENT 

(Continued from pafje 13) 

for the music. "There was no main- 
stream where we came from, there was 
no stream, just gutters," he says. 

Howard Berman, managing direc- 
tor of Mercury Hecords U.K., says, 
"I certainly hope this win will send 
a huge signal. It will help people 
approach [the music] with an open 
mind." 

Berman says he initially shared 
others' doubts about the perceived 
inaccessibility of the music. "Listen- 
ing to the record, I was wondering 
how it was going to come across live," 
he says. "I went to their gig at the 
Jazz Cafe, and I was amazed by the 
extreme musicality and ingenuity of 
it. It ended up being my favorite gig 
of the year." 

Mercury Records U.K. marketing 
director Jonathan Green adds, "As a 
genre, it has got the official stamp of 
approval. It's a music from the street 
culture and indigenous to the U.K. 
It's always been treated as a left- 
field medium. This has given it the 
critical acceptance from the intellec- 
tual end of the media. The gates are 
wide open." 

Caroline Butler, label coordinator 
for one of the longest-established 
drum'n'bass indies. Moving Shadow 
Records, is also pleased for Size and 
for the genre. "Roni's win can only 
do good," she says, "i always said 
that if there was going to be a year 
for drum'n'bass, it would be this 
year — so it's come at the right time. 
In terms of reaching a first-time 
audience, it couldn't be better." 

Butler adds that her label nearly 
nominated its own drum'n'bass act, 
Omni Trio, for its album "Haunted 
Science," but "we didn't have the 150 
pounds nomination fee lying around 
in small change. So if it wasn't going 
to be Omni Trio, it could not have 
been better awarded. It's a close- 
knit community, and people try to 
support everyone else on the scene — 
Roni's done some things for us." 

Drum'n'bass has been a part of the 
British musical landscape since the 
early '90s. From the original "dub 
meets electronics" sound of early 
Jungle music, the genre has veered 
off in almost as many directions as 
there are acts producing the music. 
Despite its apparent huge populari- 
ty at street level, on compilations, on 
pirate and specialist radio stations, 
in clubs, and on TV as incidental 
music, chart success has been slim 
for the genre. 

Since the middle of the decade, 
drum'n'bass has enjoyed the involve- 
ment of major labels and the emer- 
gence of well-produced albums 
backed with subtle but effective 
campaigns. Producers and acts have 
shown themselves more willing to 
talk to media, as opposed to the ini- 
tial ethos of "keeping the music 
underground." 

Goldie's 1995 album "Timeless", 
appeared on his own Metalheadz 



WIN MERCURY 



label through ffrr/London Records, 
and it's regarded as having paved the 
way for epic, accessible drum'n'bass. 
LTJ Bukem's collection, "Logical 
Progression," last year on Good 
Lookin Records/London was anoth- 
er milestone in the genre's journey 
toward the mainstream, and Size & 
Reprazent's '97 win for the soulful 
"New Forms" can be interpreted as 
the arrival of drum'n'bass. Other 
acts who have helped bring it to a 
wider audience include Alex Reece 
(Island), Photek (Science/Virgin), 
and Grooverider (Columbia). 

Reprazent features many of the 
key names in the Bristol drum'n'bass 
scene. DJs Krust, Die, and Suv have 
all made their names independently 
in the scene there; Krust and Suv 
were half of Fresh Four, whose hip- 
hop version of "Wishing On A Star" 
in 1990 blazed a trail toward jungle. 
DJ Die and Size produced the first 
recordings for the seminal V Record- 
ings label back in '9.3. Smith & 
Mighty, regarded by many as the 
originators of the jungle sound, came 
from Bristol, which also boasts 
Flynn & Flora as part of the now- 
huge scene there. 

Size's win has attracted main- 
stream media interest from such 
newspapers as The Times, Indepen- 
dent, and Guardian, which devoted 
all of its third news page on Aug. 31 
to the prize and its winner. The 
awards were broadcast in edited 
form the same night as the event on 
BBC2, and they were repeated in a 
prime-time show Aug. 31, including 
live footage from the show and from 
this summer's festival appearances. 

The show's presenter, Jools Hol- 
land, also presents BBC2's "Later 
With Jools Holland," which takes a 
more cerebral look at music than 
other more populist, prime-time 
shows. Critics of the prize have 
accused it of "preaching to the con- 
verted," of having a bias toward white, 
middle-class music fans, and of choos- 
ing obvious contenders in the past 

"They can't accuse the prize of 
that this year," says Mercury 
Records U.K.'s Green, who is partic- 
ularly pleased that the award went to 
an outside contender 

"New Forms," a double album, 
jumped from No. 83 to No. 30 in the 
"official" U.K. charts on the basis of 
the strong media coverage. "A lot of 
retailers were not expecting [Size] to 
win," says Green, "so the record was 
out of stock in a lot of places." 

The album is due out Oct. 28 in the 
U.S. on Mercury; an edited, one-CD 
set releases this week in the U.K. 

Concludes Green of the Mercury 
effect, "It got good coverage in the 
quality dailies and some space in the 
tabloids, which would have liked the 
Spice Girls to win. But it's based on 
musical quality and not about getting 
headlines. This decision has got them 
the respect of the music industry." 



MTV'S Schuon Honored At LIFEbeat Fete 




Daniel Glass, co-founder and board member of LIFEbeat 
and president of GlassNote Records, presents Andy 
Schuon with a plaque from the organization. Pictured, 
from left, are Glass; Schuon; Desiree Schuon, Andy's wife; 
and Tim Rosta, UFEbeat executive director. 
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LL Cool J, left, and Rick Rubin, owner of American Record- 
ings, show their support for the event. 



f 



Leslie Leventman, MTV senior VP of creative sen^ces/spedal 
events axvi n^agement and coordinator of the event, took 
time to chat with supporters. Pictured, from left, are Mica 
Ertegun, wife of Ahmet Ertegun; Ertegun, Adanbc Group co- 
chairman; and Leventman. 




LIFEbeat, the music-industry AIDS organization, cele- 
brated its fivB-year annivEreary recently with the LIFEbeat 
Hotel & Casino, held at MTV's Motel California in Rancho 
Pslos Verdes, Calif. The event honored Andy Schuon, MTVs 
executive VP of music and programming, and was attend- 
ed by top record executives like Ahmet Ertegun, Val Azzoli, 
Rufs-sell Simmons, and Rick Rubin. MTV pledged to help the 
organization raise $1 million this year 




Russell Simmons, left, founder of Oef Jam Records, poses 
with Daniel Glass. 




Andy Schuon is congratulated by his industry peers. Pic- 
tured, from left, are Ram Marcello, Virgin manager of pub- 
licity; Phil Quarlararo, president/CEO of Virgin Records: 
Schuon; and Gene Simmons of Kiss. 




Val Azzoli, left, co-chairman of the Atlantic Group, accom- 
panies a friend to the event. 



Gloria Reut>en, left, who plays an AIDS-infected physician's 
assistant on "ER," sfrows her support for a cure. Joining fwr, 
from left, are Wayne Isaak, VH1 senior VP of music pro- 
gramming and talent relations, and Andy Schuon. 




Enjoying the event, from left, are actress Shannon Tweed 
and Kiss' Gene Simmons. 
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'FOREST FOR THE TREES' SEES DREAMWORKS RELEASE AT LAST 

(Continued from jxiQe 5) 



chart. According to Broadcast Data 
Systems, the song has made a home at 
nearly 60 modem rock stations and is 
beginning to gamer airplay at a hand- 
ful of top 40 outlets as well. 

Meanwhile, a fascinating, surreal clip 
that matches the transcendent, ethere- 
al feel of the bagpipe and sitar-inflected 
track has recently moved to stress rota- 
tion on MTV. Along the way, the clip— 
lensed by Kevin Godley— has earned 
the breakthrough video dLstinction. 

In an era in which sounds quickly 
become dated, it is no wonder that 
DreamWorks executives and industry 
observers have been left man'eling at 
what appears to be an album made far 
ahead of its time. Beyond the time-cap- 
sule quality of "Forest For The Trees," 
however, Ues an even more remarkable 
human story: of a musician emerging 
from an intense personal struggle at 
the same time his art begins to be 
embraced by the public. 

PAINFUL TIMES 

After signing the artist to Geffen 
Records in 1993, A&R executive (U.S.) 
Tony Berg says he was confident that 
the demo tape Stephenson brought 
with him was the b^inning of a solid, 
unique album that needed only minor 
polishing. 

This enthusiasm, however, quickly 
turned to distress when Stephenson — 
at the onset of a battle with mental ill- 
ness — became fixated on 'improving" 
the album. "It was very painful," says 
Berg, recollecting Stephenson's 
attempts to gradually deconstruct the 
songs that Berg had foimd so appeal- 
ing. "Ostensibly, the album was done, 
but as we prepared to take it to the mar- 
ket, Carl began wanting to make a few 
small changes, then a couple of remix- 
es. Instead, I could see that he was dis- 
mantling the record. It began with the 
rsnuxes lacking focus. Then he started 
taking songs off the album and substi- 
tuting them with less focused songs. 

"It became clear to me that the issue 
was not the album," Berg adds. "The 
issue was his own anxiety." 

It was this anxiety that eventually 
resulted in Stephenson's intermittent 
hospitalization and the postponement 
of the release of "Forest For The 
Trees." 

At the behest in 1996 of Stephen- 
son's family and doctors— who thought 
the release of the album could assist 
the artist's recovery — Berg took the 
album to Lenny Waronker, a principal 
of the Geffen-distributed Dream- 
Works. 

Upon hearing the album, Waronker 
became a champion of the act and 
quickly added Stephenson to the label's 
roster. 

"Geffen was aware how good this 
album was, but it just seemed like 
DreamWorks, as a small, young com- 
pany, would be better equipped to take 
on something like this," says 
Waronker. "What we were able to offer 
Carl was time, and that's what was 
needed to take something that was at 
a standstill and add some Ufe to it." 

Recent doctors' reports bode well for 
the artist, and while DreamWorks 
remains cautiously optimistic that he 
will some day be able to increase his 
participation in promoting "Forest For 
The Trees," Stephenson is decidedly 
more gung-ho. 

"I feel great" says the artist \ia writ- 
ten correspondence with Billboard. (He 
does not do inteniews in person.) "I'm 



definitely looking forward to perform- 
ing live and promoting this record." 

According to reports, the artist is 
rehearsing with a large cast of musi- 
cians, and, pending doctors' approval, 
could eventually tour. 

Meanwhile, Berg says, Stephenson, 
whose music is published by BMG, has 
been busy creating new music, much of 
which has strong folk currents. 

Stephenson is booked by P.O.W. in 
Los Angeles and managed by Melissa 
Komorsky Stephenson, whom he 
recently wed. 

THE WAITING GAME 

While Stephenson's best interests 
precluded the release of the album for 
a time, those who were aware of the 
project admit to sharing a fear that 
"Forest For The Trees" might never 
see the light of day. 

"It has been a real roller coaster," 
says Berg. "It's like going upstairs in 
your attic and fmding the Mona Lisa, 
only to discover that you live on an 
island and it's going to take you four 
years to get to the mainland and share 
this treasure with the outside world." 

Others, too, waited patiently for an 
appropriate and opportune time to 
begin spreading the word on the album. 

KROQ Los Angeles afternoon air 
personality Jed Gould (aka Jed the 
Fish), who recewed an advance copy of 
the album more than a year ago from 
Berg, 3^ sitting on the secret was one 
of "the hardest things I have ever 
done." 

"I didn't even play it for anyone at the 
statk>n, because I knew they would get 
excited, and that would get me more 
excited," says Gould. "It seemed so 
amazing that something this good might 
not ever come out, and that just made it 
more dramatic. That album did not 
leave my car for the 14 months I had it" 

It's no surprise, then, that Gould — 
the first in the country to spin 
"Dreams" — has been zealously making 
up for lost time by playing multiple cuts 
from the album. Among the tracks that 
have been featured on his afternoon 
show are "Ohm," "Infinite Cow," and 
"You Create The Reason." 

In these songs and others, Stephen- 
son exhibits a strong preoccupation 
with Eastern sounds and spiritual 
philosophies. "I studied sitar and vari- 
ous other instruments found in the 
Middle East and have a great appreci- 
ation for their sounds," says Stephen- 
son. "I have always thought the spiri- 
tuality of the Middle East was 
fascinating, so that would probably be 
where the influence stems from." 

Still, the album's palette is far from 
monotone. Heavy guitar riffs and live 
recordings of Stephenson speaking, 
along with a good doseoftrip-hop,area 
few of the elements riddled throughout 

"I have always been interested in dif- 
ferent cultures and am inspired by all 
the sounds 1 hear, and I have always 
had a passion for folk instruments," 
says Stephenson. "So I thought it 
would be interesting to blend sounds 
and instruments with beats to make a 
more contemporary groove." 

THE FIRST STEPS 

Described by most who have met or 
know him as a shy, enigmatic "genius," 
Stephenson, who recorded the n^jori- 
ty of "Forest For The Trees" in his 
biedroom. had his first m^or foray into 
the music business as a teenage pro- 
ducer at Houston-based Rap-A-Lot 



Records. 

Modem rock M)GE Houston music 
director Mike Peer, at the time a club 
DJ, recalls his first meeting with the 
Wiotderkind. 

"I had been asked to do a 12-inch 
remix of [Rap-A-Lot artist] Rahim's 
'Shotgun' sin^e," says Peer. "I remem- 
ber walking into the studio, and there is 
this guy sitting behind a desk with all 
this equipment everywhere. 

"The song had these hip-hop beats 
with heavy Van Halen-sounding gui- 
tars, and I was like, 'I want those beats 
without the guitar; I want the down 
beat prominent in this part and the 
bass to be higher.' And irfiile I'm talk- 
ing, he is punching it up instanta- 
neously. By the time I had finished my 
sentence, Carl was like, 'Is this what 
you want?' and it was perfect" 

Stephenson's work at Rap-A-Lot 
proved to be a jumping-off point in a 
career that led him to Los Angeles, 
where he met Bongload Records co- 
owners Tom Rothrock and Rob 
Schnapf, and ultimately, a then 
unknown folk artist named Beck. 

It was this collaboration, says 
Stephenson, that led the him to start 
breaking down borders on a lyrical 
front 

"Beck was a side project and I would 
have to say he actually helped to open 
my mind up to the idea of saying things 
that don't necessarily make sense but 
sound interesting," he says. 

POP ROCKS 

In addition to co-producing "Mellow 
Gold," Stephenson shared writing 
credits on a number of cuts from the 
album, including the hit single "loser," 
a bellwether track that successfully 
dodged genre paradigms while featur- 
ing an imforgettable hook. 

Berg says it was Stephenson's 
involvement in "Loser" that helped 
pave the way for "Forest For 'The 
Trees." "This is a more commercial 
album today than it was five years ago, 
and while this point may be lost on 
some people, I steadfastly maintain 
that it is because of Carl's previous con- 
tribution as the co-writer of 'Loser' that 
a climate exists today which is recep- 
tive to this album," says Berg. 

Mike Yeager, PD of adult top 40 sta- 
tion KVSR Fresno, Calif., was one of 
the first in the format to include 
"Dream" on his playlist "This song has 
hooks all the way through it, with all 
kinds of bagpipes and even a sprin- 
kler," he says. "Now we're able to do 
what alternative was doing years ago, 
and that's break new music and bands." 

At the retail level, Jim Freeman, a 
music buyer for IB-store, Stamford, 
Conn.-faased HMV, says feedback from 
stores on the advance album has been 
exceedingly po8iti\ e. He attributes part 
of this to the album's unique flavor. 

"I'm hoping that it does well because 
it has such a unique sound," says Free- 
man. "Although the musical style is not 
the same, I relate people's reaction to 
this record to CMC's 'How Bizarre,' in 
that it's different enough to grab your 
attention." 

Stephenson believes the album 
would have found ita audience regard- 
less of release date. "I tend to think 
people have always t>een open-minded, 
it's just a matter of creating something 
that is special and rare, which is a rar- 
ity," he says. "I think people would 
have appreciated my music just as 
much then as they would now. I don't 



think there w^ould be much of a differ- 
ence. There have always been many 
different styles of music, with many dif- 
ferent people to eiyoy it all." 

THE BECK CONNECTION 

Freeman's optimism also leans heav- 
ily on Stephenson's association with 
Beck. As part of HMVs Cutting Edge 
retail program, signage detailing 
Stephenson's "Mellow Gold" back- 
ground, as well as featured play of 
"Forest For The Trees" in various dis- 
count and in-store and listening-station 
programs, will boost the album's profile. 

Peer, who has also been playing up 
Stephenson's past work with the Gram- 
my-winning Beck, saya the song gets a 
needed boost from Stephenson's 
r&ume. 

"In selling the song, the Beck tie-in is 
the most important thing to our listen- 
era," says Peer. " 'Dream' doesn't 
scream 'alternative,' so we're trying to 
give the artist some credibility with the 



Following is a list of 1997 Video 
Music Awards winners. (The winner of 
the Viewer's Choice Award was not 
available at press time). 

Best video: Jamiroquai, "Virtual 
Insanity" (Work Group^Epic). 

Beat male video: Beck, "Devil's 
Haircut" (DGC). 

Best female video: Jewel, "You 
Were Meant For Me" (Atlantic). 

Best group video: No Doubt "Don't 
Speak" (Trauma/Interscope). 

Breakthrough video: Jamiroquai, 
"Vutual Insanity" (Work GroutVEpic). 

Best direction in a video: Beck 
Hansen for Beck's "The New Pollu- 
tion" (DGC). 

Best rap video: The Notorious 
B.I.G., "Hypnotize" (Bad Boy/Arista). 

Best dance video: Spice Girls, 
"Wannabe" (Virgin). 

Best rock video: Aerosmith, 
"Falling In Love (Is Hard On The 
Knees)" (Columbia). 

Best alternative music video: Sub- 



Although the cut has yet to be con- 
firmed, it will likely be freshly record- 
ed by Parkes and packaged with a vari- 
ety of remixes and previously 
unreleased additional cuts. 

Another key point in the marketing 
of "Modus Operandi" is a series of lis- 
tening parties this month in clubs 
around the U.S. that Astralwerks will 
co-host with Urb magazine. The events 
will be largely directed at Parkes' club 
following. Parkes is not likely to make 
appearances. 

Despite his notably low pubUc pro- 
file, Parkes says he is eager for the 
world to hear his music. "I'd be lying if 
I said that I didn't want this record to 
do verj' well. But I'm not a pop star, 
and I don't want to be one. I feel far 
more comfortable with putting my 
music out there and letting it tell its 
own story." 

The stories that fill "Modus Operan- 
di" are complex and compelling. Tracks 
like "Axiom" and "Minotaur" exempli- 
fy his knack for creating music that 
combines jittery drum'n'bass break- 
beats with soothing, ahnost orchestral 



audience, and that's why the Beck con- 
nection is fantastic." 

In fact programmers and retailers 
interviewed for this story say they log- 
ically prefer to empliaaize Stephenson's 
relationship with Beck over the touchy 
issue of the artist's health concerns. 

"We're not looking to make money 
off of someone's shortcomings," says 
Freeman. "People may find out about 
Carl on their own, but we're really 
pushing his connection to Beck." 

DreamWorks, too, has been taking 
measures to make sure its promotions 
for "Forest For The Trees" are not 
seen as exploitation. "I think the most 
important thing we can do is just tell 
the truth," says Waronker. "The fact 
that Carl is supportive of the record 
and wants it to do well and is in good 
shape right now is very positive. I 
guess it sounds somewhat idealistic to 
say the record is so powerful it will 
lead the way, but I actually believe 
that" 



lime, "What I Got" (Gasoline Alley/ 
MCA). 

Best new artist in a video: Fiona 
Apple, "Sleep To Dream" (Clean Slat^ 
Work Groufl^pic). 

Best \ideo from a film: Will Smith, 
"Men In Black" (Columbia). 

Best R&B video: Puff Daddy & 
Faith Evans (featuring 112), "I'll Be 
Missing You" (Bad Boy/Arista). 

Best choreography in a video: 
Peggy Hickey for Beck's "The New 
Pollution" (DGC). 

Best special effects in a video: 
Jonathan Glazer and Sean Broughton 
for Jamiroquai's "Virtual Insanity" 
(Work GrouiVEpic). 

Best art direction in a video: K.K. 
Barrett for Beck's "The New PoUution" 
(DGC). 

Best editing in a video: Hank Cor- 

win for Beck's "Devil's Haircut" (DGC). 

Best cinematography in a video: 
Stephen Keith- Roach for Jamiroquai's 
"Virtual Insanity" (Work Groujvllpic). 



melodies. It's not unusual for Parkes to 
spend anywhere from a week to a 
month on any given track, relentlessly 
dissecting each loop and rhythmic mea- 
sure. 

"I'm always trying to develop 
sounds, rather than getting them from 
other sources," he says. "Ill sample an 
instrumental sound and then use it as 
the inspiration to come up with my own 
similar sound. It's a long process, but 
a worthwhile one." 

It's this painstakingly detailed 
approach to his recordings that has ren- 
dered Photek an influential figure in 
the electronic scene. In the past three 
years, he's earned praise for singles like 
"Seventh Samurai," "UFO," and "The 
Fifth Column," which are considered 
pioneering recordings in what has 
become the electronica movement 

"He's the pinnacle, the man someone 
like me aspires to become," says 
Roman Lexus, a New York DJ/pro- 
ducer. "You can spend hours studying 
a Photek record, come back to it the 
next day, and find something new. It's 
wild." 



BECK, JAMIROQUAI REIGN AT MTV AWARDS 

(Continued from page IS) 



PHOTEK TO REVEAL HIS MODUS OPERANDI' 

(Continued from vaae IS) 



20 



BILLBOARD SEPTEMBER 13. 1997 



Artists & Music 




INDEPENDENT DISTRIBUTION 




THe ufAKrrsMOuiP ie 

DIVERSITY OF MUSIC 

ALTERNATIVF.-BASS-BI.UF,(.RASS-CA.IUN-tHll,DREN'S-C()MEDY-COL-NTRY 
DA.\CE-FOLK-C;OSPEI.-JAZZ-NFAV ACIE-POP-RAP-R&B-ROCK-SOLL 

DETAIL ORIENTED-PERSONALIZED SERVICE 
SERVICE TO ALL NATIONAL ACCOUNTS 

NATIONAL & REGIONAL CHAINS-ONE STOPS-INDEPENDENT RETAILERS 
EDI AND DROP SHIP CAPABILITIES 



MAIN OFFICE & WAREHOUSE 

l')8 1 HoicIkt Cu-ck Dr. Memphis, TN 38B3 
PHONE; 800-346 0723 FAX: 901-388-3002 

SaI.KS MaNACJKR - Tll lANV Phillii'S 

Bi'YiiR - Gary Barnard 

REGIONAL SALES OFFICES 
(J) Atlanta (J) Chicago (J) Miami (J) Philadelphia 

(J) Boston ij) Little Rock (J) Nashville (J)Phoenix 

(J) Sacramento (J) San Diego (J) Seattle 




THE WANNADIES 

(Confhiued fiv?n pofje IS) 

track, has softened up the college 
market, where "The Wannadies" 
was serviced this summer and has 
been getting a warm reception. 

"I think we have a good home at 
college and the modern rock for- 
mat," says RCA VP of marketing 
(U.S.) Cliff O'Sullivan. "We've been 
at college radio for a month now, and 
there seems to be a great aware- 
ness." 

Instead of leading with "You And 
Me Song," however, RCA has decid- 
ed to go with the equally hooky 
though less exposed "Might Be 
Stars" as the band's first U.S. sin- 
gle from the album. The song goes 
to radio the second week of Sep- 
tember. 

Wannadies singer/songwriter Par 
Wiksten says the song is a jab at the 
business of star-making, an ironic 
theme that doesn't escape him, con- 
sidering it may be the vehicle for the 
band's U.S. breakthrough. 

"It's making fun of other bands, 
and at the same time it's a kick in 
our face, because we have one foot 
in that, too," says Wiksten. "The 
song could be a tribute to all the.'^e 
bands that want to make it, but it's 
a bit of a windup as well. The one 
side of the bu-siness I don't care loo 
much for is the trying bit. When a 
band's main goal is to become stars, 
and you really get a sense of that, 
they're not on my shelf anymore. I 
like the doers. 

"Our aim is not to become stars," 
adds Wiksten. "Our primary goal is 
totally centric. I just want to get 
kicks out of writing good songs and 
making records that sound good. 
Then, plan two is to just spread it 
around the world." 

To assist in plan two, RCA has 
funded a clip for the song that plays 
on its tongue-in-cheek theme with 
look-alike actors in re-enactments 
of several popular films, such as 
"Taxi Driver," "Fargo," and "Pulp 
Kiction." 

The clip, which features a guest 
appearance by David Hasselhoff, 
will be serviced this fall. 

In fact, things are often not what 
they seem with the band. Its music 
and lyrics, like its name, reveals a 
balancing act between its playful 
pop sensibilities and a sometimes- 
grim sarcasm. 

"Most of our songs aren't only 
punky or only poppy — it's almost 
always mixed," says Bergmark. "If 
it's a really sweet song, there's 
bound to be a part of it that's hard- 
er in the lyrics or somewhere else 
so that it's a little twisted around." 

Even the cover and liner art for 
"The Wannadies"— a quizzical pho- 
tographic series of people lying 
down with their eyes closed — sug- 
gests the band's interest in per- 
verting the usual. It's just the type 
of imagery you might expect from 
an act whose lead singer formerly 
worked as a gravedigger in the 
small Swedish village of Skeleftea. 

"We like things that are vague, 
because anything that's too obvious 
l>ecomes quite boring," say Wiksten. 

The band, which does not yet have 
a bo<)king agency but is managed by 
London-based Big Brother, played a 
handful of promotional dates the 
first week of September in the U.S. 
and may come back to tour before 
the end of the year. 



BILLBOARD SEPTEMBER 1 3. 1 997 



21 



Artists & Music 



BABY BIRD 

(Conti n ued fmm jMUfc IS) 

"I like to talk a lot about contra- 
dictions, and religion is such a con- 
tradiction," says Jones. "Like 
churches encrusted in gold and the 
poor, or using the idea of Jesus to 
sell certain things. There's such a 
great interest in Shakespeare in 
Britain, but there are much better 
stories in the Bible, almost better 
than Charles Bukowski." 

Baby Bird has also inspired con- 



troversy with what has been de- 
scribed in the press as an aggres- 
sive and sometimes hostile rapport 
with his audience. 

Says Jones of the reports, "It kind 
of started in the early days when we 
were playing gigs at these small 
places, and you would hear a lot of 
things people were saying in the 
audience. I'd just give as good as I 
got, and people started to think that 




SC3UNDTRACK S<. FILIS/1 SCORE MEWS 



EDITED BY CATHERINE APPLEFELD OLSON 

Verve records is "Going All The Way" with the Tuesday (9) 
soundtrack to the Gramercy Pictures movie, directed by Mark Pelling- 
ton and based on Dan Wakefield*8 rite-of-passage novel about two 
young men who return to Indianapolis after serving in the Korean War. 
Pellington, who collaborated with Jon Bon Jovi on the extended long- 
form/short feature film "Destination Anywhere," had a big hand in 
selecting the music for the soundtrack — which drops listeners back in 
the smoldering yet socially repressed summer of 1954. 

"We wanted to do something these guys 
would have listened to at that time — and if 
that means more obscure music coming out 
of Chicago or from local Indiana musicians, 
that should be our model for it," Pellington 
says of his work with music supervisor Greg 
Roberson. "All I did for nine months was 
listen to '50s music." 

The result is an album that puddle-jumps 
from pop to K&B to gospel and achieves 
more depth than the average time-period 
greatest-hits compilation. Whether they are 
immediately familiar or not, the songs — from the likes of Jimmy Coe, 
Bobby Smith, Roy Brown, and Cozy Eggleston — pave a nostalgic road. 
The only track not true to the year of the story is the credit opener — 
Marty Robbing' "A White Sport Coat (And A Pink Carnation)," from 
'57 — which Pellington chose because it "is a semi-sad pop song, and I 
always felt the movie was a semi-sad film." 

"The project has integrity because Dan Wakefield was so involved," 
says Nancy Zannini, senior VP for soundtracks at PolyGram Classics 
& Jazz, of the film. "And the integrity of bringing the book to film is 
matched by the integrity of using music so closely tied to the period." 

Bean there, done that: The genius of British actor Rowan 
Atkinson's alter ego Mr. Bean is rooted in two-thirds physical comedy. 
So what kind of music could possibly serve as the ideal complement to 
"Bean," the first theatrical realization of the quirky character that's set 
to hit theaters in the States Nov. 7? 

Mercury Records has the answer, in the form of a snap, cracklin' pop 
soundtrack due Oct. 17 that bops from the Beach Boys' "I Get Around" 
to Katrina & the Waves' "Walking On Sunshine" to lOcc's "Art For 
Art's Sake." 

The lead single, which ships later this month, is an OMC cover of 
Randy Newman's blissfully satirical "I Love L.A." Other fresh mater- 
ial comes courtesy of Mercury act Alisha's Attic, Code Red, and 
Howard Goodall's "Bean Theme" of pianos gone wild. 

On the "BANDWAGON'; Milan Records has jumped on the "Band- 
wagon" with the soundtrack to the film opening Sept. 12 that chroni- 
cles the trials and tribulations of a fledgling rock band. The album 
includes original contributions from Incinerator, Found Cake, Tack- 
lebox, Judy Judy Judy, and the Fliptones, plus several songs from the 
film's struggling star musicians. Circus Monkey. Greg Kendall, who 
penned all of Circus Monkey's rock tunes, also wrote the movie's orig- 
inal score. 

Production NOTES: Actor Fernando Allende not only stars in the 
upcoming feature "Naked Lies" but is collaborating with composer 
Michael Sembello on a recording of the film's title track . . . Warner 
Music Group senior VP David Foster is at work on the soundtrack to 
the upcoming film "The Quest For Camelot" . . . Edcl America Records' 
latest soundtrack is the alternative-rock-accented complement to the 
action comedy "Masterminds." The album includes songs by such acts 
as Vibrolush, Birdbrain, Sevendust, and Tumbleweed. 



I enjoyed that when I was just pick- 
ing up on something that wasn't 
planned. I guess that could be seen 
as confrontational or arrogant, but 
it's not intended to be. I'm just try- 
ing to entertain you." 

The act, which is booked by the 
Agency in New York and managed 
by DJT management in Sheffield, 
England, made a single promotion- 
al appearance in the U.S. the first 
week of September. Krumper says 
tentative plans are to bring the band 
back in October or November for a 
more formal tour. 

Meanwhile, Atlantic is generating 
a great deal of press interest in the 
band. Positive early coverage for 
"The Greatest Hits," says Krumper, 
is indicative of the band's wide- 
spread appeal. "This band has never 



7 like to talk a lot 
about contradic- 
tions, and religion 
is such a contra- 
diction' 



had an album out here before, and 
we're going from men's and women's 
magazines, to mainstream general 
interest and alternative magazines, 
to the smallest fanzines, and that 
reflects the kind of appeal this 
record has." 

Early features or reviews are 
confirmed in GQ, Seventeen, and 
Rolling Stone. 

Atlantic will begin working 
"You're Gorgeous" at modern rock 
and triple-A radio on Halloween, 
while a clip for the song is in the 
works. 
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Ail Aboard. The members of Genesis meet with Atlantic executives to cele- 
brate the release of the band's new album, "Calling All Stations," at a party at 
the Central Park Boathouse in New York. Shown, from left, are Genesis manag- 
er Tony Smith; new Genesis vocalist Ray Wilson; Atlantic Group co- 
chairman/co-CEO Val Azzoli; Genesis' Tony Banks and Mike Rutherford; and 
Atlantic senior VP/GM Ron Shapiro. 
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EVERCLEAR 

(Coiiti'iiu il h'uin page 16} 

Like You,' and we had a couple of peo- 
ple [violinist Paul Cantelon of the Wild 
Colonials and cellist Gerri Sutyak] play 
strings, and the guys from Less llian 
Jake played horns on 'One Hit Won- 
der.' " 

Alexakis, who scrapped several 
songs, rewrote others, and penned 
new material during the "Afterglow" 
recording process, did include one dis- 
carded tune, the sardonic "Hate You 
For Christmas," as a hidden track. 

"We'll probably make a low-budget 
video [for it], like a Christmas video," 
Alexakis says. "It's the epitome [of 
the] anti-Christmas song, if you've 
ever been broken up with somebody 
at Christmas. I've been wanting to 
write that song for 15 years. If you're 
not happy at Christmas, Christmas 
sucks." 

While the album emphasizes 
sharply observed story-songs like 
"Amphetamine" and "White Men In 
Black Suits" (published by Evergleam 
Music/Montalupis/Common Green 
Music/Irving Music), it also includes 
a couple of jarring confessionals, 
"Father Of Mine" and "Why I Don't 
Believe In God," that recount Alex- 
akis' troubled relationships with hLs 
father and mother 

Asked if these songs are autobio- 
graphical. Alexakis says, "Yeah. That's 
all 1 want to say, but they are. They 
pretty much tell the stories that they 
tell. I felt like I needed that bookend of 
reality there ... On everj' record we've 
done, there've been three or four auto- 
biographical songs." 

Capitol is taking the first "After- 
glow" track, "Everything To Every- 
one," to mainstream rock, modern 
rock, and triple-A radio. Video direc- 
tor Kevin Kerslake Ls helming a clip for 
the song. 

Watts-Russell suggests that the 
label may try to broaden Everclear's 
base beyond its core audience with 
future tracks. 

"Art describes the last album as a 
rock album and this one as a pop 
album," he says. "I don't think it's quite 
that black-and-white myself, but yes, 
there are two or three songs on the 
record that, if they have become big 
enough at the three formats that we're 
initially going to, then we will take 
them to pop radio. There seems to be a 
bit of acceptance at pop radio recently 
of stuff that might have been consid- 
ered a bit too hard for pop radio a year 
or two ago." 

Beyond press, which played an 
important role in the derelopraent of 
"Sparkle And F^de," Capitol will focus 
on an in-store retail campaign to loft 
"Afterglow." 

Watts-Russell says, "Art really 
wants to take this back to the public, 
rather than just relying on radio or 
MTy so there is a plan in the first two 
weeks of the release of the record for 
Everclear to do a lot of in-stores. He 
wants to meet fans, sign autographs, 
play 

"As artists get bigger, they tend not 
to want to do in-stores. He has come 
right out to us and said, *I want to do as 
many of these as 1 can, because I want 
to see who comes out, I want to see 
what people's reaction is to the record 
if they'\'e heard it, or to the track on 
the radio, and just really promote my 
record.' 

"I think we're going do 10 of these 
in the first two weeks all over the coun- 
(Continued on next page) 
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The search for original material is 
endless. And sometimes you find 
it in the least likely places. 

Like health insurance plans. 

Because entertainment 
companies with two or 
more employees can 
now get coverage 
created specifically to 
meet their needs. 

Including benefits for mental health, 
physical and chiropractic treatment. Dependent 
eligibility for qualified domestic partners of either sex. 
Alternative care including homeopathic and herbal medicines, acupuncture, 
massage and aroma therapy. Even dental benefits like bleaching and bonding. 

Coverage is a lot more affordable than you may think and underwritten by QualMed Health & 
Life Insurance Company,* a subsidiary of one of the largest matiaged care organizations in 
the U.S. And all of our health plans allow you to use your own 
doctors and offer high qualit)' customer service. 

It's a truly original approach to health insurance. 
And its time has come. 

To find out more, call 1-888-342-EHA-l . 

entertainment Health Rlliance"" 

Creative Health Plans for Creative People"" 
1-888-342-EHA-l www.ehaplan.com 
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CAPITOL'S DURAN DURAN BACK ON TRACK WITH MEDAZZALAND' 



(Coniiiiim] fni/n paxjfi Ifi) 

interest in mixinj? rock and pop with 
dance music and electronic (music]," 
says Rhodes. 

LeBon agrees. "I think we're defi- 
nitely related to the music people are 
dancing to now. We're part of the 
ancestry of that, and hopefully we're 
part of it again now." 



Capitol plans a multi-faceted cam- 
paign to market "Medazzaland," and 
executives are unfazed by the delay 
between albums. "I think everybody 
expects it. It's the story of Duran 
Duran, and people judge them on ewry 
record, not on what they've done in the 
past. If it's good they'll play it, if they 



don't think it's good, then they won't," 
says Phil Ck)stello, senior VP of pro- 
motion. 

"We'%e seen that consumers, retail, 
and radio react to each album as they 
hear it, and we think the public will 
respond to 'Medazzaland,' " adds Joe 
McFadden, senior VP of sales for the 
label. 

The first single is "Electric Bar- 
barella," a fanciful dance-oriented tune 
reminiscent of the act's early '80s hey- 
day. The song is actually something of 
an anomaly on "Medazzaland" in that 
the bulk of the material explores a 
range of more intense themes and 
moods, in a rock vein. "It's one of the 
most up pieces of music we've written 
in a long time, and we thought it was 
nice to have something that was opti- 
mistic and fun and makes people 
smile," says Rhodes. 

Adds LeBon, "Nick and Warren had 
been working on the Blondie track 
'Studio 54,' and I got wind of it and 
said, '(!^an't we ha\e something like that 
on our album?' " 

Capitol is planning a multifaceted 
campaign that aims to reach Duran 
Duran's existing fan base, as well as 
draw a new crop into the fold with 
remixes, 12-inch singles, an enhanced 
CD5, and a specially priced cassette, 
among other things. 

The first 12-inch of "Electric Bar- 
barella," which has already shipped to 
alternative clubs and record pools, is 
an import on the band's original Har- 
vest label, with remixes by Russell 
Simins from the Jon Spencer Blues 
Explosion and Eli Janney from Girls 
Against hoys. "That's the first taste to 
build up awareness that they have a 
new track and an album on the way. It's 
time to go to clubs and regenerate the 
base they ha\e there," says Costello. 

The second 12-inch, with remixes by 
Dom T, will ship in early September, 
and shortly thereafter a greatest-hits 
CD-pro with the album version and an 
edit of the single will ship to commer- 
cial alternative, modem AC, and pop 
stations. "Medazzaland" will be ser- 
viced upon release to college and other 
formats. A third 12-inch with mi.xes by 
Todd Terry will follow to other for- 
mats, including dance. 

Television appearances near the 
release date include "The Rosie O'Don- 
nell Show" and "The Tonight Show 
Wth Jay Leno." The band Ls also set to 
appear on Howard Stern's radio show. 

Additionally. Duran Duran and VHl 
have linked for a sweepstakes, with the 
band (wrforming at the winner's work- 
place. 

A number of special projects arc 
also in the works for retail. First, the 
label is pressing 50,000 copies of a lim- 
ited-edition enhanced CD5 that 
includes the director's cut of the video, 
which will ship Sept. 15. 

In response to retailers' concerns 
about the declining cassette market, 
the "Medazzaland" will carry a S7.98 
list price for that configuration. "There 
have been a lot of cassettes at low 
prices, but they've been mainly new 
and developing artists. We wanted to 
address the issue for retailers who are 
saying, 'Don't walk away from the cas- 
sette business,' so we thought in order 
to get an accurate read, we had to try 
it with a m^jor artist that has a single 
and video," sa.vs McFadden. 

He says Capitol will ask for cross- 
displays of the configurations in stores, 
as well as featured advertising and sig- 



nage indicating that the cassette is full- 
length. 

Duran Duran will do an in-store at 
New York's Virgin Megastore on the 
day of release, and efforts are under 
way to air it in Virgin stores nation- 
wide via satellite. If (Mssible, McFad- 
den sa^'s, it will also be somewhat of an 
interactive experience with the other 
stores, though that technology is ?,ti\\ 
in development. Duran Duran will also 
autograph CD booklets to he shipped 
to the stores it is linked with in order 
to involve fans in other markets. 

Another possibility Ls a performance 
at the grand opening of the Virgin 
store in Orlando, Fla., which w ill be 
televised on the Disney Channel. 

Capitol has a "verj' extensive" co-op 
plan in place for "Medazzaland" and is 
working on developing promotions 
with all the m^or accounts, including 
a special "Medazzaland" listening sta- 
tion/merchandising display setup, 
according to McFadden. 

Coincidentally, Mojo Records is 
releasing a tribute album to the band 
Oct. 7 featuring Bjorn Again. Eve's 
Plum. Reel Big Fish. Wesley Willis, 
and the Wrens, among others. Tenta- 
tively scheduled for October Ls a con- 
cert in Los Angeles, with Duran 
Duran set to perform along w ith some 



try," Watts-Russell continues. "The 
first one is at midnight [on Oct. 6] in 
Boston." 

The other probable in-store mar- 
kets — which delivered the biggest 
sales for "Sparkle And Fade" — include 
L.A., New York, Atlanta. Chicago, 
Portland. Seattle, San Francisco, Dal- 
las, Denver, and Washingttin. D.C. 

Everclear, which is managed by Dar- 
ren Lewis of Revolver and booked by 
John Dittmar at Pinnacle, is weighing 



of the bands on the tribute album. 

In mid-November, Duran Duran will 
launch a major-market, 15-city tour, 
playing medium-sized halls. 

The act is also enthusiastic about 
constructing its own World Wide Web 
site, which should be up in October. 
"We're very excited because we're 
using all the newest technolt^es to try 
and leap a little bit ahead of what's out 
there." Rhodes says. 

While there may be a certain 
amount of unavoidable pressure to 
prove themselves yet again, LeBon 
says, the band members are up to the 
task. "Some people who review the 
record might see this as some sort of 
twitching of a corpse, and it's up to us 
to go out there and show people we're 
very much still here and we're a part 
of what's happening now." he says. 

Adds Rhodes, "There's a lot of dif- 
ferent perceptions out there about 
what people think Duran Duran is 
about, but ultimately, to us, it's our 
vehicle to create unique songs and 
things that push us a little bit further 
and hopefully push our area of music a 
little hit fufther. We're all very proud 
of [this album J, and I absolutely believe 
it's the right direction for us and one of 
the best, if not the best, album that 
we've made." 



its touring options. 

Watts-Russell says, "There have 
been a couple of ideas thrown out about 
them going out opening for another 
act. It hasn't been confirmed or any- 
thing ... If that were to become an 
actual offer, then they would probably 
do that, as opposed to going out and 
headlining their own shows. As it 
stands, they are intending to headhne 
from the end of October through the 
beginning of December in the States." 



Logo Tattoos!! 




1000 Temporary Tattoos with your Logo, 

Just $189.00 Ml or 2000 TAtloos. Jusi S299 00- 
plus S10 00 USA Shipping (CA add 7 2S% sales lax) 
S2S GO Inlcrnalional Shipping 



Customized! Full Color! 2" X 2"! 
Dks Real • Easy on. Easy ntt • Completely Sate 
your sized, color logo. TM. artwork, etc that y 



• Looks Real • Easy on. Easy 
Send your sized, color logo, f 
want reproduced, alony with 
Visa / MC *. money 
(payable in US dollars, tin 



irlwork, etc that you 
umpany PC, Amox. 
.•r or chuck 
on a US bank) lo: . 



Calico: 3000 Alamo Or , #201 Vacaville. CA 95687 USA 
Tel 707/448-7072 • Fax 707/446 8273 
AHow 4-6 weeks lor delivery Rush Available 
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the Grand Opening of the New 



ENTERTAINMENT OFHCE COMPLEX 



Home of the Flagship 



RD ROCK CAFE 



221 West 57th Street, New York 
^ Join Your Neighbors^ 



Virgin Records, UnivcrsaJ Records, Carnegie Hall, Central Park, Etc 

• FULL FLOORS FROM 3,900 to 8,800 SQ. Feet ~^ 
( Will build to suit) (Up to 46.000 Sq.Fcct Contiguous) 

• NEW STATE OF THE ART RENOVATIONS IN PROGRESS 
IMMEDIATE & CONVENIENT LEASES TO SUIT YOUR NEEDS, 



For Further intormaiion, please call: Howard Zelcer 718.853.3125 



NATIONAL BESTSELLER! 



For the first time, the unauthorized, 
behind-the-scenes story of the making 
and marlceting of one of Rock's 
original supergroups 




Written by 
the land's 
former business 
manager, here's 
an insider's 
story of the 
convergence ol 
hard rock and big 
business. It's the 
tell-all account of 
how images are 
built, money is 
made, and profits 
are spent — as well 
as an extraordinary 
look at lifestyles 
and indulgences, 
power brokers and 
exploding egos. 



I Wherever books 
I are sokl 



B-IIU^^>^,.JD I ^ impfini or Watson-GuptiH Put>iications 
IIIDOaraDOOKS 1515 eroaoway. New YorH.NYIOOae 



EVERCLEAR BROADENS ON AFTERGLOW 

(Continue fnrnt preceding page) 
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FIVE MUSIC INDUSTRY LEGENDS ^ TWO FILM LEGENDS 
HONORED BY 300 STARS ON ONE INCREDIBLE NIGHT! 
THE EVENT OF THE YEAR!! ^ THE CONCERT OF A LIFETIME!!! 

DA\1D GEST ,,, conjam-tion mtb AMERICAN AIRLINES benefiting 

THE MICHAEL BOLTON FOUNDATION 
THE WTIITNEY HOUSTON FOUNDATION FOR CHILDREN, INC. 

prouMy pre,ient,i 

The 3rd Annual 
International Achievement In Arts Awards 
Honoring: 

GREGORY PECK & JENNIFER JONES SIMON 

""Hk Legend Award" for "Lifetime Achievement In Film" 

CELINE DION 

"Entertainer of the Year" for "Di,<tingui.'be/) Achievement In Miuie" 

SMOKEY ROBINSON 

"The Pacesetter Avart)" for "DiMinguidbed Lifetime Achievement In Songvriting And Miuic" 

DIANE WARREN 

"Songwriter Of The Year 1997" 

TONY BROWN: Pa'sident, MCA Music Niishville 
"Pioneer Award" "Di,itingui,ihed Achievement In The Recording Indtutry: Country CroMOver Music" 

SYLVIA RHONE: Chairman & CEO of Eleklra Entertainment Group 
"Pioneer Award" "DLitingui,ihed Achievement In The Recording Industry: 
Contemporary, Pop, Jazz and Re>B Music" 

LIVE IN CONCERT (alphabetically): 

Michael Bolton 
Montserrat Caballe 
iMontserrat Marti Caballe 
Shirley Caesar 
Petula Clark 
Celine Dion 
En \'ogue 
The Four Tops 
Davis Gaines 
Robert Goulet 
Whitney Houston 
Al Jarreau 
Chaka Khan 
Tony Martin 
Johnny Mathis 
Julia Mlgenes 
Monica 
K.T. Oslin 
Smokey Robinson 
George Strait 
Topol 
Dionne Warwick 
Deniece Williams 

Joe Williams 
Trisha Yearwood 
And Some Very Special Suprise Guests!!! 
lAIAA 72 Piece Orchestra & Choir • 150 Member Gospel Choir • Conductor: Joey Melotti 





Sunday, September 28, 1997 • ^:30 RM. • The Benivrly Hilton Hotel • Produced & Directed by DAVID GEST 
Hosted by ROBERT WAGNER • For Adm-rtising & Tickets: Ron Higgins (310) 271-6499 
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CRU VIOLATOR'DEF JAM 537607-jWERCURV 110 98 EQ'l6 98) 


DA DIRTY 30 


2 


I 


27 


SNEAKER PIMPS clean up 42587,VIRGIN (lO 9al5'98) 


BECOMING X 


3 


2 


7 


TRIO CMHONiCLtS b3fe20S'MLRCURY (10 98 £^16.981 


DA DA DA 
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7 
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MICHAEL PETERSON reprise 466iaWARNER BROS, (10 98/16 98) 


MICHAEL PCTERSON 


5 


3 


16 


LEE ANN WOMACK DECCA 1158^WCA Nashville (icgais ^ei 


LEE ANN WOMACK 


6 


5 


56 


JACI VELASQUEZ WVRRHWORD 678Z3.'EPIC (IO 98 EQ'IS 981 


HEAVENLY PLACE 


7 


6 
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98 DEGREES Motown 530796' (6-9ai0-98l 


98 DEGREES 


8 


4 


10 


ROBYN RCA 67477 (I0.9a'l6-98) 


ROBYN IS HERE 
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21 


DAFT PUNK SOMA 42609*/VIRGIN (10,9&16 98) 


HOMEWORK 




NEW^ 


DIANA KRALL impulse! 23a«RP 116.98 CD) 


LOVE SCENES 




NEW k 


CATHERINE WHEEL MERCURY 634864 110.98 ECH6.98) 


ADAM AND EVE 


12 


8 


14 


OUR LADY PEACE COLUMSIA 67940 (10.96 E(V16 98) 


CLUMSY 
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4 


DAYS OF THE NEW outpost 30004/GEFFEN (8.98/12.981 


DAYS OF THE NEW 
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17 


ALLURE TRACK MASTERSrty^AVE 67848'.EP1C ( 10.98 E(i(16 98) 


ALLURE 


IS 


13 


35 


BARENAKED LADIES reprise 46393AVARNER BROS. (10.98/16.98) 


ROCK SPECTACLE 


16 


10 


22 


K'S CHOICE 550 MUSIC 6772QtPIC (10 98 EQ/16.98) 


PARADISE IN ME 


17 


11 


11 


BLINK 182 CARGO n624*/MCA (8-9&/12-98) 


DUDE RANCH 


11 


12 


13 


BUCK-O-NINE TVT 5760* (6.9fr9.98) 


TWENTY-EIGHT TEETH 


19 


15 


13 


THE SUPERTONES BEC 17401 (I09ai5 98i SUPERTONES STRIKE BACK 


(25) 


29 


2 


LAGWAGON fat wreck CHORDS 558 (9.9a'14.98) 


DOUBLE PLAIDINUM 


21 


IE 


14 


BONCY JAMES WARNER BROS. 46548 (10.9E^ie.98) 


SWEET THING 


02) 


27 
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THE DANDY WARHOLS iw KERR 3650VCAP1T01 (10,9»15 98i ...THE DANDY WARHOLS COME DOWN 
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19 
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KEOKI MOONSHINE 80069* (10.9a'15.98) 


EGO-TRIP 


04) 


30 


7 


CHARLIE ZAA SONOLUX B2136'S0NY (8 98 ECV14 98) 


SENTIMIENTOS 


2S 


23 


24 


RONAN HARDIMAN philips 533757 iio.gail 7.98) MICHAEL FUTLEY'S LORD OF THE DANCE 
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PHILLIPS, CRAIG AND DEAN STAR S0NG2DI&&'SPAJ?R0W 9fi) 


WHtKt alMLNLiln DCtjINb 


27 
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GHETTO MAFIA DOWN SOuTH 2003/FUU.Y loaded (9 98/15 98) 


STRAIGHT FROM THE DEC 


KjaJ 


44 


11 


CHRIS RICE ROCKETOWN 152a'W0RD 110.98/15 98) 


DEEP ENOUGH TO DREAM 


29 


20 


29 


LESS THAN JAKE CAPqOL 37235 (6.9a9 98) 


LOSING STREAK 


(30; 


NEW^ 


ROYAL FLUSH blunt 6510'/TVT(10-9a'16 98) 


GHETTO MILLIONAIRE 


31 


22 


42 


NO MERCY AHfSU 18941 (10.98/15.98) 


NO MERCY 


32 


31 
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GHETTO TWIINZ RAP-A-LOT/NOO TRYBC 4443a^lRGIN (10 9&15.98) 


IN THAT WATER 


33 


36 


9 


CLAY CROSSE reunion 10005/J(VE (10 98/15.98) 


STAINED GLASS 


34 


25 


7 


DJ POOH DA BOMB/ATLANTIC 52752VAG (10.99/15,98) 


BAD NEWZ TRAVELS FAST 


35 


21 


9 


MONACO POLYDOR 53;629/AiM (10 98/16,98) 


MUSIC FOR PLEASURE 
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JIMMIE'S CHICKEN SHACK ROCKET M0724;A4m i8 9810,981 ...PUSHING THE SALMANILU EWELOPE 


37 


33 
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COWBOY MOUTH MCA 1 1447 (9.98/12.98) 


ARE YOU WITH ME? 


36 


35 


9 


LIMP BIZKIT FLlP9O124/INTERSC0PE(8.9&]2.9S) 


THREE DOLUR BILL. Y'ALL 


39 


32 


36 


SOUL COUGHING slash 46175'>V/ARNER BROS. (10.9&ri5.98) 


IRRESISTIBLE BLISS 


40 


28 


11 


LOS TIGRES DEL NORTE FONOVISA 80711 (I3 9^16 98) 


JEFE DE JEFES 


4j 


26 
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KILO ALI ORGANIZED NOIZE 90128V1NTERSCOPE (10,9a'16 981 


ORGANIZED BASS 


42 


39 


7 


DAR WILLIAMS RAZOR 4 tie 2830(10 98/16.98) 


END OF THE SUMMER 


43 


40 


23 


CAEOMON'S CALL WARNER alliance 46463'WARNER BROS (8 '36/1 3.96) CAEDMON'S CALL 


44 


45 


9 


THE BEATNUTS RELATrviTY i5oa- (I0.9afi5.9a) 


STONE CRAZY 


QD 


RE-EKTRT 


KATHY TROCCOLI reunion iooo3/jivc (lo ga-isgei 


LOVE AND MERCY 


46 


34 


5, 


LOCAL H ISLAND 524202 18 9&'14 98) 


AS GOOD AS DEAD 


QD 


NEW k 


CREED WtND'UP 13049 (I0.9&15.9SI 


MY OWN PRISON 


CD 


RE-EKTRT 


RAHSAAN PATTERSON MCA 11559 [9.9&'l2.98i 


RAHSAAN PAnERSON 


49 


37 
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ARTIFICIAL JOY CLUB CRUNCHY 90]Z5'INTERSCOPE (8 98/12.98) 


MELT 


SO 


42 


29 


GRUPO LIMITE polygram latino 533302 !7 98i'12 98) 


PARTIENDOME EL ALMA 



P CZ> F^LJI_y^r^*LJF>RISII\l 

BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY DOUG REECE 



Regional victory: 

After pairing up with Canton, 
Ohio-based retailer Camelot, 
local pianist/composer David 
McClintock is discovering 
sweet success with his appro- 
priately titled Mesa Wind 
debut, "Victory." 



Union Strike. Epic record- 
ing act Peach Union is 
cracking top 40 radio wide 
open with "On My Own," 
the first single from its 
debut album. *'Audio- 
peach." The London-based 
trio, made up of Pascal 
Gabriel, Paul Statham, and 
Lisa Lamb, will make its 
first U.S. appearance Sept. 
27, three days before the 
release of the album, at a 
top 40 WBZZ Pittsburgh- 
sponsored event. Mean- 
white, a clip for the single 
was recenlty shot. 



The artist, who, after per- 
forming for an enthusiastic 
Canton audience in March, 
caught the attention of the 



chain's Eastern U.S. regional 
director, Mike Terlecky, has 
become one of store's most 
exciting regional breakout 
stories. 

With initial placement in 
Camelot's Belden Village mall 
store in Canton, "Victory" has 
become a fast-rising star in 14 
outlets. 

Jerry Smith, the store man- 
ager at the Belden site, says 
the title beat out such mega- 
players as Wu-Tang Clan 
when it came out this sum- 
mer and that Mc- 
Clintock was the 
No. 1- selling artist 
for three weeks 
straight in late June 
and early July. 

Based largely on 
hLs succe.'^vS. McClin- 
tock was invited by 
the retailer to per- 
form at a series of 
in-stores. Not coin- 
cidentally, "Victo- 
ry" soon began 
turning up at local 
Borders Books & 
Music and National 
Record Mart out- 
lets, even though 
the album still has 
no distribution. 

At radio, such jazz sta- 
tions as KCLC St. Louis and 
WNWV Cleveland, as well as 
top 40 WHBC Canton, have 
shown their support by spin- 
ning sewral cuts. 

Still, Mesa Wind co-founder 
John Charles Mertz says that 
if it wasn't for encouragement 
by Camelot, the album might 




Too Much Talent. Brigette 
McWilliams' sophomore Virgin set, 
"Too Much Woman." Is a striking 
showcase of the singer's formida- 
ble style and talent (Billboard. July 
19). The album, which bows Sept. 
16, features contributions by such 
R&B veterans as Al McKay, Claire 
Fischer, and David T. Walker. Virgin 
will begin working McWilliams' 
next single, "Morning," Sept. 29 at 
R&B and top 40 radio. 



REGIONAL HEATSEEKERS NO. Is 




THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by n«w and developing artists. 


PACIFIC 

1. 98 Dtpmf 9B Dfpe^ 

2. Sn«ah«r Plmpt RKiynir>i X 

3. Ltg<Na|on Dcubta Plaidinum 

4. Dan Punk Mofnewoih 

9. Buch-O-NIm Twenty-EiEnt leein 

6. Blink 162 Dude Ranch 

7. Diana KraH love Scenet 

8. CMtitnnt WhM4 Mam Ana Eve 

9. DJ PiKrft Bad N«wr Irsvcs Fasi 

10. Su«a FrM Strfwl Gospel 


SOUTH CtNTRAL 

1. Ghetto Twttni In that Water 

2. LMAmWemactiLeeAnnWoniacv 

3. Lit Ktte Don't MeM W.i Teus 

4. Mkhsci Pvterwn M-ch^el Pi-ir™:n 

5. GhMlo MaTij ^1'digM Frt^-> Tryt Dec 

6. Jcfin^r V Loi Jeti Jennifer 

7. SfiHktT Pim(H fiecor^ing X 

8. fbr, 0. Mcfur ixH. Big'A Bcry Are t»' VOi^ I 

9. Soy D. Mcftar SifA Bof Art Ya? Wur* 7 

10. TfM Da Da Da 



still be in its planning stages. 

"We made a single for [title 
track] 'Victory' in March with 
the hope that maybe we could 
start getting word out about 
David and find a major deal 
with another label," says 
Mertz, "but Camelot did so 
well with the single that they 
basically asked us if we had an 
album. We really didn't have 
plans to do anything until that 
point" 

G HOST SIGHT- 
ING: Twin cities 
denizens the Honey- 
dogs check in on the 
West North Central 
Regional Roundup 
this issue at No. 6 
with their Debris/ 
Mercury album "Seen 
A Ghost." 

The band, which Ls 
on tour with INXS, 
performs Sunday (7) 
in Orlando, Fla. 

Mars attacks: 

The new set from 
.Thrill Jockey/Too 
Pure act Mouse On 
Mars (released Sept. 
2) comes as the act — 
made up of Jan St Werner 
and Andi Toma — makes sev- 
eral high-profile appearances 
on other artists' albums. 

The duo, working with 
Stcreolab's Tim Gane and 
Laetitia Sadier, contributed 
production and musical talents 
to the band's forthcoming 
Elektra release, "Dots And 
Loops." 



The pair also served as co- 
producers on "Time Pie," the 
debut solo project by former 
Kraftwerk member Wolfgang 
FlOr. That album, recorded 
under the pseudonym Yamo, 
bows Tuesday (9) on Hj'pnotic 
Records. 



R 



OADWORK: Metal Blade 
act Six Feet Under, the 
death-metal supergroup made 
up of Chris Barnes, Terry 
Butler, Allen West, and Gr«g 



mi 



Heds lip. Jive hardcore 
punk/rap act (hed) p.e. 
grinds its way through 
such unsuspecting Califor- 
nia towns as Sacramento, 
Freemont, Riverside, and 
Gilroy this month seeking 
support for its seH-titled 
album, released Aug. 26. 
As a side trip, the band 
ventures Sept. 26 to 
Tempe, Ariz. 



Gall, has nailed down fall 
European dates to support its 
second full-length album, 
"Warpath," which twws Tues- 
day (9). The band returns in 
January for U.S. dates. 
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BABY 
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Billboard's Heatseekers Program 

Big plans for your baby's future? Forget the Formula. 
Let Billboard push your up-and-coming acts into world view. 
We offer full-page, b/w ads promoting Heatseeker acts at 
a significant savings off the original rate. 

Your baby will ride on the shoulders of Billboard's readership 
of worldwide Industry decision makers. 

Start planning for your baby's future 
by investins in Billboard* 

Contact your Billboard Representative for more information: 

N.Y.:(212) 536-5004 

NASHVILLE: (615) 321-4294 

LA.: (213) 525-2307 

UK/EUROPE: 01 1 -44-1 71 -323-6686 
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Nadanuf Gets A Break On Reprise 

Duo Gives Hip-Hop A Dose Of Funky Fun 



BY J.R. REYNOLDS 



LOS ANGELES— Leading with a 
cover of pioneering rapper Kurtis 
Blow's hit "The Breaks," Nadanuf, 
a debut female rap duo, intends to 
boost the prevailing negative image 
of hip-hop with its Reprise set 
"Worldwide." 

Scheduled for release Oct. 21, 
"Worldwide" is a high-energy hip- 
hop romp that's as fun as it is funky. 
Sporting bouncy jeep tracks and 




flowing street rhymes, the album is 
the result of Skwert Diggity and 
Phoroneone's (pronounced "four- 
one-one") desire to put some fun 
back into rap music. 

"We want to change the face of 
hip-hop," says Skwert. "Our music 
and our performances are real ener- 
getic, and we do more than just 
march up and down the stage. We 
entertain our audiences with a lot of 
dancing, the way it used to be done." 

Adds Phoroneone, "At the same 
time, we want our music to be uni- 
versal enough that everybody in the 
family can listen. That's one of the 
reasons we named our album 
'Worldwide.' " 

Produced by a stable of top talent, 
including Howie-T, Soul G., and 



Livio Harris — who also is the 19- 
year-old twosome's Los Angeles- 
based manager — "Worldwide" is 
centered by producer Aaron "Baby- 
boy" Griffin, who discovered the act 
in its hometown of Cincinnati. 

"I saw the girls at a talent show 
there and began cutting demos on 
them six months later," says Griffin, 
who has produced for such acts as 
En Vogue, Jody Watley, Benito, and 
debut Island artist Myron. 

The pint-sized musical pair has 
known each other since elementary 
school, and both attended Cincin- 
nati's School for Creative and Per- 
forming Arts, where they initially 
formed Nadanuf and began per- 
forming. 

Everyone involved in Nadanuf's 
career believes the act's uniqueness 
will make it a success. Says Warner 
Bros, black music senior VP Denise 
Brown, "1 signed the girls because I 
loved the fact that they came with 
the total package. They had a vision 
and knew what they wanted, which 
makes it easier for the label. 

"If you listen to the record, you'll 
find party music, romantic music, 
message music, and then there's 
something for the streets," Brown 
adds. "They've got a great rap flow, 
plus they're young, street but artic- 
ulate, bright, and extremely fo- 
cused." 

Despite the enthusiasm that 
reigns among the pair's supporters, 
all involved agree that challenges 
exist in breaking Nadanuf. "Going 
into the fourth quarter with a debut 
act against all the heavyweight vet- 
eran acts that are also coming is 
going to be tough," says Harris. 
"But we feel they've got a unique 
niche, because there's no other 
female teen rap group out, and their 
self-penned music speaks for itself" 

"The Breaks" is scheduled to be 
serviced to R&B and cro.ssover .sta- 
tions Sept. 15. The song features 
Skwert and Phoroneone rapping 
with the song's original composer. 




Blow, who also appears in the sin- 
gle's colorful, good-time video, 
which was serviced Aug. 12 to MTV, 
the Box, and BET. 

Says Warner Bros, marketing and 
promotion senior VP A.D. Washing- 
ton, "We serviced the 12-inch to mix 
shows and record pools the same 
time we dropped the video; already 
it's getting some love at radio. We 
feel this record is a good marriage 
between the old and the new school 
and should help [the act] begin 
building a broad cross section of 
(Continued on next page) 




Serious Pair. Aftermath founder/CEO and producer Or. Ore, left, sits with 
Columbia artist Nas during a break from recording "The Firm," a multi-artist 
compilation slated lor fall release on Aftermath. Also featured on the set are Foxy 
Brown, AZ, and Nature. 



A&M BEEFS UP BLACK MUSIC DEPT. WITH 2 KEY HIRES 



(Continued from page 10) 

that were signed to it, such as 
Sounds Of Blackness, Mint Condi- 
tion, Solo, Lo-Key, Ann Nesby, and 
Smooth, will continue to put out 
records under its name. 

"I had been unhappy with our 
urban situation as long as I can 
remember," says Cafaro. "It was 
difficult before Perspective, with 
Perspective, and after Perspective. 
It was time to go out and find some- 
one who could provide specific lead- 
ership in the urban marketplace and 
internally." 

There have been industry rumors 
circulating about further changes to 
come at A&M, but Cafaro dismiss- 
es them as "wild speculation" that 
is untrue. 

He says that he is not planning to 
separate black music from the rest 
of A&M, a situation that exists at 
PolyGram's sister label, Island 
Records. "I want them to interact 
with the entire company, be fluid 
with them." 

Cafaro adds, though, that he can 
envision a "scenario" in which the 
urban department becomes "more 
autonomous, but it has to be based 
on success. It's important to stay 
this way and get on track and evolve 
for the right reasons. I don't want a 
separate environment arbitrarily, 
because it gets in the way of the 
truth, in the records, and on an 
interpersonal basis." 

He says, "We're looking to John 
McClain as the man who's going to 
bring the music and tailor the 
music. As John articulates his 
vision, he will hand off to Dave, who 
will implement and enhance it." 

McClain was unavailable for com- 
ment at press time. 

Commenting on Rosas, Cafaro 
says. "Clearly we needed to make a 
change. We surveyed the landscape, 
and his name came up. Shortly 
after, when EMI shut down, he 
became a free agent . . . He's a very 
aggressive, consummate, detail-ori- 
ented promotion/marketing guy. I 
found him to be very candid, empha- 



sizing things that I find very impor- 
tant — communication, camaraderie, 
loyalty — and real tough-minded." 

"The biggest thing I want to 
accomplish now," says Rosas, "is to 
let the urban world know we're here 
to play ball and here to win. We 
want to be the next Arista 
Records." 

The beefing up of black music at 
A&M brings an increase in the num- 
ber of national promotion directors 
from one to four, including for the 
first time a director of rap and 
street promotion, Sean Bouldin. 
Other national staffers reporting to 
Rosas are Fred Williams, senior 
national director of R&B promotion; 
Stephanie Lopez-Ajose, national 
director of R&B adult; and Chris 
Barry, national director of urban 
promotion/mid- Atlantic promotion 
and marketing manager. 

Other regionals are Ramona 
Barksdate, Northeast regional pro- 
motion and marketing manager; 
Veronica Samuels, Midwest region- 
al promotion and marketing manag- 
er; Joe Lewis, Southeast regional 
promotion and marketing manager; 
and Pearl Jones, Southwest region- 
al marketing and promotion manag- 
er. Williams, Lopez-Ajose, Barka- 



dale, Barry, Bouldin, Jones, and Ali- 
son Cooper, promotion manager, had 
all worked for EMI. 

Rosas says A&M's urban staff 
will be concentrating on four acts 
this fall: Sounds Of Blackness, 
whose second single, "Hold On," is 
now being worked at radio; Billy 
Porter, a vocalist whose album is due 
Sept. 23; 4.0, a four-member vocal 
group signed to A&M joint-venture 
label Savvy Records whose album 
also streets Sept. 23; and Aaron 
Neville, whose album is on sale Oct. 
14. 

Rosas says Neville's single "Say 
What's In Your Heart," which was 
released this week to R&B adult 
radio, is new ground for the New 
Orleans funk and blues artist. He 
says the label will "build a story" 
for the single — co-written by Diane 
Warren and Babyface — with a video 
and TV appearances. The single 
goes to radio Oct. 13. 

Other urban acts on A&M are Ce 
Ce Peniston, Barry White, and the 
newly signed artists Rufus Blaq, J. 
Isaac Moore, and Rocqui. A&M also 
has a production deal with Dave 
"Jam" Hall. 

The label will release about 15 
R&B records a year, Cafaro says. 




Iblented TMo. Kedar/Unlversal artist Big Bub takes a breather from shooting the 
video for his single "Need Your Love" to kick it with friends. Pictured, from left, 
are rappers Heavy D, Queen Latifah, and Bub. 



TO OUR READERS 

The Rhythm and the Blues col- 
umn will return next week. 



Miller's Magic Jam. Jamlzon. a national R&B tour featuring Keith Sweat. SWV. 
Brownstone, Mark Morrison, and Shades, is being sponsored by Miller Lite and 
Eaivin "Magic" Johnson. When the tour recently did a date in Milwaukee, Miller 
Brewing's hometown, Johnson and Miller executives were on hand for the per- 
formance. Shown backstage, from left, are Rich Reider, event marketing manag- 
er, Miller Brewing Co.; Randy McElrath. promoter, Cellar Door; Sweat; Brian Mur- 
phy, president, Warner/ Avalon; Johnson; and Leroy Simpson, promotions 
representative, GMR Marketing. 
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U ATU'S RAP-UP: Of the 11 debuts on this issue's Top R&B Albums 
chart, all with the exception of singer/actress Vanessa Williams' 
"Next" (Mercury) set are rap-related. Atop the entries, the "South- 
west Riders" various-artists compilation enters at No. 2, earning 
Hot Shot Debut stripes. The album scanned more than 38,500 units 
at the all-stores panel, rankinj; No. 2'i on The Billboard 200. 

Since rap breakout is very regional, the Sick Wid' It label com- 
piled rappers with Southern and West Coast fan bases. West Coast 
stars include E-40, the Luniz, B-Legit, and Richie Rich — all have 
hit the top 15 of the Top R&B Albums chart. E-40 and the Luniz have 
peaked at Nos. 2 and 1. respectively. Stars from the Southern states 
include Tela. Gightball & MJG. Twista, and Master P. whose 
album "Ghetto D" (No Limit/Priority) enters Top R&B Albums at 
No. Ifi based on street-date violations. Sales estimates for his inde- 
pendently distributed release could well exceed the 150,000-unit 
mark next issue based on retail feedback. Master P's first single. 
"How Ya Do Dat," re-bullets on Hot R&B Singles with its 55-40 esca- 
lation on that chart. Us 45'S- unit increase and 8''i increase in audi- 
ence impre.'*sions are factors in its rise . . . Rap outfits Tha Alka- 
holiks and Cru enter Top R&B Albums at Nos. 15 and 2(). 
respectively. Although Tha Alkaholiks" "Likwidation" (Loud/RCA) 
debuted three notches lower than the act's previous set, "Coast II 
Coast." which entered at No. 12 in March 1995. the new piece 
scanned several hundred units more than the prior outing, despite 
the low'er chart ranking. Meanwhile. Cru's first album. "Da Dirty 
30" (Violalor/Def Jam/Mercury), scans 3.500 units at the R&B core 
panel and 11,500 units at the all-stores panel based on the buzz on 
its first single, "Just Another Case," which peaked at No. 28 on Hot 
R&B Singles and No. 8 on Hot Rap Singles. The set's second single. 
"Bubblin'," debuts at No. 23 on this issue's Hot Rap Singles chart. 

Another various-artists compilation. "Heat" (Boss/Swerve), pops 
in at No. 57 on Top R&B Albums. The independently released album 
features rap stars Snoop Dogify Dogg, 2Pac, E-40, and Dru Down. 
According to distributor City Hall, which shares a distribution 
arrangement with Mutual Distributors, the two drop-shipped a com- 
bined 40,000 units in the first week and have since sent out an addi- 
tional 20.000 units in orders . . . Finally. Suga Free's "Street Gospel" 
(Shepard Lane/Unfadeable/Island) wins as Pacesetter for its 77% 
unit increase at R&B core stores. The sales boost pushed the album 
77-64 on Top R&B Albums. 

Quick PLAY; in one short week, Janet Jackson's "Got 'Til It's 
Gone" (Virgin) went from no airplay to 21 million listener impres- 
sions. The song debuts at No. 15 on Hot R&B Airplay, with 78 sta- 
tions on board so far . . . Busta Rhymes' "Put Your Hands Where 
My Eyes Could See" (Elektra/EEG) jumps 21-12 on that chart with 
a 26% increase in audience impressions; 71 supporters are already 
playing the track. "Keel So Good" (Bad Boy/Arista) by Mase debuts 
at No. 33 on Hot R&B Airplay as the rapper's first single. "Feel So 
Good" has already garnered 52 supporters in its first week at radio. 
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New Album Ushered. LaFace artist 
Usher, left, stands in the recorijing stu- 
dio with Arista's l^onica and producer 
Kenneth "Babyface " Edmonds, right, 
during a breai< in the action while re- 
cording Usher's sophomore set, "My 
Way." The album pairs Monica with the 
singer on the duet "Slow Jam." 

NADANUF 

(Continued from preceding page) 

eonsumers." 

Reprise began setting up the 
marketing campaign with the dis- 
tribution of N'a<lanuf fliers and post- 
cards in late July to consumers and 
at retail. The label has been provid- 
ing stores with sampler cassettes of 
the act's music, hosted by WQHT 
(Hot 97) New York jock Wendy 
Williams and DJ Clue, as bag 
stuffers. The cassettes are also 
being distributed by street teams to 
consumers. 

"We'll be using listening posts and 
print advertising to help supplement 
the radio play we anticipate," says 
Washington. "Plus, we've been 
securing video play at select depart- 
ment stores in malls around the 
country." 

Because the act had already been 
performing for a living in the 
greater Cincinnati area, executives 
have been sending the saucy duo out 
to do shows at L. A. -area schools. In 
early September, Nadanuf is sched- 
uled to perform at the House of 
Blues on L.A.'s Sunset Strip. 

The label plans to send the pair 
on a formal promotional tour some- 
time after "Worldwide" hits stores, 
"hopefully this year," Washington 
says. 

In an effort to take advantage of 
the act's commercial charisma, 
Nadanuf is slated to have its own 
animated series and has secured a 
deal to relea.se its own fashion line, 
dubbed Nadanuf 98 Worldwide Gear. 

"The clothing apparel will be of 
high-quality lifestyle fashions." says 
Harris. 

Internationally, the act's set is 
slated for a staggered release. 
Brown says that Reprise president 
Howie Klein has been exceptionally 
supportive on both the domestic and 
international fronts. "Our interna- 
tional department here did a prod- 
uct mailing that included marketing 
and promotional plans to the terri- 
tories (the week of Aug. 11] to get 
the ball rolling, and we're sending 
the girls to London to begin work- 
ing there in September," Brown 
says. 

"We want to let the world know 
that hip-hop can be a positive force, 
and we want to use it to unite peo- 
ple," says Skwert. 
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22 


49 


42 


24 


13 


SMILE • ♦ SCARFACE FEATURING 2PAC & JOHNNY P 

R:RRRR.:R',);ERS-RAP;f|R:E..OAOAN)AD£ANTS-A-.. = ,JHAFP|j T LEWjl C PAF A .O'TiCC TPYEE 36^:'.1PR|N 


4 




100 


88 


87 


16 


SORRY IS ♦ LEVERT 

G.LE7ERT EMCHOUS IG LE'yERT.E.I N CfOLAS) ICi ID' ATLANl C 84003 


33 



O Records with the grealesl airplay and sates gains this week. Greatest Gainef/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sates and airplay increases among singles below the top 20. 4Videoclip availatMlity. • Recording Industry Assn. Of America 
{RIAA) certification for sales of 500.000 units, ARIAAcertHication for sales of 1 millwn units, witti adfllltonal million indicated by a numeral following the symbol. Catalog number is for cassette single. 'Asterisk indicates catalog number is for cassette maxi-smgle: regular cassette 
single unavailable. (C) Cassette single availability. (D) CD single avaiiatxlity, (M) Cassette maxi-single availability. (T) Vinyl maxi-single availabllty. (V) Vinyl single availability, (X) CD maxi-single availability. £ 1997. BillboartVBPI Communicat;Dns and Sc^ndScan. inc. 
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ARTIST lABtL'PHOMOIIUH LABtL 




TMISYVEEK 


LASTYVEL- 


2 
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ARTIST ILABEt^PROMOTIOYI LABEL) 


1 


1 
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* ★ NO. 1 * * 

YOU MAKE ME WANNA... 

1J*1HEP :iArArF. *RT?.lA: rwhiMNo.] 


31 


39 


40 


DON'T LEAVE ME 

BLACKSTREn (INTERSCOPEI 


39 


41 


29 


CAN WE 

SYW (JIVEI 


2 


3 


15 


NEVER MAKE A PROMISE 

D«b HILL itSLAflD: 


41 


32 


13 


GOTHAM CITY 

H KEEEYUIVE) 


3 


2 


22 


MO MONET MO PROBLEMS 


3D 


49 


7 


WE CAN GET DOWN 

MYRON 


4 


G 


18 


EVERYTHING 
MARY BUGE 




50 


5 


1 CARE 'BOUT VOU 

MILESTONE M -.i F AR S'AI 


D 


13 


5 


HONEV 

HARIAH CAREY ICOLUMBIAI 


3D 


52 


6 


IT'S AUIGHT 

QUEEN LATIFAH Tu»,iM. 


( 


7 


9 


Bn BAD MAMMA 


44 


42 


24 


HOPELESS 

DIOSNE FARRIS ICOL JMB'AI 


7 


10 


20 


STOMP 

GOD'S PROPERTY IB RITE/INTERSCOPEI 




49 


38 


7 


THE PARTY DON'T STOP 

MLL 1 -in UAS'[ft - L Frn l|t■:'A^ v: iMltflKfirr 


1 


5 


14 


NOT TONIGHT 


4C 


45 


50 


1 LOVE ME SOME HIM 

TONI BFtAATON (LAEACE'ARISTA) 


3) 


9 


19 


IT'S AU ABOUT THE BENJAMINS 

ircxprKiM'.nii nvmuLLuaiirBtDWEn 


47 


36 


30 


CUPID 

)\? IBAD BOYARiSTAi 


M 


11 


9 


THE LOVE SCENE 

X)€ (;IVEI 


w 


55 


3 


VOU ARE THE ONLY ONE 

GOO 5 PHOFERTY IB RITE'lNTERSCOPEl 


11 


4 


17 


1 CAN LOVE VOU 

MAHY J BLt'^t :mi;A) 


4> 


46 


31 


RETURN OF THE MACK 

MARA MORRlSO'i lAILANIICj 


3D 


21 


c PUT YOUR HUOSWMIKE MY EYES QXU) SEE 

^ ', euSI* RHVMf S (VIOLAIOH/EtEKTRA/E€Gl 


3) 


57 


17 


WE TRYING TO STAY AUVE 

«ri£'.LH.-J- '£rjiiA15:'BiF!>*>lt.'\£taLUWA 


13 


14 


c ' WHAT ABOUT US 


91 


56 


4 


GUANTANAMERA 

•iai',UYI.:*' 1F.aEAiill«iFi;'=FC0St01J«lL 


M 


8 


n ' G.H.E.T.T.O.U.T. 


3£ 




1 


FIRMBI2 


ID 


- 


1 ' GOT -TIL ITS GONE 


93 


43 


26 


THINKING OF YOU 

TO«Y lOYII TONE IMERCURYJ 


11 


18 


II '. I'll. DO ANrTHINa i M SORRY 

" ; GINU/<INt 


3) 


73 


3 


BUTTALOVE 

NEXT (ARISTA) 


17 


12 


14 


THE RAIN ISUPA DUPA FLVI 

Missy ■uri.ztuifmir tiuon il^i^.lli ll. 


99 


59 


4 


HAPPINESS 

VANESSA WILLIAMS fMERCL>RYt 


11 


17 


39 


IN MV BED 

ORU HILL IISLANDI 


3© 


65 


2 


AU CRIED OUT 

AILJRE FEAT : {TRACK MASTEIiS/CRAVE! 


19 


15 


9 


UP JUMPS DA BOOGIE 

UWOO m ItUBALAW leUCKmnQATLAKTCI 


3S 


66 


3 


HOW VA DO OAT 

YASTIHPFti) 'IIFCA'*:rKSHaXiY^Utr«CfFT»] 


20 


20 


28 


FOR VOU 

KLNNV LAinWOWt ICOLUMBIAI 


91 


47 


4 


I'M NOT A FOOL 

IMFAAFUFiE IMCAl 


3D 


34 


5 


YCU SWUD BE W (DOtn W«IE Ytuino 

BRIAN MCHSIUHI FEAT PAASE IMERCURY) 


99 


4« 


8 


HOT LIKE FIRE 

AALIYAH IBLACRGROUND'ATIANTIC) 


22 


2i 


10 


DO YOU LIKE THIS 

RLAIE -' ■ ' KCA 


H 


63 


2 


BACKYARD BCTOGIE 


2J> 


31 2 


4 SEASONS OF LONELINESS 

BOY^ II MLS iLforowr^i 


81 


53 


22 


S MILES TO EMPTY 

BFIOWNSTONE IL'J. V.ORK LF'IC 


24 


19 


24 


THE SWEETEST THING 

tlEFUGEFOUI^ILl STmFFUr L*JinM HAL miUlU 




w 




1 


CANDY 

LLCOOl jIDEF lAMMLHl L H- 


29 


26 


12 


SOMEONE 

SWV 1 FEATURING PUFT DAODYl <RC« 


u 


62 


11 


MISSING YOU 

MARY J RIIGF iWCAl 


3) 


33 




MY LOVE IS THE SHHH! 

ilElWK '.f 'H FIE' nWEtWimfM'VFtF'.^ 


84 


58 


8 


NEVER SEEN BEFORE 

EPMOtDEFJiMMLRCUR' 


n 


22 


25 


NEXT LIFETIME 

FRYKAM RADII ■ 1 " /.Ftl M^FOSAl 


89 


51 


12 


WHArS STOPPING VOU 

THEO'WYSii.iOHAl ^1 11,11. Villi ANLii 


21 


23 


16 


I'LL BE MISSING YOU 

la:.:yl'i;> !vW^ FEi! .12: aWBOWflBTfe 


88 


44 


6 


BEEN AROUND THE WORLD 


21 


28 


4 


OTHERSIDE Of THE GAME 

FRTFLAW BADU m i '. .F^'iAl 


w 




1 ME AND MY CRAZY WORLD 

' ' LOST BiJV7 IJNIVEFISALJ 


31 


16 


27 


1 lElOW 10 YOU < EVEKI r HE 1 SII nUI FIOl 

ROME .H-'.-i. 'II" ki.''. 


68 


60 


10 


NEED YOUR LOVE 


31 


24 


13 


MEN IN BLACK 

WILL SMIIH (COLUMBIA! 


89 


54 


4 


WHENEVER WHEREVER WHATEVER 


32 


27 


13 


LOVIN' YOU TONIGHT 

'K H:A:'fiyjSi ; 1 Q FLAT H UUYl IW UYiMSTAI 


70 


71 


2 


LAST NIGHT'S LEHER 

A CI i lOlU 1 MCA; 


3D 




1 


FEEL SO GOOD 

MASL IBAD BOY/ARISTAJ 




3D 




1 


SHOE WAS ON THE OTHER FOOT 

PAni lASElir IMCAl 


34 


30 


16 


WHEN VOU TALK ABOUT LOVE 

PATTI UWELLE (MCAl 


72 


61 


20 


SMILE 

SCWfCFFW ;FlCiJ>-rt'PWAjrAa-t>lE\TCIll 


39 


29 


11 


FIX 


3D 


— 


1 


WHOOP! WHOOPI 

3JP0CWIFLAT KAM. IMSMBaGBEATAIlANTICl 


31 


35 


13 


TAKE IT TO THE STREETS 

(■Ufiili-A 'IV -.ti' ■■■ - LlfiHAF. . 




3$ 


— 


1 


RESPONSIBILITY 

GHEnc 'WIIRI RAP-A LOT*eO THYBEVIBGINI 


37 


40 


9 


AFTER 12. BEFORE 6 

SAMSALFL'^LAFACf.APloIfll 




3S 
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wanuauniiCMTiMrsmaitMiuMr 

LUIMER VANOROSS (LV-EPIC) 
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BIG DADDY 

HEAVY D (UPTOIAYWINIVERSAL) 






1 


HVPNOTIZE 

THE NOIOfilOUS B 1 G IBAD BOYFARlSIAl 




1 


13 


WHAT KIND OF MAN WOULD 1 BE 

MINT CONDITION |PERSPfCTIVE.'MMJ 




7 


8 


CRUSH ON YOU 

J, XWFFAI 111 CE*SllNX*iWC8EAT*T[A)*TlCl 




3 


25 


NO OIGGETY 

BLACKSTREn IFEAT DR. DRE) (INTERSCOPEI 




8 


28 


ASCENSKW (DON'T EVER WONDER) 

MAKVYELL (COLUMBIA) 




9 


21 


PONY 

CINUYY'INE ISM MUSI&tPtC) 




2 


3 


ONI. ON 

LRYKA>I BADU (KCDAJE'UNIVERSALI 




10 


29 


ONLY VOU 

..; iti- ih;'.;:r;!.;ujSBiC iBAD BCY.wisIA; 




17 


5 


CAN'T NOBODY HOLD ME DOWN 

pun CAIJOT lEFAT MASF) IBAD BOY AfitSTAl 




5 


4 


GET IT TOGETHER 

70? FBIV IQWJTOiftN) 




13 


11 


SUMTHIN' SUMTHIN' 

MAjLWEll irClUMBlA 




6 


9 


EVERY TIME 1 CLOSE 5IY EVES 

BAUYIflUt itPlCi 





14 


14 


25 


YOU'RE MAKIN' HE HIGH 

TOM BRAYTOMLAFACEARISTAl 


15 


12 


11 


DON'T LET GO (LOVE) 

EN vyGuF itASIYVEST'EEGi 


16 


4 


3 


FOR VOU 1 WILL 

MONO iRCWDf^ARNERSWYSET.'ATLANTO 


17 


18 


8 


1 BELIEVE 1 CAN FLY 

R KElLYi WAR'iFR SUNSET ATULNTICIIVE) 


18 


19 


19 


1 CAN MAKE IT BETTER 

LUTHER VA'IOROSS ILV EPCI 


19 


II 


IS 


ONE IN A MILLION 

AALI*AH IBLACKCFWUNDiATLANTICI 


20 




41 


TOUCH ME TEASE ME 

■Jii ■•-X (■:M'ea'*s s;oifOn:'Tts«F>«waP( 


21 




34 


MVBOO 

GHOST rOYYN DJ^ (SO 50 DEF^OLUMBIAl 


22 


IS 


7 


4 PAGE LETTER 

AALl-FAH (BLACKGRcyNI>A1LANI;C) 


23 




49 


LADY 

D'ANGFLO (EMI) 


24 


24 


17 


TEJERS 

THE ISIEY BROTHERS (T NECK'ISLAND) 


25 


23 


5 


WHAT'S ON TONIGHT 

MU^rtlL JO«DAN tOEF jAAtWERCURYl 



R&B SINGLES A-Z 

TITLE (Publisher - licBnsinB Ofj ) Sheet Music Oisl 



ASCAPyBrown Gifl ASCApyWike s Rap, BMI) HL 

20 AFTER 12. BEFORE 6 IGimme Some Hot Sauce. 
ASCAP/Iabulous ASCAP/Ttrt Co Soi/lh, ASCAP,T.cMe 
Bm ASCAP/E2, ASCAP/A Sad On The Charts. 
ASCAP/Wo Better Grooves. ASCAP/Tarrwus, ASCAP) 

17 ALLCRIEDOUT(Careers-BMG BMI/M(Aoiumb>, 
BMl^omtia, BMI) HUWBM 

33 ALL I WUTiFMH GOOD HIKER) (Miaialm, 

ASCAP/B BlBCi ASCAP/lotiele, ASCAP.f Ml «SCAP1 HI 
37 ASWEUYCSau.BMl/Lastrada BMI) 
27 BACnARBHOGKtWB.ASCAPiHealNRurf.ASCAPIWSU 

91 BE THE REALIST Twelve, ASCAP) 

13 IKBAOMAMkUtmiMOEFIAM'SIIOWTOBEAPUT- 
ER) iSlam U Well ASOP IjI liilu. BMl'km F(hJ. BMl'712 
Slor# Avf , 8M1,tMi Blaa*i)«l. BM112 & Under, 
BMLIunniTi Bean L I C EMI'IeII/s Jams L LC , ASCAP) HL 

19 6imA LOVE iHoney Jars A/id Diaoets, ASCAP/Un, Oft, 
ASCAP.^an Van. ASCAP,'Do What I Gctta, ASCAP) 

48 UHTLncO'.S^Y'ATVSatt^ BMlYadYufn. eMli«ra*nliran 
Sourti SWl'Mi: L.ASW,'^ilaTna,ASUF,<MmD ASOV/Waiw 
ChastWl, mm ASCAP) HLTVBM 

47 CAN WE (FROM BMTY CALL) (MaitContusKKi, 
ASCAP/Virrnia Beach, ASCAP/VfB. ASCAP) WBM 

86 CAN YOU FEEL (T (Aynaw BML-Shaon Patnck. 
BMl/Ensign. BMI/Mas-Pd. ASCAP/Tre^ Fish Here 
Every Ye*f , ASCAP/Bent Fealhet ASCAP) 

67 CRAZY (Perfect. BUI/SP/. BML'Gf.MA) 
W CROOKED GREEN PAPERS (lodchwood. 

ASCAP.'Chrysahs ASCAP) WBM 
74 CRUSH (9 Ih Io«n. ASCAP 'Naugtrty ASCAPAa Ya. 

ASCAP.'DoWiatlGottaDo, ASCAP^^B, ASCAP) WBM 
42 Cl)riD:*iTi ,1MI Atfi ASC*P.'BMneI'il*,ASGtf'.t&lli. 

ASCAF,ViinW»ei,fcSCAP,':ijs1riCom(ii ftSCAPl Ifl. 
59 CU WHEN U GET THERE (FROM NOTHING TO 

LOSE) (Bod DaMy ASCAP.'-Du It All, BMI/Lek Rati. 

ASCAP/Poohie Straughtet, ASCAP) 

93 OANCEHAIL QUEEN (Gunsmoke. ASCAP/PolvBram 
Inl I, ASCAp.'Sleven Marsden. BMl/^ongs Of PolyGram 
Int'l, BML^ony Kelly. BMl,/Mu;iUirDt, ASCAP) HL 

BS DISTANT LOVER (DoMie Irnw, ASCAP/Keep Me 
HumUe, ASCAP/Smolun' Sounds. ASCAP) 

9? O0N7 KNOW (All Silver ASCAP/Besne Iribe. 

ASCAP/PelH)*ine Fr«- Fifty Fn«, BMl/Mocmstone ASC»P) 

3S DON'T SAY (Sony/ArVSoiies.SMIAab Yum, 

BMl;Brownta*n Sound. BMI/TiKA. ASCAPyUnnwrsal 
ASCAP/PefiOMl 21, ASCAP/'Stepoinfl Into Ihe Blue. 
ASCAP/Warrer Chappell, BMI) Hl/WBM 

70 D0N7 WANNABE A PUVER (FROM BOOTY CALL) 
(Zomta. ASCMP/Kiety. ASCAPi'tonversaliari Tee, 
ASCAP/EMI Blackwood. BUlRndney Jerkins, BMl'Foray. 
SESAC/1972, SESAOHenchmen. BMI) MUWBM 

•4 DOWN FOR YOURS (Marco Cardenas ASCAPI 

13 DO YOU KNOW (WHAT IT TARES) [Heavy Rotation. 

BMI. BWU Ai.(;AI' Clwirwi. ASCAP,'We«a, ASCAP) HL 

11 DO YOU LIKE THIS (Mike s Rap, BMI) 
95 EVERYTHING VOU WANT (K»lh Crouch. 

ASCAPAlhrysalis. ASCAP/VounE legend, ASCAP) WBM 
73 FAR FROM IWRS 10<«r.in/, BHI/BW. ASCAPi'^i Diwn . 

A5CAP;Tietana,ASCAPiViar-»-IamerUrie BMt'lWada, 
Blackwood. BVllnc 6 ( '^i^m 8MI) HL<WBM 
as FUllHINmr IM>a B . BW, Putt) tat BMI.'Kjnr ?la Tatu. BMI) 
31 FH {Doodl. ASCAP.'Zomba, ASCApi'CliaufKey Black. 

ASaP/Smokin Sound ASCWi-Wu-Iang. BMlE-Bar-Kay, 

BMlWarner-Tanvitafie. BML^uearNII, BMI) WBM 
2S FOR YOU (Colour d. ASCAP/PSO. ASCAP] WBM 
81 [FREAK) AND U KNOW IT awaASCAP/G'Batiy. 

ASCAP;9IG. BMI/WoUistar, BMI.-1tfB, ASCAP) WBM 

94 A FRIEND {Zomba,ASCAP,'BOpASCAPVSoiil Clap 
ASCAP) WBM 

15 G,H.LT.T.O.U.T. (Zomba, BMI/R Kelly, BMI) WBM 

71 6IV£ITTOME(Sony/ATVSonBs BMI/Ted-On. 
BM[,'Mr timmy. ASCAP) 

21 GOTHAM CITY (FROM BATMAN ft ROSIN) (Zamba. 
tiMI,'K Kelly BM)) WBM 

50 HAVE A LITTLE MERCY (FlytB lyme. ASCAP/EMI April, 
ASCAP) HI 

83 HEY AZ ILrlB's A Bitcfi. ASCAP'Slam U WMI. ASCAP/hHy s 
lams L LC. ASCAP;'12 & Jndec. BMi; lumping Bean LLC. 
BMI'^HI, ASCAP/Sab-sfjction FulfJIed. ASCAPitlwyHJii, 
ASCAf;>yBW 

92 HIP HOP DRUNKIES (ESP BUmrner-TarrKfiane, 
BMl/Wu lane BMlCareeis BMG. BMIi'Msilev Marl. 
ASCAPpTMI. ASCAP) HLWBM 

2 HONEY (Sorn.' ATV Son^s. BMI.'l^. BMl.'Jusbn Combs. 
ASOP/tMl April. ASCftP,'7omba. J^CAP'Jaj? Merehant, 
ASCAP,^teven A Joraan, ASCAP,iBobbj Rohnson, BMI) 

40 HOW YA 00 DAT (FROM HOW BOUT IT) (Bumn Av« . 
ASCAP/OB.'O llsert, ASCAP.Bie P. ASCAP/Beats By 
The Pound. ASCAP,Bomb SheJter, ASCAP) 

30 I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) 
(Mike s Rap, BMI) 

12 ICANLOVEVOU/IOVEISAUWENEEDIMCA. 
ASCAP/Mary J Blige. ASCAPTMI B'.a[:k«aod. BMURodney 
Jerk«», BMUMdaai. BUl/Warnet lan^enaoe. BMl'6 tn (}( 
July. 8IU|/NASHMAC)L ASCAP) Hl'VtBM 

18 I CARE -BOUT YOU (FROM SOUL FOOD) [Sarn/ATV 
Sonn, BMt/eCAT. BMI/Foi Eilm. BMI) HUWBM 

87 ICED DOWN MEDALUONS ITVI. ASCAP/EZ Elpee. 
ASCAP/Surte 120? ASCAP/Jose Luis Gotcha, 
ASCAP/Percy Coles, ASCAP/Lonfiitude, BMI) WBM 

84 IF I COULD Change (FROM I'M BOUT IT) (Burnn 
Airtflue. LLC ASCAP.flseH, ASCAp.'BiBp ASCAP-'Beats 
%i Ihe I'ound, ASCApi'Somb Shultar. ASCAP> 

68 IF I HAD VOU (Sony/ATV Doss Keys. ASCAP/fJinth 
Street Tunnel, ASCAP/Sony./ATV Sonss. BMI/Rk) 
Tears. BNfCoteems-£MI. ASCAPl 

51 IF IT AIN'T LOVE {FROM SPRUNG) (Sewn EiEhleen, 
BML'lion Will, BMI) 

80 lGOTDATFEEUN'{CLR ASCAP.'WB, ASCAP/T-Boy, 
ASCAP) WBM 

14 I'LL BE MISSING VOU (Magnetic. BMlBlue Turtle. 



BMDanice Combs, BML^EMl Blackwood BMI) HI 
35 ILOVEHESOHENIM/1DON1WANTTO(CML 

BWI^sadida BMI.'^lam^a. ASCAPi'Mmo. ASCAP/Tlaything. 

flM,'TDOlruB.ASCtf.'R.IWy,BMl.ZQmta ewjHUWBM 
IS I MISS MY HOMIES (Burim Avenue, SMLSig P. BMI) 
29 I'M NOT A FOOL (Zamba. BMIi'Tlookman, BMI) 
24 IN MY BED IHitco. BMI/Brown Lace. BMI/Longitude. 

BWI.'Zoniba. BM^Slaceeoo BMIWainer Tflmerlane, 

BMI/BuotHe Loo. BMI) WBM 
38 INVISIBLE MAN IBarana Tunes BMl'Stephen A 

Kipner,ASCAP,.'Cafeets BMG BMlBtibaias, 

SOCAN/On BOBfd, BMI.'LMI April ASCAP) HL 
77 I SAY A LITRE PRAYER (FROM MY BEST FRIEND'S 

WEOOtHG) (NeM Hidden Valley, ASCAP/tasa OavKt 

ASCAP) HLWBM 
32 ITS ALRIGHT (FROM NOTHING TO LOSE) IC^r^r^ Baby 

MuSK- BHI/iiflice Cambs. BMlTM) BlackiMWH BMLBabf 

Big, ASCAPi'Biiildha Ma> ASCAP. 'Perk's. BMl'MCA. BMI) 
79 I'VE BEEN HAVING AH AFFAIR (Gel R>cl) 

BMl'Mataco. BMI) 
82 JUST ANOTHER CASE (Dunbar, BMt^reen Mountain. 

BMI/Unicluppell BMl^Allcy, BMI/Trc, BMI/t>el iam. 

ASCAP.Tftrythm Blunt;. «CAP;PotyEram Int l. /ISCAPl HL 
S3 KISS AND TELL Hbe Ni^l Rambov. ASCAPi'Brown Girl. 

ASCAP/Wike's Rap, BMVMCA ASCAP.'Dra Baby. ASCAP) 
89 UKWIDATION (ESP BMl^arner- Tamerlane. BMl/Bee 

Mo Easy , ASCAP/EMI April ASCAP) 
58 LOOK INTO MY EYES (FROM BATMAN ft ROBIN) 

(Keenu, BMb'Mo Thue. ASCAP '14 utbtess Attack 

ASCAP/Doilar: N Sense, BMU 
7« LOVE IS AU AROUND (Sway lay. ASCAP) 
65 MEN OF STEEL (FROM SHED IShaquille 0 rtea). 

ASCAP/WB. ASCAP.'Slam U Well. ASCAP/Jelly's Jams 

LLC. ASCAP/Tsralve And Umter. BMI/lumpinG Bean 

L L C , 6MI/>l'ts Ffom Da'Borw. BMI/BMG. BMI) 
4 MO MONET MO PROBLEMSTBs Poppa, 

ASCAP/Justin Combs, ASOAP/EM April ASCAP/Steven 

A Jordan, ASCAP/Bernaid s Other. ASCAft-Sony, 

ASCAP/M Bfltha.ASCAP.aonimyJynii.BMDHL 
9 MY LOVE IS THE SHHH! (Unir.happell BMl/Junkie 

Funk.BMI/Tam Cat. BMI) HL 
28 NEED YOUR LOVE (Daume Ravone, BMI.aom Bomb 

BMLfYoung Beggah. BMl/Bemanl s Oltier. BML'Sony/ATV 



onboard 



SEPTEMBER 13, 1997 



Hot RiSiB Singles Sales 
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TITLE 

ARTIST (UBEUPR0MDI1DN LABEL) 








★ ★ NO. 1 * * 




a) 


40 
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DONTSAV 

JON e CTAB YITM.550 MUSlDEPIC) 
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4 


VOU MAKE ME WANNA.. 

USMfR lLAFAi:»: AR:KTA.> ? ^ki Jt No 1 




39 


31 


2 


REMINDING ME (OF SEP) 

COMMON TEA- WASTAI SAVAGE (RELATIVITY) 


3) 


- 


1 


HONET 

MAHIAHWfIEYiOLU'.lf?A 




411 


34 


6 


NEVER. NEVER GONNA GIVE VOU UP 

IIW^TA'JSF.FID ""1' 


3 


2 


7 


NEVER MAKE A PROMISE 




41 


36 


6 


DOWN FOR YOURS 




DRU It'll ' 










3) 


3 


9 


UP JUMPS DA BOOGIE 




42 


37 


13 


LOOK INTO MY EYES 

eWE TrtLC^ N KFSI^^,). - . ' ■ 


3) 


7 


2 


TOU SWULO BE MINE lOOKT WASTE TOK HMD 

&--IAN ML>N :jHI hLAl '.' JL'it ' MtHCUH V) 




(S) 


49 


6 


SHOW ME 

BILLY POSTER itV-.AA'.' 


6 


4 


7 


MO MONEY MO PROBLEMS 

■ t .vii; aiCtLiAWii 




44 


43 


2 


IF IT AIN'T LOVE 

KEY&TOI.E . '. ' .VAF'.tA BfiOS.l 


03 


13 




MY LOVE 15 THE SHHH! 

13rH\' ■ ■ ■ '.".WiWiWi«l)|fCSl 




49 


38 


29 


RETURN OF THE MACK 




e 


2 


1 MISS MV HOMIES 

uinf p 'ii- nw c m nil ytxm jwwotti; 




4C 


45 


8 


1 SAY A UTTLE PRAYER 

DIANA KING (WORKEPCI 


D 


12 


3 


WHAT ABOUT US 

TOTAL (lAf ACL'ARISTAI 




(3D 


56 


5 


HOW YA DO DAT 

VASTTfl'FTAr ffLtSIUfCAIOC-l'IlhOiMTAIKIIITY 


10 


5 


11 


NOT TONIGHT 

Li :«»!' L~:'.CLfii«wucE)ST»rfijBX 




O 


52 


5 


IF 1 HAD YOU 

FRANMF iCHUCKLIFE-EPlC) 


11 


9 


8 


SOMEONE 

i-tAii K r.;i -njFF DADDY) IRCA) 




49 


4t 


13 


WHAFS STOPPING VOU 

THE O JAYS IGLOBAL SOUljVOLCANOt 


12 


S 


U 


I'LL BE MISSING YOU 

P J' Xt' 1 Ull-l J. ASS ^[»r WIWVl »f AtJSTA) 




50 


44 


18 


S MILES TO EMPTY 

BROWNSTONE tMJa'WO*(«.'EPIC) 


3D 


u 


3 


ALL CRIED OUT 

ALLURE FIAT .1- '^A.m vt^irft'^ftA.,' 




51 


39 


13 


SMILE 

jOfloawj-Ki ■■'■)■' '■-' ■■-'I.-.'. 




14 


; 


DO VOU UKETHIS 

RCME 'GRAND JURY^RCAI 




CS) 


— 


1 


MEN OF STEEL 

SHAOJIllE (TWAl - W Sy.mEST.YtARKII BROS) 


JJi 33 


2 


BUTTA LOVE 

NEXT (ARISTA' 




93 


46 


7 


FIX 

'o.(^i'»'-'^:)U i^:')!XJ«nKI«tHjaii(TO» 


;i© 29 


3 


1 CARE BOUT VOU 

MILESTONE - ■ ')-L 'M^rjT- 




m. 


61 


11 


RELAX & PARTY 


17 


le 


4 


AFTER 12, BEFORE « 

SAMSALTER . A^L SR'itA 




55 


55 


5 


GIVE rr TO ME 

TFDC. PfNDFWRASS ISUREHRfWIND UP) 




20 


3 


BACKVARD BOOGIE 

MACK JO(PRIOfllTY) 




9< 


54 


5 


THE WAV THAT VOU TALK 

.Jii;: -tfi c* eFJi i ;C so so OFTauWtt) 


19 


15 


9 


GOTHAM CITY 

R KELLY UIVEl 




SD 


64 


3 


1 GOT DAT FEELIN' 

DJ KCOl ICLR AMEHICAFLWARNER BROS.I 


20 


10 


9 


TAKE IT TO THE STREETS 

m)YL*'A!fiaiva>rMEi£iTfiAt£<f 




51 


42 


19 


THINKING OF VOU/LET'S GET DOWN 

TONY TONI TONE IMERCURY) 


21 


18 


2 


NEED VOUR LOVE 

V.'->mi' . inEWll*AYI ■^;rlS'.::'A 




99 


41 


27 


FULL OF SMOKE 

CHHISTION :R0: A FELU^OtF JA)IA'MERCURYI 


® 





1 


I'M MOT A FOOL 

IMMAT'JRC ' ' 




CO 


47 


15 


DO YOU KNOW (WHAT IT TAKES) 

ROflYN IRCA) 


23 


24 


13 


THINGS JUST AINT THE SAME 

DEBORAH CUX lARlSIA) 




11 


51 


9 


WHATEVER 

ES VOGL't ■■ ■ " : J 


24 


17 


8 


1 CAN LOVE YOU/LOVE IS AU WE NEED 

MART . fillC.Fll*CA) 




« 


63 


— 1 
25 


1 LOVE ME SOME HIM 1 DOHTWANTTO 

lONI BRAYTON — ia 


2S 


21 


7 


INVISIBLE MAN 

9B DEGREES IMOTOWN) 




(3 


59 


18 


JUST ANOTHER CASE 

^■A-:- -1 iF^'FF .'i>,AraW)EFj*M«flCUBYl 


2i 


23 


5 


AaiWANT 

T02'i!v :nripr-,.).i^rn'/,s 




H 


67 


6 


BIG BAD MAMMA 

mSKm^tj' w, - .'»;L*''x:t= AttvtFF.u*^ 


27 


19 


20 


G.H.E.T.T.O.U.T. 

CHANGING FACES (BIG BEAT/ATLANTk:) 




19 


53 


29 


CUPID 

11 2 (BAD BOY/ARISTA) 


21 


2S 


3 


AS WE LAV 

DANA ITDNYMFHCrDESLA.rAC[ ARISTA 




M 


57 


8 


IFREAXl AND U KNOW IT 

a::.u- rii;AA>:(: ).tt, i a i:, :'^EASTW(SI)EEC) 


» 


32 


5 


HAVE A UTTLE MERCY 

40 „•.. . . , ■ '-4F'Fr;T VE'A4W 




w 




7 


ICED DOWN MEOAUIONS 

ROYAL FLUSli IBLUNT.TVT) 


3t 


22 


3 


WE CAN GET DOVm 

MVRDN .■■'.:' 




M 


50 


6 


FAR FROM YOURS 

OC FEAT TVETTEWWEIE fj, ^i. :(iMS, am; 


31 


2S 


11 


TALKIN' BOUT BANK 

1H[ 'rtwCs;tAi.^;LNl''A :f.OCLSilWLTIEDANr; 




S9 


58 


3 


LOVE IS ALL AROUND 

ADRIANA EVANS -"'.IF . iUD, 


2) 




1 


ITS ALRIGHT 

QUEES LATIFAH ITOUMY BOY) 




70 


70 


25 


THAT'S RIGHT ^ ^ 


31 


30 


9 


WHEN VOtJ TALK A80UT LOVE 

PATTI lAiifL,r IMCAl 




3D 


73 


6 


BE THE REALIST 

'.'. ■ -.,in.6«FFTRUmW01»JW) 


34 


27 


13 


CANT LET GO 

lAURNEA ;yAB YUWEPIC) 




72 


60 


13 


HIP HOP DRUNKIES 

. .„ . :\r ^I'aHTY BASTARD IIOIXII 


S) 




1 


KISS AND TELL 

BROWNSICiNt (MJJA(VO«K,EPIC) 




73 


62 


10 


DANCEHALL QUEEN 

',':■;-' H' -4.i„!.FAAfc«;SiJMAl»ICA«iJM' 


3« 


28 


11 


CU WHEN U GET THERE 

OXILlU IIL-AIMY BOYI 




74 


72 


2 


YEAHI YEAH! YEAH! 

SIMONE HINES )EP«:i 


37 


35 


15 


VOU BRING ME UP 

K-CI A lOjo imca; 




75 


68 


2 


PIECE OF MV HEART 

SHAGGY " T MARSHA' rVIRGINI 



CD flecortfcwith tf>e greatest sales gains. £■ 1997 BilfOoarcVBPI Communicatioiis arxJ SoundScan. Inc. 



Songs, BML'Vrarner-Tanierlane. BMI) HL/WBM 
3 NEVER MAKE A PROMISE (Warner TameilaiK. 

BMI/lkKAie-Loo BMI) WBM 
41 NEVER. NEVER GONNA GIVE VOU UP (Unichappell 

BML'SaveHe. BMI) HL 
5 NOT TONIGHT (FROM NOIHING TO LOSE) ISetoniJ 

Decade. BMlWarner-IamefJane. BMI/WB. ASCAP) WBM 
M ONE MORE DAT lFt,te I,fne, ASCAP/IMI April. ASCAP) HL 
9B OH&POPPIN'(YauneManMavMie.ASCAPI 
69 PIECE OF MY HEART (Web IV. BMl^loopy II, 

BUI,'Uiiiili:tiipcll. BMI) HL'VVBM 
€1 RELUtPARTY Gt!>l>-#n Cr<T ASCV,'frkni»M> net. ASCAP) 

50 REMINDING ME (OF SEE) (Sensfle^s, 
BMI.'7miI lelcne BMI/Meno. BMI) 

W RETURN OF THE MACK (Perfect BUJi^PZ, BMI/(^MA) 

51 SHOW ME (Little lanya. ASCAP/Nusic Cofporatirin 01 
America ASCAP} 

49 SMILE (N The Water. ASCAP,<St>i[ h Ihe Watet. 

BMIi'Joshua s Dream. BMI/lnlerscope Pearl BMl'Wamer- 

Tamerlane, BMLMusic (kKporahan 01 America. BMltMl 

April, ASCAP,T((te True, ASCAPl HLWBM 
M SMOHH' ME OUT (Bovina, ASCAP/EMI ApriL 

ASCAP/Warren G, ASCAP) HUHBM 
10 SOMEONE Uustin (>)mbs. ASCAPTMI April, 

ASCAP/Dub's Wortd- ASCAP/HGL. ASCAPA-KarM Pierre, 

BMI/Rhyttim Blunt2. ASCAP/Pnce Is Right. 

ASCAPA*CA, ASCAPl HL 
100 SORRY IS (Divtded. BMl7Dmba. BML'Ramal, 

BMl/Wamer- Tamerlane. BMI) WBM 
75 STRANGER IN MOSCOW (Miiac, BMlWamer 

Tamerlane. BHD WBM 
n TAKE IT TO THE STREETS (Ramp. BM|/B K L , 

BMI^WB BMVSadiyah's BMI/ArrTiac«n, BMl'Blue 

Image, PRO.'Heep (in. CAPACVUmdiw:) WBM 
54 TALKIN' BOUr BANK (NolLiMed) 
39 THINGS JUST AINT THE SAME (FROM MONEY TALKS) 



(Mass Ave. . ASCAP^Motown Tunes. ASCAP /Pa tygram 

Int l. ASCAPMarrier Tamerlane, BMl) HbWftM 
46 THINKING OF YOU/LETS GH DOWN (PDlyeram Intl. 

ASCAP/Tonj Torn Tone ASCAP.Way 2 Ouik, 

ASCAP/9t6, BMI/We, ASCAP) HLAffiH 
5 UP JUMPS DA BOOGIE (Virem>3B«ach. 

ASCAP/Mk/oo. ASCAPyWass Confusmn, ASCAP) 
G2 TKEWAYTHATVOUTALKISoSoO«t ASCAPifMIApril. 

ASCApahem Damn Iwns. ASCAP/Air Ceniiol. ASCAP) 
22 WE CAN GET DOWN (AUey Gadfly, BMI/M DouUe, 

BMl/Spifi. ASCAP) 
S2 WE TRYIHC TO STAY AUVE tCibb Brother) BMI/Careen- 

BMG. BML/Sore Of Int'l, BMI/Music Com. Of 

AmerKa, BMlTint Pnorrty, BMl/Sonj/ATV Tunes LLC. 

AS«P,'1ete San Ha. ASliJlP/Cwrietit Control) HL 
8 VHUTIBOUTUSimiHSOIILFKiniVuBimBeacti 

ASCJiP,'Mas^ Cjinfusion. ASCAP/Wanw OappBl, ASCAP) WBM 
59 WHATEVER (Sony/ATV Sew. BM^ECArBMl/rio Intro. 

ASCAP1I2 ASCAP/EMI Apnl, ASCAP/Keiaflde. ASCAP) HL 
45 WHAT'S STOPPING VON a)rflM,BMI/Zi)nitM. BMI) WBM 
25 WHEN YOU TALK ABORT LOVE (FMcTpne ASCAP/'Nei. 

Fr^pec1.-.« UCAP.Irvan, BH^EMI Aoil. ASCAP) HL'WBM 
78 WHERE YOU ARE (CtmiliS. ASCAP/EcstaHKil, 

ASCAPvTuU Keel. ASCAP/Janm iu. ASCAP) WBM 
88 WHO U WIT (Carlos Glover. BMKem And Snvth. BMI} 
72 WHO YOU WIT (FROM SPItUNG) (Lil Lulu, BMbBlu«. 

BMI.'MolDwn. eML1>ciM3ran. B)»l/VU BlacAwood. BMI) HL 
56 TEAH! TEAH1 YEAH! tEMI HackMod, BMHtadmy Uriin. AMI) 
43 YOU BRING ME UP (EMI Apnl, ASCAP,iBN, 

ASCAPiCord Kayla. ASCAP/Mike's Rap. BMI) HL 
1 YOU MAKE ME WANNA... lEMl April, ASCAP.'ISo So 

Del. ASCAP.'Slach A 0 . ASCAPiTjR rv. ASCAPl HL 
7 YOU SHOULD BE MINE [DOHl WASTE YOUR TIME) 

(EMI April. ASCAP/OiU'O ttseH. ASCAP/)ustin Combs, 

ASCAP/Aiisar, BMLVjson Belha. ASCAP/MCA, 

BMlIhe Price Is Right. BMI/Dynatone, BMII HL 
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Bilbocid TOP R&B ALBUMS 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLUCTED, COMPILED. 
AND PROVIDED BY SoundScan « 
lllllll 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


r 

a? 

So 


ARTIST TITLE 

LABEL & NUMBERDIStRIBUriNG WBtL (SUOOLSTED LIST PHICt OH EQUIVALEHl f Ofl CASStntCDI 


PEAK 
POSITION 










* * * No. 1 * * * 






1 


I 


1 


7 


PUFF DADDY t THE FAMILY A won? r.v?. i«isn.io«;?<»! 


^M(«t«INol NOWATOUT 


1 










* ♦ * Hot Shot Debut 


♦ * * 




CD 


NEW^ 


1 


VARIOUSARTISTS . • .-. II ; ' . i - .»..■: 


SOUIHWEST RIDERS 




3 


3 


2 


5 


BONE THUGS-N-HARMONY BUT.ii[SS6340-BtL»TIVITY 11998?! 98) THE ART OF WAR 


, 


4 


4 


6 


20 


MARY J. BLIGE A t/rj : -,-,nf,- .in 9a'i6 991 


SHARE MY WORLD 


1 


5 


5 


4 


5 


JOE« JIVE Ji-.r;'- i: h. -M' 


All THAI 1 AM 


4 


6 


7 


7 


15 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A antys PROPERn 

B RITt 90093. INTtRSCOT .10 9J1'16 9Bi 


1 


•J 


2 


3 


4 


SOUNDTRACK DEF jam 537973*'MERGJRY 11 1 98 EOT 7 98 1 


DEF JAM'S HOW TO BE A PIAIER 












* ★ «- Greatest Gainer * * * 




12 




2 


SOUNDTRACK Am^rA 18975 1 locale ^3- 


MONEY TALKS — THE ALBUM 


8 


9 


6 


5 




SWV ''■:Ab75:-:' ;G9ii6 9B) 


RELEASE SOME TENSION 


5 


10 


8 


8 




MISSY "MISDEMEANOR" ELLIOTT eastwest 6?062vtEG ho 9816 981 SUPA DUPA FLY 


1 


" 


10 


13 


10 


WYCLEF JEAN FEAT. REFUGEE ALLSfAW* maEF JEAN FStSEKTST)«C«»«V«L FEAT SEFUGEE AUSTABS 

"Ui (■(!■..■. ■ (.■ .. 1 1| 1 |i . 9b tQflo 907 


4 


12 


11 


IS 


15 


SOUNDTRACK > . mit ■jOG.U' PfllORirKlO 96/16,981 


I'M BOUT FT 


1 


U 


9 


9 


5 


MR. SERV-ON ■. ' L WIT 50n7';PR>ORiIY (10 9*16-981 ■ 


LIFE INSURANCE 


5 


14 


14 


11 


]I 


MIA X Mj L 1,'ir :.Liro5*.'Pf»OftiTY (10.9*16 9B> 


UNUOY LIKE 


2 


® 


NEW^ 




THA ALKAHOUKS LOUD 67435-.'RCA uo 9&\6.m 


LIKWIDATION 


15 


® 


NEW^ 




MASTER P NO UM!T SOSSS-fPRlOBrrV (10 9a i6 981 


GHETTO D 


16 


17 


18 


18 


29 


ERYKAH BADUA kedar 53027*'UMVf:RSAL (iO-9a'is.9a) 


BADUIZM 


1 


IS 


13 


12 


9 


SOUNDTRACK A' (XILUMBIA 6ai69- (10 98 EQ'l 7.981 


MEN IN BLACK— THE ALBUM 


2 


M 


20 


19 


20 


ROME • GRAND JUn*6744l7RCAll0.9B'15 981 


ROME 


7 


20 


17 


17 


24 


THE NOTORIOUS B.I.G. A' bad BOV 7301 IVARISTA <19 9a?4 9B) LIFE ARER DEATH 


1 


21 


19 


IE 


13 


WU-TANG CLANA^ LOUD6690&-.'RCA Il9 9&'24 98) 


WU -TANG FOREVER 


1 


(22) 


27 


26 


41 


DRU HILLA ISLAND 52430eilD.9&'169«iai 


DRU HILL 


b 


23 


IS 


10 


s 


VARIOUS ARTISTS SUAVE HOUSE l585»'RELATfVirf (10.9a'15 98 


SUAVE HOUSE 


4 


24 


22 


20 


47 


GINUWINE A 550 MUSIC 6768&EPIC (10.98 EQ'16 981 B 


GINUWINE... THE BACHELOR 


14 


(25) 


24 


25 


11 


LOST B0Y2 UNWEBSAL 53072* (10.9*16 981 


LOVE. PEACE t NAPPINESS 


2 


(28) 


NEW^ 


j 


CRU V i;JL.\I0ROEF JAM 537607^MEHCURY (10,98 £016.981 ■ 


DA DIRTY 30 


26 


27 


26 


24 


10 


PATTI LABELLE MCAI1642I109*16 98I 


FLAME 


10 


(28) 


NEW^ 


I 


VANESSA WILLIAMS MERCURY U6060 110 98 Eai6.9Bl 


NEXT 


28 


29 


21 


14 


4 


KILLARMY WU tang »)633*/PRiCRm (10.9*]6 981 SILENT WEAPONS FOR QUIET WARS 


10 


30 


23 


22 


28 


TRU A NO LIMIT 5066a*,'PRKJftlTY (12 9*18.981 


TRU 2 DA GAME 


2 


31 


16 




2 


O.C. PAYDftY »TRR ^2*399MSUW10 (10.9*'16 981 


JEWELZ 


16 


32 


25 


23 


3 


SOUNDTRACK iNTERSCOPE 90131 <10 9*16.9B} 


HOODLUM 


23 




35 


33 


j] 


K-CI & JOJO MCA 11613* 410.9*16.96) 


LOVE ALWAYS 


9 


34 


25 


21 


7 


MAXWELL COLUMBIA 6851S (7 98 EQrl3.98) 


MTV UNPLUGGED EP 


IS 


35 


28 


40 


3 


SOUNDTRACK QWEST 4667aWAHNER BROS. (10.9*15.9«l 


siEa 


28 


36 


31 


28 


M 


MAXWELL A COLUUBla 66434* (IO 96 IQilb 961 ■ MAXWELL'S URBAN HANG SUITE 


8 


37 


32 


n 


66 


MASTER P • NO LIMIT M978VPRIORITY (10 9816 96) 


ICE CREAM MAN 


3 


38 


33 


32 


10 


TWISTA CREATOR'S WAY-ATLANTC 92757*,*[1 1 10 9*15 96) ■ 


ADRENALINE RUSH 


13 


39 


34 


30 


; 


THE O'JAYS GLOBAL SOUL 31149*,VOLCAN0(l0 9a'I6 98) 


LOVE YOU TO TEARS 


14 


40 


37 


39 


43 


LIL' KIMA UNnFA<;'ATLANTIC9?733*<'AGn09*I6 9B) 


HARD CORE 


3 


41 


38 


36 


25 


SOUNDTRACK • COLUMSIA 67917 (10 96 EQ'ie 981 


LOVE JONES: THE MUSIC 


3 


42 


30 


27 


8 


ANT BANKS priority 50698* (10.9*16-981 


BIG THANGS 


4 


(ii) 


44 


35 


12 


CHANGING FACES • BtG eEAT/ATlANTIC 92720*/M (10.9*16.91 


B) ALL DAY. HI NIGHT 


6 


44 


42 


43 


64 


KENNY LATTIMORE • COIUMIA 67125(10.98 EOaSMlfll 


KENNY LATTIMORC 


19 


45 


39 


37 


19 


HEAVY D • urrows 5»33-/UNfVEftSAL (10,9*16.9ft 


WATERBED HEV 


3 


CD 


NEW^ 


1 


S°8f7;*"'a[^98 ""^ ™^ '5^8 


46 


47 


40 


4. 


5 


USA STANSFIELD ARISTA 18738(10 Wt6 98) 


LISA STANSFIELD 


30 



2S 

71 



CD 



® 



M. 



81 

M 



NEW^ 



NEW^ 



NCW^ 



ROYAL FLUSH blunt 6610*.TVTI10 9816 98jB 



GHETTO MILLIONAIRE 



VARIOUS ARTISTS 

SOSO0EF670%-':OLUMBIAII 



SO so DEF BASS ALL-STARS VOL II 



EARTH. WIND & FIRE pyramid 72B&4.'RHINO(10.9fl/15.9SI 



IN THE NAME Of LOVE 



CAPOME -N- NOREAGA PEHALTY 3MI-/I0MMV BOV lia.9a/lS-9SI 



THE WAR REPORT 



COOUO TOMMY gov 1190- {11 



SOUNDTRACK • to mmy BOY 1169lll.mi6.9ei 
MAKAVELI A 



NOTHING TO LOSE 



THE DON KILLUMINATIi THE 7 DAY THEORY 



SCARFACEA'^-^AIOT^NOO TRYB£ 42 ;99'W»I3N 1 10-9*1 6.96) 



THE UNTOUCHABLE 



BROWNSTONE rirwan 67524.-EPIC (10,96 E(il6.961 
VARIOUS ARTISTS iD&s 7M12 SWERVE I10-9&14,9B) 
RAMPAGE . 



STILL CLIMBING 



.;;T:.p,.:L:KTRAb2D22- EEC1I10 9 



16 981 SCOUTS HONOR...BY WAY OF BLOOD 



2PACA DEAIM RG'« INIERSCOPE 524204*i'ISlAND Il9 9874 96) 



All EYEZ ON ME 



BLACKSTREET A' iNTtRSCOPt 90071* no 9a't6.981 



ANOTHER LEVEL 



702 BIV 10 530736-'MOTOWN 18 9&'16 981 0 



GHETTO TWIINZ rap * LOTNCW TRVBE 44438VIRGIN do 9*15 98lB 



IN THAT WATER 



TONI BRAXTON iaface 7fC-7a.'ARisiA ' :o 9a i6 9B) 



* * * Pacesetter * ★ * 

(EPPARO LAHLUNFAOEABLE 5243aS71SLANO 1 10-96716.961 B 



STREET GOSPEL 



ALLURE TRACK MASIXR&CKAVE 67S48'/EPtC 110 98 Eai6.98)l 



112A BAD BOY 730O9<AR[STAI10.96(lS.98l 



EN VOGUEA EASTWEST 62057.t£GllO9&l&-98] 



AALIYAH ▲ EILAC^GKOUNU AILANTIC g271S7Ml (10.9&16.98) 



ONE IN A MILUON 



BONEY JAMES .VARNER BROS 46548(10.9(^16-9811 



PEGGY SCOTT-ADAMS miss butch 4003-waroicras (10 98 16 9811 



HELP YOURSELF 



SOUNDTRACK • jive 4I&04- ci 9^16 981 



FOXY BROWN A VIOWTOftOEF jam 5336B4',>MERCURV 110 98 Ea'16 981 



GHETTO MAFIA doa-h south 200ilULLT LOAOtD (9 9ai5 gfill 



STRAIGHT FROM THE DEC 



THE BEATNUTS relaiiviiy 1S08- ll0.9*15.98lB 



KRS-ONE • JIVE 41601* (10 9&'16.9B) 



THE LADY OF RAGE DtATH ROW90109*.1NT£RSCOPE (10 9a'16.98) 



NECESSARY ROUGHNESS 



D-SHOT SHOT J!602.JIVE(10.9&15-981 



SOUNDTRACK A- Warner sunset, atuntic a2961(«l (I l,9»17-9 
KILO ALI 0(^:^AM;EjNOI2E9O!2a*,'lNT£RSCOPt(10 9a'16-98)B 



ORGANIZED BASS 



BABYFACEA EPiC67293*{10 98Eai6 98) 



DJ POOH DABOMUATLANriC92752*,<AG{l09ai5.98)| 



BAD NEWZ TRAVELS FAST 



THE ISLEY BROTHERS A T neck 524214,1SLAt(0(109a'16 981 



MIDNIGHT LOVER 
MISSION TO PLEASE 



TONY TONI TONEA MrR.IIJRv 534250(10,98 £01696) 



HOUSE Of MUSIC 



RAHSAAN PATTERSON mca Il559(9-9a'l2,98)| 



RAHSAAN PATTERSON 



NEW^ 



8S 



91 



NEW^ 



LIL' KEKE JAM DOWN 1005 (10,9&'16-981 D 



DONT MESS VHT TEXAS 



34 SILKK NOLIMIT50591*.PfiK)mTY(to.9a'16,981 



ERIC BENET wahnerbHOS 46270(l09al5 9618 



TRUE TO MYSELF 



VARIOUS ARTISTS thump 4100(10 9a'169Bl 

ZHANE ,11 i 1,' ,M^.N 110 ^.^'IfcPai 



OLD SCHOOL MIXX 



SATURDAY NIGHT 



KIRK FRANKLIN AND THE FAMILYA 



WHATCHA LOOKIN- 4 



WESTSIDE CONNECTION A lEf«CM MOB 505B3*.PRt0RITY (1096(16 981 
98 DEGREES Mri.,,..N . n %*:6 9aio9e)B 



SOUNDTRACK A arista 18951 (109&16,9B) 



THE PREACHER'S WIFE 



JTEDDY PENDERGRASS ■ B'r pr :in«>,v, i.n u p (10,98716.96,1 
_CRAIG MACK I": i9ail6,98l 
CURTIS MAYFIELD .. . . , , ]-19SI 

KEITH SWEAT A ttEKTRA 61707*(IEG(1098.16 981 



OPERATION; GET DOWN 



NEW WORLD ORDER 



VARIOUS ARTISTS* 

NO LIMIT SCbtiB- PHlCHITY (109*16 981 



MASTER P PRESENTS...WEST COAST BAD BOYZ II 



187 FAC PENALTY 3045*/TOMMV BOV (109ai5.98) 



FAC NOT FICTION 



OAlbums with me greatest sales gains ttiis week. •RecorOlnelndustiY Assn. Ot America IRIAA) certiticalion lor stiipment of 500.000 album units. A RIAA certification lot shipment of 1 million units, witti multiplatinum titles indicated t>y a numeral following the symbol. For boxed sets, and 
double alliums with a running time that enceeds two hours, the RIAA multiplies shipments by the number of discs anrVor tape*. 'Astensk indicates LP is available Most tape prices, and CD prices lor BMG and WEA labels, are suggested lists. Taoe price* marked EQ. and all other CD prices. at« 
equivalent prices, which are proiected from wholesale prices. Cutest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth, Healseeker impact shows albums removed from Heatseekers this week, ■ indicates past Of present Heatseeker title, G 1997, 
BillboardJBPI CommuniLotiDns, and SfsundScan Inc 
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Dance 
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Hurley Hits New Stride Witli His Sill(y Soul Sounds 



lACK IN GAME: What an alwolule 
thrill it is to witness the return of 
house music pioneer Steve "Silk" 
Hurley to the dancefloor. 

Yeah, we're aware that he's been 
periodically cranking out club remixes 
over the past few years. But it was 
hai-d to \iew these jams as little more 
than perfunctory efforts. Perhaps he 
was distracted by the flirtatious 
advances R&B execs heai^ed upon him 
following the crossowr hits he helmed 
for Cc Cc Peniston and Chantay Sav- 
age. Or maybe he was simply disillu- 
sioned by the unfairly fickle, flawr-of- 
the-moment mentality of the dance 
world. Regardless of the reason, his 
jams were sadly lacking. 

With "The Word Is Love," howewr, 
Hurley offers a shrewdly crcifted sin- 
gle that not only illuminates his formi- 
dable skills a» a producer and song- 
writer, it also sparks with the high 
degree of raw soul that has made him 
a legendary club figure. Released on 
his own Ghicago-baRed Silk Enter- 
tainment Records, the track features 
an appropriately forceful and saucy 
\*ocal by newcomer Sharon Pass. She 




Bangln' Beats. Boston-based pro- 
duction team the Fitch Brothers share 
a laugh during a recent remix session 
for "Only You" by Atlantic belter Linda 
Eder. Marc "DJ Stew" Pirrone, left, 
and Lenny Bertoldo have been earn- 
ing props lately for their work with a 
growing string of club acts that 
Include Robin S,. Gina G, Amber. 
White Town, and Crystal Waters. The 
lads plan to begin work on several of 
their own compositions this fall. 

glides through a song wrapped with a 
slippery, funk-vibed bassline and 
topped with a vibrant, sing-along cho- 
rus. The real hook of the track comes 
during a [KTCussion breakdown, dur- 
ing which a posse of dudes indulge in a 
little street-corner-slylcd vocal doo- 
dling. 

"The Word Is Love" is already gath- 
ering boufiuets of critical roses from 
w i^Q undergi-ound spinnei-s. as well as 
drawing airplay during WGCI Chica- 
go's mix show. It's an appealing pre- 
view into the Hurley-helmed compila- 
tion "The Voices Of Life," which 
matches the producer with a l>evy iy\' 
divas, including Mel'isa Morgan, Ann 
Nesby, Subrinu .luhnslon, Vernessa 
Mitchell, Denitria Champ, and Tina 
Moore. Sounds hot. doesn't it? With 
Hurley hitting an intriguing new cre- 




by Lam^ Flick 

ative stride, we're salivating at the con- 
tents of this collection. 

Boys on FILM: with Capltol 
Records prepping for the release of 
Duran Duran*s umpteenth album, 
"Medazzaland" (.see story, page Ifi). we 
could not i-esist taking a twirl through 
some of the act's classic hits to see how 
this new set measures up. Of course, it 
was only fitting that we take this jour- 
ney by way of the group's vast video 
output, 

Aaah, the high school and eai'ly-col- 
lege memories triggered by "New 
Moon On Monday" and "Save A 
Prayer" (we were never one for "Plan- 
et Earth" or "Girls On Film"). And 
remember "Wild Boys" and "The 
Reflex"? Could pop lyrics be more 
obtuse? Years later, w^'re still burning 
brain cells trying to dissect these 
songs. The videos don't help, of coui*se. 
In fact, they only clouded the cause 
with etjually vague (if not wildly sexu- 
al) imagery. It hardly mattered, 
though. The hooks were as sticky as 
bubble gum, and the musicianship was 
astonishingly sturdy. These lads were 
far from respected back then, but a 
glance back in time prove.t thiit former 
band member Andy Taylor was quite 
the unsung guitar hero, while Nick 
Rhodes remains a deft keyboardist. 

"Medazzaland" holds up sui-prising- 
ly well by comparison. Unlike the act's 
efforts in recent years, this album 
shows founding members Rhodes and 
Simon LeBon letting go of the desire 
to rock out and simply climbing into 
cool beats and quirky melodies — and 
without the crutch of a typically over- 
the-top Duran Duran videoclip. Look 
beyond the fii-st single, "Electric Bar- 
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HOT 
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CLUB PLAY 



1. LOVE IS ALIVE 3RD PARTY dot 

2. CLOSER THAN CLOSE ROSIE GAINES 

3. FEEL COOL TOP KAT ucokshine 

4. WORD IS LOVE SILVL "SILK" 
HURLEY FtAI THt VOICES OF LIFE Si» 

5. ON SILENT WINGS TINA TURNER .nir.iM 



MAXI-SINGLES SALES 

1. BUST MINE NATURAL ELEMENTS 

[>."]! LJ 

2. MEN OF STEEL SHAQUILLE O'NEAL 

3. BREAKAWAY FRANCE JOLt POPiriAfl 

4. GETAWAY SHAUNA DAVIS pocuur 

5. WHY DON'T YOU DANCE WriH ME 

FUTURE BREEZE uliha 

Breakouts: Titles witti (utufe chart polcniial, 
based on dub play or sales reported ttiis week. 



barella." and bathe in the blatant nar- 
cissism of "Big Bang Generation" and 
the hip-thrusting grunts of "Be My 
Icon." With ample commitment from 
the label, a top -lO resurrection could 
Ix' in the offing for the band. 

Ride THK CROOVE: why aren't 
more people digging "Shelter" by the 
Brand New Heavies? It's easily the 
most satisfying — and woefully under- 
appreciated — collection of the band's 
career. Its low commercial profile is 
particularly puzzling given the j>oten- 
cy of new front woman Siedah Gar- 
rett, who brings an infectious brand of 
songwriting and a richly expressive 
voice to the table. The world gets 
anothei- chance to discover this pi*oject 
with the onset of "You Can Do It," a 
hearty, James Brown-alyled throw- 
down that slams her voice against a 
vigoi'ous live funk gi'oove that is com- 
pletely accessible to early-morning and 
naturally downtempo dancefloors. 
Although we can't imagine moving 
be>'ond the band's sterling recording of 
this One Way disco-era chestnut, 
main.stream turntable spinnei-s should 
find Richard "Humpty" V'lssion and 
Pete Lorimcr's lively, disco-inflected 
remix quite u.seful. In fact, it's fluffy 
enough to even trigger fantasies of a 
pop ci'ossover. 

And if that splash of soul is not 
enough for ya, chomp on "Faithful (Is 
It Whatcha Want)" by Key To Life 
Featuring Monica Hughes. Enduring 
housemeister Tommy Musto unfurls 
another of his reliably stmng and rui> 
hery deep-house basslines beneath a 
tune (co-written by Musto with Eric 
Beall and Jim "Bonzai" Caruso) that 
is warmed with a spicy chorus and 
spirited instrumentation. Hughes 
oozes with diva potential here, leaving 
the listener hankering for more. And 
if word on the street is accurate. Musto 
is planning to assemble a full-length 
album with the singer. It would cer- 
tainly be a smart move. 

The Carpenters' sleeper classic 
"Calling Occupants Of Interplanetary 
Craft" is such a natural selection for 
revival by the Euro-NRd generation 
that we cannot help but wonder why it 
has taken so long for it to happen. In 
any case, Jackie Clune gives the song 
an appropriately reverent reading, 
while veteran pnKlucer Ian Anthony 
Stephens underlines her eerily sound- 
alike pei-forniance with futuristic key- 
boards and rhythms thiit swerw fi"om 
a skittling break-beat pace to throb- 
bing trance-disco. The CD pressing of 
this Rumour U.K. release is bolstered 
by the inclusion of a fine original tune, 
"Remember Me," which pleads for 
appro\-al from Le Click disciples. 

In the MIX: It remains to be seen 
how kids will lM)nd with Janet Jack- 
son's tastefully atmospheric new sin- 
gle "Got Til It's (Jone," which piwiews 
her foi'thcoming Virgin album, "The 
Velvet Rope." But we're willing to bet 
the rent that clubland has a field day 
with the jam, which rolls a snaky hip- 
hop grtKtvo beneath a free-form vocal 
and a maddeningly catchy sample of 
Joni Mitchell's "Big Yellmv Taxi." And 
those who can't get with the easy- 
pacefl original \'ei-sion ai'e likely to con- 




Lisa Gets Real. Lisa Stansfield, right, chills in New York with Arista dance pro- 
moter Danny Coniglio during a recent visit to the States. Stansfield is stomping 
in support of her sterling new self-titled collection, which is bolstered by the sin- 
gle "Never. Never Gonna Give Ya Up." The track is a faithful rendition of Barry 
White s pop/soul evergreen, sporting vibrant club remixes by Frankie Knuckles, 
Hani, Mark Picchiotti, and the team of Steven Nikolas and Brendan Sibley. 
Meanwhile, U.K. punters have just been served "The Line." a funk-fortified jam 
that has been reconstructed by Loop Da Loop. Ashley Beedle. Hippi Torales, 
and Ian O'Brien. That cut will not be available in the States in the foreseeable 
future, as Arista is tentatively planning to issue the previous U.K. hit "The Real 
Thing" as the project's next stateside single. 



nect with Armand Van Helden's ver- 
sion, which was still in production at 
press time. (loodness knows where 
he'll take the song. But it'll no doubt he 
wicked good fun. 

The folks at Priority Ilecoi*ds appear 
to be getting mighty serious about 
gaining \isibility in the dance field. The 
rap-dominated label is adding four 
more volumes to its promising new 
"Ultra Mix" compilation series. 

The purpose of these sets is to show- 
case up-and-coming club I)Js, as well 
as new and familiar jams. It's a savvy 
marketing move that promotes the con- 
cept of DJs as credible artists. These 
editions focus on four well-regarded 
Los Angeles jocks. Tony Largo han- 
dles "The Best Of Tribal America" 
(our jxirsonal fave, with rare yummers 
by Funky Green Dogs. Matt Wood, 
and Joi & Jorio), while Kafael M. 
mixes "Euro-Dance" (which is riddled 
with cute underground imports like 
"La Batteria" by Baby Doc) and DJ 
Raw blends "Drum'N'Bass." Manny 
Lehman i-ounds things out by helming 
"Eurvt-Dance Hi-NRG." Check "em out. 

On another compilation tip, have a 
listen to "Club Life." a Hi-Bias collec- 
tion that shines a much-needed light on 
the underrated ('anadian .>icene. Cut** 
like "Universal Dream" by Temper- 
ance, "Do You Have Another One" by 
Oval Emotion, and "Da Beat Goes" by 
Red 5 lean heavily toward American- 



spiced house music but with enough 
unit|ue twists to keep punters on their 
toes — literally and figuratixely. 

Hi-Bias has another winning collec- 
tion in the form of "Rhythm Formula," 
a double album featuring some of the 
label's nifty acts, including Redlight 
("Thankful") and Michelle Blade 
("Crying Owr You"). Applause to label 
honcho Nick Fiorucci for keeping the 
lalx"! afloat with one juicy jam after the 
next for nearly a decarle now. 

Rarely a day goes by when a sali- 
vating A&R exec isn't phoning in 
search of hot unsigned artist tips. Well, 
here's a juicy one. One of the cooler 
demos to land on our desk in recent 
weeks comes all the way from Zurich, 
where singer/tunesmith Chris Bn'abye 
is churning out piles of States- friend- 
ly funk/dance ditties. 

Adventurous import buyers may 
recognize the Uganda-born artist from 
"Fantasizing," a single he issued on 
EMI-Switzerland in '96. Despite its 
sticky hook, shuffling grooves, and a 
vtK'al warmly reminiscent (tf Seal, the 
cut failed to catch on bt-yond the under- 
groumt. He's now unsigned and shop- 
ping a tape that includes such pop- 
lined potential hits as "Concentrate," 
"How Can I Forget," and "Wanna Get 
To Know You." Factor in a wildly 
videogenic image, and you have the 
makings of a m^jor star. Anyone need 
a referral? 
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WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


PI IID PI AV 
ULUD rLMT 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAVLISTS, 

TITLE 

LABEL & NUMBER/PROUOTIW LABCl 


artist 












* * * No. 1 * * * 




cr 




3 


4 


8 


HELLO UZCA^U Pt-iur. .UUMIC I w«* No. 1 


♦ POE 


(T) 


5 


6 


8 


WHEN f OU TALK ABOUT LOVE MCA iiiiB 


♦ PATTI LABELLE 


3 


4 


5 


9 


HOUSE ON FIRE KINETIC 4387ai%PRtS£ 


♦ ARKARNA 






8 


13 


6 


SHOW ME ^ N3 STREET 1067 


URBAN SOUL 






7 


11 


8 


YOU'RE NOT ALONE RCA 64904 


♦ OUVE 


(6 




13 


21 


4 


SALVA MEA A.^ISTA 13397 


♦ FAITHLESS 


( 7 




12 


15 


7 


SHADOWS OF THE PAST JEllVBUN JUS PULSE FEAT ANTOINETTE ROBERSON 


(8 




10 


14 


7 


DONT SAV YOUR LOVE IS KILLING ME UUTEAMVERICX 4391«WARNER B 


OS ERASURE 


(9 




14 


19 


6 


GET UP. STAND UP GROQVILtDOUS il'STRICTLT RHYTHM 


PHUNKY PHANTOM 


10 


1 


3 


9 


THINGS JUST AINT THE SAME A-RI5T/V 13381 


♦ DEBORAH COX 


11 


6 


7 


8 


SONG FOR MY BROTHER GIANT STEPjBlUE THUMB 3107«RP 


GEORGE BENSON 


12 


Z 


2 


10 


MUSIC IS PUMPING NERV0OS20265 PEOPLE UNDERGROUND FEATURING SHARON WILLIAMS 


13 


15 


18 


7 


OH LA LA LA EDEL AMERICA 6369 


♦ 2 ElVISSA 


(14) 


19 


23 


S 


HOlO VOUR HEM> UP HWH REAL TIME 20«$TRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOMI 


15 


9 


8 


10 


TIC TK TAG MWLA 46230 


♦ CARRAPICHO 


(16) 


20 


26 


4 


WHATEVER EASTWEST63921;EEG 


♦ EN VOGUE 


17 


18 


22 


7 


COCO JAM BOO WARNER BROS. PROMO 


MR. PRESIDENT 


U 


16 


10 


14 


DIN DA DA WAVE 50020 


♦ KEVIN AVIANCE 


19 


i; 


1 


13 


THIS MAN uoaNSHINE 98438 


KELLEE 


(20) 


21 


30 


4 


1 SAY A LinLE PRAYER WORK 78597 


* DIANA KING 




28 


34 


4 


REMEMBER ME OM OQEvCARPORT 


♦ BLUE BOY 


(22) 


27 


29 


5 


MKittTY HNiH POPUUIR IMPORT GLORIA GAYNOR FEATURING THE TRAMMPS 


m 


29 


36 


4 


ITS UKE THAT SM,IE 9069IPR0FILE RUN-D.M.C. VS. JASON NEVINS 


24 


11 


9 


13 


AROUND THE WORLD SOMA 3860aMRGIN 


♦ DAFT PUNK 


(25) 


30 


32 


4 


PEJU:E TRAIN FLIP IT MOOQ ARK 21 


♦ DOLLY PARTON 


(26) 


32 


43 


3 


SO IN LOVE WITH YOU 4 PLAY 1008 


DUKE 


27 


26 


27 


e 


LOVE'S HERE (AT LAST) MAXI 2059 


JUDY ALBANESE 


(28) 


31 


41 


4 


FLYING HIGH NERVOUS 20071 


BYRON STINGILY 


® 


45 


_ 


2 


** ★Power Pick*** 

NEVER. NEVER GONNA GIVE YOU UP ARiSiA r'OkK> 


♦ lISASTANSriELD 


30 


24 


24 


12 


AND THEN THE RAIN FALLS SM lE 9063T'RQF>L£ 


♦ BLUE AMAZON 


31 


25 


20 


12 


ONE MORE NIGHT TOMMY BOY 786 


AMBER 


(32) 


39 


48 


3 


ALRIGHT WORK PROMO 


• JAMIROQUAI 


33 


22 


16 


13 


I'M TALKING TO YOU SFP 9612 


SHAMPALE CARTIER 


w 


38 


45 


3 


TOP OF THE WORLD MCA 66384 


DUDEARELLA 


39 


34 


40 


4 


BITCH CAPITOL PROMO 


♦ MEREDITH BROOKS 


3e 


33 


25 


8 


TO BE LOVED EDCL AMERICA 9890 


♦ LUCE DRAYTON 


(37) 


44 




2 


RUN TO YOU EIOHTeAa45217(UGHTY£AR 


JOI CARDWELL 


31 


40 


44 


3 


NO ONE BUT YOU H 0 l.A 31I027.-1SUVID ♦ VERONICA (FEATURING CRAIG MACK) 


(39) 


42 


47 


! 


FOOLING WITH MV LOVE WAAKO 1252 


GISELE JACKSON 


40 


23 


12 




ENCORE UNE FOIS ULTRAFFRR 002/lSLAND 


♦ SASH! 


(«) 


NEW^ 


1 


* ★ * Hot Shot Debut ♦ ♦ 

WHY DON'T YOU DANCE WITH ME ..i- i ; 


* 

♦ FUTURE BREEZE 


42 


46 




2 


SATE SPV IMPOftT 


JIMMY SOMERVILLE 


43 


37 


39 


6 


MAKE U FEEL SFP %16 


E-N FEATURING CEEVOX 


(44) 


NEW^ 


1 


AINT TALKIN' 'BOUT DUB 550 MUSIC 7B643^PIC 


♦ APOLLO FOUR FORTY 


45 


48 




2 


DO WATCHA DO VINYL I 60021 


HYPER GO GO t ADEVA 


(46) 


NEW^ 


1 


EVERYBODY JAMI LOGIC 50371 


♦ SCATUAN JOHN 


47 


36 


33 


9 


PARTAY FEELING STRICTLY RHrlHM 12307 B CREW FEAT BARBARA TUCKER, OAJAt ULTRA NATE A.ND MONE 


(46) 


NEW^ 


1 


YEjm RAGING BULL 7006 


JESSE SAUNDERS 


49 


41 


31 


11 


KEEP ON GROOVIN' MUSK PUWT 049 


ONE VISION 


50 


35 


17 


13 


THE WAY TWISTED 5526QiMCA 


♦ FUNKY GREEN DOGS 



THIS 


LAST 
WEEK 


2 WKS 
AGO 


z 

s< 

SB 


MAXI-SINGLES SALES 

COMPILED FROM A NATIONAL SuB SAMPLE OF POS IPOINI OF SALE) EQUfPF'i fi kFY HANCE RCTAJL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNOSCAN, INC SoUndScan ' 
TITLE III fill artist 

LABEL & NUMBEROISTRIBUTING LABEL 




NEW^ 


1 


* * * No. 1/Hot Shot Debut* * * 

HONEY iMiaMXi COLUMBIA 78665 I^MAilNal ♦ MARIAH CAREY 


2 


1 


1 


14 


I'U BE MISSING YOU !MI m (XI BAD BOY 79097/ARISTA ♦ PUFT DADDY S FAITH EVANS (FEAT, 1 121 


3 


2 


2 


7 


MO MONEY MO PROBLEMS ai (XI BAO BOY 79mAasIA * THE NOTORKXJS B,I,G. (FEAT. PUFF DADDY t MASEJ 


CD 


5 


5 


14 


FREE m 'Xi STRICTLY RHYTHM 12513 


♦ ULTRA NATE 


(X) 


6 


- 


2 


BARBIE GIRL IT) tx) MCA 55393 


♦ AQUA 


8 


3 


4 


11 


m TOIKHTfCilUSH OR KW Tl XI UVDEA^TOIW m 9UI«U « UL' Ol FUI U BRAT. LOT EYE. MtSSY ElUOTT t tW( HtllTINU 




7 


3 


6 


BIG BAD MAMMA m VKXATOR'DEr JAM 571111^ERCURY ♦ FOXY BROWN FEATURING DRU HILL 


(JD 


13 


- 


2 


YOU SHOUlO BE MINE (DONT WASTE YOUR TIME) <TI UERCURY 571761 * BRIAN MCKNIGHT FEAT, MASE 


9 


8 


8 


9 


1 SAY A LITTLE PRAYER T; 1X1 ■mm 7B597,tPIC 


» DIANA KING 


(10) 


14 


13 


11 


THINGS JUST AINT THE SAME Till) ABISTA 13381 


♦ DEBORAH COX 


11 


4 


19 


13 


SOMETHING GOIN' ON iTI fX: LOGIC ,18213 ♦ TOOD TERRY PRESENTS MARTHA WASH t JOCaYN BROWN 




26 


15 


3 


* * * Greatest Gainer * * * 

AROUND THE WORLD '"i SOfJA 3.*KiV'RGIN ♦ DAn PUNK 


dD 


19 




2 


NEED YOUR LOVE IT) KEOAR 56129UNIVERSAL ♦ BIG BUB FEAT. QUEEN UTIFAH & HEAVY D 


14 


9 


7 


6 


TAKE IT TO THE STREETS lU) III (X) VIOlAIOntLEKTRA 6391 UtEG ♦ RAMPAGE FEAT. BILLY LAWRENCE 




15 


12 


7 


FIX m (X) INTERSCOPE 95012 ♦ BLACKSTREET WITH SPEOAL GUESTS OL' DIRTY BASTARD I SLASH 


(16) 


25 


9 


7 


NEVER MAKE A PROMISE ITI ISUWO 572083 


♦ DRU HILL 


(12J 


20 


6 


4 


GOTHAM CITY m (XI JTVE 12181 


♦ R. KELLY 


18 


12 


16 


7 


YOU'RE NOT ALONE <T) IXI RCA 64904 


♦ OUVE 


19 


17 




15 


1 GOT DAT FEELIN' IMI (T) CLfi'AMERICAN 13S96/WARNER BROS. 


DJKOOL 


20 


16 


11 


3 


HEY AZ IT) NOO TRYBE.'EMI 5865iVIRGIN 


♦ AZ FEATURING SWV 




NEW^ 


1 


BUBBLIN' ai VIOUTOHOEF JAM 67152&UERCURY 


♦ CRU 


22 


10 


10 


7 


SOMEONE IT) RCA 64927 ♦ SWV (FEATURING PUFF DADDY) 


23 


23 


20 


12 


QUIT PLAYING GAMES (WITH MY HEARD m JIVE 424S2 


♦ BACKSTREET BOYS 


24 


11 




2 


THE HIATUS III MERCURY 574731 


♦ DIAMOND 


25 


29 




2 


ALL 1 WANT IT) BtY laCAPITOL 8606aiA^0T0vm 


♦ 702 


(26) 


NEW^ 


1 


IT'S ALRIGHT (T) TOMMY BOY 402 


♦ QUEEN LATIFAH 


OU 


45 




2 


SALVA MEA (Tl ARISTA 13397 


♦ FAFTHLESS 


28 


21 




2 


REMINDING ME (OF SEF) IT) RttATMTY 1627 ♦ COMMON FEATURING CHANTAY SAVAGE 


(2?) 


ME1 

REE 


»► 


1 


LIKWIDATION ITI LOUD 64945mA 


♦ THA ALKAHOUKS 


NTRY 


15 


WHO YOU WIT IT) QVYEST 13a83rtVARNER BROS. 


♦ JAY-Z 


TE) 


REENTRY 


9 


DIN DA DA IT) 1X1 WAVE 50020 


♦ KEVIN AVIANCE 


32 


22 


18 


6 


C U WHEN U GET THERE (Tl (X) TOMMY BOY 785 ♦ COOLIO FEATURING 40 THEVZ 


33 


28 


29 


14 


IN A DREAM 111 ixi RC6BINS 72012 


ROCKELL 


34 


32 


22 


6 


NIGHTMARE ITl (XI GfWOVIUCIOUS 027/STRlCTLY RHYTHM 


♦ BRAINBUG 


35 


27 


14 


4 


DONT SAY YOUR LOVE IS KILLING ME IT) 11) HUTE7MAVERICK 1391VWA«)IER BROS ERASURE 


3B 


18 


17 


10 


PEACE TRAIN (T) uo FLIP IT IIOOIVARK 2 1 


♦ DOLLY PARTON 


37 


31 


24 


3 


2 BECOME 1 IXI VIRGIN 3S609 


♦ SPICE GIRLS 


(38) 


RE-EIITIIT 


9 


THE WAV (Tl IX) TWISTED 552601404 


♦ FUNKY GREEN DOGS 


39 


34 




2 


BACKYARD BOOGIE (T) PRKIRnv 63282 


♦ MACK 10 


40 


47 


50 


5 


ENCORE UNE FOIS IT) ULTRAFFRR OOZ'ISLAND 


♦ SASH! 


41 


37 




2 


REMEMBER ME ITI (Xi OM OOSCARPORT 


♦ Bl UF BOY 


(42) 


RE-ENTRY 


3 


ITS LIKE THAT IT) (Xi SM IE 9O69.PR0flLE RUN-D.M.C. VS JASON NEVINS 


C«) 


RE-ENTRY 


3 


FLYING HIGH (Tl NERVOUS 2(X}74 


BVRON STINGILY 


|(44) 


NEW^ 


1 


LEARN 2 LUV (T) LX) NERVOUS 20218 


♦ KIM ENGLISH 


(D 


NEW^ 


1 


RETURN OF THE ORIGINAL MAWCHAKA'S DANCE (Ti BASEMENT BOVS OU DJ OJI 


46 


24 


23 


24 


A LITTLE BIT OF ECSTASY m (X) classifiEIVTIMSERi 0)9(VI0*(MY boy 


♦ JOCELYN ENRIQUE2 


l47) 


HEW> 


1 


GUNJA HONORS (Tl 1X1 HUSH 6612 


DEAD RINGA2 


48 


48 


45 


6 


HOODLUM IT) LOUD 95013M1EHSCOPE ♦ MOBB DEEP FEATURING BIG NOYD 4. RAKIM 


49 


46 


25 


29 


RETURN OF THE MACK (T i ixi atlantk: 8S113(AC 


♦ MARK MORRISON 


SO 


33 


39 


8 


1 CAN LOVE YOU LOVE IS ALL WE NEED (Tl MCA 55363 


♦ MAFIY J. BLIGE 



C3 Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded lor the largest point increase arrwng singles below the top 20 Greatest Gainer on Maxi-Singles Sales is awarded lot the largest sales irKrease among singles 
anywhere in the top 50. ^Videodip availability. Catakig number is tor vinyl maxi-sinfile. or c as sette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability, (T) Vmyl m.^xi sinRie availability. (X) CD maxi-single avatlab<ltty. o 1997. 
Billboard/BPI Communications. 



HOT, 



HOI 



HOT! 




ZYX Music 

72 Otis Street 

Wsst Babylon, MY 11704 

Ph (516) 253-0800 

Fl (516) 253-0128 



jjcjjjstj'upjaa.Ta/ 



House Is The Feeling ZirX2043i-2 




50 CMOTIOtlAL 



"Butterfly Kisses" by Chrislionni 
ZYX 66D83-8M2 



7h 

"All By Myself" by SO EMOTIONAL 
ZYX 64075-8/-12 
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Adkins Gets 'Big Time' Radio Push 

Capitol Nashville Touts One-Of-A-Kind Voice 



BY CHET FLIPPO 



I 

A Race For Life. Loretta Lynn and NASCAR veteran racer Bill Elliott will serve 
as grand marshals for the Mark Collie Celebrity Race for Diabetes Research, to 
be held Oct. 8 at the Nashville Speedway. The event has raised more than $1 
million in the past. Pictured, from left, are Collie, Lynn, and Elliott. 



NASHVILLE— Trace Adkins is the 
only male slnj^er nominated for the 
Country Mu.'^ic Assn.'s (CMA) presti- 
gious Horizon Award at the ui>coming 
CMA Awards show (to be sta^wl and 
telecast Sept. 24). and his record label 
intends to promote him accordingly, 
most notably at country radio. 

Capitol Nashville president Scott 
Hendricks says Adkins is estabhshing 
himself apart from other emerging 
country singers and that his new 
album, "Big Time," due for release 
Oct. 21, will mnforce that. 

After being named best new male 
arti.'it by the Academy of Country 
Music earlier this year, Adkins has two 
CMA nominations (the other is for 



MMN Malces A Home In Music City; 
DreamWorks Nashville Siqns Travis 



UATA come to NASHVILLE: The forward-looking 
natui*e of Nashville's music industry has been further but- 
tix'ssed b>' the opening of a Nashville operation by perhaiJs 
the leading entertainment consumer data collection and 
marketing company. Music Marketing Network (MMN), 
which has offices in Neu' York and Los .■\ngeles, has worked 
extensi\i>ly with labels and ai'tists in the pop tield. and, says 
cctmpany president Paul Chachko. Nashville was a nat- 
ural next move. 

■"We've been rather .successful in our other territories," 
Chachko tells Nashville Scene, "and we felt Nashville was a 
market we should make a large commitment lo and not just 
do it from one of the other 



Na^e 

Scene 



territories. We didn't want 
just an L.A. sales rep or 
account executive from 
New York to deal with 
Nashville. So we decided to 
hire somebody from the 
community and open an 
office." 

The company hired 
Debe Fennel! as director 
of marketing and Chris 
FenoKlio as director of 
merchandising. 

Fennell formerly worked 
for Skip Stevens Pi*omotions here and at Curb and BNA. 
"We're an information company," she says of MMN, which 
offers a variety of tailored marketing and awareness cam- 
paigns based on customer data. "We begin with bounce- 
back cards, which we design for each piece of product. 
We're working with Mercury and MCA here now in their 
lx)unce-back progi-am. We collect the data and maintain 
databases for them — databases are expensive and cum- 
bersome to maintain. A lot of companies gather bounce- 
back data and don't knov\' what to do with it. That's our pri- 
mary business. We can't replace radio, television, or press 
<ir retiiil, but we're kind of the link that completes the cir- 
cle." 

Kenoglio previously developed the Music City General 
Store on the QVC Network and was CEO of Fan Manage- 
ment Inc. "Well lie bringing direct-to-cotrsumer links for 
record labels and managers," he says. "One big example is 
licensed merchandise, which we can target directly. We've 
built up such a big database of country music huyere that 
we know what they want to buy and that they don't always 
want to have to join a fan club or wait for a concert to buy 
merchandise. There hasn't been one single retail outlet 
where they could buy a variety. Now v\e sell directly 
through siMice adwM'tising, and thoif's une JS(H) numlKT. We 
alsti have a large catalc^ prograjii. And we offer CD inserts, 
which are partly bounce-back cards and are also mer- 




by Chet Flippo 



chandise offei-s. So we have a licensed merchandi-^e arm 
for the countrj' music industry'. We offer what the customer 
can't get at Wal-Mart. Country music fans are loyal and 
are hungry for merchandise." 

PeOPLE: Kandy Travis is the first signing by the new 
DreamWorks Nashville label. Travis, who left 
Warner/Repiise Nashville earlier this .war, will go into the 
studio in October for an early 19i)8 release. DreamWorks, 
meanwhile, is claie to locating a Music Row home. Mag- 
natone Kecoi-ds Li leaving its Music Row location to move 
in with parent company Speer Communications at the lat- 
ter's complex on Dicker- 
son Road. The red brick 
Magnatone building — 
9,000-s{iuare-feet of s|jace 
at 1516 16th Ave. S.— will 
be leased to DreamWorks 
if current talks lead to a 
lease agi*eement. 

Bo'an White has si)ent 
the past two years nusing 
funds for the Federal 
Employees Education 
Assistance Fund to pro- 
vide college tuition for 
childivn who were injureti 
or orphaned by the 1J)95 Oklahoma City Iwmbing, and he 
now reports that the fund has reached its goal of $10.5 mil- 
lion. White sa.vs he will now turn his attention to fund rais- 
ing for a memorial to be built at the bombing silte. A bill 
before Congress would make such a memorial a national 
monument WTiite plans to take a mmiel of t he memorial on 
tour to raise public awareness . . . WTiite's latest studio pro- 
ject is a narration of "Jack And The Beanstalk" for the 
"FVoggy's Country Storybook" cassette series on Virginia 
Records of Mamaroneck. N.Y. Pam Tillis narrates 
"Goldilocks And The Three Bears" in the series' other cur- 
rent release. Handleman is distributing. 

Sons Of The Desert will bo thr opening act for Tim 
McGraw's Everj-whei-e tour, which begins Sept. 13 at the 

Sandstone Amphitheater in Bonner Spiings, Kan Jim- 

mie Davis' i>8th bii-thday will be celebrated with a tritMJte 
show Thursday (11) at the Strand Theatre in Shreveport, 
I^. Merle Haggard will lead a coterie of friend'* honoring 
the (jountry Music Hall of Fame member and former 
Louisiana governor . . . Jero' Lee Lewis will observe his 
fi2nd birthday Sept 28 with a liarliecue at his ranch in Mis- 
sissippi, just south of Memphis. Tickets ai'e $50 for adults 
and $10 for chikb'on. with proceeds going to the Jerry Lee 
l^nvis Scholarship Fund. Lewis is promising tours of the 
ranch and his "Killer Kar Kollection." enteiiainment, pony 
rides, and all the barbecue aire to eat Call 601-421^12^)0. 




video of the year). Hendricks says the 
award and the nominations reflect 
Adkins* growing stature in country 
music. 

"I think this album will catapult him 
into the ranks where he should be in 
the industry." Hendricks says, "and 
earn him the respect he deserves, 
because his voice is so unique. In a day 
and time where 
we'v^e got country 
clones coming at 
you from left and 
right to the point 
where you can't 
tell who's imitat- 
ing Garth Brooks 
or George Strait, 
nobody, yiobody adkins 
sounds like Trace. 

And to me that's what makes long 
careers and great careers and distin- 
guished careers." 

Capitol senior VP/GM Pat Quigley 
agrees. "The No. 1 focus of the prod- 
uct," he notes, "is going to be around 
his voice. I know a lot of the times yo\i 
can focus around the song — which 
obviously we'll do — but we do want to 
showcase the fact that he has a unique 
v^oice, a one-of-a-kind-voice." 

Hendricks, who produced the 
album, says he sees a maturing 
process with Adkins in this project. 
"He's in a different frame of mind 
from the first album. I think his con- 
fidence is showing through on this 
album. There's real artistic growth 
here, all the way from song selection 
to performances." 

Adkins claims he felt comfortable 
putting t<^ether the album because he 
and Hendricks have a secure working 
relationship. "Come this October." 
Adkins says, "it'll he two years we've 
known each other, and we're good 
friends now. So when we went into the 
studio this time there wasn't any of the 
nervousness on my part, and it was 
relaxed and fun. We did better stuff on 
this album." 

The current single, "The Rest Of 
Mine." which Adkins sang at his wed- 
ding this summer, is one of two songs 
on the album he co-wrote. The song 
debuted at No. 54 on Billboard's Hot 
Country Singles & Tracks chart last 
issue and moves to No. 39 this issue. 

Hendricks says the choice of "The 



Rest Of Mine" as the first single was 
not immediately obvious. "There are a 
lot of songs that are potential singles 
from this album, and I just believe that 
'The Rest Of Mine' is a classic country 
song, a classic performance by Trace." 

Adkins, who wrote the song with 
Kenny Beard, says it wasn't tailored 
to his wedding, but it lent itself to such 
an occa.sion. "We got the idea from the 
film 'Phenomenon,' " he says, "and we 
were both afi-aid that it was too pow- 
erful and too big an idea for two old 
boys from north Louisiana to be able 
to write. We were a little afraid of it 
and really took our time to write it and 
make it the best we possibly could. 
When we .saw Ithe scene that inspired 
the songl in the movie, we .said, 'Whoa! 
There's you a country song.' I know 
there's lots of other writers in town 
who saw that movie and were writing 
the e.xacl same song." 

KKBQ Houston VP of program- 
ming Dene Hallum added the single to 
his playlist the first week and says, "I 
think it's a great record that keeps the 
traditional thing going and the bari- 
lone-sexy-voice thing going." 

Hallum adds, "I've only heard bits 
and pieces of the album and heard a 
couple of cuts here and there, but the 
song that to me stood out is this Texas 
song, 'Snowball In El Paso.' I think 
that's a great fucking song. I love that 
song. And it's not because I live in 
Texas — believe me, that is not an 
advantage to a record per se. But I 
thought that was a really, really good 
song." 

Quigley says that after emphjisixing 
the uniqueness of his voice, the second 
key element in promoting Adkins is 
country radio. 

"I keep hearing about how impor- 
tant country radio is," he says. "I have 
made a purcha.se — I think the total 
figure is $1,250,000 — in radio time [for 
Capitol artists), of which Trace is 
probably going to get $400,000. So, I'm 
going to make a significant commit- 
ment to advertise Trace where people 
are hearing his music. Am I sure I'm 
right*.' No. not at all. But my point is 
this: If somebody said to you that 
everybody is down at the ice cream 
store, that wouldn't Ix- a bad place to 
put an ad up. If evei'ybody is going to 
(Continued on paqeS?) 




Tracking. Asylum Records artist Kevin Sharp has been sharpening hts racing 
skills and recently placed third in a Brooks & Dunn-sponsored Legends Race at 
the Nashville Speedway. Sharp, left, accepts his prize from Miss Nashville 
Speedway Michelle Tate. 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BV 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE 162 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 
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2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODUCER ISONGWR.TEft 


ARTIST 

label & NUMBEH,'PROAtOTION LABEL 


PEAK 










♦ * * No. 1 


* * •* 




1 


1 


1 


16 


SHE'S GOT IT ALL 3 wMt at Nc 

K .v.'...-.,-. ... : ■ V, iD'M.lMACK,C.mSEMAN( 


1 ♦ KENNY CHESNEY 

IC) CV) BNA &J39A 


1 


CD 


2 


5 


14 


WE WERE IN LOVE 


♦ TOBY KEITH 

VI MERT.URv S/iVoSfe 


2 


CD 


8 


10 


ID 


THERE GOES 


AUN JACKSON 

'.V ARISTA NASHVILLE 13070 


3 


G) 


3 


9 


14 


HOW WAS 1 TO KNOW 


♦ JOHN MICHAEL MONTGOMERY 

ATLANTIC ALBUM CUT 


3 


CD 


6 


» 


12 


DANCIN', SHAGGIN' ON THE BOULEVARD 

r r-- . - i-i-"- r,!omift: 


* ALABAMA 

rv: RCA fcjftA? 


5 


CD 


9 


11 


15 


HOW YOUR LOVE MAKES ME FEEL 

r.' :i! ;■ ..,! ,^ . T BRUCE' 


♦ DIAMOND RIO 

ARISTA NASHVILLE ALBUM CUT 


6 


CD 


10 


13 


IS 


WHAT THE HEART WANTS 

J HObfji Jl.-.'.ir 


COLLIN RAYE 

EPIC ALBUM CUT 


7 


8 


4 


2 


15 


HOW DO 1 LIVE (FROM "CON AIR") 


♦ TRISHA YEARWOOD 

(C; IDI .;Vi MCA NASHVILLE ?201& 


2 


CD 


12 


12 


17 


THE SHAKE 

- L'UM-.". : '.'".LROV.SCABRl 


♦ NEAL MCCOY 

ATLANTIC ALBUM CUT 


9 


d) 


13 


14 


13 


THE FOOL 

v....:..- ■•■ :.Tb = L,ci,£aSWCftIHi 


♦ LEE ANN WOMACK 

;v:i DECCA 72D05 


10 


OD 


15 


15 


16 


DAY IN, DAY OUT 


DAVID KERSH 

CURB ALBUM CUT 


11 


OD 


17 


21 


7 


HOW DO 1 GET THERE 

- v.-:-. .-.F-riJ.C fARRENI 


DEANA CARTER 

IVl iAPlIOL f.fl5HVILL£ T %afe 


12 


CD 


16 


16 


11 


GO AWAY 

-Mr-i" I,'.-. EM S RUSS 


♦ LORRIE MORGAN 

C'iDfIV'BNA 64914 


13 


14 


11 


6 


20 


CARRYING YOUR LOVE WITH ME 


♦ GEORGE STRAIT 

:Vl MCA NASHVILLE 7200T 


1 










* ★ * AlRPOWER * * * 




OD 


21 


32 


II 


EVERVWHERE 

B G41UI.'0RE 1 STROUD T MCGRAW 'C,'*VlSEMW<,U,R£iDj 


* TIM MCQRAW 
CUfIB ALBUM CUT 


15 


(S) 


18 


18 


9 


YOU AND YOU ALONE 


♦ VINCEGILL 

IVl MCA NASHVILLE 72010 


16 


17 


5 


3 


18 


DRINK, SWEAR, STEAL 8. LIE 


♦ MICHAEL PETERSON 

ICMDI IVl REPRISE 17379 


3 










★ ★ ★ AlRPOWER * * * 




OD 


20 


23 


8 


IF YOU LOVE SOMEBODY 

C TARREN FARRE\ . E'ELl.: 


KEVIN SHARP 

143 ALBUM CUT'ASVLUM 


18 










* ★ * AlRPOWER * ♦ * 




QD 


19 


19 


15 


irS AU. THE SAME TO ME 

K STEOALLI KELION iK * PHIVIIRS.J LASETERl 


BILLY RAY CYRUS 

(VI MERCURY 574638 


15 


20 


7 


4 


16 


HOW A COWGIRL SAYS GOODBYE 

. . i ■,: '.I L'.'.VRENCEl 


♦ TRACY LAWRENCE 

ic ifji ■■.tlanfi: e?98s 


4 


(D 


26 


36 


4 


IN ANOTHER'S EYES TRISHA YEARWOOD AND GARTH BROOKS 

,■, . . - :k^'ar:j,g.bRWKS; IV; vca nashv LLE 7^02'. 


21 


CD 


29 


41 


3 


HONKY TONK TRUTH 

. : . DUNN K WliHAMS.l.Vi'lLSONI 


♦ BROOKS & DUNN 

F/; Afi STANASHV.LLE 131C: 


22 


23 


14 


; 


20 


COME CRYIN' TO ME 


LONESTAR 


1 


(D 


23 


25 


12 


THIS NIGHT WON'T LAST FOREVER 


♦ SAWYER BROWN 

,:CJ iD: IVI curb /3016 


23 


(E) 


25 


28 


7 


LOVE IS THE RIGHT PLACE 

■ . : ■■ . . ir. - SIMS: 


♦ BRYAN WHITE 

IC: ASVLUMM153 


25 


(D 


27 


27 


15 


NOTHIN' LESS THAN LOVE 


♦ THE BUFFALO CLUB 

filSITvG TIDE ALBUM CUT 


26 


(D 


28 


30 


8 


HELPING ME GET OVER YOU ♦ TRAVIS TRITT FEATURING LARI WHITE 

D WAS.T TRin n TR'TT.L WHITE! WARNER BROS ALBUM CUT 


27 


28 


22 


17 


19 


IT'S YOUR LOVE 

.■. 1 V.-iRE T MCGRAW IS SMITH) 


♦ TIM MCGRAW (WITH FAITH HILL) 

!CI (D. IVl CURB ;3019 


1 


(D 


31 



31 


11 


ALL LIT UP IN LOVE 


♦ DAVID LEE MURPHY 

C; ID.MV UFA NA5KVILLL 77CCiS 


29 


d) 


36 


37 


7 


THANK GOD FOR BELIEVERS 

■■ .-.^ ■ " ■ .CHN&nrg,. 


♦ MARK CHESNUn 

.L iDi Vi LLllA 72014 


30 


QD 


33 


33 


9 


SHUT UP AND DRIVE 

- - - :.■ - - ■- ■ - F .TRERFORDI 


♦ CHELY WRIGHT 

IC) IDI .:V) MCA NASHVILLE 72012 


31 


® 


41 


62 


3 


SOMETHING THAT WE DO 

. ' " ■ ' : : H,.-.. h.i; i'AiNSi 


CLINT BLACK 

(Vf RCA 64961 


32 


33 


35 


35 


12 


HOLE IN MY HEART 

'.' FF r,-.- IF "i li.:i 3 ROBBINS.VSTERHENSONi 


♦ BUCKHAWK 

ICi iDj ,V1 ARISTA NASHVILLE 13092 


33 


d) 


33 


39 


6 


WATCH THIS 

J STROUD C V/AIKER (A SMITH,* BARKER.H HARBiM 


♦ CLAY WALKER 

GIANT ALBUM CUT.'REPRISE 


34 


(D 


37 


38 


7 


PLEASE 

R zAvirsor.,T.HASEL[iErv,p Greene it haseldenj 


♦ THE KINLEYS 

iC) lOi EPIC 78656 


35 


38 


34 


29 


18 


DOWN CAME A BLACKBIRD 

.. : ... .,; -..FqyflNl 


♦ LIU MCCANN 

ASYLUM ALBUM CUT 


28 


QD 


50 




2 


WHAT IF IT'S YOU 

V l,M'.'iMF . ..i.LF;. 'L. ','A..>SK.,R E.ORHAlL:. 


♦ REBA MCENTIRE 

IVl MCA NASHVILLE 72001 


37 
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38 


30 


22 


11 


SOMEBODY SUP ME 

K FTE'SALL IB VCD .L.F' M .IRRAH'' 




♦ JOHN ANDERSON 

IC; IVl MERCURY 6746A0 


22 


CD 


54 




2 


THE REST OF MINE 




♦ TRACE ADKINS 

CAPITOL NASHVILLE ALBUM CUT 


39 


d) 


42 


42 


7 


I'M YOUR MAN 




♦ JASON SELLERS 

■FiiV BNAF^RIS 


40 


41 


39 


24 


14 


STILL HOLDING ON 

;'F . _-_-.F,MBERG,M,STUA.RT) 


CLINT BLACK i MARTINA WCBRIDE 

v; RCA 64S50 


11 


QD 


43 


48 


5 


YOU CAN'T GET THERE FROM HERE 

M ■. 1 " . |.-r LINKS IT ARATAI 




LEE ROY PARNELL 

ICI ;v) CAREER 13079 


42 


d) 


45 


50 


4 


NICKAJACK 

1 , FLLTrE M MAHER IS.HENDHICRS.G.N^HOLSONI 


♦ RIVER ROAD 

)Cl iV) CAPlTOL NASHVILLE 58G66 


43 


d) 


59 


70 


3 


YOU WALKED IN 

■. R 1 i.VTlGE.BAOAMSI 




♦ LONESTAR 

CI iO'' 1 V UN* M'Fi.'i 


44 


QD 


62 


— 


2 


LAND OF THE LIVING 

B.iWALC.FRiF FM.r- IF' T"-. T -H LERS) 




PAM TILLIS 
IV) ARISTA NASHV-.tlE 13096 


45 


46 


40 


34 


20 


HE LEFT A LOT TO BE DESIRED 

RCHANCEY £ ^FA. F , . .'.i . f .jNF;. 




♦ RICOCHET 

(Cl (01 COLUMBIA 78564 


18 


47 


44 


46 


10 


THREE CHORDS AND THE TRUTH 




♦ SARA EVANS 

ICI IVl RCA 64876 


44 


d) 


55 


55 


9 


ANOTHER PERFECT DAY 

C "^/.■AKLI iFcA-NFFFl d TAtd.jft f WHITE 




♦ BLAKE 8. BRIAN 

(C)iDI (VI CURB 73024 


48 


CiD 


51 


56 


5 


LOVE TRAVELS 

& ,VIS:.<,K MA"TFi :b hallgan, JR ,L HALLIGANi 




KATHY MATTEA 

(VI MERCURY 578550 


49 


» 


m 


49 


4 


YOU LIGHT UP MY LIFE 

\\r R . :,,.,,.F. , |F B ( J.BRCOKSI 




♦ LEANN RIMES 

FmF VlFFFii 7,7027 


48 


51 


47 


43 


14 


HOW DO 1 LIVE 

- :v..iF ,., 1. .H 'Fi VlFIMREN) 




♦ IFANN RIMES 

C.I ,D: iVi ClRB 73022 


43 


QD 


61 


67 


4 


LIVING IN A HOUSE FULL OF LOVE 




GARY ALUN 

iv: DECCA 72013 


52 


53 


46 


45 


9 


RIDIN' OUT THE HEARTACHE 

nHFi,VFl F t,..\l[ SKFS RUSS S SMllN) 




TANYA TUCKER 

(VICAHTOL NASHVILLE 19673 


45 


CD 


64 


73 


3 


HAND OF FATE 

1 Sl'VTf.o JC-INSON IM LFINN M f.OBCEi 




♦ SONS OF THE DESERT 

EPIC ALBUM CO- 


54 


(M) 


57 


58 


6 


WICHITA LINEMAN 

D COCA C WLBB 




♦ WADE HAYES 

CiDKViCOLUMBiA 78653 


55 










★ * ★ Hot Shot Debut ♦ * * 




CD 


NEW^ 


1 


FROM HERE TO ETERNITY 

R [ C«RAFF.. lEiF iM F'rTFRSF.N.R [ CRRALl 




♦ MICHAEL PETERSON 

RLPRISL ALBUM CUT 


56 


QD 


65 




2 


TODAY MY WORLD SLIPPED AWAY 




GEORGE STRAIT 

(V,i MCA NASHVILLE 72019 


57 


58 


49 


44 


18 


DON'T LOVE MAKE A DIAMOND SHINE 




TRACY BYRD 

(VI MCA NASHVILLE 7:i}02 


17 


QD 


NEW^ 


1 


BLINK OF AN EYE 

R FHANCEr.E SEAT (J.LEO.R.&OViLESI 




RICOCHET 

COLUMBIA ALBUM FLT 


59 


60 


53 


51 


9 


FLUTTER 

,F t.7Fi- : ■ -Di 




♦ JACK INGRAM 

RISING TIDt ALBUM CUT 


51 


QD 


67 


63 


4 


A WOMAN LIKE YOU 

i, '.M- ■'; ■■.!.,. . ir^.CKARPI 




♦ MATT KING 

ATLANTIC ALBUM CUT 


61 


62 


60 


40 


II 


SOMETHIN' LIKE THIS 

IFTi .1 1 1 |. ,F . . ', ; R tVllLIAMS; 




♦ JCE DIFFIE 

(CiiPKVlSPIF 7,S63f 


40 


d) 


NEW^ 


1 


THAT TRAIN DONT RUN 

L ...F. , . .hfFISCNI 




♦ MATRACA BERG 

(Ci ,L F - ' 1 : ■ ■ 


63 


64 


63 


52 


17 


LUCKY IN LOVE 

1' .-, ,.■■.1 F.l N,B DAiV.W.HAMBEAUX 




♦ 71IF.FFFFF F, 


J4 


QD 


68 


69 


5 


NAKED TO THE PAIN 

,: . ■ , ■ F ,',0LDI 




♦ JAMtS BO\A,MV 
:CJ (01 EPfC 78675 


65 


QD 


71 


61 


16 


BUTTERFLY KISSES 




♦ RAYBON BROS, 

(C) IDI (VI MCA NASHVLIE 72016 


37 


67 


52 


47 


10 


CLAUDETTE 




□WIGHT YOAKAM 

REPR,SE ALBUM CUT 


47 


6) 


70 


E8 


4 


ANSWER TO MY PRAYER 

..." . ■ r..'. F[VVIN^1■, 




♦ SKIP EWING 

WOHO NASHVim ALBUM CUT 


68 


(D 


73 


71 


6 


JUST TO SEE YOU SMILE 

1,' NESLER.T.MARTIN) 




TIM MCGRAW 

CURB ALBUM CUT 


69 


d) 


75 




2 


OPEN ARMS 

F . VFFIKER .F ,F V/OflL£V,C RAVE Ij CAlN.S.PEBfiVI 




COLLIN RAYE 

ERkC album cut 


70 


QD 


NEW^ 


1 


A BROKEN WING 

M L':F.F f: ■ .VF.F^: . , , ..F. -.L F MCGIN.P.BARNHARTI 




MARTINA MCBRIDE 

RCA ALBUM CUT 


71 


72 


74 


75 


4 


SHE KNOWS ME BY HEART 

M L'll.i r " FVFSTD.MVERSJ 




SEMINOLE 
ICl (D) CV) CURS 66094'UNIVERSAL 


72 


73 


NEW^ 


1 


ONE SOLITARY TEAR 

E SEAT W RAMBEAU^ Ii AiJSTiN S MANDILLj 




SHERRIE AUSTIN 

(CKDHVIARISTANASHVIllE 1 3D99 


73 


74 


72 


60 


5 


WARNING SIGNS ♦ BILL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY 

CPETC>C2,DGRAUIBENGVALL,SR0USE-RSCA;FE,' WARNERBROS ALSUMCUT 


56 


75 


RE-ENTRY 


4 


THE WAY SHE'S LOOKING 

D COOK,I EJROWN ID C0OK,B lAWSCNi 




RAYBON BROS, 

IVl MCA NASHVILLE 72017 


64 



CD Records showing an irKfease in detections over the previous week, regardtess ot chart movement. Airpower awarded to those recofcfs which 
allain 3200 deleclioos fw the first time. ♦Videociip arvailaDiiity. Catalog number is for cassette smgle. ot vinyl if cassette 's unavailable. (CI 
Cassette single availabtlrty. (D) CO single availability. [U) Cassette maxi-single availability. (T) Vinyi maj<i-singte avatlability. (V) Vinyl single avail- 
aOilit/. (X) CD maxi-single availability. C 1997. BiHboardBPI Commumc^Ions. 
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ii 


2 WKS 
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TITLE lABEL A NUMBER-mSTRlBUTlNG LABEL 


ARTIST 










* * ♦ No. 1 * * * 

HOW 00 1 LIVE A CURB 73022 e » No. 1 LEANN RIMES 




(14) 


16 


16 


5 


SHUT UP AND DRIVE i/ca nasmville 72012 


CHELY WRIGHT 


q:> 


1 


1 


13 




15 


14 


II 


5 


SOMEBODY SLAP ME mercuhv 574640 


JOHN ANDERSON 


2 


2 


2 


18 


ITS YOUR LOVE A curb 73019 TIM MCGRAW (WITH FAITH HILL) 




(16) 


20 


21 


4 


THANK GOD FOR BELIEVERS DECCA 720147IKA msMUf 


MARK CHESNUTT 


(3) 


NE1 


»► 


1 


YOU LIGHT UP MY LIFE CURB 73027 LEANN RIMES 




17 


15 


15 


8 


HOLE IN MY HEART arista Nashville i3092 


BLACKHAWK 


4 


3 


3 


15 


BUTTERFLY KISSES • MCA NASmiLLI 72016 RAYBON BROS. 




11 


11 


4 


13 


HOW DO 1 LIVE MCA NASLIVIILE 72015 


TRISHA YEARWOOD 


5 


4 


6 


15 


DRINK. SWEAR. STEAL t LIE reprise I7S79WARNERSROS MICHAEL PETERSON 




19 


17 


8 


II 


HERE'S THE DEAL/BUTTERFLY KISSES CURB 73023 


JEFF CARSON 


e 


5 


5 


33 


HEKES YOUR SICN (GET THE PICTURE) • MS IBS :7i« BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 




20 


19 


17 


9 


PEACE TRAIN aiP it 440007ARK 21 


DOLLY PARTON 


CO 


9 


20 


3 


PLEASE ERIC ;a65f.sw(v THE KINLEYS 




n 


18 


18 


12 


LUCKY IN LOVE arista Nashville i3oe3 


SHERRIE AUSTIN 




7 


12 


3 


LOVE IS THE RIGHT PUCE ASriUM 64152IEG BRYAN WHITE 




n 


23 


23 


34 


A GIRL'S GOnA X : WH4T 4 GIRL'S G0n4 DOI MAVBE HEU NOTICE HER NOW !ws<;57,«u MINOY MCCTEAOV 


9 


6 


7 


65 


THE LIGHT IN YOUR EYES/BLUE CURB 76969 LEANN RIMES 




n 


21 


19 


25 


LITTLE THINGS .tai'itgl r.^sHVRi[ 58630 


TANYA TUCKER 


(10) 


10 


9 


6 


GO AWAY SNA 649M'RCA LORRIE MORGAN 




24 


22 


22 


23 


BETTER MAN, BETTER OFF ATLANTIC S3004/AG 


TRACY LAWRENCE 


u 


12 


14 


5 


WE WERE IN LOVE MERCum 574636 TOBY KEITH 




(25) 


NEW^ 


1 


WICHITA LIMEMAN Columbia 7a65S.so«» 


WADE HAYES 


12 


13 


13 


23 


THIS NIGHT WON'T LAST FOREVER/SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN 


C3 Seconds with the greatest sales gains this week. •Recording Industry Assn. of America certification for sales of 500,000 units. ARIAA 


13 


8 


10 


11 


SHE'S GOT IT ALL B.NA 6A8«,RCA KFNNY CHESNEY 


certification for sales of 1 million units, witti multimrllior> titles indicated tiy 8 numeral following the symt)ol. c< 1997, Billtioard/BP 
Communtcallons and SoundScan. Inc. 
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by Wade Jeiise)i 

Five times three: since we began publishing point-of-sale data in the 
May 25. h>91, BilUwartl, it's been fairly unusual for three titles to debut simul- 
taneoasly in the top 10 on Top Country Albums, and prior to this issue's triple 
delivery, it's never happened more than once during the same year, much less 
three times. Triple top-10 openers occurred once in both 1994 and 1996. and 
earlier this year in the April 2(i and Aug. 2 issues. 0|)ening at N4). 1 with Hot 
Shot Debut honoi-s, Trisha Yean*'ood's "(Songliook) A Collection Of Hits" 
moves 12(i.000 units and entei-s The Billboanl 200 at No. -1. Meanwhile, Collin 
Rave's hits package sets up shop at No. 5 on the C4)untry list and No. on the 
big chart with more than 28.1KK) units, followed by Martina McBride's "'Evo- 
luliun." which bows at Ku. 10 on Top Country Albums and at No. 8() on The 
iiillb*)a!-d 200. 

This is Yearwood's first No. 1 on the country list. Her Billboard 200 posi- 
tion also represents a career high. "Anderson Merchandisers led the way the 
first week, and we saw some really gratifying numl>er.s from Target store's," 
sa.w Dave Wcigand. sales and marketing VP foi- MCA Nashville. "We're- look- 
ing for explosive growth over the next few weeks as the duet with Garth 
I Brooks I matures at radio." That song. "In Another's Eyes," rises 26-21 on 
Hut Country Singles & Tracks, with an increase of 6S7 spins. 

Yearwootl's Iwst-of set is the fourth title to debut at No. 1 on Top ('ounti-y 
Albums so far this year, and all thre'e pre\ious titles had bigger opening weeks. 
Tim McGraw*s "Ewiywheiv" sold 224.000 units during its inaugm-al week 
in the June 21 Billboard, while (leorge Strait's "('arrying Your Love With 
Me" and LcAnn Rimes' "Unchained Melody/The Early Years" Iwwed with 
liH.OOO and 166.000 units. res|)ectively. 



Hi 



I UIH-WATER MARKS: Each of the three titles that enter Top Country 
Albums repre'senls the biggest opening weeks for those artists. Trisha Year- 
wood .^'t her prior record with "Thinkin' Alioul You." which Uiwed at No. :1 
March 4. 1995, with ;^'),000 pieces. Collin Rave's "I Think Alwut Vou" scanned 
22.000 units to enter at No. 6 in the Sept. 9. 199.5. Billboard, and Martina 
McBride's "Wild Angels" sold 11,000 units to enter at No. 17 in the Oct. 14. 
im issue. 

Uaye's new set will also he worked at (^hristian bookstores by Word 
Nashville, but due to i)artially dissimilar content, the Christian \Trsion will 
com|K'te on our Top Contemporary Chri.stian chart ba.'^ed exdusiwly on sales 
from those bookstores. Since the primary content of l)oth sets Ls Raye's coun- 
try hits, the ('hristian bookstore wreion will also be eligible for the country 
chart. Christian .stores began scanning these sets Sept. 1. 

All lit UP: with more than 16,000 units, LeAnn Rimes pops on Top Coun- 
try Singles Sales at No. 3 with her reprise of "You Light Up My Life" (Coun- 
try Corner, Billboard. Aug. 2;i) and entei-s Hot 100 Singles at No. 55. Com- 
pared with the stout sales, airi'lay at country radio has been .sluggish, with 
detections at G4 of our 162 monitore<l stations. Rimes opened at No. 49 in the 
Aug. 2;J issue, with airplay detected at 109 stations. The following week it 
held at No. 49. 

Meanwhile. Rimes' version of "How Do I Live" holds at No. 1 on Top 
Country Singles Sales with more than 93,000 units and jumps 5-4 on the 
Hot 100, which ties the peak position for a country record on that chart. 
Billy Ray Cyrus i-ose ti) No. 4 there in 1992 (See Hot UK) Singles Sj>otlight, 
page 1071. 



ADKINS GETS BIG TIME' 

(Coiitiiiiivd fnj'ii })(!</(' .i')) 

country radio to iiear the music, then 
my thinking is, 'That's not a bad strat- 
eg>-' " 

Quigley, who moved from EMI New 
York to Capitol Nashville and has 
worked closely with Brooks, says he 
feels record labels should re-examine 
and rethink their relationships with 
country radio. 

"I do think that the record lalx'ls." 
he says, "need to revisit them, 
because it seems like a good strategy 
that we give our money back to the 
country radio stations. They need it, 
we need it. We should show our com- 
mitment to country radio. So. Trace 
will be the first artist where we take 
our money and put it right back to 
country radio." 

The campaign, which is still being 
defined, will focus on the single and 
the album. It will also include nation- 
al promotions on Adkins during the 
fourth ([uarter: one with WUSN 
(US99) Chicago, another with his 
Chevy truck cnmmeivials, and a p(ts- 
sihle performing appearance at the 
Macy's Thanksgiving Day parade in 
New York. 

"The key thing for us," Quigley 
notes, "is to expose Trace and his \x)ice 
to as many households as possible." 

Quigley says that C'apitol has some 
cards up its sleeves for major cam- 
paigns in 1998 involving all Capitol 
artists, including BiXMiks. "Everybtxly 
loves the idea lof major country cam- 
paigns]," he says, "and the reason is 
that Garth broke New York. So people 
who didn't have the courage or the 
belief that country music is that mar- 
ketable, I think they're changing their 
minds ()uickly. I mean I personally 
l>elieve that country music is the most 
marketable music in the United 
States." 

Quigley says that Capitol's retail 
plans for Adkins will not deviate 
noticeably from the norm. "He'll have 
his own free-standing displays that he 
hasn't had before and interesting 
three-dimensional header cards," he 
says. "He will have a very dramatic 
retail promotion in the spring." 
Quigley says it's premature to discuss 
that and emphasizes that radio will get 
the push this year. 

Responding to word of the Capitol 
radio campaign. KKBQ's Hallum 
says, "It's alxiut time reconl compa- 
nies made a major commitment to 
radio, because too many of the co-op 
dollars with accounts like Wal-Mart 



RADIO PUSH 



or Blockbuster have gone to newspa- 
per advertising. That's obviously a 
vistial medium and not an aural medi- 
um. It's better they go right to the 
source — radio — and not just depend 
on airplay alone. The record compa- 
nies have been advertising on TV in 
recent yeai-s. and although radio gets 
scattered buys, there haven't been 
any kinds of .>*trong statements like 
this one by (^apltol. I'm glad that 
they're doing it, because I know that 
they will see results." 

Hallum says tests done at his sta- 
tion, most notably by Atlantic Records 
Nashville, has-e shown that radio spot^^ 
are well-received. "Live spots on 
morning drive, especially." he says, 
"have had enormous results. Very gixxl 
results. They tried it with Tracy 
Lawrence's album, and it debuted at 
No. 1 in Houston In SonndScan. So it 
translates into sales." 

Adkins says he was initially uncom- 
fortable with only one song on the 
album. "See Jane Run" is obvitmsly 
derived from the old childhofjd Iwoks 
about Dick. Jane, and Spot. Adkins 
says, "In all honesty. I have to tell you 
that's the one song that Scott Hen- 
dricks just took a baseball bat and 
made me sing. He said. 'Man. this is a 
hit song. It's just commercial as hell, 
and as stwn as you hear the first cou- 
ple of beats, the danceflooi*s at clubs 
are gonna fill up.' And I said, 'Well, 
man, you know me, I don't worry too 
much alwut that commere-ial bullshit. 
I'm just telling you the song lyrically 
is about imthiiH}. It ain't about any- 
thing.' But he said, 'Man, it's a hit 
song.' So, that was kind of my conces- 
sion." 

Now, he says, he's included the song 
in his \\\e show and is getting po.sitive 
audience reactions. "They low it," he 
says. "It's a fun, little-old lightheart- 
ed song, and, hey — j-ou gotta ha\"e that 
every now and then. Can't every song 
he as heavy as I would like for them to 
l>e. I'm not up there trying to make 
people go home and slash their 
wrists." 

Hendricks says. "It's just a clever 
song and fun. It's one of our fun-fac- 
tor songs that I think you need to have 
to make an album. It's just fun. It's 
easy to remember. Pretty much ev^ery- 
body knows who Dick and Jane are." 

One cut that departs from current 
album jiractices is the inclusion of the 
traditional folk song "Wayfaring 
Stranger." 



"We actually cut that over a year 
ago." says Hendricks, "for a compila- 
tion album I'Amazing Grace 2' on 
Sparrow], and it turned out to be so 
good and so different from anything 
that we had ever cut together that we 
felt that we needed to include it here. 
It's a unique version of the song. It's 
the first thing we'w ever done without 
drums, and you don't miss them. It's 
very haunting." 

Adkins says "Wa>iaring Stranger" 
is special to him because he first sang 
gospel. 

Adkins surprised the Capitol A&R 
staff, who initially rejected the .song 
"Lonely Won't Leave Me Alone" 
because it reijuired a falsetto voice — 
far from his Ixwming iKirit^me. " 'Man/ 
I told them." he saj^s, " 'I'w been doing 
fal.setto for years and years singing in 
those Iver joints.' " 

Another departure for Adkins is his 
contribution to an upcoming Capitol 
Nashville Christmas project. Deana 
Carter. John Berry, and Adkins all 
sing on it. One of Adkins' cuts is "The 
Christmas Song." 

Says Hendricks. "Trace and I will 
always cherish that recording of 'The 
Christmas Song' because we wanted 
to arrange it differently than any ver- 
sion we've ever heai"d before, because 
everybody on this planet has sung 
that. So we wanted something differ- 
ent, and I think we got it. You can 
actually daucc to Trace's rersion, slow 
dance to it. It really makes you want 
to slow dance. His voice on that is 
magical." 

The Christmas project, says 
Quigley. will be a radio promotional 
item. "The cast for a retiiil Christmas 
project at this |K)int would l)e prohibi- 
tive," he says. "So we'll do a radio pro- 
motion, and the basis of the radio pro- 
motion will l>e this: 'You can't buy this 
music anywhere, but you can get it 
here for free.' " 

Adkins has also, says Hendricks, cut 
a vei-sion of the album's title cut for a 
Chevrolet truck commereial. 

'*We took the song 'Big Time,' " 
says Hendricks, "and matie a really 
cool ('hevrolet truck commercial out 
of it. Hopefully, that will catch on, and 
it could become the next 'Like A 
Kock.' " 

Adkins is managed by Borman 
Entertainment and is booked by the 
William Morris Agency. His publish- 
ing is bv Sawng Cumpnv. adminis- 
tered by WB Music Corp."(ASCAP). 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

nUE (Publisitst - iKensifi^ Off. ) Sne«l Music Oist 

29 ALL UT UP IK LOVf (Old Oespatatfos ASCAP/N2 D, 
ASCAP) 

4« ANOTHER PERFECT DAY (Sony/AW Tree. BMi;Su»e< 
In Silencu BMl/Swiy;AIV Cruss Keys, ASCAP) HL 

M ANSWER TO MV PRAYER IMinka. ASCAP/Mauenck 
ASCAP/WB. ASCAP/Acuff-Aose. BMI) WBM 

S9 BLINK or AN EYE (Wd[i>e( Tameil4i>e. BMIvtlellmay 
mi-it, BMli'Stafitiuch Anitel. BMI/Oead SoM PeriKt. 

7t A BROKEN WING ISotiy/ATV Tre«. BMi/Sam's Jammin'. 

iiMl. ".-.i,t'i:r III oi^iice.BMI) 
66 BUTTERFLY KISSES IPotrgram Int I. ASCAP/Diadem. 

SCSAC) HLWBM 
14 CARRYING TOUR LOVE WITH ME (Warner bmurl^ne. 

BMI. RjrKho BelilJ BMI.'tett Slevens, BMI) WBM 
G7 CLAUDETTE (Rov Oitii^un BMI/Su<i«s 01 PolyGram 

mi l. BMI/B^rbara Oibisi>n. BMI) HL 
73 COME CRVIM' TO ME (Sony/ATV Tree. BMI/feed Them 

Kidii BMl'Stdfslruck Aii^ui. ASCAT/Usrh D. ASCAPl 

HI 

S OANCIH-. SHA6GIN' OH THE BOULEVARD IMaypop. 
BMI) WBM 

11 DAY IN. DAY OUT (W»tner lAmeilane. BMI/Golden 
Wlii'jt BMI/Kicl-iii^fi^id BMIi'IfiDtnaJiamk BMI) WBM 

^ DON'T LOVE MAKE A DIAMOHD SHINE (Almii 
A5XAP;Ti,iildy Ratibit, ASCAP; Way land, ASCAP) WBM 

» DOWN CAME A BLACKBIRD <M Spiro. BMI.'Hidden 
Vteidv BML/TVakomis. ASCAP) 



RIGHTS/SHEET MUSIC 



17 DRINK. SWEAR. STEAL & LIE (Wainut lameftano. 

BMI.BMG, ASCAP.'Above The Rim, ASCAPl HUViBM 
15 EVERYWHERE lAlma ASCAP/DadiJy RabOit, 

ASCAIVBno BJjev ASCAP) WBM 
GO FLUHER {Irving BMllvra Bagger BMI) WBM 
10 THE FOOL (Maiw Bob, ASCAP/Sl Myrna, ASCAP/Cas- 

Il>; Bound, SKSA(;'ht«<ir)iain Inyme, SESACi WBM 
56 FROM HERE TO ETERHtTV IWsrne' lameilane. 

BMMMI AlXLl. ASCAP/JKids, ASCAPl 
13 GO AWAY (EMI Blackwood, BML'Starslruch Ajigel. 

BMI 'Sony 'ATV Ciois Keys ASCAP/AII Around Town, 

ASCAP) HiyWBM 
H HAND OF FATE (WB, ASCAP/lunn ASCAP/Wa«nei 

lanwrlane, BMLUr^cr The B<>dg«, BMI) WBM 
4« HE LEFT A LOT TO BE DESIRED iSlarMruck Ari£el. 

BMI.Uead Solid PerlKCl, BMI/Sorty.AIV CroM K«ys. 

ASCAP) HI 

27 HELPIHG ME OVER YOU (Post Oak 

BMl'laSonjii. ASCAP/AInio, ASCAP) HUWBM 

33 HOLE IN MV HEART (EMI April. ASCAP/Desmobile. 
ASCAP,:'Jcie David ASCAP/EMI Blackworxl. 8MI/Vee 
On«. BMI) HL 

22 HONXV TONK TRUTH (Sony/ATV Songs BMl/Shawbtlly. 

BMl.Sony/AIV lunes LLC, ASCAP/Kim Williams 
ASCAP,-'/ixnba, ASCAP5 HLvWBM 
20 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross 
Keys, ASCAP./SLl, ASCAP/Sony/ATV Tree, BMl.lefdee. 
BMI] HL 



12 HOW DO I GET THERE IbMI Princeton Siteel. 

ASCAP,i'Fi:ll Kwl A.SCAP,'Fa--Tf!rtijft ASCAPl HL'WBM 
B HOW DO I LIVE {FROM CON AIR) (Realsones. 

ASCAP) WBM 
b\ HOW 00 I LIVE iRealsongs. ASCAP) WBM 
4 HOW WAS I TO KNOW (Riryiisoiig, BMl'Sayou Boy. 

BML'Kenti^kv Cirl BMI) HI 
« HOW YOUR LOVE MAKES ME FECI dslanil Bound. 

ASCAp'Tamuus, ASCAP.'WB ASCAP .'Pap -A-Wfreelie, 

ASCAP,.'Bi£ Tiaclnr ASCAP) HL.WBM 
IB IF YOU LOVE SOMEBODY (FairenuH ASCAP.Tull Keel, 

ASCAP,.! oni!(ttide BMI'Bluf Deseil BMI) WBM 
40 I'M YOUR MAN (S1at>;tFuck Wiileis Group, 

ASCAPyMark D . ASCAP.'Senior Partner, ASCAP) HL 
21 IN AHOTHER'S EYES (Ma|oi Bob, ASCAp/ho Fences, 

ASCAP;H« Biaw, BMvCat s Eye BMI) WBM 
19 IT'S UL THE SAME TO ME lEmdai, ASCAPTcu-i AedKU 

ASCAP,''[)aii'I Itll Mama BMllolm }uan, BMI} WBM 
21 rrS YOUR LOVE tEMI Blackwood BMI) HL 
69 JUST TO SEE YOU SMILE (Music Corp 04 Ameitca, 

BMLGimiirli'^ri BML'HamsU'in Cumber I and, BMI,'Bal)y 

Mae. BMIl HL.WBM 
45 LAND OF THE LIVING IMCA ASCAP/Delta Kappa 

Iwanfi. ASCAP.loin Cullms, BMU 
52 LIVING IN A HOUSE FULL OF LOVE (EMI, BMI.r'AI 

Gallico. BMI) HUW6M 
25 LOVE IS THE RIGHT PUCE [Caieers-BMG, 

BMt'Floyd s Dream BMIUCA, ASCTkP/Bases Loaded 

ASCAP,tMI Cliristian. ASCAP) HL 
49 LOVE TRAVELS IBMC ASCAPWood Monkey 

ASCAPi'tarecis BMC BMI.'Fit)'m.ii BMDHL 

64 LUCKY IN LOVE (Reynsong. BMI^'Locky Lady Bu& 
BMl'Bayou Boy BMI, 'Kentucky Girl, BMI) HL 

65 NARED TO THE PAIN (G.I D , ASCAP/Vfamer-Tamer- 



laiie, BMLDiis Chalets. BMI) WBM 
43 NICKAJACK [Warner lamerlaive BMIv'Ranclio Belita. 

BMl^alala BMI) WBM 
26 NOTHIN' LESS THAN LOVE IMCA ASCAP/IVB, 

.\^r.fl- T/ij--, C.ibm ASCAP;M.i^-«ra;k, ASCAPt HLWBM 
73 ONE SOLITARY TEAR i,Re>ioi)g. SMl'MjKnatunB, SESACj 
70 OPEN ARMS (Weed Higti N'gtilmare, BMI) 
35 PLEASE I We ve (kil The Music, BMI/Astiwords. 

BMlSangs Of PofyCiam Irit l, BMf) HL 
39 THE REST OF MINE (WB ASCAP/Sawng Cumpny 

ASCAP/M.lene ASCAP^loitg, Bayou, ASCAPl 
53 RIDIN' OUT THE HEARTACHE (Sihiss For Debin 

ASCAP/Slarstruck Angel, BMl/tMl Blackwood. 

BMt-'Singles On^, BMDHL 
9 THE SHAKE (Log Rh-ylfim BMWylilUiowse. BMI) 
72 SHE KNOWS ME BY HEART (Club Zoo. BMI/Katie 

Walker BML'Dabi Lu, BMI) 
1 SHE'S GOT IT ALL (tmdai, ASCAhleiai Wedje. 

ASCAP/Woinacuiale Conceptions. ASCAP/Almo. 

ASCAP.'Daddy Rabbil , ASCAPl WBM 

31 SHUT UP AND DRIVE (Blue Water BMI/Mu^ic Corp 
CJf America BMI) HL 

38 SOMEBODY SLAP ME ISoniis W PolyGram Int I 
BMLHanaef Be* ASCAP,>Murra!i BMI) HLWBM 

32 SOMETHING THAT WE DO iBlackened BMI AcuFt 
Rose. BMi) WBM 

S2 SOMETHIN' UKE THIS (Eriidar, ASCAP/Tcus Wedge 
ASCAP.'Full Heet ASCAP.'WiKe CurC. BWL/Ron Williams 
BML'Oianwnd SlQtm BMlJViBM 

41 STILL HOLDING ON iBIackeried. BMIAVedgewoad 
A'.'enue, iHML-'Creal Broad, BMLlongitude BUlTtafn 
er-Tamer1ar>e, BMl'Marty Party, BMI) WBM 

30 THANK GOD FOR BELIEVERS IIMI Blackwoi>d 
BMIvlMarh Alan Spnnger, BMI/Big Giant. BMi) HL 



B3 THAT TRAIN DON'T RUN IWedgfnvuod Avemia. BML'lon- 

a:ijde BMIiTifeat Brnad, BMlCaiy Hatrisones BMI) 
3 THERE GOES iWB ASCAPAee Ha«. ASCAP) WBM 
24 THIS MKHT WONT lAST FOREVER iCarws-BMG BMI) HL 
47 THREE CHORDS AND THE TRUTH (Sony/ATV Tiee. 

BMl,'-Soriy,.'AIV Ciosi Keys. ASCAP/Kim Willrams, 

ASCAP) HL:WBM 
57 TODAY MV WORLD SLIPPED AWAY (Sort«s Qt Poly 

Cram Inl I BMLHookem. BMlPolygram Int I. ASCAP) 

74 WARNING SK>H$ (Twin Spurs BMI.'Shabloo, BMI/Songs 
01 PolyGram Int I. BMI.Vtrpn limber. AMI) HL 

34 WATCH THIS (Notevmle BMI.'Words To Music BMI/0 
lei. BML'Biind Sparrim. BMI/Sony/AIV Ciass Kays, 
ASCApiXim Williams. ASCAP) HL 

75 THE WAY SHE'S LOOKING (Sony/ATV Tree. BMI/Don 
Cook, BML'Soriy. ATV Cross Keys ASCAPl HL 

2 WE WERE IN LOVE (Waciss.a River. BML'CMI, 

BMIj'Built Oi Rock ASCAP/CMI ASCAP/Socie Matters, 

ASCAP.Tamous, ASCAPl HL 
37 WHAT IF IT'S YOU (Sofly'ATV Cross Keys. ASCAP/AII 

Around Town ASCAP'tMl fljml, ASCAP.'JKids, ASCAP) 
7 WHAT THE HEART WANTS (Moon Catcher BMI/Son 

Of Gila Monster BMi] WBM 
55 WICHITA LINEMAN IPolyeram im I, ASCAP) HL 
61 A WOMAN LIKE YOU (Rocktng K, ASCAP.Warner 

Cfiappeli. ASCAPlitlle PorKlw s, BMI/UtHe Bie Tuwn, 

BMI.''Karoli>ihi BMI^WBM 
16 YOU AND VOU ALONE (Bdn€frt BMI) WBM 
42 YOU CAN'T GET THERE FROM HERE IL>t1le TyMe, 

ASCAP.Tufcrunner. ASCAPl 
50 VOU LIGHT UP MV UFE (Ciifb, ASCAP/Polygram Int I, 

ASCAP) WBM 

44 VOU WALKED IN liomba, ASCAP/Badams, 
ASCAP^'Soity/ATV Tuiws LLC, ASCAP) HL/WBM 
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Bfeaod TDP COUNTRY ALBUMS 



COMPIIEO FROM k MTIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND 
PROVIDED BY Sqi/raJSsan* 



THIS WEEK 


1£ 
Hi 
UJ 

t— 

3 


2 WKS AGO 


WKS, ON CHART 


ARTIST TITLE 

LABEL £ NUMKRWSTRIBUTING LABEL (SLJGGESTED LIST PRK:E OH EQUIVALENT FOR CASSETTECO! 


PEAK POSITION 


LJJ 


NEI 


»► 


1 


★ * ★ No. 1/HoT Shot Debut* * * 

TRISHA YEARWOOO ISONGBOOK) A COLLECTION OF Hrrs 
MCANASWILlE 70011 no,»l6.9»l l«!*irlNa i lauKUDUvivi « wlLtv- 1 lumi/r n. ■ » 


J 


2 


2 


1 


13 


TIM MCGRAW CURB 77886(109*16981 EVERYWHERE 


1 


3 


1 


2 


60 


LEANN RIMES CURB 77821 110.9&15.98) BLUE 


1 


4 


3 


3 


19 


GEORGE STRAIT A MCA XASxviLLe 1158A (10 9»16.9ei CARRYING VOUR LOVE WITH ME 


1 


CD 


NEW^ 


1 


^OL^I^ RAYE TUP RFtiT nr mi i in oavp ntPFfT mitc 

EPIC 67S93,'SONr U0.9B Eai6.98) 


5 


i 


4 


4 


29 


= «^ UNCHAINED MELOOYAHE EARLY YEARS 

CURB 77856 (lO.WlS.SS) 


1 


7 


5 


6 


12 


NEAL MCCOY ATLArfTIC 83011/AG no 9Bi'16 SSI GREATEST HITS 


5 


i 


7 


7 


52 


SS!?L*«™™7f ,10.9a<15 98, KB ' ™ 


2 


9 


6 


5 


5 


CLINT BLACK FKA67515 110.9»16 981 NOTHIN' BUT THE TAILLIGHTS 


4 


[n ; 


NEW^ 


1 


MARTINA MCBRIDE RCA (10 98716.981 EVOLUTION 


10 


11 


8 


8 


11 


LILA MCCANN ASVLUM e2012/t£G ■ LILA 


8 


12 


9 


14 


3 


LORRIE MORGAN BNAe7199fRU(10.9&'16 9e) SHAKIN' THINtiS UP 


9 


13 


13 


11 


7 


DIAMOND RIO arista Nashville iB844 (10.9&16 98) GREATEST HITS 


8 


14 


12 


12 


44 


ALAN JACKSON A ARISTA NASHVILLE 18813110 98116.981 EVERYTHING 1 LOVE 


1 


IS 


10 


9 


13 


RAM TILLIS ARISTA NASHKIUE 18836 (10.9«(16-98l GREATEST HITS 


6 


It 


11 


10 


5 


BLACKHAWK arista Nashville 18837 no 98/16,981 LOVE & GRAVITY 


8 


17 


14 


13 


21 


ALABAMA R<» 67426 (10 9a 16.981 DANCIN' ON THE BOULEVARD 


5 


QD 


21 


26 


7 


* * * Greatest Gainer* * * 

MICHAEL PETERSON RtPRiSE ae^IWAHNlR BPOS IIO,91%i6 9aiBB MICHAEL PETERSON 


18 


19 


IS 


16 


16 


LEE ANN WOMACK Ot<XA UbSSTO NASKKILLE 1 10 9S'15 98) ■ LEE ANN WOHSCK 


9 


20 


16 


IS 


97 


ALAN JACKSON ARISTA NASHVILLE 18801 (10 9a'16 98) THE GREATEST HITS COLLECTION 


1 


21 


17 


17 


7 


KENNV CHESNEY BNA6719amA(l0.9&16.9ai 1 WILL STAND 


10 


22 


19 


18 


10 


TOBY KEITH mercury 534836 ( 10 98 Eal6,98l DREAM WALKIN' 


8 


23 


23 


24 


62 


TRACE ADKINS • CAJITOL NA6HVILLE 37222 (10.98/16.98) ■ DREAMIN' OUT LOUD 


6 


24 


18 


19 


21 


CLAY WALKER • OIANT 246747WARNEII BROS. 110.98/16.981 RJMOR HAS IT 


4 


25 


27 


27 


20 


SAWYER BROWN CURB 77SS3 (10.98/16 98) SIX DAYS ON THE ROAD 


8 


2t 


28 


29 


49 


JOHN MICHAEL MONTGOMERY • t n/^ t- □ ct 

ATLANTIC 82947(AG(10 98(16.991 ' °° ™^ 


5 


27 


24 


23 


33 


BILL ENGVALL«WARNERBR0S.46263I10.9S'I6.9B1H HERE'S YOUR SIGN 


5 


23 


22 


20 


7 


DWIGHT YOAKAM reprise 46690/WARNER BROS. (10.9K16.9B) UNDER THE COVERS 


8 


29 


20 


22 


5 


JOHN ANDERSON mercury 536004 (10.98 E(»16-9S1 TAKIN' THE COUNTRY BACK 


19 


CD 


34 


33 


10 


* * * Pacesetter ★ * * 

^Jf-f-X "^l, , , „ THE BEST OF BiaY RAY CYRUS COvER TO COVER 
WERCbS - ;>34S37 . ID El 16 ^"6: 


23 


31 


29 


30 


43 


REBA MCENTIREA t*CA Nashville ii500(10 9&16 98i WHAT IF IT'S YOU 


1 


32 


30 


28 


72 


BROOKS A DUNN A' ARISTA NASHVILLE 18eiOII0.9S(I5.9SI BORDERLINE 


1 


33 


25 


25 


24 


TRACY LAWRENCE • ATUtNKC 829e»AlS (10.98(16.981 THE COAST IS CLEAR 


4 


34 


26 


21 


93 


GARTH BROOKSA'CAPir0LNASHVlUE32080(10.9»15.98) FRESH HORSES 


1 


35 


33 


35 


66 


VINCE GILL A UCA NASKXLLE 11422 (1098^6.981 HIGH LONESOME SOUND 


3 



THIS WEEK 


LAST WEEK 


o 
< 

V 

eg 


WKS. ON CHART 


Ml 1 191 III 

UlBa i NUMBER/nSTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT) 


PEAK POSITION 


36 


32 


31 


49 


CUNT BLACK A RCA 66671 (10.9a i6 98) THE GREATEST HITS 


2 


37 


36 


34 


23 


Jo'-lIme? 1'-"'''°'' ^^""^ S° LONG SO WRONG 


4 


38 


35 


32 


II 


CHRIS LEDOUX CAmOC NASlfVILLE 52775 (10.98(16.961 LIVE 


26 


39 


37 


37 


46 


KEVIN SHARP • 143/ASYLUM 6193(VEE(S aOMIlS m ■ MEASURE OF A MAN 


4 


40 


31 





2 


r^^W'ri-iwSJ'j^J^'MNf 110 98 f(l !6 9«I^"E 5™<^ °f "OOOEBS - (. TRIBUTE 


31 


41 


41 


44 


53 


TRAVIS TRITT • WARKER BROS. 46304 (10.9*16.981 THE RESTLESS KIND 


7 


42 


38 


36 


21 


WYNONNAcUR8I15B3/MCANASHVIlLE(l0.9ai6.9B) COLLECTION 


9 


43 


39 


39 


70 


MINDY MCCREADYA BNA668(l&l!(»(99»I5 9eiH TEN THOUSAND ANGELS 


5 


44 


43 


43 


103 


w?mEl?BRS' w 110 9&16 981 GREATEST HITS - FROM THE BEGINNING 




45 


40 


40 


11 


LONESTAR SNA 67422/RCA (10.98/16.96) CRAZY NIGHTS 


16 


49 


42 


41 


75 


BRYAN WHITE A ASYLUM 61880/EEG (10.98116.98) BETWEEN NOW AND FOREVER 


7 


47 


44 


46 


5 


)'*E?iSmCA*fJl'^!)» 16 981 t"*^* - ™E OFFICIAL PRCA RODEO ALBUM 


44 


48 


46 


49 


93 


VINCE GILL A MCA NASlfVILLE 1 1394 (lO.gade 96) SOUVENIRS 


3 


49 


45 


45 


71 


GEORGE STRAIT A' MCA NASHVILLE 11428(10.98(16.961 BLUE CLEAR SKY 


1 


50 


49 


54 


102 


Tl M MCGRAW A' CURB 77600 ( 10.9&'16.98) ALL 1 WANT 


1 


51 


53 


52 


20 


AARON TIPPIN f^OTATCCT UITC Ahin TUTM 

_ . _ un tJ^ 1 1 mi6...n'NU IMLN aUML 


17 


52 


50 


47 


50 


JOHN BERRY CAPITDl NASHVILLE 35464 (10.9^15.98) FACES 


9 


53 


51 


51 


60 


CLE0U5 "T." JUDO RAZOR & tie 2825 (10 98/16.961 ■ 1 STOLED TNtS RECORD 


23 


54 


52 


53 


62 


KENNY CHESNEY • BN«6690S«)CA(10.9»15 9e)H ME AND YOU 


9 




68 


59 


; 


KENNY ROGERS MAGNATONE 1 16 (10.98/16.98) ACR(3SS MY HEART 


26 


5t 


58 


56 


41 


MARK CHESNUTT • OECCA I1529MCA Nashville (I09&I6 981 GREATEST HITS 


18 


57 


48 


55 


10 


JAMES BONAMY epic 6787aSONY (10 98 EU16.981 ■ ROOTS AND WINGS 


25 


51 


55 


48 


48 


RICK TREVINO COLUMBIA 67452«)NY(10.98 E(»15.9e) LEARNING AS YOU GO 


17 


59 


67 


67 


50 


X^KY^^^fw 16 96, ™E BEST OF CCONTRY SING THE BEST OF DISNEY 


17 


CA 
W 


60 


63 


17 


''5T?-,f?5,'^''(^47HI I8TO15WI HOW BIG'A BOY ARE YA> VOLUME 1 


57 


61 


59 


62 


103 


GEORGE STRAIT A' MCA NASHVIUI 1 1263 (39.98/49.98) STRAIT OUT OF THE BOX 


9 


82 


47 


42 


5 


f^*7r^.T 5'.'"'^ n -0 .,(- os.'A Qj, PATSY CLINE LIVE AT THE CIMARRON BALLROOM 


32 


63 


56 


69 


63 


LVLE LOVETT CURB 11409/MCA (10.96/16.98) THE ROAD TO ENSENAOA 


4 


64 


66 


72 


60 


ALABAMA RCA 66848 (4.98/9.98) SUPER HITS 


47 


65 


61 


68 


45 


TRACY BYRD • MCA NASHVlUE 11485 (10.98(16.98) BIG LOVE 


12 


66 


65 


66 


13 


MERCER umu airi'A any arf ya' vni iimf ? 

CAPITOL'. S4.'K? '^ilbyHi MUW OHj /* OUT RKL I/*. VUtUMt i 


63 


67 


64 


64 


23 


TANYA TUCKER CAPITOLNASHVILLE36885(1098(16.98I (^OMPLK^TEO 


IS 


68 


62 


57 


11 


RICOCHET COLUMBIA 67773^0NY (10.98 EQ'15.96!n BLINK OF AN EYE 


24 


69 


71 


75 


43 


DAVID KERSH CURB 77846(10. 9&L5. 98) OB GOODNIGHT SWEETHEART 


21 


70 


72 


71 


17 


ROY ORBISON Columbia 67297.'S0NY 15 98 EQ^ 981 SUPER HITS 


54 


71 


63 


65 


53 


TRISHA YEARWOOD • MCA NASHVILLE 1 1477 (10 98/16 96) EVERYBODY KNOWS 


6 


72 


70 


70 


13 


SONS OF THE DESERT EPIC 67619WNV (7 98 Cai 1.981 ■ WHATEVER COMES RRST 


38 


73 


74 


73 


55 


TY HERNOON • eric 67S««SWY (10.96 E(V15.98) LIVING IN A MOMENT 


6 


at) 


RE-EDTRV 


13 


ROY ORBISON VIRSIN 42350 1 10 9»16.98> THE VERY BEST OF ROY ORBISON 


29 


(75) 


RE-EHIRT 


82 


PATTY LOVELESS • EPe 6726»SO«y ((0.98 EQ(15.981 THE TROUBLE WITH THE TRUTH 


10 



( l AltKJTO With lUe gfeatesi sales gains ttiis week. ^Recording industry Assn. Of Amenca (RIAA) certification forsakes of 500,000 units. ARIAA certification tor sales □) 1 million units, with multimillion sellers indicated by a numefal following \tK symbol. For boxed sets, and double sltKifns 
with a running lirrw ttiat exceeds two hours, the RIAA multiplies shipments by the number of discs ind/of tapes. 'Astensk IrKlicates LP is available. Most tape prices, and CD prices tor BMG and WEA labets, are suggested lists. Tape prices marhed EQ, and all otfier CD prices, are equivalent 
prices, which are projected from wtwlesale prices Greatest Gainer shows chart's largest unit increase, Pacesetter indicates txggKt pefcentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. HB indicates past or present Heatseeker title. C 1997. Billboard/BPI 
Communications, ar>d SoundScan. Inc. 
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COMPILED FROM A MTIOML SMIPU OF RETUL STORE AMD 
RACK SALES REPORTS COLLECTED. COMPILED. »HD PROVIDED BY |0||<7Scan)! 
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THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL t NUMBER/DISTRIBUTING UVBEL (SU(»E&TED LIST PRICE OR EQUIVALENT FOR CASSETTE/COl 


ii 




1 


GARTH BROOKS A^ CAPITOL NASHVILLE 29689 (1096/15.98) 


12weelo4IN(x I THE HITS 


142 




3 


SHANIA TWAIN A^ MERCURY 522886 (10.96 E(yi6.98) ■ 


THE WOMAN IN ME 


134 




4 


GARTH BROOKS A" CAmOLNASHVILU 93866(9.96/13 98) 


NO FENCES 


335 




5 


PATSY CUNE A' MCA NAsnviiu 12- 17 9a(12 981 


12 GREATEST HITS 


545 




8 


WILLIE NELSON • COLUMBIA 64184/SONY 15.98 E(».96) 


SUPER HITS 


163 




6 


CHARLIE DANIELS • EPIC 641B2^NY (5.98 tm.sm 


SUPER HITS 


146 




7 


TIM MCGRAWA^CUR8 77659(9 9a<15 96) 


NOT A MOMENT TOO SOON 


180 




10 


HANK WIUIAMS. JR. A CURB 77638 16 9&9 98l 


GREATEST HITS. VOL. I 


173 




12 


GEORGE STRAIT A' MCA Nashville )0651 (10.9&15.9B) 


PURE COUNTRY (SOUNDTRACK) 


259 




2 


ELVIS PRESLEY A' RCA 67462 (11.9&16 98) 


ELVIS' GOLDEN RECORDS 


3 




9 


GARTH BROOKS A' CAPITOl NASHVILIE 90697 (9.3&13.96) 


GARTH BROOKS 


335 




11 


COLLIN RAYE A epk;67033^y (10.98 EQrl5.96) 


1 THINK ABOUT YOU 


106 




14 


VINCE GILLA*mca(.A5h;ille ii:'1^i1''98 ',;'98i 


WHEN LOVE FINDS YOU 


169 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL & NUMBEfVOISTRIBUTING LABEL ISUGCESTED LIST PRKE OB EQUIVALENT FOR CASSETTE/CD) 


is 

o ^ 


14 


15 


THE CHARLIE DANIELS BAND A' ERIC 3879VSONY (7 98 lain 


)8) A DECADE OF HITS 


410 


19 


13 


GARTH BROOKS A" CAPITOL NASHViaE 96330 (10.96(15 96) 


ROPIN' THE WIND 


188 


1« 


16 


GARTH BROOKS A* Capitol nashville bobst (10 9&16.98) 


IN PIECES 


132 


17 


18 


ALISON KRAUSSA' rounder 0325- I9.9S'15.98) ■ NOW THAT IVE FOUND YOU^ A COLLECTION 


134 


18 


20 


GEORGE JONES A epic 4O77&S0NY (5.98 E(X9.98) 


SUPER HITS 


336 


19 


21 


REBA MCENTIRE A' MCA nashvilu 10906 (10.98/15.98) 


GREATEST HITS VOLUME TWO 


205 


20 


19 


HANK WILUAMSA mercury 823293 (7 98 Eai 1.96) 


24 OF HANK WILLIAMS GREATEST HITS 


158 


21 


22 


ALABAMAA RCA 66410(10.98/15.98) 


GREATEST HITS VOL III 


152 


22 


17 


GARTH BROOKS A* Capitol nashvilie 96743 (io.98a6.98) 


THE CHASE 


150 


23 


24 


PATSY CUNE A MCA NASHVILLE 4038 (7.96/12.98) 


THE PATSY ClINE STORY 


161 


24 




TRACY BYRD A' MU NASHVILU 10991 (10.98(15.98) 


NO ORDINARY MAN 


168 


25 


25 


JOHNNY CASH :oi JME » (,.:.7-?.5?'(. ,5 a t I'j r-?i 


SUPER HITS 


39 



CalakK titxm are 2-ftai-aia ildM m« nave rMlen Mtow No. 100 on The Sniboard 200 o> (•sum of di 
lion i«iiti. wim lYWltjiTrficr leltn Indicaled Eft » mineral toaowHiB the lymM 'AsMrtsti mOKatM Mnirf LI 
O 1997. BilltNMra'BPI Comnunicaiions and SoundScan, inc. 
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Artists & Music 



Harman Program Goes To 
Schools To Spread The Jazz 




V)AD WORK: Harman Internation- 
al is scheduled to kick off its second 
year of educational prog7"ams, bring- 
ing some of the era's best-known jazz 
musicians to elementary schools 
around the country. The program, 
titled "Harman; How To Listen," was 
conceived by Dr. Sidney Harman, 
founder/president of Harman Inter- 
national Industries (parent corporation 
of audio companies Harman Kardon, 
,JBL, and Infinity), and Wynton Mar- 
salis. Both are education zealots, as is 
Betty Carter. She, Marsalis, and 
Bobby McFerrin 
are the artists 
who will join Har- 
m a n on his 
rounds this year. 

The notion of 
capturing an 
audience of chil- 
dren and spark- 
ing some interest 
during a one-day 
session is daunt- 
ing, confesses the singer. 

"When dealing with kids under the 
age of 12, whose parents arc about 25, 
you just have to assume they haven't 
heard much, if any, jazz," laments 
Carter "There's a big gap. Kids only 
know what's on the radio. And these 
days, our radio stations are not dealing 
in difference. They're dealing in com- 
mercialism. Jazz doesn't make much 
money, jazz isn't on the radio much. It's 
not harti to figure out." 

Carter's lobbied against that mind- 
set for decades. She's known for being 
one of the most inventive vocalists in 
jazz history, as well a.*; a relentless cura- 
tor of young talent. Her trioe are usual- 
ly full of newcomers who look to the vet 
for pointers. "I wish there were five 
more of me, so I could hire all the kids 
who come knocking on my door," she 
says, laughing. 

C^ter isn't shy about offering opin- 
ions. "We took music education out of 
the schools; kids don't get it like we used 
to," she declares. "So jazz is in trouble 
as far as that goes. When I came up, we 
had choirs, big band, general music. 
They're not always there now. Kids 
need music from 2 years old on — no, 
from when they're in their mother's 
womb on." 



by Jim Mactiie 



Marsalis spends mucho time with 
children's prognims. Indeed, he has his 
own mini-curriculum. This Is the first 
time Carter has tried something like 
this. When we spoke, she was still 
mulling ovx;r her tack. 

"I'm not sure how I'm going to 
approach it in these classrooms, but I 
know I'm going in there very sponta- 
neous and involve them immediately— 
and not get cute with 'em. You can't 
expect te fix something in one after- 
noon. Hopefully, these kinds of pro- 
grams will continue and some kind of 
consistency will 
be .set up. If not, 
it won't work. You 
need consistency. 
Jjizz is in comiK.'- 
t ition with a lot of 
other musics, and 
the competition is 
deep. The kids 
don't have a long 
attention span. 
YDu'\'e got to haw 
a lot of these clas.ses." 

The Harman prc^am begins Sept. 
10 in Los Angeles with McFerrin at tlie 
helm. Carter takes over Oct. 29 in 
Chicago, then hits her hometown of 
Detroit on the 30th. 

Carter is a Verve recording artist, 
and her latest disc is "I'm Yours, You're 
Mine." 

KiCKOFF: The 1997-98 season of Jazz 
at Lincoln Center, the program's largest 
ever. Is set to debut Sept 11-13 at Alice 
Tully Hall in New York. The first eon- 
cert of the sejison proves that JCn'LC 
continues to think big. Bandleader and 
artistic director Wynton Marsalis is 
scheduled to steer the Lincoln Center 
Jazz Orchestra through a presentation 
titled "Dizzy's Big Band Bop." The pro- 
gram addresses the complexities and 
grooviness of Dizzy Gillespie's large- 
ensemble material and will include such 
Gillespie staples as "One Bass Hit," 
"Things To Come," and " Woody'n You." 

Diz's status as a patriarch was solid- 
ified in the '40s, when he and Charlie 
Parker jolted jazz by crafting hop's 
frenzied motifs. The trumpeter often 
worked with a five-piece unit. But it 
wasn't long before he found a way for a 
(Continued on page 13) 
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COMPAS GIPSY KINGS 

NONESUCtl/ATLANnC 79.1b&AO 2 «w.ksdl No. 1 


2 


2 


26 


MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN 
PHIUPS 533757 BE 


3 


4 


11 


RIVERDANCE BILL WHELAN 

CELTIC HEARTBWT 5307&UNIVERSW. 


4 


3 


64 


RIVERDANCE • BILL WHELAN 

CtlTIC HEART0E>\r8?a;LvAGBi 


5 


5 


12 


CELTIC PRIDE COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND 

RtrKo ooyu eB 


6 


7 


11 


ANOKHA...SOUNDZ OF THE ASIAN UNDERGROUND TALVIN SINGH 

QUANGO b?434 1/ISLAND 


7 


6 


28 


N DIS LIFE ISRAEL KAMAKAWIVVO'OLE 

BIG BOY 


8 


8 


9 


IN THE NAME OF LOVE HAPA 

COCONUT GROVr 8197 


9 


9 


17 


CHANT OF INDIA RAVI SHANKAR 

ANGtL 'yyyw 


10 


10 


24 


CABO VERDE CESARIA EVORA 

NGNISUOI /9<I!)Q/AG|9 


OD 


13 
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CARIBBEAN PARTY VARIOUS ARTISTS 
PUTUMAYO 132 


12 


12 


15 


SEVEN ZAP MAMA 

UJAKA BOP 464a6/WAmER BROS. 


13 


11 


2; 


LEGENDS JAMES GALWAY & PHIL COULTER 
RCA VICTOR 687760 
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CAUENTE WILLIE & LOBO 
MESA 92764/AG 
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LIVE AT CARNEGIE HALL STEVIE RAY VAliGHAN AND DOUBLE TROUBLE 

t Pir bh. ; r ^ 5 wwhs at No I 


2 


2 


31 


LIE TO ME • JON NY LANG 

AHM bAQfiM) GB 


3 


3 


96 


GREATEST HITS A STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

EPIC t6217- 


4 


4 


21 


COME ON HOME BOZ SCAGGS 

VIRGIN d?9¥W 


5 


5 


11 


SENOR BLUES TAJ MAHAL 

PRIVATE musk; H2161 


6 


6 


17 


ROAD TO ZEN COREY STEVENS 
tUREKA 77061/DISCOVERVH 


O) 


9 


„ LEDBETTER HEIGHTS • KENNY WAYNE SHEPHERD 

t;irtNI ■ i ■.•, 'ii:m f; BROS H 


CD 
9 


10 
8 


42 
17 


HELP YOURSELF PEGGY SCOTT-ADAMS 

MISS BUTCH -JOOSWWDI GRAS B 


SWEET POTATO PIE THE ROBERT CRAY BAND 

MERCURY &.3'1483 


05) 


II 


63 


JUST LIKE YOU KEB' MO' 

OKrH fi73ICVEPlCH 


11 


7 


15 


LIVE FROM CHICAGO'S HOUSE OF BLUES BLUES BROTHERS AND FRIENDS 

HOUSE OF iMK-L-, 161273 


12 


12 


26 


DON'T LOOK BACK JOHN LEE HOOKER 

POINTBLANK 42771A'IRGIN 


13 


13 


18 


LOVE S BEEN ROUGH ON ME ETTA JAMES 

PRIVATE MUSIC 82140 


(M) 


15 


66 


GOOD LOVE! JOHNNIE TAYLOR 

MALACO 7480 
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MIDNIGHT LOVER SHAGGY 
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FAUEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS 

ELEKTRA h.^lir'.'FEG 


4 


4 
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REGGATTA MONDATTA VARIOUS ARTISTS 

ARK 21 61868 


5 


3 
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GUNS IN THE GHETTO UB40 

VIRGIN 4440? 


6 


5 
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RAGE. AND FURTT STEEL PULSE 


7 


6 


94 


THE BEST OF-VOLUME ONE UB40 

VIRGIN 4I0()9 


8 


7 


95 


THE BEST OF-VOLUME TWO UB40 

V1I?GIN 41010 


CD 


9 


11 


PASSION LADY SAW 

VP 1493' 


10 


10 


12 


YARDCORE BORN JAMERICANS 
DELICIOUS VINYL 5018*^ED ANT (B 


1! 


12 


21 


THEBBTOFZIGGTIURLITMOMIKmniUXBIsmmK ZIGGY IMLfY WD THE MEIDDY MAKERS 
VIRGIN 44098 


12 


11 


3 


APPOINTMENT WITH HIS MAJESTY BURNING SPEAR 

HEARTBfAT?ll* 


OD 


15 
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GHETTO GRAMMA' BOUNTY KILLER 

GREENSLEEVES 238" 


14 


8 


11 


nREONTHEM0UirWN2-R£SGAECa£BMrESTHEGIUnmi.K^ VARIOUS ARTISTS 

POW wow 7466 


15 


13 
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TAXMAN LUCKY DUBE 

SHANACHIE 45032 
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Duke Roblllard 
Danserous Place 

"Oiock full of honking. KiueaWnj hom 

lines and sliding, stinging guior licks. 
Duke Robillsrd's Dangerous PUce is 
jump blues at us finest Look for this 
one-each and every cut is a winner." 

EJWse 

"Name a ityte and Robiiiard plays it- 
Texas single-fwte epics. West Coast 
swing. Kansas Crty |ump Wues and aggres- 
sive Chicago burners, - . confirm 
Robillard's satus as or>e of the pre-emi- 
nent modem blues guitarists." 

Ofjbeoi Mogozint 

Th« new album ]vaiiit)l« at your kxal rKOrd 
vson or ro onb«r br phone oB 1 .80&.74S-4477 

Look (or Di>(e Robillard on new albums by 
Rucn Brown {R«B«Ruch Brown) and Bob 
Dyljn (Tim« Out of Mind) 



On tour 
September 

20 Monterey CA 

24 Ottawa ONT 

25 Toronto ONT 

26 Buffalo NY 

27 Cooperstown NY 

28 Syracuse NY 

29 Mount Vernon NY 
October 



Irvine CA 
San Diego CA 
San Francisco CA 
Santa Rosa CA 
Whistler BC 
Viaoria BC 
Nanaimo BC 
Seattle WA 



Produced by Dulw Rob«Md 

Vak OiAe Robitanf t web ite at 
wwwut>MbudUS.coni/iT)bMard 
hoqcr^/wwww^nrvajnlsxom 
AOL KrpwtL Vtryn Recordi 

Otmvirpn KcconbAmncihic. 
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Brazil's Venerable Mud Flaps Turn 1 5 



Commemorating mud 

FLAPS: Their group name means 
"mud flaps of success," and since 
Aug. 12, EMI-Odeon Brasil has been 
celebrating the 16lh anniversary of 
its star pop/rock/reggae act Os 
Paralamas Do Sucesso. 

The label kicked off "Paralamas 
Month" that day with a snazzy 
eight-CD retrospective of Parala- 
mas titled "Polvora." The retro- 



Notas 





OS PARALAMAS DO SUCESSO 

spective ia named after one of the 
band's tracks from its 1989 disc, 
"Big Bang." 

Complementing the newly remas- 
tered CDs (courtesy of Abbey Road 
Studios), which are packaged in a 
colorful tin container, is a booklet 
containing informative liner notes 
and entertaining photos. 

In addition, EMI has converted 
its five-story office into a Paralamas 
haven, complete with Paralamas 
memorabilia located throughout the 
building. 

Having become one of the most 
important Latin American bands 
Bince forming in Rio de Janeiro, 
Paralamas have worked with dozens 
of Brazilian notables, as well as sev- 
eral Latino rock stars, including 
famed singer/songwriter Fito Piez. 

What's more, the video for 



by John Lanneri 



"Polvera" was the first Brazilian 
clip to air on MTV Brasil in 1990. 

Musically, the trio is noted for 
weaving slyly witty verse with con- 
tagious grooves rooted in ska and 
reggae. 

On Tuesday (9), Herbert Vianna, 
Joao Barone, and Bi Ribeiro are 
booked to perform with labelmate 
Fernanda Abreu at the Jackie (ilea- 
son Theater for the Performing 
Arts in Miami Beach, Fla. 

Change of address: univer- 
sal Music opened its new Latin 
American headquarters Sept. 3 at 
1425 Collins Ave. in Miami Beach. 
The 11,000-square-foot building also 
houses Universal Music Latino, Uni- 
versal's U.S. Latino imprint; MCA 
Publishing Latin America; and 
RMM Records. RMM is distributed 
by Universal. Universal's general 
phone number is 305-604-1300; Uni- 
versal's fax number is 305-604-1379; 
Universal Music Latino's fax num- 
ber is 305-604-1349. 

On Monday (8), EMI Internation- 
al Latin opened its regional office at 
404 Washington Ave. in Miami 
Beach. Also located there is EMI 
Latin's Miami Beach office. The 
phone number is 305-674-7529; the 
fax number is 305-674-7546. 

Stateside briefs: htv, a 24- 
hour, Spanish-language music net- 
work, is slated to debut Oct. 1 on 
CableVision Communications' 
Miami Beach system. The launch 
will mark the network's first 
appearance in its home market. 
Earlier this year, CableVision — then 
known as Gold Coast CableVision — 
dropped MTV Latin America from 
its programming menu. 

Speaking of MTV, two Sony Ar- 
gentina rock stalwarts, Luis Alber- 
to Spinetta and Ratones Paran6i- 
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COS, are slated to tape acoustic sets 
as part of the "MTV Unplugged" 
series. Spinetta is booked to per- 
form Sept. 19 at MTV's Miami 
Beach studios. The following day, 
Ratones Paranoicos take the stage. 

PolyGram Latin America's World 
Wide Web site is set to go online 
Sept. 15. The address is http://www, 
musica.polygram.com. 

Ninos Con Bombas is in the 
midst of supporting its punk-ori- 
ented disc "De Tiempo En El 
Momento De La Explosion" (Grita!) 
with a 10-date Northeast U.S. tour 
that began Sept. 3 in New York. 

The Mavericks, whoso charis- 
matic front man is the Cuban-born 
Raul Malo, are the ('MT showcase 
artist for October on CMT Latin 
America. Last year, CMT named 
the band its video group of the year. 

Rhino's subsidiary label Zyanya 
Records is slated to drop Nov. 25 
"lAy Califas! Raza Rock: The 70s & 
'80s." Available on CD with 18 
tracks and on cassette with 12 
tracks, the collection boasts an 
assortment of California pop. soul, 
and rock acts, including Santana, 
Los Lobos, War, Tower Of Power. 
El Chicano, Tierra, and Cheech & 
Chong. 

War, by the way, has just dropped 
"Colleceidn Lalina," a greatest-hits 
package complemented by Spanish- 
language versions of its classic 
"Low Rider" and a bilingual version 
of "East L.A.." with guest per- 
(Continued on page ^3) 

LATIN TRACKS A-Z 

HTLE (Publ<<^lwr - Lice«i»ng Org ) Sheet Miiuc Disl. 

11 ACEPU Ml ERROIt (Edimon&a. ASCAP) 

22 UIOR A U MOICANA (PenmuM. BMI) 

14 AMOR KAftCOnCO (CoprngM Control) 

33 DCLAnERRAALCIELOCDeLufu. BMI> 

32 KSEOS (RONDANDO TU ESOUINA. NUESTRO 
JURAMEHTO) (Capvnghl Corrtral) 

4 DESESPERAOAMENTE ENJWORAM (Teddy Sound. 
SESACI 

20 DIU A ELUl (Copyright Contiol) 

7 a DESTIHO (6MG Songs. ASCAP) 
31 ELHOJUWACAUOALADOdNEdiciones/Btillo 

Muucal) 
37 EL TUCANAZO (FlaminEo) 
19 ESTAniA DE MARFIL (CopfUfM Canlrol) 

15 ES VEROAO (Fl^mingD) 

35 FUE SU V02 ((^ipyngW Conliol) 

5 HOY ME HE VUELTO A EHAMORAR (Lantranco. 
ASCAP) 

10 JEFE DE JEFES EdKiones MiiSi»les. BMI] 
25 lA INCERnDUMBRE (BMG Songs. ASCAP) 
a lA QUIERO A MORIR (Katen. ASCAP) 

23 LAS LAGRIMAS DE Ml ALMOHADA [EMI Black MOod. 
BMI) 

24 LO MEJOR DC Ml UKMC) 

36 ME NACIO DEL ALMA (PbciIk) 

2 MIENTE (Fonomusic, SESAC» 

6 Ml umMO ANOS (Cnsma. SESAC) 

25 MOTWOS IFonoiTHiSK, SESAC) 

9 NO PRHENDO (STEAL rOlfO HEARTI (FIPp BMI] 
31 NO TE PIDO MAS (Co(iynght Control) 
n MUBEVIAiERA<R«h1sor%s, BMI) 

27 OSOYOFUl (Cnsma. SFSAC) 

1 FOR OCBWO K U MESA ainandsia. ASCAP) 

28 QUE SETE0iVID0((i<i<rnus*C8 ASCAP) 

13 QUE SOLO ESm SIN n (Mas Utiti. SESAC) 
40 QUE TE HAS CREIDO(Pt!er. ASCAP) 

29 OUISIERA(?000AitKir) 

12 QUnPUYIHG GAMES (WITH MT HEART) (Zonitia. 
ASCAPA:'Mlive, ASCAP/Megasones, ASCAP) 

34 REGRESA A Ml (UN-BREAK MY HEAim(Real«iivs. 
ASCAP) 

IS SOLO COHTIGO IHutiu) 

IS SUFRO POR AMARTE (Ganrwx) 

21 TM.VEZES AMOR (TALVEZSEU AMOR) (Sony 
Discos. ASCAP/EMI Apnl, ASCAP) 

3 TE SIGO AHAMOO (BMG Soncs. ASCAP) 

30 VrVIR SIN EILAS (Copynglit ContTDl) 

17 VA ME VOY PARA SIEMPRE (FMI Blackwood. BMI) 
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LUIS MIGUEL ♦ POR DEBAJO DE LA MESA 
WEA LATtNA 2 wentj »l ti,i, 1 LWIGUEL !A MANZANtRO) 
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ENRIQUE IGLESIAS MIENTE 

l.jN.. SP£REZBi:.THi;:R("'!^i,'?An.lA. 
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15 


JUAN GABRIEL TE SIGO AMANDO 


CD 
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3 


11 


JORDI ♦ DESESPERAOAMENTE ENAMORAOO 


CD 
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FRANKIE NEGRON HOY ME HE VUELTO A ENAMORAR 
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11 


MARCO ANTONIO SOLIS Ml ULTIMO ADtOS 

,1 ..■ U A - 1 ■ '1 ■ ■ 


CD 


IS 


11 


20 


JUAN GABRIEL^OCIO DURCAL EL DtSTINO 
^RlOUbV'j J GABRIEL.E IXftV ■ ■ 
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18 
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DLG LAQUIEROAMORIR 

SON' lhT;r-'l.:;:l_--|PJ( SGSril-:i.' ■ i 
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e 
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12 


GLORIA ESTEFAN NO PRETENDO 

1 ■■ . ■■ ir.t ( f iiVT. JK.,K iiANlANt>f K l(i tSlE'A", h ;]■■•.[ . !■ 


10 
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LOS TIGRES DEL NORTE JEFE DE JEFES 


OD 


13 


20 


10 


LOS TEMERARIOS ACEPTA Ml ERROR 

l-D-.L.T-.- - il :"i ^ ALm'AI 


dD 


37 
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BACKSTREET BOYS ♦ QUIT PLAYING GAMES (WITH MY HEART) 

j,Vi MMARTINMJNriN ■ m.-.-.i-t ■, i ■ [-,-.■ r.i i 
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10 


16 


10 


BANDA EL RECODO QUE SOLO ESTOY SIN Tl 

rorv.TJiSA ■■■■ 


® 


25 




3 


CHICHI PERALTA -f SON FAMIUA ♦ AMOR NARCOTICX] 

CAIMAN C PERAlIA i] FEiKt 


OD 


40 
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LOS TUCANES DE TUUANA ES VERDAD 

EMI M'lN GFEl'X m Q IfSTFPr. (fl^'n 


IS 


16 
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LOS HURACANES DEL NORTE SUFRO POR AMARTE 


17 


14 


24 


23 


LOS TEMERARIOS ♦ YA ME VOY PARA SIEMPRE 




RE-Eimr 


18 


GRUPO LIMITE SOLO CONTIGO 


19 


21 


29 


6 


VICENTE FERNANDEZ ESTATUA DE MARFIL 


20 


9 


5 


13 


VICTOR MANUELLE OILE A ELLA 


21 


12 


21 


4 


CHAYANNE TAL VEZ ES AMOR 


(D 


33 


31 


II 


THALIA ♦ AMOR A LA MEXICANA 

lATl'J - ':"T-.'jr! ^,1' r-vn n vp,:^r-. 


QD 


RE'EHm 


3 


FEY LAS LAGRIMAS DE Ml ALMOHADA 


(D 


NEW^ 


1 


CRISTIAN LO MEJOR DE Ml 


2S 


11 


15 


8 


JUAN GABRIEL/ROCIO DURCAL LA INCERTIDUMBRF 

"■'ini Ai-Mi-, J rJVBRIEL.e OMMUKA :i U«i3(<IU ' 


26 


2E 


22 


15 


MOJADO ♦ MOTIVOS 

- J'iLvit;: L.LOZANO ir BARWENTOS.L LOZ»N0i 


27 


17 


32 


16 


MARCO ANTONIO SOLIS 0 SOY 0 FUl 


2t 


24 




9 


BANDA EL LIMON QUE 5E TE OLVIDO 

■C'JivlJ.f. M CGNTRtHASlP&ARZA! 


29 


23 


18 


7 


VICTORIA ♦ QUISIERA 

t LlNO'dlb,ft RLIVI IRltVIJ MAHCELO: 


30 


29 


28 


9 


INTOCABLE VIVIR SIN ELLAS 

= LftliN 1 L Al'iLA OAPll', 


CD 


NEW^ 


1 


EDNITA NAZARIO NO TE PIDO MAS 

\\\ lAIir. t MAZARW.KC POR'I ■■■ M '.i..-. 


32 


31 1 38 


4 


CHARUE ZAA ♦ DESEOS 

?.ur.:.'j:<,;ONy hguhlrrez ic.perlz.e.cadicai^a li 


(D 


RE-EKTRT 


13 


TIRANOS DEL NORTE DE LA TIERRA AL CIELO 

iOM [; SCOi'SO'iV JUARTiPaT'E :>'''L^' 


34 


22 1 14 


4 


JAILENE ^REGRESAAMI 

tMl tAHN H JIMirJE.' 11 W.i.Ph;,';. 


CD 


RE-EmRT 


4 


iOSE JAVIER SOLIS FUE SU VOZ 

IC*. vl' M A SgillS I'M MORAl A MOKAifs, 


d) 


REnm 


3 


CONJUNTO PRIMAVERA ME NACIO DEL ALMA 

lijf. '.It.'. VHArA.CPRIMAVERJ^iRBIlH'iTiR; 


37 


19 1 12 


14 


LOS TUCANES DE TIJUANA EL TUCANAZO 

LM G >'Ll\f. iV uij MEP'" U-'-U 


38 


RE-EKTIiy 


10 


LOS TIGRES DEL NORTE EL MOJADO ACAUDALADO 

ior. . TN INC. lltttUJDi 


39 


20 


10 


13 


ALDANDRO FERNANDEZ ♦NUBEVUUERA 

y:-. PMARTIKZIHKSIAS) 


40 


NEW^ 


I 


SERGIO VARGAS ♦ QUE TE HAS CREIDO 

FKA'BMti V: 'Vt lAURni 



26 STATIONS 



23 STATIONS 



REGIONAL MEXICAN 



G» STATIONS 



1 LUIS MIGUEL WEA LATINA 
POR DEBAJO DE LA MESA 

2 JORDI ForavtsA DLSESPtR- 

adame:nte enamorado 

3 ENRIQUE IGLESIAS fqno 
VISA Ml EN IE 

4 JUAN GABRIEL ARlOlft-aMC 
TF SIGO AMANDO 

5 GLORIA ESTEFAN fPtcsONf 
NO PRETENDO 

6 BACKSTREET BOYS m OUIT 
PLAY|t*G GAMES IWITH MY 

7 CHAYANNE Sony laiiihwnv 
TALVES ES AMOR 

8 JUAN GABRIEiyROCIO DUR- 
CAL ARi 01 A,' BMG ELDESTINO 

9 FEY SO«Y LAIlNi^NT LAS 
LAGRIMAS Dt Ml ALMOHADA 

10 CRISTIAN ARIOLAjBMG 
LO MEJOR DE Ml 

11 EDNITA NAZARIO EMI LATIN 
NO TE PIDO MAS 

12 RADIO PIRATA FOMOVISA 
NO ME DDES ASI 

13 CHAAUE ZAA SONOLUiOSONr 
DESEOS 

14 CELINE WON 550 MuacjKJNY 
SOLA OTRA VEZ 

15 DLG SONY rROPiCAUM)Nr 



1 FRANKIE NEGRON 

WtACAHIBEyWEA lAIINi HOY. . . 

2 DLG WW (itORGL'MNi' 
LAQUIEROAMORIR 

3 LUIS MIGUEL wiA latina 
POR DEBAJO DE LA MESA 

4 BACKSTREET BOYS livF QUIT 
PLAYING GAMES IWITH MY... 

5 VICTOR MANUEL SQM^ 
TROP>CAL'SONr DILE A ELLA 

6 CHICHI PERALTA + SON 
FAMIUACAiMAN AMOR.. 

7 JAILENE EMI LAI1N 

REGRESA A Ml 

8 SERGIO VARGAS RCA'BMG 
QUE TE HAS CREIDO 

9 AOOLESCEHTS ORQUESTA SOM 
IFWPCALSONY PERSONA.. 

10 OLGA TANON wea latina 
PORQUE NO TE ENCONTRE 

11 LALINEAP& A 

SI ME DEJAS NO VALE 

12 ENRIQUE IGLESIAS FOW> 
VISA MIENTE 

13 GILSERTO SANTA ROSA sony 
TROPtCAljWNT PELIGRO 

14 RADK) PIRATA FONOVI^A 
NO ME DEJESASI 

15 JORDI FONOVISA DESE5PER- 
ADAf.'FME EriAr/riRAPC 



1 MARCO ANTONIO SOUS 

FONOVi^ Ml ULTIMO... 

2 LOS TIGRES DEL NORTE 
fONoviSA JEFE DE JEFES 

3 JUAN GABRIEL Ah304JVSMG 
TE SIGO AMANDO 

4 LOS TEMERARIOS rOMOVtSA 
ACEPTA Ml ERROR 

5 BANDA EL RECODO rcmo 
VISA QUE SOLO ESTOY,-. 

6 LOS TUCANES OE TUUANA 
EMilAiiN FSVFRDAO 

7 LOS HURACANES DEL NORTE 
fONOVl^ SUFRO POR— 

8 ENRIQUE IGLESIAS FONO- 
VISA MIENTE 

9 GRUPO UMITE poi ycwam 
uriNO SOLO CONTIGO 

10 VICENTE FERNANDEZ SONY 
DISCO^^ONY ESTATUA... 

11 LOS TEMERARIOS FOr«OVISA 
YA ME VOY PAHA SIEMPRE 

12 MOJADO FONOVtsJi 
MOTIVOS 

13 BANDA EL LIMON roNOViSA 
QUE SE TE OLVIDO 

14 INTOCABLE EMI LATIN 
VIVIR SIN ELLAS 

15 TIRANOS DEL NORTE SONV 
|: ■■ 1.1'-. "N. DE LA . 
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& TOURING DIRECTORY 



BlIlbKinl 

1998 
I\TEIl\ATIO\AL 
TALEXT&TOIULVC 
DIRECTORY 



Order\ 
ftowlM 



From tht newest acts to the hottest venues, promoters, suppliers 
and equipment manufiicturers, Billl>oarcrs IW8 International 
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ARTIST LABtL ft NUMBER/DISTRIBUIING UB£l 




] 


1 




★ ★ * No. 1 * 

LUIS MIGUEL WFA l at in* Vifm .1 wr^ta tl * 


it * 

r. ; ROMANCES 


2 


2 


3 


GIPSY KINGS NONESUCH/AT LANTK 79iS6IAG 


COMPAS 


CD 


5 


11 


A A * Greatest Gainer a a ^ 

CHARLIE ZAA eomxlt. &2i^-sc<ni QB SENTIMIENTOS 


4 


3 


31 


ENRIQUE IGLESIAS A RWATTSAOOOI 


VMR 


S 


4 


12 


LOS TIGRES DEL NORTE funovisa 80711 B 


JEFE DE JEFES 


t 


? 


46 


GRUPO LJMITE roCVGfUM latino 533302 B 


PARTIENDOME EL ALMA 


7 


6 


41 


JUUO IGLESIAS • coi uMBu e/im^soNv 


TANGO 


CD 


10 


19 


LOS TUCANES DE TUUANA EMi latin 56921 ■ 


TUCANES DE ORO 


CD 


13 


3 


JD4NIFER Y LOS JETZ EMi laiin 6336; 


JENNIFER 


It 


8 


17 


VARIOUS ARTISTS ARtOLA 46&?7/BUG 


TE SIGO AMANDO 


11 


11 


9 


THALIA IM UMiNb/9/7 


AMOR A LA MEXICANA 


12 


9 


18 


JUAN GA8RIEL;R0CI0 DURCAL amola 47805«mg B JUNTOS OTRA VEZ 


13 


12 


78 


SHAKIRA • SONY LATIN 81 795/SONV gj 


PIES DESCAUOS 




14 


31 


FEV SONY lATIN a?05*S0MY 


TIERNA LA NOCHE 




i; 


3 


DLG SONY TROMCAL 8234CW0NY 


SWING ON 


Ifi 


15 


8 


VICENTE FERNANDEZ sony discos a:^3«V50Ny 


ESTATUA DE MARHL 


QD 


NEW^ 


* ★ ★ Hot Shot Debut * * * 

MAZZ iMi Mm 2&8tM AL FRENTE DE 70D0S 


11 


le 


II 


INTOCABLE EMI LATIN ^94 BB 


IV 


u 


19 


36 


ALEJANDRO rERHANDEZ sony oscos aiosasaa 


MUV DENTRO 0£ HI COfiAZON 


(D 


21 


13 


VICTOR RAANUELLE Sony rfWPtcw 8233«/sohy 


A PESAR DE TODO 


21 


18 


% 


ENRIQUE IGLESIAS A rONoviu 0506 B 


ENRIQUE IGLESIAS 


22 


23 


6 


BANDA EL RECODO FONOVtSA 9580 PARRANDA CON LA 8ANDA 


23 


20 


11 


GRUPO BRYNDIS OISA57a9«CMI LADN 


ASI ES EL AMOR 


® 


44 


2 


LAURA FLORES universal 40004 


ME QUEDE VAOA 


2S 


31 


18 


OLGA TANON wea laiina 18733 B 


LLEVAME CONTIGO 


2t 


29 


15 


ILEGALES ARKllA 47761/BMG 


REBOTANDO 


27 


24 


2 


MICHAEL SALGAOO )Ort B»? 


Ml PRIMER AMOR 


21 


33 


8 


FRANKIE NEGRON weacaribl 1873C»vu iatina 


CON AMOR SE GANA 


29 


30 


27 


LOS ANGELES AZULES D«SA 5379 ucmi latin 


INOLVIDABUS 


QD 


42 


3 


TONO ROSARIO wea lattna |95X 


SEGUIRE 


31 


26 


19 


LOS TUCANES DE TUUANA fmi latin 56922 B 


TUCANES DE PLATA 


32 


25 


8 


ALABINA AStOft PLACE 4004 


ALABINA 


33 


22 


27 


SELENA EMI LATIN I9?07 


EXITOS Y RtCUtRDOS 


34 


35 


21 


VARIOUS ARTISTS bust B3172 


DJ UTIN MIX '97 


(35) 


43 


40 


PEDRO FERNANDEZ polygram IATIN0 534I20B 


DESEOSYDEURIOS 


^ 


27 


26 


BRONCO FONOVISA 6063 B 


LA ULTIMA HUELLA 


37 


37 


16 


VARIOUS ARTISTS SONT latin 82232/SOrfY 


LO NUESTRO Y LO MEJOR 


3t 


32 


13 


LA MAFIA WNY DCitos a?:;6//50NyB 


EN TUS MANOS 


39 


41 


28 


MICHAEL SALGMX) x)f r as60 


RECUEROO ESPECIAL 


40 


39 


16 


KINrrO MENOEZ J&N 82d(H/S0NY 


EL DESCRETO 


41 


38 


13 


LIBERACION DISA 5;»i/EMi latin 


UN LOCO ROMANTICO 


42 


40 


14 


01 BLASK) APKHA 4H0laiBMG 


SOLO 


43 


3S 


64 


LUIS MIGUEL • WEA LATINA 15947 


NADA ES IGUAL.. 


44 


28 


8 


BANDA MAGUEY roNOviSA 5969 


EL MUNDO GIRA 


4S 


45 


11 


VARIOUS ARTISTS fmi iatin 


1997 TEJANO ALL-STARS 


4« 


34 


7 


VARIOUS ARTISTS putumayo 131 


LATINO! LATINO! 


47 


47 


23 


LOS TEMERARIOS FOmOVISA 6064 


EN CONCIERTO VOL II 


41 


48 


96 


RICKY MARTIN SOMV latin 8I651>30NV 


A MEDIO VIVIR 


(D 


RE-ENTRY 


CAIFANE5 ARiOLA 'jom/BMC 


LA HISTORIA 


® 


RE-ENTRY 


GLORIA ESTEFAN epic 672B4/SOnv 


ABRIENDO PUERTAS 






POP 


TROPICSL'SALSA 


REGIONAL MEXICAN 



1 LUIS MIGUEL WEA LATINA 
ROMANCES 

2 GIPSY KINGS NONESiKiv 
ATLANTIC/AG COMPAS 

3 ENRKXJE IGLESIAS fono 
VISA VIVIR 

4 JULK> IGLESIAS 
COiirMBiA/SONY TANGO 

5 VARK>US ARTISTS 
ARIOLA^MG TE SIGO . 

6 THALIA EMI LATIN 
AMOR A U MEXICANA 

7 SHAKIRA SONY LATIN/SONY 
PIES DESCALZOS 

8 FEV SONY LAnH-SONY 
TIERNA LA NOCHE 

9 ENRKMJE IGLESIAS roNO 
VISA ENRIQUE IGLESIAS 

10 LAURA FLORES universal 
ME QUEDE VACIA 

11 ILEGALES AAKKA/BMG 
REBOTANDO 

12 ALABINA ASIOR place 
ALABINA 

13 VARIOUS ARTISTS beasi 
DJ LATIN MIX '97 

14 VARIOUS ARTISTS SONY 
LAIWWJNY LO NUESTRO Y , 

15 Dl BLASIO ARtOUVBMC 
SOLO 



1 CHARUEZAASONOLUX/SOnv 
SENTIMIENTOS 

2 DLG SONY IROPICAtySONY 
SWING ON 

3 VICTOR MANUEUE SONY 
IHOPtCAUSWY A PESAR, , 

4 OLGA TANON wtA latina 
LLEVAME CONTIGO 

5 FRANKIE NEGRON weacaribe; 

WtA LATINA CON AMOR SE- 

6 TONO ROSARIO WA LAIINA 
SEGUIRE 

7 KINITO MENDEZ j&N^Ny 
EL DESCRETO 

8 VARIOUS ARTISTS PUTU 
MAYO LATINO! LATINO! 

9 GLORIA ESTEFAN EPKVSONY 
ABRIENDO PUERTAS 

to LOS HERMANOS ROSARIO 
KAfifN'POirr.RAWlATINO YES,. 

1 1 VARIOUS ARTISTS wtA lAii 
NA MERENGON 

12 OSCAR D'LEONrmu 
EN NUEVA YORK 

13 JUAN UJIS CUERRA 440 uxm 
KXrCRAUlATiNO GRANDES 

14 MKHAEL STUART »mm 
CUENTOS DEL VECINDARIO 

ISMILLYYLOSVECINOS SOm 
TROPCSbSONY HASTA. 



1 LOS TIGRES DEL NORTE: 
FONOVISA JEFE DE JEFES 

2 GRUPO LIMITE roi vr.HAM 
LATINO PARTIENDOME EL... 

3 LOS TUCANES DE TUUANA 
EMimTiN TUCANES DE ORO 

4 JENNIFER Y LOS JETZ EMi 
LATIN JENNIFER 

5 JUAN GABRIELnoCIO DUR- 
CAL ARIOUVHIUK JUNTOS-., 

6 VKENTE FERNANDEZ SONY 
DISCDSWNY ESTATUA DE... 

7 MAZZ f Ml LATIN 

AL FRENTE DE TODOS 

8 INTOCABLE EMI UIIN IV 

9 ALEJANDRO FERNANDEZ 

SONY D(SC0^™NY MUY,., 

10 BANDA EL RECODO rONO- 
VISA DE PARRANDA CON... 

11 GRUPO BRYNDIS OiSAIW 
LATIN ASJ ES EL AMOR 

12 MICHAEL SALGADO joey 
Ml PRIMER AMOR 

13 LOS ANGELES AZULES 
Di=AtMi LATIN INOLVIDABLES 

14 LOS TUCANES OE TIJUANA 
LMi LATIN tUCANLb UL .. 

15 SELENA EUi LAIIN 
EXITOS Y RECUERDOS 



CD Albums with irte eiMlesI sales esins tins w«eli * flecordinc Industry Aun. Of Ameriu (RIAA> a 
!iOO.OOO units A RIAA »rt<iic«iion lor sales Of t millon units. «rilti mullimllion «ilan IndKMad by ■ numenl tolkMrtag ttw 
symbol For boied sets, and <tout)i« albums mtt) a runnine tloM that eitGeeds two hMn, the RIAA ffiuKpliH lliilNmntS by the 
fumbcf ot discs and/or is[)«s CiMtest Gainer snows chart's largest unit increase. HimlieMea past ar^ pnaani Haah —fcti 

LiUm. c 1997, Biiibos'rVBPi Communicaiions and SoundScan. Inc. 
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former Jos^ Feliciano. The disc 
was issued by New York imprint 
Avenue Records. Released as a trib- 
ute to its large I>atino following, the 
album will be supported with a tour 
targeting U.S. cities with sizable 
Mexican-American and Latino com- 
munities. War's tour is slated to 
begin Sept. 19 at Sacramento, 
Calif. 's Arco Arena. 

Sony Tropical's highly regarded 
singer/songwriter Rub^n Blades 
made his return to Panama's politi- 
cal scene in August by regaining the 
presidency of Movimiento Papa 



participated in the kiddie competi- 
tion are such big names as Thalia, 
Melody's Lucero, and Fonovisa's 
Lorenzo Antonio. 

Mexico City radio station XERC- 
FM (Stereo 97.7) celebrated its 
ninth anniversary Aug. 23 with its 
customary annua) blockbuster event 
at the 20,000-seat Palacio de Los 
Deportes. Among the artists per- 
forming during the six-hour music 
happening were Llniversal Mexico's 
techno pop act Moenia; Sony Mexi- 
co stars Fey. M6nica Naranjo, and 
Mercurio; noted EMI arti.sts Aleks 




Enrique's Just Ducky. Fonovisa star Enrique Iglesias recently received the 
Eslrella Del Pond Award to commemorate attendance and box-office records set 
by a Latino artist at the Arrowhead Pond in Anaheim. Calif, Nederlander, which 
promoted Iglesias' two sold-out May Pond shows, has announced that Iglesias 
Is booked to perform Nov. 28 at the Great Western Forum near Los Angeles. 
Shown, from left, are Tim Ryan, assistant GM of Arrowhead Pond; Allison Win- 
kler, press and Latin events manager for Nederlander; Mike Garcia. Nederlander 
GM; Iglesias; Susan Rosenbluth. VP of Nederlander; and Dick Aten. senior VP of 
music, William Morris Agency. 



Egoro. a political party he founded 
in 1993. He plans to relocate per- 
manently to San Carlos. Panama, 
next year. 



I EXICX) NOTAS: Thalia, who al- 
ready enjoys a smoking career as an 
actress and singer, may live on for- 
ever now that she has been immor- 
talized as a wax figure and a doll. 
On Aug. 26, a wax likeness of the 
EMI Mexico star made its debut at 
Mexico City's Wax Mui^eum. Later 
this year, a doll created in her image 
will be in toy stores. 

PolyGram Mexico's hot pop quin- 
tet Ragazzi and its manager, Gino 
Gallegos. are expected to part ways 
Dec. 31. Gallegos, who owns the 
group's name, will recruit five new 
members to replace the original 
bandmates, who plan to stay togeth- 
er under another moniker. 

Milan's blues song stylist Betsy 
Pecanins is booked to kick off her 
U.S. tour Wednesday (10) in Miami. 
She is slated to put out "Recuento." 
a compilation of songs from her 20- 
year career, at the end of the year. 

In a bid to restore flagging rat- 
ings. Mexican TV network Televisa 
is resurrecting — after a 10-year 
break — "Festival OTl Nacional," a 
songwriting competition, and "Fes- 
tival Juguemos A Cantar," a song- 
writing contest for children ages 6- 
12. Among the superstars who have 



Syntek, Sentido Opuesios, Jon 
Secada, and Thalia; PolyGram Mex- 
ico's Ragazzi an<l Kabah; and BMG 
Mexico's sorely underappreciated 
singer/songwritor Gustavo Lara. 
Also making a special appearance 
was Sony heartthrob Chayanne, 
who showed up even though his son 
Lorenzo had been born just days 
before the event. 

TV Azteca's entertainment gossip 
show "Caiga Quien Caiga" is among 
three new programs to recently hit 
the air. Also making their hows are 
"Dance En El 7." hosted by mem- 
bers of PolyGram's pop/rap act 
CaI6, and the extremely hot tefeii- 
oirla "Mirada De Mujer," featuring 
a theme song by Azteca Music 
chanteuse Aranza. Under produc- 
tion is another soap, "Lagunilla." 
starring actress/singer Lucfa M^n- 
dez and famed Colombian actor Guy 
Ecker. 

BMG super idol Juan Gabriel 

canceled the last three of his con- 
certs (Aug. 22-24) at Mexico City's 
Palacio de Bellas Artes due to 
throat problems. His fans were not 
happy, but they were refunded their 
money. Juanga is .<ilated to launch 
his U.S. tour Sept. 20 at Madison 
Square Garden in New York. 

AHKiMance in preparing colioiin 
(ffl-s provided 6// Teresa Aguilera in 
Mexico City. 





by Heidi Waleson 

ViD KID: Remember Gil Shaham on the Weather 

Channel a few winters ago? The young violinist is 
going vidt'd again, this time to promote his latest 
release, "The Fiddler Of The Opera" (Deutsche Gram- 
mophon), a recording of opera transcriptions due Sept. 
16. 

This video outing is clearly just for fun: DG filmed 
Shaham, decked in cape and oversized hat, slinking 
though the ornate Opera de Paris (the Palais Garnier) 
and cleverly intercut it with origi- 
nal footage from the 1925 film clas- 
sic "The Phantom Of The Opera." 
with appropriate silent-film subti- 
tles and a soundtrack of Shaham 
playing music from the CD. The 
juxtaposition of the ominous screen 
Phantom and Shaham's cherubic 
face is pretty funny. Shaham also 
talks about the pieces he plays. shaham 
referring In Castelnuovo- 
Tedesco's paraphrase of "Largo Al 
Factotum" from "The Barber Of Seville" as 'The 
Naked Gun' of opera." DG isn't quite sure what it will 
do with the video, apart from distributing it for in- 
store play. Too bad there's no Opera Channel. 

The playing, as usual, is impressive, particularly the 
lovely Kreisler transcription of the "Dance Of The 
Blessed Spirits" from Gluck's "Orfeo Ed Euridiee." 
Shaham's partner is pianist Arkira Aguchi. There are 
also transcriptions by Sarasate and Heifetz. Shaham 
says he found enough material to make up five or six 
discs, including some obscure things, like Poihoda's 
arrangement of the waltzes from "Der Rosenkavalier." 
The transcriptions, Shaham says, were created not 
only to give the violinists a chance to show off but to 
pet that smile of recognition from their audiences. 

DG will be promoting the recording (with poinl-of- 
purchase and radio advertising) in conjunction with 
Shaham's tour dates this fall. He performs with the 
orchestras of Minneapolis and Cleveland in Septem- 
ber and the Boston Symphony in October. Also in 



October and early November, he has recital dates at 
UCLA and in Tuscaloosa, Ala.; Santa Fe, N.M.; Mil- 
waukee; Pittsburgh; and Memphis. Shaham then goes 
to Europe. NPR is planning a "Morning Edition" fea- 
ture on the violinist, and Shaham will also be featured 
in the Discover Card's September newsletter, which 
goes to 18.fi million people, as part of a larger 
Deutsche Grammophon promotion (Billboard, Sept. 6). 

Conductor in town: Flemish conductor 
Philippe Herreweghe, best known for his interpreta- 
tions of the German Baroque and his stunning record- 
ings with La Chupellc Royale, has, like so many other 
early music conductors, been moving forward in time 
and forming different ensembles in order to conduct 
Mozart, Brahms, and Berlioz, to name a few. On Oct. 
3-12. he will be in the U.S. to lead the Orchestra of 
St. Luke's in an all-Mahler program, with "Lieder 
Fines Fahrenden Gcsellen" and "Das Lied Von Der 
Erde" (Schoenberg version). The six-concert tour 
includes dates at New York's Metropolitan Museum of 
Art and the Brooklyn Academy of Music and in Har- 
risburg. Pa.; Toronto; Kansas City. Mo.; and Ann 
Arbor, Mich. 

Harmonia Mundi is releasing seven new Philippe 
Herreweghe recordings this season, beginning with 
three featuring his ensemble, the Orchestre Des 
Champs ^lysces. The Mozart "Gran Partita" 
appeared in August, the Schumann Cello Concerto 
(with Christophe Coin) and Symphony No. 4 is due in 
September, and the Berlioz "L'Enfance Du Chiist" hits 
the street in November. Also on the docket are Bach's 
Advent Cantatas with the Collegium Vocale (Octo- 
ber), Bach's B minor Mass (February 1998). Bach can- 
tatas with countertenor Andras Scholl (March '98), 
and PurcelPs "Ode To Saint Cecilia" (May '98). 

Chicago NEWS; The Lyric Opera of Chicago has 
announced its new artistic team for the millennium. 
General director William Mason, successor to Ardis 
Krainik, who died last fall, has appointed conductor 
Andrew Davis music director and principal conductor, 
beginning Sept. 1, 2000. (Davis is currently music 
director of Glyndcbourne Festival Opera and chief con- 
ductor of the BBC Symphony Orchestra.) Opera con- 
sultant and artist manager Matthew Epstein will 
become artistic director May 1, 1999. Bruno Barto- 
letti, who has been artistic director and principal con- 
ductor of the company since 1964, will retire and take 
the title of artistic director emeritus. 



COMMENTARY 

(Continued from puge S) 

encouraging an electronic market- 
place of stolen goods. What's right 
is right, even online. 

More than IGO countries agree. 
Last December, the United States 
was among them, negotiating two 
new international treaties that rep- 
resent the most important overhaul 



BLUE NOTES 

(Coiiti/iiicd /null pagv .19) 

full orchestra to make even more 
impressive splashes while sustaining 
the intricacies of a small group. Their 
exi)re.'isiver»ess often teetered toward 
delirium. Bop initially sounded rad to 
listeners weaned on swing's comjiara- 
tively ewn-tempered demeanor. 

It should be interesting to hear if 
Marsalis. the LCJO. and guests Milt 
Jackson, John Lewis, Rodney 
Whitaker, and Lewis Nash can once 
again conjure up that extreme atmos- 
phere. The season's offerings continue 
Sept. 18. when Marcus Roberts helms 
a show titled "Thelonious Monk: High 
Priest Of Jazz." His guests include 
Jackson and reed players Charles 
McPherson and Teddy Edwards. 



of international copyright law in the 
last quarter century. These new 
treaties, adopted al the World Intel- 
lectual Property Organization's 
Diplomatic Conference in Geneva, 
require countries to strengthen 
their copyright protections and 
extend copyright protections to 
cyberspace, promising us and every 
American artist hope of a market- 
place that will protect our works 
into the 21st century. 

But we're not going to benefit 
from these treaties unless Congress 
ratifies them and recognizes that 
American leadership is critical to 
gain passage of the treaties in other 
countries. For the treaties to take 
effect worldwide, at least 30 other 
countries must also approve them. 
It's right for the nations of the 
world to come together to protect 
artists and their work. It's wrong to 
allow these treaties and the protec- 
tions they offer to be sidetracked. 

The people who help us get con- 
nected to the Internet are threat- 
ening to derail the treaties. They've 
got their own issues, and we under- 
stand that, but they ought to be 
addressed separately. They should- 



n't get in the way of these treaties. 
We need some basic rules in cyber- 
space, and we've all got to take 
responsibility. 

People have to realize that it 
takes something unique to create a 
song or write a hook or make a 
movie or come up with a software 
program. It takes a part of us to 
write our songs. It comes from 
inside, and no one else has a right to 
claim it as their own or to use it and 
not give us credit. 

We're not yet at the point where 
intellectual property, like a song, 
isn't valued at all. Hopefully wVII 
never get there. But we have 
reached a point where it's seen only 
as commerce, as goods. We need to 
step back once in a while and think 
all the way back to the origin, to the 
creator of that work. It's someone's 
creative output. It's a piece of some- 
one's soul, an expression from their 
heart. 

That's what the law is there to 
protect. That's what the Constitu- 
tion protects. That's what copyright 
is all about. It's the right thing. It's 
an American tradition that must 
have a place in America's future. 
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CwnpiM Irom a national sample ol retail store and racli sales soundScan « 
ARTIST TITLE 

LABEL i, NUi^BEft'DISIRIBUTING LftBEL 


1 

1 




15 


* * No. 1 * * 

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 

B^iT! ' ■ ■.- ''.■:-PZ M «5c.skN» : GOD S PROPERTY 


2 


2 


40 


SOUNDTRACK A arista 18951 THE PREACHER'S WIFE 


3 


3 


71 


KIRK FRANKLIN AND THE FAMILY A flOfif^CQfllllC WHATCHA LOOKIN' 4 


CD 


5 


11 


OLETA ADAMS harmowv 1601 COME WALK WITH ME 


d) 


6 


7 


THE CANTON SPIRITUALS 


6 


4 


16 


HEZEKIAH WALKER t THE LOVE FELLOWSHIP CRUSADE CHOIR 

VERIT- '.^.L^-. (12 LIvL IN LUiNUUrj Ml WtMbLti 


7 


7 


66 


FRED HAMMOND & RADICAL FOR CHRIST 

tri uitv 'I'm. rvra TUT QPIDIT HA Win 


8 


8 


44 


DONNIE MCCLURKIN WARNER ALUANCE 16297 DONNIE MCCLURKIN 


q 


(| 


26 


VARIOUS ARTISTS 

CGI 165?67 TODAY'S GOSPEL MUSIC COLLECTION 


in 


11 


16 


VIRTUE VERITY 43020 VIRTUE 


U 


10 


29 


TD. JAKES 

INUGS 11 •CB06;?3l m: W. JAKES PRESENTS MUSIC fflOW mm. THOU «RT LOOSED' 


12 


13 


3 


BEN TANKARD t TRIBE OF BENJAMIN 

VERITY J3095 GIT YO PRAYZE ON 


13 


12 


18 SHIRLEY CAESAR WORD eB003jEPlc ■ A MIRACLE IN HARLEM 


(H) 


17 


44 


OttfC » LLLt WINAns SPARROW 3704S'EMI UKcAltoi HI 10 


(S) 


19 


44 


ANOINTED WORD 67804fEPlc ■ UNDER THE INFLUENCE 


dD 


22 


14 


ANDRAE CROUCH qwest 45924/warner BROS PRAY 


17 


20 


8 


DOTTIE PEOPLES atunta int l 10233 TESTIFY 


18 


23 


24 


KURT CARR SINGERS (SOSTO centric 72I3S NO ONE ELSE 


1Q 


24 


60 


VOLANDA ADAMS VERITY 13027 YOLANDA LIVE IN WASHINGTON 


® 


26 


15 


THE WILLIAMS BROTHERS BLACKBERRY 161S'MAUC0 STILL STANDING 


21 


18 


7 


JAMES HALL t WORSHIP AND PRAISE 

CGI 16127S ...ACCORDING TO JAMES HALL — CHAPT III 


22 


16 


34 


WANDA NERO BUTUR SOUND OF cospa 223 AU TO THE GLORY OF GOO 




27 


10 


VICKIE WINANS OGl 161279 LIVE IN DETROIT 


24 


14 


29 


CARLTON PEARSON 

WARNER ALLiar.CE BB LIVE AT AZUSA 2 PRECIOUS MEMORIES 


25 


21 


48 


THE WILLIAMS SISTERS 

FIRST I iTt 101)3 oa LIVE ON THE EAST COAST— LET EVERY EAR HEAR 


26 


15 


70 


RICHARD SMALLWOOD WITH VISION 

VERin 43015 ADORATION; LIVE IN ATLANTA 


CD 


28 


99 


CECE WINANS* SPAKROW suil ALONE IN HIS PRESENCE 


(S) 


NEW^ 


THE CMWtVniMDI OF WORSHIP utHOiKnuuSiCIOIszsiustw WHEN I GET HOME 


® 


37 


66 


MISSISSIPPI MASS CHOIR 

UALAC0 6022H I'LL SEE YOU IN THE RAPTURE 


(Jo) NEW*- 


VARIOUS ARTISTS 

PLAT NuM iicMT isijoi.TOl GOSPELS GREATEST HITS VOLUME III 


31 


25 


16 


MARVIN SAPP wORD6803*EPiC GRACE AND MERCY 


® 


36 


17 


CANDI STATON CGI 161276 COVER ME 


33 


29 


16 


BAM CRAWFORD'S PURPOSE 

HARMOfiY 1 u>0 THE KING IS COMING ANY OAYI 


34 


33 


39 


THE GEORGIA MASS CHOIR SAVOY 7123 GREATEST HITS 


(D 


NEW^ 


MAMIE FOOTE KETTER FEATURING NATURAL BLEND 

KETTER 1 195 FOLLOW THE UW 


® 


NEW^ 


REV JAMES MOORE 

MAlACO eo2b IT AIN'T OVER (TILL GOD SAVS IT'S OVER) - LIVE IN PITTSBURGH 


37 


30 


7 


DOC MCKENZIE it THE GOSPEL HI LITES 

FIRST LITE 40O7 RIDE WITH JESUS 


38 


32 


16 


DOROTHY NORWOOD MALACO6024 HATTIE B'S DAUGHTER 


39 


31 


16 


REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS 

WORD evgsi EPic HE'S STILL GOOD 


40 


38 


7 


EOWIN HAWKINS 

HARVnNY ifi-.? DALLAS MUSIC 4 ARTS SEMINAR MASS CHOIR 



numeral lol'winE 



■I Mies 
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It certainly ain't 
over until you've 
heard the newest 
masterpiece, "It Ain't 
Oi'er (Till Qod Says 
It's OverJ" from the 
gospel master, James 
Moore, and... 



UAMES 



IT InT D«E« ITlLi «0D StrS ITs OvBII 




bij lAsa Collins 

Sunday's BEST: Atlanta Imoi-national Records (AIR) 
CEO Alan Freeman reached back into the company's 
vault for its hitest release, "Sunday's Best." a recap of 
AIR's 10 biggest-selling hibi over the last tw o years, includ- 
ing Dottie People's "On Time God," Bryan Cage's "Jesus 
Will Fix It." Luther Barnes' "What More Can I Do." and 
the Wilmington Chester Choir's "He Shepherds Mc." 
Freeman reports that sales are brisk for the .July 22 
release. "I'm pleased with initial pre-orders, and I believe 
this will be a top seller," reports Freeman, Indeed, his 
company's success with two previous compilations, 
"Today's Gosjiel Hits" and "Celebration" — which are cur- 
rently charting on Top Gospel Album.s — served as pri- 
mary motivation. Yet another compilation, "Sunday Sam- 
pler," spotlights '97 hit releases and sports a Sept. 17 
street date. 



I ASTERING THE MIX: Pick up an album, any album, 
that has lioon produced by Michael Brooks. WTiat you'll 
find is strong lyrical content, pinpoint precision vocals, 
and nothing short of cutting-edge genius. It is what land- 
ed Brooks at the forefront of the urban contemporary 
movement as a key player/co-founder of Commissioned; 
what led him to create and develop Witness, gospel's top 
female group; and what has made him one of the most 
innovatiw producers on the gospel music .'*ccnc. The latest 
effort from Michael Brooks & the Nation (now simply 
known as the Nation), "House Of Praise," showcases what 
we have come to expect from Brooks. Out Sept. 2, it is the 
second release from the group, which features the talent 



of Brooks, his si.^ter Tina (a former memV)er of Witness), 
William Murphy, Renee Williams, and Walter Farr and 

boasts a decidedly urban flair. For the last few years, 
Brooks has juggled full-time ministry with pro<luction 
work on such groui>s as Totally Committed and Witness. 
His studio e.xpei-tise led to his current production deal with 
CGI. Most recently, he produced "More Than You'll K\er 
Know," the solo debut from Witne-ss' Lisa Paige. Brooks 
and Paige wei*e married Jan. 31. 

ShAKIN' up SIN CITY: Bobby Jones rocked Las 
Vegit-s with his annual Diamond Festival (Aug. 31 -Sept. 2), 
which featured performances from James Moore, 
Albertina Walker, LaShun Pace, Renee Spearman & 
Prosperity, Kurt Carr, BJ. Fears, Strait Vocalz, and 
Tim "The Bishop" Brown & His Miracle Mass Choir. 
Brown's hand awed the crowd with a cut from ita forth- 
coming release. "Awesome God," due Oct 16 from Holy 
Roller Records . . . Oct. 10 is the date set for the annual 
induction and awai-ds dinner for the Detroit-based Gospel 
Music Hall of Fame & Mus^'um, which was established in 
U>95 by David Gough, owner of DoRohn Records (a 14- 
year-old label whose roster includes Esther Smith, the 
Craig Brothers, and (>ough). Inductees include Mahalia 
Jackson, Thomas A. Dorsey, James Cleveland, Alberti- 
na Walker, Dorothy Norwood. Shirley Caesar, and 
Clara Ward. 

Briefly: God's Property celebrated the sale of more 
than 1 million copies of its debut release, "God's Proper- 
ty From Kirk Franklin's Nu Nation," with a Platinum 
Homecoming Celebration concert Sunday (7) sponsored 
by KHVN Fort Worth, Texas, at the Bronco Bowl in Dal- 
las .. . EMI Christian Music Group has appointed Shawn 
Tate as director of gospel sales for Chordant Distribution 
Group. He will work closely with its distributed gospel 
labels, including Aleho International, Crystal Rose, Har- 
mony, GospoCentric, Selah, Sparrow, and Star Song 
Records . . . Finally, Keith Farmer takes o\'er as market- 
ing director at AIR, effecti\^ Aug. 1. 



RIAA AUGUST CERTIFICATIONS 

(Continued froui puqe I^) 

bums; his 1979 Epic solo debut, "Bliz- 
zard Of Ozz." reached -1 million, while 
"Tribute," his 1987 album with the late 
guitarist Handy Khoads, and his 1988 
set "No Rest For The Wicked" went 
double-platinum. 

Bob Dylan's groundbreaking 1965 
Columbia album "Highway 61 Revisit- 
ed" became a million-seller in August, 
making it the singer/songwriter's 
eighth platinum title. Dylan's "Fst Gar- 
rett & Billy The Kid" and the boxed set 
"The Bootleg Series — Volumes 1-3 
(Rare And Unreleased) 1961-1991" 
went gold. 

First-time platinum-album artists 
for the month included R&B legend Al 
Green (Right Stufi"); English rock unit 
the Cult (Sire); Scandinavian phenoms 
the Cardigans (Mercury); and 
singer/songwriter Meredith Brooks 
(Capitol). 

Making their debuts among gold 
album recipients were Latin group 
Banda Machos (Fonovisa); rock acts 
Third Eye BUnd (Elektra), Sugar Ray 
(Atlantic), and OMC (Mercury); Fugees 
member Wyclef Jean (Columbia); 
singer/songwriter Duncan Sheik 
(Atlantic); and U.K. tri|>-hop unit Por- 
tishead (London). 

Barbra Streisand blasted into the 
platinum singles category with three 
solo certifications — for "Evergreen 
(Theme From A Star Is Born')" (1976). 
"The Way We Were" (1973), and 
"Woman In Lo\'e" (1980) — plus duets 
with Neil Diamond and Donna Summer. 

A complete list of August RIAA cer- 
tifications follows. 



No Doubt, "Tragic Kingdom," Trau- 
ma/I nterscope, 8 million. 

The Notorious B.I.G., "Life After 
Death," Bad Boy/AiTsta. 6 million. 

Kenny Rogers, "The Gambler," 
Capitol Nashville, 5 million. 

Ozzy Osbourne, "Blizzard Of Ozz." 
Epic, 4 million. 

Kenny Rogers, "20 Greatest Hit«," 
Capitol Nashville, 4 million. 

Kenny Rogers. "Ten Years Of (5old," 
Capitol Nashville. 4 million. 

Wu-Tang Clan, "Wu-Tang Forever," 
RCA/Loud, 3 million. 

Kenny G, "The Moment," Arista, 3 
million. 

Kenny Rogers, "Kenny," Capitol 
Nashville. 3 million. 

Sublime, "Sublime," Gasoline 
Alley/MCA, 2 million. 

Ozzy Osbourne, "No Rest For The 
Wicke<l," Epic, 2 million. 

Ozzy Osbourne and Randy 
Rhoads, "Tribute," Epic, 2 million. 

Erykah Badu, "Baduizm," 
Kedaiv Um\iersal, 2 million. 

Various artists, soundtrack, "Men In 
Black," Columbia, 2 million. 

George Strait, "Carn'ing Youi* Love 
With Me." MCA. 2 million. 

Kenny Rogers, "Christmas," Capi- 
tol Nash\'ille, 2 million. 



MULTI-PLATINUM ALBUMS 

Kenny Rogers, "Greatest Hits," 
Capitol Nashville, 12 million. 



PLATINUM ALBUMS 

The Notorious B.I.G.. "Life After 
Death," Bad Boy/Arista, his second. 

Wu-Tang Clan, "Wu-TWig Fore\^r," 
RCA/I>oud. iL'^ second. 

Al Green, "Greatest Hits, Volume 1," 
Right Stuff, his first. 

The Cult, "Electric," Sire, its sec- 
ond. 

Tony Toni Tone, "House Of Music." 
Mercury, its third. 



The Cardigans, "First Band On The 
Moon," Mercury, their first. 

Aaron Neville, "Warm Your Heart," 
A&M, his second. 

Oak Ridge Boys, "Oak Ridge Bo>'s 
Greatest Hits 2," MCA. their third. * 

Bob Dylan, "Highway 61 RevLslte<l," 
('olumbia, his eighth. 

Meredith Brooks, "Blurring The 
Edges," Capitol, her first. 

Various artists, soundtrack, "Men In 
Black," Columbia. 

Kn Vogue, "EV3," EastWesUEEG, 
its third. 

Kenny Rogers, "Daytime Friends," 
Capitol Nashville, his 14th. 

Kenny Rogers, "Kenny Rogers," 
Capitol Nashville, his 15th. 

Kenny Rogers, "Love Will Turn You 
Around," Capitol Nashville, his 16th. 

Kenny Rogers, "We've Got To- 
night," Capitol Nashville, his 17th. 

Kenny Rogers, "Duets (With Dottie 
West, Kim Carnes, And Sheena East- 
on)," Capitol Niishville. his 18th. 

Kenny Rogers & Dottie West. 
"Classics," Capitol Nashville, their 
first. 

GOLD ALBUMS 

The Notorious B.I.G., "Life After 
Death," Bad Boy/Arista, his second. 

Wu-Tang Clan, "Wu-Timg Fore\'er," 
RCA/Loud, its second. 

Bob Dylan, "The Bootleg Series — 
Volumes 1-3 (Rare And Unreleased) 
1961-1991," Columbia, his 22nd. 

Banda Machos, "Los Machos Tam- 
bien Lloran," Fonovi.sa, their first. 

Depeche Mode, "Ultra," Reprise, its 
ninth. 

Paul McCartney, "Flaming Pie," 

Capitol, his 10th. 

(Continued on page ^6) 
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music ministry. They are literally passing the message of hope and pmfe in gospel music 

from generation to generation. 

. ' Stand-Out CUTS include; Glad I've Got Jesus W% '^^ZaaMv 

Hallelujah Square Get Up In Me Jesus V a 

^ In-Stor£S Everywhere THE POWER OF TRUTH 
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CooipHtd from a radonal sampli of r«tatl store and rack salos SP^j^S^* 
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ARTIST TITLE 

LABEL & NUMBLR/DISTRIBUTING LABEL 


1 


1 


62 


* * NO. 1 * 

BOB CARLISLE A 

■ .nv DENT BH ;9*p.-kMrNi- 1 


k 

SHADES OF GRACE 


(D 


NEW^ 


THIRD DAY reunion iooo&'Provident 




CONSPIRACY NO. 5 


CD 


NEW^ 


DC TALK 

FOREFRONT 5184CT0R0ANT LIVE IN CONCERT - 


V»ELCOME TO THE FREAK SHOW 


4 


2 


67 


JACI VELASQUEZ myrrh 6995AVORD B 






HEAVENLY PLACE 


5 


3 


13 


THE SUPERTONES BEC 7TOUCM0RWNT ■ 


SUPERTONES STRIKE BACK 


6 


5 


51 


POINT OF GRACE • vro«D96M LIFE LOVE S OTHER MYSTERIES 


7 


4 


93 


DC TALK A FOAEFFIONT SUO^HOROANT 






JESUS FREAK 


8 


6 


44 


VARIOUS ARTISTSA 

SWRiw ;MC««l<in WOW 1997; THE YEAR S 30 TOP CHRISTIAN ARTISTS AND SONGS 


9 


7 


5 


PHILLIPS. CRAK WO DENI STUSONWURMOi%o<»wiTB WHERE STRENGTH BEGINS 


(S) 


13 


11 


CHRIS RICE ROCKHOWN 


DEEP ENOUGH TO DREAM 


U 


8 


9 


CLAY CROSSE reunion iooo&I'Rovident ■ 






STAINED GLASS 


12 


11 


22 


CARMAN SPUROWIHSCWRDWT 1 SURRENDER ALL- 


-30 CLASSIC HYMNS 


13 


9 


52 


STEVEN CURTIS OIAPMAN • SPARROW ISHOHORWn 


SIGNS OF LIFE 


14 


12 


23 


CAEOMON*S CALL WARNER alliance 4&4&3/WCD 




CAEOMON'S CALL 


IS 


10 


70 


KIRXnWliam«ID1WFUIUrA cosracimicjiiiniwuKT 


WHATCHALOOKIN'4 


(ID 


18 


18 


KATHY TROCCOLI reunion iooos/provident ■ 


LOVE AND MERCY 


17 


17 


27 


PETRA WORD 9929 PETRA PRAISE 2WENEEDJESUS 


18 


20 


11 


OLETA ADAMS harmony 7701/CHOfiOANT 




COME WALK WITH ME 


IS 


15 


37 


VARIOUS ARTISTS HOSANNAVINTEGRITY 895ZW)RD 


SHOUT TO THE LORD 


20 


19 


62 


REBECCA ST. JAMES forefront 5l4l.rOHORDANT ■ 




GOD 


21 


14 


30 NEWSBOYS • STARSOWi^WRROWOCJ^CKtftDANT 




TAKE ME TO YOUR LEADER 


22 


23 


40 


VARIOUS ARTISTS hcmi.vj ii,-lchi- ::-i5r«0«0 




REVIVAL AT BROWNSVILLE 


23 


16 


48 


CRYSTAL LEWIS myrrh bUj9WURD Bi 




BEAUTY FOR ASHES 


24 


22 


80 


AUDIO ADRENALINE FOREFRONT 5144XH0R0ANT 




BLOOM 


25 


21 


78 


THIRD DAY reunion 01 17/PflOV1DENT BI 








THIRD DAY 


26 


25 


39 


DONNIE MCCLURKIN wakner allumce ttmma 


DONNIE MCCLURKIN 


(S) 


28 


3 


VARIOUS ARTISTS psalm i»8013/diamante 


BUTTERFLY KISSES 


28 


24 


37 


MXPX TOOTH & NAIL 1060'/DIAMANTE ■ 






LIFE IN GENERAL 


29 


26 


16 


VlinUE VQUnraioaamMDUiT VIRTUE THE GREATEST PART OF ME 


(M) 


31 


3 


VARIOUS ARTISTS 

SfMiw* J ■ FOCUSON THE FAMILY PRESENTS RENEWING THE HEART 


QD 


35 


5 


PAUL WILBUR HOSANNA'JINTEGRITY U512WORD 






HOLY FIRE 


(2) 


NEW^ 


DON MOEN HOSANNAI/IHTEGRITY 11522/WORD 




LET YOUR GLORY FALL 


33 

(M) 


27 [ 20 
NEW^ 

36 [73 


SMALLTOWN POETS forefront 5ie3««»DANT SMALLTOWN POETS 


EA6ER OUESnRMISSIONIWAHNER ALLIANCE 4672a/WCO 




EAGER 


ANDY GRIFFITH • 

SPABRCW i«achOROA»T GB 1 LOVE TO TELL THE STORY 25 TIMELESS HYMNS 


(3D 


RE-ENTRY 


BEBE & CECE WINANS sparrow 704»chordant 


GREATEST HITS 




34 


43 


RAY BOLTZ WQAD 9937 ■ 




NO GREATER SACRIFICE 


38 


33 


12 


REALITY CHECK STAASON&SPARROW015aCH0Rt)ANT 


REALITY CHECK 


(M) 


RE-ENTRV 


ANOINTED MYRRH 7CXK/W0R0 ■ 




UNDER THE INFLUENCE 


40 


30 


15 


VARIOUS ARTISTS 

HOSANNA!,'lNTEGfllTY 1 149a'WORD REVIVAL — 


SONGS OF FIRE FROM ABOVE 
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OlGNED WITH A LITTLE HELP FROM THE 
FANS: Word Records is taking the A&R process to the 
streets with the Oct. 21 release of "Mindy's Revenge: 20 
Killer Cuts," a sampler of 20 of the country's hottest 
unsigned Christian acts. The label is asking consumers 
to help it pick its ne.\t new act by voting for their favorite 
one on the sampler. Each CD and cassette will include a 
ballot that will allow the public to pick a favorite cut. 
Fans may also cast their vote via Word's World Wide Web 
site (www.wordrecords.com), by calling an 800 number, 
or by mailing or faxing their votes to the label. The act 
that receiv'es the most votes may get signed to a record 
deal. Is that an interesting marketing ploy or what? 

Word is prodding consumers to get inwlved by giving 
away one Sony PlayStation to a randomly selected voter 
at the end of the contest. One hundred runners-up will 
receive a "pawtographed" "Mindy's Revenge" poster, 
which features a giant orange cat wreaking havoc on a 
city. The frightened looks on the faces of the Word 
staffers in the photo are priceless. (They should all get 
pay raises for such unabashed willingness to ham it up.) 

The music on the sampler offers something for every- 
one, running the gamut from modern and alternative 
rock to acoustic pop and folk. The acts featured on the 
project are Skypark, Porcelain, Room Full Of Wal- 
ters, Vine, Mark (liacobbe, Jesse^s Vineyard, Allison 
& Catherine Pierce, Gorgeous, Prophecy, Jeff Devo, 
Jeanette Sullivan, According To John, Kings Road, 
Dog Named David, Thread, Human, the Nobodys, the 
Forty Days, Sacred Sky, and chrls taylor (formerly of 
Lo%'e Coma). 

"Mindy's Revenge" will be priced at $6.99 on cassette 
and $9.99 on CD. Word will implement a national and 
regional radio campaign to promote the project, as well 
as an extensive push to consumer and trade publications. 
All the artists featured have strong regional followings 
that Word reps say will help fuel interest in the project. 



What a great way to expose new artists and involve con- 
sumers in the music. Stay tuned for details as the cam- 
paign gains momentum. 

ChRISTAFARI RECONFIGURES: Christafari lead 
vocalist Erik Sundin, bassist Johnny Guerrero, lead 
guitarist Bill Kasper, keyboardist Mark Sandiford, 
and drummer Ken Yarns have left the group to form a 
new band. Temple Yard. Founder/ vocalist Mark Mohr 
and his wife, V^anessa. will continue Christafari. Appar- 
ently, the split came from creative differences over the 
band's future direction. 

According to a statement, Temple Yard's sound will be 
more "pop with a distinct reggae/rock steady/R&B influ- 
ence, more along the lines of UB40, Maxi Priest, and the 
radio hits of Big Mountain." Mohr, who co-founded the 
band with Sundin, owns the name Christafari. He's hir- 
ing a new band and plans for the sound to combine talk 
with singing. An ordained minister, Mohr will also con- 
tinue the ministry he founded, Jamaica for Jesus. 

Both Temple Yard and Christafari will record for 
Gotce Records — the label on which Christafari has 
released two albums — "Soulfire" and "Valley Of Deci- 
sion." Temple Yard is slated to go into the studio in 
November Christafari's plans were still under discussion. 

PeTRA ROCKS: On Tuesday (9). the Hard Rock Cafe 
in Orlando, Fla.. is throwing a special bash for Petra. 
The festivities will include a memorabilia induction and 
a gold record presentation. Lonnie Chapin called from 
the road to say how excited he and his fellow band mem- 
bers are and how much they are looking forward to the 
event. The Hard Rock Cafe chain already has Petra 
memorabilia featured but wanted to uiKiate the group's 
presence by incorporating something that would also fea- 
ture its newest members. Chapin and Pete Orta. 



N 



EWS NOTES: Daywind Music Group recently 
scored a coup by signing longtime Southern gospel 
favorites Gold City . . . Look for Susan Ashton to 
embark Sept. 2o on the first leg of her 2.>city A Distant 
Call tour. Special guests on the outing will be Erin 
O'Donnell and Thorn Shumate . . . Myrrh newcomer 
Miss Angie and Absolute Records act Believable Pic- 
nic will join Guardian on its 20-date Bottle Rocket tour, 
which hits cities from Florida to California in October 
and November. 



RIAA AUGUST CERTIFICATIONS 

(CoHtimivd fnjui piige ^Jt) 



Foo Fighters, "The Color And The 
Shape," Roswell/Capitol, their sec- 
ond. 

Sublime, "40 Ounces Of Free- 
dom," Gasoline Alley/MCA. its sec- 
ond. 

Third Eye Blind. "Third Eye 
Blind," Elektra, its first. 

Various artists, soundtrack. "My 
Best Friend's Wedding," Work/ 
Columbia. 

Sugar Ray, "Floored," Lava/ 
Atlantic, its first. 

Bob Dylan, "Pat Garrett & Billy 
The Kid." Columbia, his 2;?rd. 

Wyclef Jean Featuring Refugee 
.Mlstars, "The Carnival," Ruffhouse/ 
Columbia, his first. 

Portishead, "Dummy," London, its 
first. 

CMC. "How Bizarre," Huh!/Mer- 
eury, its first. 

Various artists, soundtrack, "Her- 
cules," Walt Disney. 

Various artists, soundtrack, "Men 
In Black," Columbia. 

En Vogue. "EV3." EastWest/EEG, 
its third. 

Motley Crue. "Generation Swine," 
Elektra, its eighth. 

Bee Gees, "Still Waters," Poly- 
dor/A&M, their 10th. 

Duncan Sheik, "Duncan Sheik," 
Atlantic, his first. 



Kenny Rogers & Dottie West, 

"Every Time Two Fools Collide," 
Capitol Nashville, their second. 

Kenny Rogers, "Love Is What We 
Make It," Capitol Nashville, his 20th. 

Kenny Rogers, "Best Of Kenny 
Rogers," Capitol Nashville, his 2l8t. 

Kenny Rogers. "Duets (With Dot- 
tie West. Kim Carnes, And Sheena 
Easton)," Capitol Nashville, his 22nd. 

PLATINUM SINGLES 

112, "Cupid," Bad Boy/Arista, its 
first. 

The Supremes & the Tempta- 
tions, "I'm Gonna Make You Love 
Me," Motown, their first. 

The Jackson 5, "I Want You 
Back." Motown, their first. 

The Supremes, "Someday We'll Be 
Together," Motown, their first. 

Barbra Streisand. "Evergreen 
(Theme From 'A Star Is Born')," 
Columbia, her first. 

Barbra Streisand & Donna Sum- 
mer, "No More Tears (Enough Is 
Enough)," their first. 

Barbra Streisand. "The Way We 
Were," Columbia, her second. 

Barbra Streisand. "Woman In 
Love," Columbia, her third. 

Barbra Streisand & Neil Dia- 
mond, "You Don't Bring Me Flow- 
ers," Columbia, their first. 



Tim McGraw, "It's Your Love," 
Curb, his first. 

GOLD SINGLES 

Backstreet Boys, "Quit Playing 
Games (With My Heart)," Jive, their 
first. 

The Supremes & the Tempta- 
tions, "I'm Gonna Make You Love 
Me," Motown, their first. 

The Jackson .5. "I Want You 
Back," Motown, their first. 

The Supremes. "Someday We'll Be 
Together," Motown, their first. 

Scarface Featuring 2Pac And 
Johnny P, "Smile," Rap-A-Lot/Noo 
Trybe/Virgin, his first. 

Lir Kim, "Not Tonight." Big Beat, 
her second. 

Robyn, "Do You Know What It 
Takes," RCA, her first. 

Timbaland & Magoo, "Up Jumps 
Da Boogie," Atlantic, their first. 

LeAnn Rimes, "How Do I Live," 
Curb, her first. 

Tim McGraw, "It's Your Love," 
Curb, his third. 

En Vogue, "Whatever," East- 
West/EEG, its sixth. 

Third Eye Blind, "Semi-Charmed 
Life." Elektra, its first. 

Assi^tavce in preparing this story 
was provided by Carrie BelL 



DID YOU KNOW. . . 

WHEN RECORD COMPANIES HAVE POSITIONS 
TO FILL - THEIR #1 CHOICE IS ALWAYS 
BILLBOARDS CLASSIFIED SECTION - 
WE GET QUICK RESULTS!! 

CALL 
1-800-223-7524 
FAX: 212-536-5055 
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The China Connection. The Harry Fox Agency (HFA) has 
signed a reciprocal representation agreement with the 
Music Copyright Society of China {MCSC) for administra- 
tion of mechanical rights in China on behalf of HFA pub- 
lisher principals who have not made their own arrange- 
ments for representation in the territory. The agreement 
will be administered by the mechanical rights group's sub- 
sidiary, the Fox Agency International, which has offices in 
Singapore and Taiwan. Shown signing the deal in New 
York, from left, are Ed Murphy, president/CEO of HFA and 
its parent, the National Music Publishers' Assn.. and 
Chang Cheng, director general of the MCSC. 




Strength In Numbers. Wmer/artist David Pomeranz, far 
right, recently appeared with Broadway and TV stars at an 
ASCAP-sponsored tribute to "Hercules" lyricist David Zippel, 
fifth from left, at the Cinegrill in Hollywood, Calif. During a 
two-hour show. Pomeranz performed a new song written in 
collaboration with Zippel. Also pictured, from left, are 
singer/actor Brian Lane Green. Jason Wexander, singer 
Karen Feinman, actress Jenifer Lewis, and Nancy Dussault. 




Own Deal, Own Album. MCA Music Publishing has 
signed Kelly Pric^ to a global publishing deal. She is cur- 
rently in the studio writing and recording songs with 
Brandy (Elektra Records) and has finished co-writing the 
new single by SWV, "Someone." Kelly has written songs 
and arranged vocals for such acts as Faith Evans, Mary J. 
Blige, Puff Daddy, Keith Washington, Ronald Isley and 
Angela Winbush, and Tasha Holiday. She will begin 
recording her own album for Teaneck/Island Records this 
fall. Shown, from left, are Kim Jackson, director of creative 
services at MCA Music Publishing, Jefferey Rolle of Price- 
less Music Management, David Renzer, worldwide presi- 
dent of MCA Music, and Price. 



New Roles. To appropriately signal the expansion of 
Windswept Pacific's film and TV music department, where 
John Anderson has been promoted to executive director, 
key staffers posed in the studios of Hollywood photogra- 
pher Harry Langdon. Shown, clockwise from left, are Lysa 
Grande, senior director of film and TV licensing; Evan 
Medow. president of Windswept Pacific; Alyssa Siegel, 
coordinator of film and TV music; and Anderson. 



^^^^^^^^^ 



Family Values. Les Bider, chairman/CEO of Warner/Chap- 
pell Music, recently flew in from Los Angeles to the New 
York State Theatre Institute (NYSTI) for a workshop on the 
group's new family-audience project. "The Mystery Of The 
12 Dancing Princesses." The project's book, music, and 
lyrics are by Michael Weiner and Alan Zachary. Bider, left, 
is shown with Patricia Di Benedetto Snyder, NYSTI produc- 
ing artistic director, and Frank Military, senior VP at Warn- 
er/Chappell in New York. 




Staying On. Bobby Braddock. who had his first big hit in 
the '60s with Tammy Wynette's version of "D.I.V.O.R.C.E," 
co-written with Curiy Putman, has re-upped at Sony/ATV 
Tree. His other hits include "Golden Ring," co-written with 
Rafe VanHoy; "He Stopped Loving Her Today," co-written 
with Putman; and "Time Marches On." Shown at signing 
ceremonies in Nashville, from left, are Don Cook, senior 
VP of Sony/ATV Tree; Braddock; and Donna Hilley, 
Sony/ATV Tree president. 



rsio.i sorsics. credits 



I THE HOT 100 

HONEY • Marlsh Carey, Sean "Puffy" Combs, K. Fsreed, Steven Jordan. S. Hague, Bobby Roblnaon, 
I R. Lartdns, L. Price • Sony/ATV Songs. BMl, Rye/BMI, Justin Combs; ASCAP. EMI April,' ASCAP. 
I Zofnba/ ASCAR Jazz Merchant; ASCAP, Steven A. Jordan/ASCAP, Bobby Roblnaon; BMl 

I HOT COUNTRY SINGLES A TRACKS 

SHE'S GOT IT ALL • Drew Womack. Craig Wiseman • Emdar'ASCAP. Texas Wedge, ASCAP, 
Womaculate CortcefXIons.'ASCAP Almo'ASCAf> Oaddy RabbltyASCAP 

HOT RAB SINGLES 

YOU MAKE ME WANNA . . . • Jermslne DuprI, Manuel Seal. Uaber • EMI Aprll/ASCAR So So 
Defi'ASCAP. Slack A.D.. ASCAP UR IV'ASCAP 

HOT RAP SINGLES 

UP JUMPS DA BOOGIE • T MoBley, M. Barclin. Missy EllioH • Virginia BMChyASCAP, 
I Mag/oo/ASCAP, Mass Conlusjon.'ASCAP 

HOT LATIN TRACKS 

POR OEBAJO DE LA MESA • Armando Minzanero • Tlllandala/ASCAP 



BMI's 'Planet Stereo' Lands At 



Colleges; Siegel In The Spotlight 

BmI 'LABEL' SHOWCASES ACTS; 
College radio programmers can 



expect delK'ery of a monthly (^D from 
performance right group BML 

The CDs, under the moniker "Plan- 
el Stereo," will feature tracks from 
three to four new and unsigned artists 
from N-arious global markers and will 
Ix' distributed to college radio stations 
licensed by BML The first disc, now 
available, includes tracks by English 
band Senna, Icelandic artist Moa, 
Northern Ireland's Thompson, and 
Norwegian band Ihe Getaway Peo- 
ple. BMI launched the CD series 
Sept. 3 at New York's CBGB. where 
Senna performed along with fellow 
BMI acts Suddenly Tammy, May- 
field, and Ilobex. 

Also, a special "Planet Stereo" sec- 
tion for BMI's World Wide Web site is 
being designed and will be accessible 
via a password to all BMI college 
radio licensees. 
The site (http^/ 
bmi.com/planet- 
sereo) will serv^e 
as a forum in 
which college 
radio program- 
mers may com- 
ment on the 
"Planet Stereo" 
selections as 

well as post messages about music in 
general. In addition, a promotional 
segment of bmi.com will be open to 
all visitors and will provide informa- 
tion on all of the featured acts and 
developing acts from outside the l^.S. 

The "Planet Stereo" series, which 
BMI touts as "The Global New Music 
Connection," is part of its college and 
alternative radio "outreach" program 
that will include recorded showcase 
material supported by trade ad\^rtis- 
ing. promotional items, interactive 
Internet acti\ities, and contests. 

"Planet Stereo" "gives U.S. college 
radio stations the opportunity to pro- 
gram new, cutting-edge music before 
it's released in America," says I'hil 
Graham, VP of European writer/ 
publisher relations and coordinator of 
the project. He and Christian Ulf- 
Hansen, director of U.K. writer/pul>- 
lisher relations, will decide which acts 
will be showcased on each month's 
CD. The CDs will be manufactured by 
U.K.-based Disctronics at its facility 
in Dallas. 

The MERSEY BEAT GOES ON: 
Wayne Bickerton, the London-based 
international chief of U.S. performing 



Words & Music 



right group SESAC, ha** recei\'ed an 
honorarj' degree from England's IJni- 
wrsity of LivierpooL Bickerton, a musi- 
cian who also collaborated with Tony 
Waddington on many chart hits, in- 
cluding "Sugar Baby Lov^e," is a native 
of Liwrpool and returned there July 
23 to accept his Doctor of Law honor 
in recognition of his services to the 
music industry. He has also worked 
closely with the uniwrsity since it cre- 
ated the Institute of Popular Masic. of 
which he is vice chairman, in the last 
decade. As part of the celebration, 
Bickerton was interview^ on the BBC 
documentary program "Rock Flamily 
Trees." 

ScREENERS: The bigger the cata- 
log, the more room to present it in 
promo CD form. EMI Music Publish- 
ing is at it again with volume one of 
"The Film Music Of EMI." a four- 
CD compila- 
tion. Two CDs 
each are d e - 
voted to songs 
and movie 
themes and 
feature m<yor- 
artist recording 
versions and 
soundtrack \yer- 
formances, ac- 
cording to Sharon Ambrose, VP of 
music resources at EMI Music. 

All FOR ARTHUR: The works of 
the late song^vriter Arthur Slefifel, also 
an irrepressible interpreter of show 
tunes, the rarer the better, will be in 
the spotlight at Danny's Skylight 
Room in New York the evenings of 
Wednesday (10) and Sept 17, 24, and 
2(i. Titled after his own song, "Life, 
lAJvti, And Other Minor Matters," the 
all-Siegel pr(^am will feature Bar- 
bara Lea, Eric Comstock, and Caro- 
line Durtiam. 

Siegel's best-knovvTi songs are "Lme 
Is A Simple Thing" and "Monotonous," 
both from the classic "New Faces Of 
1952." The producer of the show is 
Berthe Schuchat 

Print on print: The following 
are the best-selling folios from Hal 
Leonard Cori).: 

1. Lh'e, "Secret Samadhi." 

2. Counting Crows, "August And 
Everything After." 

3. Nirvana, "From the Muddy 
Banks Of The Wishkah." 

4. Beck, "Mellow Gold." 

5. Paul McCartney, "Flamii^ Pie." 



by Irv Lichtman 
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studio Action 

Mytek's High-End Converter Helps Define Digital Standard 



BY PAUL VERNA 



NEW YORK— Reflecting the 
recording industry's impending 
move toward a digital platform of 24 
bits sampled at 96 kilohertz, a small 
manufacturer plans to introduce a 
high-end converter aimed at mas- 
tering studios. 

The unit, the ADAC 9624, is man- 
ufactured by New York-based 
Mytek Digital, a small company that 
gained notoriety for its Private Q 
headphone amplifier/mixer system 
and later moved into digital filters. 



Powered by the Crystal Semicon- 
ductor CS !>396 chip, the ADAC 9624 
features analog-to-digital and digi- 
tal-to-analog converters, selectable 
sampling rates up to 96 kHz, noise 
shaping, optional external synchro- 
nization, several optional digital 
input/output interfaces, and a head- 
phone amplifier The unit, which is 
scheduled to ship in January 1998, 
carries a suggested list price of 
$4,000, according to Mytek presi- 
dent/founder Michal Jurewicz. A 
prototype will be on display at the 
Audio Engineering Society Conven- 




Auto-matlon. MG Sound principals Martin Bohm. left, and Ludwig "Stevie" Coss 
show off their latest upgrade — a pair of Porsche Carreras — on a square in Vien- 
na near their studio. Besides the Porsches, MG has just acquired a Solid State 
Logic SL 9000 J series console for its Studio A. A four-room facility, the ISDN- 
equipped MG Sound also sports an SSL 4000 G+ series board. 

Bohm says of the SSL 9000 J. "The sonic quality of this console defines a new 
standard in recording, perhaps the final generation of analog consoles. The 
9000 was the only logical choice for competing in the big leagues — and even 
diehard Neve fans accept the 9000. The level of automation, with regard to small 
faders, effects. EO, and inserts, plus the ease of operating the redesigned com- 
puter, make the 9000 perfect for our purposes." 

A member of the World Studio Group, MG Sound is Austria's top recording 
facility, with a clientele that includes Placido Domingo, Shiriey MacLaine, Jos^ 
Carreras, Marianne Faithfull, and the Kelly Family. (Photo: David Goggin) 
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Great Loc. Super Cheap 

STUDIO SPACE 

50% off Call Now! 

Billboord presents a speciol offer for recording studios; place your ad 
in ttie most influential music industry publication around at over 
50% off standard industry advertising rates. Coll for more Information: 

Kara DIoGuardi (NYC) -212-536-5008 
Lezle Stein (U\) "213-525"2329 
Lee Ann Photoglo (Nasfiville) - 61 5-321-4249 



tion in New York starting Sept. 26. 

"Twenty-four bit, 96 kHz resolu- 
tion eliminates all the bottlenecks 
associated so far with digital audio 
sound quality," says Jurewicz. 
"There is a debate brewing over 
what the next digital audio standard 
should be. In our opinion, 24-bit, 96- 
kHz [audio] provides the resolution 
necessary for professional applica- 
tions. 

Another of the ADAC 9624's fea- 
tures is the MRX data format — 
licensed from U.K. -baaed Prism 
Sound — which allows users to store 
high-resolution digital audio on 16- 
bit machines, such as the Alesis 
Adat or the Tascam DA-88. 
Although it had yet to be deter- 
mined at press time exactly which 
MRX applications the ADAC 9624 
will offer, among the possibilities 
are storage of two channels of 24- 
bit, 96 kHz audio or four channels of 
24-bit, 48 kHz audio on modular 8- 
track machines. 

The ADAC 9624 was developed 
with help from classical recording 
engineer Andrew Lipinski, who 
used his extensive vintage micro- 
phone collection and audiophile 
approach to test various versions of 
it, according to Jurewicz. 

Mytek's announcement of a high- 
end converter system follows its 
success with such units as its 
DDD603 mastering meter, its 20-bit 



AD/DA workstation interface, and 
its 8X20 and 8X24 devices, which 
operate at 20 bits and 24 bits, 
respectively. Jurewicz says the 
8X20 series will be upgradeable to 
24-bit, 96-kHz resolution in the near 
future. 

Jurewicz founded Mytek in 1993 
while working as an engineer at 
Skyline Studios in New York — the 

'It's basically a bet- 
ter version of our 
previous products' 

facility that has since been re-chris- 
tened Alien Flyers. It was at the 
request of Skyline's management 
that Jurewicz developed Private Q, 
a headphone amplification and mix- 
ing system that allows musicians to 
create their own custom mixes. 
There are currently more than 100 
Private Q systems in use in New 
York, Los Angeles, Nashville, and 
elsewhere, according to Jurewicz. 

"This converter is a logical exten- 
sion of the work I've been doing for 
the pa.st four years," says Jurewicz, 
referring to the ADAC 9624. "After 
I designed the Private Q system 
people liked it, so I wanted to 
design more things. Early on, I 
decided to focus on digital technol- 



ogy because I knew that that was 
the future. The ADAC 9624 uses a 
lot of what I learned before. It's 
basically a better, newer, higher- 
tech version of our previous prod- 
ucts." 

Among the design improvements 
in the ADAC 9624 are a software 
interface that will allow users to 
program the unit similarly to the 
way Lexicon's high-end digital 
processors are controlled remotely, 
according to Jurewicz. The soft- 
ware interface will also allow users 
to upgrade some of the ADAC 9624's 
features without purchasing new 
hardware. 

"I see all our subsequent products 
being software-driven," says 
Jurewicz. "There will be more and 
more intellectual value in the soft- 
ware rather than the hardware box 
itself. What my company is trying 
to do is take advantage of techno- 
logical advances in digital audio. 
One of the ways of doing that is 
more research and more under- 
standing of digital signal process- 
ing. You'll see less and less analog 
processing and more digital pro- 
cessing." 

Mytek's clients include the 
Rolling Stones, the Smashing 
Pumpkins, Masterdisk, Sony Music 
Studios, Westlake Audio, 
Dreamhire, Carnegie Hall, and 
major Broadway theaters. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (AUGUST 30, 1997) 


CATEGORY I HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


MAINSmAMROCK 


TITtE 
Artist 
Producer 
(Label) 


MO VONEVMC PSCBLEMS 
The Notorious B.I.G. 
test Puff Dsildy and Masef 
Ste*ie J.. Sean "Puffy" 
Combs 

(Bad Boy/Arista) 


YOU MAKE ME 

WANNA... 

Usher/ 

Jermaine Dupri 
(LaFace/Arista) 


SHE'S GOT IT ALL 
Kenny Chesney/ 
Buddy Cannon, Nora 
Wilson 
(BNAI 


FLY 

Sugar Ray; 
David Kahne 
(Lava/Atlantic) 


PINK 

Aerosmith/ 
Kevin Shirley 
(Columbia) 


RECORDING 

STUDIWS) 

EngitKCfIs] 


DADDY'S HOUSE/ 

mmm sound basin 

(Ne*Vo.'i(. NVTrin.dad, Wr 
Doug Wilson, Lane 
Craven, Axel Niehaus 


KROSSWIRE STUDIO 
(Atlanta. GA) 
Phil Tan 


WOODLAND STUDIOS 
(Nashville. TN) 
Billy Sherrill 


NRG STUDIOS 
(Studio City. CA) 
David Kahne 


AVATAR STUDIOS 
(New York, NY) 
Kevin Shirley 


RECORDING 
CONSOLEiS) 


SSL 4G00G 


DOA AMR 12 


Neve 8068 


Neve 8068 


Neve 8068 


RECORDERISI 


Studer A800 MKIII 


Sony APR 24 


Sony 3348 


Studer 827 


Studer A800 


MASTER TAPE 


Ampex 499 


Ampex 499 


Ampex 467 


BASF 900 


Ampex 499 


MIX DOWN 

STUDIO(S) 
Engineer{s) 


DADDY'S HOUSE 
(New York. NY) 
Michael Patterson 


STUDIO LA CO CO 
(Atlanta. GA) 
Phil Tan. Jermaine 
Dupri 


SOUND STAGE 
(Nashville, TN) 
Kevin Beamish 


SCREAM STUDIOS/ 
(3UAD RECORDING 
iSliidioCitt CA'Nen 'M, .Ni 
David Kahne 


AVATAR STUDIOS 
(New York, NY) 
Kevin Shirley 


CONSOLEISI 


SSL 4000G 


SSL 4064G+ w/ 
Ultimation 


SSL 9000J 


SSL 4056G/ 
SSL J9000 


Neve VRP 72 


RECORDER(S) 


Studer A800 MKIII 


Studer A827 


Ampex ATR 100 


Studer A820/A800 


Ampeg ATR 102 


MASTER TAPE 


Ampex 499 


Ampex 499 


Ampex 499 


BASF 900 


Ampex 499 


MASTERING 
Engineer 


POWERS HOUSE OF 

SOUND 

Herb Powers 


POWERS HOUSE OF 

SOUND 

Herb Powers 


GEORGETOWN 
MASTERS 
Denny Purcell 


PRECISION SOUND 
Stephen Marcussen 


ABSOLUTE AUDIO 
Leon Zervos 


CD/CASSETTE 
MANUFAaURER 


BMG 


BMG 


BMG 


WEA 


Sony 



1997, Billboard/BPI Communications. Hoi 100, R&8 & Country appear m this feature e»ch time; Mainstream Rock, Modem Rock, Rap, Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. 
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A 'billboard tribute 'to -the '.WORIiD.'S. first aLOBAl NETWORK 




TELEVISION 




SETS ON 



CHfllRMflN TOM FRGSTON GXPLfllNS HOW THINKING GLOBALLY 
AND ACTING LOCALLY HAS BROUGHT THC NCTWORK INTO 
300 MILLION HOMES AROUND THC WORLD 

BY MARIIYN It. GIILEN 




Tom Freston, the chairniarvCEO of MTV Networks, was there at 
the beginning: Aug. 1. 1981. Call it M Day, wtien an upstart MTV 
charged headlong into U.S. homes. 

Victory was not assured. 

"Advertisers wouldn't even see us," Freston says. "Cable oper- 
ators said Ihi5 was one of the stupidest things they'd ever heard 
of." Needless to say, global domination was not yet on the agen- 
da for the fledging music-video channel. "We were just hoping 
we could gel the signal out," Freston allows now, laughing. "And 
that someone would watch it." 

Did they ever. Today, MTV: Music Television has, in fact, 
become a global power with an intemational brand name on a 
par wfith Nike and McDonald's. Even those who don't watch it. 
know it. It now serves 300 million households 
worldwide, in vanous flavors catering to an 
array of local tastes m more than 80 differ- 
ent territories. 

MTV is 110W grooved to in Germany 
and Greece, talked about in Taiwan and 
Thailand, eyeballed in Estonia and 
E^pt, and is scoping out expansion into 
ever more uncharted temtories. The 
world, it turned out, v/ants its MTV. 

But the key to MTV'S giant global 
strides, Freston reflects today, has been in 
also recognizing that the world wants its MTV 
its own way 



THE BIG PICTURE 

"We saw pretty quickly after we 
launched in the U.S. that there 
was the possibility that MTV 
could become one of the first 
true global television net- 
works," Freston says from his 
New York office, located in 
the corporate headquarters 
Of MTV parent Viacom. "So 
we began to actively become 
one of tfie pioneers in doing 
that. 

"But we learned fast that 
you can't just take a U.S. 
feed and broadcast it every- 
v*here in the world and ex- 
pect to have a business," he 
adds. "The audience might 
tune in as a cunosity at first, 
but soon the novelty vi«ars 
off. You have to package it 
differently. You have to be 
sensitive to the fact that they 
want something in their own Ian 





guage, that they want to see hosts they can identify with and 
hear music from their ovm local superstars as well as from the 
big international names. 

"The catchphrase 'Think globally, act locally' is used by every- 
one these days, but it is a perfect summary of our overall 
approach to going into new markets," says Freston. "And it was 
a pretty revolutionary approach, in contrast to the prevailing idea 
of 'one world, one feed.'" 

BOWING IN BRITAIN 

Freston traces MTV's official international launch to Aug, 1, 
1987, when MTV Europe bowed as that continent's only 24-hour 
music-video network. It offered the bluepnnt for 
MTV's future expansion strategy. 

"We sent about seven or eight people from the 
Stales and started very small, in a warehouse," 
he recalls. "And then we let those people basi- 
cally run the show. It was a European version of 
MTV, made by Europeans for a European audi- 
ence," 

That "by and for" strate^ has not changed in 
the last 10 years, Freston says, although numer- 
ous refirwments have been made to it. "We still 
always try to use a minimum of expatnates and, 
instead, tap in to the local people who know the 
market and know the music culture to plan and 
program the channel," he says. "And then we can 
know we are tmly offering a local version of MTV, 
and not what someone in New York or London 
thinks a local version of MTV should be," 

The different versions can vary radically from 
Argentina to Asia, as a channel-surfing survey 
would reveal, but the common thread that binds 
them is a certain MTV "vibe," along with some 
universally popular MTV programs, such as 
"UnpluggK)." 

Says Freston. "There is a certain look and 
itiythm, an overall style for MTV, that is still con- 
sistent throughout the world. But everything else, 
from the on-air personalities to the music to the 
shows and the promotions, are, by and large, done locally for a 
local population, 

"It has become a true international service, done locally m a 
variety of languages and dialects, and has established itself as 
an icon for young people everywhere. That's a testament to the 
hundreds and hundreds of brilliant people who put it together 
every day from Bombay to Taipei." 



BEYOND ANGLO-AMERICAN 

MTV's local approach has blossomed and flowered along with 
the grovrth of a truly global music industry. Where once it may 
have meant simply using native-speaking hosts to introduce 
Anglo-American clips, today it is more likely that those hosts will 
be discussing, in any number of languages, videos from Chilean 
heartthrobs or Taiwanese rock stars. 

"The first year we were in Asia, I think we aired 1,000 videos, 
and we had one Asian music video," Freston says. "The prob- 
lem was that they just did not exist. Now we have a very high 
content of local videos on our different channels. In Latin 
Amenca, we are up to 35% to 405b; we are playing every- 
thing we can get our hands on. 

"■piere simply iiadn'l been any music videos that v^^ere of 
broadcast quality, but now there are plenty" he adds. "It 
parallels the shift from Anglo-Amencan dominance of Die 
music industry, certainly and also points out that, where 
there is a demand, a product will arise to supply it." 



DIVIDE AND CONQUER 

Advancing technology has 
spun'ed still further refinements 
in MTV's approach to super- 
sennng local markets in recent 
years. 

"Since 1995," Freston says, 
"we have started taking what 
had been pan-regional feeds, 
which may have covered some 
30 different countnes, and bro- 
ken them down into more feeds 
serving smaller sections each." 

Indeed, the day before 
Freston spoke with Billboard. 
MTV In The U.K. had launched 
as a spinoff of the broader MTV 
Europe. Asia is now served by 
three different feeds, and Latin 
America, two. More targeted 
feeds are coming. 

"Technology has simply al- 
lowed us to do what we wanted 
to do all atong," Freston explains. 
"We fiave always vranted to be 
Continued on page 60 




Tom Freston, chalrman/CEO of MTV Networks 



\V1TH BILL 
RDEDY 

From siirnniil meetings in 
Lilhiiunia to cocktails in 
Mongolia, the /lead of MTV 
JKettvorks i n t era a t i on a I combines 
f>UKincKH sarrg and an 
advvnturitus spirit in It i h role as 
music diplomat. In a London 
interview, lie discusses the 
network's historg and future. 

BY TIIOM DLFFY 

When MTV began its international expansion in 
the late 1980s, the first place outside the 
U.S, where it planted its flag was London, 
with the launching of MTV Europe on August 
1, 1987. Eighteen months later. William H. 
Roedy joined MTV Networks as chief executive and managing 
director of MTV Europe. He came to the company after a decade 
virith HBO. where he was heavily involved in building that chan- 
nel's distributkjn in the U.S. 




Bin Roedy, pnsident of MTV Notworits International, Wsfts 



"Tom Freston was the key peison who recanted me, and it 
was, more than anything else, Tom's sales job, which was terrif- 
ic." recalls Roedy of his move to MTV. "I ivas working at an estat)- 
lished business— HBO, which was great: I loved it. But this was 
the chance to do something entrepreneurial and in an intema- 
tional environment, which appealed to me tiecause I had lived 
quite a bit of my life [outside the U.S.I." 

Now, as president of MTV Networks International and chairman 
of MTV NetvKOri^s Europe, Roedy, who is based in London, has 
responsibility for the operation and management of MTV Asia, 
MTV Australia, MTV Brasil, MTV Europe, IVITV India, MTV Japan, 
MTV Latin America, MTV Mandann and MTV New Zealand. 

The challenge of building what IvITV calls the world's largest 
television network has required an executive with both business 
savvy and an adventurous spmt. 

On the business side, Roedy has guided MTV's strategy of tai- 
loring its output to individual markets around the wortd. This 
localization of its programming is descritied, region by region, by 
the MTV executives interviewed for this special issue. 

On the adventurous side, Roedy quietly man/els at the situa- 
tions in which he has found himself. He has talked about music 
with the president of Lithuania — who at the time was under siege 
by Soviet tanks. He has received toasts from the deputy mayor 
of St. Petersburg, wt\o rather effusively compared the roles of 
MTV and Peter the Great in opening Russia to Europe. More 
recently he and Tom Freston sat down for drinks with cable oper- 
ators in Mongolia "in a scene out of Indiana Jones," says Roedy 

In intenflevre in Lorrion, Roedy discussed the history and 
growth of MTV Networtts Intemational, its prospects for the 

Continued on page 52 
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future, his view of MTV's unique bond with its audience, and his 
dream of breaking new music stars from around the world. 

How would you characterize the state of distribution 
available to MTV Europe In Its early days? 

It didn't look particularly good, because there wasn't a lot 
of cable in Europe. I was lucky enough to see how important 
distribution was in the 
States because I grew up 
with that at HBO; that 
was my job. So I immedi- 
ately adopted this man- 
tra: "every household in 
Europe." The other man- 
tra I adopted was 'ag- 
gressive' distribution but 
also creative' and 're- 
lentless,' if you will, wtiteh 
got everyone thinking be- 
yond cable: Hey, if ca- 
ble's not there, let's do it 
in other ways, with direct- 
to-home platforms and, 
most importantly, even 
terrestrial frequencies, 
either partial caniage or, 
in some cases, 24 hours. 
This again has been part 

of this objective to Bin Roedy with Annie Lennox 

make MTV available in 
as many homes as possible. 

So, creatively, we were able to put together a network, which 
actually then grew very quickly. It started out in the Benelux and 
Scandinavia. But the first big deal I worked on, which was some- 
thing like 30 days after I came on board, was in Germany. 

You were dealing with a cable operator unlike any of 
thoM you had dealt wKh bi the U.S. 

It was not a commercial enterprise. It was [state-owned] 
Deutsche Telekomm. and they were highly regulated and weren't 
coming from a negotiating point of view. I was comirg totally from 
a negotiating point of view, after all tfmse years at HBO, and it 
was an arduous process. Basically, it did entail us paying some 
money, because they had to install [signal receiving] dishes in all 
their head ends and Uiey wanted some bori of mceniive lo do 
that. At the time, it seemed kind of a leap of faith. In hindsight, 
it was one of the best decisions we made. We got all that distri- 
bution in Caermany. and that set the stage for us to steamroll dis- 
trbution across Europe. 

German cable was the strongest cable system of any country. 
The [size of] the Gennan economy meant that the advertising 
sales business would be very helpful. And it coincidentally came 
together with the reunification of Genrany. The overall impor- 
tance of Germany made that one deal, in hindsight, a real bench- 
mark. And, by the way. on the fees, we were able to turn that 
around when we encrypted the signal. 

MTV launched In Germany at a turning point hi history. 

Because of the background I've had intemationally, and 
through my military years, I 've developed a big interest in history. 
So the opportunity to participate, even in a peripheral way, has 
been a pnvilege. I was blessed early on. at the Berlin Wall, where 
I ^ve a speech [on the launch of MTV m Germany). Amazingly, 
that week ttie wall came down. Obviously, MTV had nothing to do 
with it, but I think symbolically there was a reaching out for con 
nection to other parts of the world by audiences in Eastern 
Europe. We actually launched in Eastern Europe eatty on, before 
the changes in the government. 

MTV Europe was originally launched from the U.K. as a 
Joint vantura lietween Viacom, British Telecom and tlie 
lata Roliert Maxwell. Viacom subsequently bought out 
Its partners In Europe but continues to have Joint ven- 
tures in other regions. What are the pros and cons of 
such partnorsliips? 
One pro is the local advantage you can get Can a partner 



strategcally help you either in distribution or »nth programming? 
Largely because of the success of our rollout and the power of 
the brand, I can't think of any [recent] partnerships, with the 
exception of our license agreements. The most recent one, for 
example, in Australia [widi the owners of ARC Music Television), 
is because they own the distribution platform. So that was a dis- 
tribution-based strategic partner. When we picked PolyGram in 
Asia it was the strategic expertise. We had a lot of faith, and still 
do, in [PolyGram Far East president) Norman Cheng. Sometimes, 
if vie enter a market that hasn't been developed, we'll enter into 
a partnership or even a licensing agreeinent. We'll always have 
an option to buy so, as the mar1<et gets more developed, vne'll 
pick up the rest, which is what we did in Brazil. 

Greg Ricca, the executive VP of MTV Networlts, was 
involved in negotiating the PolyGram deal in Asia, 
among others. His position recently has been expanded 
to Include MTV Netwoitu International. What is his role? 

Greg has been with Viacom for over 10 years, and he was the 
general counsel of MTV Networks. He's been worthing with inter- 
national operations inforinally for quite some time and has been 
involved in a lot of very integral intemational deals. I brougtit him 
over to London at ttie end of last year. There are basically two 
parts to his job. Of course, the channels report to me, but he 
assists me in running the operations, which involves almost daily 
contact with everybody 
around the world. Secondly, 
he also manages a staff that 
includes our business devel- 
opment and strate^ and a 
small operational group, 
which we call network opera- 
tions. They're responsible tor 
tying all the channels togeth- 
er around the wortd. So that 
included exchanging tapes, 
marketing- -just making sure 
everything goes smoothly. It's 
a staff of about 15 virho report 
to Greg. He's been temfic. 
He's helping me a great deal. 

Australia s««ms to be an 

example of MTV entering 
a marliet when distribu- 
tion becomes avaiialHa. 

It was totally dependent 
again on the distnbution 
infrastrijcture. We would have been there eariier if there had 
been an infrastnjcture. But actually our timing, not to sound self- 
serving, was perfect. We entered many years ago with blocks on 
the terrestnal frequency. So wie introduced the product, there 
was some awareness, and then as the distnbution infrastnjcture 
was finally being built last year— and it's still being built— then wie 
decided to go in. 

WiMt was your loaction to Channal V— which la a Jolnl 
venture Ixitween Rupert Murdoch's Star TV, Sony, BMS, 
EMi and Warner Music — expanding from Asia Into 
Australia? l>o you exfMct to com|>ato against Cliannal V 
ei s awhera In the worldT 

It wasn't a ternble surprise to us in Australia, because there's 
d connection there. I wouldn't necessarily be surprised [if 
Channel V expanded further). It's difficult to predict, tiecause 
the ownership is a little bit complicated. It really depends on 
the record companies and how aggressive they want to be on 
that, but I vrtjuldn't be surprised if they launched m other mar- 
kets. 

We are quite used to competitive efforts around the worid. 
Literally, there are probably close to a hundred music channels 
everywhere in the wortd. Not all of them are competitive. Some 
of them actually (ill a niche that we don't want to fill and viotV, 
nicely as a complement. Others are extremely competitive. And 
It sounds like a cliche to say that competition is good, but it is 
good. It makes us all work harder for the consumer But, mean- 
while, we're as ambitious and aggressive as ever. We aim to be 
No. 1. Tfiere will not be a day when I will wake up and not want 
to beat the competition. No one will be better than us. 

Has the locaHzation of MTV's international programming 
been driven by new technology, such as digital com- 
pression? 

It's easy lo get confused by this whole localization thing. The 
undertying point that I always try to make, w/hich is often missed, 
is that the idea of having a homegrown product (on an intema- 
tional television network] modestly came from MTV. When we 
started in Europe in 1987, we hired local employees and played 
local music. But there were economies of scale to doing what we 
called a pan-regional channel [rattier than country-specific pro- 
gramming). 

It was much more difficult than we anticipated, "ibu would think 
It wiould be the most difficult on the product side, uniting very 
diverse cultures and different languages, even though it's music. 
But even in ttie early days, we had a terrific consumer response. 




I personalLy could sit in ny offi.ce all day and 
yalch the other mtvs for Ideas. fro« Ger«an/Turki.sh 
rap to anlnatLon from india to attttude fro« oraztl 
to coiimerciaLs ye uouLd never pLay in ROierLca. hLL 
of then present a very dLfferent and yet stLLL 
fainiLiar take on uhat Lt seans to be htv " 

—JUDY MCtRATH 
rREtlDENI 
■TV NETWORKS 

our Bantra is 'nil jLobaL, all Local, all the 
Use ' uhen you Look at our on-air Liiage spots, you 
knou It's MTV It's got the edge, it's jot a 
certain degree of irreverence out ye are careful 
not to infringe on cultural sensibiLitles- one thirig 
I have to be very auare of is cultural LnperialLsa 
Media styles are vastly different fron [the us] 
I've been on sales calls In india, in the 
Netherlands and in Hong Kong, and you don't knou 
yho your audience is. so your ear and eye have to 
be culturally attuned before you go crazy " 

— HARVET lANOT 

PRESIDENT OF ADVERTIIINS AND PROMOTION SALES 
MTV NETWORKS 

PMStDENT OF INTERNATIONAL ADVERTISING SALES 

MTV/VHl 

ue've gone fro* five channels to about a dozen 
channels since i joined the conpany the progranmLng 
arms of mtv just keep stretching further each year 
ue give each channel's tea* ongoing support uith 
marketing, progra«niing and production, and ye make 
sure that each channel has the programmng naterial 
that IS appropriate for each region, there is a 
different approach in each region ue get a feel 
for each environnent so that ue can knou uhat the 
marketplace is interested in before ue enter a 
market That requires a lot of research, including 
focus groups and cooperation uith local record 
companies ue don't just parachute in uith the 
attitude that ue knou everything about the area " 

-REBECCA BATTIES 
VP OF INTERNATIONAL PROSRAMMINS AND OPERATIONS 
MTV NETWORKS 




Sllvenhair visited MTV's HJm Vecena fleftj, Rebecca Batties 
(center). Ian Stewart (right) and Nick Wickham (far right) at the 
MTV Australia studio. 



It was much more difficult from a business standpoint, get- 
ting advertisers to adverUse on a pan-regional basis. There were 
only a handful of companies out there [initially interested). The 
good news is that, in a very short time, three or four years, we 
were able to establish a base of about 300 advertisers with a 
nice heavy revenue stream. And we feel particularly good about 
it because we were the only ones doing it. We wiere pioneering 
a concept, and it became a real mission for us. And wre took a 
lot of satisfaction in helping not only clients change the wray 
they buy, but also agencies, and they were the last ones to 
adapt. 

Haconl companies in Europe have had mbied roactkms 
to the localization of MTV Europe. Now getting added to 
the piayiist In one region does not guarantee exposuro 
in another. How do you respond to tliose concerns? 

We think its a win-win situation because we still very much 
have that commitment to expose audiences that otherwise 
wouldn't see music [from other marttets). This is a unique 
strength that MTV has because of our many different channels 
and the fact that we exchange programming around the worid. 

Continued on page 54 
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NO TANKS, NO PLANES, NO SHIPS, NO BOMBS, NO BATTLES, 

NO BLOODSHED. 

NOT A BAD WAY TO CONQUER THE WORLD. 



CONGRATULATIONS ON 15 YEARS OF MUSICAL AND CULTURAL REVOLUTION. 

SONY MUSIC INTERNATIONAL 

O 1997 Sony Music International MTV Music Te'euison, its lille* and logos arc traOemArKs o^vned by Viacom International Inc. 
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Continued from page 52 

And further, we Uiink it's particularly a wir)-win in markets tfiat 
move so crazily, liite ttie U.K., for example. There will be even 
trore U.K. music on MVJ In Tfie U.K. There still is — and we've 
gone through this with the record companies over and ovef and 
I think they're accepting it— there still is the opportunity for those 
U.K. acts to be exposed on the entire European channel. That's 
why we have this infrastructure. 

In Europs, MTV now has Individual arrangements ivith 
the nu^or laiiels over licensing for videos. The European 
Union Is still looking at the Issue of collective licensing 
raised by MTV, and a British High Court suit on the mat- 
tar is continuing — although it has been settled In 
respect to some of the parties. Nevertheless, what did 
you learn from the video-UcensIng dispute? 

The ovemding thing is that, no matter what the ups and downs 
are — and there certainly are arguments, and there will be argu- 
ments, and they tend to be about issue of principle — we're inter- 
twined. We can arx3 do help each other. Even ttxiugh there has 

been this problem and 
litigation, the relation- 
ships, to the credit of 
both sides, have been 
very good at the operat- 
ing level; never once did 
they turn sour. That's a 
/ V| ' real tribute to the peo- 

pie on both sides who 
have been able to wort< 
through this process. 
M .' ' Also, I've been able to 

Bill Roedy witfi Bono and Jim Kerr keep, I think and hope, 

fairty good relationships 
with senior people as well. But looking back on it, we're connect- 
ed, almost like two cats tied together by their tails and thrown over 
the fence. We're going to have our ups and downs, but vae'ie 
always going to be intertivined; you just can't get away from it, but 
that's not a bad thing. 

Wnth more localized programming, maintaining both 
local autonomy and control of the MTV brand must be a 
iKilancing act. 

Yes, it is, and the key Itierne for us there is to hire local peo- 
ple, good young people, and just encourage them to go for it 
and to trust our local people. It's tme we have a very powerful 
brand, which we've put an awful lot of resources, money and 
effort behind over the years. A DMB&B sun/ey last year [New 
Worid Teen Study] of 25,000 young people around the world 
revealed that MTV is the most recognized TV channel in tfie 
wodd. Not ternbly surpnsing but a nice reaffirmation. A little bit 
more of a surpnse was that MTV was in the top 15 overall for 
brand awareness. We don't spend a huge amount of money on 
marketing, certainly not like Coca Cola and Pepsi, Sony, Nike and 
the other people that were m that group. So the brand is certainly 
very important to us. 

Have you seen programming on the Individual ciiannels 
Which Jarred you, either as an American exectithre or as 
head of MTV Networtw international? 

I was fortunate in that I didn t grow up on MTV U.S., so I imme- 
diately looked at it from a fresh perspective. Because of the huge 
success in the U.S.. you wanted, of course, to do similar things. 
But sometimes audiences just cry out for different things. And 
that gets back to one of the most important points, which is what 
drives this localization. 

Technology has dnven it to a certain extent. And vje did invest 
quite a bit of money last year on digitizing, building infrastruc- 
tures, transmission suites, and also investing in the local prod- 
uct, of course. 

But I think much more important than that is the audience. 
What we've leaned, what I've learned personally in the past eight 
years of doing this, is, as the v«ir1d gets smaller and everybody 
knovKs things instantaneously — mass information, mass technol- 
ogy, mass knowledge — people are crying out more than ever for 
that kxal identity. 

Continued on page 64 
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A DECADE OF MTV ACCOMPLISHMENTS ABROAD 



1UB7 

AUGUST 

• Elton John launches MTV Europe to 1.6 million households. 
First video is "Money For Nothing" by Dire Straits. 

DECEMBER 

• MTV Europe IS distnbuted to 2.19 million households. 

lysB 

APRIL 

• In MTV Europe's first public-sen/ice on-air campaign, "Rock 
Against Drugs," celebrities talk openly about their experiences 
with, and the dangers of, drugs. 

DECEMBER 

• MTV Europe is distributed to 6.76 million households. 

1HB9 

JANUARY 

• Bill Roedy moves to London as chief executive and managing 
director of MTV Europe. 

MARCH-NOVEMBER 

• MTV launches throughout Eastern Europe (tormer Warsaw Pact 
countnes). 

NOVEMBER 

• MTV Europe broadcasts the first live feed to East Bedin on the 
day that the East Getman Cabinet resigns amidst mounting 
nationwide unrest. The Berlin Wall comes down the next day 

DECEMBER 

• MTV Europe is distnbuted to 11.9 million househoWs. 

1990 

FEBRUARY 

• MTV Europe launches in Poland and Czechoslovakia. 
OCTOBER 

• MTV Brasil launched in a lk:ensing deal writh the Abril Group. 



• MTV Europe exceeds the 20-million-households mart( and 
reaches more than 50 million viewers. 

1991 

JANUARY 

• The first "Unplugged" shows are recorded by IVfTV Europe with 
The Cure and Paul McCartney. 

MARCH 

• MTV Europe announces It will be the f rst non-Soviet channel to 
be broadcast 24-hours-a-day in Russia, on Leningrad's Cable 
TV NetvAjrk. 

MAY 

• The first "Unplugged" program is recorded by MTV Brasil, mlh 
Barao Vemielho. 

DECEMBER 

• MTV Europe is distributed to 32.5 million housefwWs. 

199? 

JANUARY 

• Enc Clapton's "Unplugged" is recorded at a studio in Windsor, U.K. 

• MTV passes the 10-million-households mart< in (Senmany 
MARCH 

• MTV's gkJbal "Dinner With Michael Jackson" competition 
attracts a record 4.1 millbn entrants. 



• The U2/Z00 competition is won by a British vievirer. The prize 
involves a live satellite link from his home in Nottingham to the 
band on stage in Stockholm. 

AUGUST 

• MTV Europe launches in Lebanon. 
DECEMBER 

• MTV Japan launches in a licensing deal. 

• MTV Europe is distributed to 43 million househoWs. 

1993 

APRIL 

• George Michael grants MTV his first televisk)n interview in three 
years. 

juur 

• ivnv Europe launches in the former Soviet Union. A syndication 
agreement supplies 43 tiours of MTV programming per wieek to 
more than 88 million homes. 

OCTOBER 

• MTV Latin America is launched. First vkleo: "We Are South 
American Rockers" by Los Prisioneros of Chile. 



DECEMBER 

• "NTTV News" broadcasts a special report on the Israel/ 
Palestinian peace negotiations, including an interview with 
Israeli Foreign Minister Shimon Peres. 

• MTV Europe is distributed to 58 million households. 

• MTV Latin America is distnbuted to 2.3 million households. 

1994 

JUNE 

• MTV Europe's "Vote Europe" campaign includes interviews with 
the prime ministers of Turt<ey and Norway, the president of the 
European Commission, and former Soviet general secreta^ 
Mikhail Gort)achev. 

SEPTEMBER 

• MTV Networt<s announces a reorganization of its international 
operations, appointing Bill Roedy president. MTV International. 

• MTV Latn Amenca presents its first "Unplu^ed," featuring Los 
Fabulosos Cadillacs. 

• MTV Networi<s Europe launches a tirar>d-new music channel for 
the U.K., VH-1. The channel is launched by The Artist Fomneriy 
Known As Prince, and the first video to be played is his "Dolphin." 

NOVEMBER 

• MTV Europe takes Bertin! The first "IvITV Europe Musk; Awante" 
is broadcast live from a specially built structure in front of the 
Brandenburg Gate in Berlin, to a glotial networts of 250 million 
homes. 



MTV Europe is distributed to 59 million households. 
MTV Latin America is distributed to 43 millkxi. 

1995 

MARCH 

MTV Nehvorks Europe launches VH-1 Germany. 
APRIL 

MTV Mandarin launches in Taipei. First video: "That's The Way" 

by LA. Boyz. 

^^V Asia signs a dstnbuton deal in Thailand with Universal Cable TV. 
MAY 

MTV Asia, an English-language channel, is launched in Jakarta. 
First video: "You Get Me Rocking" by the Rolling Stones. 
JUNE 

MTV Europe becomes the pioneer broadcaster in Europe, as the 
first channel to digitally compress its transmissions. 
MTV Latin America presents an "Unplugged" special, featuring 
legendary Argentine rocker, Chariy Garcia. 
MTV Asia celebrates its official opening and launch in Singapore. 
AUaUST 

MTV Brasil presents its first annual IVfTV VkJeo Music Awards. 
September 

MTV Signs carnage deal with Skycable in the Philippines. 
MTV Latin America's first "Unplugged" album, "Chariy Garcia 
Unplugged," IS released. 

MTV Asia wins six awards at the Promax Asia Awards for on-air 
promos for both its sendees. 
MTV Japan is distnbuted to 1 million households. 
OCTOBER 

MTV Asia signs a deal for terrestrial distnbution in Sri Lanka to 
provide 50 hours of weekly programming. Distnbution at this 
point IS 28 million for both MTV Asia sendees. 
NOVEMBER 

Chariy Garcia's "Unplugged" album goes platinum in Argentina. 
The second MTV Europe Musk; Awards is broadcast live from 
Pars, hosted by Jean Paul Gaultier. 

MTV Japan debuts its first all-Japanese music program, 'Top Of 
Japan." The overall Japanese music mix on ttie channel reach- 
es 7%. 



MTV Asia office opens in Hong Kong. 

Ivnv Europe is distributed to 51.6 million househoWs. 

MTV Latin America is distributed to 5.7 million households. 

199B 

JANUARY 

MTV India's 24-hour service is launched with a party in 
Bangalore and blessed with a Pooja ceremony 
MTV Europe reveals plans for regional expansion during the 
MIDEM conference in Cannes. 
APRIL 

MTV Latin America regionalizes its signal into two services, one 
for the Northern countries of Latin America and one for the 

Continued on pa^ 66 
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such as) the T In The Park' festival in Glasgow. Or we can 
drop into London restaurants and cafes. It will be very 
much an A&R base and will test more ideas because of 
the creativity of the U.K. music scene." 

Hansen Is similarly enthused by the launch of MTV's 
new Italian sen/ice. "It's the first time we've been seen |in 
the market] for 24 hours a day," he notes. "It will be exu- 
berant like no other channel will be — more Italian in its 
music than even [the Central sennce] is German. But it's 
local relevance I'm concerned about, rather than local 
content." 

And to that end, MTV Europe will continue to be a ere 
ative balance of local programming and network synergy, 
a balance that works for MT.' 



Since Its London 
BLftn, MTV europe 
empire Has laKen 
The continent 



BYTHOM DUFFY 



MTV Europe did it first. The first venture by MTV Networks 
outside the U.S., MTV Europe was launched from 
London in August 1987. In the years since, it has 
helped lead the way m MTV's moves toward more local- 
ized programming worldwide. 
First came separate programming schedules and playlists for 
Central, Northern and Southern Europe, initiated in March 1996. 
Within a year, additional programming on the Central sen/lce tar- 
geted audiences in Germany. Swit2eriand and Austria, with 
German-language VJs. This past July, MTV In The U.K. was 
launched to showcase the dynamic and volatile U.K. music scene 
for audiences in Bntain. This month, MTV will begin 24-hour ser- 
vice to 12 million households in Italy 

AN AMERICAN EXPORT 

A decade ago, hovnever, it already was clear that European 
audiences would accept MTV only on their own terms, not as 
simply anottier Amencan cultural export. 

"The European mindset was developed at that point," says 
Brent Hansen, who joined MTV Europe in 1987 as a news pro- 
ducer and today is president and chief executive of MTV and VH- 
1 Europe. "People would say, 'Why buy something that's a 
copy?' So we Immediately set our feet on the ground. We tried 
to be as Europe-conscious as possible and not put people into 



a blender." 




MTV execs in London: (from lett) Greg Ricca. Tom Frestofl and BUI Roedy 

While the localization of MTV Europe was a strate^ from the 
beginning, economically it made sense for MTV to initially launch 
a pan-European service and build its distribution base, as well as 
its advertising base, throughout the Continent. 

In 1996, taking advantage of investments in digital compres 
sion technolo^, MTV launched its Northem service, pnmanly 
aimed at Scandinavia, the Benelux temtones and the U.K.: its 
Central service, reaching GSA audiences: and its Southern ser- 
vice, pnmarily serving Italy It also launched VH-1 channels 
specifically for the U.K. and for Germany. Over the past year, it 
has further invested in production facilities and personnel in 
Germany, Italy, Scandinavia, the Netherlands and the U.K. 

CONnNENTAL STYLES 

MTV In The U.K., which began reaching 5.5 million homes in 
Britain in July, offers an example of just how vuell-tailored MTV's 
programming can be to a specific market, explains Hansen, ""rtiu 
will see in the U.K. a very fast-turning, more clutter-free television 
channel. It will have regional bases [broadcasting from events 



worldwide, particularly when 
it comes to breaking new 
artists. 
"Thafs the main reason 
^ we continue to have a net- 
^ work," says Hansen. "The Brent Hansen. 
J whole point is that we want Europe 
to be able to migrate artists 
across borders. You've still got to 
have relationships In each individ- 
ual market. Our job is to be veiy 
A&R-oriented. We have to break 
artists. That's the unique selling 
point of our organization. 1 can have 
four concurrent playlists with artists 
migrating from one to the other. I 
want to get people to pay attention 
to what we're doing, therefore the 
playlists have got to be about what's happening m a particular 
market. And the network's job is to get belnind artisls." 



GLOBAL COMPETITION 

MTV Europe faces 
strategic business chal- 
lenges such as the pres- 
ence of nationally based 
competitors — most 
notably. Viva in Germany. 
There are nearly 30 
music-video channels in 
individual markets in 
Europe, says Hansen. 
Also, distribution chal- 
lenges still exist in key 
markets such as France 
and Spain, which "clearly 
are absolutely critical for 
us in our long-term plans, 
and cable is Just not going 
to deliver." 

As MTV Europe contin- 
ues its growth, says Han- 
sen, "we are very prepared 
to be product-driven, to allov, our creative people to be in the dri- 
ving seal. It can't just be a business-driven model. One of the 
issues in Europe is to get the product right for ttie future, not just 
to get the business model right." 

Hansen reflects that he and many of his colleagues at MTV 
Europe have been along for this ride since the start in 1987. 
"All these guys, we've all grown up together," he says. "And we 
didn't just apply the U.S. model to the European model to the 
U.K. model to the German model. You've got to allow local cre- 
ativity. It's an absolute necessity for the future. It's a scary 
thing, but a very exciting thing— nnd that's what I like about 




president of MTV and VH-1 





BY GEOFF BURPEE 
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n the three years since MTV Asia re emerged in 

this region with the launch of Its Mandarin- and 
English-language channels, its growth as a pan- 



Asian entity— in distribution, image and localized 
programming has taken place at a rapid-fire 
clip and well ahead of schedule. 

After a partnership with Star TV ended in April 
1994, MTV Asia returned to the scene a year later 
with the strength of a new financial and strategic 
partner in PolyGram Far East. Today, advertisers are 
renewing their commitments to the network in 
increasing numbers, and the industry's most power- 
ful brand Is stepping fon«ard into the limelight. 

Three years have seen the two initial services 
generated from Singapore flower into production 
operations in Singapore, Taipei and Mumbai, with permanent 
personnel in most other Asian markets as well. 

Today, MTV Asia's production network produces a cocktail 
of International and domestic product, closely tailored accord- 
ing to each of the region's nine distinct markets. So intricate 
Is the new arrangement that MTV Asia's original melange of 
international videos augmented with Asian clips seems quaint 
In its simplicity. 

RECORD PACE 

Despite starting cold In 1995, and now competing against 
Star TV's own regional music-video operation, Channel V, dis- 



tribution came "faster than we expected," says Frank Brown, 
president of MTV Asia. "What happened in 10 years in the 
U.S. and Europe has happened in two and a half in Asia," 
says Brown, in an interview at the headquarters of MTV Asia 
in Singapore. The network now reaches 57 million households 
with its three 24-hour channels— MTV Asia, which is pro- 
grammed in English, MTV Mandann and MTV India, which was 
launched in January 1996. 

The result of the rapid distribution grovrth was that MTV's 
agenda for developing its service in Asia unrolled much more 
quickly than onginally planned. Brovm and his predecessor, 
Peter Jamieson— now senior VP of business development with 
MTV Networks in London— quickly tapped into Asian youth 
culture. The age of localization had 
dawned. 

However, localization is "just part of the 
picture," Brown says. "Customization is 
the word 1 prefer, and customization cuts 
across everything we do. What's the nght 
balance of international and local youth 
culture for each market? For example, cul- 
tural affinities, development of local music 
culture and regulation can play a role." 

Consider Malaysia, for example. In that 
trilingual mix of cultures, MTV broadcasts 
In Mandann, Indian and English, while also 
offering local programming with such 
Shows as "MTV Syok," a popular mix of 
Indo-Malay music and youth style featur- 
ing local bands and personalities. 

At the other end of the extreme is 
the Philippines, where local tastes 
mean MTV there is weighted heavily 
in favor of international music. "The 
Philippines IS the region's third- 
largest English-speaking audience, 
and they are passionate about 
Western music," says Brown. He is 
quick to point out that while MTV 
might get by in the market with sim- 
ply pumping out international reper- 
toire, locally produced shows such as 
"Flipside" and "Live And Loud" testily 
to the channel's commitment to 
street-level Filipino youth culture. 
"Part of our mandate is to expose 
local talent to the region and the worid," Brown says, point- 
ing to three "Unplugged" installments that have featured 
Asian artists: Taiwan's Harlem Yu, India's Colonial Cousins 
and Japan's Chage & Aska. 

There are still distnbution bottlenecks in the Asia market, 
Brown admits, that will limit the pace of MTV's expansion for 
years to come. India, for example, Is still a market where one 
television set per household is the norm, and the transition 
from black-and-white to color will continue for years to come, 
according to Brown. Simple reception capacity— black-and- 
white sets generally receive a standard eight channels. 

Continued on page 62 




Frank Brown, president of MTV Asia 
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MTV Latin America originally v/as launched In 
October 1993 as MTV Latino, a wholly owned 
venture of MTV Networi<s. In July 1996, MTV 
Latino was split into a Northern setvice, based 
in Mexico City and seen in Mexico, Central 
Amenca and the Canbt>ean: and a Southern service, based in 
Buenos Aires and reaching audiences in Argentina, Chile, Peru, 
Paraguay and Uruguay In late 1996, MTV Latino was lechhs- 
tened MTV Latin America and maintains its operafing headquar- 
ters in Miami. 

As a 24-hour Spanish-language networl<. MTV Latin America 
reaches more than 7.3 million households in 19 temtores. deliv- 
ered via satellite, cable and UHF terrestrial broadcasts. It Is avail- 
able via satellite m the U.S. as MTV En Espanol. 

MUSIC THE OFFICIAL LANGUAGE 

"Of MTV (Latin Amenca's] programming. 95% is done locally," 
says Tom Hunter, president of MTV Networks Latin America. 
"Except for a few awards shows, 'Beavls And Butt-head' and a 
few documentaries on intematlonal stars popular m the region, 
all of the programming is in-house. Also, the music mix is 
increasingly Spanish-language, now up to about 50%. 

"What led us to create two specialized services for ttie North 
and the South was the ability to 
program music that really makes 
the most sense for the key terrto- 
nes In the region," explains Hunter. 
"Local popular Latrno bands are 
really quite different in the North 
and the South. The two services 
allow us to start a band in its home 
temtory and cross it over, which 
happens a lot. 

"Even among the Ang)o reper- 
toires, the tastes are quite differ- 
ent," he says. "So we do totally Tom Hunter, president of 
separate playliStS that are CUS- MTV Networks tatfn America 

tomized for the regions we seaie. We 
do focus groups and research. We spend a lot of time In the 
region to find out wUat viewers wiant For almost one year now, 
all of the programming decisions have been made by key pro- 
grammers in Buenos Aires and Mexico City, instead of Miami. It 
really helps to be able to have the programming people run dcwn 
the street and catch a local band, and that is vital." 

Having regional offices, says Hunter, "altovs us to mn the two 
sen/ices independently as far as programming and to njn togeth- 
er where it makes sense for possible crossover acts. There are 
shows that are completely individualized for the service. It is the 
same name and the same concept, but the locally produced ver- 
sions are completely different in the North and the South." 

One example of this, says Hunter, is "MTV Afuera." 'The con- 
cept is about covering famous faces and places. The music 
selection is different, the hosts are different, and the locations 
are different. And the 'Top 20' countdown was ttie first and most 
obvious thing to change. About 30% to 40% of the countdovm is 
tf>e same on both [feeds] , but the songs are in different slots on 
each countdown." 

Another popular program is "Gustock," a cooking show pro- 
duced in Argentina with host Fabian. "He is a chef, and he gets 
rockers to come and cook their favorite recipes in a show that 

Continued on page 62 




THE MUSHROOM GROUP OF COMPANIES 
WOULD LIKE TO CONGRATULATE MTV ON 
THE 300 MILLIONTH HOUSEHOLD AND TO 
THANK THEM FOR THEIR CONTINUED 
SUPPORT OF OUR ARTISTS 
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TOMFRESTON 

Continued from page 50 

lcx;al and have done as well as we could at the time. Now we can 
take it even further. 

"It's still not like we have a feed for every block, but we are get- 
ting tfiere," he adds. "It makes for a 

much better product by virtue of the 
fact that we are better able to con- 
nect directly with smaller groups of 
people." 

Freston acknowledges that the rise 
of European competition in the form 
of vanous national music video chan- 
nels has helped quicken MTV's pace 
toward greater regionalization. 

'Competition is a fact of life," he 
says, "and when these national 
channels came on the scene with 
product catered to specific audi- 
ences, that was a viable competitive 




approach. You had to recognize that. That may have quickened 
our move toward regionalizing and, if it did, made us stronger 
faster. Competition is a good thing in that regard; you tend to try 
and get better. It makes life a bit more difficult, but in the end it's 
good: You keep competitive, and you don't lose that edge." 
Any dulling of its competitive spirit is not likely for the still- 
growing MTV, which is steadily expand- 
ing into previously untapped territories, 
"There are still a lot of gro«rth opportu- 
nities in this business," Freston says. 
"We're just getting started." 

Clearty, MTV today has come a long 
way from being laughed at by cable 
companies. 

"When I take two steps back and 
look around, it is pretty amazing," 
Freston says. "I mean, the sun never 
sets on MTV." ■ 
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Andre Mantovani. director of busi- 
ness affairs. MTV Brazil 



Brasil was launched in October 1990 arx) 

f today is seen in an estimated 15.5 million 
households, in ail of Braal's major cities, with 
distnbution via cable, satellite and terrestrial 
channels. The Portugese-language channel orig- 
inally was established via a licensing agreement with TV Abnl, a 
division of the Abril Group. In August 1996, MTV acquired from 
the Abnl Group 50% of MTV Bnasil Ltda., the production compa- 
ny that programs MTV Brasil. Headquartered in Sao Paulo, MTV 
Brasil IS the responsibility of Andre Vaisman, director of opera- 
tions, and Andre Mantovani, director of business affairs. 

"Dunng the '70s and '80s, there weren't any video clips in 
Brazil," says Vaisman. "W^hen MTV arrived in 1990, there were 
12 clips produced in Brazil 
that year. In 1996, there 
were 260 clips produced in 
the country. This quantity 
of videos reflects the resur- 
gence of Brazilian pop 
music. 

"In the beginning. MTV 
itself produced some clips, 
but after one year it 
stopped making videos, 
except for special pro- 
grams. In general, the average percentage of domestic clips In 
our progiiiniming is about 35% or 40%. But around the time of 
the Video Music Brasil [Awards) (VMBs), which lakes place in 
August, this average can reach 70?*. 

"MTV was important not only in the grovrth of Brazilian pop 
music, but also in Influencing the market, lay belting on some 
bands that later hit," continues Vaisman. "The biggest example 
of that IS Raimundos. which sprung up from an independent label 
and was completely unknovm. MTV 
decided to back the band, and today 
the group is a hit." 

Today, a great part of MTV's pro- 
gramming is produced in Brazil, MTV 
has shows such as MTV No Ar,' a 
daily news magazine with 80% 
domestic news; 'Baaaco MTV,' a 
vneekly talk show: 'Cine MTV,' a week- 
ly movie program; 'Semana Rock,' a 
weekly rock show; Moda Esporte 
Clube,' a monthly fashion program; 
'Rock E Gol,' a soccer tournament 
among Brazilian recording artists; and 'MTV Esportes,' a weeWy 
sports show. 

"Moreover, Brazilian music is winning more space all the time 
on MTV through a progfam called Territdrio Nackinal," says 
Vaisman. This program shows dips by Brazilian acts that are not 
necessarily pop or rock, such as Daniela Mercury, E 0 Tchan and 
Paulinho da Viola, among others. Those responsible for other 
[television channels] see the otps on Territiiio Nacional, and 
they end up programming them. So these clips are constantly 
gaining more airtime on TV. 

"Apart from assuming a role as a musical emissary, MTV also 
IS the only [youth-driven] station in Brazil," says Vaisman. "I 
believe the function of MTV is to create incentive and open space 
for national pop musk:." ■ 

Error Paiano Is Bllboanl's <x>nespondent in Brazil. 




Andre Vaisman. director 
of operations 
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MTV ASM 

Continued from page 56 

compared to 30 channels for a color set — will continue to 
hinder growth. 

While the easy distribution avenues have been explored 
and the channel digs in for longer-term growth, all this work 



on the ground is transforming MTV into a 
marketing force to be reckoned with in the 
region. Slowly but surely, MTV is making its 
presence felt as an entity for marketing 
music— particularly in southeast Asian mar 
kets such as Indonesia, Thailand, Malaysia 
and the Philippines. 

"The vibe from the labels is much stronger 
recently and growing stronger all the time," 
Brown says. "Our ability to impact the market 
at local levels is paying off" — a fact reflected, 
Brown believes, in an upswing in the quality 
and quantity of music videos being produced 
locally for Asian acts. 

In Indonesia, where ten-estrial broadcast- 
ing partner Anteve carries 39 hours of MTV 
Asia and Indonesia-specific programming 
each week into an estimated 3 million homes, MTV is enjoy- 
ing Its status as the premiere international music channel. 
Shows like "MTV Land," "Seratus Persen," "100% 
Indonesia" and "MTV Wow" testify to the channel's commit- 





Ml 



ment in that market. Brown is especially 
proud of the channel's accomplishments in 
the Indonesia market, and, earlier in 1997, 
in a gesture that indicated to the region that 
MTV's quiet distribution growth phase was 
finished, the network ran advertisements in 
media trade publications to herald the MTV 
Indonesia story. 

According to Brown, the future is here for 
MTV Asia; the channel is on track and redou- 
bling the efforts that got it where it is today. 

"The future? Look for lots more of the 
same," Brown says confidently. ■ 

Geoff Burpee is Billboard's Far East Bureau 
Chief. 



nmilATIN AMERICA 

Continued from page 58 

could be described as 'dormitory frat party meets rock 'n' roll,'" 
says Hunter. "There is this obsession with eggs and tt>ey are 
always throwing and breaking eggs, ^bu get to see musicians you 
see in videos all of the time in a totally new way, and it's fun." 

VWiile MTV Latin America's "Playa MTV" is an adaptation of 
"Beach MTV," says Hunter, "the U.S. version tends to be based 
in one locale, whereas we are always moving and we go to many 
different countries. 'Ski MTV' is shot in Argentina and Chile. 
Another show Is 'Mastermix,' a danoe show shot in clubs in the 
region on a weeUy basis. 

"Of course, there are the 'Unplugged' shows. We have done 
most of those here in Miami Beach." An "Unplugged" perfor- 
mance by BMG artist Santa Sabina detxrted June 18, the same 
day the album of the same name was released— the first such 
tie-in, says Hunter. 

"We have sponsored our first pan-regional tour with [Wcimer 
Mexico] Mexican rock act Cafe Tacuba in 16 countries. The band 
members are canying video cameras to document the event. We 
get a little scared, because you don't know what they are going 
to do, but they have hjn. 

"As for the music itself, I do not see a clear trend in the 
region," adds Hunter. "But in the continuing laboratory nature of 
our approach, we are always going to experiment." ■ 

John Lannert is Billboard's Latin America bureau chief. 
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MTV is programmed for a young audience, which is both 
Impressionable and influential. What are your thoughts 
on the balances tliat need to ba stiuck for that aildl- 

ence? 

The most important thing driving ojr product is the relationship 
we have with our audience. We have this great bond, and part of 
that is based on attitude — and young people wouldn't accept 
anything but that. And 
the attitude includes 
irreverence. But wtiat 
we try to do — and we 
try very hard— is to mix 
that irreverence with 
intelligence. It may not 
seem, from the non- 
viewer's perspective, 
that that's the case all 
the time. But that's 
what we try to do. mix 
the irreverence with 
intelligence. 

And then we take advantage, if you will, of this bond. And 
that's what the pro-social messages on MTV are all about. I get 
very excited talking about this. I wish I could do more. AIDS 
awareness and AIDS prevention is such an important issue 
internationally, particularly in Asia. When everyone in Europe 
was ignoring Bosnia, we programmed live out of Sarajevo and 




Roedy and Aerosmtth 



did live debates and tolerance messages. Then there's some of 
the more, perhaps, expected [issues] — environmentallsm, ways 
to quit smoking, drug-abuse prevention. 

And these are not themes that we make up. They are largely 
based on what's on young people's minds, and they may differ 
around the world. In fact, they do differ around the world. 

As someone who is older than your target audience, and 
a father yourself, do you see things on television In gen- 
eral that make you wince? 

Yes, very much so. I tend to lean more toward having it all on 
television and depending on the family unit to teach the princi- 
ples and maybe censor or screen in the home. But have tfie 
availability for those who want it. But yeah, I get not only shocked 
and appalled but fnghtcned when I sec some of the things that I 
see on television. In America, just watching daytime talk shows Is 
unbelievable. 

From a musical standpoint, MTV Networlts International 
is in a unique position, because of Its local programming 
and giobai reach, to help breal< artists around the world, 
particularly those from non-Angio-American marfcats in 
Europe, Latin America or Asia. 

I get accused of getting overly idealistic atxjut this. But one of 
the tilings that most excites me about this job is the idea of being 
much more diversified in your ongins of music. That's what MTV 
IS all about as a product, because— not only musically, but cul- 
turally — It's extremely diversified. 

The dream, and the thing that I've always gotten very excited 
about, is the idea of breaking out of Uie typical Anglo-American 
orgins of music, which have dominated world charts all tf)ese 
years. In Europe, particularly, we've increasingly seen more exam- 
ples of groups indigenous to a particular country. We worked very 
hard to support them, and, sure enough, some of them became 
popular throughout Europe. Then — the real icing on the cake — 
outside Europe as well. 

What needs to be underlined Is that we have been committed 
to this philosophically, and it's been an oljjectve; it's also some- 
thing that makes me personally very excited. However, [this inter- 
national artist development] is not anyvyifiere ctose to wtiere it 
needs to be. It's basically Europe to the nest of the world, but, ide- 
ally, it would be more Brazilian or Latin America to the rest of the 
world as well. For me, the dream would be a major intemational 
star coming from a countiy in Asia, or for tfiat matter, Russia. 
There's so much pent-up creativity. It's only a matter of time. ■ 

Thorn Duffy is intemational deputy editor of Bilitxard. 
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Southern region. 

MTV Latin America and Westwood One launch "Radio MTV" in 
16 countries throughout Latin America to an estimated 70 mil- 
lion listeners. 
lUNE 

MTV Latin America creates 'Premios MTV" (Music Awards) to 
honor excellence among Spanish-language videos. 
"Chage & Aska Unplugged" is the first "Unplugged" show pro- 
duced for MTV Asia. 

Harlem VI) is tlie first Tanvanese artist to record an "Unplugged" 
show for MTV Asia. 

Colonial Cousins are ttie first Indian artists to record an "Un- 
plugged" program. 
AUGUST 

Oasis records an "Unplugged" session in Londor>— but Liam 
Gallagher fails to take the stage. 
SEPTEMBER 
MTV Net\vort<&Viacom buys 50% of MTV Brasil. 
The "MTV Video Music Awards" broadcast reaches 2.1 million 
households on MTV Japan, a nevi domestic record for a cat)le 
channel. 
OCTOBER 

MTV Asia announces Measat & RIM distnbution partnership in 
Malaysia. 
NOVEMBER 

MTV Latin Amenca opens its offices in Mexico. 
The third "MTV Europe Music Awards" is held in London's 
Alexandra Palace, with "more star power than the Oscars," says 
one observer. 

MTV Networte Asia's distribution reaches 45 million. 
The second all-Japanese music program, "jp," is launched by IvITV 
Japan: the Japanese music mix on the channel reaches 12%. 
DECEMBER 

World premiere of "George Michael Unplugged" is filmed at a 
secret location in London. 

MTV Nstwiotte International co-ordinates ivoridwide program- 
ming for Wortd AIDS Day. The compilation program involves and 
is shown by all MTV channels around the wortd. 
IvITV Europe is distributed to 56 million households. 
MTV Latin America is distnbuted to 7.6 million households. 

1897 
lANUARY 

"Los Tres Unplugged," recorded t>y MTV Latin America, is the 
top-selling album of 1996 in Chile's largest record-store chain. 
MARCH 

MTV Australia is launched in a licensing deal with the owners of 
ARC Music Television. 
APRIL 

An agreement with Italian ten^trial TV networl< RETE A will txing 
MTV Into 12 million households begnning In September. 
MTV Japan is launched on digital direct-to-home platform. 
PerfecTV! and reaches 1.5 million households. Four new local 
shows are added, along vwth increased programming of 
Japanese music, now 25% to 30% of the total content. 
MAY 

• MTV Asia celebrates its second anniversary with distribution to 
50 million homes. 

JUNE 

• MTV Latin America is distributed to 7.9 million households. 
JULY 

• MTV In The U.K., a new channel of IVITV Europe, launches t 
million households. 

• MTV New Zealand launches with a licensing deal to 1 million 
households in a partnership with TVNZ. broadcast on one of 
only five terrestrial channels In the martseL 

SEPTEMBER 

• Ivrrvs new channel in Italy is launched to 12 million homes. 

■ MTV Networi<s International is distributed to a total of 300 mil- 
lion households woridwide. 

This special issue was reported and written by Thorn Duffy, Terry 
Heath and Chris White ir) London: Marilyn Gillen, Mellnda 
Newman and Michael BOrgi in New Vork; Brett Atwood in Los 
Angeles; Steve McOure in ToJiyo,' Geoff Burpee in Hong Hong; 
Christie Eliezer in Me/boume; Pablo Marquez in Santiago; Enor 
Paiano in Sao Paulo and Latin America bureau chief John Lannert. 
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dream (drem) n 



1 . A series of images, ideas, emotions and sensations 




« 



occurring involuntarily in the mind. 
2. One that is exceptionally gratifying, excellent, or beautiful. 

chaser (chasar) n 

1 . One that chases or pursues another. 

2. A drink, as of beer or water, taken after strong drink. 

pro*duc*tion (pra-duk'shan) n 

1 . The creation of value or wealth by producing goods or services. 



"images, excellence and strong drink" 




^^^^ 

Productions 



Contact: 



Tara Mullen 

88-90 Townsend Street 
Dublin 2 



Annabel Ridley 
145a Ladbroke Grove 
London W10 6HJ 



Tel: 
Fax: 



+353-1-671 9000 
+353-1-671 9008 



+44-171-229 7700 
+44-171-229 771 1 



Cot 



Whether you originate 20,000 hours of 
programming a year like MTV Asia, 
need a VHS dub of your latest 
commercial, or something in between. 

Four Media Company provides realistic creative and technical 
services to meet your commercial and production requirements. 



Four Media Company 
Los Angetes 

Contact : Bob Bailey 
Phone : (i) 818 840 7000 
Fax : (1) 818 842 4921 



Four IMedia Company Asia 
Singapore 

Contact : Tina )odhi 
Phone : (65) 420 2707 
Fax : (65) 220 0328 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Heat Is On For German Pubs. 

Nat'l Signings Produce 'Poker Game' 



■ BY WOLFGANG SPAHR 

HAMBUR(;— RuthlesH e()m|>etjti(m for 
authors, artists, ami catalogs ha^ bro- 
ken out amonj; fiermany's music pub- 
lishers, fueled by the national and inter- 
national success of the nation's domestic 
productions. 

For the first time since the early '80s, 
music produced in Germany accounted 
for more than half of all chart sales in 
the first six months of this year, accord- 
ing to Germany's trade organization 
BPW (Billboard BuUeUn, April 10). 
The promise of national chart 
success and the 
greater likelihood 
of international 
sales is leading to 
guaranteed advan- 
ces running into 
tens of millions of 
fll German marks. 
^^^iC9^r I After a round of 
^^1^ I acquisitions by 

MASCH major internation- 

al publishers in 
recent years, observers here are say- 
ing that the high prices being paid are 
a symptom of an o\'erheated market. 

Major publishers now account for 
more than 80% of the titles on the 
albums and singles charts, with 6MG 
UFA, EMI. and Warner/ChappeU con- 
stantly vying for top position. Last 
year, Warner/Chappell was the most 
successful publisher in terms of entries 
on the singles charts before being 
knocked from the position by BMG 
UFA in the first half of 1997. 

In some weeks, the major publishers 
have more than 30 singles on the 
charts. The losers are the small and 
medium-sized publishers who are bare- 
ly able to keep up in this million-dollar 
poker game. 

Dr. Peter Hanser-Strecker, president 
of the German Music Publishers Assn.. 
says that concentration and interna- 
tionalization haw enhanced competition 
over the past 15 years. "Times have 
become more difficult for small and 
medium-sized publishers," he says. 



The flat German record market is 
adding to the pressure on publishers to 
sign new artists and catali^. 

Hartwig Miusuch. managing director 
of BMG UFA in Munich, calls the situ- 
ation "crazy," with the high sums of 
money being exchanged dewid of any 
commercial sense. "Particularly when 
the market is flat," he says, "it is very 
dangerous to lure authors, arlist**, and 
producers away from competitors with 
guarantees without any apparent 
regard for their commercial potential." 

Masuch criticizes some lawyers, who 
convince authors and producers that 
they are capable 

«of gaining twice 
their existing 
guarantees while 
ignoring the fact 
that this destroys 
the working rela- 
tionship between 
the publisher and 
the partner. Says 
ENDE Masuch, "This is 

all happening at 
the expense of creativity and team- 
work." 

Under Masuch's management. BMG 
UFA has bought the Young Publishing 
Co. from internationally known pro- 
ducer Jack White, as well as artists' 
catalc^s, including the Cologne-based 
cult group BAP and Germany's leading 
rock gi'oup, Die Toten Hosen. 

Norbert M;isch, managing director 
of Warner/Chappell in Hamburg, also 
dislikes the poker-game market, say- 
ing that Warner/Chappell "refuses to 
get inwlved in negotiations for unreal- 
istic sewn-digit sums which the attor- 
neys demand for their artists and pro- 
ducers." He adds that "attorneys are 
trying to play the publishers ofT against 
each other." 

Says Masch, "I am not afraid of the 
com|x*tition. Our authors know that we 
protect them like members of a family 
and also supply considerable creative 
input." 

EMI Music Publishing "s recent 
acquisitions include the medium-sized 



Kick Publishing Co.. with titles by Her- 
bert Gronemeyer and Marius Muller- 
Westernhagen, among others; the 
Deshima catalog, with titles by Fool's 
Garden; the Libraphone Publishing 
Co.. with the world hit "Power Of 
Love"; and the folk-oriented Epos. 

It has also signed administration 
deals, including one with Alex Chris- 
tensen, who has had chart successes 
with U96 and R'n'G this year, and the 
Berlin-based owners of Turbo and 
Triple-M. 

Peter Ende. managing director of 
EMI Music Publishing, sut>scribes to 
the philosophy of 

P building up new 
acts with young 
producers. EMI's 
partnership ag- 
reements give pro- 
ducers a share of 
publishing pro- 
ceeds from their 
own titles. "This 
MASUCH fair partnership 

has always paid off 
in the past," according to Ende. "How- 
ever, the publisher's investment must 
not degenerate into a game of roulette, 
jeopardizing not only the company's 
money but ultimately also the existence 
of the authors for whom the publisher 
is responsible." 

Ende says that EMI has managed to 
build up a strong presence on the sin- 
gles and albums charts with national 
pi-oduct by carefully nurturing up-and- 
coming authors, artists, and producers. 
"It will continue to do this without 
resorting to any deals with speculators 
interested only in short-term gains." 

The managing director of Polj-Gram 
Songs, .loost van ()s, also behews that 
competition among the leading pub- 
lishing companies has intensified. He 
says that with acquisitions of solely 
German-language catalt^, which can 
primarily be axploited in the the (JSA 
region, it is doubtful whether the deals 
being demanded are commercially 
viable at all. Howe\'er, van Os considers 
(Coyithnied on fxiffe 9V 




Laura Pausini is congratulated by Warner executives at a recent showcase. 
Shown, from left, are Gerotamo Caccia Dominloni, president of Warner 
Music Italy; Mark Foster, VP of marketing, Warner Music Europe; Pausini; 
and Peter Ikin, senior VP of international marketing/artist development, 
Warner Music International. 

Steady Growth Keeps 
WM Italy Thriving 



BY MARK DE2ZANI 



MILAN— Warner Music Italy is cel- 
ebrating a first in the company's his- 
tory with six releases from domestic 
art"isU in the FIMI/Nielsen Top 25 
album charts during .July and August 
The result reflects a steady growth 
in the company's fortunes and a ten- 
fold increase in revenues in 12 
yeai-s— from $!) million in 198.5 to $90 
million in 1996. Last year the compa- 
ny also overtook Sony Music Italy as 
the leader in market share (21.69%), 
based on FIMI/Nielsen chart posi- 
tions. 

Warner Music Italy president Gero- 
lamo Caccia Dominioni, who is also 
prtisident of Italy's miyor-labels lx>dy, 
FIMI, points out that in a relati\'ely 
small market with limited growth 
forecasts, Warner Music Italy's 
expansion has been achieved through 
the acquisition of local label CGD (now 
called CGD-EastWest), inwstment in 
local artists, and his parent group's 
expansion of international repertoire. 

"The acquisition of CGD from the 
Sugar Music group in 1989 has been 



the largest factor in our growth," says 
Caccia Dominioni. who acts as manag- 
ing director of CGD-F.astWest "At the 
time, WEA was the newest interna- 
tional label on the ItaUan market, and 
CGD, which had the most valuable 
artist roster on the market, ga\'e us a 
comprehensiw and historic catalog of 
Italian acts. It also fitted in with 
WEA's international strategj' of cre- 
ating dual structures through the 
establishment of local EastWest labels 
in each territory." 

Continues Caccia Dominioni, "We 
gave our WEA label and the newly 
acquired CGD label two different 
achievable targets: WEA to build up 
its domestic repertoire and CGD to 
maintain and rt^new a strong domestic 
repertoire by signing emergent young 
artists and to open new international 
markets using our parent company's 
international infrastructure for our 
established stars, like Laura Pausini, 
Paolo Conte, and Umberto Tozzi. Italy 
is a natural repertoire source, and the 
process of globalization makes it easi- 
er now for different musical cultures 
(Continued on next page) 
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WAKE UP YOUR EUROPEAN BUSINESS 

A challenging oppurtunity has arisen for Artists, Labels and Catalogues to 
join the Bellaphon Group, who sell on the market Pop, Rock, Dance and Jazz. 



Midem Miami 8.-11.09.1997, Stand: 1 1 

Phone (from Inside) 4567 (from outside) 305-5350567 ; 
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Bellaphon Records -Head Office- Germany 
Mainzer Landstr. 87-89 • D-60329 Frankfurt/Main 
Tel.: +49 (0)69/2712-0 • Fax: +49 (0)69/27121 17 
E-Mail: bellaphon@t-online.de 
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International 



Islamic Hymns Hit Big In Malaysia 



■ BY ALEXANDRA NUVICH 

KUALA LUMPUR, Malaysia— A har- 
moniouB, rhythmic version of Islamic 
hymns from the Middle East has giwn 
this country its first half-million sell- 
er. 

The success of Warner Music (WM) 
act Raihan with its populist nasyid 
religious music is proof that commer- 
cial and spiritual values need not be 
incompatible, say observers here. 

Raihan's breakthrough has encour- 
aged other m^ors to sign similar acts, 
including Hijjaz (BMG) and Rabbani 
(EMI). 

Five years ago, nasyid music was a 
niche market. Albums were released 
on independent labels and sold at 
nighttime markets at low prices in the 
country's villages. "Raihan are the 
fruit from the seed we planted 15 
years ago," saj-s Wahab Yusof, manag- 
ing director of Telaga Biru, one of the 
pioneering indie labels that specialize 
in nasyid. 

Now, in 1997, nasyid is part of the 
multinational record company vocabu- 
lary. The first major-label release by 
Raihan is "Puji-Pujian" (Praise), 
which came out in February on Warn- 
er Music Malaysia. Raihan consists of 
Zarie Ahmad, Che Ahmad Idris, Abu 
Bakar Mohd Yatim, Nazrey Jonani, 
and Amran Ibrahim; their ages range 
from 24-28. 

Tony Fernandes, regional director 
of WM Asean and managing director 
of WM Malaysia, says, "Independent 
labels were selling 200.000 copies 
through nontraditional retail [ou^ide 
mosques] without marketing. What we 




did was take something that was 
always there and market it properly." 

AJan Robertson, marketing director 
of WM Malaysia, adds, "It was back- 
to-basics marketing. A song on radio 
and a video on TV Fernandes says, 
"We promoted it . . . not in the sense 
of spending huge amounts of money 
but in the sense of believing in the 
product. It was the age-old A&R gut 
feeling, based on a fresh-sounding 
product." 

Nasyid's transition from nontradi- 
tional niche to mass-market appeal is 
due more to keen A&R sense than 
market forces. It was Nasser Abdul 
Kassem, WM Malaysia's local A&R 
manager, who discm'crcd Raihan via 
producer/former ex-WM Malaysia 
artist Karahin Abdul Fattah. Togeth- 
er they worked on giving this classic 
Islamic song style a contemporary 
sound. "It was unheard of at the time. 
Nasser really put his head on the line," 
says Mark Lankester, marketing 
director of WM Indonesia, who at the 
time was attached to WM Malaysia. 

However, the Malaysian company 
encountered initial resistance from 
major retailers, who were reluctant to 



stock Raihan. Warner went through an 
Islamic wholesaler, Karyawan, and 
sold 30,000 copies. 

The album's title song garnered air- 
time and established retail began to 
stock it. Fernandes says. "We also 
timed it right^ — we released it during 
the [Islamic religious holiday] 
Ramadan month. Government televi- 
sion and radio .stations backed the act 
along the way, as it fit their image as 
'community builders.' Television sta- 
tion RTM aired Raihan clips on filler 
slots daily. It fit so neatly with their 
image that it was almost a promo for 
the network." 

Raihan advocates old-world family 
values and godliness, virtues with 
which the Malaysian government- 
owned media have always aligned 
themselves closely. "This is what we 
do, we sing songs about God. We don't 
just want to be a vocal group. We want 
to be role models," says band member 
Ahmad. 

Freddie Fernandez, producer of 
Muzik TV a locally produced prc^am 
broadcast by RTM that ran a special 
on nasyid, saj-s, "Raihan can connect 
on a popular level with their easy har- 
monies, and at the same time they 
have a strong Ireligious] connection." 

The one-step-closer-to-God persona 
has worked so well that the second 
Raihan album is slated for a year-end 
release, while the first is still selling 
steadily. Warner is also working with 
two more nasyid acts whose music will 
be released within the next six 
months. 

Raihan's success has already led to 
(ContwHfd on jHiffe 9S) 



STEADY GROWTH KEEPS WM ITALY THRIVING 

(Continued from preceding page) 



to cross borders." 

The Warner Music Italy artists 
recently on the Italian album charts 
refiect the cross sectk>n of domestic tal- 
ent signed to its two labels. 

The Neapolitan Mediterranean blues 
artist Pino Daniele has sold 600,000 
copies of his latest album, "Dimme Cosa 
Suceede Sulla Term" (Tell Me What On 
Earth Is Happerung) (CXlD-EastWest), 
according to the label. The album is now 
set for international release later this 
month. 

The Bologna-born rocker Ligabue 
has sold 500,000 copies of his double li\« 
set "Su E Giu Da Un Palco" (Up And 
Down From A Stage) (WEA). Pop 
singer/song writer/teen idol Nek has 
sold 400,000 copies of his album "Ijei Gli 
Amici E Tutto II Resto" (You, Your 
Friends And All The Others) (WEA), 
the Spanish version of which has 
reached the top five in Spain; there arc 
now plans to promote the album 
throughout Europe and Latin America 
this fall. 

Rap band Sottotono, with the album 
"Sotto Effetto Stono" (WEA), and 
songstress Paola Turci's album of cov- 
ers, "Oltre Le Nuvole" (WEA), have 
both soM more than 50,000 o^ies, while 
the marketing project "Viva Litfiba" 
(CGD-EastWest), featuring the best of 
the Tuscan rock band Litfiba (now dis- 
tributed by EMI Italy), reached the top 
five of the albums chart. 

"It is important to have a presence in 
each of the market sectors," says C^ac- 
da Dominioni. "It is equally important 
to work hard for each particular artist" 



CGD EastWest has set up a niche 
label, Urio, with eclectic signings 
including rock band Estra and jazz 
influenced singer/songwriter Vinicio 
Caposella. "Both CGD-EastWest and 
WEA now have a strong and diverse 
repertoire of domestic artists, which 
will ensure that our current strong per- 
formance is not a transitory phenome- 
non. We have achieN-ed our good results 
with domestic repertoire not through 
one mega-seller, but through many 
signings, which indicates continuity. 
Warner Music Italy has in its domestic 
roster 10 platinum and multi-platinum 
and eight gold artists," says Caccia 
Dominioni. 

Local signings accounted for 57% of 
the WEA Italy label shipments in the 
first six months of this year, compared 
with 30% in the same period last year, 
and 70% of CGD-EastWest shipments 
agmnst 66% for the first two quarters 
last year. 

Caccia Dominioni says that Warner 
Music Italy's revenues in the first half 
of this year have increased above the 
market average, with the WEA label 
doing exceptionally well. "We are 9% up 
against the same period last year in a 
flat market, which is estimated to grow 
3.1% in value this year against 1996, 
with no big difierence in the number of 
units shipped," says Caccia Dominioni. 
"This fiat market has seen net prices 
declining due to more competitive dis- 
counting practices. The maximum long- 
term market growth here in Italy is 
expected at between 3%-5%, and this 
will be due to planned medium- to long- 



term structural changes, such as an 
impro^-ement in distribution. High spon- 
taneous growth is unlikely here, as 
there is a low per capita spend on music 
[$101, and therefore a resurgence in 
consumer spending will not have the 
same explosn-e impact as in the U.K. or 
the U.S., where the per capita spend is 
closer to [$50]," he adds. 

In addition to changes in distribution 
in Italy, discount sales in hyper-markets 
arc beginning to take a significant mar- 
ket share (approximately 20%). As 
president of FIMI, Caccia Dominioni is 
owerseeing several planned initiatives to 
expand Italy's small music market. 
"FIMl's public relations role includes 
lobbying to achieve serious recognition 
at a political level for the music indus- 
try. We have high expectations for the 
launch of the Italian Grammy music 
au'ards this November [Billboard, Aug. 
161. Our anti-piracy initiatives, includ- 
ing the establishment of the FPM [Fed- 
eration Against Music Piracy! last j-ear, 
has had good results. The [Internation- 
al Federation of the Phonographic 
Industry! meeting in Rome in April 
[Billboard, April 12] highlighted the 
need for further toi^ new legislation 
gainst music pirates, and we are work- 
ing hard on the speedy approval of leg- 
islative proposals, including the ratifi- 
cation of the WIPO treaty," says C^cia 
Dominioni, adding that Italy signed the 
treaty la.st December but that it still 
awaits ratification by the government. 
"This will be a fundamental condition 
for the sur\ival of the music industrj'," 
he argues. 



newsline... 

HONG KONG-BASED EMI MUSIC ASIA VP of international marketing/ 
A&R John Possman is returning to Tokyo to take up the newly created 
posts of executive producer, A&R. at Toshiba-EMI and VP of EMI Music 
International. He will report to Masaaki Saito, Toshiba-EMI president 
For Possman, an American fluent in Japanese, the priority will be major 
domestic repertoire projects, says the company. Possman was former- 
ly at Sony in Japan, where he worked closely with Dreams Come True, 
a million-.felling act that recently signed a worldwide deal with Virgin 
Records America (Billboard Bulletin. Aug. 13). That relationship is 
thought to have been a factor in Possman's new appointments. Toshiba- 
EMI is setting up a new label. Virgin/D.C.T, to channel Dreams Come 
True product in Japan. GEOFF BUKPEE 

THE FOURTH ANNUAL KLASSIK KOMM, the classical music convention, 
takes place Sept. 26-28 in Hamburg's Messe. Organizer Musik Komm 
expects more than 5.000 visitors, compared with 3,000 in 1996. A full 
complement of about 160 exhibitors has signed up 
for the event, which will include a workshop session 
(titled "Between Elation And Strike Wave") bring- 
ing together U.S. and German orchestra musicians 
and managers to discuss working practices. A gala 
concert Sept. 27 at Hamburg's City Hall will fea- 
ture 180 musicians performing classical orchestral 
and chamber works and contemporary and experi- 
mental music, including works specially commissioned for five restored 
fairground organs. 




^^^^^^^^^^ 



BMG FRANCE GM Fabrice Nataf has left the compa- 
ny. Nataf. who headed the company's Ariola and 
Vogue imprints, refused to comment on his depar- 
ture, except to say that he has no immediate plans. 
He joined BMG in the early 19908 after several 
years at Virgin France, where he was label presi- 
dent. The move follows the exit earlier this year of 
former Disney employee Christian Thevenet. who 
was GM of BMG France's RCA label (Billboard Bul- 
letin, March 20). EMMANUEL LEGRAND 




VIRGIN RECORDS SWEDEN has launched a local version of its VC dance 
imprint, following similar projects in the U.K., Spain, 
and Italy. A disappointing period for Virgin Sweden 
on the dance front prompted the move, according to 
the new label's manager. Anders Melin. "We haven't 
had enough dance tracks up there in the charts, quite 
simply." he says. First releases on VC Sweden will be 
the singles "Embrace The Power" by Swedish DJ 
Melodie MC. featuring American vocalist Jocelyn 
Brown, and "Wanna Be Like A Man" by VC Italy artist Simone Jay. 
Both are due Monday (8). KEITH FOSTER 

PHILIPS MUSIC GROUP the Amsterdam-based classical unit of Poly- 
Gram, has appointed Richard Davies to the new post of international 
marketing manager. U.K. -born Davies joins from PolyGram Australia, 
where he was national sales manager. Philips Music Group, formerly 
Philips Classics, comprises the label of that name, contemporary imprint 
Point Music, and new age label Imaginary Road. MARK SOLOMONS 

MUSIC TECH '97, a two-day conference on the music industry and digi- 
tal technology, will take place Oct. 21-22 at the Ministry of Sound in 
London. The event, organized by the International Quality & Produc- 
tivity Centre, will tackle the technical and legal aspects of online deliv- 
ery and new software formats. Due to participate are speakers from 
the International Federation of the Phonographic Industry, MTV Net- 
works Europe. BBC Radio 1, and Internet music provider Cerberus. 

WEA RECORDS U.K. WILL RERELEASE Monday (8) Dutch-American rap- 
per Lucas Secon's "Lucas With The Lid Off" as a U.K. single, follow- 
ing the song's use in a current TV commercial in the territory for Weet- 
abix Advantage breakfast cereal. The song first bowed in July 1994, 
entering the "official" U.K. singles chart at No. 37. With vocalist Chard- 
el (Heather Rhoden), Secon is one-half of duo Sprinkler, which signed 
in March with Island Records U.K. Sprinkler releases its debut sin- 
gle, "Tinted Eyes." Sept. 22. MARK Solomons 

THE ENTERTAINMENT LASER ASSN. and the Production Services Assn. 
have teamed with the U.K.'s Loughborough College to offer what they 
claim is the first nationally recognized vocational-training scheme for 
technicians and management in concert promotion. The European Com- 
munity has provided a grant of 575,000 pounds ($925,000) from its 
Social Fund for the scheme, which will offer up to 12 courses in such 
areas as sound, rigging, lighting, and laser displays. 
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Apache Indian Builds Int'l 
Profile With 'Real People' 



When apache Indian re- 
leased his debut album, "No Reser- 
vations," in 1992 on Island Records 
U.K., the disc marked not only the 
arrival of a significant new talent 
but also the emergence of ragga 
music into the international pop 
mainstream. With seven top 40 
U.K. hits in five years 
and nominations for 
Britain's Mercury ^^^^ 
Music Prize and Brit 
Awards, Apache con- 
firmed his critical and 
commercial stature. 
He continued to build 
his following with his 
1995 set "Make Way 
For The Indian." 

"Real ftople," Apache 
Indian's third album, 
will be released this 
month in the U.K. and 
other international 
markets outside the 
U.S. The set finds 
"the original ragga- 
muffin" reaching a 
new level of melodic and lyrical 
sophistication, collaborating with 
producer Harjinder Boparai, a 
veteran of the Indian bkangra 
music scene in Britain. Apache 
also has established his own cus- 
tom label, Rajah Records, and 
signed a worldwide deal with 
Warner Music Sweden, a company 
whose A&R strategy has tradi- 
tionally reached well beyond its 
home market. 

"It was very important for him 
to deliver a strong album with a lot 
of influences, both from Indian 
music and, since he grew up in 
England, from Western culture as 
well." says Sanji Tandan, manag- 
ing director of Warner Music Swe- 
den. Tandon has known and 
watched the artist since 1991, 
when he was working for Warner 
Music in London. Sweden, of 
course, is not Apache Indian's pri- 
mary market, but Scandinavian 
airline SAS has already chosen the 
lilting track "Lovin' (Let Me Love 
You)," with its hook by Indian 
vocalist Sameera Singh, for a 
European television ad. 

Throughout his career, Apache 
Indian has been eager to reach 
international markets other artists 
seldom consider. He toured India in 
1993, playing to arena-sized crowds 
in six cities. (He subsequently cre- 
ated the Apache Indian Foundation 
to aid children in the country.) In 
1994 and '95, he played to huge 
crowds at the Reggae Japansplash 
Festival. "He is actually touring all 
the time," says Tandon. "He's going 
off to the Middle East, and then 
he's doing South America. He was 
in Suriname a couple of months ago 
for a huge festival.** 

"Real People" already has been 
released by Warner Music Canada, 
where Apache Indian has a strong 
following in Indo-Asian communi- 
ties. The album comes out Sept. 29 
in the U.K. An American tour is 
expected this fall, with a U.S. 
release for "Real People" to follow 
on a date still to be confirmed. 
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Stockholm records, home 

to the Cardigans, celebrated its 
fifth anniversary Aug. 28 with a 
bash at the Grona Lund amusement 
park in its namesake city, with per- 
formances filed for MTV Europe's 
"Live 'N' Direct" program. The 
party also was cybercast live on the 
Moonfire World Wide 
Web sites, hosted in 
S wed en and the 
U.S. (www. moon 
fire.se and www.moon 
fire.com). Stockholm 
Records was founded 
in 1992 as a joint ven- 
ture between Poly- 
Gram and veteran 
Swedish artist and 
music executive Ola 
Hakansson and has 
since achieved in- 
ternational success 
not only with the 
Cardigans, who have 
broken through in the 
U.S., but also with 
Army Of Lovers, E- 
Type, Stakka Bo, and others. 
Hakansson was subsequently pro- 
moted to head of the Stockholm 
Label Group, which releases all of 
PolyGram's domestic repertoire in 
Sweden. Along with the Cardigans, 
Stakka Bo, and E-Type, the birth- 
day concert featured upcoming 
artists Vacuum, Antiloop, and 
Speaker. 

Border crossings: The 

Hungarian folk group Muzsikas 
& MSrta Sebestyen has made it 
an artistic mission to give inter- 
national exposure to traditional 
Hungarian and Jewish repertoire 
found in the Transylvanian region 
of norlhwei^t Romania. One of the 
most memorable moments in the 
Oscar-winning movie "The 
English Patient." for example, is 
the Hungarian song that opens the 
film, performed a cappella by 
Sebestyen. The act's discoveries 
during its past journeys to Tran- 
sylvania have included songs and 
melodies that were once part of 
the region's Jewish community — 
a community all but obliterated in 
the Holocaust. A recent treaty 
between Romania and Hungary 
gives greater recognition to the 
linguistic and cultural rights of 
the Hungarian population in 
Romania. 

And this month, MuzsikAs & 
MArta Sel)esty^n will be permitted 
for the first time to bring their 
interpretations of Hungarian folk 
repertoire to Romania, with a six- 
city tour, beginning Sept. 17, of the 
country. The band will release its 
latest album, "Morning Star," on 
Hannibal Records Tuesday (9); it 
also will tour the U.S. in October 

Home & Abroad is a bhveekly col- 
umn spotlighting the activity of the. 
international mmic buninens and 
artists outside their honie rmrkets. 
Information may be sent to Thorn 
Duffu Billboard, 2S Ridg mount St., 
London, WClE 7AH. or faxed to 
>fI,-171-32S-2Jl6. 
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Retailers Criticize Indie Distributors 

But Suppliers Cite High Risks^ Low Rewards 



■ BY LARRY LeBLANC 

TORONTO— Canada's independent 
distribution sector has come under fire 
from Canadian music retailer.'t, who 
decry what they call its chaotic state. 
However, most companies involved in 
the field say it is a high-risk venture 
with little reward. 

Canadian music retailers* gripes 
with the independent distribution sec- 
tor include difficulties with fill; slow 
turnaround of orders; distributors 
often releasing only a portion of a rep- 
resented label's catalogs here; and dis- 
tributors continually balking at re- 
turned product, contending it was 
purchased from other sources. 

According to Brian Robert^ion, pres- 
ident of the Canadian Recording Indus- 
try Assn., the sector represents 15*^ of 
the country's $1.3 billion (Canadian) 
music retail market. 

"We get frustrated trying to do busi- 
ness with many of these [Canadian- 
based) distributors," saj-s Roger White- 
man, VP of product support at the 
78-store HMV Canada chain. "HMV 
would jump at the chance of having a 
good Canadian distributor of [interna- 
tional] labels with alternative, dance, 
and urban catalogs that would give us 
(highl fill and be capable of doing busi- 
ness the way we want to do it." 

Cam Mitchell, purchasing manager 
at Roblan Di-stributors, which handles 
the 74-store Sam the Record Man 
chain, says the biggest negative with 
Canadian -based independent distribu- 
tors is "you come across a title you 
think will do well, but you're not poai- 
ti\e whoeN-er you're trj'ing to get it from 
can really get it. So you go to different 
[distribution] sources. The first one 
that gets [the product] is the one you 
[ortler from). It's a lot of groundwork 
to go after a single title." 

Among the leading independent dis- 
tributors operating in Canada with 
domestic and international distribution 
rights are Koch International, Denon 
Canada, Trend Music Group, Outside 
Music, Page Music Distribution, Hol- 
borne Distributing, and Intersound 
Entertainment, all of which are in 
Toronto; Cargo Imports and Distribu- 
tion, Distribution Fusion III, Trans- 
Canada Archambault, and St. Clair 
Entertainment Group, all in Montreal; 
and Festival Distribution in Vancou\'cr 

With many of the independent dis- 
tributors here handling 50-100 labels 
each, many retailers suggest that some 
distributors aren't as efficient as they 
could be. "Their catalogs are enormous, 
and the>' can't warehouse tliat amount 
of product," says Mitchell. "You place 
your order, and then they place their 
order to [their] supplier. That takes 
time, and sometimes we're only getting 
25%-30% of our order We're constant- 
ly canceling back orders with [indie] 
distributors because of timing and fill 
problems." 

Dominique Zgarka, GM of Koch 
International, sa^-s, "Some companies 
hax-e too many labels and are not sup- 
porting [the product!- Their [salespeo- 
ple] go into stores and say, 'Here's my 
60 releases this week.' With no promo- 
tion or marketing to support it, much 
of tliat product e\'entually is returned." 

Miles Flood, president of St. Clair 
Entertainment Group, agrees that "it's 




not lack of sales which kills [distribu- 
tors], it's excessive inventory." With 
imjjorted labels, he says, "distributors 
have to give full return privileges to 
their customerf;. and if it doesn't sell, 
they're stuck with it. You've got to cut 
deals with labels so you minimize your 
risk, where the inventory risk is not 
yours. I won't carry European 
imports because 
those vendors 
won't sell to yo\i on 
a return basis." 

Victor Page, 
president of Page 
Music Distribu- 
tion, in which EMI 
Music Canada has 
a minority owner- 
SCHULLER ship interest, adds 
that keeping risk- 
taking to a minimum is essential. "MoM, 
of our [licensing] deals are on a con- 
signment basis," he saj-s. "That allows 
us flexibility in returning stock. How- 
ever, some of the bigger [international] 
labels will try to push you into large 
advances, and then they want you to 
buy product as well. That's risky." 

Lane Orr, head buyer with the 14- 
store A&B Sound chain, complains that 
many distributors attain Canadian 
licensing for distribution for an inter- 
national label but don't offer much of 
that label's catalog. "If we get an order 
from .something deeper (than a miyor 
title], you can't get it," Orr says. Dis- 
tributors are "getting pissed with us 
because we're going elsewhere and 
buying [product]," he adds. 

Several indie distributors, however, 
contend they are squeezed by the labels 
they represent to release as much 
product as possible in Canada, often an 
unprofitable situation for them. They 
also cite inventory cutbacks at most 
major Canada retail chains in the past 
18 months, which they say particularly 
affects them. 

"Most retail chains are computer- 
ized, and if a record isn't moving, it's 
out of there," says Zgarka. "Three 
years ago, we moved our focus away 
from deep catalog." 

Additionally, Allen Fox, president of 
Cargo Imports and Distribution, 
blames poor buying from traditional 
retailers in the past three or four 
years — coupled with increased compe- 
tition from nontraditional accounts — 
for the high percentage of returns by 
many distributors in the past year. 

"The impact a chain like Future 
Shop is having on [traditional music] 
retailers is big time," Fox says. 
"They're taking an awful lot of top 40 
[business] where there was low mar- 
gins but high wlume away from [tradi- 
tional music] retailers. The only way 
(music retailers] can conii>etc is getting 
their inventory levels lower. They can't 
send [product] back to the majors, 
which have them tied to a certain 
[returns] percentage, so they send it 
back to the little indies. 

"Cargo has been in business for 11 
j-ears, and for a decade we never expe- 
rienced more than a ^% return from 
our customers. During 1996, our 
returns were as high as 40%." 

Jim West, president of Distribution 
Fusion III, notes that high returns 
cripple independent distributors in par- 
ticular "You rely on receivables so 



much, and if you're paid in returns it 
hurtj<," he says. "Importing records is 
not like pressing a domestic record, 
where you don't bear your royalties 
until .vou've sold it. When you import, 
you jjay the [custom] duties, the ship- 
ping, as wvW as the price of the record." 

What works for Festival Distribu- 
tion, says president Jack Schuller, is 
keeping the company's catalog man- 
ageable and focusing on specific musi- 
cal genres, like folk. Celtic, children's 
music, and jazz. "It's no use having 
10,000 titles if you get 40% fill or 
worse," he says. 

"We've been very selective," says 
Lloyd Nishimura, president of Outside 
Music. "We've turned down most of the 
people who have approached us, 
because we can't support all those 
labels with the current resources we 
have. It's not as easy saying the more 
records we hax^e the more records we're 
going to sell. You want to put product 
into the stores which is going to sell 
through." 

C'argo Imports and Distribution has 
encountered its share of problems in 
the past year. "For far too long we've 
tried to be all things to all people, and 
we've failed miserably," Fox admits. 
"We carried far too many labels, but 
since May 1996 we've been whittling 
them down." 

Fox reports that Cargo exclusiwly 
represents 75 labels in Canada, down 
from 150 labels in 1995, while the com- 
pany's catalog has been pared from 
125,000 to "25,000 to 35,000 titles." He 
says, "Over the i>ast six months, we've 
also been re.stricting our import activ- 
ities, an area we also failed miserably 
with." 

Fox flatly dismisses recent industry 
rumors of Cargo closing. "We'w got a 
strung biick catalog, a strong conglom- 
erate of laliels [we represent], and last 
week my partner [Paul Allen] and I 
completed refinancing of the business." 
he saj-s. " We'vie signed a letter of intent 
whereby we will be affiliating our- 
selves with a fairly large multimedia 
company. It's too early to give 
specifics, but the company hasn't 
bought into [Cargo] at this point. It's a 
strategic alliance." 

Diwrsification has heljied some dis- 
tributors. Flood says distribution ac- 
counts for about 20*^^ of St. Clair Enter- 
tainment's total business. The company 
also produces special products, either 
custom lines for premiums or promo- 
tional lines for individual accounts. 

"We always look at what can we do 
with labels on the si>ecial products side 
of the business," he saj's. "Sometimes 
you can't release [distributed labels'] 
pnKluct in its current form, but you can 
produce midprice compilations. For 
example, we've sold a couple hundred 
thousand units of the A Celebration Of 
Blues' series, which features tracks 
from the Alligator, Stony Plain, 
Rounder, Black Top, and Blind Pig 
labels." 

Distribution Fusion Ill's West, who 
also operates the Justin Time jazz 
label, agrees with the need for dis- 
tributors to diversify. "I don't want any 
more catalog," he says. "I'm going to 
build Justin Time a lot more so I own 
something and make [money] from 
both ends [being a lal>el and distribu- 
tor]." 
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D'YOU KNOW WHAT 1 MEANT OASIS epic 
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STREET BOYS bmc 
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ONE HEADLIGHT THE WALLFLOWERS universal 
YOU WERE MEJUa FOR ME JEWEL lastyvlsi 
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AROUND THE WORLD DAFT PUNK virgin 


14 

15 
16 
17 


7 

11 
13 
16 
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HIDDEN PASSK3N TI.Pl.CAL nevf music 
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MEN IN BUUK WILL SMITH COLUMBIA 
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OASIS BE HERE NOW ERic 
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FLEETWOOD MAC THE DANCE vfarner 
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C U WHEN U GET THERE COOUO FEAT 40 THEVZ 
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SAMBA DE JANEIRO BELLINI virgin 

EVERYBODY (BACKSTREETS BACK) BACKSTREET 
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BACKSTREET BOYS BACKSTREET'S BACK jivc 
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DENMARK: 




EDITED BY DAVID SINCLAIR 

EMI-Medley has the juice to market a worldwide hit, and now it has a new R&B trio 
(called Juice) with which to make one. Denmark may not be the epicenter 
of R&B, but the three young Danish women, Maria Hamer, Lena Tahara, 
and Anne Rani, have cultural roots in South America, Sri Lanka, and 
Japan, while their soulful harmonies couki have come directly from Motown 
or New York's Harlem. The trio's debut single, "Best Days," has been a 
fixture on radio playlists for much of the summer. Its debut album, "Some- 
thing To Feel," was released in early August, and a worldwide launch is 
planned for later in the year. The album — which features a mixture of 
tracks, some written by the women themselws and others by outside writ- 
ers, including the ubiquitous Diane Warren — was produced by Carsten 
SoulShock, who has worked with Toni Braxton, Monica, Brownstone, 
and Boyz 11 Men. CHARLES ferko 

soi'TH AFRICA: The State Theatre in the capital city of Pretoria has traditionally been a bastion 
of apartheid culture and, until recently, has seldom showcased the creative talents of the coun- 
try's black community. Howe\'er, new life was breathed into the building when master saxophonist 
Zim Ngqawana blew into town for two concerts in August. Ngqawana, who has worked behind 
many gi-eat musicians, including Abdullah Ibrahim and Hugh Masekela, has just released an 
album, "San Song," with his Norwegian group San. The album, licensed from the Norwegian 
label Nor-CD by new South African indie Sheer Sound, is a mix of tracks penned by Ngqawana 
and San's Bjom Ole S<^berg. To promote it, the ensemble plans a spring tour of all the m^jor 
South African cities. While studying for a diploma in jazz studies at the University of Natal. 
Ngfjawana won a Max Roach Scholai-ship to the University of Massachusetts, where he studied 
with jazz legends Archie Shepp and Yusef Lateef. During his stay at the uniwrsity. Ngqawana 
was commissionefl to write a piece for the resident ensemble. The result was "Afrikan Emer- 
gency Suite," which featured him playing alongside Roach. "Max is my mentor and father," 
Ngt]awana says. "My time with him has made me realize the task we miLsicians have to keep alive 
the legacy created by artists like [inspirational South African pianisti Chris McGregor." 

UI.\NECOETZER 

FINLAND: A collaboration between two of the country's top act'^, RinneRadio and Wimme, rep- 
resents the latest example in a growing school of boklly ejqwrimental 
music emerging across Scandinavia. RinneRadio is Finland's lead- 
ing jazz band, while singer Wimme Saari performs free improvi- 
sations based on traditional i/oik chants, a style of unaccompanied 
singing that originated in Lapland. Together they have released an 
album. "File Under: Finnish Ambient Techno Chant" 
(Catalyst/BMG). Paradoxically, the country's bounteous lakes, 
forests, and open spaces have inspired an intense, ahnost claustro- 
phobic atmosphere consisting of insistent lieats tempered by 
Wimme's hypnotic voice and the soprano sax of Tapini Rinnc. 

Although the album comes from a different continent and culture, the ancient Lap sounds con- 
vey a timeless quality similar to that of the American Indian chants heard on the album "Sacred 
Spirit" (Virgin). Whether RinneRadio & Wimme can imitate the international success of "Sacred 
Spirit" remains to be seen, but the effect is mesmeric, as those who caught the Finnish act's 19% 
US. tour, particularly its gig at New York's Knitting Factorj', will testify. Nir.EL wiluamson 

U.KySOUTH ASIA: Given that people of South Asian descent make up the biggest ethnic minori- 
ty in the U.K., it was hardly surprising that the commemoration of the 50th anniversary of inde- 
iwndence of India and Pakistan went into overdrive in Britain during August There were numer- 
ous documentaries and music programs on TV Nation Records co-founder and Fun-da-.Mental 
member Aki Nawaz celebrated the label's nine j-cars of hard-edged releases by such acts as 
Asian Dub Foundation and Natacha Atlas with the WTyly titled compilation . . And Still No 
Hits." The Outcastc label took its London-based club format on tour in promoting it^ new com- 
pilation, "Untouchable Outcaste Beats," featuring such Asian artists as Anander Shanker and 
T J. Rehmi. And there were miyor concerts, including an ewnt called Unity '97, in Cardiff, Wales, 
where acts like Apache Indian, Dhol Foundation, and Kuljit Bhambra performed a combina- 
tion of music from the U.K. and the Asian subcontinent. Meanwhile, "Not Just An Asian Babe," 
a play about Asian women in the entertainment business, will run Sept 18-28 at Waterman's in 
London. The title would make an apt description of singer/songwriter Sabina, whose new 
pop/folk/soul style is likely to draw comparisons with artists like Des'ree and Tracy Chapman. 
Sabina's management is shopping for a record deal, armed with some impressive material co- 
written with various producers, including longtime Des'ree producer Ashley Ingram, kwakii 

IRELAND/SCOTLAND: The Irish/Scottish traditional group Boys Of The Lough, which celebrates 
its 30th anniversary this month, took its name from a reel recorded by renowned Sligo fiddle 
player Michael Coleman, who immigrated to America in 1916. The barid was started by three 
Irishmen. Robin Morton, Cathal McConnell, and Tommy Gunn, but there have been many 
[)ersonnel changes since then, and today's lineup is led by Shetland fiddler Aly Bain and includes 
McConnell (flute/whistle), Christy O'Leary (pipes/harmonica), Dave Richardson (man- 
dolin/button accordion), and Chris Newman (guitar), the most recent recruit. The group's lat- 
est album is "The Day Dawn" (Lough), which has been released in the U.S. under the title "A 
Midwinter Night's Dream" on Blix Records of Hollywood, Calif. The album includes Shetland 
reels, Irish jigs, a Swedish carol, a Swedish march, and an Eskimo melody called "The Green- 
land Man's Tune." Boys Of The Lough are visiting China this month. A U.K. tour in the fall will 
be followed in November by the group's 50th tour of the U.S. ken stewart 
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POP 



*THE DELTA 72 

The Soul Of A New Machine 

PRODUCER BoD Wes'on 
Touch And Go 1 82 

Hailing from Philadelphia, the Delta 72 
is an organ-grinding quart«t proffering 
a high-cholenterol brand of alterna-hip 
shake (though with none of the self- 
aggrandizing attitude of, say. the Jon 
Spencer Blues Explosion). "The Soul Of 
A New Machine" is the band's second 
Touch And Go platter, and a finer con- 
temporary collection of greasy grooves 
would be hard to find. And the range 
extends beyond party-stoking R&B 
ravers to moody instrumentals for the 
morning after. 

1997 NEW YORK RECORDING 
Tttc Boys From Syracuse 

PRODUCER^ Hugh Fordm 
DRG 94767 

Though hardly the neglected musical- 
comedy child that usually fills the bill in 
the now-classic New York Ciiy Center 
"Encoresl" series, Rodgers and Hart's 
delightful 1938 take on Shakespeare's 
**The Comedy Of Errors" now has a 
recording that sports for the first time 
the late Hans Spialek's original orches- 
trations, in which he knowingly caught 
the full joy of the score. Actually, there's 
a powerful group of participants at 
work here, too, from Rob Fisher's mas- 
terful handling of the Coffee Club 
Orchestra, to a cast that has the R&H 
spirit, to the sparkling studio produc- 
tion from Hugh Fordin and DRG 
Records. A thrilling Manhattan happen- 
ing each year is once again faithfully 
transferred to disc. 



COUNTRY 



'A^DEAN MILLER 

PRODUCER, Gregg B'Own 
OpIM NMhvlllt 31559 

Deun Miller in a compelling argument 
that songwriting skills can be inherited. 
On this debut album, the son of the late 
Roger Miller displays enviable writing 
chops. Evocative songs such as "Wake 
Up And Smell The Whiskey" (co-WTitten 
with Brett James) and the sell-penned 
current single "Nowhere USA" suggest 
that some classic country songs are on 
the way from the younger Miller. He's 
also got a pleasant, expressive singing 
voice that he knows how to use. 

RAVBON BROS. 

PRODUCERS: Don Cook & Tony Brown 
MCA 70014 

When Marty Raybon left the group 
Shenandoah earlier this year to form a 
duo with brother Tim, the pair's record- 
ing process was apparently hastened by 
their cover of Bob Carlisle's "Butterfly 
Kisses." That may account for the 
almost haphazard nature of this album, 
which does not take significant advan- 
tage of their harmony singing. Olivia 
Newton- John's vocals on "Falling" seem 
out of place. By and large, this is a col- 
lection of lackluster songs in which 
"Butterfly Kisses" emerges as the clear 
winner. 



SPOTLIGHT 




GIDON KREMER 
Asiof Piazzdla: El Tango 

PRODUCERS Peief Uenger. Jaques Morenlenbwni 
Nonesuch 79462 

As with thorns on the stem of a rose, 
the music of Astor Piazzolla envelops 
the ideal of beauty with the sharp prick 
of reality: great expectations mingle 
with painful memories, celestial 
melodies cavort with profane rhjlhms. 
Aside from PiazzoUa's many sublime 
recordings, it is hard to imagine his 
nuevo tango being interpreted with 
more emotive artistry than that of 
Gidon Kremer on "El Tango." The fol- 
low-up to the equally inspired "Hom- 
mage A Piazzolla" from last year, "El 
Tango" features the world-class Lat- 
\ian \ioUnist with his Astor Quartet 
and a brace of gut?st stars. Some less- 
er-known Piazzolla gems are highlight- 
ed — the dramatic "Rinasceni" with 
house-on-fire vocals from Milva begs 
special mention — as well as music 
motivated by the great man's niemory. 
Classical musicians worIdwi<le have 
taken to Piazzolla, but very few with 
the spirit and Insight e\ident here. 



RAP 



^ HURRICANE G 
All Woman 

PRODUCERS: vai.oui 
H.O.L.A. Recording 119341022 
Hispanic fly-gal rapper has returned 
to Planet Rap with a solo set whose 



VARIOUS ARTISTS 
Beg, Scream ft Shout! The Big 01' Box Of 
'60s Soul 

COMPILATION PRODUCERS David Goima-i. Rejjgn; 
Collins. James Austin & Gary Slewan 
Rhino 72815 

Six-CD hox from the reissue .special- 
ist label is a treasure-trove of 'fiOs 
soul clas-iies from the genre's biggest 
stars, including Sam Cooke, Ben K. 
Kitig, Sam & Dave, Smokey Rubinson 
& the Miracles, Otis Redding. Dionne 
Warwick. Ray Charles. Aretha 
I-Vanklin. Gladys Knight & the I'ips, 
James Brown, Marvin Gaye. the 
Supremes. the Temptations, and 
scores of others. Housed in a Innch- 
b(»x-style package with a carrying 
handle, each disc is held in a plastic 
tray that .slips into a 45-style record 
sleeve. Inside the box arc baseball 
cards that double as the collection's 
liner notes. Beyond the deluxe pack- 
aging, the set's appeal is the timeless 
quality of it.*; music. Many of the cuts 
set the standards for '60s R&B and 
inspired generations of future per- 



SPOTLIGHT 




MARIAN CAREY 
Butterfly 

PRODUCERS: vanous 
Columbia 

Pop diva Mariah Carey's latest opus 
shows her continuing to mature in 
her songcraft, her vocal delivery, 
and her overall musical approach. 
An album that images Carey as 
adult-oriented vocalist, sex symbol, 
and occasional rhythm/hip<hop styl- 
ist, "Butterfly" features the talents 
of such red-hot producers as Sean 
'*Puffy" Combs, Poke and Tone of 
Trackmasters, longtime collaborator 
Walter Afanasieff, David Morales, 
and Carey herself. Among the high- 
lights are lead single "Honey," which 
is made to order for rhythm-orient- 
ed top 40 outlets and has wide 
crossover potential beyond that 
base; the title track ballad, a roman- 
tic ode to independence; and other 
ballads, including "Fourth Of July," 
"Babydoll," and "Whenever You 
Call." A milestone record for one of 
the most successful and visible 
artists of the '908. 



confessional, spiritual, and experien- 
tial rhymes are spoken in English, 
Spanish, and Spanglish. In the past, 
the Boricua MC has rolled with the Hit 
Squad collective and rhymed on Red- 
man's single "Tonight's Da Night." 
Now she's doin' it by herself (with a 
little help from friends like Das EFX), 



formers, from Prince to Jamiroquai to 
Hoy?. II Men. A d(K:ument of its time, 
and a six-hour sequence of flawless 
music. 

CARMEN McCRAE 
Sings Lover Man 

REISSUE PRODUCER Micfisel Cuscuna 
Columbii/Legacy 65115 
This breathtaking effort is pre- 
sented as a tribute to Carmen 
McCrap's idol and older friend Billie 
Holiday, and it's not only one of 
McCrae's best albums but arguably 
one of the top modern-era vocal jazz 
albums ever It's hard to believe that 
it's never been on CD before: once 
again, hats off to Legacy for putting 
things right. The sound is gorgeous, 
and if the small accompanying group 
work — especially that of underrated 
pi an isi/ar ranger Norman Simmons 
and the damn-the-torpeiloes tenor 
work of Kddie "Lockjaw" Davis — 
doesn't gotcha, nothing will. Strap on 
the seat bell for "What A Little 
Moonlight Can Do"I 



SPOTLIGHT I 




OASIS 

Be Here Now 

PRODUCERS Given Morris & Noef Gallagher 
Epic 66530 

With the momentum of superstardom, 
the edge of notoriety, and a penchant i 
for catchy, well-crafted songs in their 
favor, the members of Oasis have 
already made a huge worldwide 
splash with their latest album. In 
addition to the smash single "DTou 
Know What I Mean?," "Be Here 
Now" is loaded with Noel Gallagher- i 
written tracks that are destined to ( 
keep the band in the public eye for j 
several months, including the Cheap j 
TVick-like "My Big Mouth"; the 
catchy, midtempo rocker "Stand By ' 
Me"; the soulful, psychedelic "F^de i 
In-Out"; the hjT>notic title cut; and the i 
anthemic "All Around The World." 
With their overt musical and lyrical 
references to the Beatles, these tunes 
are likely to touch a nerve in a public 
hungry for melody and pop songcraft. 
An album with unlimited potential at 
modern rock, mainstream rock, col- 
lege, and pop radio. i 



detailing her journey through the 
rough-and-tumble streets and into the 
industry, skillfully sharing the knowl- 
edge and female spirituality she picked 
up along the way. She speaks hardcore 
throughout, but she also shows she is a 
sensitive soul. 



^THE ED PALERMO BIG BAND 
Plays The Music Of Frank Zappa 

PRODUCERS BoD Q«ldef> & Ed Palermo 
Astor Place 4O05 

If IVank Zappa's fans ever feared that 
his music might fade away after his 
death, this jazz tribute by arranger/ 
saxophonisty guitarist Ed Palermo 
proves that FZ's music is ready to take 
its place in the American musical canon 
beside such composers as Duke Elling- 
ton and Charles Ives. Zappaphiles will 
sense a kindred spirit in Palermo, 
whose sense of humor and musicianship 
qualify him for this date. (He even lets 
a runaway snippet of "Dog Breath" 
invade his medley "Who Are The Brain 
PoIiceV/Holiday In Berlin.") Palermo's 
vibrant, sw inging ensemble features 
ftidemen Bob Mintzer and Mike Stern, 
plus Zappa alumni Mike Keneally and 
Dave Samuels. These bright, multi-tex- 
tured charts embrace FZ classics "King 
Kong," "Waka/Jawaka," "Peaches En 
Regalia," and "Twenty Small Cigars," 
but also such lesser-known pieces as 
the pastoral "Aj'be Sea." "We Are Not 
Alone," "Toads Of The Short Forest," 



and the instrumental opus "Little 
House I I'sed To Live In." 



NEW AGE 



^ KITARO 
Cirque Ingenieux 

PRODUCERS: Kilaro & Gary Barlough 
Domo 71022 

For years, the music of Cirque du 
Soleil's Rene Dup^r^ has been influ- 
enced by contemporary sjTithesizer 
composers. Now "Cirque Ingenieux," a 
theatrical version of Cirque du Soleil, 
goes to one of the sources. Kitaro 
scores this non-narrative story, but 
unlike his previous soundtrack w^ork, it 
has all of the Japanese synthesist's 
exotic trademarks. Occasionally bom- 
bastic with overwrought orchestrations 
and guitar leads, it's also poignant on 
"Winter Waltz," charming on the 
sewing machine cadences of "Costume 
Shop," and darkly magical on "Under- 
world." "Cirque Ingenieux" is certain to 
expose a new audience to this veteran's 
music. 



CONTEMPORARY CHRISTIAN 



PHIUIPS, CRAIG, AND DEAN 
Where Strength Begins 

PRODuCtRS: Pnil Naish, Dennis Mathosky, Paul 

Mint 

SUr Song 0156 

Randy Phillips, Shawn Craig, and Dan 
Dean occupy a unique niche in the con- 
temporary Christian industry in that 
they are not only singers and songwrit- 
ers but also serve as associate pastors 
at churches in their respective home- 
towns. The flocks back home should be 
proud of the trio's fifth album, a pleas- 
antly aggressive acoustic pop work. 
Highlights include the driving "Just 
One," the infectious title tune, and the 
power pop ballad "A Time Such As 
This." People who think they know 
PC&D need to check out this new 
release — it's like discovering an old 
friend one hasn't seen in a while. 



LATIN 



^KIO ABELHA 

PRODUCER: Paulo Juftqueiro 
WEA LJtlni 18075 

Appealing Spanish-language debut by 
beloved pop trio from Brazil spotlights 
Paula Toller's deliriously distinctive 
high voice sailing clear over pleasant 
batch of rootsy, and rather faithful, cov- 
ers of many of the hand's popular 
Brazilian numbers. "Como Yo Quiero," a 
huge Brazilian smash for the group in 
1985 with Spanish lyrics penned by Pre- 
suntos Implicados composer Nacho 
Cano, headlines a laundry list of poten- 
tial hits, including "En Medio De La 
Calle," "En Tu Lugar," and "Por Que 
Me Quedo Tan Sola?" 

8RIZUELA 
Estaciones 

PRODUCERS: Laureano Bri2i>ela, Jett Siibar. Siuce 

PolyOram Rodven 539011 

Catchy, unabashedly romantic ballads 
drenched with veteran baritone's sooth- 
ing vocal touch dominate an uneven 
label bow whose stiff, uptempo material 
seems awkwardly out of place. Nonethe- 
less, imiting love songs such as "La 
Proraesa De Volver" and "Yo Sin Tf," 
plus lovely English-language ode "The 
Promise," more than make up the dif- 
ference. 



VITAL REISSUES* 



Jll DIIBflOa SPOTLIGHT: Releiases deemed by the revtew editors to deserve special anention on the basis of mustcdl mefiland/orBilltxiard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec- 
MLDvIVIOb tions o< wcxte t)y one or more artists. PICKS (►): New releases predicted to hit the top half of the chart in the corresponding fomial. CRITICS CHOICES {* ); New releases, regardless of chart potential, highly recommended because of their musical 
merit-MUSIC TO MY EARS iJS)-- New releases deemed Picks whtch were featured in the "MiiSic To My Eais' column as tieing among the most sigr^ificant records of the year All altxjms comrnerctally availatite in the U.S. are eligible. Send revew copies to Paul Varna. Billboard, 1515 
Broadway, New Yor1(,N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard. 5055 Wilshire Blvd., Los Angeles, OA 90036. Send country albums to diet Fllppo, BillboanS. 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1614 Fem Valley Road. 
Louisvilte, KY 40219. Other contributors; Hawtock Nelson (rap/N Y.); Irv Ltcbtman (BnD«Jway/cabaret/N.Y); Brad BambargertclassicafN Y.); Drew Wheetef (jazz/N Y.). Deborah Evans Price (contemporary ChnstiarVNashvilte); Gordon Ely (gospel); iohn Diliberto(r»ewaBe). 
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^ JANET JACKSON Got 'Til It's Gone o a'ti 

PROOUCtRSt Jimmy Jam. Terry Lewi», Janet J»CkSon 
WRITCRS: J Hams Ml. T Lewis. R Elizondo Jr . Jom 
Mrlcheli. K Fareed 

PUBLISHERS: Black Ice, BMI; Flyie Tyme Tunes' 
StquomfSony/ATV lunti/lui MefCliant/Zomba Enter- 
pnset. ASCAP 

Virgin 12732 ICKSetle sin|ke» 

Apparently, 'tis the season for pop divas 
to explore edgy hip-hop territory. Like 
Mariah Carey's "Honey," this jam is a 
deftly structured study in subtle vocal 
stylinn and raw jeep rhythms. La Janet 
rides a prominent sample of Joni 
Mitchell's "UiK Yellow TVxi" with finesse 
and marked maturity. She's Joined by 
rap superstar Q-Tip, who floats a 
smooth rhyme or two. The understated 
tone of this single will likely puzzle the 
Jackson disciples at first, though repeat 
spins reveal a richly textured recording 
with the potisntial to linger far longer 
than a fast-burning pop song. An 
intriguing preview into the forthcoming 
album "The Velvet Rope." 

^ LL COOL J Candy (no Mv>ne usttat 

PRODUCER: not listed 
WRITER; iml luted 
PUBLISHER: not li^ed 
Def Jam 181 (12 inch unt\e} 
LL Coot J is a rarity. Unlike most of his 
rap colleagues, he can swerve from 
credible street fare into lightweight pop 
and back on the turn of a dime. On this 
preview into his new album, he hangs 
mostly on a bright mainstream tip, 
playfully bouncing atop a springy 
groove that is iced with portions of 
"Candy Girl" by New Kdition. His 
rhymes are rife with the macho lover- 
man imagery that has made his recent 
singles easy across-the-board hiLs. It's 
hard not to imagine "Candy" slamdunk- 
ing its way onto lop 40 playlists within 
seconds. 

^ WYCLEF JEAN Guantanamera u 301 

PRODUCERS; WyclH Jean. Jeffy "Te Bass' Duplessis 
WRITER; not listed 
PUBLISHER not lisled 
REMIXER Salaam Rem! 

Ruffhouse/Columbij 2358 ic/a Sony) icauetie single) 
Jean follows the hit "We Trying To 
Stay Alive" with a mad-catchy dissec- 
tion of the Santana chestnut. His slick 
lyrical flow is complemented by the 
guest vocals of fellow Fugee LaurjTi 
Hilt, Kamani Martey, Latin superstar 
Celia Cruz> and reggae upstart Beenic 
Man. The result is a jam with a fun, 
free-for-all vibe. Especially potent is 
Salaam Remi's reconstruction of the 
track, which is fattened by well-placed 
samples of "Roxanne, lioxanne" by 
U.T.F.O. There's no doubt that this will 
be an outta-da-box smasheroo. In fact, 
betting on how long it will lake before 
it tops the Hot 100 can now begin. 

^DJ COMPANY Forever Youns (4 08) 

PRODUCERS: Paul Strand, Stefan Deni. Louis Lasliy 
WRITERS. M. Gold, P Merlens. B. Lloyd 
PUBLISHERS Roll 8«d<Je, ASCAP 
Crave 2750 (c/o Sony) (c«i.sett<> imgte) 
"Rhythm Of Love" was a fine first sin- 
gle, but this NRGized interpretation of 
Alphavillc's timeless hit is the jam that 
wilt firmly establish DJ Company as an 
act to watch. Frontwoman January 
Ordu approaches the song with the rev- 
erence of someone who probably grew 
up listening to the original recording, 
adding dashes of distinctive, wislful 
soul. The familiarity of the chorus 
ensures top 40 altenlion. as do the 
track's urgent backbeat and candy-coat- 
ed keyboards. 



★ SHERYLCROW Hometd iu 

PRODUCER: Shciyl Ctow 
WRITER S, Crow 

PUBLISHERS: Wanief-Tametlane/Oid CroM. BMI 
A&M 00518 (ciuette sinstel 

After several rock-fueled singles. Crow 
drops the volume and tempo to a soft- 
rock tone for this harshly intimate tune. 
Her hushed, evocative vocal proves that 
ya don't have to shriek to stir a listen- 
er's emotions. In fact, her whispered 
line "my house is full of lies" is about as 
intense or powerful as an>thing you're 
likely to hear right now. She is support- 
ed by an accessible shuffie beat and gui- 
tar lines that mingle warm, acoustic 
threads w ith sharp, bluesy electric licks. 
Any station that played the hit "Strong 
Enough" has no excuse but to give this 
superior recording a fair shot. 

★ RUN-D.M.C. VS. JASON NEVINS It's Like 
That 14 09) 

PRODUCERS: Russell Simmons. Urry Smith 
WRITERS. L. Smith, J. Stmmons. D. McDanieis 
PUBLISHERS: Pfotoons/Rtistt Groove. ASCAP 
REMIXER Jason Nevins 

Sni:}e Communtcttlont 9065 (c;o PraMei icisseitd 

The lines dividing rap and dance music 
are momentarily blurred on this revi- 
sion of a Run-U.M.C. chestnut. Their 
rhymes are sew n into a forceful, house- 
infiected groove by underground club 
dynamo Nevins. who displays a palpable 
talent for combining hard-edged flavor 
with ear-grahbing hooks. Club DJs have 
already turned this into a dancefioor 
staple, with crossover radio mix-show 
programmers also banging it like crazy. 
It won't l>e long before folks can hear it 
during morning-drive hours. 

BEE GEES Still Waters (Run Deep) u O61 

PRODUCER: Hugh Padgham 
WRITERS B Gibb, R Gibb. M Gibb 
PUBLISHERS: Careers- BMG/Gibl) Brolfwrs, BMI 
Polydof 00535 ka^icMe ung't) 
The follow-up to the ballad "Alone" 
shows the brothers Gibb pumping up 
the tempo to a sleek, R&B-spiced funk 
pace that will please fans of the act's 
more disco-driven sound. Those har- 
monies are downright ageless, as e\i- 
denced in a chorus that beautifully illus- 
trates the precision of their delivery. 
The song kicks in once producer Hugh 
Padgham raises the volume of a wah- 
wah guitar riff in the mix, providing a 
perfect complement to Barry Gihb's 
lively lead vocal. However, a spunkier, 
more time-sensitive beat would ensure a 
successful run at top 40 radio. Perhaps a 
remix is in order. 

PRETTY POISON Let Freedom Ring (rw niKins 

PRODUCERS: Robtoie Tfonco, Vinct Corea 
WRITERS. Starling, Cooler. Corea, Tronco 
PUBLISHERS. Genetic/BCA/Troncosongs, ASCAP 
REMIXtHS; Prophets Ot Rage 
DCC/Sveng«ll Rene 96914 icjuntn tingici 
The act that is best knowTi for its '80s- 
era hit "Catch Me (I'm Falling)" valiant- 
ly aims to prove its continued commer- 
cial viability with this thumpy hi-NRG 
kicker- Singer Jade Starling is an 
assertive presence, belting as if her life 
depended on it. She is backed by the 
expected clanging bells, as well as by a 
tidal wave of futuristic techno key- 
boards. Loyalists of the group will 
delight in having new material, while 
novices will find it an engaging intro- 
duction. 



R & B 



^VERONICA Rise<3 56t 

PRODUCERS: Jellybean Benitez. 0-Moet 
WRITERS- A. Moody. Joya. M. Thompson 
PUBLISHERS; Mike Millions Universe/ Jumping Bean 
Songs. BMI; 3-I9-5I/Rhytlim Queen. ASCAP 
H.O.L.A. 41031 tcJa PotyGram) lea^Mlte single) 

"No One But You" was only a teaser for 
this engaging young woman's talent. 
With "Rise," she affirms that she is on 
the road to the kind of success of which 
long, illustrious careers are made. By 



turns, she is sassy and coy. breathing 
dimension into a song that would sound 
like meaningless jeep fodder in lesser 
hands. She is aided by the shrewd 
groove sensibilities of producers D- 
Moet and Jellybean Benitez — who 
makes a rare, yet wonderfully effective 
studio appearance here. Added pleasure 
is derived from a guest vocal by Fat Joe. 
who is a fine foil for Veronica's star- 
powered performance. 



COUNTRY 



MICHAEL PETERSON from Here To Eternity 

13.361 

PRODUCERS: HoCert Ellis Orrall. Josti Leo 

WRITERS M Peterson. R E Ortall 

PUBLISHERS: Wamei Tamenane, BUI. EMI-AfinVJkids. 

ASCAP 

Reprtat 8817 [era Wwner Bros.) (CD prortiol 

His top-three debut single, "Drink, Swear, 
Steal & Lie," helped Peterson quickly gain 
a reputation as countrj' music's next big 
thing, and this outstanding follow-up 
should add fuel to the fire. It's a well-writ- 
ten ballad, ripe with sweet emotion. Peter- 
son's vocal |)erfectly captures the warmth 
and feeling in the lyric, "I-Vum Here To 
Eternity" will not only be a huge radio hit, 
but it will also join the ranks of favorite 
wedding songs that have eternal appeal. 

★ KEITH PERRY When I Coukt Fly a tti 

PRODUCERS: Mike HollatxJswoitr-. Nelson Larvin 

WRITERS Stanley T. A. Whitney 

PUBLISHERS, lomM Songs/Sheturd s Gat^'Keaiunes, 

SMI 

Curb 8215 (CO prvnoi 

What a great record! When Perry's dis- 
tinctive West Virginia draw l envelopes 
this wonderful ballad, the result is magi- 
cal. Perry is a true stylist, and his perfor- 
mance resonates with sofl-sjMiken emo- 
tion. He's so l>etievaiiIo. He sounds like a 
man who has lived and breathed every 
word. The song is beautiful and contains a 
sentiment that the child in us all will 
instantly relate to. The end result is a 
record that should be a hit and gamer 
Perry same overdue attention Irom radio 
programmers. 

★ SHERRIE AUSTIN One Solitary Tear (3 4si 

PRODUCERS; ta Seay, WiJi Hamoeau. 
WRITERS S Ausim. S Mandile 
PUBLISHERS Reynsong, BML Magnatonc, SE5AC 
Arista 3099 loV BMG) ICD pnxnoi 

Austin Ls one of the most promising new 
female vocalists on Music liow. and this 
jKjignanl ballad also demonstrates her tal- 



NEW & 
NOTEWORTHY 

KACY CROWLEY Hand To Mouthvtlle 

(3.45* 

PRODUCER Oavs McNair 
WRITER: K, Crowley 
PUBLISHER; Suitkacy Songs. BMI 
Atlatltk 8262 (cassattE smp*! 

With the field of female singer/song- 
writers expanding by the half-sec- 
ond, it takes a unique lyrical per- 
spective and quirky musical 
presentation to stand apart from the 
pack. Crowley easily succeeds on 
both counts with this enticing peek 
into the album "Anchorless." She 
manages to weave intelligent, 
metaphorically clever words around 
u hook that is as sticky as cotton 
candy. All the while, she warbles 
with a freewheeling style that lands 
)*<m»»whi'i-f' hf'twoi'n Stcvip Kicks 
and Rachel Sweet. She is urged on 
by instrumentation thai reaches 
beyond the standard acoustic 
strumming (sharp ears will instant- 
ly pluck riut and appreciate the 
Wurlitzer piano that fleshes out the 
melody). A cool bet for modern rock 
and triple-A radio formats, though 
this winning effort probably works 
liest in a live setting. Look for 
(Trowley as she embarks on a 
nationwide promotional tour. 



ents as a songwriter She has a .^weet, \'ul- 
nerable quality to her voice that will draw- 
listeners into this sad ballad. The fragility 
in her tone and her delicate phrasing echo 
the heartbreak in the l\Tic and make this 
an outing well worth listening to again and 
again. 

MARK COUIE. AARON TIPPIN t JEFF WOOD 
fin Down Below 13 it) 

PRODUCER: Randy Scruggs 
WRITE^^S. M Com. S. Seagal 
PUBLISHERS, leiper's ForWHoneet/Snow bon. BMI 
Warner Bros. 8912 (CD pmmoi 
Written by actor Steven Seagal and Mark 
Collie, this song is from the soundtrack to 
the film "Fii-e Dowti Below." It has a 
smoky blues feel and infectious swampy 
tieat that is highly listenable. Collie, "Tip- 
pin, and Wood are each distinctive vocal- 
ists, and the interplay of their voices adds 
to the song's apiwa). It's hard to tell how 
this will hit country radio, but it's an 
intriguing record that deserves a listen. 



DANCE 



P' STEVE "SILK" HURLEY WITH SHARON 
PASS The Word Is Love (no rmmg u,tr<,t 

PROOUCtR; Slew -Silk- Hurley 
WRITERS 3 Hurley, M.Ooc 
PUBLISHERS: Silhtone Song&^lndasoul. ASCAP 
REMIXERS: Steve "Silk" Hurley, Kelly G, 
Silk EnterUinmefll 9701 n2 mch ungM 
Legendary house mu.sic producer Hurley 
is on the verge of his biggest dancefioor 
hit in a long time, thanks to a kickin' 
anthem that combines elements of old- 
school club sounds with trendy ideas and 
a heaping dose of soul. Pass is an excit- 
ing talent discovery, as she makes her 
debut with a shoulder-shaking vocal. She 
belts with the ea.«e of a .«;easoned veter- 
an, holding up extremely well against the 
track's hearty, potentially over|>owering 
percussion. The first single from Hur- 
lev's promising upcoming album, "The 
Voices Of Life." Contact: 70S-,S03-5002. 

SAM WALKER Just Can't Get Enou|h 16 201 

PRODUCERS: Gary Martin. Jonaltian Edwards 
WRITER: V. Clarke 
PUBLISHER; Sony, ASCAP 
REMIXERS^ Juprter, Sleaze Sisters 
2YX 66076 1 l2-incn s-ngiel 

Walker oozes with teen idol appeal on 
this handbag-swinging version of an 
early Depeche Mode hit. His boyish, 
almost giddy demeanor is a nice match 
with the track's bubble-gum instrumen- 
tation. Kadio may beckon for the original 
version, while tea-dance DJs will actively 
work the meatier and endlessly festive 
remixes by Jupiter and the Sleaze Sis- 
ters. 




LINDA EDER Only Love i4 1^) 

PRODUCER Ant Mardin 
WRrrtRS: Wildlwm, Knighlor* 
PUBLISHERS Broii> FlastvWa'Scara manga/Warner ■ 
Cnappell/Knighl Errant. ASCAP 
AUantk 8282 iciuettc ungiei 
Eder continues trying to transfer the 
kudos she's gathering from her run in 
Broadway's hugely successful "Jekyll & 
Hyde." This tune from her studio collec- 
tion "It's Time" is a ballad that slowly 
rises from a simple pianoi'vocal opening 
into a rumbling, appropriately dramatic 
climax. Eder will enjoy continued com- 
parisons to Barbra Streisand, even 
though she doesn't seem to be courting 
'em quite as much here as on preWous 
recordings. AC programmers are gonna 

go for thit*, whilt.> the truc'K'H muinntrcuin 

pop pro8i>ects will hinge on the results of 
forthcoming dance remixes. 

VENICE If I Were You (3 521 

PRODUCER not listed 

WRITERS: M. Itnnon. K. Lennon, S. Crago 

PUBLISHERS Gramp Frank/KippikcbThird Lug, ASCAP 

Vancuard 723 (CO s^iici 

The latest offering from the quartet's 

underrated album "Born And Raised" is 

a sunlit acoustic-pop toe-tapper that 

gains much of its fiiel from the group's 



seamless harmonies. In fact, it's easy to 
draw comparison to '70s light rockers 
like the Eagles and Crosby, Stills & 
Nash as Venice breaks into a caressing 
flow of "ooo's" and "aaah's" over the 
track's country-spiced arrangement. 
Actually, this mighty fine single would 
sound equally at home on country and 
AC stations. 

MICHAEL JOHNSON WITH ALISON KRAUSS 
Whenever I Call You FrierxJ 14 02> 

PRODUCERS: Vikto* Krauss, Michael Johnson, Gary 
Paczosa 

WRITERS: K Loggins. M Mancltester 
PUBLISHERS: Milkmon^/Manatt, Pfwlpt & Phillips, 
ASCAP 

Intersound 9287 (uss«ttE sing)e) 
Johnson and Krauss revisit the Kenny 
Loggins evergreen, transforming it into 
an intimate acoustic ballad. By doing 
this, they draw the listeners' attention to 
their owm charming voices, as well as the 
simple beauty of ttie song's melody. The 
slow pace will rattle those who are stuck 
on the original recording at first Howev- 
er, by the time you get to the sweet har- 
monica solo that clo.ses this version, 
you'll be hooked and wanting more. 



ROCK TRACKS 



^ ROLLING STONES Anybody Seen My Baby 

(4:081 

PRODUCERS: Don Was, the Oust Brothers, the Glim- 
mer Twins 

WRITERS: M Jagger, K Richards. K Lane. 6. Mink 

PUBLISHERS: Promopob 6 V,'Bunwle»<J 

Product ion s/PolyG ram Intemsttonal, ASCAP; Zawion, 

SOCAN 

Vlr^n 12746 (cassette sintlel 

The hotly touted "Bridges To Babylon- 
begins to seep onto radio airwaves with 
this smartly rh.vthmic rocker that boldly 
nicks the hook of k.d. lang's "Constant 
Craving" for its chorus. In any other 
case, such a move would he somewhat 
crafty and kinda cool. But from a band 
of the Stones' legendary caliber, one's 
creative ex|>ectalions are naturally 
much, much higher Mick Jagger's per- 
formance is inlriguingly restrained, 
white Keith Richards and Ronnie Wood 
swap a handful of tasty guitar riffs. Of 
the band's recent output. "Anybody 
Seen My Baby" is actually its most 
viable Hot 100 contender in many a 
moon. The fact that it's such a deriva- 
tive recording should spark an interest- 
ing discussion of the continued rele- 
vance of the top 40 format and its affect 
on even the must deeply entrenched 
entities. 

GEEZER Man In A Suitcase 14 09) 

PRODUCERS: Gee«r Butler, Paul NorthtieM 
WRITERS: G. Butler, P. Howse 
PUBLISHER: rwl Iillefl 
TVT 6020 (CO cult 

Are ya ready to bang your head? Black 
Sabbath's bassist Geezer steps solo with 
a slammin' anthem, riddled with 
assaulting guitars. This heavy metal 
veteran unleashes a w icked, rebel-yell 
performance that youngsters like Mari- 
lyn Manson would l>e wise to study. Fac- 
tor in a rush of air-punching beats and a 
fun, chantable chorus, and you have the 
makings of a rock radio smash. Count 
this opening cut from the excellent 
album "Black Science" as the latest step 
in the budding resurgence of metal in 
the mainstream. 

THE DEVLINS Heaven's Wall 13 43) 

PRODUCER: Pierre Marchand 
WRITER not lisled 
PUBLISHER: not Irsted 
linhrersal 1201 icJo Un>) <CD promo) 
It's amazing how much power can be 
packed in such a spare musical punch. 
The Devlins manage to trigger count- 
less mental images with only a few fuzzy 
rhythm guitar lines and a simple beat. 
The l.vrics are endearingly sensitive, 
and the chorus has the feel of a classic 
pop tune. Wise modern rock tastemak- 
ers are already beginning to embrace 
"Heaven's Walt." Shouldn't you, too? 



Q|^M%| CC" P'CKS( ►): New releases with (he greatest chart potential. CRITICS CHOICE (*): New releases, regardless of p(Mential chart action, which the reviewer highty recommenos because their musical merit. NEW AND NOTEWORTHY: Highlights new antj 
Olln^L^LOa developing acts worthy otattentkin. Cassette, vinyl or CO singles equally apfMopriate for morellian one format are reviewed in the category with the broadest audience. All releases available lo radio and/w retail in the U.S. are eligible for review. Send 
copies lo Larry Flick. Billboard. 1515 Bnaadway, New York, N.Y. 10036, Counlty singles should be sent to Deborah Evans Price. Billboard, -19 Music Square W., Nashville. Tenn. 37203. Conltibulors: Doug Recce (L A.) . Shawnee Smith (N.Y ) 
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TRAVIS TRIH: THE RESTLESS KIND OF 
VIDEO COLLECTION 

Warner Repnse Video 
50 minittti, tl4.98 

Warner Reprise pays tribute to the 
music video hits of Trilt, who unques- 
tionably is one of country's most 
entertaining superstars. This is his 
fifth longform video and a companion 
piece to the recording artist's gold- 
certified "The Retitless Kind" album. 
The video showcases Tritt's classics in 
this best-of collection, as well as 
newer tracks. Among the selections 
are "Helping Me Get Over You" (his 
current duet with Lari White); "Ten 
Feet Tall And Bulletproof": "Where 
Corn Don't Grow"; "Sometimes She 
Forgets"; and "Here's Your Sign," a 
duet with comedian Bill Kng\'all that 
Warner Keprise also is releasing as a 
video single. Unique to the video is 
previously unreleased performance 
footage and an interview with Tritt. 

FRANCESCO'S FRIENDLY WORLD: THE 
GIFTS OF CHRISTMAS 

Lynch SludiQS 

30 minul». $14.95 

Francesco and his animal friends get 
downright animated in this holiday 
tale. While Francesco tends to the 
task of decorating the church to cele- 
brate "a very special birthday," he 
takes the time to explain the Christ- 
mas story to his buddies using the 
fresco paintings on the chapel wall as 
the backdrop. And when the animals 
set off to find the perfect gifts for 
FVancesco, they learn one of the most 
important lessons of the holiday sea- 
son: Gifts given from the heart to 
those who really need them are the 
best gifts one can give. Also new in 
the series is "The Broken Cross," a 
treatise on friendship and cooperation. 

ANABELLE'S WISH 

Hallmark Home Enterlainmenl 
54 minutes, $14.95 

A tender holiday story based on the 
farm folklore that Santa gives animals 
the gift of speech for one day of the 
year, this video will help contribute to 
a campaign by producer Ralph 
Edwards Films to donate $1 million to 
the Make-A-Wish Foundation. A calf 
named Anabelle, born on Christmas 
Eve, befriends Billy, a boy who lost his 
ability to speak after he was caught in 
a fire as a young child. Anabelle's 
greatest wish to is to share her special 
gift with him so he may overcome his 
fears. The calf also tries to keep Billy 
from being taken away from his 
grandfather by a stingy aunt. The 
video boasts the voices of Jerry Van 
Dyke, Cloris Leachman, and Jim Var- 
ney, plus a country-tinged soundtrack 
featuring Alison Krauss, Beth Nielsen 
Chapman, and Randy Travis, who also 
dons the narrator hat. A long list of 
cross-promotions, including tie-ins 
with the six new Golden Books that 
feature Anabelle, guarantee plenty of 
exposure for this gem. 

SECRET OF ANASTASIA 

UAV Cni^Ttainmenl 
63 minutes, $12.99 

This fictional story about the youngest 
daughter of Romanov emperor Czar 
Nicholas II and Alexandra is an 
adventure story that entertains and 
teaches a little Russian history as 
well. Vi'hen her parents and older sib- 
lings are killed in a purge, the young 
princess is left on her own without a 



clear idea of her family lineage. She is 
also unaware of the fortune that later 
awaits anyone who finds her and 
returns the Romanov empire to the 
Russian throne. Gradually, Anastasia 
regains her memory and sets out to 
prove her identity with the help of 
four walking, talking musical instru- 
ments who help her keep her head 
when times get tough. The animated 
video is packaged with a CD sound- 
track featuring songs from various 
UAV Gold videos. 

CHOICES COUNT! 

LyncK Slufl.os 

45 minute), $14.95 

The sequel to the educational "Kids 
For Character" again taps the appeal 
of celebrity-driven programs that sup- 
port a good cause. Tom Selleck hosts 
this program, which is aimed at help- 
ing arm young children with knowl- 
edge to make wise choices and consid- 
er the consequences of their actions. 
Lending support to the proceedings 
are popular characters from current 
edutainment programs "Bananas In 
Pajama.1," "The Big Comfy Couch," 
and "Wishbone," as well as children's 
recording artist/Lyrick family member 
Joe Scruggs and entertainer Eddie 
Coker. The characters participate in 
unique sketches and music videos that 
put children in various decision-mak- 
ing situations and help provide guide- 
lines for making choices count. 



BANDWAGON 

Directed and written by John Schultz 
Starring Kevin Corrigan, Lee Holmes, 
Matthew Hennessey, Steve Parlavec- 
chio 

A Cinepix Film Properties release 
Opens Sept. 12 in major markets, 99 
minutes 

"Bandwagon" attempts to fol- 
low in the footsteps of such films 
as "The Commitments" and "That 
Thing You Do!" But its lack of 
originality places it far behind its 
predecessors. 

The film chronicles the short- 
lived career of Circus Monkey, a 
garage band from Raleigh, N.C., 
that has big dreams and little tal- 
ent. 

Front man and songwriter 
Tony (Lee Holmes) looks like 
Christian Slater and has all the 
youthful angst of the late Kurt 
Cobain. His songs are an outlet to 
get over a painful breakup with a 
woman named Ann, and his self- 
esteem is so low that he performs 
with his back toward the audi- 
ence. 

At the opposite end of the spec- 
trum is drummer Charlie 
(Matthew Hennessey), a confident 
dreamer who spews out forget- 
table viewpoints on anything that 
pops into his head. 

Wynn (Kevin Corrigan), the 
aloof guitar player, seeks peace 
by fishing in the local lakes 
around Raleigh. 

Eric (Steve Parlavecchio) is the 
rebel bass player with no place to 
go. After being fired from his job 
as a grease monkey and on the 
run from a local bookie and drug 
dealer, becoming a Circus Mon- 
key is an easy way out of town. 

Although the band's debut at a 



E-l-E-l YOGA 

Mystic Fire Video 

38 minutes, $14.95 

It might seem a stretch to think chil- 
dren can sit still long enough to reap 
the benefits of a yoga session, hut this 
program, from one of the veterans of 
the new age lifestyle and fitness 
movement, offers a formula that 
might just work. This live-action pro- 
gram offers routines that combine 25 
yoga postures with breathing tech- 
niques against the backdrop of a col- 
orful farm setting. Renowned yoga 
teacher Max Thomas as Yogi Oki Doki 
and his buddies Kasla the Rooster 
and How Now the Mooooo Cow lead 
the routines. There's also a little yoga 
Q&A and lots of fun musical inter- 
ludes that are propelled by toe-tap- 
ping bluegrass music from the Witch- 
er Brothers Band. Contact: 
800-292-9001. 

THE LOST CHILDREN OF BERLIN 

*4E Home Video 

SO minutes. $19.95 

Anthony Hopkins hosts this documen- 
tary about the 1994 reunion of the sur- 
vivors from the last Jewish school to 
be shuttered in 1942 in Berlin by the 
Nazi Gestapo. The program is a lesson 
that surpasses anything a textbook 
could offer. Current interviews with 
the survivors about their experiences 
are interwoven with archival film 
footage and photos that paint equally 



local frat party ends in a fist fight 
before Tony can sing one verse, 
tour manager Linus Tate, played 
by Doug MacMillan, later agrees 
to help after seeing the group in 
a local club. 

He puts them on a grueling 
road tour, which he says is the 
real survival test for any band. 
Linus is supposed to be a low- 
level hitmaker, but the character 
is reduced to being a weirdo who 
reads a dictionary while traveling 
from gig to gig in the van with 
the act. 

On the road. Circus Monkey 
gains some radio attention and 
confidence, Tony no longer turns 
his back to the audience, the 
group's single gets played on the 
radio, and Rival Records books 
the act on its big tour of up-and- 
coming bands. At this point, they 
can taste a record deal. 

But the momentum doesn't last 
long, as nerves begin to fray and 
the road takes its toll. The infa- 
mous Ann makes an appearance, 
and when she takes an interest in 
Charlie, Tony's spirit is broken. 
To make matters worse, Rival has 
big plans to change the group's 




Matthew Hennessey, Lee Holmes, 
Steve Parlavecchio, and Kevin Corri- 
gan are members of fictional band 
Circus Monkey in "Bandwagon." 



haunting stories of the tragedies and 
inhumane atrocities the children were 
subject to. The heart-wrenching remi- 
niscences are tempered by the 
absolute joy on the faces of the former 
classmates, many of whom were 
reunited for the first time after more 
than 50 years. 

COURT TV: COPS ON TRIAL 

WinStar Home Entertainment 
50 mtnutes, $14.98 

The most recent incidence of police 
brutality in New York sets a chilling 
stage for this video, the first WinStar 
tape (0 come out of the company's new 
alliance with Court TV. Straight from 
the cable network's "Trial Story" 
series, this video examines the 1994 
case of New York vs. Peter Del-Deb- 
bio, a police officer who was tried for 
firing five bullets at an undercover 
officer in a subway station. The court- 
room drama is peppered with inter- 
views with lawyers and other 
"experts" in the field who call atten- 
tion to the roles racism, brutality, and 
rampant urban fear could have played 
in the incident. 

HALLOWEEN: THE HAPPY HAUNTING OF 
AMERICA 

Chuck Williarns Productions 
50 minutei, $24.95 

This is one Halloween story that isn't 
out to scare the daylights out of view- 
era. As kitschy and creative as home- 



look and sound. But don't worry, 
no one sells his soul to the devil 
record company. 

Like its subject, "Bandwagon" 
is a little movie with a big dream. 
Director/writer Schultz says in 
the production notes that he 
wanted to be a rock star and was 
the drummer in a college band 
called the Connells. It appears 
making this movie was the next 
best thing. 

Schultz delivers some witty and 
interesting dialogue, but the 
characters are stereotypical and 
lack depth. 

Some plot lines also fall short. 
The creative conflict the band has 
w*ith the record company, for 
example, looks like it was lifted 
from the Johnny Bravo episode of 
the "The Brady Bunch." 

While capable and appealing, 
Holmes, Corrigan, and Parlavec- 
chio aren't offered much of an 
acting challenge here. 

Hennessey, however, is disap- 
pointing. He fails to make the 
transition from Sierra Club tree- 
hugger to an angry guy who is 
about to see his dream go up in 
smoke. He wants to be angry but 
comes off as whining most of the 
time. 

The soundtrack, which is per- 
formed by another band, features 
some catchy, upbeat pop songs 
written by Greg Kendall. It's a 
good thing, because you hear 
them over and over throughout 
the film. The soundtrack will be 
released on Milan Records this 
fall. 

Overall, "Bandwagon" isn't a 
bad movie, but, like its subject, it 
doesn't survive the road trip. 

EILEEN KITZI'ATRICK 



made costumes and shoestring pranks, 
the video is a joyful tribute to the tra- 
dition of Halloween and the unique 
place the holiday has taken in the 
American experience. A brief history 
of classic Hollywood monster images 
segues into a collage of visits to mod- 
ern-day haunted houses, costume 
shops, movie sets, and Main Streets 
around the country. Additionally, 
thoughts about Halloween are provid- 
ed by such spooky types as Alice 
Cooper, actors Robert Englund and 
Doug Bradley, Boris Karloff's daugh- 
ter Sarah, and historians. A treat for 
collectors. Contact: 800-472-4791. 



ENTER'ACTIVE 

BY BRETT ATWOOD 



C0UNTRY.COM 

t^ttp ; WW- countrycom 

Country music fans will not be disap- 
pointed in the appropriately named 
country.com, which is the most compre- 
hensive country music video-themed 
site on the Internet. The site contains 
complete clip playlists for TNN and 
CMT, as well as downloadable audio 
and video song samples. It also con- 
tains expanded programming and 
scheduling information on the chan- 
nels. Non-music content on the site 
includes information on TNN's motor 
sports and outdoor-themed program- 
ming. In addition, there is information 
on Nash\nlle's Opryland USA and the 
historic Grand Ole Opry. Get your 
boots on and start clickin'. 

L0VE4ONEAN0THER.COM 

ttttp7/wwrw tov«4oneanotherxoiTi 

^ has been notoriously quiet to the 
press over the course of his colorful 
career. But a visit to the Artist's offi- 
cial World Wide Web site reveals that 
the musician does indeed have a lot to 
say. In an often stream-of-conscious- 
ness manner, the purple one spouts off 
about his charity, the media, and, of 
course, about his new four-disc release, 
"Crystal Ball." The site contains gener- 
ous sound samples from the soon-to-be- 
released album, which is available only 
through a toll-free number and the 
Internet. While most artist sites are 
notoriously dry and defunct of any 
direct input from the artist, 
Iove4oneanother.com clearly comes 
straight from the source. Now that <?■ 
has a way to speak directly to his fans 
via the Web, it isn't likely that he'll 
keep quiet. 



AUDIO BOOKS 

BY TRUDt MILLER ROSENBLUM 



RUNNING WITH THE DEMON 
By Terry Brooks 
Read by Kate Burton 

Random Houu AixJiotwoki 
4 hourt (abridged), $24 
ISBN 0-G79-460S7-8 

Brooks, the author of the best seller 
"The Sword Of Shannara," offers a 
richly imaginative fantasy here. The 
story takes place in a world similar to 
our own but with elements of magic 
that only certain people can see. In the 
town of Hopewell, III., two parallel 
events are occurring. One is a strike at 
the steel factory and the second is an 
invisible battle of good and evil, as a 
demon targets the town. The demon 
uses the town as a tool in his mission to 
destroy the world, using the townspeo- 
ple's anger as a starting point. The 
only hope for Hopewell is the young 
heroine Nest, who can see magical 
creatures, and John Ross, a mysterious 
stranger who has come to town. Kate 
Burton reads in a low, evocative voice, 
differentiating the characters' voices 
enough but not overacting the parts. 
Her style is to let the story tell itself, 
and it is very effective. 



O N iMi: SCREEN 



HOME VIDEO: All new titles released at setl-ttirough prices are eligible. Send review copies to Cathenne Applefeld Olson. 622 Oakley Place. Alexandria. Va, 22302, ENTER'ACTIVE: Send review copies to Brett Atwood, Billboard. 5055 Wilsnire Blvd.. Los 
Angeles. Calif. 90036, BOOKS: Send review copies to Eileen Fitzpatrick. Billboard. 5055 Wilshire Blvd.. Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum. 202 Seeley St., Brooklyn. N.Y. 112 18 
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LATIN MUSK 




expectations 

As MIDEM 

L/\TIN DtbmB 

Planners anticipate sun, synergy and 
much music at the Miami confab. More 
than 100 acts are scheduled to perform. 



BY JOI 



LAI 



I ERT 



The ongoing territorial ex- 
pansion of the Reed MIDEM 

A Organization is taking the 
noted trade-management 
firm to Latin America and the 
Caribbean for the first time this 
year. 

Actually, the first annual MIDEM 
Latin America & Caribbean Music 
Market will make its debut Sept. 
8, not in Latin America, but rather 
at the Miami Beach Convention 
Center. 

However, the four-day trade 
show will focus on record industry- 
related activities pertaining to the 
region. 

More than 100 artists from Lat- 
in America, the Caribbean and 
Spain are scheduled to perform 
showcase sets, including famed 
Spanish songstress Ana Belen, 
Argentina's esteemed singer/ 
songwriter Fito Paez, Brazil's 

Cantimted on page LMQ-6 



New Faces: 

Who's Hit And 
Who's Coming 
To Bat 



Freshman and 
sophomore efforts 
keep coming — 
ona connecting. 



m 




Jordi 



ost I.aiino record 

I labels u(ili/e the 
Ibtirili (|uarter and 
its imporlanl holiday season 

to maximize sales via releases trom blockbuster product 
lioin superstar acts. 

This year, of course, will be no dilTcrent — there is a 
boatload of i)ij;-nanie pnKUut slated to drop between 
September and November. However, numerous record 
companies are also shipping albums by new artists for 
whom ihey hope lo eslablish a market presence for the 
beginning of U)9H. 

In addition, the fourth quarter is an optimum period 
lo hit connnercial stride with sophomore albinns by baby 
acts who've demonstrated promise with (heir initial (-Ds. 

In the L".S. Latino market, the big sales story of the 
year for new artists is Clharlie Zaa's Sonolux/Sony CD 
"Sentimientos." An album containing 10 two-song med- 
ley covers ofKatino evergreens — each of which was given 

Cmlmiifd tm page I.M(1-I2 



The Powers Of 

iNOEPENOENCE 

Throughout Latin America, non-major labels are 
profitably serving niche markets — with every- 
thing from New Age and skate-rock to cumbia 
and polka-meets-salsa. 

With the notable exception of Colombia, major 
lalxrls historically have reigned supreme over key 
markets in Latin .Vinerica. 
Yet the indie market continues to sur\'ive, and in some 
cases, thrive. Brazil, tor instance, is home to nearly 100 
indie lalx-*ls which trade in a broad assonmeni of nnisic, 

CotUmued on page LMQ_-I6 
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FONOVISA 



CORPORATE HEADQUARTERS: FONOVISA MEXICO; 
7710 HASKELL AVENUE CALZADA DE TULPAN #3000 

VAN NUYS, OA 91406 COLONIA ESPARTACO 

818/782-6100 • FAX 318/782-6162 DELEGACiON COYOACAN 

MEXICO D.F 04870 



FONOVISA ARGENTINA: 

AVENIDA EDUARDO MAOERO 1020 

PI SO -fM 

CAPITAL FEDERAL BS. AS. 
BUENOS AIRES. ARG. 



FONOVISA CENTROAMERICA 

GALERIAS DEL ESTE #8 
CURRIDABAT 

B3STA RICA 
RICA 



cehM^rk 




(011525) 327-2183 FAX (011525) 679-9710 (011541) 312-5630 FAX (011541 1 =15-5335 J01 1506) 224-1906 FAX (011506) 224-0836 



The 
New 
Album 



In 

Stores 
September 
29th 

a- 
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Year-To-Date 
Latin Music 

Charts 



rlif recaps in this Latin Miisic 
Quarterly show year-to-clate perfor- 
matice on Hot Latin Tracks and the 
Billboard Latin 30 from the begin- 
ning ot the chart year (Dec. 7, 1996, 
issue) through the August Hi 
Billboard. 

The Hot Latin Tracks lists reflect 
accumulated detections, as moni- 
tored by Br(>a<lcasl Data Systems, 
tor each week that a song appears 
on the chart. Likewise, the recaps 
from The Billboard Latin 50 show 
accumulated sales units, as compiled 
by SoundScan for each week an 
album appeared on the chart 
(including weeks that the chart is 
not published in Billboard). 



The results from the first half of the 
year differed only slightly from the 
first-quarter tabulations that ap- 
peared in the Latin Music Quarterly in 
May. 

Fonovisa remains the top Billboard 
Latin 50 label, followed by EMI Latin, 
Columbia, Ariola and PolyGram 
Latino. Sony, which had placed fourth 
in the first-quarter tallies, has been 
divided into three imprints based on 
pop, tropical/salsa and regional 
Mexican music categories. 

Sony remained the top distributing 
label and distributor, thanks in great 
part to Julio Iglesias' smash Columbia 
title "Tango," a pop-flavored tango 
disc that accounted for 40% of Sony's 
total album sales. "Tango" is still the 
top seller in the latest year-to-date 
chart. 

EMI Latin moved into second place, 
past Fonovisa as the top Billboard 
Latin 50 Distributing Labels chart on 
the strength of its prosperous distrib- 
ution pact with Monterrrey, Mexico's 
regional Mexican giant Oisa. In addi- 
tion, Disa rose from fifth to fourth on 
the Hot Latin Tracks Labels chart, 
which continues to be dominated by 
Fonovisa. 

And as Fonovisa heart throb En- 
rique Iglesias remains top dog on the 
Hot Latin Tracks survey, a recent 
Fonovisa signee, Los Temerarios, has 
emerged with the No. 2 song, "Ya Me 
Voy Para Siempre." 

At retail, Selena still casts a strong 
presence nearly 2'/z years after her 
death. The Tejano queen's two hit 
albums, "Siempre Selena' and 
"Dreaming Of You," occupied the 
third and fourth slots, respectively, of 
The Top Billboard Latin 50 Albums. 




The Billboard Latin 50 Albums 

Po». TITLE— Arti«— label 

1 TANGO — Julio Iglesias — Columbia 

2 VIVIR— Enrique Iglesias — Fonovisa 

3 SIEIMPRE SELENA— Selena— EMI Utin 

4 DREAMING OF YOU— Selena— EMI 

5 ENRIQUE IGLESIAS — Enrique Iglesias — Fonovisa 

e PARTIENDOME EL ALMA— Grupo Limite— PolyGram Latino 

7 MACARENA NON STOP— Los Del RIo-Ariola 

8 PIES DESCALZOS— Shakira— Sony Latin 

9 THE BEST OF THE GIPSY KINGS— Gipsy Kings— Nonesuch 
10 NADA ES IGUAI -Luis Miguel— WEA Lalina 



The Billboard Latin 50 Labels 

Poe. LABEL (No. Of Chartad Albumal 

1 FONOVISA 1261 

2 EMI LATIN 131) 

3 COLUMBIA (11 

4 ARIOLA 110) 

5 POLYGRAM LATINO (5) 



The Billboard Latin 50 Distributing Labels 

Pas. DISTRIBUTING LABEL INo. Of Chartad Albuma) 

1 SONY 1341 

2 EMI LATIN (381 

3 FONOVISA 126) 

4 BMG (13) 

5 POLYGRAM LATINO (9) 



The Billboard Latin 50 Distributors 

Pos. DISTTIIBUTOR (No. Of Chaitad Albuiiial 

1 SONY 134) 

2 INO 135) 

3 EMD (38) 

4 WEA (15) 
B BMG (14) 
e PGD (9) 

7 UNIVERSAL (5) 




Hot Latin Tracks 



Pot. TrrLE— Artitt— Labal 

1 ENAMORADO POR PRIMERA VEZ— Enrique Iglesias— 
Fonovisa 

2 YA ME VOY PARA SIEMPRE— Los Temerarios— Fonovisa 

3 PIENSA EN Ml — Grupo Mojado — Fonovisa 

4 SOLO EN Tl — Enrique Iglesias — Fonovisa 

5 JUGUETE— Grupo Limite— PolyGram Latino 

6 ASI COMO TE CONOCI— Marco Antonio Soils— Fonovisa 

7 EL DE5TINO Juan Gabriel/Rocio Durcal— Ariola 

8 PALOMrTA BLANCA— Michael Salgado— Joey 

9 OUIEN PIERDE MAS— Bronco— Fonovisa 

10 NO PUDE ENAMORARME MAS— Los Hgras Dal Nona— 
Fonovisa 



Hot Latin Tracks Labels 



Po<. LABEL (No. Of Chartad Tracktl 

1 FONOVISA (631 

2 EMI LATIN I34| 

3 POLYGRAM LATINO (13) 

4 DISA (111 

5 SONY (20) 




Fai\iai\/isA 



Hot Latin Tracks Promotion Labels 

Pos. PROMOTION LABEL (No. Of Chartad Tracks) 

1 FONOVISA 1701 

2 EMI LATIN (46) 

3 SONY 148) 

4 POLYGRAM LATINO (151 

5 BMG (11) 



Sony Music Entertainment Inc 
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RUBEN GOMfZ 

National television appearances Include Sabado 

GIgante, Caliente. Ocurrlo Asi 

"Me Vuelves Loco" video on Onda Max and The Box 

Maragnnent: OASH Enleftainment. Houston. TX 281 2809037 
Bookbis: William Mofns Afienc). Los A^igetes. CA 3ia85&H«)99 
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MIDEM LATIN 

Continued from page LAfQ-/ 

redoubtable Paralamas and Jamaica's venerable reggae star Sugar 
Minott. 

Complementing the showcases will be six industry panels, set to cover 
issues varying from copyright protection to the marketing and promo- 
tion of Latin music. 

Iwo keynote speeches will be delivered by Manolo Dfaz, president 
^^^^^^^^^^^^^^^^^^^^ of PolyGram International Latin 
^^^HHjH^MHj^^^^^^l America, and Michael Greene, 



A Bolero Bash, Manoella's Mujeres 
& Trevi's No-Show 



MARIBEL SCHUMACHER, VP 
marketing. Warner Music Latin 
America, says the company is 
cranking up the promotional 
machiner)' for the five discs to be 
worked in the third and lourih 
quarters: "Romances" by Luis 
Miguel, released Aug. 12; "Mas" 




Luis Miguel 



by Alejandro Sanz, released Sept. 
4; an untitled album by La Ley. 
release date. September; "Suenos 
Li'quidos" by Man^, release date, 
Oct. 10; and "Es Asr by Ricardo 
Montaner, release date Oct. 28. 



What's more. Schumacher is 
high on a November disc by 
Spanish singer/songwriter/actor 
Miguel Bose. 

"These are priority albums, and 
they all are going to be released 




La Ley 



with a lot of muscle," says 
Schumacher. 

Much of Luis Miguel's CD will 
be set up by "Micky" himself, as 
the Mcxiain singing idol embarks 
on a two-month Latin American 
tour Sept. 12 in Las Vegas. Still, 



Schumacher says she set up his 
record with a pre-release press 
campaign aimed at building a- 
wareness of the title. Also, Luis 
Miguel made several TV appear- 
ances on Anglo shows such as 
"Entertainment Tonight." 

Sanz, unlike with previous 
releases, will work Latin America 




Mand 



first, before going back to his 
native Spain. Schumacher notes 
that Sanz's appearances on radio 
and TV "have a definite cause- 
and-effeci [relationship] on his 

C.ontinuM on ptige IMQ-Ifi 



in late July, Reed 
MIDEM announced! 
that 171 compa- j 
nies from 24 coun- i 
tries had confirmed 
their participation | 
at the inaugural \ 
MIDEM Latin 
America show. 
Some 2,500 i 
attendees were J 
expected. 




Ffto Paiz 



president/CEO of the National Academy Of Recording Arts & Sciences 

( \ ARAS). 

Reed MIDEM chief executive Xavier Roy explains his company's ven- 
ture into Latin America by commenting that "We are always responding 
to needs and changes in different regions of the world, and we have the 
expertise and reputation to meet those needs and changes. 

"For example, in 1995 we launched MIDEM Asia. We had underst<x>d 
that Asia was a big market in terms of economy and population — with 
nearly 3 billion people and less than half of them are 25 years old. So we 
started MIDEM Asia, and we have been very pleased with ihe results." 

YOUTHFUL AUDIENCES 

Though Latin America is home to about a sixth as many inhabitants 
as Asia, the population is also very youthful. What's more, says Roy, 

Continued on page hMQS 



NMPA tiene el placer de participar en la 
primera conferencia de Midem Latino y en 
La Conferencia de Musica Caribena en 
reconocimiento a la importancia del 
crecimiento de este mercado. 



NMPA is pleased to participate in the first 
Midem Latin America & Caribbean Music 
Conference in recognition of this important 
and growing market. 

Global delivery & global protection. That is NMPA's goal. 



Nalional Music Publishers' Association 
& The Harry Fox Agency, Inc. 
711 Third Avenue. New York. NV 10017 
Phone: 212-370-SJ30 

Fax: 212-953-2384 
hllp://www.nnipd.or^ 

Fox Agency Singapore 
10 Anson Road, « 17-24 International Plaza 
Singapore 079908 
Phone: (65)222-6988 
Fax: (65)222-9600 

The Fox Agency Internalional, Inc. 
I4F-3 Capital Commercial Center 
No. 81 Cheng Teh Road, Section 2 
Tapei, Taiwan, R.O.C. 
Phone: 8S6-2-559-8770 
Fax: S86-2-S59-8771 
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Changing History, Evading Taxes, 
Building Museums 



THE BRAZILIAN TAX authority 
Receita Federal is investigating 
concert proinnters tor possible lax 
evasion. !( seems conceri promot- 
ers have been understating the 
monies paid oui tor big-name c<m- 
ceris. particularly tliose involving 
internatiunal artists. Authorities 
heheve ibe promoters are under 
reporting payouts 
as a means oflow- 
ering their lax- 
able income. Rio 
de Janeiro pro- 
moter Dellarte re- 
cently was con- 
victed of tax eva- 
si4)n and lined 
S'iSO.OOO. Mid- 
sized Bra/ilian acLs 
tvpically charge 
5.000 reais ($5,000) for a perfor- 
mance; higher-profile artists can 
receive anvwhere hom 20,000 to 
80,000 reais. 

According to Rra/ilian newspa- 
per Folha be Suo Paulo, the con- 
tract for a KISS concert in 1994. 
called for the band to receive 
10,000 leais— about i>0*/f of the 
fee charged by popular Kahian 
band E O Tcban. 




News that tax oHicials would 
investigate other promoters 
caused a stir in the concert busi- 
ness in August. One promoter. 

who talked on the 
condition of anon- 
imity, says that if 
tax crackdown 
does (Kcur, "The 
whole promotion 
business involving 
international acts 
will have to be 
lefornuitated, he- 

cause it will be 

impossible to make 
a profit. " Concert piomoiers in 
Brazil customarily pay an assort- 
ment of taxes tliat can account for 
■iOVc of the total cost ol staging a 
show. 

$ $ $ 

MUSICAVISION. A SLBSID- 
IAR\* imprint of (Chilean televi- 
sion station TVN. which puts out 
compilations in tandem with TV 
shows, ha.s just issued a compendi- 



um, "L'n Tributo A Queen." 
Material Iroin the multi-artisi set 
will be employed as a musical 
backdrcjp for a new lA'N soap 
opera titled "lie lac..." Music- 
avision will su|)port the colledion 
with high-powered TV promo- 
tional campaigns. 

.\mong other packages from 
.Musicavision is a September set of 
tropical music. "l.os^Tropi Bail- 
ables 21 (Irand^s Exilos." Up- 
coming comp!lati{)ns include an 
andiologv of popidar rock titans 
from the '8()s, such as Charly 
Garcia and Miguel Mateos, plus 
Chilean kk k ads and a bolero 
collection <lubbed "Cebollo" ("On- 
ion"), because ilu- songs are sad 
tunes that e\oke ie;us. ()ther com- 
pendiums in the planning stages 
are a set of ranc hera iniisic, along 
with a new album by iropical 
singer Diego Rodriguez, a former 
background singer with Adrian Y 
Los Dados Negros. 

$ $ $ 

I HE MEXICAN RECORD indus- 
try continues to retover nicely 
from the economic slump of the 
past two years. Many new acts 
Conltniu-d on {uigf /.Af(J-22 



MIDEM LATIN 

(-ontinufft (iimi fitif^f /j\/(J-6 

whereas Asia is a "mo.saic of different cultures and different tastes, Latin 
/Vmerica is one big market. So when you have success in Colombia, you 
hope to replicate the same success in other countries in the region." 

While Reed MIDKM's thrust into Latin America was spearheaded by 
Roy, division director Christophe Blum and artistic director Bernard 
Batzen. Roy notes that the idea for the MIDEM Latin American show 
was first suggested to him in 
1995 by F-duardo Baulista, pres- 
ident of Spanish authors-and- 
publisliers societv SGAE. 

Reed MIDF.M then under- 
took a marketing study to deter- 
mine the interest, and viability 
of such an event. One year ago, 
Reed MIOF.M announced the 
launch of Ml OHM Latin ^Vm- 
erica. 

Miami was chosen as the ini- 
tial site because, as Roy tells it, 
"professional studies show that 
Miami is the capital of Latin 
America. The studios are there, 
the artists are there, the media 
are there. And nearly all of the 
major companies in Latin 
America have their offices in 
Miami." 

At press time. Reed MIDFM announced that 171 companies from 
24 countries had confirmed their pailicipalion at the inaugural 
.M 1 HKM Latin America show. Roy was expecting 2,500 attendees to the 
event. 

GLOBAL PARTICIPATION 

"We have good repri-senlaiion from luusic publishers atid record pro- 
ducers," stales Roy. "Major record labels are participating with booths or 
without booths. But they will have their international marketing meet- 
ings during Ml DEM Latin America." 

Moreover, the three U.S. performance scKieties — ASCi.AP, BMI and 
SESAC — are staging their Latin music awards shows during MIDEM 
Latin America. 

As for representation by country, Roy says there are inany attending 
companies from Latin .American countries, such as Brazil. Mexico, 
-Argentina and Colombia, as well as from the Caribbean. Spain and 

Cantmued on pttge LMQ-IO 
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^ songs Ct/^ 




Take a closer look al BMG Song? (US Latin), 



.4? 



6" 



and you'll see the bigger picture. We're an 
integral part of BMG Music Publishing - the 
fourth largest and fastest growing musK publisher 
in the worid It's where>o« utmt to be! You'll 
have all the powr of a full service, international 
organizalian that can lielp take ywt music and 
yw career all thewav'to the top. And whether 
you're melting tlie charts or you've only just 
b^un, you'll receive the utmost in pensonai 
attention. It's no wonder that, in less than tvw) 
veats, BMG Songs (US Latin) has signed some 
of the hottest names in the djTiamk: Latin 
market, including El General, Billboard's 
Bm/ Rat> Arlisl four yaas ranning, and 
Vladimir Itotel, leader and songftTiter dJIegffks. 



e> 1997 BMG Music Publishing, a Unit ol BMG Entertainment. 



MUSIC rUILISHINC 

What Quality Sounds Like. 
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LOS PREMIOS LATINOS DE 
i 



WARDS 



PETE 

ASTUDILLO 



TEODORO BELLO 
JAIMES (SACM) 



A.B. 

QUINTANILLA III 



peermusic 

BMI PUBUSHER 
OF THE YEAR 



VICTOR 
VALENCIA 



LATIN 

AWARDS «u 



THE LEADING 
EUROPEAN WHOLESALER 
AND DISTRIBUTOR 



The buyers and 
sales staff of Europe's 
leading wholesaler and 
distributor are pleased 
to meet you 
at Midem Latin. 

Come browse in the 
continent's largest 
music catalogue. 





Up distribuidor lider 
Europeo abre sus 
puertas al Midem 
Latino - Caribe 
Americano. 
Nos gustaria 
comunicarle que 
Bertus Distribution 
ofrece a sus clientes 
la posibilidad de 
llevar a cabo una 
relacion comercial en 
Espanol. Nuestro 
objetivo es facilitar la 
gestion comercial asi 
como lograr una 
relacion mas directa y 
personal con el 
cliente. 



Fullprice • mid| 

Our catalogue is available 
in print or on diskette 

Daily updates by fax or modem 



in Bertus 

^m^^ Marl<etingen distributie 



F 

■ Bertus marketing and distribution 

F Molenlaan 30, 2908 LM Capelle a/d IJssel, the Netherlands 
Telephone +31 10 264 15 00 
Fax +31 10 264 15 15 
E-mail bertus@bertus.com 




The Eclectic Corazon, 89 Records, Unusual 
Meetings With Listeners 



RADIO 89. BR^XZIUS most re- 
nowned, rock-only radio station, is 
launching a label called 89 
Records. The first album, issued 
in late July, was an eponymously 
titled C'.D by Los Gusanos, a rocK 
group put together by former 
Ramone C.J. Ramone. The record 
company is now preparing prod- 
uct based on its famous programs 
"89 Flash Rock" (an olciies show) 
and "Oitentaeinoise" (a metal pro- 
gram). 

♦ ♦ ♦ 

IN A MERE SEVEN months, 
Corazon, an FM radio station in 
Santiago, Chile, has reached No. 2 
in that market with a 8.1 share. 
The station format mixes a broad 



^ PROGRAMMING 




ming and to give their opinions 
about the new tunes. Invited lis- 
reners are randomly selected from 
a pool of listeners who call the sta- 
tion. Listener opinion of the new 
material is taken into considera- 
tion when new songs are added to 
the rotation. C^idade's initiative is 
new to Brazil, where, not too long 
ago, a song was added to radio sta- 
tions via "jabA" — a payofl' to the 
station from record labels. 
« « ♦ 

MEXICO CITY STATION XERC- 
FM (Stereo 97.7) celebrated its 
ninth anniversary Aug. 23 at the 




Juan Gabriel 



range of musical styles, varying 
from pop-ballad to tropical to 
regional Mexican music. No simi- 
lar format had been available up 
to the time Coraz6n debuted Feb. 
f) ;ii 101. ;^ FM. Aniou^' ilir mosi- 
lequc'sted aitisis rotated on ilu- 
stauon are Adrian Y Los Dados 
Negros, Bronco. Thalia, Gilda, 
Luis Miguel, Lucho Barrios, Juan 
Luis Guerra, Juan Gabriel, Los 
Buki.s, Wilfrido Vargas, Pedro 
Fernandez, and Banda Blanca. 
(Corazon is owned by Compania 
Chilena Ue Communicaciones. 
llie same firm that owns Satiiiago's 
top-rated ladio station. Rock &: 
Pop. Comprising the roster of 
announcers arc CHiilean TV come- 
dians, who utilize their pcrsonali- 



Los Bukis 



ties to attract attention to the sta- 
tion. 

♦ ♦ ♦ 

ACCORDING lO SAO PAULO'S 
state communications depart- 
ment, false concessoes, or radio 
licenses, are l>eing sold to low- 
power stations in that state. In the 
past, operating licenses for radio 
and television were given out free 
of charge by the Brazilian govern- 
ment. However, due to the over- 
whelming corruption tied to the 
licenses, the practice was discon- 
tinued in 1989, except for low- 
power stations IcKated primarily 
m poorer regions of Brazil. Thus 
far, 1 1 radio stations have been 
shut down, hut the person selling 
the bogus concessoes has yet to be 
arrested. 

♦ ♦ ♦ 

THE TOP-RATED STATION in 
Mexico City according to the Niel- 
sen April-June book, is pop bal- 
lad/bolero suiion XEJP-FM. Six of 
Mexico City's top-IO-ratcd stations 
sport music by Enghsh-ianguage 
artists. 

♦ ♦ ♦ 

RADIO CIDADE. THE TOP 40 

station, ranked No. 1 in Sao Paulo, 
has created an unusual weekly 
meeting with its listeners. During 
the meeting, 10 listeners are invit- 
ed to check out new songs to be 
included in the station's program- 




Jon Sftcada 



Palacio De Los Deportes in 
Mexico City. As every year, the 
audience got the chance to see a 
broad array of top-shelf acts — 
including Onda Vaselina, Cha- 
yanne, Fey, Monica Naranjo, Mer- 
curio, Sentidos Opueslos, Aleks 
Syntek, Kabah, Jon Secada, Ra- 
gazzi, Thalia, Ilegales, Proyecto 
Uno and Moenia. fl 



MIDEM LATIN 

Contmufd from page lJ\>tQ-8 

Portugal. "There is some repre- 
sentation from Japan, as well," 
says Roy. [ 

Roy points out that MIDEM 
l-atin America allows "more com- 
panies to participate in an eco- 
nomical, efficient way." Indeed, 
smaller companies will be sharing 
paviUons to pare expenses. Many 
of these same firms would be 
unable to attend MIDEM's flag- 
ship event in France, due to costs, 
so MIDEM Latin America ofFers 
them the opportunity to interface 
with international companies. 

"Maybe there will be a synergy 
like we have seen in Asia." says 




Paralamas 



Roy, "where we had some compa- 
nies exhibiting at MIDEM Asia for 
the first time who had never been 
to MIDEM Cannes. Now they are 
exhibiting at both events, so per- 
haps there is a bridge between the 
two events." 

BRAZIL IN MIAMI BEACH 

Musically, says artistic director 
Batzen, MIDEM Latin America 
will reflect "a balance among the 
different genres of music and dif- 
ferent nationalities. We have Bra- 
zilian night and Argentinian night, 
and concerts either by genre, like 
reggae, or by record label. We 
should have 20 to 25 shows in 10 
different venues, most of which 

Cantinufd on page lM(l-23 



Stand number 1-11 (1 -eleven) 
Booth phone number 4452 
Outside extension (305) 535 0 452 
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TOP HIT SPAIN (#1), ITALY (#2), BENELUX, GERMANY^ 
UK, USA AND OTHERS TO COME... 



WE ARE LOOKING FOR PARTNERS IN SOUTH AMERICA. 

MEET US AT MIDEM LATIN AMERICA, THE MIAMI BEACH CONVENTION CENTRE, 
SEPTEMBER 7 - 11, STAND NO. J21. 
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LIGHTNING 

LIDER MUNDIAL 
EN DISTRIBUCION 
DESDE U.K. 

Lightning Export offers the widest range 
and the best audio, video and multimedia 
distribution service in the world. Here's why: 

• NEW RELEASES ■ BACK CATALOGUE • OVERSTOCKS 
• VIDEO • MERCHANDISE • MULTIMEDIA 

• Labels available for exclusive distribution worldwide 

• TTie best supply of Indie and Dance Music from ttie UK 

• MultHlngual sales executives fluent in Spanish. 
German, Frencfi, Mandarin Cfiinese and Japanese 

• LOUIS - Ligfitnings innovative on-line ordering and 
infofmation system 

• New Release and special offer Information on 
Lightnings own website on the internet 

• "Justnn-time " delivery of shipments to coirKide with UK 
produa release dates 

For further details on the latest Lightning benefits 
contact Manfred Schmitz or Phil Evans on 
stand HI at Midem Latino '97. 
contact telephone in the convention hall: 4408, 
or (305) 535 0408 from outside the convention hall. 




Units 3-4 
Northgate Business Centre 
Crown Road. Enfield 
Middlesex EN I I TG 



Switchboard Tel: (44)181 805 8005 

Sales Tel: (44)181 805 5151 
Fax: (44)181 805 5252 

Website: http://llghtnlng.gmtnet.co.uk 
E-mail: lightning@lightningexport.co.uk 
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NEW FACES 

CoiUmued fnnii page l^MQ^l 

ils own separate title — "Scntimi- 
cnlos" reached the lop of the 
Billboard Latin 50 in August with 
no significant radio support. 
Instead. 7.aa hit retail with in-siore 
appearances, complemented by 
timely video and TV exposure. 
Z<ia became the tirst C^olombian 
artist to hit No. 1 on the Billboard 
Latin 50. Likewise. Sonolux be- 
came the first Colombian label lo 
lop ihc retail chart. 

CLEAN-CUT AND CUTE 

.Also breaking through in a big 
way on her second album was 
Sony Latin/Sony songstress Fey, 



August with the catchy tune "No 
Puedo Olvidarnie De Ti." 

HECHO EN MEXICO 

/\s in the U.S., new artists arc 
breaking out in Mexico, the 
largest Spanish-language market 
in Latin America. Universal 
Records Mexico is making a name 
for itself in its first year of exis- 
tence with Moenia. a techno-dance 
act that has landed three hits: "No 
Puedo F^star Sin Ti." "Dejame 
F.ntrar" and "Lstabas Ahi." The 
band now is attempting to repli- 
cate its Mexican success in Puerto 
Rico, with toiu' dates set for the 
end of 1997. In November, 
Universal is planning to drop a 
special-edition disc sporting re- 



uied Manicomio imprint, ihe 
album was able to break out of the 
box with only one single "Me 
F.ntiendes Mendc/.." 

Rhythmic grooves dominate the 
new-artist scene at BMG Mexico, 
where debut protluct by rock/soul 
singer Juliet a V'enegas ("Aqiif") 
and hip-hop group Los Poncho 
Kings ("Los Poncho Kings") is due 
to drop in September. 

The fantastically prosperous 
sales numbers rimg up by Sony 
siren Fey have prompted eager 
competition from other labels. 
KMI is no different. In October, 
the label is slated lo release ihe 
second album by a 16-year-old 
thrush named Lvnda. 




From left: Charlie Zaa, Fey* Shakira and Franfcie Negr6n 



who used a short U.S. lour in 
August to firmly establish herself 
as one of the top young stars in the 
Latino market. C^ean-cui and 
cute, the leenaged singer, who 
already is a superstar in her native 
Mexico, is following the footsteps 
of her labetmate Shakira oy 
becoming the second female pop 
vocalist to break in the past year in 
the male-dominated U.S. Latino 
market. 

From Puerto Rico via New 
Jersey came Frankie Negron, 
whose album "Con Amor Sc 
Gana" not only contained the hit 
single "Inolvidable" but also estab- 
lished his label WF^Xcaribe as a new 
force in the Iropical-music arena. 
Warner Music's Latin America 
company is expecting to make a 
big regional push after the first of 
the year. In ihe meantime, the 
leenaged salsero is appearing in 
the Paul Simon play "Capeman." 

MENUDO REINCARNATED 

/\mong other new faces to keep 
an eye on in the coming months 
are EMI Latin's pretty pop singer 
Millie, who has scored two top-40 
hits from her second album, 
"Emociones;" Jordi, the hand- 
some son of Spanish veteran 
vocalist Dyango, whose lead-off 
single, "Desesperadamente Ena- 
morado," reached the top 5 of Hot 
Latin Tracks in August; Victoria, 
another Fonovisa act, whose up- 
coming lead-ofT album was pro- 
duced by famed studio maven 
Roberto Livi; and MDO, Sony 
Latin's new reincarnation of long- 
time pop vocal group Menudo, 
which hit the radio board in 



mixes of the band's three hits. 

Another pair of acts making 
waves for Universal are Naranja 
Mecanica, a rock group with two 
hits, and Molotov, a hip-hop band 
whose performances and graphic 
lyrics have dazzled young music 
fans and dismayed their parents 
and some Mexican retailers. 

As, for new artists. Universal 
Records Mexico this month plans 
to drop two albums by pop singer 
Frida ("Punto Y Aparie ') and bal- 
ladeer Sergio Alzate (" Sergio 
Alzatc"). Frida's disc was pro- 
duced by Amparo Rubin; the 
album by Alzate, who won a 
singing contest sponsored by 
Mexican TV network Televisa, 
was helmed by Kiko Campos and 
Fernando Riba. 

In addition. Universal is enter- 
ing the grupo market with an 
eponymous September album by 
Ivonne Lazara. Her set was pro- 
duced by Los Humildes band 
member Pedro Iniguez. 

MATURE VIBES AND 
MACHETES 

PolyGram Mexico has hit pay 
dirt with Kabah's "La Calle De La 
Sirenas." A male-female singing 
group with prim dance steps that 
recall Garibaldi, Kabah scored big 
with the titular hit single. Another 
PolyGram group in the same vein 
but with a more mature vibe is 
Mestizzo, whose new album "El 
Ruletero" is due this month. 

PolyGram has scored even big- 
ger sales tallies {170,000 units) 
with the eponymous album by 
hip-hop act Control Machete. 
Released on the PolyGram-distrib- 



BRIMMING CHILE 

Though the (Chilean record 
market is much smaller than 
Mexico's, the country possesses a 
vibrant music scene brimming 
with new talent. For example. 
BMG Chile is set to release the sec- 
ond album by Javiera Y Los Im- 
posibles, a rock band led by Ja- 
viera Parra, sister of Los Tres band 
member Angel Parra. The band's 
first album, "Corle En Tr^mite," 
went gold, selling 15,000 units. 

EMI Chile has Just released "Ser 
Humano," the first album by ado- 
lescent rap/funk outfit Tiro De 
Gracias. The album's lead-off sin- 
gle, "El Juego Verdadero," was 
gaining notice shortly after being 
serviced to Chilean radio in July. 
The label has also released 
"Transfomaci6n," the sophomore 
disc by BraziUan/Chilean percus- 
sionist Joe Vasconcellos. one of the 
most successful artists in the label's 
"club rockero" lineup. Vascon- 
cellos' first album. "Toque," sold 
more than 18,000 units. 

In October, EMI is slated to 
drop a foUowup EP to Machuca's 
debut hit "Hogar Dulce Hogar." 
The punk rockers' new set fea- 
tures three live versions of tracks 
from their debut disc, along with a 
pair of previously unreleased 
tracks. Also in October, EMI is set 
to release the second album by 
funk act Los Tetas. Sales of the 
band's debut disc, "Mama Funk," 
surpassed 20.000 units. 

The first release by Bizarro 
Records, a licensed imprint of 
Warner Music Chile, is a Sep- 
tember release by Santo Barrio 

Continued on page IM(h-24 
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Two years ^fter their Grammy nominated. 

multi platinum selling album , 

Cuando Los Angeles Lloran , 

Mexican rockers Mdlld 




are back. 



With sales of over l.S million in the U.S. 

and 5.5 million international 
Mana' has lived up to their description in the 
Nev^' York Times as 
.the most successful Latin rock group around... 
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INDEPENDENCE 

Conlmufd Jwm fttige /,.W(J-/ 

ranging from Amerindian sounds 
from nonhern Brazil lo new age. 

Moreover, some Independenily 
distributed labels — such as U.S. 
imprint Fonovisa and Brazilian 
label Som Livre — which benefit as 
record divisions of giant television 
networks, outperform their multi- 
national counterparts. Indeed, in 
ihe year-to-date results shown on 
the chart recaps in this Quarterly. 
Fonovisa is ranked No. I in The 
Billboard Latin 50 categoi^. as well 
as No. I in the Hot Latin Iracks 
categories. 

The economic situation of most 
indies not affiliated with larger cor- 
porations is certainly less sanguine. 
They generally struggle to gain 
access to precious radio airplay 
and even more precious space at 
retail outlets. Many indies, there- 
fore, have been compelled to align 
themselves with a multi-national 
throughout the region. 

Ralph Mercado, president of V .S. 




Carlos VivM 



tropical/Jazz imprint RMM, recalls 
that the first three years of his 10- 
year-old label "were the hardest. 
Lhen when 1 signed a distribution 
deal with Sony in 1990, it got a bit 
easier." RMM. whose roster in- 
cludes salsa stars Celia Cruz, Marc 
.\iithony and India, is now distrib- 
uted by L'niversal. 

Despite RMM's success, Mer- 
cado reckons that the environment 
has become unfi iendly for upstart 
indie labels. 



"For someone to come up now 
as independent is very hard, 
because you are going against all 
of the major companies who have 
deep pockets," relaies Mercado. 

SECOND MEXICO OFFICE 

Like the U.S., Mexico is a rela- 
tively barren locale for indie 
record companies. There are no 
official statistics of the revenue 
generated by Mexican in- 
dies, but Discos Sabinas or 
DISA, a Monterrey-based 
nortena label, has to be 
considered one of the top 
independents. DISA is a 
potent s;iles force not only 
in Mexico, but also in the 
U.S., where the label is dis- 
tributed by EMI Latin. 
The success of hit acts such 
as Los Angeles Azules, Los 
('ardenales De Nuevo 
Leon, and Los Vallenatos 
lias prompted label GM 
Domingo Chavez to open a 
second office in Mexico 
City. 

Another important indie 
is Mexico City's rock im- 
print Discos Y Cintas Den- 
ver. Owned by Ociavio 
Aguilera Lopez along with 
his brothers Joel and Da- 
vid, the label lx)asls a roster of 40, 
mainly underground acts, includ- 
ing Transmetal, Haragan, Sam 
Sam, Isis, Caneza, Juan Hernan- 
dez and Purpura. 

.AJthough Denver has secured 
little radio support, except at 
Mexico (jty radio station XHOF- 
FM. the label has launched huge 
tours and is now pushing its prod- 
uct in the U.S., Puerto Rico, (^osta 
Rica and Argentina. 

In less than one year, Spanish 
indie Max Music has performed 
well in Mexico with a series of 
(lance compilations and releases 
by Spanish artists Rebecca and 
Quintet I*rovidence. This month, 
the label is planning to drop two 
more compilations: "Dance En Tu 
Idioina," featuring tracks from 
Mocmia and Kabali. among oth- 
ers, and "Cumbia Mix." a package 
of Mexican cimibia tunes from 
such artists as Los .Angeles Azules. 
La Tropa V'allenala. Los Askis and 
i-Mfredo (iuticrrez. 



BRAZIL: FROM CATALOG TO 
CURRENT 

Brazil's indie scene, says Harry 
Zuckermann, continues to heat up 
iK'cause its labels are filling niche 
markets with consumer-friendly 
product. "In the past, the indies 
did not put out good product," 
notes Zuckermann, president of 
Brazil's largest indie, CID. "Now 
they are finding markets." 




Marc Anthony 



.Among the best-known indies in 
Brazil are Velas. Movieplay, 
Fieldzz, Alquimusic and Outros 
Brasis. Most of the smaller indies, 
notes Zuckermann, are one-man 
operations putting out youth-ori- 
ented artists from the clance and 
rock fields. 

CID is a catalog-hea\7 label that 
is currently becoming more active 
in putting out new product. The 
latest project for the label, whose 
1997 revenue is expected to reach 
$1.5 million, is ajomt release with 
Rio de Janeiro radio station 
Transamerica of a dance collection 
titled ".\drelina." 

COLOMBIA: THE LAST 
STRONGHOLD 

Colombia l(mg has enjoyed a 
reputation as the last stronghold 
for indie labels. 'Iwo of the three 
largest labels — Sonolux and Co- 
discos — are indie imprints. In the 
past three years, Sonolux has 
Canlintifd on page LMQ-ll 
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record sales" in the region. 

"Mana," siiys Schumacher, "will 
tlo press junkets prior to their 
release in six cities in tlic U.S. Tlie 
foursome is splitting up into two- 
man promotional teams which will 
hold listening sessions of the 
album with members of the 
press." La Ley and Monlaner will 
ibllow similar promotional tacks 
as Mana's as soon as their sched- 
ules are confirmed. 

Schumacher is enthusiastic, as 
well, over new signees, including 
Warner Mexico's Tijuana-born 
pop singer Savane and WEA 
Latina pop/salsa duo from Ven- 
ezuela, Servando Y Florentano. 

As for non-Latino acts, Schu- 
macher points out that upcoming 



albums by Eric Clapton and 
Green Day should move well. 
While she observes that newer acts 
like Jewel and Collective Soul sell 




Miguel Bos6 



well in Latin .\merica, Schu- 
macher says they do not realize 
their sales potential in the region 
because "we don't have access to 
these artists and are limited in 



working a startup. 

"But tlreen Day has committed 
to promoting its next album in 
Laim America, so I have to believe 
that Creen Day is going from 
300.000 units that thev sold on the 
last album to double tiiat figuie. If 
they don't commit to come to the 
region, I have reached the ceiling 
with the band, saleswise." Schu- 
macher has secured distribution 
rights for electronica act Prodigy 
for Mexico, Colombia, Venezuela 
and Central America. She will also 
work the forthcoming album by 
rap star Coolio for Latin America. 

* * * 
EMI MEXICO HAS enjoyed a 
solid year with Los Tbcanes De 
Tijuana breaking sales records. 
Sentido Opuestos hitting the sales 
board and Los Mismos maintain- 
ing a strong retail presence. 
Moreover. Aleks Syntek and Azul 
Violeta reinforced the label's rock 
profile, along with mega-stars 
Victimas Del Dr. Cerebro, who 
recently released their latest 
album, "Boutique 2000." Vi'ctimas 
will embark on a Latin American 
lour later this year. This month. 
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KM I releases the label debut 
(".■\lgunos Suenos Urbanos" ) by 
pop singer Carinna Rico. In 
October, the label is set to drop the 
next album by Tito Rodriguez. 

AAA 
POLYGRAM C:HILE THIS 
month is releasing a nine-volume 
compilation of folk music titled 
"Puro C'hile." The label's new 
signee, Adrian Y Los Dados 
Negros, is planning to ship its 
label premiere in the middle of 
October. Long u staple of Poly- 
Gram-distributed Musicavision, 
the tropical act signed with 
PolyGram in J uly. PoiyGram is 
looking to break the band 
throughout Latin /Vmerica, partic- 
ularly Mexico, where the group 
will record tracks with Mexico s 
noted norteno act Gnipo Limite. 

PolyGram Mexico's Hagship 
arii.sts Grupo Li'mite and Pedro 
Fernandez are scheduled to 
release albums in the next few 
months. Limite's next norteno 
disc is due out in OcioIkt, while 
Fernandez's album, a set of ran- 
chero covers, is expected to ship 
in November. PolyGram's recent- 
ly signed children's star Tatiana 
is expected to put out a Christ- 
mas album, "Feli/ Navidad C^on 





r. 
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Soraya 

liitiana," in December. 

Continuing its tradition of sign- 
ing veteran pop acts, 

PolyGram recently inked ' ■ 
deals with Maiioella Tor- 
res and Francisco Javier. 
Torres' label debut. "Mu- 
jeres," contains tracks 
penned by distafi com- 
posers only. Francisco 
Javier's bolero album, "Tc 
Deseo Amor Vol. Ill," was 
produced by guitar virtu- 
oso Chamin Correa. 

.Also set for release on 
PolyGram in September is 
"Piana Y Sentimiento," a 
multi-artist bolero pro- 
duction featuring Torres, 
Fernandez, Dulce, Yuri, 
Emmanuel, Vikki Carr 
and Francisco Javier. 

Upcoming product set to be 
released in October includes 
albums by Soraya (" Torre Ue 
Marlll") and Maria Conchita 
Alonso ("Hoy Y Siempre"). 

★ * * 
NICOLE. WHO JUST released 
her third BMG Chile album, 
"Suenos Kn Transito," is slated U> 
start touring this month in the 
Dominican Republic. Although 
the dales have not been con- 
firmed, Nicole is expected to pre- 
cede the lour with an extensive 
promotional trek throughout 
Chile. So {ar, "Suenos Kn Tran- 
sito." which was produced by for- 
mer Soda Stereo frontman Gus- 
tavo Cerati, has sold around 




15,000 units, which qualifies the 
disc for gold certification. Ihe 
album is expected to be released 
this month in Mexico. 

BM(} Chile's metal act Criminal 
is slated to drop "Death Soul," 
produced by Vincent Wojno 
(Kreator, Machine Head). Among 
the upcoming plans for the band 
is an October/November mini- 
tour of the U.S. and Mexico with 
Warner Argentina's A.N.I.MA.L. 

Los Peores De Chile, led by 
Pogo, will release its second BMG 
Chile album. "Trece Mordiscos De 
/Vmor." The (^D marks the return 
of a rock sound that three years 




Marco Antonio Sotis 




Los Temerarios 



ago was successful with such songs 
as "Chicholina." Only Pogo 
remains as an original member as 
his bandmates departed to under- 
take their own solo project-s. 

BM(i C'hile's hard-nick artists 
Venus and Ex are expected to 
embark on a Mexican swing Oct. 
30 through Nov. 2. Among the 
cities where the bands will per- 
form are (>uadalajara, Ciudad de 
Mexico, Suarez and Monterrey. A 
female tiuartcl, Venus features two 
members of the popular, now- 
defuncl '80s rock group UPAl 
Venus' lead singer Colombina 
Parra is the daughter of famous 
pticl Nicanor Parra, whose chil- 
dren comprise one of the most 
Ctmtinurd on fMgf IMQ^20 
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prominent musical dans in the 
countr)'. 

★ ★ ^ 

SONY CHILE'S RECENTLY 
signed Myriam Hern^dez plans 
to record her label bow in 
November. Sony is scheduled to 
drop the veteran singer's label 
premiere in March 1998. 

While Sony Mexico continues to 
work its summer pop releases by 
Sasah Sokol ("11:11") and Onda 
Vaselina ("Enlrega Total"), the 
label is gearing up for September 
product from uhrd-calienlg ran- 
chero Alejandro Fernandez and 
pop trio Kairo, as well as an 
October duet album teaming Ana 



Gabriel with Alejandro's father 
Vicente. Alejandro's disc, helmed 
by Emilio Estefan, Jr., features 
a duet track with Emilio's fam- 
ed wife Gloria. Also due out 
from Sony are albums by Mar- 
ianne, Ernesto D'Alessio and 
Coda. 




Los Tigres Del Norte 



★ * ★ 

FONOVISA IS HOPING to cap 
off the finest fiscal year in its histo- 
ry with releases from Marco 
Antonio Soh's (September), Los 
Temerarios (October) and Los 
Tigres Del Norte (November). All 
three Mexican- rooted musical 
stars have struck gold albums in 
their careers. Los Tigres Del 
Norte's double CD "Jefe De Jefes" 
lopped the Billboard Latin 50 ear- 
lier this year. 

★ ★ * 
DURING THE MON I H of Sep- 
tember, EMI Chile is re-releasing 
the entire catalog of its legendary 
act Inti-IUimani. After the folk- 
rooted band signed 
with the label. EMI 
ac(]uircd the group's 
IS titles previously 
issued by C.hilean in- 
die Alerce. The past 
two EMI albums re- 
cortied by lnii-11- 
limani — "Arriesgare 
La Fiel" and "Ciran- 
d f s E X i I o s " — have 
sold 40.()()0 units in 
total. 
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Caetano Veloso 



In November, EMI is slated to 
put out (he new album by Illapu. 
Nonetheless, it is likely the release 
date will be pushed back due to a 
plethora of problems and changes 
endured by the acclaimed pop/ 
folk band. Group composer An- 
dres Mirquez has left the group 
to enter politics, and percussionist 
Elric Maluenda is suffering from a 
heart-related illness. 

* ★ * 

AFTER YEARS SPENT singing in 
Protestant and (Catholic churches 
in Salvador. Bahia, vocalist Vir- 
ginia Rodrigues linally was lieard 
by the city's most acclaimed music 
personality, Caetano Veloso. Vel- 
oso was immediately impressed by 
the singer's talent and decided to 
produce her just-released first 
album, "Sol Negro," for Natasha 
Records. Veloso managed to gath- 
er a star-studded clutch of guest 
perf ormers, including Milton Nas- 
cimento, Djavan, and Gilberto 
Gil. 

★ * * 

AFTER WAITINC; FOR an album 
that never arrived, BMG Mexico 
has scratched Gloria Trevi from 
the release schedule for the rest of 
1997. However, the label has high 




expectations for the September 
release t>f new signee Cristian. 
Also due out in September is "Te 
Amo T<xlavi'a," the latest album by 
Los Guardianes Del Amor, a 
regional Mexican act that BMG 
hopes will lill the ample gap left 
by the split-up of long-time top 
seller Bronco. 

Due out in October from BMG 
is product by pop artist Gustavo 
Lara and rock veterans Maldita 
Vecindad. Another rock band, 
Fobia, is scheduled to release 'tis 
next album in November. 
* * ★ 



EMI CHILE'S MOST prosperous 
rock act, Lucybell, whose previ- 
ous two discs have sold a cumida- 
tive 50,000 units, is now in the stu- 
dio recording its next album, due 
lor release in March 1998. 

★ ★ * 

SONY ARGENTINA'S Inrst-sell- 
ing album is "Poncho M Viento," 
by Soledad, a 17-year-(jld charis- 
matic folklore singer who already 
has sold 150,000 units of her 
debut disc. Upcoming plans call 
for an importani Novenilx-r con- 
cert in Buenos Aires that will but- 
tress Soledad's crossover pop 
thrust to that city's FM outlets. 

Just released by Sony is 
"Babasonica" by Babasdnicos, a 
rock act that will tour Chile and 
Argentina in September and 
October. Product due out In 
September includes the debut .solo 
disc by Ratones Paranoicos* front- 
man Juanse and I he label pre- 
miere of rap act Rebeldes Deb- 
utantes. 

Aerosmith is about to reach 
platinum (60,000 units sold) with 
"Nine Lives," now at 50,000 units. 
Jamiroquai is booked to play Oct. 
18 as sales of "Travelling Without" 
approach gold (30,000 units sold). 
A special contest to promote the 
concert called "Looking For The 
Cosmic Girl" is being held with 
several FM stations in Argentinian 
states outside of Buenos Aires. 

★ ★ * 

A PHENOMENAL SALES success 
has occurred with Italian artist 
Andrea Bocelli, whose PoIyC^ram 
Argentina album "Romanza" has 
sold 200,000 units and it has 
turned Argentina into the first 
Latin American country where his 
European sales have been dupli- 
cated. Heavy radicj airplay be^pn 
with Buenos /Vires radio station 
Cadena 100 chiring May. BoceUi's 
immediate appeal forced other 
local stations to follow suit and 
embrace his songs. 

On July 29. folklore singer 
Mercedes Sosa and rock icon 
Charly Garcia released the album 
"Aha Fidelidad." a package of 
songs in which Sos;» sings Garcia's 
greatest hits backed by arrange- 
ments and production realized oy 
Garcia himself PolyGram shipped 
40,000 units. 

New releases lor late August 

and early September are <;i>.s by 
rap stars Illya Kuryaki 8c The 
Valderramas and punk-rock outfit 
Dos Minutos. L'fKoniing product 
by international acts includes tides 
by Elton John, Metallica and Boyz 
II Men, plus an unplugged disc by 
Bryan Adams. 

•k -k it 
UNIVERSAL HAS ENTERED 
into a series of distribution and li- 
censing accords. Universal signed 
a deal with EMI Argentina band 
Los Nocheros, who will produce 
albums of new bands for a label 
called PBI. The debut of the 
label's first act, Rodrigo Requeno, 
is due out in November. Also, 
Universal has signed a licensing 
accord with Mexico's pop imprint 
Melody Records. The deal's initial 
releases are an album by Lucero 
and an early greatest-hits set by 
Cristian. 

Universal has signed lUrf, 
voted best new rock band by 
Buenos Aires rock magazines in 
1996. Another respected act, 
Avant Press, will re-release its first 
album on Universal-distributed 
imprint Discos Voladores. 

Universal has signed distribu- 
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tion deals with Surco Records, 
owned by producer Gustavo 
Santaolalla and Kesiste Records, a 
label owned by Los Fabulosos 
Cadillacs bassist Flavio Cian- 
ciarullo. Surcu's initial pair ot al- 
bums are by Mexican lock act 
Molotov and iTuguayan group 
Peyole Asesino. Rcsisic's first 
album, a disc by Cianciarullo and 
hcavy-nictal pioneer Ricardo lorio 
was released Aug. 1 1; a double-CD 
titled " Tribute To The Clash" is 
due to drop in Sc'plcinl>er. 

Rosana has reached 135,000 
units in Argentina with her 
Universal album "Lunas Rotas." 
She is scheduled to make her 
Argentina debut in November. 

EMI Chile is still hard at work 
promoting "Orozco," the July 
release by veteran folk-roolea 
artist Leon Gieco. The video clip 
of the titular hit single, which uses 
only the vowel "o," was serviced in 
August. 

The label's Octol>er release slate 
includes product by Los Enan- 
itos Verdes and Manuel Wirzt. 
Among the important internation- 
al releases for the fourth (juarter 
are discs by the Rolling Stones, 
Carlos Vives and Amistades Pel- 
igrosas. ■ 



INDEPENDENCE 

Cimlinued fwm pnge I.M()-I6 

made a huge name for itself out- 
side the country, with blockbuster 
releases by Carlos Vives and 
Charlie Zaa. 

A third indie — Discos Fuentes — 
was founded in 1934 and is 
(>>lombia's oldest record label. In 
the past five years, the major labels 
have fmally shown their apprecia- 



Most indies not 
affiliated with 
larger corporations 
generally struggle 
to gain access to 
precious radio 
airplay and even 
more precious 
space at retail out- 
lets. Many indies, 
therefore, have 
been compelled to 
align themselves 
with a multi- 
national through- 
out the region. 



tion of Colombia's vast music 
potential by setting up offices in 
the country. 

Pedro Fuentes. CEO of Discos 
Fuentes, points out that, in spite ot 
what he calls "the worst recession 
in 20 years," the indies are holding 
their own. 

"We are expecting a 5% growth 
this year," says Fuentes, "which is 
more than we than we hoped for. 
But every year, we are pleasantly 
surprisca (by the sales figures) 
because the economic situation is 
usually so bad." Among Fuentes' 
top new acts are pop artists Silvia 
O and Adriana Bottina. 

Contmued on page LMQ;25 
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SOUTHWEST WHOLESALE 

LATIN MUSIC 



Call today for our new 




MERCHANTS & MARKETING 

Continued /mm page IMQ^S 

have emerged in a market that has 
been historically a springboard for 
pan-Latin American prosperity. In 
addition, genres like dance, coun- 
tr>' and hip-hop have finally estab- 
lished themselves as commercially 
viable music alternatives to the 
usually (loniinanl pop. rock and 
regional Mexican musics. 

$ $ $ 

VWV. (:ULrLiR.\L Department of 
the Mayor of Buenos .\ires recent- 
ly oi^aiii/.ed "Buenos Aires No 
Duerme," a non-stop 220-hour 
rally with exhibiti(jns of music, 
video, arts, comics, photography 
and literature. .\lso featured w;is 
an extensive schedule of free sem- 
inars and concerts by new artists 
and popular bands. Performing at 
the event were Los Visitantes, Los 
Brujos, Juana La Loca, La Mis- 
sissippi, A.N.I.M.A.L., Cten- 
fuegos, Los Caballeros De La 
Quema, Antonio Birabent, Ga- 
briel Carambula and Bersuit 
Vergarabat. '\'\\v shows played 
before audiences of 5,000 specta- 
tors. A grand total oi 200,000 peo- 
ple attended the event. 

$ $ $ 

WARNER BRASIL LUMINARY 
Gilberto Gil has laimched his own 
imprinl. Geleia Geral, which will 
be distributed by Warner. The 
label's artistic director is guitarist 
Celso Fonseca, a longtime collaljo- 
rator of (iil's. as well as a member 
in his backing band. The first 
artist signed to the label is Adriana 
MacieL Tliei e is no release dale 
for her label bow. 

$ $ $ 

PLANET MUSIC, the first Bra- 




Los Fabulosos Cadillacs 



filial) retailer to build a mega- 
store, is planning to create a 
music museum. Funding for the 
project has been approved by the 
Cultural .Administration under 
Kouanei Law. which gives tax 
breaks to companies that provide 
sponsorship monies to cultural 



initiatives. Completion of the pro- 
ject now depends vtw interested 
sponsors. 

$ $ $ 

THALIA, EMI'S SUPERSTAR ac- 

tress/singei' from Mexico, is now- 
one of the hottest acts in Brazil 
with the label's release of her 



^|r« Inslcmc S.r.l. 
f Edizioni Suvini Zerboni S.p.A. 



PROUDLY PRESENT 




THE NEW PRODUCTION 8 DISTRIBUTION COMPANY OF DANCE MUSIC. 

Meet ZAC Music's Representative in MIAMI during the 
"MiDEM LATIN AMERICA S CARIBBEAN MUSIC MARKET" - Sept. 08 trough Sept. 11 1997 

CALL OR FAX NOW FOR AN APPOINTMENT! 



ZAC Music Via Mecenate 76/3 20138 Milano Italy - Tel. ^^39. 2. 58015015 - Fax **39.2.58oi5i88/58oi5095 
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album "En Exiasis." A hit CD in 
Latin America. "En Exiasis" is sell- 
ing strongly in Brazil, thanks to 
her SBT soap opera "Maria Do 
Bairro." the Portuguese counter- 
part to her smash soap opera 
"Maria La Del Barrio." 

$ $ $ 

BUENOS AIRES WAS covered 
with mysterious hillboards an- 
noinuing "the record thai will 
change the history of Argentine 
rock." On July 29. a new series of 
posters showed the cover ol 
"Fabulosa Clalavera," the first album 
by Los Fabulosos Cadillacs for 
BMG- Hie media was escorted to a 
barl)ocuc bash where banti mem- 
bers gave interviews. In addition to 
the first single "El Muerto," the 
Cadillacs' new album contains 
songs accompanied by a wide range 
of musical backdrops, including 
"Hoy Llore Cancion," a duet with 
salsa legend Ruben Blades and the 
band's frontman Vicentico. The 
album was cut at (Compass Point 
Studios in Nassau, Del Abasto 
Studios in Buenos Aires. Origin 
Studios in Panama, and World Beat 
Studios in Los Angeles. 

$ $ $ 

CNR IS A SAM IAC.O. CHII.K. 



record label known for its joint- 
release campaigns, particularly 
with local radio stations and dis- 
cotheques. This month, the label 
issues a compendium of dance 
music — "Activa, Energi'a Que Te 
Mueve" — together with ladio sta- 
tion Radioactiva. Another disc 
slated to be dropped in Sep- 
tember is an as-yet-untilled pack- 
age that will be shipped as part of 
a joint venture witn the Santiago 
dancery Heaven. ^\lso to be put 
out in conjunction with Heaven in 
September is a dance album "DJ 
Magic Team," produced by 
Chile's most famous club DJs, 
Siddartha and Adrian. On the 
tropical front, CNR is issuing a 
salsa/merengue/cumbia compila- 
tion in conjunction with tropical 
radio station Amistad. 

$ $ $ 

CELINE DION FINALLY HAS 
become a hit act in /Vi'genlina, 
thanks to her album "Falling Into 
You," which has sold 75.000 units. 
To boost sales. Sony Argentina 
organized promotional contests 
with FM radio stations and cable 
TV networks. The usual prize 
was a trip to see the artist in con- 



MIDEM LATIN 

(MtUttitud from page LMQ^W 

are dance clubs located on Miami 
Beach." 

MTV Latin America is expected 
to host a rock-en -espaiiol night in 
conjunction with Warner/Chap- 
pell Music Publishing. 

One of MIDEM Latin America's 
n\ain musical events will be a pri- 
vate opening-night party Sept. 7 



Xtatic, Ajala. Colin Lucas, i^klan, 
Tony Prescott, Super Blue, David 
Rudder, and 3Canal. 

Caimdn acts booked to play are 
C^hichi Peralta, Lefty Perez, the 
Cura^'ao Brass Band and Gemini. 

Noting that attendance and par- 
ticipation at MIDEM Latin Am- 
erica has exceeded expectations. 
Roy adds that about 3,500 sq. mir. 
(11,500 sq. ft.) of .space has been 
sold. 



"Maybe there will be a synergy like we 
have seen in Asia, where we had some 
companies exhibiting at MIDEM Asia for 
the first time who had never been to 
MIDEM Cannes. Now they are exhibiting at 
both events, so perhaps there is a bridge 
between the two events." 

— MIDEM chief Xavier Roy 




Manolo Diaz 



for attendees and participants. 
Scheduled to be held at the 
Vizcaya Villa in (-<K'onur Grove, 
the party will spotlight music from 
Trinidad and Tobago. 

One of the patty's main spon- 
sors is the Trinidad & Tobago 
Tourism And Industrial Devel- 
opment Corporation ('FIDCX)), 
along with MPO-Aineric, and 
Caiman Records. .'Xniong the 
artists scheduled to perform are 
/Vndre lanker, Sharlene Boodrain, 
Blak Mayl. H20Flow, General 
Grant, C'hoco, Michael Montano 8c 



Xavier Roy 



"That is already more space 
than our second MIDEM v^ia," 
notes Roy. 

MIDEM SI, CUBA NO 

liespite Roy's upbeat report 
concerning Reed MIDEM's inau- 
gural ibray into Latin America, all 
has not gone smot)th!v. 

In July. Reed MIDEM an- 
noiuiced that Cuban acts would be 
banned from participating in the 
Miami trade show. This an- 
noinuemcni was greeted with ire 
Continued on pngf l.MQ^2-f 
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EYES RECORDS INC. 



CD'S - TAPES & MUSICAL VIDEOS 

140 N.W. 22 Avenue, Miami, Florida 33125 • Tel.: (305) 541-6686 / Fax: (305) 642-2785 
TODO EN MUSICA • EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 



MAJOR CREDIT CARDS ACCEPTED 



voice 
iii power ^ , 

great Orchestra 



C.ANnt)l,CM'EI?A 




A Conductor, ;i Chorus, 
an Orchestra. 
An entire cyst of singers. 
One hunclrccl-forty artists 
waitincj to be heard... 
One huiidred-forly melodies 
wailint) lo he intcrpreled. 

\CANT01.0PFRA nflers >fiu 
a Season at the Thcala': 
with a priced seat al a tlrsl 
night or a leading role. 
You choose "... the way, 
(he place and the lime" 



By 07 \Uisii H tu. 
on Compaet Disk 
and Cassette 
tJtslribuird bv Hi-lite 



Hi-Ute Distribution 

Via G.otie':. 1 
20090 T-ezzano 
Navi9:.o(r/ll^NO) - l:aiv 
Ttl, ■^+39-2-ia-J09263 
F«jt **39-2- 46403323 
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Thf Grt-al Arias Experienced as a Prota(|oiiisl 



http://www.cantolopera.coin 
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EISMOS A TODAS PARTES DEL MUNDO 




• Todo en miisica latina 

• Folklore argentino 

• Tango 
• Blues nacional e internacional 

• Rock argentino e internacional 
900.000 unidades en stock permanente 
• Ofertas todos Ids meses 



distribuidora belQrano norte s.r.l . ARGENTINA 



Zabala 3941. Teieionos (Ot) 555-61OO.'620O A Fax 5&5-6400. 
1427 Capilal Federal. Buenos Anes Argentina 
E-*.4aii dbnesicoarcom 
nttp /."AWrttJbnrrnjSic com ar 




Ol/Cf(R£CORO 
Um Oi LAS MAYORCS £TfQU£TAS 
D/SCOeRAffCAS 
PROOUCTORA y OfSTRfBl/fDORA 
Di MUSfOA fTAUAMA 

GRAM CATALOGO 
COM COS MAS MOWS 
ARTfSTAS fTAUAMOS 
0£tOSA»OS 'SO '60 '?0 

POORAS COMSt/LTAR 
MUeSTRO CATALOGO 
TRAMfTC fMreRMCT 



http://www.amerigo.it/DUCKRECORD/ 
•E-mail:duck. record@interbusiness.it 

DUCK RECORD via Gioberti, 3 • 20090 Trezxano sul Naviglio (Ml) 
Italy • Tel. 02/48.44.991 r.a. • Fax 02/ 48.40.33.23. 



NEW FACES 

litled "riimbao Rebcldo." The 
hand was alrt'adv making noise at 
radio in An^iisi with its first single. 

Ibny Manero." Another track. 
"Quinio Sol," boasts a guest per- 
iormante IVoin Warner Mexico 
star rock act (^afe Tacuba. Other 
releases by Bi/arro expected for 




Kabah 




Paolo Meneguzzi 



September and October are the 
debut discs by grunge act Duna 
("Vaci'o") and hardcore outfit Total 
Mosh ("Violencia Necesaria"). 

Warner it-sell will issue the sec- 
ond album by Paolo Meneguzzi, 
an Italian singer who in 1996 tri- 
umphed at the Vina Del Mar Song 
Festival. Meneguzzi's label pre- 
miere. "Por Amor," sold more 
than 60,000 units and helped 
establish Meneguzzi in other 
countries, such as Peru and 
Ecuador. 

After Warner afHIiates in Mexico 
and Arcentina put out Sol Azul's 
debut aloum, "Historias I.eyendas," 



ll THE LAI^GESTa host EXpf l^liMciC 

WNOlESAlER to the LATiri Arif> OAl^lEEEAri 

Mai^keta At the Gateway To Yom^ woi^lo. 

Most in-depth stock of 
^^•JQl Compact Discs. Cassettes, 



^ CompetitivB pricing, 

- ^ W ^ weekly sales. Sales 

i ^ • Singles. Accessories in ^TgB^' staff witti over 20 



Laserdiscs. DVOs. VHS, 



all genres of Music and 
Film, including Latin and 
Caribbean music. 



TV 



years expenence in 
the region. 



^ijjgt Same day shipping 
^ ^S^<^ with overnight 
" " - delivery to 
many countries. 



Tlie latest in 

electronic ordering 
capability (EDI). 



Visit us at iVIidem in iVIiami Beach - Stand B2 - 

While in Hfliami, call to arrange a visit to our operational headquarters. 

Se habia espanol / Falamos Portugues 

AEC One Stop Group 



CI. 



flbboy Road 
Distributors 



ssin 

IBUTORS 



CD. 



4250 Coral Ridge Drive • Coral Springs, FL 33065 • (954) 255-4500 • FAX: (954) 255-4932 
www.aenLcom 



uilh new leniixes. Warner (Ihiie 
has rt--rflfasr(i llir nt-w version of 
the old alhuni by ihe lei hno ad. 
I lie group's second alhuni is dtie 
out next \ear. — J.L. 



MIDEM LATIN 

Continued from page LMQ^23 

by Spanish recording executives — 
particularly the SCiAE's Bautista — 
who said in an ardcle in the July 
2fi issue of Billboard that the 
Ml OEM Latin .America show with- 
out (luban artists would he 
"incomplete and impoverished." 

In response to the outer)'. Reed 
MIDEM issued a prepared state- 
ment on July 21, which contained 



Reed MiDEIVI fol- 
lowed the Greater 
IVIiami CVB's ban 
on Cuban participa- 
tion with a state- 
ment: "We find 
ourselves, for the 
first time, in a most 
regrettable situa- 
tion, where we are 
not able to wel- 
come all the pro- 
fessionals — musi- 
cians, authors and 
artists — who would 
like to be present." 



remarks from the Greater Miami 
C-onvention & Visitors Bureau. 

The GMC;VB states that the 
bureau "and its government part- 
ners will not support any partici- 
pation of the Reed MIDEM Latin 
,\merica 8c (Caribbean Music Mar- 
ketplace of the Cuban government, 
Cuban music industry, CUiban mu- 
sicians, and/or third parly repre- 
sentation of the Cuban music 
industry or government." 
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INDEPENDENCE 

ConUmied from pfig^t i.M{h-2} 

ARGENTINE 
SUCCESS STORIES 

.Vltlioiigh the muliiiiiUional prt'- 
seiitf lias t'xpaiuled in Ai^f minit 
in ilif past two years with the 
entrance of L niversal and Fo- 
novisa, Ai;^(-ntine indies do not 
I'eel menaced and continue woi k- 
inj; wiili a wide arrav of acls. 

LniortiinateK. as with several 




Reed MIDKM lollowed the uation, where we are not ahle to 

(Hioled coninieniary by stating welcome all the prf)lessioiials — 

dial "W'e find omselves. for the musicians, authors and artists — 

iirst lime, in a most regrettable sit- who would like lo Ix* present. We 



certainly hope that the cultural 
side of this situation, with particu- 
lar emphasis on music . will c han^e 
in the near fiiiine." ■ 



Latin Ameiiian countries, reliable 
sales statistics of these domestic 
indies are hard lo (time by since 
they aie noi anilialcd with Ar- 
gentina's recording trade associa- 
tion CAIMK 

In tad. Ai^eniinian indies long 
engaged in tin der-l he-con nter 
sales activity inilil the country's iii- 
lernal-reveiiue office In-gan sbut- 
ling down the illicit practice five 
years ago. 

Nonetheless, ihere are above- 
ihe-board indie siucess sunies in 
Ai"gentina. I lit- biggest Ai^entina 
indies of the last decade have 



established their prosperity by 
nurturing fmiluJila ariists. This 
po|>iitar genre — first made famous 
wiih Leader Musit and now be- 
coming llie hoi sound with Ma- 
genta Records — is a catchy conibi- 
iialioii of |>op-llavored refrains lay- 
ered over a tropical ibytlun l>es( 
described as "polka nieels salsa." 

Iloth Leader and Magenta have 
realized inulti-plalimim sales with 
crossover ai tisis who have reached 
a pop au<lience with national hits. 
Hill Mageiila has di-\ doped a fla\s- 
less lorinula that k-atures intense 
rulalion of their artists on their 
radio and television sialions. 

Magenta ads like Commanche, 
Sombras and \'olcan are house- 
hold names in .\rgeulina. so indus- 
irv observers do not t]uesiion (be 
allege*! bOO.OOd units intned b) 
Sombras' smash disc "La \en- 
tanita." 

The majors have liiiled to repeat 
Mag<-ma's siitcess t>ecause ol die 
label's aii-iighi monopoly ol ihe 
speciali/ed media. 

An interesting licensing deal, 
ihongh, was secured in July by 
I niversal with (!lan Music. The 
first release is a sampler called 
"C;ian Mis." plus a package of early 
bits ol Cfilda. a singer who died in 
a car accitlent early this year and 
wiiose last two records l>ecame 
huge hits loi Leader. 

Leader also has released many 
Argeuline nnk a<ts from the '70s 
through a reissue licensing pad 
with Music Hall, wbidi filed for 
bankruptcy in 1 1)90. Among the 
artists released under lite deal ate 
bines id{>l l^ippo, C^harly Ciarcia's 
band Serii (iiran and folk veteran 
l.exm (iieco. 

(Aniihiufd fin fm^e i,M(l-26 



DISC 



WE'VE DUPLICATED YOUR SUCCESS 
THROUGHOUT IVORTH- AMERICA 



^^^^ Our personalized customer service and liigli 
^^^fiAnvxsi^'^^ standard of quality, make the difference. 



mastering & eAxtmqCdigital studios) -cd repWcationCcd audio/cd rom/cd-l) 

■ cassette duplication - audio & spol<en wordTon digital bin) 

■ quality control grapliics (film prep./printing & pacliaging) 

■ on the spot technical support ■ friendly customer support 

• fast turn around, reliable deliveries • fulfillment 



LET US BECOME YOUR COMPLETE ONE-STOP, 
RSB DISC is you total solution. 




RSB DISC irjcz. 

in Canada :51 4.342.851 1 fax: 5 1 4.34 2.040 1 Toll free: 800.361.8153 

in U.S.: Call Lafe: 888. 2 2 7.1 1 2 1 
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INDEPENDENCE 

Contmnfd from {xif^f iAf(l-2^ 

FOLKLORE & KID 
SHOW ALBUMS 

Outside the -exclusive 
companies, two players have de- 
veloped an interesting and re- 
spected catalog after spending 
years involved in other industry 
sectors; EPSA Music, an important 
manufacturer, and Otslrihuidora 
Bclgrano Norte (UBN) logged 
many years in disirihulion. 

EPSA Music has specialized in 
folklore ai lisis and llie production 
of a series ol guitars called 
"(luitarra Oel Mumlo." 

DBN has worked with many 
hot-selling kiddie-show albums, 
but their main asset is Argentinian 
rock, with cidi heroes l*atricio Rey 
Y Sus Redonditos Oe Ricota and 
recent hit act Los Piojos. DliN still 
represents such /Vmerican inde- 
pendents as Rykotlisc, Alligator 
and Epitaph. In addition, the label 
distributes some titles by domestic 
indie Del (aelito. 

In the alternative-r(K:k arena, 
some indie imprints have folded, 
but many have enteied the market 
and blossomed by catering a spe- 
cialized audience. The tiny F.A.N. 
Records began as a label vehicle 
foi- rock gi oup Suare/, and it now 
has evolved into an umbrella oi^- 



E R a, y ; 



ni/alion for fellow bands Fo- 
tofobia. Victoria Abril and solo 
artist Adrian Paoletti. 

Similarly, an assortment ol'punk. 
hardcore and thrash bands flock 
to Frost Bite Records, another 
Buenos .\ires indie, whose last two 
releases were skate-rock compila- 



labels. 

One of the effects of EMI's diffi- 
cult campaign to break rock acts — 
in which only three of the 10 r(x:k 
artists originally signed two years 
have made a sales impact — is that 
former EMI rock groups Santos 
Dumont and PAnico are now 
releasing pnxluct on indie labels. 

Santos Dumont is putting out its 
disc on Fusion, a (fomestic indie 
founded in 1984 by (larlos Fonseca 
that issued early albums by noted 



Chile, has held its own in Chile by 
working such hard-rock bands as 
Sepultura and To<ios Eos Muertos. 
Background Records has hooked 
its wagon to the techno movement, 
especially after releasing its first 
elecironica disc, an eponymous set 
by Plan V that featured a guest 
performance by Soda Stereo's for- 
mer frontman Gustavo Cerati. 

Alercc Records, fresh f ron» sev- 
ering its year-and-a-half joint ven- 
ture with Sony Chile, once again 




Although Mexico City's rock imprint Discos 
Y Cintas Denver has secured little radio 
support, except at Mexico City radio sta- 
tion XHOF-FM, the label has launched huge 
tours and is now pushing its product in the 
U.S., Puerto Rico, Costa Rica and 
Argentina. 



lions with tracks Minon'a Activa. 
L'aita. Massacre Palestina and 
VVincitloncs. 

CHILE: FROM EMI TO INDIE 

(-bile's indie imprints, which 
industry insiders reckon accttinit 
for 3Sf of the overall domestic mar- 
ket, have become a haven for rcwk 
acts disillusioned with the inelfec- 
tive efforts realized by major 



domestic rock acts Eos Prisi{)nert>s 
and Ea Eey. Panico is dropping its 
next atbiun on its own imprint, 
(^ombo Records. 

Fonseca opines that competition 
in Chile's indie sector is hotter 
than ever, even (hough consump- 
tion of Chilean music remains low. 
"Bui what's happening with indies 
is healthy, and it is going to allow 
the generiilion of a new group of 
fans for our rock," he explains. 
" I he musicians have recognized 
that it is not difficult to be an indie, 
and even with a small infrastruc- 
tine they can make music." 

Other indie labels have already 
carve<l out niche markets for 
themselves. Sum Records, an 
Argentinian indie with an office in 
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presentta a\ f\juevo ^oniJo 
de Mi^^nii Pop; 
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8933 NW 23rd Street 
Miami, FL 33172 
Tel. (305) 477-3889 
Fax (305) 477-6828 



Ikis heanne a full-fledged inde- 
pendenl with a lineup of hit acts. 
iiKliidiii); Cliaiuhu Ilii Piedia, 
I. OS Mi-serables and Panleras 
Negras. — J.L. 
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Want to License or Distribute 

Video or CD titles? 
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fRONlROV 
tNItRIAINM£N1 




Visit us at MIDEM Miami, 
booth # 122, where we are 
exhibiting along with 
international licensing giant, 
Henry Hadaway Organization PLC, 
or call for more info. 





Purchase closeouts and major label overuns! 

New Selections Weekly! Limited Quantities Available. 



NaPSNEMS 1001-2 



No, ''SCV iOO'.'-i 








CDs $3.75 


GR 


P Jazz CDs $3.75 


No. 


Artist/Title 


Quantity 


No. 


Artist/Title 


Quantity 


1 i': J 

f.DIS't 


Ella Fitzgerald 

The IM bl Udy of \^.zz 






-1021 


Rob Wasserman 

I' lO , 




CWN 
CD2028 


Louis Armstrong 

Si. l_oui'. Blues 






9664 


Dave Valentine 

Musical Portrait 




CWN 
CD20I4 


Billie Holiday 






9657 


Kenny Kirkland 




HAD 
CD 127 


Ike & Tina Turner 

lo H,;.- It, Hold 






9685 


Gary Burton 

Six Pack 




HAD 
GDI 17 


Little Richard 

Short Kit hcinny 






59/88 


Carl Anderson 

He.ivy Weather S^jnlight 




PSNEMS 
1012-2 


The Moody Blues 

Time Is On My Side 






9747 


Sound The Tnjmpeb 

Gold Encore Sene: 




HAD 

CD 124 


Jerry Lee Lewis 

The PwiK) M ir- 






9750 


Magical Duos 

Gold Encore Series 




CWtM 
CD20I7 


Franlc Sinatra 

Night & Day 






9732 


Songbirds 

Golcftncorc Series 




HAD 

CDI56 


Judy Garland 

Miss Showbusiness 






9733 


Triumphant Sax 

Gold rnro-e Series 




HAD 

CD 163 


Fred Astaire 

Kiscin.iting Rhythm 






9709 


The World of Cont- 
emporary Jazz 




HAD 
CD 132 


Willie Nelson 

P ;■ " 1 Mic- Times 








HAD 
CDI8I 


Waylon Jennings 

El. ::.'jjddlc 




Spanish CDs $3.00 


HAD 
CDI2I 


Conway Twitty 

' -ountry 






PSC 

0)1005 


Benny More 

El Bdrbdro Del Riuiio 




PSNrM'^ 

6051-2 


Black Sabbath 






PSC 

CD'"": 


Irakere 

Lr V vo 




PSMI ■ 
6052 2 


Black Sabbath 






PV 

CD ..' ■ 


Salsa 

i\! : .ente Compilation 




PSSR 
6011-2 


Black Sabbath 

. ■ Grave 






PSC 

CDI0O9 


Celeste Mendoza 

La Rf^iiia Dei Gij,i^j,inco 




PSSR 
6022 2 


Deep Purple 

The Bonk ot l.lliesyn 






PSC 

CD 1002 


Ceiina Gonzalex 

Quo Viva Chango! 




PSSR 
6023 2 


Deep Purple 

Deep ru.plf 






PSC 

CD 1006 


Malena Burke 

NG. La Banda 




2'1126-2 


Air Supply 

The t.irlh h 






PSC 

CD1008 


Bolero 

The Cool Compilatior 




B25j7 


Bette Midler 

Gypsy. Soundtrack 






PSC 

CD 1003 


De Cuba LosVanVar 

with Salsa Lormel 





Videos: $4.75 



No. 


Artist/Title 


Quantity 


1 liiH 


Hellraiser III 




1 1619 


Charles Bronson 

De.i:hwr,h 5 




1 1848 


Jeff Speakman 

fh- 1 xpt-rl 




6356 


Jamie Lee Curtis 

1 he 1 Ici'Ji C^ixiniclcs 




1 1397 


Eric Roberts 

Best of the Best 




6502 


John Travolta 

The Dumb Waiter 




93301 


Don "DaDi^-WSson 

Ring of Fire 




6341 


ohn Goodman 

Kingfish 




3628 


Ssnwd Jm liMwijiilil Ncbon 

Hail Caesar 




95083 


The Outer Limits 

Vol 1 




fi07S 


Harry Hamlin 

Dinner at Eight 




5847 


Marylin Chambers 

Bikini Bistro 




Erotic Thrillers $4.75 


93415 


The Pamela Principal 




00505 


Teresa Hill 

The Heat of Passion 2 




5503 


Sara Suzanne Pariter 

Killer Looks 




00483 


Morgan Fairchild 

body Chemistry 3 




1 1 174 


Theresa Russell 

Whoi-f 




1 1942 


Paula Barbieri 

Night Eyes 




1 '■'•'■> 


Carnal Crimes 





Ask for our entire 
catalog! 

To order complete the 
form above and fax or 
send to ttiis address. 



Front Row Entertainment, Inc. 
135 Fieldcrest Avenue, Edison NJ, 08837 
Phone (800) 666-2800 (732) 225-8896 Fax (732) 225-8268 




No. 5803 No 87 1 9 

Videos: $3.00 



No. 


Artist/Title 


Quantity 


55015 


Richard Gere 

Crack 




5550 


Jodie Foster 

nesmenzed 




5569 


Charlton Heston 

Call of the Wild 




5591 


Goldie Hawn 

Lovers & Liars 




5618 


Cary Grant 

Charade 




5571 


Elizabeth Taylor 

Last 1 ime I Sav-/ t\ir-is 




5650 


Shirley Temple 

The Little Pnncess 




5694 


Rutger Hauer 

Escape from Sobibor 




5770 


John Travolta 

Bo/ in the Plastic Bubble 




5789 


Bruce Lee 

RflofFear 




5552 


Charles Bronson 

Qiiro 




5817 


bddeChan 

Twin Dragons 




5835 


Davkl Hasselioff 

Bail Out 




5834 


George Qooney 

P,.-^! S°f 




581 1 


Nicole Kidman 




5690 


Mel Gibson 

Ten 




5637 


John Wayne 

-'■■ .--i ■. ••viiidHin 




5/93 


Michael Douglas 

Shattered Silence 




5793 


Mebnie GrilMiVanwsVWaad 

Wjmcn&Men 




5691 


John Candy 

It Seemed Like a t3ood kje- 





Minimum order $250 
Payment Terms C.O.D 
F.O.B Edison, N.J. 

Member of AFIM 
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LIVAM 

DaiVEK A RNE FUSION OF URIBBEAN l>OP 
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tropical 




EUROTROPICAL i$ o record label created in the Spanish 
Canary islands oK West Africa, on the old shipping 
routes between Europe ond Cuba ond where Cuban 
cuhuroi influences remains strong. In that sense, 
Eurolropical is a project for Cuba and its music. Its 
immense and exquisite music, which is now once again 
conquering discerning fans around the world. 
It's seriuos ond rigorous undertaking, whose aim is to get 
the fullest exposure for new toleni in Cuban music. Young 
people with extraordinary training, they ore spectacular 
instrumentalists, prodigious arrongers and sensational 
composers. Sut Eurotropical also wants to help rediscover the 
authentic and invaluable traditional groups ond ortists of Cuba 
whose recording hove an incalculable worln. They ore, quite simpiv, 
jewels in the history of music. It is in these sublime recordings Dating 
over the past lew decades, yet often unreleosed, where the bases of ' 
generation of Cuban Music con be traced. 

PREPARE YOURSELVES TO LISTEN. THIS HAS ONLY JUST BEGUN... 
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EISIE 

NERAC 




I C A 



CUBAN A 



GIRALDO PILOTO & KLIMAX 

"THE POWERFUL CARIBBEAN LOCOMOTIVE' 



MANOLITO Y SU TRABUCO 

FROM SON MONTUNO TO A VAST VARIETY OF RHrFHMS... 



Al^ieane espers 



LIUBA MARIA HEVIA 

THE BEST OF TRADITIONAL CUBAN FOLK MUSIC 
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SON DAMAS 

PURE RHYTHMS, FULL OF ACTION t SPICE 



SABROSURAVIVA 

INCREDIBLE MIXTURE OF BALUD, ROCK, JA22 1 SON 



LOS SONEROS DE CAMACHO 

MORE THAN SIXTY YEARS OF HISTOIiY, IIVING TODAVI 



COAAINC SOON 

LA CHARANCA DE RUBALCABA CONJUNTO TRADICIONAL DE SONES LOS NARANJOS LAITO SUREDA Y SU ORQUESTA 
AAAYELIN Y SU SABOR ORIENTAL ' HAVANA ALL STARS CUILLERMO RUBALCABA £ HIS AFROCUBANS 



OPEN FOR DISTRIBUTION ACROSS THE WORLD] 



IUIOTIian<U:P0 e0IS75 is 



muaixw wuoiuu mnniunoiui nsniwjiioii; aoio Hmi pwi m 3 7101 3 iMni irm nm 



i75 Id loame Tiottili Immy hknk Spon • w«m HirMiapicd [o 
IMIISnWHFo (34 IIS]:6:H • C/Cadln.;; Mho 



laipmtri 3Iil>I lilDunD riii«li.(aqcvliW Sfw tiia :(» ni 25 ;> U lu: (31 !1 32 U 



Merchants 
gJVIarketing 



RETAILING'DISTRIBUTION'DIRECT SALES-HOME VIDEO'ENTER*ACTIVE«ACCESSORIES 



Old Recordings A Retail Challenge 

Archival Material Can Be Profitable^ Within Limits 



m BY CATHERINE APPLEFELD OLSON 

WASHINGTON. D.C.— While music 
retailors continue to look forward 
to new product that fits the next- 
preatest-thing cateRory. they also 
are increasingly finding themselves 
facinK a blast from the past, cour- 
tesy of a swell in archival record- 
ings. 

Among the labels that are fueling 
the nostalgia machine is Paradigm 
Music, which in May launched the 
Archive Recordings imprint and 
brought in Barry 
Khrmann. a vet- 
eran of the live 
performance ra- 
die program 
tr'P "King Biscuit 
^\ Flower Hour." to 

A J" head up its ef- 

^ky^^ forts. 

^ ^1 Live record- 
EHRMANN ings of previous- 

ly unreleased 
sessions or prod- 
uct that had limited major-label 
runs before it was pulled also are 
flowing from Fantasy Records and 
Music Club and from major labels 




ARCHIVE 



that are spicing up boxed-set col- 
lections for the fourth quarter. 

With a lineup of performances 
from the likes of Humble Pic, 
Canned Heat. Deep Purple, and 
Nils Lofgren. Paradigm is inviting 
fans and collectors on a nostalgic 
trip. Under Ehrmann's steward- 
ship, 75% of Archive's release slate 
consists of live concerts spanning 
the early '60s through the early '90s 
that were recorded for radio, with 
previously unreleased recordings 
rounding out the score. 

Critical to the success of the line 
is a concerted effort to "not just 
throw things out there to see if they 
stick," Ehrmann says. The label's 
releases are accompanied by tar- 
geted marketing efforts that give 
retailers as much to grab on to as 
possible. Humble F^ie. for example, 
received an extensive promotional 
push in the northern California 
market. 

But for retailers, who are hungry 

to increase sales, the reaction to 
these archival newcomers is a 
mixed bag. Some are embracing the 
chance to sell any additional prod- 
uct, while others cite low sales fig- 
ures that don't add up to any sig- 
nificant business. 

"There is a meaningful market 
for releases of archival and live 
recordings," says Ron Phillips, VP 
of purchasing at Valley Record Dis- 



tributors. However, there is one 
catch. Phillips says most Valley 
accounts are bringing in only a 
handful of pieces on each title, with 
a game plan of selling to devoted 
fans who might happen to notice the 
titles on the shelf. 

"It's a good business as long as 
whoever's putting them out has an 
economic plan where they don't 
have to sell 50,000 copies to make a 
profit." he says. "They become 
instant catalog for a lot of retailers, 
but really good-turning catalog at 
that." 

The economic model poses even 
more of a conundrum for Stan 
Goman, senior VP at Tower 
Records. "The customer base that's 
interested in these things is too 
small for it to be a worthwhile busi- 
ness," he says. "It's one thing to 
bring in some previously unre- 
leased material on a retrospective, 
but just to release an hour's set of a 
hand you happen to have tape on — 
unless it is mindboggling — who 
cares? If you sell 1,000 of them, you 
are doing well." 

Sales at Tower of the $20.95 
Archive releases, for example, have 
been sluggish at best. As of Aug. 
24, the 103-store chain had sold 135 
units of the Deep Purple album, 132 
pieces of Nils Lofgren, 114 pieces 
of Humble Pie, and down from 
there for a total of 649 pieces. 

"This is a series for collectors, so 
you are talking about more sales in 
stores focused in the major metro- 
politan centers," Goman says. Call- 
ing the labels that are churning out 
archival material "frustrated 
librarians," he says. "There's no 
doubt that this stuff should be avail- 
able to the public, but at the end of 
day there's not enough of the pub- 
lie that really cares." 

For the 315-store Camelot Mu.sic 
chain. Lew Garrett. VP of buying 
and merchandising. says that in 
certain stores archival recordings 
"sell very well. It is limited mostly 
to larger stores or stores in larger 
metropolitan areas that can afford 
the additional inventory. This 
frankly is just one more piece of a 
very large glut of product, in par- 
ticular in the fourth quarter, that is 
put on the buying public. You have 
to be selective of where you put it." 

Al Wilson, senior VP of merchan- 
dising for Strawberries, says the 
general interest just isn't there to 
support broad or deep sales of most 
of the archival live recordings 
arriving in stores. 

"There's more peripheral inter- 
est and critical acclaim for these 
kinds of releases than actual buy- 
ers," Wilson says, "When Fleet- 
wood Mac puts out a live recording, 
although I'The Dance'] is not an 
archival recording, along with their 
name comes the sales. But most of 



the names I'm seeing coming out 
with these other releases have had 
their spot in people's hearts and in 
the mu.sic industry but not to the 
extent where they are selling big." 

However, Wilson says the niche 
products are an important draw for 
selected portions of the chain's cus- 
tomer base. "There are a lot of baby 
boomers, especially, who will buy 
anything by a specific artist. But 
unfortunately, like many things that 
get issued or reissued in our indus- 
try, often some of the things you 
like the most don't sell as well. And 
a lot of these recordings come 
(Continued tm next ixigc) 




In Harmony. 8MG threw a 50th anniversary party on a boat on the Detroit River 
for Harmony House, the Troy. Mich. -based music retailer, and presented the 
chain with a plaque. Shown, from left, are Larry Ferris, sales manager. BMG 
Detroit; Chuck Papke, VP of retail. Harmony House; Bob Bean, branch manager, 
BMG Detroit; Karen Adams, marketing manager, BMG Detroit; Uoyd Welch, VP 
of corporate development. Harmony House; Sandy Bean, VP of advertising, Har- 
mony House; and Pat Welch. VP of administration. Harmony House. 



Debt-Saddled LIVE Rescued By Investors 

2 Firms Buy Co.y Steer It Toward Security 




■ BY EILEEN FITZPATRICK 

LOS ANGELES— Once again. 
LIVE Entertainment is trying to 
come back from becoming another 
Hollywood casualty. 

This time, investment banking 
firms Bain Capital of Boston and 
Chicago-based Richland, Gordon & 
Co. say they can turn the company 
around. In July, the firms acquired 
LIVE for $150 million, assumed its 
debt, and took the company private. 

"What we see is a company with 
a tremendous library of product 
from Vestron and 
Carolco and an 
extremely valu- 
able worldwide 
distribution cap- 
acity." says 
LIVE's newly 
appointed CEO 
Mark Curcio, 
who previously 
was VP of Bain's 
mergers and ac- 
quisition departmenL 

Although LIVE's video distribu- 
tion operation has prospered from 
"Rambo," two "Terminator" films, 
"Total Recall," "Basic Instinct," 
"Dirty Dancing," and a number of 
top-selling children's video titles, 
overall, the 9-year-old etimpany has 
been hampered by other factors. 

Once a vertically integrated com- 
pany that owned rackjohber Lieber- 
man Enterprises, retail chains 
Strawberries and Waxie Maxie, and 
music distributor Navarre, LIVE 
had problems managing these vari- 
ous businesses, and its profitability 
fell. 

In 19in, LIVE sold the a-ssets of 
Lieberman to a competitor. Handle- 
man, and later unloaded Strawber- 
ries and Waxie Maxie to investment 
firm Castle Harlan and Navarre to 
the distributor's management. 




In 1993. LIVE briefly operated 
under prepackaged Chapter 11 
creditor protection to restructure 
its debt, which at that time was $70 
million, with annual interest pay- 
ments of $11 million. 

But perhaps the biggest financial 
blow came from Carolco Pictures, 
which was sinking with $150 million 
of debt. LIVE had owned a 50% 
share of the film company. 

Between 1991 and 1994. the two 
companies tried to merge at least 
twice, but Carolco's debt made it a 
bad investment for LIVE's stock- 
holders. In 1995, 
20th Century 
Fox Film Enter- 
tainment ac- 
quired the assets 
of Carolco Pic- 
tures for $50 
million, but 
LIVE retains 
video distribu- 
BLOCK tion rights well 

into the next cen- 
tury, according to Curcio. 

LIVE will continue to produce 
low-budget films for theatrical dis- 
tribution and direct-to-video. Over 
the past year, the company has pro- 
duced "Stargate" and "The Substi- 
tute," each of which enjoyed box- 
office success. 

Curcio and his management team, 
with a relatively clean slate, have 
high hopes for LIVE. Other mem- 
bers of the team include former 
CEO Roger Burlage, former ICM 
talent agent Bill Block, and former 
October Films co-president Amir 
Malin. 

"LIVE's previous problems have 
put a box around what the company 
could do." says Curcio. 

In addition, Curcio .^ays, the com- 
pany lacked the "depth of manage- 
ment that could get the right prod- 
uct." 




Curcio is confident that Matin's 
and Block's knowledge and connec- 
tions within the independent film 
production community are the solu- 
tion to that problem. 

"Block has been a lop talent agent 
for the past 15 years and has deep 
relationships to get the talent to 
make quality films," says Curcio. 
"Malin knows the independent film 
business and has done video distri- 
bution as well." 

in one of his first executive acts, 
Curcio shut down LIVE's current 
film production unit and laid off 40 
staffers. 

Four films, 
" Wishmaster," 
"Critical Care," 
"The Suicide 
Kings," and "The 
Real," are the 
remaining movies 
left over from 
the old guard 
and will be re- 
leased theatrical- 
ly by LIVE over the next six 
months. 

The strategy now will be to pro- 
duce five to six low-budget theatri- 
cal films, acquire and distribute 
another five, and produce between 
five and eight direct-lo-video titles 
per year. Curcio says. 

While LIVE gears up on the pro- 
duction front, its video division will 
carry much of the cash-flow respon- 
sibilities. 

"Our home video business is an 
extremely important part of the 
cash-flow plan." says Curcio, "and 
pound for pound we have one of the 
best video sales forces in the busi- 
ness." 

Curcio says the video division will 
remain untouched by staff reduc- 
tions. 

Although LIVE has stopped pro- 
(Continued on next page) 
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OLD RECORDINGS A RETAIL CHALLENGE 



(Cnritinued from preceding page) 

under this heading." 

Ehrmann acknowledges that the 
retail climate is cloudy and that 
getting product onto crowded 
shelves is more difficult than ever. 
"The retail market is tough for 
everyone, but the chains are taking 
the material in and moving it," he 
says. "You have to give them a rea- 
son to carry the titles, to see what 
the label is all about." 

A large part of the push at 
Archive is to provide material that, 
while it may be 30 years old, is still 
fresh. "I didn't want to put out 
things just because they were delet- 
ed by another company," Ehrmann 
says. "We are providing new-to- 
retail material from well-known 
artists." 

The label is looking to additional 
promotional avenues as well. An 
Archive Recordings World Wide 
Web site is in the works, and 
Ehrmann is talking to several radio 
station owners about bringing some 
of the live recordings back to the 
airwaves and possibly even to tele- 
vision when video is available. 

Back on the retail floor, the crit- 
ical question is who's buying this 
stuff. "There is a lot of demand 
because a lot of these bands are 
people's favorite bands," Phillips 
says. 

"And the labels don't have to rely 
on radio or MTV or touring to gen- 
erate interest — there is a built-in 
base. There probably would be a lot 
of demand from some of these buy- 
ers for a lot of the new music that's 
out there, too, but the problem is 
they have no chance to he exposed 
to it." 

Tower's Goman, however, says the 
record company promotional 
machine has to work just as hard 
for these releases as it would for an 
album from a newcomer. "You still 
have to let people know it's out 
there," he says. "How else are they 
supposed to know to come in and 
buy it?" 

Another up-and-comer in the 
archival recordings market Is U.K.- 
butiied label Muhic Club, a division 
of Music Collection International 



that specializes in catalog tracks 
the label licenses and then assem- 
bles in unique compilations at $9.95 
a pop. The Music Club roster spans 
everything from genre-based 
albums devoted to jazz, Cajun, and 
ska to a recent collage of Marilyn 
Monroe recordings. 

Steve Bunyan, head of special 
projects for Music Club, says Music 
Club is not particularly focused on 
live recordings because quality 



recordings are hard to come by. 
"We do some live albums, but the 
quality has to be very good, and 
there's already quite a lot of live 
music floating around," he says. 

"Plus, we are aiming for quite a 
mass market — the casual purchaser 
as much as the collector — so we 
want a good solid introduction from 
a genre, and live music in most 
cases is better off sold at full price 
to collectors." 



DEBT-SADDLED LIVE RESCUED BY INVESTORS 



(Continued from preceding /mye) 

duction, video division senior VP of 
sales and distribution Jeff Fink says 
there won't be any gaps to fill in its 
release schedule. 

"The way things are looking now, 
we'll have a full slate through the 
third quarter of 1998," says Fink, 
"and with the company looking to 
acquire more product, we'll have a 
full pipeline through 1998." 

In addition, LIVE's upcoming 
.sell-through schedule will include its 

'LIVE's previous prob- 
lems have put a box 
around what the 
company could do' 



annual holiday promotion, which 
includes five titles. Fink expects 3 
million units of the collection will be 
shipped into the market. 

A four-title Easter promotion will 
add another 750,000-1 million units 
next spring, he adds. 

Another growth area is DVD. To 
date, LIVE has shipped 250,000 
units on 11 titles, including "Star- 
gate" and "ToUi Recall." On Oct 21, 
it will release "Terminator 2: Judg- 
ment Day," which Fink predicts will 
become a top-seller in the category. 

He says the division also won't 
have to curtail its agf^resBive mar- 
keting campaigns. In October, for 




EXECUTIVE TURNTABLE 



DISTRIBUTION. George Clyne is pro- 
moted to senior VP of finance and 
administration at BMC Distribution in 
New York. He was VP of finance and 
administration. 

Na\^UTe Corp. in Minneapolis names 
Rick Vick director of merchandising. 
He w"as merchandise manager. 

Jennifer Forest is named manager 
of production at Capitol Ilecords in Los 
Angeles. She was accounts manager at 
Graphics Plus. 

MANUFACTURING. Allied Digital Tech- 
nologies in San Francisco appoints 
Keith Eckhardt VP of sales/West 
Coast He was VP of new business devel- 
opment at Touchscreen Media Group. 

RELATED FIELDS. Alice H. Lusk is 

named senior VP and chief technology 
officer at Uniwrsal Studios in Univer- 
sal City, Calif. She was senior VP of the 
business solutions group at NCR Corp. 

Malt Walker is named senior VP of 
music at Fox Music in Ix)s Angeles. He 
was senior V P of music at Wait Disney 



Motion Picture Group. 

Michael DiPasquale is named 
senior VP of finance and operations at 
Rainbow Media Holdings Inc. in WkkI- 
bury, N.Y. He was VP of finance. 

Music Marketing Network in New 
York appoints Bill Schacht account 
executive. He was editor in chief of 
(>>ncrete Marketing's F magazine. 

Muzak in Raleigh, N.C., appoints 
David Moore GM of the direct broa<l- 
cast satellite division. He was a satel- 
lite industry consultant 

Trimark Pictures in Santa Monica, 
Calif., a(>[)oints Julianne Kelley direc- 
tor of music. She was m\xsic coordinator 
at PolyGram Filmed Entertainment 



example, it will fly key account*; to 
Las Vegas to announce its first- 
quarter schedule. 

"This team has recognized that 
the video division is very successful, 
and when something isn't broken, 
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they don't fix it," says Fink. "We 
have a more aggressive slate now 
than we've had in the past year and 
a half. For us, video sales arc look- 
ing very positive." 

Although many industry 
observers have speculated that the 
new investors will fix LIVE and sell 
it in a few years, Curcio says Bain 
and the other investors arc in it for 
the long haul. 

"We have no intention to sell, and 
in three to five years we'll see where 
we are," says Curcio. "The core 
focus is to grow the company." 

Within the financial community, if 
any company is going to save LIVE, 
Bain is the one to do it. 

"The one difference here is that 
Bain has a track record of taking a 
company and making it better," says 
Steve Cesinger, managing director 
of the Los Angeles inrastment bank- 
ing firm Greif & Co. 

Cesinger points out that Bain 
pulled TRW, an information tech- 
nology company, from the brink of 
disaster and later sold it for a 
healthy profit. 

But the entertainment business 
provides Bain with a challenge. 

"LIVE is on a much smaller scale 
than the other companies it's fixed 
up," says Cesinger, "and they 
haven't picked an easy target. But 
Bain is no fly-by-night operation." 



newsline... 

HANDLEMAN, the largest raclgobber of recorded music, reports that miLsic 
sales rose 7% in the first fiscal quarter to $127.4 million fr(>m $1 18.1) million 
in the same period a year ago. The Troy, Mich.-based company attributes the 
increase to the "strength of best-selling items" in the quarter comjjared with 
a year ago. 

Video sales declined 54% to $19.1 million from $41.6 million last year 
because of "lower sales of megabit titles, as well as continuing increases in 
direct purchases of \'ideo proflucts from manufacturers by some mass mer- 
chants." Book sales fell 16*^ to $12.3 million, and personal computer software 
sales wvre down 8% to $7.1 million. 

The eomi>any's Nortli ('oast Entertainment subsidiary, which includes pn>- 
prietary music and \ideo labels, showed a sales decrease of 14% to $22.8 mil- 
lion due to "the timing and level of customer promotional activities and gen- 
eral softness in the video market." 

But the company's gro«s profit margin rose to 23.7% from 22.5% a j-ear 
agt) Ufiiuse of increJLsed music .sides and reduced sales of low-margin megahit 
videos. Overall, Handleman rei>orts a net loss of $6.4 million on $209 million 
in sales for the three months that ended Aug. 2, compared with a loss of $8.2 
million on $225 million in .sales a year ago. 

IMAGE ENTERTAINMENT, the laserdisc distributor, reports a net loss of 
$191 ,000 in the first fiscal ([uarter on a 15.9% decline in sales to $1G.9 million. 
A year ago. the (^hatsworth, Calif.-based company posted a net profit of 
S(i(K),000 on .$20.1 million in sales. The company says that "financial difficul- 
ties exix'rienced by several of its lai^jest customers j including Alliance Enter- 
tainment and Montgomery Ward, which are o(>erating under Chapter 1 1 Ixmk- 
ruplcy protection] and the speculation, anticipation, and uncertainty preceding 
awl following the March 1!K)7 launch of DVDsoflwjut*" have negatively affect- 
ed laserdisc sales. Image sa>i> it increased its prwision for slow-moving inven- 
tory by $500,000 during the (|uarter. 

The company is hoping to counteract the trends by releasing its own 
licensed DVD titles and by aggressively pursuing additional laserdisc rights. 
The latest deal, announcetl last month, was an exclusiw laserdisc distribution 
agreement with Warner Home Video. 

K-TEL INTERNATIONAL says that its share- 
hoklers accepted an offer by Platinum Enter- 
tainment to buy K-tei's worldwide music 
qwrations for $;J5 million. Platinum is acquir- 
ing the st*)ck of two .suKsidiaries, K-tel Inter- 
national (L'SA) and Dominion Entertainment 
K-lel will retain i(-s music jussets in Eastern 
and Western Eurojie and receive licenses to distribute ovenseas the products 
released by Platinum. 

BARNES & NOBLE, operator of 454 superstores selling books and music, says 
that sales from sujierslores ojx;n more than a j-ear rose 10.6% in the second 
fiscal quarter from the year before. Superstore revenue increased 26% to 
$503.6 million from $399! 1 million. 

The New York-based company notes that although merchandise inventory 
rose 1% to $733.3 million as of Aug. 2, borrowings under the revolving cred- 
it facility dropped 27%^ to $80.5 million at that date. 

During the quarter the retailer opened 14 and closed .^ix Barnes & Noble 
superstores and closed eight B. Datton mall stores. ()\'erall, the company 
reports a net loss of $1.3 million on $617.7 million in revenue, compared with 
a net loss of $2.7 million on $524.3 million in revenue the year before. 

ALLIED DIGITAL TECHNOLOGIES is expanding it> duplication capabilities in a 
three-month program that will enable the company to increase CD pnxluction 
by 15%. Hauppauge, N.Y.-baseil Alliwl says it is "responding to constantly 
increasing demand." 

MOOVIES, the operator and franchiser of 313 video stores, reports a net loss 
of $1 .7 million on rewnue of $27.5 million in the second fiscal quarter, which 

ended June 30, compared 
with a profit of $591,000 on 
$18.3 million in revenue in 
the same period last year. 
The loss this year included a 
$1.5 million pretax charge 
for a "reduction in the com- 
pany's growth plans." 
TIk; increase in revenue came frmn the Jtddition of new stores, as sales from 
.st-ores open at lejist a year fell 5.5% in the quarter Momies attributes the 
decline to weaker t>ew video releases, competition from other growing chains, 
and "overall industrj- softness." In .July, Video Update announced that it woukl 
acquire Momies in a stock merger. The deal is expected to close this year. 

CINERGI PICTURES ENTERTAINMENT, a movie production company, reports 
that its net lass widened to $7.7 million in the second fiscal quarter from 
$716,000 the >'par before. Revenue fell 24 j>% to $17 million from $^.4 mil- 
lion. During the quarter, the Santa Monica, Calit-based company booked most 
of its revenue from the domestic home video release of "Evita." Cinergi has 
announced that it is selling most of its film assets to Walt Disney Co. 
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"Weird Al'' Yankovic still flips over 
tbe prerecorded music cassette. 

He's crazy about those little tape thingamajigs 
and thinks that every record store on the 
planet should stock plenty of 'em — especially 
his recent album, "Bad Hair Day" (Rook 'n' 
RoU/Scotti Bros. Records), 
So seU the cassette. Call: 1-888-567-TAPE 



ITA Audio CASsim CoALmon Chabteb Mkkbibs: Allied Digital Technologies • 
Auriga Aurex • BASF Audio/EMTEC Magnetics • BMO Distribution • BMO 
Entertainment • Cinram • PolyOram Group Distribution • Sonopress • Sony Disc 
Manufacturing • Sony Music Distribution • WEA Manufacturing 
CoBTBiBTrTnia Mimbus: AMI • Concept Design • Olamon Industries • Replication News 

Dost miss tbe premiere of THE WEIBS AL SHOW, Saturday morning, Septemb«r 
13th on CBS-TV (check local listings). 



*CBS 



fTA, Ite iDtanuOonai Reoardin^ Media Association, is & 27-yMr (M iDduati? trade asaoOatiOQ wlUi 450 member 
compaiUee throu|hout the worH Members mchxte magnetic aod optical reccrding media manufacturers, program rlgbtfi 
holders, recording and playback equ]pm«rLt manufacturers and audio and video duplicators. 
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Musicland, Suppliers Close To Deal On Credit Terms 

All together NOW: The Mu- five majors individually will amount owed from February, when Bauer, a spokeswoman for Best 



sicland (Jroup and its holdout 
major suppliers are on the verge 
of settling their disagreement 
over credit terms that will be 
available to the chain over the hol- 
idays. According to sources, the 



extend Musicland a credit line for 
the holiday sellinjf season that will 
be up to 20% above what the chain 
owes each of them as of Aug. 81. 
As part of that agreement. Music- 
land will begin payback of the 



e-mail us at jeffw@sclccl.com 
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Our Everyday 
Low Price on^ 
Major Label i 
CD's: I 



CD List Our Price 



$17.97 
$16.97 
$15.97 
$11.97 



$11.80 
$10.87 
$10.16 
$ 7.97 



ASK YOUR ONE-STOP 
TO MATCH OUR PRICES... 
WHEN THEY WON! CAd US! \ 



TEL (714) 223-8795 * FAX (714) 724-5162 



the company began a stand-still 
agreement with suppliers. Each 
major will likely arrange its own 
specific terms before the deals 
are concluded. 

Payment is expected to be com- 
pleted by Dec. 11, the same day 
that Musicland is supposed to 
make a §20 million paydown in its 
revolving credit facility as well as 
the final installment for the pay- 
ment scheme accepted by most 
suppliers in early August. 

While Dec. 11 looks like it will 
be a busy day for Musicland s CFO 
Keith Benson, 
sources sug- 
gest that in 
the deal just 
cut. there is a 
mechanism for 
returns where- 
by Musicland 

could extend 
final reconcili- 
ation of the amount due fi'om the 
sland-still agreement of February 
li)97 to February 19SIH. 

If the terms are agreed to, as 
seemed likely at press time, the 
trade is compromising by giving 
up its demand for security on 
the new credit — while Musicland 
will have to make due with con- 
siderably less than the amount of 
credit it had been asking for. 

Musicland executives were un- 
available for comment. 

Noisy NOTSE: Over the past 
two weeks there has been quite a 
to-do about a story appearing in 
HFN, a retail trade magazine, 
asserting that Best Buy is pulling 
out of the music business, Laurie 
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Buy, says the story is completely 
false: "We have no intentions of 
getting out of the music business." 

Celebrate: Last month, Har- 
mony House celebrated its 50th 
anniversary in grand style, 
according to industry attendees. 
The event included a video pre- 
sentation that showed vintage 
clips of founder Carl Thorn, who 
passed away in 1994. and Bill 
Thorn, chain president, as well as 
other long-time staff members and 
long-term vendor partners, in- 
cluding BMGs 
Bob Bean. Al- 
so, to help cel- 
ebrate the 
event, the 
chain pre- 
pared a pro- 
gram designed 
jj high- 
school year- 
book, with photos of staffers and 
label sales and distribution exec- 
utives from their teenage years. 
Retail Track was unable to attend 
the event, so I turned to someone 
who knows a little about parties to 
get his take on the event. Esa 
Katajamki, Rhino's Midwest 
regional manager, says the party 
was "t()p-shelf. I can't say that I 
have been to a more lavish affair 
since I've been in the record busi- 
ness. Someone told me that this is 
the way that parties use to be. but 
that was before my time. Harmo- 
ny House didn't miss a trick." 

Katajamki reports that AII-4- 
One and Bill Mann were among 
the performers, and by the "time 
(Contuuied on pa(/e <SJ) 
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Manage your available 
space more effectively 
with custom planograms 
from Walt Disney Records. 
We can provide color 
plans, layouts, and prof- 
itability models. This will 
ensure that you are carry- 
ing the right Walt Disney 
Records titles at the right 
time to maximize sales 
and profitability! 

Let us develop your 
merchandise plan. 

For more information 
call 818-973-4377. 
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\-\d:s tne rr jsjc oI Oisney at our website: 
'■'lip;,' iVww, dis:wy.com'Disf>eyRecor(ls 



AEC One Stop Croup 

Abbey Road Distributors • Abbey LA • Bassin Distributors • CD One Stop 
AEC Field Offices: Atlanta • Baltimore • Dallas ■ Philadelphia • Portland • Omaha • Sacramento • San Diego 

New Accounts 1-800-635-9082 • 1-954-255-4569 • Fax 1-954-340-7641 

www.aent.com 
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COOLIO • ERYKAH BADU R. KELLY ^ WHITE TOWN 



FREAK NASTY MARY J. BLIGE 


NEW EDITION 112 


AMBER 




NUYORICAN SOUL LIVIN' JOY 


« B ROCK & THE BIZZ 


E-qo 



Massive nation vride 100,000 spot 
TV campaign 

General Cinema, United Artists movie 
Cfieotre od campaigns. 
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Sffeef Dafe - Sepf. 30 



HEAVY D. CHEMICAL BROTHERS 



P.O.P. - flats, posters, postcards & backstage passes 



Simitar Enlertalnmenl is donBling a porllon of the pioceeds Itom (tie sale o( 
ttils product to ttiE City ol Hope and The Children's Hearing Institute. 



City of Hope 




CITY GF HOPE: 

Guided bu s phllosophg ol service to me communiry, rhe nonseclaiisn org ol Hope 

is inspifcd and supported by a philanthropic voiunfeei movemenf. dedlcafed to the 
prevenHon, trealment and cuie d( cancel and orhei life-threatening diseases through 
innovaHve research and pahent cere. DINNER Oct, 29, 1997 phone; 8I8-3S9-8III 

THE CHILDREN'S HEARING iNSHTUTE 

Founded in 1963. Ihe institute funds research and deveiopmeni work in restoring 
hearing among profoundly deaf chHdren and adults. It provides funding lor research, 
education and paKent support where alternative funding Is not available. Although 
CHI focuses much of Its efforts on deaf children, It assists patients of all ages. 



Available at One Stops 



■t: 1997 SlmHar Emtertalnment. Inc. • 555S Pioneer Creek Dr. • Maple Ptatn, MM S53S9-»003 • To order caB: (612) 479-7000 or 800-4g»~>2n or tax: (612) 479-70QI 
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The next generation 
of listening stations 



Feature your top hits with our HIT 1 and HIT 5 
Listening Stations and merchandise your product with 
our Totem Concept. Now you can see and hear the 
music. Stock 400 CDs. All in 2 feet of floor space. 



HIT 1 & HIT 5 features: 



• SEE THE FULL CD SPIN 

• SUPER SLIM STEEL BODY 



instant music ACCESS 
EASY BUTTON ACTION 



I SIMPLE INSTALLATION 
I OPTIONS FOR TOTEM- 



OR WALL-MOUNTING 



• AUTOMATIC VOLUME RESET 

• SHATTERPROOF PORTHOLE 



LIR ORGANIZATION V T^BI^n 
U.S.A.: PHONE: 20I/94M700, FAX 201/345-9548 1 a 1 W 1 

U.S.A.: TOLL FREE: 1-800-543^69 '« 

AUSTRIA: PHONE: •43/1/587-3838. FAX; »43/1/587-45CI9 Svslcms with lucui t. 



RETAIL TRACK 

(Continued fmm page HO) 

the Mothership [George Clinton] 

hit the stage, the place was rock- 
ing." 

In addition to the recording 
acts, Katajamki reports seeing 
former Detroit Piston Bill Laim- 
beer and Ric Ocasek among the 
luminaries attending the event. I 
wondered what Ocasek was doing 
at the party, and Katajamaki 
implied that only an idiot couldn't 
see the connection. "Ocasek use to 
be in the Cars, and what is Detroit 
known for?" Oh. 

A ND THE ENVELOPE 
PLEASE: At the National Record 
Mart convention, the chain gave 
out performance awards for 1996 
and *97. For fiscal '96, Rick Gen- 
ova, who manages store No. 89 in 
Youngstown, Ohio, won gold medal 
awards for the highest sales 
increase in dollars and in per- 
centage. For fiscal '97, the gold 
medal for the highest sales 
increase in dollars went to Keith 
McKeackie, who manages store 
No. 81 in Cincinnati, while the 
highest percentage increase was 
won by Bob Shahan. who man- 
ages store No. 186 in Myrtle 
Beach. S.C. 

The fiscal 1996 gold medal 
award for lowest shrinkage ratio, 
on a percentage basis, went to 
Tom Holmes, who runs store No. 
.')6 in Washington, Pa.; for fiscal 
'97, the award goes to Michael 
Shearin, who manages store No. 
213 in Denton, Texas. The fiscal 
'96 gold medal award for lowest 
shrinkage rate, on a dollar basis, 
went to Reginald Rykaczewski, 
who manages store No. 254 in 
Burrell, Pa. The fiscal "97 award 
goes to Shearin. 

The manager of the year for 
1997 is Cynthia Terneus, who 
manages the Meadowbrook store 
in Bridgeport, W.V. (No. 176). The 
district manager of the year is 
John Patrick, who oversees dis- 
trict No. 3, northwest Pittsburgh. 

At the convention, NRM also 
awarded numerous service awards 
for tenure at the company. Those 
awards culminated in acknowl- 
edging the 30 years' service 
racked up by George Balicky, VP 
of marketing extraordinaire. 

It's a good thing he received 
that award because, for probably 
the first time since he has been 
staging a golf tournament in con- 
junction with the convention, Bal- 
icky didn't pick up a golf trophy. 
According to sources, Balicky 
came up empty-handed because he 
was unable to pull his usual rou- 
tine of rigging the tournament so 
that the best players in the indus- 
try are on his team. 

In other Balicky news, he now 
calls himself a syndicated disc 
jockey. Balicky. under the handle 
of George Blake, has a two-hour 
weekly Jazz program called the 
Jazz Cafe on WAMO-Pittsburgh. 
It can also be heard on WSFZ- 
Greensburg, Pa., and WKBN- 
Youngstown. Ohio. 



REACH OVER 200,000 
RESPONSIVE READERS EVERY WEEK - 
CALL 
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TODAY!! 
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Billboard's 
1997 International 
Buyer's Guide 



Billboarai. 



Brand 
New 




GUIDE 199^ 



If you're interested in joining those well-connected folks who do the 
big deaK make the big money, anil have the big fun in the music 
and \ ideo business, we suggest that you order your own copy of 
Billboard's I'WV International Buyer's Guide before this year's press 
run is completely sold tiut, 

IBG '97 brings you record labels, music publishers, wholesalers 
and distributors, manufacturers, scnicc and supply companies, 
home video companies, public relations I'lrms. schools, cnlvrtain- 
menl attorneys, tape duplicators, compact disc piLiiils. and an 
audio biHiks section that has been doubled in size. Plus, you'll 
find more than 50 pages of informative ads. and an entire section 
of manufacturing specification charts on blank tape. 

With IBC '97. you will he able to: 

■ Reach record buyers worldwide al retail and dislribulors. 
iinponerN/exporlers. 

■ Find ihe telephone number, lax or E-Mail number of companies 
Ihrou^houl Ihc world. 

■ Gel specificaiions on blank media inclusive of blank tape and diskeUc-s. 

■ Find manufacturers of jewel boxes and other service and supply 
organizations. 

■ Ltx-ale a publisher w ho may have inicirst in your catalog and/or specilic 
copyright. 

This is the kind of information that can put yiiu at the top of the 
indiLstry. And. best of all. it costs just %\25 I plus shipping/han- 
dling!, which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own-particular- 
ly when you consider that the guide is constantly being updated 
by our research teams in both the U..S. and Kurope. 

FOR FASTEST SERVICE CALL 

(800) 344-7119. In NJ (908) 363-4156. 

Or send check/money order for $125 plus S6 S&H (S13 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701 . Please add appropriate sales tax in NY, NJ, 
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 
All sales are final. 

BDBG3126 
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Navarre's Thump Records Deal In Trouble; 
Ruth Brown's Big Easy Sessions Pay Off 



On the ROCKS: Navarre Corp.s 
jtlan to purchase 51 % of its distributed 
label Thump Records has apparently hit 
a Sf rious bump. 

NavaiTe. the New Hoiie. Minn.-hased 
mu-^ic and diirital pro<lucta distributor, 
sijcned a letter of intent last year to buy 
a miyority interest in Walnut, Calif.- 
l)aaed Thump. Navarre president/C'KO 
Eric Paulson recently told Billboard 
that he hoped to complete the purchase 
by the end of Au^st. 

Howewr, on Aug. 27, Thump presi- 
dent Bill Walker told Declarations of 
Independents that the sale "doesn't look 
like it's gonna work." Walker declinefl 
further comment, saying cryptically, 
"Loose lips sink ships." 

We contacted Paulson, who says, 
"There is nothing finalized yet. I've 
asked IW^alker and his partner Al 
Lopezl for an extension Ito complete 
the purchase! ... As regrettable as it 
seems, it may not be pos.sible." 

Navarre's inability to complete the 
deal could spell bad news for the dis- 
tributoi' on more than one fi-ont. 

Sewral obtsen^ei-s beliew that Thump 
is the volume leader among Navarre's 
laliels. The company has enjoyed great 
success with itii series of "Low IiUder" 
compilations (Lopez publishes the Los 
Angeles-based car-culture magazine 
from which the packages deriw their 
title) and recently initiated a similar, 
potentially lucratiw association with 
Easyriders, the leading motorc.wle mag 
in the countrj: 

Sources indicate that as the sale's 
pr-ogress reached an impasse. Thump 
iiegan meeting with Uni\'ersal i-egai'd- 
ing a deal. 

If Thump left the Navarre family, ib* 
departure would ob\iously WTeak ha\w 
on the ln)ttom line of the distributor's 
music operations, which accounted for 
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by Chris Monis 

only a quarter of its business in the fis- 
cal .war that ended March liL The dig- 
ital products sector was responsible foi* 
nearly 75% of its .sales that year. 

If Thump remains in the Navarre 
fold as a distributed label, the failure to 
conclude its purchase would still put a 
big crimp in Na\'an"G's professed strat- 
eg>' to boost its atrophied music side. 

Paul'ion recently told Billboard that 
he \iewed the acquisition of proprietary' 
interests in Navan-e's Uilx'ls as critical 
to bringing the music anfi digital piwi- 
uets division.s' shares of the com|)any's 
sales into balance (Billboai*d, Aug. 23). 

To date, this approach hasn't ti-ans- 
lated into major dividends for the dis- 
tributor. Last September, Navarre 
spent $5 million to acquire a 14.2% 
intei*est in Walter Yctnikoffs start-up 
VeU-el Recorfis ami holds a note to buy 
an additional 14.2^ upon payment of 
another $5 million. Velvel, which is 
exclusively distributed by Navaire, has 
so far failed to deliwr a miyor hit for its 
wholesaler. 

On the brighter side, Navarre has 
announced that it has .sealed exclusive 
distribution pacLs with several labels. 
They include Durkin Haj'es I'ublishing, 
a firm specializing in instrumental, 
orchestral, and interview-and-muslc 
"rockumentary" albums; Gold Koast 
Records, a new firm headed by indus- 
trv vet Ron Nadel, which boasts Kil- 



SELL YOUR MUSIC! 
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500 copies 
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• Call Now For More Information & A Free Sample Kit! 
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ipino star Kuh I>cde»ma among its ini- 
tial signings; club-oriented imprints 
Groove Daddy and Groove Nation; 
Hawaiian firm Mo'l Records, home of 
island entertainer Henry Kapono; 
Salmon Music Gi*oup, heatied by foi-rner 
CBS Records exec Walter Winnick, 
which will soon issue new albums by 
former Cold ('hillin' acts DJ I'olo and 
Roxanne Shantc; and Unison Music 
Di.stribution and Word Nashville, d\v\- 
.sions of Christian music power Word 
Entertainment. 

Quick hits-. Kat's Rye Records is 
bowing with a distribution deal with 
Unity Entertainment via RED Distri- 
bution. Former Warner Bros, and 
Motown exec Oscar Fields and pro- 
(Continited on next page) 
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This 

Spicy Tuna Roll 



In a nutshell. Valley Records is great 
bock catalog, great salespeople, 
and they believe in Vinyl. 



Andrew Horwitz 
Bow Wow Records 
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Merchants & Marketing 



EMI-Capitol Makes 'Casper' Set Friendly To Youth 



I UNES FOR A FRIENDLY 
GHOST: EMI-CapitoI Entertain- 
ment Properties is targeting two 
youthful age groups with its promo- 
tional campaign for "Casper: A Spir- 
ited Beginning," which company 
executive VP Phil Sandhaus 
describes as the first major-label 
soundtrack for a direct-to-video, fea- 
ture-length film sequel. One 
group — preteens and teens — Sand- 
haus says, will be drawn by the con- 
temporary acts appearing on the 
soundtrack, like the Backstreet 
Boys, Supergraas, and Bis. The 
other group is children under 12, 
"who are into Casper the Friendly 
Ghost as an icon, a comic book, and 
cartoon character." A cross-promot- 
ed consumer rebate is part of the 
overall marketing. 
"Casper: A Spirited Beginning" is 



by Moira McCortnick 



the sequel to the 1995 theatrical 
release "Casper." which Sandhaus 
notes had a worldwide box-office 
take of $200 million. F'or the new 
video release. Fox has launched "a 
full S30 million theatrical-style mar- 
keting campaign," he says. Fox is 
slated to ship more than 4.6 million 
copies of the video. 

The set also marks the first time 
that EMI-Capitol Entertainment 



Properties is working with Saban 
Records to market a release. 

"Casper: A Spirited Beginning — 
The Soundtrack" was released Aug. 
26; the video debuts on 20th Century 
Fox Home Entertainment Tuesday 
(9). The first single is "Love Sensa- 
tion" by Virgin Records act 911, 
which Sandhaus describes as "very 
much an uptempo pop/dance track, 
performed by good-looking British 
guys. Their [debut] album won't be 
out in the U.S. until November; the 
only IdomesticI album on which you 
can currently find this song is the 
'Casper' soundtrack." 

"Love Sensation" has done well 
worldwide in the six to nine months 
it has been available overseas, Sand- 
haus says. "Virgin is working the 
single here at crossover and dance 
radio, and a remixed version of the 



DECLARATIONS OF INDEPENDENTS 

(Coiitl>u(ed frtjni prccedhiif piigv) 
ducer Spencer Proffer are serving as 
consultants to the label. Kat's Eye's 
first acts include R&B \'ocalist Saison 
and vocal group IV Example . . . New 
York-based Blues Planet Records 
makes its debut Tuesday (9) with 
albums by ex-Mudd>' Waters harp wiz- 
ard Paul Oscher and longtime Howl- 
in' Wolf guitarist Hubert Sumlin . . . 
Tempe, Ariz.-based rock indie Pave- 
ment Music is making an incursion into 
the rap market with a three-year dis- 
tribution deal with Miami's South Boy 
Records. The association will com- 
mence with the Nov. 11 release of 
Florida rapper Kenny Flyy's debut 
album, "My God" . . . Coconut Grove 
Records, the Miami-based Polynesian- 
music label that is the home of top 
Hawaiian act Hapa, has inked an 



exclusive U.S. distribution deal with 
the REP Co. 

Flag waving: R&B diva Ruth 
Brown has been haWng not too shabby 
a j'ear. 

First, Brown won top prize in the cov- 
eted Ralph J. Gleason Awards, which 
honor the best music books of the j'ear, 
for her 1996 autobiography "Miss 
Rhythm." She s&ys she was "amazed" 
to receire the honor. 

On Aug. 28. she completed a two- 
week engagement at New York's Rain- 
bcfw and Stars that was greeted by raw 
reviews and packed houses. 

"It has been incredible," she saj-s of 
her club stint. "It took me a couple of 
hours to come dowTi off this cloud." 
And now, Brown has released a daz- 
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track has been serviced to clubs." 
Sandhaus adds that "Love Sensa- 
tion" has been added to R&B, pop, 
and dance stations in New York; New 
Orleans; Philadelphia; Boston; 
Cleveland; Providence, R.I.; and 
Hartford, Conn. 

Teens and preteens are being 
exposed to the soundtrack through 
radio airplay, the video feature, and 
a videoclip featuring footage from 
"Casper: A Spirited Beginning," 
which stars Steve Guttenberg and 
Lori Laughlin, with camoos by 
Rodney Dangerfield and Sherman 
Helmsley. The soundtrack features, 
in addition to selections by the pre- 
viously named acts, the "Casper" 
theme song performed jointly by KC 



Billboard. 



zling new album, "R+B=Ruth Brown," 
on Rounder's Bullseye Blues imprint 

Although Brown has been recording 
since 1949. when Atlantic Records 
launched her on a hitmaking career, she 
had never recorded in New Orleans 
until the sessions for her current re- 
lease (though she was a frequent \isitor 
to the city during the era when Fats 
Domino and Dave Bartholomew^' were 
tearing up the town). 

"I paid attention to what [producer] 
Scott [Billington] was doing, because 
I'm a big Johnny Adams fan," says 
Brow' n. She adds that Billington's live- 
in-the-studio style was ideal for her. 

"I cannot sing to a track, because it 
inhibits me," she says. "We went down 
there (and recorded live] over fried 
chicken and some fish. It's amazing hew 
close [Billington] came to what I'm 
about." 

For the sessions. Billington enlisted 
arrangers Wardcll Quezergue and 
Victor Goines; a big band that includ- 
ed such star players as guitarist Duke 
Robillard and trombonist Delfeayo 
Marsalis; and such guest stars as 
Adams, Bonnie Kaitt, and Clarence 
"Gatemoulh" Brown. 

Adams and Brown duet on "I Don't 
Know." a tunc Brow'n used to perform 
with Billy Eckstine when she was with 
the Count Basic band in the '40s. "I 
always remembered the fun we had 
with that song," she says. 

Raitt and Brown exchange sassy 
repartee on the old Jimmy Lunceford 
number "I'm Gonna Move To The Out- 
skirts Of Town." Brown says of Raitt, 
"We've been friends, and she's one of 
the younger generation I have great 
respect for . . . She made the attempt to 
keep [veteran R&B performers] visi- 
ble." 

"Gatemouth" Brown's appearance on 
"False Friend Blues" represents a 
decades-spanning reunion: The gui- 
tarist/violinist played backup with 
Amos Milbum on Brown's first demo 
ft)r Atlantic in the late '40a. "Here he is 
again, as wonderful as ewr," she says. 

With a sparkling new record in the 
racks, the 69-year-old singer will soon 
be in LA. to meet with director Allan 
Arkush, who will film "Miss Rhythm" 
for a Showtime cable mwie. Pro<lucer 
Spencer !*roffer will supervise the 
music. 



& the Sunshine Band and Kool & 
the Gang featuring JT Taylor; 
l.R.S. act Shampoo's "Delicious"; 
"Spooky Madness" by lounge combo 
Big Bad Voodoo Daddy; "No One 
Lives Forever" by MCA's Oingo 
Boingo; and Bobby McFerrin's late 
'80s hit "Don't Worry Be Happy." 
Also included are tracks by C.T.F.G., 
Whitey Don, and Ellen ten 
Damme. "We're looking to do TV 
appearances with some of the artists 
on shows that feature music, like 
Leno's and Rosie O'DonnelFs," 
says Sandhaus. 

To reach the under-12 audience, 
the Fox Kids television and radio 
networks will stage contests and 
(Continued on page 86) 
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* * * No. 1 ★ * * 


1 


I 




VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 

WALT DISNEY 6060S (6 9& 13 98; 


2 


3 


84 


SING-ALONG • WINNIE THE POOH 
WALT DISNEY 60889 (10.98 Cassette) 


3 


2 


106 


VARIOUS ARTISTS A CLASSIC DISNEY VOL 1 - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60865 (10.98/15.981 


4 


4 


14 


READ-ALONG HERCULES 

WALT DISNEY 60287 (6.98 Cassette) 


S 


5 


106 


VARIOUS ARTISTS • CLASSIC DISNEY VOL. 11-60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/15.98> 


6 


8 


42 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 

WALT DISNEY 60819 (9.9ai3.98l 


7 


6 


84 


VARIOUS ARTISTS WINME THE FOOH; TAKE MV HAND SONGS FROM THE 100 ACRE ViOOO 
WALT DISNEY 60863 (9 9a'16,98) 


8 


9 


52 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 

WALT DISNEY 60606 (9.98/13.981 


9 


7 


8 


VARIOUS ARTISTS CLASSIC DISNEY VOL. IV - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60909 (10.9&1S.98) 


10 


11 


61 


VARIOUS ARTISTS CLASSIC DISNEY VOL III - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60907 110.98(15.981 


11 


10 


24 


THE SIMPSONS SONGS IN THE KEY OF SPRINGFIELD 
RHINO 72723 (10.9ai5.98) 


12 


12 


106 


BARNEY A' BARNEY'S FAVORITES VOLUME 1 

BARNEY MUSICySBK 271 15;EMI (9.98/15.98) 


13 


13 


93 


KENNY LOGGINSA RETURN TO POOH CORNER 

SONY WONDER 57674/COLUMBIA (9,98 E(K13.98) 


14 


18 


2 


KAINIE LEE GIFFDDO POOH'S GRAND ADVENTURE: MUSIC FROM AND INSPIRED BY THE MOVIE 
WAIT DISNEY 60619 (6 98/13 981 


15 


16 


89 


READ-ALONG A TOY STORY 

WALT DISNEY 60266 (6.96 Cassette) 


16 


15 


73 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 

WALT DISNEY 60897 (8.98/1 1 .98) 


17 


17 


14 


SING-ALONG HERCULES 
WALT DISNEY 60925 (10-98 CasseBe) 


18 


19 


9 


REAO-ALONG WINNIE THE POOH & THE HONEY TREE 
WALT DISNEY 60229 (6.98 Cassette) 


19 


20 


9 


REAO-ALONG WINNIE THE POOH i TIGGER TOO 
WALT DISNEY 60231 (6.98 Cassette) 


20 


14 


83 


READ-ALONG A' THE LION KING 

WAIT DISNEY 60264 (6.98 Cassette) 


21 


25 


45 


READ-ALONG 101 DALMATIANS (LIVE ACTION) 
WALT DISNEY 60272 (6.98 Cassette) 


22 


21 


87 


CEOARMONT KIDS CLASSICS ACTION BIBLE SONGS 

BENSON 217 (3.9&'6.98) 


23 


22 


81 


BARNEY • BARNEY'S FAVORITES VOLUME 2 
BARNEY MUSIC/SBK 28338('EMI (9.98/16 96) 


24 


RE-tNTUT 


SING-ALONG MICKETS FAVORITES 

WALT . 1' .L ■ 60891 (10.98 Cassette) 


25 


BEEMRY ' VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITES VOLUME 3 

, WALT DISNEV 60740(6.9*13.981 
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Fovndlng of Tke Gromoplione Compony 
and Ttie Cotumbia GramophoiK 
Company wtndi mwga ai 
B«trk omt Muskol liMhittries ltd. 

iq02 1 


i 


Fred Giifbcrg, the arcMlflct 
ef A&ii,pfoiitKtion and empiReerin^ 
rKordi lloBan tenor [nrE<o Conso, 
who b«(oniM the Rrst 

international lecordmg tloi. 

\m 1 




FowtMR-yewoM Erneit iMigh's 
"Hmt My Prayer" 
is the uopaay'i tint mllkNi ulltr. 
Riarmfi ol Ibe lod's dntli 
■fund pcmiplly. 

m\ 1 




[Ml sf^A 000,000 10 
(MVtrf 0 London montioii into 
Allxy Rood Sliidhs. 




m 1 




Copllol RecotdtisKiinrodbyEMI 
lor 0 theo-iinliead-ol SS.S Million. 




m 1 




After rMordiiig 
"PWoK PWose Me" for Parlop*ior«, 
George Martin telit the Sealles, 
"GeiitlenHfi, you've 
jusi re<oriie<l your firit 
ngmW one rewi" 




iq7^ 1 


i 
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nikn,ii'itlorkSik<>ltkU«m 
dndats, iH^nnins ilt rxord-hoUng 
risnlency on the Splboord album cjinrts. 

mi 1 


■ 
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rxord company, jolni the EMI loM. 

mi 




TW Sole of the Century teWbrales 
EMI's centenary with an 
wipretedenled retad sole and 
$100,000 tonsimer sweepsloties. 
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COMPIIED FttOU A tWTIOftAL SAt<IPLE OF RETAIL STORE AHO RACK SALES 
REPORTS COUECIED, COMPILED. AND PROVIDED BY SoundScan^ 
ARTIST lllllll TITLE 

LABtL & NUMBEIi-DISTRIBUTING LABEL (SUG LIST PRICE) ■ ■ " 


TOTAL CHART 
WEEKS 




3 


* * NO. 1 * * 

SOUNDTRACKA* GREASE 

POLVBOR8::5C9S'AAMII09&'17%1 32w«U8tNa] 


21 / 


2 


2 


BOB MARLEY AND THE WAILERSA* 

lun GuNci ■ 1 , ■.: ;; . i/,9ai 


LEGEND 


429 


3 


I 


FLEETWOOD MAC A' 

.V^-\i - :l - i: ■5 98^1698) 


GREATEST HITS 


264 


4 


6 


SUBLIIME* 

GASDIINr n4.MMCAI7 98/l?98)B 


40 OZ. TO FREEDOM 


44 


5 


4 


PINK FLOYD 4 ' 

CAHi:;... I'^'.-'i- ^.-798) 


DARK SIDE OF THE MOON 


106.' 


6 


5 


METALLICAA 

ELLKTRA 61 1 1 3-,'LEG 110 98/16,981 


METALUCA 


316 


7 


10 


ALANIS lUORISSETTEA " 

MAVERICK -I ■ , .■..M.Si.-' BROS. .10 i' '.1^' 


JAGGED LinLE PILL 


116 


B 


8 


SARAH I^CLACHLANA' 

M l.l'.IAfHl ^8'!^ 98:iD 


FUMBLING TOWARDS ECSTASY 


155 


i 


9 


JAMES TAYLOR A" 

WARNER BHOb Jl ! J" 1 9^1 1 .981 


GREATEST HITS 


3S« 


10 


7 


FLEETWOOD MAC A" 

WARNER BROS 3010 .7 9a 15 981 


RUMOURS 


139 


11 


13 


VARIOUS ARTISTS A 

TOMMY BOy 1137 : .i ^1415.981 


JOCK JAMS VOL. 1 


no 


12 


11 


JIMMY BUFFETTA' 

MCA (ifcJi- 1/ .-. 1 98) 


SONGS YOU KNOW BY HEART 


344 


13 


12 


BEASTIE BOYS A' 

DEE JAM l,'RY(7.98Eail 98! 


LICENSED TO ILL 


313 


14 


14 


BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 

CAPITOL . 


149 


15 


15 


GARTH BROOKS A 

CAPITOL NASHVILLE 29389 (10 9815.98) 


THE HITS 


142 


16 


20 


EAGLES A> 

GEErEr;2A725(12 9&17 98) 


HELL FREEZES OVER 


147 


17 


19 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA 108l3(ID9a'17 98l 


189 


It 


i; 


DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 

RCAr..r..'..ri ]. 'JKlr.'^Hi 


151 


19 


16 


311 A' 

CAPRICORN 94204 1 MERCURY 1 1 1.98 EQ I 7 SWJ 


311 


78 


20 


26 


WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS) 

LOUD . 1 - 


58 


21 




BONE THUGS N HARMONY A' 

..■1. . . .■ . Li.'.! ..1 I Lj'Jti'15.9ei 


E. 1999 ETERNAL 


110 


22 


25 


VAN MORRISON A> 

: ■ . ..'-M (10.9817.98) 


THE BEST OF VAN MORRISON 


352 


23 


24 


JIMI HENORIXA' 

MCA 10629 i 'If.-. 1 7 


THE ULTIMATE EXPERIENCE 


194 


24 


21 


BUSH A* 

TRAUMA '.(J-j-'l INTERiLC-'l ' J.'J&lb 'iXi BB 


SIXTEEN STONE 


138 


2i 


:» 


RAGE AGAINST THE MACHINE A' 

- - -1; CS 


RAGE AGAINST THE MACHINE 


154 


26 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 


234 


27 


■.11 


METALLICAA' 

ELI^INA. 1 1 . .iH'lh t(8.. 


...AND JUSTICE FOR ALL 


389 


28 


27 


PINK FLOYD A ' 

COLUMBW 36183- (15-9lj E(i31,9H) 


THE WALL 


453 


29 


31 


JOURNEYA' 

COLUMBIA 44493 '-8 ECl'15 981 


JOURNEY'S GREATEST HITS 


417 


30 


29 


BILLY JOEL A 

. : • . -: m £0(28.98) 


GREATEST HITS VOL. 1 & II 


207 


31 


36 


SHANIATWAINA' 

MEI^CUI^' S22680 ' 10.96 Ett'lfi 981 


THE WOMAN IN ME 


131 


32 


44 


2PACA 

INIERSCOPE ' .>..:'.C.E'RIORItY (10 9Jil6 98) 


ME AGAINST THE WORLD 


89 


33 


34 


BRUCE SPRINGSTEEN A' 

1-'-- v . . -i8Eai698) 


GREATEST HITS 


57 


34 


40 


ENIGMA A' 

CHARIS*4A8(^24,VIR(^(N (10-9^16 98) 


MCMXC A.D. 


323 


35 




VARIOUS MmSTS A* DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT OBNCY 60605 ISSS-gSei 


38 


36 


38 


SOUNDTRACKA' 

LI., n ■. . 1 tQ'11.961 


TOP GUN 


242 


37 


39 


AEROSMITHA' 

riMFf.?47]6;i29B('17 981 


BIG ONES 


64 


38 


46 


OUEENA 

HUlL r.ViJL.El lfcl2&5(10 9tV17 981 


GREATEST HITS 


244 


39 


31 


STEVE MILLER BANDA' 

CAPITOL 4(}101 ' .'H I 193 


GREATEST HITS 1974-78 


324 


40 


43 


METALLICAA' 

MEGAfORCJ 1 .. : . .... [f. 981 


RIDE THE LIGHTNING 


343 


41 


35 


GUNS N' ROSESA' 

GEiEE'i : .: 


APPETITE FOR DESTRUCTION 


333 


42 


45 


JANIS JOPLtNA 

:i : Ea9.98l 


GREATEST HITS 


278 


43 


49 


CELINE DION A' 

55C MUSIC ' '..L.U lPIC 1 10.98 ECyi6.98l 


THE COLOUR OF MY LOVE 


184 


44 


47 


KORNA 

IMt«flTAL (>663aEPIC 110.98 EOiB 9eiB 


KORN 


79 


45 


48 


ABBA A' 

I'll. . ' '.■.M.:ia9»17.9Bl 


GOLD 


142 


4S 


50 


METALLICAA 

ELEK-RA. ■ h ,.,u9aGG98) 


MASTER OF PUPPETS 


361 


47 




TRACY CHAPMAN A' 

ELEK-R/i . .1 . .' ; ; 


TRACY CHAPMAN 


104 


48 




VARIOUS ARTISTS A CLASSIC DISNEY VOL 1 - 60 YEARS OF MUSICAL MAGIC 


54 


49 


41 


GARTH BROOKS A ' 

CAP TuL ' . 1 .! r..-' -; (9.98/13.981 


NO FENCES 


228 


50 




JARS OF CLAY A JARS OF CLAY 

[S-.;N:ia. -iCIRKLlNE AHjSQiJIVEdl 9&J6 9B>IIB 
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CHILD'S PLAY 

(Vftnthiuni fnmi fnifje fi^) 

giveaways of the video and sound- 
track in 80-100 markets, according 
to Sandhaus. "The Fox Kids Count- 
down" alone, he notes, reaches 'A mil- 
lion kids under 12 every Sunday 
morning. 

Sandhaus says the soundtrack 
packaging itself provides an extra 
purchasing incentive for younger 
kids. "We've done a limited-edition 
3D lenticular cover on the CD and 
cassette with Casper and three other 
ghost characters from the film. 

"It moves in four different direc- 
tions w^hen you tilt the package." he 
continues. "Since we've positioned 
the soundtrack at toy stores, as well 
as in children's sections at tradition- 
al record retail, it's Leye-catching 
and thus] an impulse buy for parents 
and kids. From a kid's standpoint, 
the soundtrack acts almost as a toy 
in its own right." 

The aforementioned consumer 
rebate consist-s of coupons packed in 
every "Casper: A Spirited Begin- 
ning" video box, good for §3 off the 
CD and $2 off cassette purchases of 
the soundtrack. Returning the favor, 
a burst promoting the availability of 
the home video is located on the cover' 
of the soundtrack package. Other 
promotional efforts include cross- 
tagging the soundtrack on print ads 
Fox is running in USA Weekend and 
Entertainment Weekly. 

"We're exploring other opportuni- 
ties, like radio advertising behind the 



911 track on top 40, crossover, and 
dance radio, where appropriate," 
says Sandhaus. The current push is 
expected to carry the soundtrack 
into the Halloween season, at which 
point further marketing plans will 
be put into action. 

Classical GAS: The children's 
Group of Pickering, Ontario, is offer- 
ing six of its seven award-winning 
"Classical Kids" recordings as a pair 
of three-title boxed sets. Called "The 
Classical Kids Music Box," each of 
the two volumes is $49.98 for CDs 
and $27.98 for cassettes. Volume one 
contains "Beethoven Lives Up- 
stairs," "Vivaldi's Ring Of Mystery." 
and "Hallelujah Handel!" Volume 
two contains "Mozart's Magic Fan- 
tasy," "Tchaikovsky Discovers Amer- 
ica." and "Mr Bach Comes To Call." 
The Children's Group is offering 
three copies of each volume to radio 
stations that run either of two spe- 
cialty versions of Classical Kids pro- 
grams; a Children's Group repre- 
sentative says the free "Music 
Boxes" can be used for "premium 
bonuses." 

Upcoming Sept. 16 from the Chil- 
dren's Group is a three-CD set called 
"The Mozart Effect: Music For Chil- 
dren Vols. 1-3." 

Asshtcmce in preparing this column 
ivas provided by Caiherim Ajrplefeld 
OlsotL 



Catalog albums are Z-year oid titles ttiat tiave fallen t>elow No. 100 on The Billboard 200 or reissues of 
older albums. Total Cfiart Weeks column reflects combined weeks title has appeared on Ttie Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500.000 units. A RIAA certification tor sales of 1 million units, with multimillion sellers indicated by 
a numeral lollowing ttie symbol. 'Asterisk indicates vinyl LP is available. Most tape prices, arKJ CD prices 
tor GMG and WEA, labels are suggested lists. Tape prices marked EQ. and all ottier CD prices, are equiva- 
lent pnces, which are projected from wtioiesaie pnces- O indicates past or present Heatseeker title, 
c;1997, Billboard/BPI Conimunications, and SoundScan. Inc 
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Cosjeile 


CD 


Big Bub, Timetes 


6.19 


10.19 


BuslG Rhymes, When Disaster Strikes 


5.89 


9.79 


litimatuie, The Journey 


6.19 


10.39 


Ehon John, The Big Picture 


(.69 


10.59 


LL Cool ], Phenomenon 


659 


10.39 


Brion McKnight, Anytime 


6.29 


9.89 


Somethin' for the People, TTiis Time li s Personal 


5.39 


9.39 



6775 Binglc Road 
Houston, Texas 77092 
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More Jazz Titles Bopping Into Retail 

'Umbrellas,' 'Story' Box Among Many Titles 



Lonesome No More. Edward James Olmos. left, gets chummy wilh Baker & 
Taylor Video executive VP Stan f^eyers at a Video Software Dealers Assn. dinner 
hosted by Cabin Fever Entertainment to promote the release of the "Lonesome 
Dove Trilogy," based on the Larry McMurtry books. Olmos stars in the prequel. 
"Dead Man's Walk." "Lonesome Dove" and its sequel, "Streets Of Laredo," com- 
plete the multi-cassette boxed set. which includes a soundtrack CD. 



■ BY DREW WHEELER 

NEW VOKK— Duko Ellington's im- 
niorliil IheoiTm states, "It don't mean 
a thing if it ain't got that swing." Jazz 
programming on home video has in- 
deed got that ifwing. hut does it mean 
a thing to retailers'.' 

Some detect a trend, kicked off by 
Fo.\ Lorber Home Video, which earli- 
er this year released for rental "The 
Limbrellas Of Cherbourg." the "jazz 
opera" with music by Michel Legi-and. 
Says David Bleiler, .sell-through buyer 
for the seven-store TLA Video in 
Philadelphia. "When thai comes down 



Risks In Disney's Subliminal Suit 
Settlement; Playboy Not Shy With DVD 

SkXY DISNEY: The column you are about to read Ls sub- 
liminally challenged. Nothing's written between the hnes. 



W'e say this to distinguish ourseh-es from an Arkansas law- 
suit i'iled against Disney and it^i distribution subsidiary, 
Fiuena Visla Home Video. 

A key iX)i'tion oi" the action, which accused Buena Vista 
of marketing movies with hidden sexual content offensiw 
to children, was upheld by a U.S. District Court judge in 
Fayetteville. Ark. He left standing the plaintiff's contention 
that thi-ee Disney videos, including Ixjx art, contain offen- 
sive or morally unfit images or messages. The next step 
would have been a trial on 
an issue that periodically 
has dogged Disney. Its car- 
toon features, dominating 
as they do the soll-thnmgh 
business, are easy targets 
for the litigious- minded. 

Hut the studio decided 
not to go head-to-head. 
S h o r 1 1 y a f I e r j u d g e 
Franklin Waters i.-^sued 
his Aug. 19 opinion. Buena 
Visla and plaintiff Janet 




THSS 




by Seth GoldMein 



(lilmer made their peace out of court. "It's over and done 
with," saj-s an employee of Fayetteville lawyer Thomas 
Mars, who represented Gilmer. "We've had a little bit of a 
settlement." She wouldn't comment further, and neither 
Mars nor co-counsel Ken Shemin returned calls. 

The matter is closed — in this venue. However, a mo\'ie 
industry source notes that because (Jilmer got as fai* as she 
did, copycat suits could arise elsewhere, holding Disney 
moWes hostage in return for other out-of-court deals. 

Gilmer's case rested on a major contradiction that any 
constitutional lawyer would love. To be accused of wrong- 
doing, the Disney movies in question, "The Little Mer- 
maid," 'The Lion King," and "The Fox And The Hound," 
had to hide the sexual content in gestures and symbols. 
Anjthing overt is protected by the First Amendment, so 
the more obscure the transgressions, the stronger, appar- 
ently, the argument. 

The plaintiff, who was also seeking class-action status, 
alleged the following: (1) The front cover of "The Little 
Mermaid" box contains a depiction of an erect penis on one 
of the spires of the castle drawn between the two main 
characters; (2) the widow in "The Fox And The Hound" is 
shown "gi\ing the finger" to the camera after picking up 
Tod, the fox; and (3) a cloud of milkweed particles form the 
word "sex" in the sky abo\-e one of the characters in "The 
Lion King." Showing she wasn't alone, Gilmer submitted 
(under seal) more than 2.000 exhibits, most of them lettei-s 
written to Buena Vista regarding the threesome and the 
company's responses. 

Judge Waters threw out the bulk of Gilmer's claims 
imxilving invasion of privacy, common law fraud, breach of 
warranties, and negligence. But he refused to dismiss the 



existence and impact of subliminal images, which, Waters 
noted, have been afforded "less First Amendment pro- 
lection" than something perceptible. Waters agreed 
Gilmer had grounds to argue that Buena \1sta promoted 
the titles as suitable for viewing by children "despite its 
knowledge at the time that the videos contained sublimi- 
nal messages." 

Watei*s continued: "These allegations are sufllcient to 
withsUmd a motion to dismiss even under the cases relie<l 
on by defendants . . . Whether the plaintiff can withstand 
a pro|«rly supported summary judgment motion will Ix- 
determined at a later point 
in lime." Buena Vista de- 
termined it was better not 
to wait. 

FoCUSED: Playboy 
Home Video's first DVD 
titles already are doing 
better "than the typical 
laserdisc title," savs senior 
VP/GM Barry Leshtz. He 
e-xpecls to market 15-20 in 
the first year, like other 
independents taking advantage of the oircning left by the 
holdout studios. 

"It's great that everyone's not in it now," Leshtz adds. 
Image Entertainment, which has its own DVD plans, is 
handling distribution. Once Playboy gets a better feel of 
demand, Leshtz plans to ship as many as four DVD titles 
a month. That point of departure should be reached by 
year's end. 

None of this takes away from the time and effort Play- 
boy spends on VHS. Subject matter still limits retail expo- 
sure. "It's much harder than pulling out something and 
taking orders," saj-s Leshtz, taking note of the ease with 
which studio movies get on shelves. Over the past 18 
months, Playboy has developed an easy-ordering strate- 
gy — a subscription service that has every distributor par- 
ticipating. They currently i-each 4.000-5,000 outlets. Titles 
aiTive unless Playboy is notified otherwise. 

tehtz maintains, "It's the most effective [thing] w^e'\'e 
done in the 10 j^'ars I've been here. NotxMly's e\'cr said, *1 
don't want that month.' " The results are reflected in a 
15^-20% gain in wholesaler orders during the past year. 
It has also helped that, by pre-selling, Playboy avoids tak- 
ing expensire ads in distributors' mailers. 

The offer, although meant for distribuujrs, was pitched 
to retailers attending the July Video Software Dealers 
Assn. Con\*ention in Las Vegas in an effort to build quali- 
ty gi'ass-roots support. Leshtz thinks it's working: "It's 
becoming easier to sell to people who carry [Playboy selec- 
tions!." But, he acknowledges, the battle to bring in new- 
accounts has become more difficult in the face of contin- 
ued retail consolidation. "Absolutely, the base is shrinking," 
Leshtz says. "We're running harder to stay in place." 



in pr'ice, boy, am I going to buy heavy." 

BMG Video hopes that consumers 
will be in a syncopated state of mind 
for the holidays, with the six-cassette 
boxed set titfod "The Story Of Jazz." 
Priced at $79.98 and due for release 
Oct. 21, it compiles BMG's "Masters 
Of American Music" documentary 
series: "Swingin' The Blues: Count 
Basic," "Thelonious Monk: American 
Composer," "Sarah Vaughan: The 
Divine One," "The World According 
To John Coltrane." "The Story Of 
Jazz," and "Bluesland; A Portrait In 
American Music." (Titles sell for 
$19.98 each.) 

One performer appearing in "The 
Story Of Jazz" Is pianist Randy West- 
on, who conti'ibuted such comjwsitions 
as "Hi-Fly" and "Little Niles" to the 
canon of modern jazz standards. "I 
think that home videos start to open 
the door, plus it's a great history of 
America." he says. "This is a history 
of jazz itself, which few people know 
about. So I think that home video's 
extremely important. It's a very 
important process in education and 
culture that people understand the 
contribution of Louis Armstrong — up 
to today." 

Michelle Fiddler, \ideo director of 
marketing for BMG. calls the release 
"an all-encompassing jazz retrospec- 
tive." Asked whether she's concerned 
that jazz consumers may steer clear 
of the boxed set if they've already 
bought the individual titles. Fiddler 
replies. "Not terribly. I'm sure there 
are i>eople who own a few of them who 
won't go ahead and buy the boxed set. 
But I think for the majority, this is the 




BMG Video's "The Story Of Jazz- 
groups six previously released cas- 
settes in a single boxed set. 

fii'st time people aix' seeing them with 
any significant placement at retail 
and with any significant marketing 
and promotion." 

BMG plans to advertise in Jazziz 
and Jazz Times magazines and Tick- 
etmaster's Live publication. Inserts 
promoting the set will accompany the 
orders of Ticketmaster customers 
buying jazz concert tickets. But TLA's 
Bleiler isn't sure the release will trav- 
el well. "It sounds like something I 
might try foi- the New York store." he 
says. "With the Philly area, I might 
be a little more resen^ed about it." 

Tower Video product manager Cliff 
(Continued on pagcHU) 



Fox Pays Homage To Homer With 
'Simpsons' Vids, Huge Campaign 



BY JIM BESSMAN 



NEW YORK— In time for the ninth 
season of the longest-running prime- 
time animated series, 20th Century 
Fox Home Entertainment is releasing 
vintage episodes of "The Simpsons" 
alongside a massive cross-promotion 
campaign. Among the partners is Fox 
Interactive, w'hich is releasing a CD- 
ROM titled "The Simp.sons: Virtual 
Springfield," along with a contest giv- 
ing away an actual house built to match 
the Simpson family's cartoon home. 
The attendant hoopla promises to sell 
lots of tapes. 

Three "Best Of" tapes capture the 
initial "Simpsons" cachet. Each has 
two episodes from the debut season, 
along with shorts first aired in 1987 on 
"The Tracey Ullman Show." The 
paired programs are "There's No Dis- 
grace Like Home"/"Life On The Fast 
Lane," "Bart The General"/"Moaning 
Lisa," and "The Crepes Of Wrath"/ 
"Krusty Gets Busted." Suggested list 
is $9.98' per Upe or $24.98 for a three- 
pack; street date is Sept. 16. 

"We'\'e been looking at putting them 
out for several years, gathering con- 
sumer research and working with [cre- 
ator and executive producer] Matt 



Groening to make sure we release 
them correctl>'." sa^vs Fox Home Enter- 
tainment's VP of marketing Hosea 
Belcher. "Sixteen million people watch 
the show each week, and it's still criti- 
cally acclaimed and as popular as 
ever — so there was never any need to 
rush it out because it was a flash-in- 
the-pan that w^oukl quickly get cold. 

"But given the huge focus on the 
show this fall with the new season, all 
the licensees, and probably the biggest 
promotion TV has seen with the house 
giveaway, we felt it was time." 

Groening, his executive producers, 
and Fox made the choices, says Belch- 
er. "They're definitive episodes from 
the first season, the ones everybody 
remembers," he says. "These are real- 
ly classics. When you mention them, 
people chuckle automatically. That's 
why we're calhng them 'The Best Of.' " 

"The Simpsons" debuted in 1987 as 
segments of UUman's show on the Fox 
network and was expanded into a 
Christmas special in December 1989. 
It premiered as a weekly half-hour 
series in January 1990 with 13 
episodes, then began a regular season 
run in the fall. 

"It's almost a different show now," 
(Continued on jmge 90) 
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East Coast Vid Show 
Nos. Creep Up On VSDA 



TALK 

by Eileen 



Looking EAST: After years of 
playing second fiddle to the Video 
Software Dealers Assn. (VSDA) Con- 
rention, the East Coast Video Show is 
on the verge of becoming an equal 
partner in the \ideo trade show arena. 

The ninth annual East Coast confab 
will take place Oct. 7-9 at the new 
Atlantic City (N.J.) Convention Cen- 
ter Previouslj; the show had been held 
at Atlantic City's Trump 1^ Mahal. 

"We're been a hotel show for quite a 
while, and this will be the first year that 
well be in a state-of-the-ait facility," 
says Expocon Management Assn.'s 
Diane Stone, show director. "The ex- 
hibit floor and 
studio presence 
will be larger 
this year." 

The atten- 
dance also will 
be larger. Ex- 
pocon has an- 
nounced a 25% 
increase in pre- 

registration owr last year. In 1995. 
attendance at the show was more than 
6,300 retailers, and in 1996. atten- 
dance jumped to more than 8.200. 

Stone wouldn't predict how many 
retailers, suppliers, and distributors 
would attend this year's show, though. 
She adds that the goal isn't to beat 
VSDA's attendance, which was re- 
ported at 12,000 (including exhibitor 
staff) at .July's Las Vegas gathering. 

"We've been consistently building 
the East Coast show into a stronger 
event year after year." says Stone. 
"There's no goal on my wall to beat 
VSDA's attendance numbers." 

Stone sa>'s the East Coast show dif- 
fers from VSDA. and she doesn't like 
to compare the two. "Our show is not 
an event that is positioned for Wall 
Street,** she says. "It's a trade show 
about doing business, and the media 
doesn't look to this to define the 
industry." 

For example, attendees won't hear 
a state-of-the-industry address but 
will get information about basic busi- 
ness issues, such as marketing and 
merchandising. This year's confab 
features 17 business seminars, with 
topics ranging from how to make buy- 
ing decisions to how to hire good 
emploi'ees. 

Attendees will also get a look at 
DVD. A rental kiosk that PolyGram 
Video has been selling into retail for 
the past se^-eral months will be aN-ail- 
able for hands-on training. 

"In the trade we've been DVD'd to 
death," says Stone, "but this session 
will focus on how retailers can sell it 
to consumers, because how much do 
they really know about this new tech- 
nology?" 

Stone s£^ the show has always had 
a "roD up your sleeves" and get-dcfwn- 
to-business attitude. "Everjlhing we 
offer is positioned to help video retail- 
ers run their business better" 

In addition to the new site, other 
first-time offerings include studio- 
sponsored events and a non-video 
retail business seminar. 

Cost of attending the East Coast 
Video Show is $25 per person, which 
provides an all-access pass to e\'ening 
events and seminars. For more infor- 



SHELF U 



mation, contact Expocon at 203-256- 
4700, extension 131. 

Box OFFICE RECOVERY: While 
the first half of 1997 yielded few hits, 
summer movies have filled empty 
cash registers at the box office. 

According to Entertainment Data, 
the summer box-office take for 1997 
is up 3.2*^^ over last year. The box- 
office tracking firm estimates that 
this summer's take will be $2.15 bil- 
lion. The time frame is the 15-week 
I>eriod from Memorial Day to Labor 
Day. which makes up more than 40% 
of the annual box-office take. 

MMMM The firm at- 
tributes the in- 
crease to a 
steady stream 
of hits from 
May to August. 
Fitzpatrlck including "The 
^^^^K^^^M Lost World: 
Jurassic Park," 
"\fen In Bbck." 
and "Air Force One," which combined 
for a box-office total of more than 
$600 million. 

In addition, surprise hits "My Best 
Friend's Wedding." "Face/Off," and 
"George Of The Jungle" kicked in 
another $320 million. In 1996. the 
summer season started off at a blus- 
tering pace with "Twister," "Mission: 
Impossible," and "The Rock," but no 
other blockbusters were released in 
late summer. 

According to Entertainment Data, 
on arerage, six films released during 
the summer will achie\« a box-office 
gi'oss of $100 million. However, the 
firm points out that this >'ear, a total of 
nine or 10 films haw the potential to 
reach $100 million before their the- 
atrical runs are finished. So far, se\'en 
films released during the summer 
have broken the Si 00 million mark. 

The report is good news for video 
retailers who already have two sum- 
mer hits in the fourth-quarter sell- 
through lineup. Those include "The 
Lost World: Jurassic Park," "Batman 
& Robin," and "Men In Black." 

PiPPrS BACK: Even before the 
animated feature "Pippi Longstock- 
ing" hit theaters. Warner Home \^deo 
was announcing its video street date. 

In fact, the film opened in limited 
mai'kets Aug. 22, but the supplier put 
the word out Aug. 19 that the mo\ie 
would be released on video Nov. 24, 
priced at $19.96. The minimum 
advertised price is $13.95. 

Although studios don't usually 
announce the video date before the 
film opens. Warner feels that letting 
the trade know doesn't hurt fihns that 
have low box-office expectations in 
the first place, says a company 
spokeswoman. 

The company used the strategy 
was with "The Swan Princess: 
Escape For Castle Mountain" and 
"Cats Don't Dance." 

Marketing elements for "Pippi 
Longstocking" include a free "Pippi" 
doll attached to the video packaging, 
a $2 discount coupon good toward the 
purchase of select Warner titles, and 
a coupon worth $125 in discounts for 
Continental Airlines. 
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Label 
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PLAYBOY CELEBRITY CENTERFOLD: 
FARRAH FAWCETT 


* * ★ No. 1 * * * 

Pl3vbc;y Home Video 

U' ivv-'sal Music Video DiSI, PBV0812 


Farrah Fawcetl 


1997 


NR 


19.91 


2 


6 


3 


SPAWN 


HBO Home Video 

Warner Home Video 91425 


Animated 


1997 


Mi 


22-97 


3 


2 


13 


JERRY MAGUIRE 


Columbia TriStar Home Video 82533 


Tom Cruise 


1996 


1) 


149i 


4 


3 


E 


FUN AND FANCY FREE 


Wall Disney Home Video 9875 


Animated 


1947 


G 


2699 


5 


5 


3 


POOH'S GRAND ADVENTURE 


Walt Disney Home Video 
Buena Vista Home Video 16030 


Animated 


1997 


G 


24.99 


e 


4 


4 


JUNGLE 2 JUNGLE 


Walt Disney Home Video 
Buena Vtsta Home VKleo 60329 


Tim Allen 
Martin Short 


1997 


K 


2299 


7 


7 


10 


DAS BOOTTHE DIRECTOR'S CUT 


Columbia TriStar Home Video 22203 


Jufgen Prochrww 


1981 


R 


2495 


t 


37 


2 


WILLIAM SHAKESPEARE'S ROMEO 
t JULIET 


FoxVideo 8737 


LeortardO Dicaprio 
Claire Danes 


I99( 


PC-13 


1498 


9 


8 


8 


PINK FLAMINGOS 


New Line Home Video 
Warner Home Vtdeo N4043 


Divine 


1972 


NC-17 


1991 


10 


9 


66 


RIVERDANCETHE SHOW 


VCI 

Columbia TriStar Home Video 64060 


Various Artists 


1996 


NR 


24,95 


11 


12 


3 


ALL THE KING'S MEN: THE 
SECRET LIFE OF ELVIS 


Real Entertainment 3001 


Various Artists 


1997 


NR 


19 99 


12 


10 


28 


LORD OF THE DANCE ▲ 


PolyGram Video 4400431893 


Michael Flatley 


1997 


NR 


24.95 


13 


17 


20 


101 DALMATIANS 


Wait Disney Home Video 

Ri lena Vicla Hnme Virion RQQA 


Glenn Close 
jvn uanieis 


19% 


G 


26.99 


14 


DE-Eimr 


STAR WARS TRILOGY — 
SPECIAL EDITION 


FoxVideo 0609 


Maih Hamltl 
Harrison Ford 


1997 


PG 


49.91 


19 


IS 


7 


PLAYBOY'S GIRLS IN UNIFORM 


Playtoy Horrw Video 

Universal Music VkJeo Dist. PBV0811 


Various Artists 


1997 


NR 


1998 


IS 


13 


8 


ALANIS MORISSETTE: JAGGED 
LITTLE PILL, LIVE 


Warner Reprise Video 38476 


Alanis Morissette 


1997 


NR 


1998 


17 


NEW^ 


CATS DON'T DANCE 


Warrwf Home Video 96473 


Animated 


1997 


m 


I99S 


U 


14 


13 


THE ROCK 


Hollywood Pictures Home Video 
8iier>a Vista Home Video 8887 


Sean Connery 
Nicolas C^e 


1996 


R 


19.99 


19 


18 


13 


I'M BOUT IT A' 


No Limil Video 
Priority Video 53423 


Master P 


1997 


R 


I9i8 


20 


11 


8 


TUR60-A POWER RANGERS MOVIE 


FoxVideo 4181 


Migtity Morphin 
Power RdTi^tir^ 


1996 


FG 


1998 


21 


IS 


13 


HAPPY GILMORE 


Universal Studios Home Video 82820 


Adam Sandler 


1996 


PG-13 


1498 


22 


23 


6 


A RUGRATS VACATION 


Nickelodeon Video 

PdrdiTiounf Horrie Vidoo 837733 


Animated 


1997 


NR 


1295 


23 


21 


7 


PUYBOY'S BIKER BABES-HOT 
WHLCLS & nl&H ntcLS 


Playbo/ Home Video 

Universal Music Video Dist. PBV0815 


Various Artists 


1997 


NR 


1991 


24 


25 


25 


SPACE JAM 


w/amer Home Video 16400 


Michael Jofdan 


199< 


PG 


22.96 


25 


NEW^ 


COURAGE UNDER FIRE 


FoxVideo 1871 


Denzel Washington 
Me^ Ryan 


1996 


R 


14.91 


26 


NEW^ 


ORAGONBALL Z 


Bandai Entertainrrwnt 
Pioneer Entertainment 1329 


Animated 


1»7 


NR 


14.9S 


27 


22 


15 


THUG IMMORTAL-TUPAC SHAKUR 
STORY 


Xenon Entertainment 1085 


Tupac Shakur 


1997 


R 


24.95 


28 


19 


4 


BIOHUNTER 


Urt»n Vision Entertainment 1001 


Animated 


1997 


NR 


1995 


29 


24 


33 


GREASEA* 


Paramount Home Video 1108 


John Travolta 
Olivia Newton -John 


1971 


PG 


14.95 


30 


NEW^ 


THAT THING YOU DOI 


FoocVideo 8946 


Tom Hanks 


1996 


PG 


MM 


31 


30 


3 


ESCAPE FROM LA. 


Paranwunt Home Video 332493 


Kurt Russell 


1996 


II 


1495 


32 


29 


26 


FARGO 


PolyGram Vrdeo 8006386933 


Frances McDormand 


1996 


R 


1995 


33 


35 


80 


PRETTY WOMAN 


Touchstone Home Video 1027 


Richard Geie 
juiia HtHjens 


1990 


R 


liM 


34 


26 


62 


JURASSIC PARK O 


Universal Studios Home Video 81409 


Sam Netll 
Laura Dem 


1993 


PG13 


9.98 


3S 


32 


23 


DUNE* 


Universal Studios Home Video 80161 


Kyle MacLachlan 
Sting 


19t4 


PG-13 


1498 


36 


28 


11 


PUYBOY'S REAL COUPLES II 


Playtxjy Home Video 

Universal Musk Vtdeo Dlst. PBV0809 


Various Artists 


1997 


Ml 


1998 


37 


27 


92 


RESERVOIR DOGS 


Live Home V»deo 68993 


Harvey Keitei 
Tim Roth 


1992 


R 


14.91 


38 


20 


6 


BEAVIS t BUTT-HEAD: INNOCENCE 
LOST 


MTV Music Television 

Sony Music Video 49332 


Animated 


1997 


Ml 


14.91 


39 


RE-ENTRT 


THE SECOND JUNGLE BOOK: 
MOWGLI & BALOO 


Columbia TriStar Home V.deo 49330 


Jamie Williams 
Roddy McDowell 


1997 


PC 


14.95 


40 


31 


24 


GOODFELLAS 


Wanter Home Video 12039 


Robert De Niro 
Joe Pftsci 


1990 


R 


19.98 



• RIAA gold ceft. for sales of 50.000 units or $1 million in sales at suggested retail. A RIAA platinum cert, for sales of 100.000 units or i2 million ir 
retail. # ITA gold certificalion for a minimum of 125.000 units or a dollar volume of S9 million at retail for theatrically relrased prolans, or of at leas 
million iX suggested retail for nonlttealrical titles. - ITA ptatinum certification for a minimum sale of 250.000 units or a dollar volume ol $18 million a 
reteased programs, and of at least. 50.000 units and $2 million at suggested retail for nontheatncal titles c 1997. BillboanVBPI Communications. 
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MORE JAZZ TITLES 

(Conlhtued frpni fHU)c S7) 

McMillan is similarly cautious. **I 
think we'll carry them on a limited 
basis," he says. "It's a rather pricey 
boxed set. If it sells, it'll probably 
move a little during the Christmas 
season." McMillan considers the Clint 
Eastwood feature about Charlie Park- 
er, "Bird." probably the clo.'?est thing 
to a successful jazz title the chain has 
had. 

"For something like that, you may 
sell a few in the major metropolitan 
markets," says another buyer for a na- 
tional chain. "We might sell a few in 
New York, but it's not an item that we 
would stock on a regular basis. Why 
carry the in\'entory? If you are going 
to carry it as a stock item in certain 
stores, you'd need to get extended datr 
ing on it because it just doesn't turn 
that frequently." 

Shanachie Video also steps up to 
the boxed-set bandstand with the 
"Jazz Scene USA" series, previously 
released on four $19.95 cassettes. 
Slated for October release and priced 
at S69.95, the series includes eight 
half-hour black-and-white TV shows 
that spotlight such artists as Cannon- 
ball Adderley, Stan Kenton, Shelly 
Manne, Jimmy Smith, and Phineas 
Newborn. The programs were 
licensed from its executive producer 
and sometime jazz musician Steve 
Allen. 

Sherwin Dunner, director of video 
acquisitions for Shanachie, says the 
set was launched "to reach a gift mar- 
ket and to have a gift item for jazz 
fans. There's a lot of jazz videos out 
there, but there are very few things 
that are gift set-oriented. We just 
thought it would be a good item to get 
in different markets. We wanted to 
have something to get a little more 
presence at retail." 

Shanachie's catalog contains other 
jazz titles, including tapes of Ben 
Webster, Dexter Gordon, Bill Evans, 
and Charles Mingus. One of the most 
intriguing is "Birmingham Black Bot- 
tom." released in August, a program 
of four 1929 comic shorts with black 
performers playing for black audi- 
ences. "Birmingham Black Bottom," 
says Dunner. is "a unique little lost 
piece of cinema history." 

The talkies were based on the 
"Darktown Birmingham" stories of 
Octavus Roy Cohen, which ran in The 
Saturday Evening Post. They fea- 
tured actors from the Lafayette Play- 
ers Stock Company of Harlem. N.Y., 
and Loa Angeles jazz band Curtis 
Mosby's Dixieland Blue Blowers. 

Kino on Video adds some uptempo 
accents to its catalog with the August 
ix'lease of the four-wlume "Hollywood 
Rhythm" series. "Radio Rhythms." 
"Jazz Cocktails." "Blue Melodies." and 
"Rhapsodies In Black And Blue" ai*e 
available in a boxed set for S89.96, or 
$24.95 individually. 

More than just filmed musical 
performances, these shorts (or 
"soundies") were the true precursors 
of music videos. Stories were spun 
around songs by such jazz greats as 
Armstrong, Ellington, ('ab Calloway, 
Fats Waller, and Artie Shaw and pop 
stars Bing Crosby. Rudy Vallee. Ethel 
Merman, and Ginger Rogers. The 
series also includes blues legend 
Bessie Smith's only screen appear- 
ance. 

"I think it's going to be the Kino 
sleeper of the season," says Bret 
(Continued on next page) 
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JULIA ROBERTS 
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• MuLir nu<ii;i during holiday buying 
season includes Network, National 
and Local spot TV in 21 markets. 



NBC 
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CBC # SRC 



TVH 



t'rcali; in-Miin- 
c\cilcincnl with 
appealing floor and 
counlcf displays. 
Ask >uut disrributor 
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• Jw/i^t Rff-^f at her irresistible best! 

• With a smashing supporting 
cast that includes: 

PtW^t Mti/^rmr^ (Copycat) 
Cimw^ Pwt'Z (The Mask) 
and scene-stealer ^«/pft-f "Eimrft 
(The Madness of king Gcoi^e) 

• M,ni-in I ..r^Mnn^r l<-h,iu with 
purchase of MY BEST FRIEND'S 
WEDDING and JERRY MAGUIRE 




Julianne fell in love with her best frivi... 
the day he decided to nuiny somame else. 




. lilia Roberts is at her irresistible best 
in this inspired romantic comedy about a 
woman who will do anything to steal her 
best friend away from his charming 
fiancee. 

TRISTAR nCRIRES rpniw> 
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FOX PAYS HOMAGE TO HOMER 

(Voidin<n'd j'nnii jKiyi' <'<7) 

says Dan Casteltaneta, the voice of 

Homer Simpson and others. "When we 

were doing the Tracey show, Homer 
was more like a mean or angry guy, ^flp> 
and his wice was sort of stuck between pWf* 
that and a new kind of character. 
Frankly. I didn't have a bead on him 
other than him being a frustrated 
father, but as the scripts progressed, I 
found him to be more of a lovable dolt, 
and the voice changed in that direction 
to someplace where he wasn't so 
Icnsc — like a nasally Walter Malthau." 

The packaging of "The Simpsons" 
\ideos bears original cartoon artwork 
by Groening "interpretive of the 
episodes," says Belcher, and are 
designe<i to invoke fond memories — 
and impulse buys. The "eye-popping" 
triple-pack case, he adds, highlights a 
different Simpson character on each of 
the five sides; "You can definitely see 
the package from across the room." 

Fox is offering a total of $31 in con- 
sumer rebates. Inside each cassette 
box will be coupons for sandwiches at 
Subway restaurants; a T-shirt tie-in 
with Rhino Records and its recently 
released "The Simpsons: Songs In the 
Key Of Springfield" (Billboard, Feb. 
15); and a $2 mail-in rebate from 
HarperCollins toward the purchase of 
"The Simpsons — ( 'omplete Guide To 
Our Favorite Family." "There's also a 
$25 discount on the framing of special- 
ly selecte<l art from the series. 

The ball just started rolling. "Sep- 
tember will be 'Simpsons' month," says 



Fox Home Entertainment is releasing 
three tapes of "The Simpsons" in lime 
(or the start of the series' ninth TV sea- 
son. The titles hit retail Sept 1 6. 

Belcher. On Sept. 9, Fox Interactive 
delivers "The Simpsons: Virtual 
Springfield," bringing with it still more 
tie-ins. The $29.98 CD-ROM title is 
characterized as "a 3D exploration of 
all things Simi)st)ns" and contains more 
than 35,000 frames of original anima- 
tion, music by "The Simpsons" com- 
posers Danny Elfman and Alf Clausen, 
sound effects, action sequences, and 
all-new dialogue specially recorded by 
the cast. 

Featured are some 50 interactive 
locations familiar to fans, including 
Apu's Kwick-E-Mart, Moe's Tavern, 
the Nuclear Power Plant, and Noise- 
land Arcade. "We literally went 
through every single episode to map 
out and blueprint everything in 
Springfield," says Dave Shaw, market- 
ing manager for Fox Interactive, which 
(Continued on next page) 
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MORE JAZZ TITtES BOPPING INTO RETAIL 

(Otutiimrd fnittt /mxedinff payc) 

Wood, in-house producer of "Holly- 
wood Rhythm," The titles were lic- 
ensed by Kino from Douris Corp.. 
which represents the Raymond 
Rohauer collection, a long-established 
movie archive. 

"Sometimes the material at hand 
wasn't so great," says Wood, "but we 
got the best that existed within that 
collection, did the best job we could of 
transferring them, tweaking the 
sound and picture and so forth. These 
were marginal films that weren't of 
use to the studio. To us, it was like a 
gold mine. These are really terrific 
performances in some cases, some 
really beautifully made films. 

"It's not purely historical interest, 
it's not esoterica, and it's not just 
great music. I guess that's what I like 
about them so much. They sort of 
score on every selling point. Let's just 
hope the consumers feel the same 
way." 

Wood adds, "There's certain built- 
in markets. There are people who are 
interested in African-American film 
or African-American culture, people 




Duke Ellington performs his own com- 
positions In Paramount shorts featured 
In Kino on Video's four-volume "Holly- 
wood Rhythm" series. 



who are interested in jazz, people who 
are interested in classic Hollywood." 

Bleiler says that he plans to stock 
"Hollywood Rhythm" in TLA's New 
York store and in some of his Philadel- 
phia outlets. "I tend to be a little con- 
servative with my buying," he notes, 



Billboard. 



^^^^les lax in N 



"but something like this is great to 
start taking a chance on." 

For video retailers interested in a 
deeper plunge, the Lyme, Conn.- 
based Rhapsody Films is the source. 
President Bruce Ricker produced and 
directed the Kansas City, Mo., jazz 
documentary "The Last Of The Blue 
Devils" and produced "Thelonious 
Monk: Straight No Chaser." 

Its 60-title-plus catalog includes the 
Sonny Rollins documentary "Saxo- 
phone Colossus," "Texa* Tenor: The 
Illinois Jacquet Story," "Last Date: 
Eric Dolphy," "Monk In Oslo," and 
"Benny Carter: Symphony In Riffs." 
The Sun Ra title "Space Is The Place" 
has proved to be a strong seller. "The 
one thing about Sun Ra is that if 
you're into Sun Ra, you buy every- 
thing," says Ricker. "It's like the 
Grateful Dead." 

Ricker entered the jazz home video 
market in the mid-'80s, selUng "to col- 
leges and libraries and individuals 
who wanted to pay $59.95" for a title, 
he says. (Some Rhapsody videos were 
(Continued on next page) 
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3^ 

3-iS 

tn-J 


RECREATIONAL SPORTS. 




HEALTH AND FITNESS ~ 








* * NO. 1 * * 












* * NO. 1 ★ * 




1 


1 


11 


TIGER WOODS: SON. HERO & CHAMPION 


14.91 




1 


3 


45 


THE FIRM: ABS. HIPS & THIGHS SCULPTING 

BMG Vil1m 30114 3 


199! 


2 


5 


5 


THE OFFICIAL 1996 97 NBA CHAMPIONSHIP VIDEO 

FgxViripn lCH5.Fnx) 8452 


19.9! 




2 


7 


87 


THE GRIND WORKOUT: FITNESS WITH FUVA* 

Sony Music Video 49796 


1298 


3 


2 


C9 


MICHAEL JORDAN: ABOVE d BEYOND 

FoxVidtiO [CaSvFox) 8360 


14 9S 




3 


1 


83 


THE FIRM: 5 DAY ABS 

BMG Video 801 16-3 


1491 


4 


3 


41 


w m i liSEsiU: n m OF imiixTMU luts 1 gu)o« 

Orion Home Video 96002 


14.99 




4 


6 


105 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


l?98 


5 


4 


388 


MICHAEL JORDAN: COIME FLY WITH ME* 

FoxViclt!D(CBS,'F(]x)2173 


19.98 




S 


2 


19 


THE FIRM: FIRM CARDIO 

BMG Video 80314-3 


199! 


6 


7 


219 


MICHAEL JORDAN: AIR TIME 

FoxVideo (CBS.'Fox) 5770 


1998 




S 


4 


19 


THE FIRM: FIRM STRENGTH 

BMG Video -,u ' j-j j 


19 9! 


7 


K-ainH 


JACK NICKUUS, GOLF MY WAY: HITTING THE SHOTS 

Republic Pictures Horrw Video 2054 


.'4S« 




7 


8 


31 


THE GRIND WORKOUT: STRENGTH AND FITNESS* 

Sony Music Video 49805 


1298 


t 


10 


15 


MIKE TYSON: THE INSIDE STORY 

MPI HomeViiJM 7074 


1958 




S 


5 


45 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 801 12-3 


1998 


9 


16 


11 


MUHAMMAD ALI: THE WHOLE STORY 

Warner Home Video 05586 


109 95 




9 


9 


21 


THE FIRM: THE HARE WORKOUT 

BMG Video 80124-3 


19 98 


10 


< 


31 


MUHAMMAD ALI: SKILL, BRAINS, & GUTS 

MPI •till! ,. V i-'-i MP71 16 


19 98 




10 


10 


133 


CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Haire V 710O 


19.99 


11 


9 


69 


DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS 

PolyGram Video 8006353633 


19 95 




11 


12 


45 


THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 

BMG Video 80 11 5-3 


1991 


12 


e 


29 


NBA AT SO 

FoxVideo (C8S/F0X) 8450 


19 98 




12 


11 


21 


THE FIRM: THE TORTOISE WORKOUT 

BMG Video 80123-3 


19.91 


13 


15 


5 


TXE OFFICIAL 1996.97 STUILEy CUP CMAMPIOtlSIIIP VIDEO 

FoxVideo (CB&Fox) 4090 


1998 




13 


14 


77 


THE FIRM: BODY SCULPTING BASICS 

BMG Video 80110-3 


19.9! 


14 


13 


33 


THE OFFICIAL 1996 NBA FINALS VIDEO 

FoxVideo (CBS/Fox) 8345 


19 98 




14 


IE 


151 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


14.9! 


15 


11 


293 


MICHAEL JORDAN'S PLAYGROUND 

FoxVideo (CBiFoxl ?S58 


19 98 




15 


15 


47 


THE FIRM: TIME CRUNCH WORKOUT 

BMG Video 801 13-3 


19.9! 


16 


14 


17 


MARK MESSIER: LEADER, CHAMPION I LEGEND 

FoxVideo (CBS/Fox) 8425 


14 98 




16 


19 


41 


CRUNCH: FAT BLASTER PLUS 

Arctior Bay Entertainment SV 10092 


991 


17 


12 


31 


MICHAEL JORDAN: THE ULTIMATE COUECTION 

FoxVideo (CBS/Fox) 4101090 


?9 98 




17 


13 


e5 


THE FIRM: UPPER BODY 

BMG Video 801 18-3 


14 98 


18 


i«inin 


IDOLS OF THE GAME 

Turner Horrre Entertainmeirt 5426 


39 98 




18 


18 


79 


THE FIRM: LOW IMPACT AEROBICS 

BMG Video 801 11-3 


1998 


19 


17 


37 


SUPER SLUGGERS 

Orion Home Vtdeo 96001 


14.9! 




19 


RE.arniT 


THE FIRM: NOT-SO-TOUGH AEROBICS 

BMG Video 80122 


1498 


20 


18 


439 


DORF GOES FISHING 

VlCtoly 


19.95 




20 


17 


61 


THE FIRM: LOWER BODY SCULPTING 

BMG Video 80120 


14.9! 



^ITA gold cettific^liofl for sale of 125.000 units oi a dodar volume of $9 million at retail for theatrically released programs. 25,000 units and $1 million at sug- 
l^ted retail lo' nonthealrical dtles ' ITA platinum certification tot sale of 250.000 units or a dollar volurrw of S18 million al retail for ttiealricatly released pro- 
grams, or 50,000 units or $? million at suggested retail for nontheatrical titles, -t; 1997, Billboard;BPI Communicaltons- 



90 BILLBOARD SEPTEMBER 13, 1997 



Billbood. 



SEPTEMBER 13, 1W7 



To 


p Music Videos 






ON CHART 


COMPILED FROM A NAHONAL SAMPLE Of fICTAIL STOAE AND RACK SALES 
REPORTS COUECTED, COMPILED, AND PROVIDED BY SOijndSCBfrt 

lllllll 




H 


TH '■ 


LAST 


WKS. 


TITLE, Label 

Distributing Ldbdi C3t3lof[ Number 


Principal 
Performers 


Type 


S3 








* ★ NO. 1 * * 








1 


NEW^ 


THE DANCE 


Reet*coc3 Mac 


IF 




2 


1 


13 


I'M BOUT IT A' 

No [imil Video PnorHy VOeo 53423 


Muter P 


IF 


I9ia 


3 


2 




LES MISERA8LES: lOTH ANNIVERSARV CONCERT 

VCI Columfita TrIStv Home Video 86703 


Various Artists 


IF 


24.9i 


4 


4 


11 


WELCOME TO THE FREAK SHOW 

Foretrant Video Chordam Dist Group 2d504 


dcTalk 


If 


I9.«l 


5 


NEW> 


UVING THE DREAM: LIVE IN WASHINGTON. D C. 

BMG Video 43021-3 


The Canton Spirllufth 


If 


19.91 


6 


3 


9 


JAGGED LITTLE PIU, LIVE 

Warner Reprise Video 3B476 


Alanis Mofissette 


If 


19.91 


7 


6 


22 


SELENA REMEMBERED 

EM! La:in Via^.: 77826 


Selena 


If 


19 9t 


8 


5 


24 


WHO THEN NOW? 

Epic Musk Video Sony Music video S01S3 


Horn 


If 


I9.9> 


9 


9 


15 


HISTORY ON FILM: VOLUME II 

Epic Music Video Sony Music video 50138 


Michael Jackson 


LF 


1998 


10 


11 


13 


G3: LIVE IN CONCERT 

i:.: Music Video 1 ■ , Music Video 50157 


ioe Satriani/Eric 
Johnson/Steve Vai 


Lf 


19.9< 


U 


8 


43 


ENURGED TO SHOW DETAIL • 

PolyGram Video 4400439253 


311 


IF 


19 55 


12 


35 


13 


FEELIN' AT HOME 

Ci^rdsi-l Dis! Group 4956 


Gaither & Friends 


IF 


29.95 


13 


10 


191 


OUR FIRST VIDEO A* 

DuabUr Video WamerVision EmeftalnmerM S3304 


Mary-Kate & Ashley Olsen 


SF 


1195 


14 


16 


116 


PULSE A' 

Coiumtils Music Video Sony Music Video 50121 


Pink Ftoyd 


LF 


M.9« 


15 


12 


41 


THE COMPLETE WOMAN IN ME • 

PolyGram Video 4400450893 


Snania Twain 


Lf 


9.95 


16 


13 


18 


JOY IN THE CAMP 

Spring Hiti Video Chordant Oist Group 101 


Bill & Gloria Gaither And 
Their Honeooming Friends 


LF 


19» 


17 


7 


IE 


ELVIS-ALOHA FROM HAWAII 

LigmVear Em. WamerVtsoo Entertainment 5042 


Elvis Presley 


LF 


19« 


18 


19 


43 


WOW1997 

Spanow video Chonlant Dist. Group 1615 


Various Artists 


IF 


1991 


19 


14 


149 


THE BOB MARLEY STORY A 

Island Video PolyGram ViOeo 4400823733 


Bob Marley Aral The Wailen 


LF 


9J5 


20 


i; 


192 


LIVE SHIT: BINGE A PURGE A ° 

EleWfa Entertainment 5194 


Metallica 


IF 


199a 


21 


20 


96 


LIVE FROM AUSTIN. TEXAS • 

Epic Mirt^ Video Sony Muwc video 50130 


Stevie Ray V^ughan And 
Double Trouble 


LF 


1998 


22 


18 


6 


LIVE IN LONDON 

Verity BMG Video 43023 


Henkkth Walker & the Lent 
Fellowship Cnsade Choir 


IF 


I9S8 


23 


15 


14 


THE ALTERNATE ALOHA CONCERT 

UgntYear Ent. WamerVision Entertainment 54077-3 


Elvis Presley 


IF 


1995 


24 


26 


182 


LIVE AT THE ACROPOLIS A' 
PrhaK Mmlc BMG Video 82 1 63 


Yanni 


If 


1998 


25 


32 


28 


BLOOD mOTHERS 

ColuniUB Mintc Video Sony Mu3*c Vkleo 50139 


Bruce Springsteen & 
The E Street Band 


If 


19.98 


26 


31 


10 


RUSTED ROOT UVE 

PoiytSram Video 8006368553 


Rusted Root 


If 


1995 


27 


30 


27 


WOMAN. THOU ART LOOSED! 

Iririinty Vi.lc:i 


TO. Jakes 


LF 


19.95 


28 


NEW^ 


DESTINATION ANYWHERE 

PolyGram Video 4400466913 


Jon Bon Jovi 


LF 


19.95 


29 


24 


18 


OZZFEST l-UVE! 

Red Ant Video 17000 


Ozzy Osboume 


Lf 


19.96 


30 


25 


84 


VULGAR VIDEO • ^ 

WamerVision Entertainment 50346.3 


Lf 


l(.9i 


31 


23 


41 


NO BULL: LIVE AT PLAZA D€ TOROS. MEXICO 

Eieldra Entertainment 401 92 


AC/DC 


LF 


19.95 


32 


K-omv 


GATLIN BROTHERS COME HOME 

Clvjroant Dist Group 4950 


The Gatlin Brothers 


LF 


29.95 


33 


RE-Hm 


...THERE AND THEN 

Epic Music Vhmo Sony Music Video 50 1 5 1 


Oasis 


LF 


19.91 


34 


38 


12 


KEPPEL ROAD 

PolyGram Video 4400548813 


Bee Gees 


IF 


1999 


35 


33 


108 


VIDEO GREATEST HITS-HISTORY A* 

Epic Music Video Sony Music VKleo 50123 


Michael Jackson 


IF 


19.98 


36 


21 


6 


'68 COMEBACK SPECIAL 

UgntYear Ent. WannerVision Entertainment 64021 


Elvis Presley 


LF 


1995 


37 


22 


44 


VIDEO HITS: VOLUME 1 • 

Warner Reprise Video 3-38428 


V^n Helen 


IF 


1998 


38 


RE-EDTin 


LIVE IN AMSTERDAM 

WinsUr Home Entertainment Foi Loiter VMJeo 71032 


Tina Turner 


LF 


2498 


39 


27 


9 


BACK HOME IN INDIANA 

Chapel Musk Gioup 46165 


Tlie Gaither Vxal Band 


Lf 


29.98 


40 


RE-ENTm 


THE VIENNA 1 LOVE 

Pnillps PolyGram Video 37987 


Aftdre Rieu 


LF 


1995 



O RIAA gold cert, for sales of 25,CKX) units for video singles; • RIAAgold cert, for sales of 50.000 units 
for SF or LF videos; ^ RIAA platinum cert, for sates ot 50,000 units for video singles; A RIAA platinum 
cert, for sales ot 100.000 units for SF or LF videos; > RIAA gold cert, for 25,000 units for SF or LF 
videos certified prior to April 1, 1991; ♦ RIAA platinum cert, for 50.000 units tor SF or LF videos certi- 
fied prior to April 1. 1991. LF long-form SF Short-form VS Video single, C1997. Bilitx>Brd/BPl Commu- 
nications, 



FOX PAYS HOMAGE 

(Continued from preceding page) 

last year issued "The Simpsons: Car- 
toon Studio." "And since some of the 
places changed o\'er the eight years of 
episodes, all kinds of incongruities had 
to be ironed out." 

Pepsi is supporting the Simpsons 
House Giveaway contest. Specially 
marked packages of Slice, Mug root 
beer. Lipton iced tea, and Josta bever- 
ages include piece.s of a game that will 
gain consumers entry into a sweep- 
stakes. Grand prize is the house; Man- 
darin Orange Slice, Bart Simpson 
skateboards, and "Virtual Springfield" 
are among the others. In addition, 
Pe|>ai will offer $5 rebates for the pur- 
chase of both Fox Interactiw titles. 

The 2,000-square-foot, foui'-bedroom 
replica of chez Simpson is located just 
outside Las Vegas in a community 
appropriately named Springfield. On 
the 122 stations carrying the series. 
House week begins Sept 15, promot- 
ing the prize and house-themed 
episodes. The grand-prize winner will 
be announced during the season-pre- 
miere episode. 

"I was just hoping to be part of 
something successful," concludes 
Castellaneta, marv^eling at goings-on. 
"But the show that took the series to 
another level was 'Moaning Lisa,' from 
the first season, which had a great lit- 
tle introspective type of story showing 
a character being really depressed. It 
took us in another direction where 
prime-time animation never went 
before." 



MORE JAZZ TITLES 

(Continued from preceding page) 

purchased by the New York Public 
Library, which, Ricker says, "did very 
well with them. So well, people never 
returned them.") 

A jazz-buff buyer for Tower Video, 
which otherwise couldn't carry the 
titles, convinced Ricker to lower his 
prices to sell-through levels and up- 
grade his packaging. Today, Ricker 
sees his business divided into **a third 
directly to stores, another third to 
mail-order companies, and another 
third to individuals. I don't have full- 
time salesmen like some of the other 
companies, so a lot of the time I'm at 
the mercy of how astute the buyer is 
for each store." 

Another label with a large jazz cat- 
alog is Kultur, even though it was 
founded as a video supplier for such 
"high culture" as classical music and 
ballet. Kultur sells the "Jazz At The 
Smithsonian" series, including per- 
formances by Art Blakey, Carter, Art 
Farmer, Red Norvo, and Mel Lewis. 
Documentaries "Lady Day: The Many 
Faces Of Billie Holiday" and "Cele- 
brating Bird: The Triumph Of Charlie 
Parker" are considered good sellers. 

"That's the thing that bodes well for 
the videotape is the rare perfor- 
mances of somebody," says Kultur 
president Dennis Hedlund. "Of 
course, when somebody pa.<ises away, 
that instantly boosts the sales. You 
don't watU these guvs to die, but . . ." 
The New York-based VLE.W. Video 
also has an eclectic taste in jazz. In 
the catalog are traditionalists Nancy 
Wilson and Bobby Short, progressives 
Don Cherry and Carla Bley, and 
heavyweights Dizzy Gillespie and 
Herbie Hancock. 

Meanwhile, New Video is releasing 
a $39.95 boxed set of "Roots Of 
Rhythm," documenting the develop- 
ment of Latin music. It touches on 
Latin-influenced jazz artists like 
Gillespie and bandleaders Tito Puente 
and Xavier Cugat. 
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Top vidBO Rentals. 






1 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


THIS WEEK 


1 LAST WEEK 


5 
g 

i 


TITLE (Ralli«) 


Label 

Diittlbiilii« Law, Cibloi Nuintcf 


Principal 
Pertormen 








★ ★ ★ 


No. 1 * * ★ 




1 


1 


6 


CONNIE BRASCO (R) 


Oaliimfcta TnStar Home Video 
82513 


Al Pac--M 
Jafifny Decc 


2 


4 


6 


SLING BLADE (R> 


Miramax Hoine Enteitaifimenl 
Buefia Vista Home Video 10487 


Billy Bob Thornton 


3 


2 


9 


SCREAM (R) 


D'tncnsion Home Vxteo 
Buena Vista Home Video 10499 


NeveCsmpMII 
Drew BarT)nxire 


4 


12 


3 


THE DEVIL'S OWN no 


Columbia TriStar hjpme Video 
824«3 


Harrison ford 
BradPm 


5 


3 


7 


ABSOLUTE POWER (Rl 


Wamer Home Video 2508 


Clmt Eastwood 
Gene Hackman 


( 


5 


E 


PRIVATE PARTS (R) 


Paramount Home Video 33251 


HoDvard Stem 
Robin Quivers 


7 


6 


7 


METRO (R) 


Toocfistone Home Wdeo 
Buena VisU Home Video 1036 


Eddie Murphy 


8 


10 


4 


MURDER AT 1600 (R) 


Warner Home Video 14915 


Vitesley Snipes 
Diane Lane 


9 


39 


2 


DANTTS PEAK [PG-13) 


Universal Studios Home Video 
83389 


PieKeSrasnan 
Undi Hamilton 


10 


7 


6 


THE RELIC (R) 


Paramount Home Video 331 543 


Pfenelope Ann Miller 
Tom Sizemore 


11 


8 


4 


EvnA(Pa 


Hollywood Pictures Home Video 
Buena Vista Home Video 120% 


Madonna 
Antonio Banderas 


12 


U 


3 


CRASH (KM 71 


New bne Home Video 
Wamer Home Video H4565 


Holly Hunter 
James Spader 


13 


11 


4 


JUNGL£2JUN«L£(PC) 


Walt Otsney Home Video 

Buena Vista Home Video 603295 


Tim Allen 
Martin Stwt 


14 


9 


7 


SHINE irc-iai 


Warner Home Video N4546 


Geoffrey Rush 
Armin Muelter-^tahl 


15 


16 


13 


JERRT MAGUIRE (R) 


Columbia TnStar Home Video 
82533 


Tom Cruise 
Cuba Gooding, }l 


16 


26 


2 


MOTHER IPG-13) 


Paramount Home Video 332473 


Albert Brooks 
DeCtxe Reynolds 


17 


13 


7 


FOOLS RUSH IN (PG-ia) 


Columtu TriStsr Home Video 
94943 


Matthew Perry 
Sainu Hayek 


11 


15 


11 


MARS ATTACKS! (PG-13) 


Wamer Home Video 14480 


Jack Nichofson 
Glenn Close 


19 


30 


2 


EVERYONE SAYS 1 LOVE YOU (R] 


Miramax Home Entertaaiment 
Buena VHta Home Video 10488 


MMdyAJIen 
Goldie Hawn 


20 


18 


12 


MICHAEL (PG) 


Wamef Home VtOeo T6303 


John TrvMtta 
Andie M.*:[jo*eil 


21 


22 


3 


BOOTY CALL (Rl 


Ccfumtxa TriStar Home Video 
94953 


JarTHe Fon 
Tommy Dambon 


22 


28 


2 


LOST HIGHWAY (R> 


FUyGram Video 440056567 


Bill Pullman 
Patriisa Arquefle 


23 


19 


8 


BEVERLY HILLS NINJA {PG-13) 


Cclurribia TriStar Home Video 
82503 


Chris Farley 


24 


20 


15 


RANSOM 00 


Buena Vista Home Video 8295 


Mel Gibson 
Rene Russo 


25 


21 


13 


THE PEOPU VS. LARRY FLYHT (R) 


ColiMTibia TriSlar Home Video 
82453 


VAwdy Harrelson 
Courtney Love 


26 


17 


8 


VEGAS VACATION (PG1 


Warner Home Video 14906 


Oievy Chase 
Bsiie-fy D Angek) 


27 


31 


5 


SMILLA'S SENSE OF SNOW (R) 


FoxVideo 4IS0 


Julia Omiond 
Gabriel Byrne 


28 


NEW^ 


THE BEAUTICIAN 
AND THE BEAST IPG) 


Paramount Home Video 334003 


FranDresdter 
Timothy DiKon 


29 


NEW^ 


KAMA SUTRA (NR) 


Vidmark Entertainment 
Trimark Home Video 6478 


Sarita Choudhury 
Naveen Andrtw 


30 


27 


9 


JACKIE CHAN'S FIRST STRIKE (R) 


New Line Home Video 
Wamer Home Video N4456 


Jackie Chan 


31 


37 


11 


MARVIN'S ROOM (PG 13) 


Buena VisU Home Video 104% 


Meryl Streep 


32 


25 


7 


GHOSTS OF MISSISSIPPI m il) 


Columbia TnStar Home Video 
95103 


Alec Baldwin 
James Woods 


33 


23 


6 


FIERCE CREATURES (FC-13) 


U^i^rsal Stud^is Home Video 
82824 


John Clecsc 
Jame Lee Curtis 


34 


NEW^ 


SUBURBIA (R) 


wamer Home VUeo 2509 


fM Listed 


35 




SHADOW CONSPIRACY (R) 


Holtywood Pictures Home Video 
Buena Vista Home Video 7895 


Charlie Sheen 
Linda Hamilton 


3$ 


29 


4 


ALBINO ALUGATORIRl 


Touchstone Home Video 
Buena Vista Home Video 10460 


Matt Dillon 
Fay« Ounaway 


37 


24 


14 


SWINGERS 00 


Miramax Home &iterta>nment 
Buena Vista Home Video 10483 


Jon Favreau 
Vince Vaugdn 


38 


40 


2 


ZIGZAG (ID) 


m EnlertainRient 250Q 


KimKopf 
Niail Zanzareila 


39 


32 


14 


ONE RNE DAY (FG) 


foxVideo 4145 


Michelle Pfutfer 
George .":iL-.-np, 


40 


38 


22 


SLEEPERS (Rl 


Warner Home Video 14482 


Jason ^tric 
Brad Pitt 



♦ ITA goliJ certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released pnDgrams. or of at least 25,000 units and $1 millior at suggested retail for 
nonttieatrtcal titles. " ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nonttieatrical titles. £ 1997, Biliboand/BPi Communications. 
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Get more reach. More impact 
More results. 

Now, you can reach 200,000 key music business 
decision malcers across the country and around the 
worid by telling them about your product or service 
in the industry's leading news magazine. 



All Major Credit Cards Accepted 



Display Classified Ad Rates 
Services & Resources 



• MUSIC INDUSTRy HELP WANTED: $170 per col. inch/per week 

• RADIO HELP WANTED: $95 per col. inch/per week 

• MINIMUM RUN: Services t Resources 4 weeks, $170 per hdi/per week 

• BOX REPiy SERVICE: $30 per Insertfon 

Oassiffed ads ik commoiable when an agency represents an outside cSent 



CALL JEFF SERRETTE 212-536-5174 

Billboard Classified, 1515 Broadway, Ny, Ny 10036 
CALL TOLL REE: WOO-223-7524 
FAX yOUR AD 212-536-8864 or 
e-mail: jserTette@biliboard.com 



DEADLINE: FRIDAY AT 3:30 PM EASTERN 



SERVICES 



SERVICES 



FOR SALE 



INTERNET 




EuropaDisk 

IN HOL SL [ AClLrr lES 

• Cainpiicl Disc Replication 
•CD Glass Maslering 

• r-* 12" Vinyl Rnrords 

• Cassellt Duplication 

• F.\pt>r1 rn-muMering 

• <iraphic\ Design & Printinj* 

1-tcc Ciuii..!: ,., gouic: 800 455-8555 

M.l|''« i.ft*>lll >.MI\I^ JlLCplCl] 

7* \.ina Sirci-1 N<* Y.xk. NY UMII.* 



uiOiirtL. ruKLC 

Otm 
TOTAL CO. 
CD-ROM. E-CD. 
& CASSETTE PRODUCTION 



21 2-252-9300 

www.digitalforce.com 



Feel the -Pow«r of Exc«ll«nc«" 
call for POWER PLAY the 
DICrTAL FORCE Sampler & 

Studio Reference Disc 

149 MADISON AVENUE NY, NT 10016 



GUIDE TO 
MASTER TAPE 
PREPARATION 



DISC MAKERS 

^ '80IMIil|.93S3 • linp^/innii.<iianalier].coiti 





Express CDs 

Next ilay CD-Rs I Onler as few as 200 
as low as $16 retail ready CDs 
with labels I with color inserts 
DB PliK Diqiitl Seitvicts, Inc. 



500 I -COLOR CNffOMf CASSEHES $595 »o«o»:SJ<5 
1000 4-COlOlt CHROME CASSETTES $899 uotm-. stsT^ 

INHUBES: 7m HMOU IWMTJ (IIKW utm in nviti) lim mi 

nmiuDr nut im tmit'i iftat • Komuo Kx-urro 22 nimms Fa sw 



500 4-COLOR CHROME CASSEHE SiHCLES $539 mtnn. s^/j- 
1000 4-COUW CHROME CASSETTE SIHGUS $779 stoiimssoo- 

WCIUDES: ?mt<OlOI IXMDS FDOiM rOUt PtlHl-Hm HIM Iklmlte iifial' 



Ul MCMCfl mcwi[: CASsim RUNNiNC lusiiii • i!si CASsmi • km mmm on CASsim • iHdNii-wiijp 



IN-HOUSE CD VINYL 1^ CASSrTE HEPUCATING li PACKAGING - ASK FOR OUR FREE BDOCHUIIE! 



Rainbe Records and Cassettes ^ 

l)!3 B>iktle> Wm. iim noma. U 904D4 • |!I0| 8!9-!4M • rii lilOl tlUlii SPl 




We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(7 1 6) 69 1 -763 1 • Fax (7 1 6) 69 1 -7732 



.tA COMPACT 
V DISCS 

1 000 FOR .98 EACH 



ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED, 
YOU SUPPLY PRINT, LABEL FILM, MASTER, 



CUSTOM SERVICE 
1015 W. Isabel Street 
Burbank, CA 91506 

(800) 423-2936 
FAX (818) 569-3718 



COMPACT DISCS • 75< EACH 


lirs A BETTER DEALlI 


Complete CD & Cassette Packages! | 


1 "Add It Up" I 


CALL FOR QUOTE 

Qfptd UMving iftvi • Dgnat kiio OupHEOisn • Compulw Gfophia 


1,000 C0> 750 00 
1,000 J.w.l/Wrop 300,00 
l,000 2-Poeool</Troy 240 00 
$ 1.290.00 

From /our CD-Reodj' Master A 
^tinl Kmadf Film 


'V.'l T/ON.4 L TA Pt> J) ISC 


1-800-874-4174 

1 1 10-48lh Av.nu« North • Na«h»ill», TN 37209 



• CompKt Disc Pmstng 

CD Audio & CD ROM 
PiwDteBtering / Short-Run 
•Csssatte Duplication 

•Vinill PrvKing 
> Doign/Fllm/Printing 



Wi mau IM the Bcpcrta, 
but uirMfi It comas to 
your pr^Kt, IfitilC* ttM bossi 

l2MaxDi5K 

Fraa catalogua/custoin quoiri 

I 800 681 0708 



OLD STYLE RECORD JACKETS 

7" AND 12" 
Custom made from your printing 
UNITED FILM & 
PACKAGING 

(213) 222^)797 FAX 222-3588 



CUSTOM COMPACT DISCS 

A/foriiablc single copy CDs, slaniDjj al S2C), 
S5 00 OFF WITH THIS AD 

46 PRODUCTIONS 

42W557 H»wk Circle, St. Cliarlej. 111. 60175 
Tel (800) 850-5423 Fax (800) 203. 1725 
Contact UjOn The Internet at inro^4tip,cora 
Visit our Web Page at http^ftww,46p,coin 



M . Pi^ • Jan • Um • I 

Campus Records 

WliolMala DIstiltiutor 01 _ 
-IMMIom/OvnMoclia- 
•74 A»Miv SJukar R<Md 
LMtMm,NV 13t10 
(51B)7S3.Maa 
(Sit) 7*>-S7S3 FAX 

MaM a It »nj Opmttela 



0 



Any Case S29.SS 

ALBUMS, CD'S i H i CASES 

(800) 343-1433 
Call Now 
ISUND CASES 
(In NV) 
(516) 563-0633 
Fax: (516) 563-1390 



BUY DIRECT AND SAVE! 

While other people are raising their ptices. we 
are slashlr>g ours. Major label CD's, cassettes 
and LP's as low as(5o. Your choice from the 
most extensive listings available. For free 
catalog call (609) e90^«OO0. 

Fax (609) 890-0247 Of write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



SPANISH CUTOUTS 

Largm Selection of Cassettes & CD's 

Custom FVepacks Available 
TARGET MUSIC DIST1IIBUT0RS 

7925 NW 66m Street - Dept. S 
Miami, Flotido 33166 
PH: 305.591.2188 • FAX: 305-591-7210 
DEALEBSOWLY 



STOP SHOPLIFTING! 

Protecl CD's, CD-ROM, DVD's 
Sirttple ReuseabiB System • No 
Cameras-Key Boxes-Computers 
Paperwori(. $15,00 
More into: SASE, Fred W. Armid 
Box 2151, Benton, AR. 72018 



COMPUTERS 



lYOUNC SYSTIMS LIMITEDI 



(ONMHI STSTENS (01 
TK MISK i mt INIISTIT 

770-449-033S 



HOKTHINiOrMISOraKIKIIH 



RecordTrak 

lr^vp^to^y Management 
for ftecoid Stores 

• 800-942-3008 



GO WITH A WINI4ER CALL BILLBOARD 2 1 2 - 5 3 6.5174 



Complete PCS ■ Invenlory 
Control foi ALL your record 2nd 
tnulttmedia sto<e needs! 
Available in Spanish too! 



1-888-222-4P0S 
FAX: (919)677-9194 
e-<niii: POS@unidial.coin 
http://www.idcsoh.coni 



WANTED TO BUY 



Reducing your Stock? 

Selling your Collection? 
Going Out of Business? 



CASH for CDS, Tapes, LPS, 
Software, Videos, Laserdiscs 



Scott Henderson 520-881-1744x1 10 
e-mail: scotth@bookman.comm 



WE BUY CD STORE ASSETS 

jlnvenlQry Futures Sensormalic 
Mu2e We buy il all!!) Eastern USA 
Call Dave 

(5401 885-8618 or Fai (540| 885-0456 

SS CASH SS 



HELP WANTED 



RETAIL BUYER 

Soundwaves, Inc. Is seeking Prolessional 
Product Buyers for our Retail stores. 
Must have in-depth knowtedge in the 
folk)wjng: Nbw Rock, tmporls. Indie. 
Dance, World. Classic Rock. Re- 
sponslbililies include maintaining 
appropriate inventories, new product se- 
lections, returns ar>d management r»- 
sponsibilities including personnel and 
budget management. Must have minh 
mum 2 • 3 years music buying expari- 
ence Soundwaves, Inc. offers an ex- 
cellent benefits package, CkimpensaElon 
commensurate with experience. Please 
mail or fax resume (kKilude salary his- 
tory) to: 

Soundwaves, Inc. 

3509 Montrose 
Houston, Tx. 770O6 
(713) 942-9777 (fax) 



MUSIC AUDIO 
SALESPERSON WANTED 

Expanding ruitional music & video 
company wants regional audio 
salesperson. Covering Midwestern 
U.S. and based out of Minneapolis. 
Must have ability to travel, relationship 
with key regional accounts and strong 
work ethic. Compensation com- 
mensurate with abilities. Excellent 
benefits. Fax info and resume to: 

(612) 479-7249 



SONGWRITERS! 

Aftof years trontirg Billlsn band, wtoran 
American lead vocaKst/frontrnvi « odng sok> 
arKi SMks mm songi for solo atoum raiMM 
and world tour. MatorW should tppMl to 
AduK Top 4(VAdult Contemporvy mifkMs. 
Genuine opportunity - tharekiire onw superior 
malertal ^ouM be submitted. Call <309) 
603-1371, exL 63, or eertd demo's to: Box 
6403, Billboard daselfled, 1515 Broedway, 
New York. N.Y. 10036. 
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320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays^ 

Call Of write today lor FREE sample Pak 

Browser^ 




DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 

401 Wm Superior - CMcaqo, IL 6W10 
Phon*; 312^22 0622 • ToWre*: 600-822/4410 



■■■■I- i-'jr.j4 ( itmn 



HELP WANTED 



VALLEY RECORD DISTRIBUTORS 

The Most Music... the Best People 

Valley Record Distributors is a dynamic, nationally recognized wholesale distributor of 
pre-recorded music (CD's, cassettes, accessories) near Sacramento in Woodland, CA. Our 
fast paced, high growth environment has prompted us to expand our learn of talented pro- 
fessionals. We arc looking for individals for the following position: 

ACCOUNT DEVELOPMENT SALES REPRESENTATIVE 

• 2-3 yrs sales/prospecting cjcpcriencc 

• Strong dosing technique and ability to successfully manage objections 

• Ability to accurately qualify leads 

• Excellent verbal and written communications skills 

VRD offers an exciting work environment in the music industry as well as competitive 
salary and benefits package. Please mail or fax your resume and salary requirements to: 

Valley Record Distributors, Inc. 

ATTN: JEG-HR 
P.O. Box 2057 
Woodland, CA 95776 
Fax (916) 669-5112 
Email: bumanresoarces@Trd.coin 
EOE M/F/D 



IF YOU CAN SELL ADS LIKE THIS 
(OR BIGGER) BILLBOARD WANTS YOUl! 

Billboard Classllied, Die music industry's most successful classified, is expanding its 
New York City telemarketing sales staff. You'll be cold calling to new prospects as 
well as upselling to current accounts. Alltiough this is an entry-level position, you 
should have the articulation, poise and intelligence of a sales professional - we'll pro- 
vkJo the skills training. We offer a salary plus commission and benefits. 

FAX RESUME & COVER LEHER TO: 
HAROLD ITZKOWITZ AT (212) 536-8864. 

Btllboard Is an equal opporiunuty employer 



STORE FOR SALE 



MUSIC STORE FOR SALE 

In world renown South Beach's hottest street. 
3200 sq.ft. space, below market value, four year lease. 
Extensive and constantly expanding customer base. 
For further information feel free to contact us at 
your convenience. 

Tel. (305) 223-8012 



1 ft 



;Real Estate to the Stars 

Rate $80 
1 1nch by 1 column 
Kara DioCuardI 



ft 
ft 

ft 1-800-407-6874 • (212) 556-5008 « 

ftftftftftftftftftftftfttlftftftftftftftftftftftftftftOOftftftftftftftft 



VOLUNTEERS 
WANTED 

For the Billboard/Airplay Monitor 
Radio Seminar - Help needed on 
October 1 4th at the Orlando 
Renaissance Resort, Orlando. 
Volunteers may attend confer- 
ence seminars free of charge! 
Call MIchele 
(212) 536-5088 



LABEL HEAD 

KOCH International is looking for a 
higtily-molivated A&R executive to 
head our American Pop label, KOCH 
Records. Experience in building and 
running a full-fledged record label as 
well as key artist/management con- 
tacts are required. 

Please fax resume wtth 
salary history and references to: 
(516) 484-4981 

INIESNATIONAI 




BONE HOLLOW FARM 



Slonc Ridge: 1790 Rambling Stone House 100 miles north of N.Y.C on 100 very privaie 
acres. 7000 square feci, two ponds wilh Large Mouth Bass, boating, swimming ancf riding 
trails through a veriEable forest wonderland and wildlife preserve. 5 bedrooms, 4 
fireplaces. 850 square fixil living room wilh cathedral ceiling and slonc fireplace. Parklike 
meadows, gardens and boathousc. 

$1,250,000. 

Please call Mr. Relu (212) (>33-6333 or (914) 687-02(2 



PROFESSIONAL SERVICES 



We're Here To Help! 

Wha('.s It uke lo nnake it in the music business? How do 1 sell my songs? 

How do I get thon to the right people? Major or indcpen<lcnt labels? 

What are A&R people really looking for? How do 1 make a Demo> 

How do I get financing? How do 1 proiea my songs? 

Is this a good contract? Do I ncctl an agcnt> A Uwycr? 

If you arc looking for an answer to any of these or the myriad of other questions 
about success in the music business, you should call or send package to: 

MEDIA ENTERTAINMENT CONSULTANTS 
Artist Dtrvelopmeni, Project Creation 
Financing Consulting Service to the Music Industry 
5593 Noble Avenue, Van Nuys, C«. 91411 
Phone (S18) 9^6-7431. Fax (818) 901-5243 



DJ SERVICES 



DJ s & COLLECTORS 
BROUHAHA MUSIC MARKEnNQ 

2168 S- Allanlic Blvd. #260 
Monlsry Parte. OA. 91754 
For CD Singles (special trks, 
mixes, CD's, collectables etc) 
(2U) 721^03 Fu (213) 72S.4373 
http://www.brouliahaed.coiii 



Billboard Advertising 
212-536-5174 



STORE MERCHANDISE 



NEW! 

MULTIMEDIA MERCHANDISERS 



Also complele line ot display fix tures 

» Factory Direct 

• Wtiolesale 
Prices 

• Same day 
Shipping 



PLASTIC WORKS 800.542.2302 




EAST MORICHES, LONG ISUVND 

SPECTACULAn OPEN BAY FRONT CONTEMPORARY 
WtTH SWEEPING BAY VIEWS FROM EACH ROOM OF THIS 4.950 SQ. FT. HOME. 

EXPANSIVE DECKING W/POOl. HOUSE LEADING TO PRIVATE BOAT DOCK. 
LOCATED ON 1 ,6 LANDSCAPED ACRES 
BANK OWNED FINANCING AVAILABLE. 




ASKING 91 ,350,000 CONTACT BRIAN A. AMMAR 
CS 1 e> 447-2377 



STUIVININGPRIV. ENCLAVE! 

Excitmg tKildered. landscaped 4 ac. Mt. Top 
centered by ig. 'SPRING FED" POND (swim, 
skate). Supet Tennis Ct., 'AIT overtoolfed by 
custom designed otdar Home 2 br.. 2 b.. an 
Exciting Great room w. stone dpc, a true 
chefs kite. de<ightful dming area, many win- 
dowed, greal viewing porch, *Plus" 2 bdr.. 
guesystudio cottage. Premium fishing, & tjolf 
area, minimal taxes. $275,000. 

VALtKD VrOPIIKTIRS 
(914) 292-8222 



IF ITS THE MOVERS AND SHAKERS 
Of THE MUSIC INDUSTRY yOU 
WANT TO REACH 
FAX BILLBOARD CLASSIFIED 
212-53ft-8864 



Billboard Advertising 
212-536-5174 



REACB OVER 200,000 RESPONSIVE READERS 
EVERY WEEK IN BILLBOARD CLASSIFIED TODAY 1 I 
1-800-223-7523 FAX: 212-536-8864 



ISLAMIC HYMNS 

(Contiyiued fmm page 70) 

other major-label nasyid signings, 
such as BMG's Hijjaz and EMI's Rab- 
bani. Hijjaz has sold 50,000 copies of 
its album "Cahoya Tlahi" (Light Of 
God), while Rabbani's self-titled album 
has sold 25,000, according to the acts' 
respective labels. 

Khairyl Yassin, marketing man- 
ager of EMI Malaysia's Malay 
Department, says, "The genre has 
definitely been established. Now it's 
a question of keeping the credibility 
with the Islamic core audience." 
Yassin believes that Rabbani's sound 
is rooted in classic nasyid. "The 
vocal inflections are very Middle 
Eastern. It's closer to the real 
thing. It's not as pop." 

Warner Music's Fernandes also 
differentiates between his act and 
others: "Raihan is definitely pop. At 
the moment, it's the kind of record 
that has to be in every home. There 
are 3-year-old kida, grandparents, 
and everyone in between buying it." 
Adds Fernandez, "Their rhythms 
have more R&B influences. Their 
singing is excellent, they blend well, 
and their music videos have been 
given a 'today' look. Raihan are a 
tough act to follow." 

Mohammed Firhad. formerly 
BMG's local A&R director and now 
international A&R director, agrees. 
"Raihan will last. There's a lot of 
catching up for the rest of us. The 
secret is the a cappella/nasyid com- 
bination, plus a good image, which 
Raihan naturally have." 

Raihan is also being promoted ag- 
gressively by Warner affiliates in 
Indonesia, Singapore, and the 
Philippines. Warner Singapore's 
marketing manager, Grace Ng, 
notes that Raihan's debut album has 
sold 40,000 units there — eight times 
more than a Malay act's album nor- 
mally would be expected to move. 
"Raihan opened our eyes to the 
potential of Malay music in Singa- 
pore," says Ng. "Record companies 
here will definitely be more aggres- 
sive with Malaysian repertoire. 
Before Raihan, A&R for Malay 
repertoire was very passive and 
below the line. Now it has moved to 
above the line." 

Warner Indonesia's Lankester is 
confident that the product will take 
off, even though that country's 600 
radio stations favor pop or the 
rhythmic, reggae-like dangdut 
repertoire sung in the Indonesian 
language, which has some similar- 
ities to Malay. "We're going to go to 
television with it," says Lankester. 
"Radio will pick it up from there. 
It's the people's music. Every Mus- 
lim community here has to hear 
this contemporary version of 
nasyid." 

However, Lankester adds, he 
would market Raihan beyond a reli- 
gious group — he wants to attract 
the pop market that Raihan has 
tapped in Malaysia and expects to 
achieve a half-million-unit sales fig- 
ure in Indonesia. He also noted that 
retiistance from traditional retail 
was evident there initially too. 

Fernandes adds that Raihan will 
not be sold only to the Islamic 
world. "We want to sell this to the 
world. It has huge potential. I see it 
in the same vein as Enigma and 
Deep Forest." 

British audiences will soon gain a 
taste of Raihan, as the group has 
been invited to play at the Prince's 
Trust Royal Gala Oct. 26 in Edin- 
burgh, Scotland. The event will be 
attended by Prince Charles and 
Prime Minister Tony Blair. 
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Update 



GOOD WORKS 



HCHIEVEMENT AWARDS AID 
CHARITIES: The third annual Inter- 
national AchieTOment in Arts Awards 
(lAIAA), benefiting several charities, 
will be held Sept. 28 at the Beverly 
Hilton Hot«l in Beverly Hills, Calif. 
Among the music personalities being 
honored are Celine Dion, chosen 
entertainer of the year for distin- 
guished achievement in music; 
Smokey Robinson, who receives the 
Pacesetter Award for distinguished 
achievement in songwritingand music; 
Diane Warren, chosen songwriter of 
the year; Elektra Entertainment 
Group chairman/CEO Sylvia Rhone, 
who wins the Pioneer Award for dis- 
tinguished achievement in the record- 
ing industry: contemporary, pop, jazz 
and R&B music; and MCA Music 
Nashville president Tony Brown, who 
gets a Pioneer Award for distinguished 
achievement in the recording industry; 
country crossover music. The charities 
aided by the event include the Michael 
Bolton Foundation, the Whitney Hous- 
ton Foundation for Children Inc., the 
LAIAA Scholarship Program, and the 
Motion Picture and Television Fund. 
The awards banquet also includes per- 
formances by major music acts. Con- 



tact: Ron Higgins at 310-271-6499. 



H 



ELPFUL WALK: The PhUadelphia 
Music Alliance (PMA), in association 
with the Philadelphia branch of the 
National Academy of Recording Arts 
and Sciences, will offer its 10th annu- 
al Hall of Fame Awards Sept. 25 at the 
Park Hyatt Philadelphia at the Belle- 
vue. The event, to benefit MusiCares 
and PMA's musical instrument dona- 
tion program, will honor Walk of Fame 
inductees Randy Brecker and 
Michael Brecker, Mike Douglas, the 
Dovells, Gary Graffman, Larry 
Magid and Allen Spivak, Leon Red- 
bone, Jimmy Smith, and Joe "But- 
terball" Tamburro. Also, the 
Founders Award will go to Avenue of 
the Arts Inc., the Institution Award to 
the Philadelphia Folksong Society, and 
the Creative Award to Kevin Eu- 
banks. For more info, call 216-893- 
1T76. 

Answering the call: Ticket- 
master has made an agreement with 
Western Interactive Media to provide 
tele-servicing for the American Red 
Cross donor assistance telephone num- 
ber, 1-800-HELP-NOW. Under the 



HEAT IS ON FOR GERMAN PUBS. 

(Contiiiued from pagt' fiH) 



the current pop business to be charac- 
terized by national productions that are 
increasingly capable of being exported, 
a local share of the singles charts of 
40% or more, and a coupling contribu- 
tion (bonus paid on compilation sales) 
allowing hit authors to be paid larger 
sums than a few years ago. 

Under van Os, PolyGram Songs has 
acquired 75% of the Apollo Publishing 
Co., which controls the great Paul 
Lincke erergreens. This acquisition is 
joined by the catalogs of Autobahn 
Musikverlag, Editions Joe Menke, and 
some songs by rock singer Udo Lin- 
denberg. PolyGram Song's most 
important new signings include 3P 
Songs, which has the rights to suc- 
cessful singer Sabrina Setlur's domes- 
tic hits. 

Van Os sees competition among the 
m^or music publishers intensifying: 
"Things wiU become even tighter, but 
as long as the market is there, we can 
talk about any sum of money." 

Adrian Facklam-Wolf managing 
director of MCA Music, obserws that 
the competition is often more about 
market share than cost "The splits are 
worse, the terms shorter, and the 
advances higher," he says, summariz- 
ing his view of the situation. Facklam- 
Wolf adds that MCA Music is also on 
the lookout for new catalogs, as the 
company has only been active in Ger- 
many for a few years and, for that rea- 
son alone, needs to extend national cat- 
alog. Facklam-Wolf has already bought 
some catalogs, including Star Musik. 
with the copyrights to early Udo Lin- 
denberg albums, and Magister Musik, 
with the copyrights to Italian sound- 
track composers Guide and Mauricio 
DAngelis. All three artists have many 
well-known hits. 

Mike Weller, managing director of 
Sony Music Publishing in Frankfurt, 
points out that the number of attractive 
catalogs in the market in Germany is 



declining substantially, adding, "This 
fact doubtless influences the manner in 
which each individual deal is fought 
for" 

However, Weller says that he has 
observed that in many cases prices 
have risen so steeply that a return on 
investment is no longer possible. Sony 
Music Publishing's largest acquisition 
was the Mambo catalog, purchased 
three ^'ears ago and including such acts 
as Enigma, MUnchener Freiheit, San- 
dra, and Spider Murphy Gang. 

Commenting on German publishers' 
business methods, Weller says, "We will 
contribute our share of the necessary 
aggression to ensure that the market 
remains exciting. Whether this is in the 
million-dollar region depends on the 
appeal of what is on offer" 

As to where the race will end, the 
German Music Publishers Assn.'s 
Hanser-Strecker says it will change 
character as market concentration 
reaches its limits: "In the future as 
well, it won't so much be the large fish 
who eat the .small fish but the quick fish 
who eat the slow fish." 



agreement, Ticketmasterwill provide 
live operator services through 25 call 
centers. Contact: Larry Solters or 
Bonnie Poindexter at 310-360-6060. 

CaRLY donates CDS: Carly 
Simon is donating copies of her new 
Arista CD, "Film Noir," to cable chan- 
nel AMC for sale to its viewers during 
its fifth annual Film Preservation Fes- 
tival in October Proceeds from sales of 
the CD will be donated to director 
Martin Scorseses' Film Foundation 
for distribution to various archives. 
Two days of the festival will be deTOt- 
ed to classic suspense films from the 
film noir era. Contact: Linda Doz- 
oretz, Angee Jenkins Smith, and 
Jennifer Berman at 213-656-4499. 




Reaping The Award. Phil Ramone, veteran record producer and partner in N2K 
Records, was recently honored by the music, entertainment, and media unit of 
the B'nai B'rith at its 31st annual awards dinner-dance in New York. Shown, from 
left, are At Feilich, co-chairman of the event; Stan Martin. VP and station manag- 
er of WQEW New York, who was MC of the evening's programs; Louise Dem- 
beck. president of the B'nai B'rith unit; Ramone; and Joe Cohen, co-chairman of 
the event. 



CALENDAR 



A weekly listing of trade shows, con- 
ventions, award skows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 100S6. 

SEPTEMBER 

Sept. e n. MIDEM's Latin America & 
Caribbean Music Market. Miami Beach Conven- 
tion Center. Miami Beach. Fla. 212-689-4220, 

Sept 10. SESW latin Music Awards. Big Time 
Studio, Miami Beach. Fla. 212-957-7945. 

Sept 1 1 . Remixine The Prwlucer: How The 
Role Of The Producer Is 8«iii( Changed by Tech- 
nok>s>; New Yori( Chapter of the National Academy 
of Recording Arts and Sciences (NARAS). New Yofli. 
212-245-5440, 

Sept 11. Opportunities In Bniadcastint Sem- 
inar, sponsored by On the Air Studios. Sobelson 
School. New York, 212-362-0830, 

Sept 11-14, National Assn. 01 Recordint 
Merchandisers Fall Confervnce, Mamott's Lagu- 
na Cliffs Resort. Dana Point, Calif, 609-596-2221, 

Sept 11-14. Burlinfton Music Conference, 
City Hall and Contois Auditorium, Burlington. VT. 
802-855-7166, 

Sept 12-13, Second Annual Regpe On The 
Kim. Town Point Parli. Norfolk, Va, 757-441-2345, 

Sept 16. NARAS Fall Symposium Series. 
"Breaking Down The First Door: Part II," A&M 
Chaplin Soundstage. Los Angeles, 310-392-3777, 

Sept, 17 20. National Assn. Of Broadcasters 
Radio Show, New Orleans Convention Center, New 
Orleans, 202-775-4970, 

Sept 13-20. Cuttinf Ed(e Music Business 
Conference. Music Business Institute, Contem- 
porary Arts Center, New Orleans, 504-945-1800, 

Sept 20-21. Second Annual Business 01 The 
Music Conference, West Las Vegas Library The- 
ater, Las Vegas, 702-647-7735, 



Sept 24, Country Music Assn.'s 31st Annual 
Country Music Awards, Grand Ole Opry House. 
Nashville, 615-244-2840, 

Sept, 25. SESAC Country Music Awards. 

SESAC Headquarters. Nashville, 615-320-0055, 
Sept 25, "How To Choose A Subpublisher," 
sponsored by Assn, of Independent Music Pub- 
lishers. Hotel Sotitel Ma Maison, Los Angeles, 818- 
842-6257, 

Sept. 25. Women In Music's Working The 
Industry Seminar Series, 'IMorking Live Shows: 
The Ins & Outs of Touring," ASCAP Building, New 
Yot*, 212-459-4580. 

Sept 20-25. The Australian Music Conven- 
tion Seminar, Fair And Festival. Sydney. 011- 
612-9380-6854, 

Sept, 26-29, Audio Entinearint Society's 
103rd Convention. Jacob K, Javits Center, New 
York, 212-561-8528, 

Sept 27, Technical Excellence t Creativity 
Awards, Marriott Marquis. New York, 510-939- 
6149, 

Sept, 27. How To Start t Run Your Own 
Record Label. New Ybiker Hotel. New YiDrk. 212- 
688-3504, 

Sept, 28. Concert At The Point. Town Point 
Park. Norfolk, Va, 757-441-2345, 

Sept. 29, Lauri Strauss Leukemia Founda- 
tion, Eighth Annual Benefit Performance, 

"Melodies And Memories." Carnegie Hall, New 
York, 212-696-1033, 

Sept 29-Oct 1. Whorehouse Entertainment 
Annual Conference, Los Angeles Marriott, Los 
Angeles, 310-538-2314, extension 1905, 

OCTOBER 

Oct 1, Program Director Seminar, sponsored 
by Artiitron, Atlanta Airport Hilton and Towers, 
Atlanta, 410-312-8311, 

Oct. 6, Indie Label Fonim, co-sponsored by 



LIFELINES 



BIRTHS 

Girl, Gabrielle Lydia-Marie, to 
Brooke Wentz and Alfredo Alias, 
July 14 in Norwalk, Conn. Mother is 
music director at ESPN and a pro- 
ducer. Father is a drummer/song- 
writer. 

Girl, Hannah Casey, to Lisa and Andy 
Sullivan, Aug. 11 in Los Angeles. 
Father is executive producer at Box- 
Top Interactive and an independent 
World Wide Web designer. 

Boy, Parker Bennett, to Dana Kom- 



bluth and Steven Apple, Aug. 19 in 
Wynnewood, Pa. Mother is owner and 
president of Dana Kornbluth Public 
Relations. Father Is VP of new business 
deTOlopment and corporate communi- 
cations at West Coast Entertainment. 

Boy, Christian Andrew, to Janet and 
Andy Denton Aug. 21 in Nashville. 
Father is a member of Damascus 
Road recording act Identical 
Stranger. 

DEATHS 

Dick Marx, 73, from injuries sus- 



tained in an auto accident Aug. 12 in 
Highland Park, 111. A jazz pianist in 
the '50s, Marx began composing and 
arranging in the '60s, doing recent 
string and horn arrangements for Joe 
Cocker, Yoshiki, and his son, Richard 
Marx. He also branched out into pro- 
ducing TV and radio jingles and later 
movie and TV soundtracks, including 
music for "A League Of Their Own," 
"Awakenings" and "Fudge." Marx is 
survived by his wife, Ruth; children 
Jim, Nancy, Judy, and Richard; and 
grandchildren Jennifer, Ryan, Bran- 
don, Lucas, and Jesse. 



the New York Chapter of NARAS, Location to be 
announced, 212-245-5440, 

Oct. 5. New York NARAS lazzlam. Birdland. 
New Yorti, 212-245-5440, 

Oct. 7-9, East Coast Video Show, the New 
Atlantic City Convention Center. Atlantic City, NJ. 
203-256-4700, 

Oct, 9. Wizanis At The Board: New Tachool- 
ogy For Ensineers, presented by the New Yoik 
Chapter of NARAS. New York, 212-245-5440. 

Oct 13-19. World Of Bluefrass Conventioii. 
presented by International Bluegrass Music Assn., 
Gait House Hotel. Louisville, Ky 502-684-9025, 

Oct, 14. NARAS Fall Symposium Series. 
"Building Ybur Team." A&M Chaplin Soundstage. 
Los Angeles 310-392-3777, 

Oct, 16-18. Billboard/Airplay Monitor Radio 
Seminar t Awanls. Orlando Renaissance Resort, 
Orlando, Fla. 212-536-5002, 

Oct 16-18, North By Northwest Music I 
Media Cotiference, Portland Hilton, Portland. Ore. 
512-467-7979, 

Oct 17-19. MuslcWomen International 
Fourth Annual Global Conference, Loew s Van- 
dertiilt Plaza, Nashville, 615-860-4084, 

Oct 23, Women In Music's Working The 
Industry Series Seminar, 'Working The Net: Using 
New Media To The Max." ASCAP Building, New *rtt 
212-459-4580, 

Oct 24-25. Fourth Annual Rejional Country 
Radio Seminar. Radisson Hotel. Sacramento, 
Calif, 615-327-4487, 

Oct 25. Fourth Annual Principal Health Care 
lazz On the Run SK Run. sponsored by WJCT 
Jacksonville. Ra,. Metropolitan Parii, lacksonville, 
904-739-1917. 

Oct 27. The Museum Of Television Aid 
Radio's Thinl Annual Radio Festival. New York. 
212-621-6735. 



Nicole Van Horn, 14, of cancer, 
Aug. 15 in Baltimore. Van Horn is 
survived by her father, Richard 
"Vance" Van Horn, president of 
Sheffield Audio/Video Productions 
and Remote Recordings; mother 
Nancy Van Horn, accounts payable 
clerk at Sheffield; brother Michael; 
grandfather Paul Bonomo Sr; and 
' uncles Robert Van Horn Jr., Paul, 
Tom, and John Bonomo. Donations 
can be made in her name to the 
Johns Hopkins Hospital Children's 
Center, 600 N. Wolfe St., Baltimore 
21287. 
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October 25^ 
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Ad Close: September 30 ^ 
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' CONTACT: ' 


Alex Ho - 852-2527-3525 
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1 Kara DioGuardi - 212-536-5008 
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Issue Date: October 18 
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Jim Beloff- 213-525-2311 
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Christine Chinetti - 44-171-323-6686 
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Issue Date: October 11 



CONTACT: 



Ad Close: September 16^ 

Aki Kaneko - 213-650-3171 



Publication Date: October 22 



. CONTACT: 



Dan Dodd- 213-525-2299 
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Place your 
ad today! 

EAST/CANADA 

212-536- 

212- 536- 
PAT ROD 
KARA DIO 

WEST/MIDWEST 

213- 525-2307 - PH 
213-525-2394/5 - F 
LEZLE STEIN 

JILL CARRIGAN 

SOUTHEAST 



FLORIDA/LATIN AMERICA 
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Ad Close: September 23 ^ 

Angela Rodriguez - 305-441-7976 V_J| 



UK/EUROPE 
44-171-323-6686 - PH 
44-171-631-0428 - FAX 
CHRISTINE CHINETTI 
IAN REMMER 

ASIA PACIFIC 

Singapore: 65-338-277 
Hong Kong: 852-2527-3525 
ALEX HO 

AUSTRALIA 

613-9824-8260 - PH 
613-9824-8263 - FAX 
AMANDA GUEST 

FRANCE 

331-4549-2933 - PH 
331-4222-0366 - FAX 
FRANCOIS MILLET 

WEST COAST LATInT 
TEXAS-MEXICO 

213-782-6250 
DAISY DUCRET 



ITALY 
3 



1998 Intematianal Talent d- Touring DirEctanf ) [ 

Ad Close: August 29) 



JAPAN 
2 

213-650- 
AKI KANE 
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Remixes: Too IVIucli Of A Good Tiling? 

PDs Confronted With Numerous Choices 




Beat-Bop. At dance WKTU New York's recent Beatstock concert, which fea- 
tured more than 40 artists from the 1970s through today, PD Frankie Blue, left, 
fozies up to an ever-dynamic (and this time pregnant) Cyndi Lauper. On the 
right is her manager, Bridget. 



Despite Diana's Deatli, 
Xf m/London IVIalces Debut 



■ BY JONATHAN HEASMAN 



LONDON— Xfm/London, the U.K.'s 
first full-time alternative rock station, 
launched as planned at midday Sept 1, 
despite the subdued programming 
being broadcast by the capital's other 
commercial and public radio stations, 
which suspended normal output fol- 
lowing the Aug. 31 death of the prin- 
cess of Wales. 

The first voice on Xfm was that of 
presenter Garj' Cowley, who launched 
the much-anticipated station by read- 
ing the following statement: "We find 
ourselves starting a radio station in cir- 
cumstances we wouldn't have wished, 
due to the tragic death of Diana, 
princess of Wales. 

"As a mark of respect to someone we 
saw as going her own way, standing 
apart from the rest, and being a 
remarkable ambassador in the strug- 
gle for the dispossessed, the sufferers 
of leprosy and AIDS, and the ongoing 
horror of land mines, we wish to dedi- 
cate the activities of our launch day to 
her memory." 

Xfm PD Sammy Jacob admits that 
when he heard the news of the tragedy 
the previous morning, "my personal 
feeling at that particular moment was 
that we shouldn't go on air; we should 
literally cancel [the launch] for perhaps 
even a week." 

But, he says, "as the day wore on, as 
I came to terms with what actually 
happened, in my mind I tried to get it 
into context By the end of the day, cer- 
tainly when we had a playlist meeting, 
I just felt, 'You've got to get on with 
it'" 

So Jacob pressed ahead with the 
launch as planned. Xfm has run the 
risk of its launch getting lost in a sea 
of media coverage de\'Dted to the Diana 
tragedy. But the programmer con- 
cedes, "In some ways, not having as 
many .spotlights put on you on day one 
is really a relief. I'm not saying it's for 



the right reasons — clearly, I would 
have preferred it not to have hap- 
pened." 

Although new music will make up 
about 80% of Xfm's daily output, the 
first record played was an oldie from 
1969, the MCo's "Kick Out The Jams." 

"It just represents my feelings 
that alternative rock's been around 
for 30 years, that this isn't a new for- 
mat" explains Jacob. "Had Xfm been 
on the air 30 years ago, 20 years ago, 
we would have been the first station 
to play Hendrix, the Kinks, the Pret- 
ty Things, various other bands." 

Other acts featured during Xfm's 
first hour on the air — which was 
presented by former GLR and Cap- 
ital Radio indie guru Gary Rowley 
and Xfm's "breakfast" presenter 
Eric Hodge — were Stereolab, Iggy 
Pop, Fatboy Slim, Oasis, Mansun, 
Edwyn Collins, and Foo Fighters. 

The station's debut all-request 
hour included music from the Buz- 
zcocks, U2, Nirvana, Buffalo Tom, 
the Doors, and Radiohead. 

Xfm hopes to attract a weekly 
audience of about 500,000 listeners 
during its first year on the air, giv- 
ing it a reach comparable to other 
niche music stations broadcasting 
to London, such as Jazz FM. Even 
so, Jacob concedes that the listen- 
ing habits of many of its target 
audience (students living in college 
dormitories, for example) may be 
difficult to record in the official 
RAJAR audience survey. 

"There's not really much we can 
do about it," he says. "[RAJAR] has 
their system in place, and we have 
to join that system." 

According to station sources, the 
sale of spot commercials for Sep- 
tember is running 709t above pro- 
jections. Record labels, they say, 
have been particularly supportive 
in purchasing air time on the sta- 
tion. 



This story was prepared by R&BArr- 
''lay Monitor tnamging editor Janirte 
'(wemy aiid Monior sU^ ivriterDatia 
Hall 

The rise of the "superproducer" has 
led to a proliferation of radio-ready re- 
mixes of new R&B singles. Producers, 
from Sean "Puffy" Combs and Timba- 
land to Trackmasters and Jermaine 
Dupri, stay busy re-creating already re- 
corded songs into new tracks. 

For example, Mariah Carey's new 
single, "Honey," comes with a Bad Boy 
remix, a smooth version with intro, and 
a smooth version with no intro. New- 
comer Uncle Sam, signed to Boyz II 
Men's StoneCreek imprint at Epic, de- 
buts with "Can You Feel It" available 
in two radio edits with and without rap; 
a Chris Kringle remix; and two Clay 
Bogan remixes, with and without rap. 
Other singles initially serviced with just 
album and radio edits may reappear 
weeks later with remixes. 

So with singles being serviced to 
radio with up to 10 remixes, are PDs 
pleased with or overwhelmed by their 
many choices? 

"I think when a label puts eight nine, 
or 10 remixes out it's because they are 
trying t« please too many people," says 
Eric Lee, music director of WCDX 
(Power 92) Richmond, Va. "You have a 
go-go version for your D.C. area, a West 
Coast TOrsion for Call, a bass version for 
down South — it's overkill. I think they 
end up losing focus then. It becomes 



just a marketing tool for the label to 
continuously promote their record." 

Damon Williams, PD of WKYS 
Washington, D.C, says, "Sometimes a 
label will give you a new record with 
about 10 remixes to choose from. I look 
at that as a signal that this is probably 
not a great record to begin with. Oth- 
erwise, why does it need so many re- 
mixes? In that case, we wouldn't play it 
unless one of the remixes was out- 
standing." 

Adds Heart Attack, assistant PD of 
WOWI Norfolk, Va., "The m^ority of 
programmers really don't have time to 
Usten to all those mixes." 

WITH YOU, I'M BORN AGAIN 

But many PDs sur\'eyed agreed that 
a remix can add life to a record that's 
already gotten exposure in its original 
form. "Because [we're the only station 
playing] close to 80% of [our music), 
songs don't burn as quickly, so remixes 
do help to freshen the song up," says 
Russ Allen, PD of WJHM (102 Jamz) 
Orlando, Fla 

"Remixes are important for us, espe- 
cially in the 6-10 p.m. time slot" says 
Williams. "We usually decide to play a 
remix after a record has been a hit and 
has been on the air for a while, and we 
need to freshen it up. But the song real- 
ly needs to be a hit in its original form." 

"There comes a time," says WCDX's 
Lee, "when the original version be- 
comes dated, everybody has heard it 
over and over, and in order to sustain the 



life of the single, for record company 
purposes more so than for radio, a 
remix is created." 

Quality is more important than quan- 
tity when it comes to remixes, note 
many. "If the remix is better, then you 
go on the remix, but generally they 
come with the remix after the original 
is already out," notes Rajeeyah Sha- 
bazz, music director of WVEE (V103) 
Atlanta. "If the original is doing well, 
it's very rare we'll go on the remix." 

Vicki Preston, assistant PD/music 
director for WCHB-FM Detroit, 
agrees. "Incorporating a remix depends 
on when the song has reached fatigue, 
and you just know that based on how 
long you've been playing the single and 
how heavy a rotation you have it in. 
Also, if it's declining in listener res- 
ponse. Occasionally, we will go with a 
remix instead of the original, obviously 
depending on which was a better ver- 
sion." 

"Remember, in some cases the remix 
makes a record sound worse," adds Lee. 
"But just because someone famous and 
hot right now is doing it doesn't mean 
you should program it" 

While many of the aforementioned 
PDs use remixes as "air fresheners," 
one programmer who prefers to remain 
anonymous, feels that remixes should 
be serviced all at once so that pro- 
grammers can choose which mix to play 
and when they can play it 

"One thing that drives me nuts is 
when the labels know they have a remix 
planned, and this usually happens with 
the lead single on the artist's album," 
the PD says, referring to one current 
track. "It's OK, but we hope that there's 
a remix. So why not put it all on one CD 
pro, then the PDs can choose the best 
track for their audience? You can pro- 
gram it when you want to, instead of 
being dictated to by a label, instead of 
being beat up by the label to switch to 
another version of the same song down 
the road." 

SAME TraE, DIFFERENT SONG 

Then there are the remixes that 
change songs so radically that they're 
barely the same record, ranging from 
Keith Sweat's 1982 tempo change on 
"Why Me Baby" to last year's highly 
successful video mix of R. Kelly's 
"Down Low" (and his current take on 
"Gotham City"), from the Jermaine 
Dupri remix of Dru Hill's "In My Bed," 
with its star-studded remix video, to 
Changing Faces' "G.H.E.T.T.O.U.T., 
Part II," which Atlantic is working like 
a new song. 

While some might see these records 
as the remix phenomenon going ower the 
top, most of the PDs we talked to were 
enthusiastic. WOWI's Heart Attack 
calls the Dru Hill record "a rare case [in 
which] a remix comes so strong that it 
makes the record go another way." And 
WKYS' Williams says Kelly's Changing 
Faces reworking means that the two 
(Continued on patje 100) 



newsline... 

DEES RE-INKS WITH RADIO TODAY. Rick Dees' CD Media, which produces 
the "Rick Dees Weekly Top 40," "Rick Dees Weekly Top 40 Hot AC," and 
"Satellite Comedy Network," has renewed through the millennium its con- 
tract with syndicator Radio Entertainment and veteran broadcaster Tom 
Shovan. Radio Today will provide promotion, marketing, and affiliate rela- 
tions for the programs. Shovan has been affiliated with Dees' CD Media 
since 19S0. 

SO LONG, LUV. On Sept. 18, oldies WCBS-FM New York bids a fond farewell 
to 41-year on-air veteran Ron Lundy, who is retiring with his wife to their 
farm in Mississippi. The DJ, whose "Hello, Luv, this is Ron Lundy in the 
greatest city in the world" has become a daily mantra in New York, joined 
the station in 1984 after 17 years at crosstmvn WABC. Previously, he worked 
his magic at WIL St Louis, then the No. 1 station in the Midwest 

CONSTANTINE RETURNS TO RADIO. Consultant Dennis Constantine is 
returning to radio as PD of triple-A KINK Portland, Ore. He will maintain 
his eight-year consultancy on a part-time basis, mo\'ing it from Boulder, 
Colo., to Portland. Constantine succeeds Carl Widing, who departs KINK 
after nearly 10 years at the station. 

SFX BROADENS NASHVILLE PRESENCE. SFX Broadcasting, which was just 
sold to Capstar''Hicks Muse, is acquiring WLAC-AM-FWWJZC NashWUe 
from Sinclair Broadcasting, giving SFX five stations in the No. 44 radio mar- 
ket with WSIX-FM/WRVW. In aU, SFX now owns 74 stations in 19 mar- 
kets. Closing on the Capstar announcement is not expected before second 
quarter 1998. 
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January Ordu 
The Music 

A NEW DAY FOR JANUARY: Like 
many young women around the world, 
January Ordu had long held dreams of 
being in the music industry. 

As she studied her way through col- 
lege — financing herself by recording 
demos for \'ariou8 German dance pro- 
duction teams — the Afro-German 
singer truly happened upon a pie-in- 
the-sky opportunity. Out of nowhere, 
Crave Records VP of A&R Michael 
Ellis caUed from America, offering her 
a chance to front the burgeoning Sony 
label's first pop project, DJ Con^iany, 
an act she barely remembered re- 
cording a demo for some >'ears back. 

Only problem was, Ordu wasn't 
studying to be a singer She was en- 
rolled in business school, focusing on the 
nuts-and-bolts side of the industry. "I 
was interested in being in A&R, talking 
to publishing companies, that sort of 
thing." says the quick-witted and feisty 
artist. "It was music business all the 
way; the singing part was just to get 
money, to pay my school fees. Hey, I 
want to be the CEO of Crave, but don't 
you dare tell them I said so." 



Gets Up-Close Lesson In 
Via Grave's DJ Gompany 




DJ COMPANY 

In recent months, however, it appears 
that Ordu has found a way to content 
herself as the lead singer for a group 
that six months ago was just a name in 
a producer's cache of demo wannabes. 

"I had my doubts, but they were real- 
ly serious about it When they told me 
I'd have to come to New York for six 
months to promote the record, it was 
like, 'Yeah, I really have to think about 
it,' " she says with a guttural laugh. 

Today, the track that drew Grave's 
attention, "Rhythm Of Love," has added 
to the beat of American dancefloora, 
while scoring airplay at upwards of 70 
mainstream and rhythm top 40 stations. 
It peaked last month at No. 53 on the 
Hot 100, reaching No. 31 on Airplay 
Monitor's Top 40/Mainstream airplay 
list and No. 8 on Billboard's Hot Dance 
Music/Maxi-Singles Sales chart. 

With the radio release of DJ Compa- 
ny's second single this month, a ccKer of 
the mid-'80s European smash "Forerer 
Young" by Alphaville, the act is poLsed 



to push through to the top half of the 
Hot 100 — perhaps ensuring that Ordu 
will hare no worries about financing her 
education in the future (She's taking the 
semester off). 

"This song was a No. 1 record in Ger- 
many; in the U.S., it was a classic cult 
hit, but never a mass-appeal hit," says 
Ellis, who was key in deciding on the 
track for the self-titled DJ Company 
album due Sept. 30. "It has been re- 
corded at least five times, both in slow 
and fast versions, but none of them have 
been hits here. We decided well give it 




by Chuck Taylor 

the proper push and make it happen in 
America," 

The single, slated for commercial 
release Oct. 14, is just now beginning to 
gain legs at radio. But with its intelli- 
gent lyrics and nmaway hook — as well 
as the ground laid out by the success of 
"Rhythm Of Love" — its chart appeal 
feels ripe. 

" 'Forever Young' is a song that's just 
been waiting to happen. The Alphaville 
version has always been a secret 
weapon," says Andy Shane, music 
director of dance WKTU New York, one 
of the first outlets to break "Rhythm Of 
Love" nationally. That song, meanwhile, 
remains on the air there: "It's been 
pretty steady and is still doing weU on 
the young end. Call-out remains good." 

Adds Ordu, " 'Forever Young' has 
turned out to be my favorite song on the 
album; it's catchy, and it has a theme 
that everybody can relate to. It has to 
do with success, the madness and the 
desire to be young — the whole thing 
about Western civilization doing every- 
thing it can to stay young. 

"And it has verses that are really 
deep," she adds. "It's a meaningfii] song, 
even though it's dance. I love it, love it, 
love it to death." 

Ordu further notes that with the en- 
tire project, she has been pleased with 
the attention paid to depth. "So often, 
you just go in and sing a chorus, which 
can be a little limiting. This is different 



ftxjm the 'he raps, she sings' thing that's 
all over Germany." 

"What we have here is an act with a 
personality that performs live and an al- 
bum with more than just one hit," offers 
Crave president Rick Bisceglia. "A lot 
of these acts come out, and they're one- 
hit wonders. Our early feedback from 
promotion is that 'Forever Young' is 
really going to fly. It's been set up right, 
and it really feels good." 

All of which is part of the meticu- 
lously laid plan that Crave initiated to 
make DJ Company stand above the 
steady stream of Europop/dance acts 
vying for a place on the charts here. 

The story that runs behind the 
scenes, in fact, is a textbook example of 
just how many steps — and open 
doors — are sometimes required to take 
a random track from obscurity to the 
charts. (And, in fact, it would make fine 
fodder someday for a thesis on the 
workings of the business. Ordu, are you 
listening'?) 

It all began in January, when Epic 
senior director of U.S. marketing 
Prank Ceraolo handed to EUis a com- 
pilation he had put together, "If You 
Love Dance," suggesting that Crave 
might be interested in pursuing some 
of the tracks for release (Epic is also 
under the Sony umbrella). 

"The compilation came together from 
a sample hax. of songs from all territo- 
ries," Oraolo says. " 'Rhythm Of Ixjve' 
was a track that I thought would fit the 
repertoire. The hook was really catchy. 
I Uiought it would be great for a small 
label like Crave, where it would get the 
nurturing it needed to succeed." 

"It had a very strong type^f radio 
hook, the kind that would do well in call- 
out research," echoes Ellis, who, tar- 
geting the track, called Ceraolo back, 
asking, " *I love this record, but is there 
an album?' I was biting my nails for a 
few days, because if there wasn't 
already an album, we probably would- 
n't have pursued the project." 

Indeed, there was one, which had 
been released solely in Canada. Back in 
Germany, a series of singles had been 
worked, all masterminded by the well- 
known production team of Stefan 
Benz, Paul Strand, and Louis Lasky. 

"I've known these guys for seven 
years and did tons of stuff for them," 
Ordu says. The songs that made up the 
album, in fact, had been recorded over 
the course of five years. 

"I knew if we could get three or four 
hits off the album, it would sell well. I 
(Continued on ihiqc 100) 



Morris Earns PD Stripes 
At KDWB Minneapolis 



The past three months of 

Rob Morris' life seemed to pass more 
slowly than the previous three j'eara 
he spent as assistant PD/music direc- 
tor of KDWB Minneapolis. On May 
30, PD Dan Kieley left to program 
KIIS Loe Angeles; Morris was named 
interim PD. He was finally named PD 
of the Chancellor outlet on Ai^. 5. 

Morris endured a similar two- 
month waiting period two years ago 
between Mark Bolkc's exit and 

Kieley's entrance. 

"Both times, I never 
actually moved into 
the PD's office," says 
Morris. "I used the 
office, but I never 
moved my stuff in. I 
didn't think it was 
appropriate." 

Although a parade 
of qualified PD candi- 
dates was traipsing 
through the hallways 
and the rumor mill 
was in overdrive, Mor- 
ris' persistence and 
professionalism paid 
off. With the help of 
consultant Bill Rich- 
ards, Morris and staff 
drove KDWB 6.9-7.1 
12-plus, with an 8.0 in 
July 

Morris' hometown of Columbus, 
Ohio, was the site of his first radio gig, 
working part time at R&B/AC combo 
WVKO/WSNY. Uter, he broke into 
programming at rhythmic top 40 
WWHT (Hot 105). When that station 
went bye-bye, Morris was on the air 
atcrosstouTi WNCI, until Bolke called 
him in 1994 to replace Ke\Tn Peterson, 
who had gone to WSTR (Star 94) 
Atlanta. "I only worked with Marie for 
about six months, but he taught me 
how to properly utilize research and 
all of the other tools I suddenly had at 
my disposal," s^ Morris. "Suddenly, 
the prize closet was open — we had 
money for promotions and marketing, 
we had trips and other grand prizes, 
and we had access to accurate 
research in our music meetings." 

He adds, "KDWB has always been 
a consistent radio station. Every PD 
just brought a different philosophy 
with them. Brian Philips, Mark Bolke, 
and Dan Kieley each approached the 
same goal from a different perspec- 
tive. I was like a sponge, picking up 



Billbood. 
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Program Director 
KDWB Minneapolis 



what I could from each of these guys." 

One of the byproducts of rising 
through the ranks is the delicate art 
of bringing the staff along for the ride. 
During Morris* interim period, he 
saj-s he felt he had the respect of the 
staff. "And not just from the pro- 
gramming side," he saj's. "(GMl Marc 
Kalman, [who also runs rock WRQC 
(Rock 100) and triple-A KTCZ (Cities 
97)1 indicated to me that the sales 
stafif felt that they could work with me 
as well. They under- 
stood where I was 
coming from, and 
they knew I wasn't 
going to be some 
rollover guy. 

"Fortunately, Dan 
had always afforded 
me enough control of 
some staff functions. I 
was a jock as well, but 
I had worked to be 
looked at as a leader 
rather than a peer," 
Morris says. "Of 
course, when you 
actually sit in the PD 
chair, it's a whole dif- 
ferent situation. As 
APD/MD. I was only 
enslaved to my com- 
puter; if I had a prob- 
lem with that, I could 
easily fix it When I became PD, sud- 
denly I inherited the needs and wants 
of 15 people on my immediate staff." 

Although KDWB shares audience 
with modern KEGE and AC KSTP- 
FM (KS95), Morris points to the days 
of the late WLOL to indicate that the 
Twin Cities have a relatively healthy 
appetite for rhythmic music, some- 
thing that helped contribute to the 
station's rebound several years ago. 

"This is also the home base of 
Jimmy Jam, Terry Lewis, and the 
symbol guy," he says. "We're still 
serving that rhythmic segment today, 
while remaining mass a{:q)eal, upbeat, 
and fun." 

It's all something Morris has kept 
an eye on for some time. "Experience 
is one thii^, but I felt I already had a 
three-year head start at this radio sta- 
tion. I know the strengths and weak- 
ness of this station; I know the direc- 
tion we need to go. I don't want to 
sound egotistical — I'm just confident 
in my abilities to get the job done." 

KEVIN CARTER 
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When fans come up to the me mbors of Toronto 
quartet Our I^y Peace after shows, there's 
one l>Tic they alwajTs seem to ask about: "the 
world's a suWay," the closing refrain from the band's 
single. "Superman's Dead." "They really seem to con- 
nect with that line more than anything," says lead 
singer Raine Mairia. "And mo«t of them realize that 
it's about how everj'thing happens so much faster in 
the world than it used to. Kids are inundated with so 
many images from the media that they don't know 
where to get on or get ofT." 

No. 16 on Modern Rock Tracks and No. 15 on Main- 
stream Rock, "Superman's Dead" comes from "Clum- 
sy," Our Lady Peace's second full-length album and its 
Columbia debut. With his media-addled 9-year-old 
brother as a prime inspiration, Maida penned the 



anthemic rocker as a lament for the la<is of iimocenee 
and the onset of grown-up pressures that come all too 
soon for young people, as well as their lack of noble 
characters to look up to. "This is no new olweriation," 
he says. "But being ordinary just isn't good enough for 
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— SolM Motda of Our Lody Peace 



a kid these days. And all you have to do is compare 
Beavis & Butt-head with Superman to see the lack of 
role models. Superman was a gentleman of vahies." 
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Rock'n'roll is especially deuiid as a soujx'e of inspi- 
rational figures for kids, Maida says. "This shit just 
isn't real a lot of the time. Kids can get .solace from 
songs, of course. But they can't look up to musicians, 
because what we're doing is just a bullshit pose a lot of 
the time — yow know, trying to be that 'rock stiin' 

"Finding people of conviction in rock music is so 
hard these daj-s," Maida continues, "but so is good rock 
music, for that matter. The last truly great album that 
T Iwught was Jeff Buckley's 'Grace,' and that was a 
while ago. I'm a music fan, too, and I go out and buy 
C'Ds. And with a lot of these bands that only have one 
or two decent songs per record, I sometimes feel like 
going to their rehearsal spaces and saying, 'I want a 
refund. Give me back my $15.' I wouldn't blame kids if 
they started doing that" 
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SUBLIME 


♦ SUBLIME 

GAKJUNE ALLETiTJCA 


4 


6 


7 


11 


BUILDING A MYSTERY 


♦ SARAH MCLACHLAN 

N'TT WiRK AFi STA 


5 


5 


5 


9 


D' YOU KNOW WHAT 1 MEAN? 


« OASIS 
EPIC 


< 


3 


3 


20 


PUSH 

YOURSELF OR SOMEONE LJKE YOU 


« MATCHBOX 20 

LAVAATLANIIC 


7 


4 


4 


14 


TURN MY HEAD 


♦ LIVE 

HAOIOACTIVE.MCA 


CD 


8 


9 


7 


EVERLONG 

THE COLOUR AND THE SHAPE 


♦ FOO FIGHTERS 


CD 


9 


12 


8 


CRIMINAL 


♦ FIONA APPLE 

a£AN ..a'EV,':ah, 


10 


10 


8 


21 


6 UNDERGROUND 

EIECCMI'IG A 


♦ SNEAKER PIMPS 

clFA.n ..■ V i ..ir. 




14 


18 


6 


THE RASCAL KING ♦ THE MIGHTY MIGHTY BOSSTONES 

LET'S-A.:E>T fclU RiU'MLRCIJRV 


(D 


13 


14 


17 


SELLOUT 

TURN TFTERAOWOfF 


♦ REEL BIG FISH 

MOIQ'UNIVERSAL 


13 


11 


11 


25 


IF YOU COULD ONLY SEE 

LEI.'ON PARADE 


♦ TONIC 

POLYMR'AiM 


14 


12 


10 


25 


SEMI-CHARMED UFE 

THIRD ETE BLIND 


♦ THIRD EYE BLIND 

ELEKTRA'EEG 


IS 


IS 


16 


7 


JACK-ASS 

ODEUV 


♦ BECK 

DGCrrfFFEN 


QD 


18 


24 


7 


SUPERMAN'S DEAD 

CLUMSY 


♦ OUR LADY PEACE 


17 


16 


13 


28 


THE IMPRESSION THAT 1 GET ♦ THE MKSHTY MIGHTY BOSSTONES 

-EISFACEiT b":; RIGF.flERCURy 


IS 


19 


19 


10 


BREATHE 

THE FAT OF T>HE LAND 


♦ PRODIGY 

Itt MUTEMAVERICKWARNER BROS, 


CD 


22 


23 


6 


GRADUATE 


THIRD EYE BLIND 

ELEFsTRAIEG 


CD 


28 




2 


HELLO HELLO 

TALK SHOW 


♦ TALK SHOW 
ATUNTIC 


21 


17 


17 


12 


SICK & BEAUTIFUL 

MEL- 


♦ ARTIFICIAL JOY CLUB 


(D 


25 


29 


6 


VILLAINS 

VILLAINS 


♦ THE VERVE PIPE 

RCA 


CD 


27 


35 


3 


DREAM 

FOREST FOR THE THEES 


♦ FOREST FOR THE TREES 

DREAMWCPKSGEFFEN 


24 


23 


21 


23 


SONG 2 

BLJA 


♦ BLUR 

FO0C.'PARLOPHaNE".TR-GIN 


2S 


20 


20 


8 


LAZY EYE 

-BATTMN & ROBIN- SOUNDTRACK 


♦ GOO GOO DOLLS 

WARNER - I':- i ' - EiROS 


(D 


NEW^ 


1 


HITCHIN' A RIDE 


GREEN DAY 

REPvi SE 


CD 


37 




2 


SUMMERTIME 

STATIC A SILENCE 


♦ THE SUNDAYS 

OliCGKHN 


28 


21 


15 


18 


THE DIFFERENCE 

f^^i'.;, :i: AT. -HE HORSE 


♦ THE WALLFLOWERS 

INTERSCOPE 


CD 


30 


31 


5 


LET DOWN 


RADIOHEAD 


CD 


29 


30 


5 


(CANT YOU) TRIP LIKE 1 DO ♦ FILTER AND THE CRYSTAL METHOD 

■SPAWN- SCUNDTRACK iMM-^Tftl.FPlf 


31 


24 


22 


25 


NOT AN ADDICT 


♦ K'S CHOICE 


(D 


33 


38 


3 


MOST PRECARIOUS 


♦ BLUES TRAVELER 

A3.[A 


(D 


34 




2 


PRISONER 

TRAttSISTOR 


311 

CAPR1C0RNMERCURV 


CD 


36 


39 


3 


HAVE YOU SEEN ME LATELY? 

RLCCVEH NG THE SATEUITES 


COUNTING CROWS 


35 


35 


32 


6 


MY TOWN 

I.VE\T( E :j-r TEETH 


♦ BUCKONINE 


36 


31 


33 


5 


NOTIFTOUWOtETHEUSTJUWUEONEIUmi * THE DANDY WARHOIS 

COMEDOWN TIM hEARCAFTTOl 


CD 


NEW^ 


i 


EVERYTHING TO EVERYONE 

so MUCH FOR THE ATTERGltW 


EVERCLEAR 

CAPITOL 


38 


32 


27 




LISTEN 


♦ COLLECTIVE SOUL 

ATLANTIC 


39 


26 


25 


10 


WHAT DO YOU WANT FROM ME? 


♦ MONACO 

POLYDOR'AAU 


CD 


NEW^ 




LONG LONG TIME 


LOVE SPIT LOVE 

MA^ERIC^WARNER SRC'S 




M%gJt ofAugiatH 1907 

<X> I'll Be Missing You / PuH Daddy & 

Faith Evans FBaCunnB 112 
Q> Sunshine Day / Matt Bianco 
<3i Honev / Mariah Carey 
®MMMBap/ Hanson 
<£l Snow On The Sahara / Anggun 
® Somaone / SWV Faaturing Puff Daddy 
(Tl Just A Freak/ Crystal Waters 

Featuring Dennis Rodman 
<3) Smitfl / The Supematurals 
fS) Man In Black / Wil Smith 
® Best Days/Juice 
O Waiting For You / The Trampabnes 
® Serial Thrtlla / Prodigy 
O Should 1 Walk Away / SiKnmarcamp 
G It Mutt Be Lovo / Robtn S 
® Samba De Janeiro / Bellvii 
® All Kinds Ot People / B>g Mountain 
® Hsppmess / Vanessa Williams 
0Siar/Pnm3l Scream 
3 Feel That Natural / Jennifer Brown 
3 Not Where It's At / Del Amrtri 
& Love Love Made / Dtmitri From Paris 
@ Let's Start Over Again / Shakatak 
0 Vou Are The Universe / The Brand New* 

Heaviai 
O Buddy / Ken]i Ozawa 
® Timemachine / Chara 
0 Melody / Ram Jam World Featuring Lisa 
0 Bitch / Meredith Brooks 
& I Say A Little Prayer / Diana King 
® Daifobu / Touko Furuuchi 
® Drne Ni Turetette / UAi Imai 
<& No Communication t Nam>« Amurc 
® O'Yoi) Know What I M«an7 / Qa»i 
® 'Akaka Falls/ Keali'i ReicM 
0 (Can t You) Tnp LAa t Do / Filler And 

The Crvslal Method 
®Ftv/ Sugar Ray 
® Roadbtock / C.J Lewis 
& Everybody IBackslreel's Back) / 

Backstreet Boys 
9 Endless Summer Nude / Magokoro 

Brothers 
@ Ghosts / Mictiael Jackson 
@ Anymore / Sarah Cracknell 
CD Korfia Hsumo Mabofosino Youni I 

Hotudiran 
® Nervous / Cory Sipper 
©All My Love /Patricia 
& SeH Confidence / Newtone 
® C U Wti«n U Get There / Cooho 

Featuring 40 Thevi 
9 Tsiyfluga Nisubasyo / Kouki Siminj 
® Hannah / Sugmplum 
® Star Fruits Surf Ruler / Cornehus 
0 Slit /Mm Maya 
® Whuievet I En Vogue 



Selections can be heard on 
'Sapporo Beer Tokio Hot 100~ 
every Saaday 1 PM-S PM on 
J-WAV€/S1JFMia TOKYO 



thMing an idcmue in iMk2ici« ain tTe previa ■««•. tsardeu a chait motmat Arwwn MianM Id ttrae m 



10 iMKlKn (M»n5iiB*Ti HocM 01 1 , ICO 



7 uns a iiwci. Swip rjnked t)f rwTOeroldetactkm. 
<jpW:t)on^(Moo^flDdi)*TitTfir5ilicm # VWeoclv MHbiliy c 1 997, QittaaniSPI ConvminKalKm 



B1.3Fm J-UJOUE 

Station infoimatlDii available at 
htt|i://www.infoiapaii.coiii/JWAVE/ 
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ii 


TITLE 

LA3L'. .1 NUf.'BfRr^iMDTION LABEL 


ARTIST 










★ * * No. 1 * * * 


(D 


1 


4 


9 


HOW DO 1 LIVE 


♦ LEANN RIMES 


2 




1 


21 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


CD 


5 


6 


12 


FOR ONCE IN OUR LIVES 


PAUL CARRACK 


CD 


II 


14 


7 


QUIT PLAYING GAMES (WITH MY HEART) 


♦ BACKSTREET BOYS 


i 


4 


3 


19 


FOR YOU 1 WILL 

,-, -1 -..iNsi' y 'Li-H ATI AM :: 


♦ MONICA 










♦ * ★ AlRPOWER * * * 


CD 


22 




2 


SOMETHING ABOUT THE WAY YOU LOOK TONIGHT * ELTON JOHN 

ROCttET 4L&JM OL' AsM 


7 


t 




14 


LinLE MORE TIME WITH YOU 


♦ JAMES TAYLOR 


8 


3 


2 


17 


GO THE DISTANCE 

COLUMBIA 78:^4 


♦ MICHAEL BOLTON 


CD 


10 


12 


5 


FOOLISH GAMES 

nUMIL AlRPIML.r 


♦ JEWEL 


Go) 


12 


13 


3 


SILVER SPRINGS 


♦ FLEETWOOD MAC 


OD 


8 


10 


10 


A SMILE LIKE YOURS 

LLLhIRA /-IbO-^ Lur LtG 


NATALIE COLE 


12 


9 


9 


6 


TO MAKE YOU FEEL MY LOVE 

COLLMsiA mil 


BILLY JOEL 


(D 


15 


20 


5 


TAKES A LITTLE TIME 

AiMALL.JV .LT 


AMY GRANT 


14 


13 


11 


31 


YOU WERE MEANT FOR ME 


♦ JEWEL 


lb 


1 


; 


17 


DO YOU LOVE ME THAT MUCH 


PETER CETERA 


16 


19 


18 


43 


UN-BREAK MY HEART 

,-fA.t;'.L .'A^-STA 


♦ TONI BRAXTON 


17 


IS 


8 


22 


HERE IN MY HEART 


CHICAGO 


11 


IB 


17 


65 


CHANGE THE WORLD 


♦ ERIC CLAPTON 


19 


16 


16 


36 


FOR THE FIRST TIME 


♦ KENNY LOGGINS 






20 


17 


15 


28 


I'LL ALWAYS BE RIGHT THERE 


BRYAN ADAMS 


OD 


26 




2 


PROMISE AIN'T ENOUGH DARYL HALL JOHN GATES 

PUSH ALBL'.^ L'jT 


22 


21 


21 


7 


1 AM NOT HIDING 


KENNY LOGGINS 


23 


20 


19 


23 


1 DON'T WANT TO 


♦ TONI BRAXTON 


24 


29 


28 


26 


BARELY BREATHING 


♦ DUNCAN SHEIK 


(D 


30 




2 


2 BECOME 1 


♦ SPICE GIRLS 




Adult Top 40 










★ * * No. 1 * * ★ 


1 


1 


1 


20 


ALL FOR YOU 


♦ SISTER HAZEL 
^«mta«No I 


2 


4 


4 


9 


FOOLISH GAMES 

AllpVrjr C /.I BUM LL T 


♦ JEWEL 


3 


2 


2 


29 


SUNNY CAME HOME 


♦ SHAWN COLVIN 


4 


3 


3 


19 


SEMI-CHARMED LIFE 


♦ THIRD EYE BLIND 


5 


5 


5 


18 


HOW BIZARRE 


♦ OMC 


6 


8 


10 


10 


BUILDING A MYSTERY 


♦ SARAH MCLACHLAN 


7 


6 


E 


30 


ONE HEADLIGHT 


♦ THE WALLFLOWERS 


CD 


10 


12 


8 


1 DON'T WANT TO WAIT 

MAL_ -.U_V 1 _ .-.n'.-.-Jr BROS 


♦ PAULA COLE 


9 


1 


8 


20 


THE FRESHMEN 


♦ THE VERVE PIPE 


10 


9 


7 


17 


A CHANGE WOULD 00 YOU GOOD 


♦ SHERYL CROW 


11 


i; 


^ 


46 


BARELY BREATHING 


♦ DUNCAN SHEIK 


GD 


13 


16 


10 


PUSH 

LAVA ALBUM CUr.ArLAM'C 


♦ MATCHBOX 20 


(3) 


14 


14 


11 


IF YOU COULD ONLY SEE 


♦ TONIC 






14 


15 


15 


9 


THE DIFFERENCE 


♦ THE WALLFLOWERS 


IS 


12 


11 


11 


MORE THAN THIS 


♦ 10.000 MANIACS 


16 


16 


13 


29 


CRASH INTO ME ♦ DAVE MATTHEWS BAND 


17 


17 


17 


43 


YOU WERE MEANT FOR ME 


♦ JEWEL 


18 


18 


20 


32 


1 WANT YOU 

LLLJMblA .'SLL-. 


♦ SAVAGE GARDEN 










* * * AlRPOWER * ★ * 


(S) 


26 


29 


4 


FLY 

^AVi ALBUM CL'T ATLANT C 


♦ SUGAR RAY 


(M) 


21 


24 


7 


THE IMPRESSION THAT 1 GET ♦ THE MIGHTY MIGHTY BOSSTONES 

■:'r. f^lG ALilL M GUI Wtw^UUfV 


21 


19 


18 


21 


BITCH 


♦ MEREDITH BROOKS 


22 


23 


23 


8 


QUIT PLAYING GAMES (WITH MY HEART) 


♦ BACKSTREET BOYS 


23 


22 


21 


16 


SHAME ON YOU 


♦ INDIGO GIRLS 


(24) 


28 


28 


6 


SHE RUNS AWAY 

. . ',' ULI 


DUNCAN SHEIK 


25 


25 


26 


9 


TO THE MOON AND BACK 

COLUMBIA 7B57b 


♦ SAVAGE GARDEN 















Radio 



PROGRAMMING 



Radio Ireland Looking For Luck To Change 

Station To Roll Out New Programming^ Marketing Strategies 



Thin .story was prepared by Mike 
McGeeifer, programming editor for 
Mmic & Media m London. 

DUBLIN — Ireland's beleaguered 
national commercial station. Radio Ire- 
land, is planning a massive marketing 
blitz and programming overhaul after 
its shviky start and less-than-impressive 
first audience ratings result^;. 

The full-service broadcaster, perhaps 
unfairly nicknamed "Radio Direland" 
by some media circles, only managed to 
pull in a 1% share of the republic's 
national audience since its St. Patrick's 
Day launch, according to the latest 
JNLR/MRBI figures. 

During its first three months, the 
highest number of listeners to any 
Radio Ireland prc^am was 21,000. The 
daily program "Cla.«;sical Countdown," 
which airs from 6 p.m.-8 p.m., did not 
attract a single listener during the rat- 
ings surN-ey. according to the report. 

At the time of the station's launch. 
Radio Ireland executi\'es forecast that 
the station would command a 10 share 
after its first year on air. 

"We have to take stock,*^ says Dave 
Hammond, Radio Ireland's head of 
sales and marketing. "There is a gen- 
eral consensus that we, perhaps, haw 
been a bit too broad [in programming] 
coming into the market To be so broad 
and so full-service, from day one, does 
present some positioning problems." 

The station's current output contains 
block programming, such as speech, 
AC, soft rock, sports, classical music, 
Irish, and other strands. 

Radio Ireland is currently conduct- 
ing audience research before rolling out 



its new marketing and branding cam- 
paign. Those acercises will carry a price 
tag of between 1700 pounds ($1,029) and 
II million pounds ($1,470,000), accord- 
ing to the Irish press. 

Hammond says the results of that 
research, ex|)ected in a few weeks, will 
dictate programming changes and taj*- 
geted audience. Any significant 
changes in the station's output must Ix; 
approved by Ireland's Independent 
Radio & Television Commission. The 
regulator, which awarded the station's 
license, has already given a nod of 
approval for some programming 
changes. 

Hammond declined to comment on 
whether the broadcaster would follow 
the direction of a more defined format. 
"We have to wait for the research to 
come back." he says. "But for the 
moment, we are looking to get a handle 
on what gap exists nationally in Ireland. 
According to the research we have 
a\'Hilable, there Ls a gap for the 25- to 45- 
juar-old market The younger [demo- 
graphics] are pretty much cowred by 
RTE Radio 1 [full service/soft rock] and 



2 KM [top 40]." 

The latest ratings show the indepen- 
dent commercial sector with a 45% 
share of Ireland's listeners. Public 
broadcaster RTE Radio 1 has a 32% 
share and 2 KM a 22% share of the lis- 
tening pie. 

At the time of its launch, the station's 
chief executive, Dick Hill, said Radio 
Ireland would narrow its programming 
focus "somewhere down the road" and 
that not all programs would have the 
"broad parish" that they did at the sta- 
tion's launch. Prior to that, U.S, consul- 
tants Paragon Research had urged 
Radio Ireland's executives to take a 
more AC approach to programming, 
according to sources. 

A m^or problem that Radio Ireland 
needs to address quickly, according to 
Hammond, is the number of frequencies 
the station has to use. "We are on 19 dif- 
ferent frequencies across the country. 
So there is a job to be done in terms of 
creating awareness. We might approach 
this through direct mail or promotions. 
Also, we will be doing heavy brand pro- 
motion. These are crucial issues." 



REMIXES: TOO MUCH OF A GOOD THING? 

(Co)itinued from page 97) 
wrsions are "musically and lyrically 
completely different records, so you can 
literally play them both in all da\^>arts 
at the same time." 

Adds WILD Boston assistant PD/ 
music director Steve Gousby, "With 
Changing Faces, the record company is 
treating it like a brand-new record in 




)> SortB rrM ti( HL 



GRAVE'S DJ COMPANY 

(Continued from ixige 98) 

knew there were at least two hits there 
and figured we'd do some new tracks," 
sa>-s Ellis. 

It was at this point in March that 
Grave's Ellis and Bisceglia hopped a 
plane to Frankfurt to meet with Onlu 
and her production team. "I was two 
weeks away from signing another deal 
with a group," 
says Ordu, "They 
called and asked 
me to please wait." 

"We needed to 
ha\'c a real group, 
a real singer who 
can perform li^-e." 
insists Ellis. "We 
were not going to manufacture a fake 
group. We are committed to integrity." 

A number of songs on the album con- 
tained the European boy rapper/girl 
singer formula, which Crave decided to 
strip out for the most part, focusing 
instead on melody and vi^rses. "Rhythm 
Of Love," in fact, originally contained a 
rap. which was replaced with verses 
sung by Ordu. 

"We rerecorded some of the key 
tracks, took two or three off the origi- 
nal project, and added two songs." says 
Ellis. Aside from "Fores'er Young," the 
team selected "Wishing On The Same 
Star" (a barely known ballad from early 
'90s pop hopeful Keedy) in order to fur- 
ther showca.se Ordu's vxwal capabilities. 

"It was nice to slip a ballad in." Ordu 
notes. "One of my long-term goals is to 
also be a songwriter, so I love singing 
that way," citing the highly stylized 



vocals of Kate Bush, I-^ona Apple, and 
Porttshead's Beth Gibbons as current 
influences. 

As a final step, Crave wanted to flesh 
out DJ Company with additional mem- 
bers. First, the producers wero invited 
to join, but declined because of the time 
commilment that would keep them far 
from their families. Instead, the label 
auditioned dancer/singers in the U.S., 
selecting Michael Fielder and Brian 
Thomas. 

Next the newiy formed group began 
\vx)rking with a choreographer to put to- 
gether a credible live show. Then, in 
June, it hit the road, participating in 
radio shows cross-country, sometimes 
two 01* throe a week. 

Last month, the fancy footwork and 
visibility paid off when DJ Com|>any 
was chosen to warm up through the sec- 
ond half of September for the multi- 
platinum Backstreet Boys. 

And now, with luck, comes the pajtiff. 
"I was seriousl>' surprise<i at just how- 
hard a reconi company works to get to 
this stage," says Ordu. "So much ener- 
gj' has already gone into this." 

Adds Ellis, "We're pretty proud of 
what we've done after one song. We 
started out with an album that was ov^r 
a year old and had sat on the shelf, got 
the original sir^r back, and complete- 
ly redid the album. Now, we haw a real 
group performing live, and they're on 
their way." 

Reach radio edUor Ckiick Taylor by E- 
mail at ctaylorifi bUlboanLcotn 



terms of spins in addition to continuing 
to track the original. I'm actually look- 
ing at it as a brand-new record. You 
have to be careful, though, in the place- 
ment of the song. You can't hav(? them 
close together Kit we pla,v both wrsions 
in all dajiwts. The first one Is still very 
hot for us." 

While most programmers welcome 
remixes, they do have some reserva- 
tions and recommendations. 

"While we currently have remixes 
that take raps out what we need are re- 
mixes that take the producer's voice 
out," contends Allen. "I*uffy's voice is 
on Mariuh Carey's record, it's on his 
own songs, his voice is on Biggie, it's mi 
SWV. The same with Timbaland on 
Ginuwine records, on Missy | Elliott], on 
Aaliyah, and his awn. You're trying to 
make your station sound like you're not 
playing the same four artists." Allen 
adds that he has not added Magoo & 
Timbaland's "Up Jumps Da Boogie," 
because "Vve already got Timbaland all 
aver the place." 

"I was looking down my playlist, and 
any hour of the day between Puffy and 
Timbaland and Missy, I'm playing 
something by them, and right now it's 
too much," a(lds Cheatham. 

Many stations will remix records 
themselves, for a variety of reasons. 
While exclusi\ity is a goal, sometimes 
it's to prolong the life of a record that 
the jock or programmer personally 
chooses to champion. "For records that 
I believe in, I say, 'Damn, we need a 
funky mix— thus record Ls stalling out,' " 
says Heart Attack. "And if we do our 
own mix, we'll get an exclusiw." 

Cheatham saj's, "I haw an Usher re- 
mix that Reggie D did. He did it be- 
cause he liked the song, and we're play- 
ing it sparingly." 

Lee says, "From time to time, our 
mixologist does our own exclushe rcmbc 
of a song. And sometimes our listeners 
get upset because they can't buy them, 
but hey, they can always tape us! What- 
ever brings in our audience, whether it's 
a remix or not — we're open." 
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BET On Jazz, Ovation Coming 
To NYC's Time Warner Cable 



N YC ADDS BET JAZZ & OVA- 
TION: Two young music and arts 
channels are receiving a major dis- 
tribution boost from New Yoi'k's Tinie 
Warner C^lc. 

The all-jazz channel BET on Jazz 
and the art* and entertainment serv- 
ice Ovation will he added to the top 
ciihle system in the nation's largest 
market, effecti\'e this fall. The devel- 
upment is good news for both strug- 
gling channels, which have had a dif- 
ficult time finding significant 
distribution on cal)le and satellite sys- 
tems. Most operators face a signifi- 
cant crunch in channel 
capacity, and the 
promise of a "500 chan- 
nel" universe still re- 
mains unfulfilled. 

Significantly, the 
added cable exposure 
will put these two new 
channels "on the radar 
screen" of music indus- 
try execuliws in the Big 
Apple. Several music 
video channels had been 
campaigning heavily for 
space on Time Warner 
Cable since it announced 
earlier this year that it 
intended to arid a dozen 
new channels (BilUward, 
Aug. 2). M2, MuchMusic 
USA, and the Box were among the 
clip programmers hoping to score one 
of the oi>en slots. But, in the end, it 
was two lesser-known channels that 
prevailed. 

BET on Jazz, Black Entertainment 
Television's all-jazz sister channel, 
launched in early 11)96 and contains 
performance and documentary pro- 
gramming on established and dewl- 
nping jazz acts, as well as extensi\'e 
(•(ft erage of international jazz fe.'iti\'als 
(BilUward, Oct. 14, 1995). The chan- 
nel also airs jazz music videos — 
though there are only a handful pro- 
duced each year. 

Ovation does not carry straightfor- 
ward music video pnigramming, hut 
it does air longform music perfor- 
mance specials and documentaries 
(BilUxjard, May 11. 1996). Among the 
acU that ha\'e appeared on the j-ear- 
old channel are the Chieftains, Elvis 
Costello, and Nina Simone. 

Conference update: in 

recognition of the growing signifi- 
cance (if new digital avenues of music 
video pjcposurt^, Billboard has chosen 
Prt^ressiw Networks CE(Vchairman 
Kob Glaser and the Box Worldwide 




by Brett 
Atwood 



CEO/president Alan McGlade to co- 
keynote the 19th annual Billboard 
Music Video ('onference and Awards. 
The event will held Nov. 20-22 at 
the Bcwrly Hilton In Los Angeles. 

Both speakers will axplore new and 
emerging opportunities for music 
video exposure, including develop- 
ments in Internet broadcasting and 
digital cable. 

A pioneer in the rapidly evolving 
Internet broadcasting medium, 
Glaser will speak about new pro- 
gramming, promotion, and production 
possibilities on the Internet for the 

music video community. 

Progressive Networks 
is the established mar- 
ket leader and creator 
of the technology be- 
hind real-time media 
owr the Internet 

Progressive's Real- 
Player technology, 
which includes RealAu- 
dio and RealVideo, is 
already used by all of 
the major music compa- 
nies to netcast Mxe and 
on-demand music con- 
tent. New Internet-spe- 
cific music program- 
mers are emerging to 
take advantage of this 
new technology, which 
has been downloaded by more than 15 
million computer users. 

The Box's McGhule will also discus.s 
new digital opportunities for music 
video programming through cable, 
direct-broadcast satellite, and other 
av-enues. Head of the woi'ld's leading 
interdcti\'e tnasic television network. 
McGlade will unreil at the conference 
specific plans for a new multiplex of 
genre-sjXK'ific music vide<i channels. 
The Box already reaches more than 
25 million households in the U.S. and 
abroad and is expected to expand \X& 
reach .significantly with the addition 
of four clip channels. 

There's more axciting news to come 
on this 3'ear's conference, which is the 
largest annual gathering of music 
video programming, production, and 
label executives. For registration and 
sponsorship information, contact 
Maureen Ryan at212-.5:?6-.W2. 

Billboard has extended the deadline 
for regional pmgrammers to submit 
their shows for award consideration. 
All music video programmers mu.st 
submit a 30-second VHS highlight 
reel of their show and a .submission 
form to Ryan no later than Sept. 12. 
Contact her at the above number 



PRODUCTION NOTES 



LOS ANGELES 

Geoff Moore, fresh off videos for 
the Cardigans and Jewel, directed the 
new clip for Jars Of Clay. "Crazy 
Times" was produced by Black Dog 
Films. 

Anne-Marie Mackay is the eye 
behind Lauren Christy's "Breed." 
Chris Sheffield produced for Palomar 
Pictures. 

Francine Lawrence filmed the 
"Happiness" video for Vanessa 
Williams. 



NEW YORK 

Michael Lueero lensed his second 
video for Jonny Lang. "Missing You" 
uses motion-control photography. 
Lucero was also busy pulling together 
a clip for "Whole Wide World" by New 
York krishna-core band Shelter. 

Director Th»m Oliphant of the Col- 
lectiw teamed up with Amy Grant to 
film "Takes A Little Time" in Washing- 
ton Square and the Financial District 
Next on his schedule is a clip for Kami 
Ljle's "Polka Dots" in Loq Angeles. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



14 Noun daily 
1899 9lh Stmt NE, 
Washington. D C. 20018 

1 Pull CUddy, It's All About The 8en)amins 

2 Mariah Carey. Honey 

3 B«QRtrrna.=uTl:u-K]rAWre<tHf ties 

4 Mary J. BHfe. Everything 

5 Foxy Brown. Big Bad Mamma 

6 Usher, You Make Me Wanna 

7 BlachslTcel. Fik 

a Mary J. 8hge. I Can Love You 
9 VsnHsa Wtlliams, Happiness 

10 The Noknsui 6,LG-. Kb Wonfy Ua FVDbleim 

1 1 SWV. Someone 

12 Immalure, I 'm Not A Foot 

13 Brian Mcknicht. You Styuild Be Mine 

14 Ur Kim. Nol Tonit[hl 

1 5 Davina. So Good 

16 Aaliyah. Hot Like F<te 

17 Allwe. All Cned Out 

18 K-O I. JoJo, Last Nights Lettei 

19 Milcslont. I Care 'bout You 

20 Next. Butta Love 

21 Myron. We Can Get Down 

22 MafM I Tlnbabnd. Up Jum(» Da Sooee 

23 Lost Boyi. Me And My Cra^ World 

24 Jamiroquai. Alright 

25 Ginuwine. I'll Da AnythingiTm Sorry 

26 702. All I Waot 

27 Erykah Badu. Otherside 01 The Game 

28 Wu-Tang Dan. Tnumc'i 

29 KRS-Orte. A Fri«riiJ 

30 Sonwthn' Fcr Tht F^opli, Uf trve h The. 

* * NEW ONS* * 

Chrh Rock, Champa^ 

Sugai Ray 1/SupercM. Fly 

Pljya. Don't Slop The Music 

Jarwt Jackson, Got 'T<| It's Gone 

Boyz II Men. 4 Seasons 01 Loneltness 

Atnolute. Never Wanna Let U Go 

Wycld Jean, Guaniananvfa 

Nauihty By Natun, Mourn Yoti Til f Jcim You 



ContirHMiH progranwntng 
2806 Opryland Dr., 
Nashville, IN 37214 

1 Lorrie Morgan, Go Away 

2 Toby Keith. We Were In love 

3 John Hclud Mcrttomcnt How 'An i Kikw 

4 Meal Mccoy, 'liu Shal« 

5 Kenny Ct>esney. She's Got II All 

6 Dunwnd Ru. t:u iM Fee 

7 M«h*el Peterwfi, tiom Here To Elernity 

8 Gcorp Strait. Cari<-r« Your Line With Ue 

9 Trisha Yearwood, How Do 1 Live 

10 Vmct Gill, You And You Alone 

1 1 Lee Ann WomKk, The Fool 



1 2 ilabuna. Umm. STaggn' Or The QoJeviri 

13 Rtcochel. BlmhOtAn Eye 

14 John Artderson. SoiTwtxidy SUp Mf 

1 5 Sawytr Bnwm, Th^ Ninht Wwl LaH Frrr-r- 

16 BlacWMwk. Ho4e In My Heart 

1 7 MtchaH fVterun, C"inh, Swur, Slea i I e 

18 Sons Ot The Desert, Hand Of Fate ' 

1 9 Tim Mcgraw, Everywhere 

20 Retia Mcentire. Whal il It's You ' 

21 River Road. Niclifliach t 

22 Bryan White, LoM H The R^il f^c ' 

23 Wade Hayes. Wichita Uneman t 

24 AfaenKrjtBst Union StibMLlxiunelr t 

25 Malraca Berg. Txat Tram Don't Run t 

26 Jason Selkn. I'm Ycur Man ' 

27 Tnqt )j»mct. Hm A 0:w^n Irf^ CmcO? 

28 Dean Miller, Nov.tiere, USA t 

29 John Fogerty, Southern Streamline ' 

30 Asleep At V» Whtd. Bccgie BicK To Teus 

31 Chris ItOow, Tliis CowCoy's Hat 

32 Lila McCann. Oc**''i Came A BlKhbird t 

33 Jack Ingram, Flutter 

34 Chely Wright. Shut Up And Onve 

35 James Bonamy, Naked To Ttie Pain ' 

36 Bill Engvall. W»rninK Signs 

37 Brooks ( Dunn. Hanky Tonk Truth 

38 Tram Tritt FeaL Lari White. Heiping.. 

39 Brady Seals, Natural Born Lovers 

40 Rodney Atkins, In A Heartbeat 

41 Victoria Shaw. Don't Movo 

42 JO Myers, Wtten 1 Thinh Atxxjt You 

43 DavKl Lee Murphy, AjI Lh Up In Love 

44 Buffalo ChJt). Notfiin' Less Than Lo^ 

45 Blake ft Brian, Another Pcrtect Day 

46 Lonestar, You Wailied In 

47 Kinleys. Please 

48 Dekvanlvs. I'm Your Man 

49 Marii Chesflutt, Ttur^ God For Believers 

50 Man King. A Woman Like You 

r Indicates Hot Shots 

* * NEW ONS* * 

Big House, Lciive Am't Easy 
James T. Horn, Geronimo 
Ketth Perry, When I Could Fly 
Rhett Akini. More Than Everythint; 

m 

Continuous (Xogramminc 
1515 Broadway. NY. NY 10036 

1 Matchbw 20, Push 

2 Sugar Ray. Ry 

3 Sublime. Wrong Way 

4 Fiona Apple. Criminal 

5 Puff Daddy, H'i An Aocul Tne Beniarr ns 

6 Tht Ndorious B.I.C., Mo iktw/ Vc Mimi 

7 Wyclef Jean, We Tryitig To Stay Alive 

8 Sarah Mclachlan. Buiidine A Myslery 

9 Smash Mouth. Walkin On Ttie Sun 

1 0 Bum Rkym. fJ foj Hays <A>we Iff. 

1 1 MarUh Carey, Honey 

12 JrwH, Foolish Games 

13 Uve, Turn My Head 

14 Wu-Tang Clan. Tnumph 

15 Foxy Brown. Big Bad Mamma 

16 Chris Rock, Champagne 



17 Spice Girts. 2 Become 1 
16 Lil' Kim. Not Tonigt^t 

19 Foo Fighters, twrlong 

20 Dandy Wirt»oh, Nc! H loj Were The LaM 

21 Reel BigFrsh. Sell Out 

22 Mighty Mighty Beutones. Trie Rascal King 

23 Verve Pipe. Viil.-.mb 

24 Forest For The Trees. Dream 

25 Fleetwood Mac. Silver Spnngs 

26 Oasis. D' You Know What I Mean' 

27 Coolio, Ooh La La 

28 Beck, Jack-Ass 

29 Tool. Aenema 

30 Mary J. BHge, Everything 

31 Will Smith, Men In Black 

32 Talk Show, He<lo Hel'o 

33 Jewel. You Were Meant for Me 

34 Beck, Tlw New PoIIuIidti 

35 Sneaker Prmps. 6 UrUerground 

36 Jamiroquai, Vntual livsamty 

38 Lauren Christy. Breed 

39 Ofu Hill. Never Make A Promise 

40 Sister Hud. All For You 

41 Offspring. Tli^r Meaning 01 Life 

42 HtK J Tlie Crystal HMhML (Ca-.t t^) TtiD .. 

43 Ginuwine. When Doves Cry 

44 Jimmie's Chicken Shack. High 

45 Jamiroquai, Alri^,ht 

46 No Doubt. Con I Speak 

47 The WalHIowen. One Headlight 

48 Blackstreel. Fix 

49 Nine Inch NaHs. The Perlect Drug 

50 Jen Bon Jo*i. Jane. DonT Tikt Your Ime.. 

Indicates MTV Eiclusive 
A*NEWON$*A 



C9TI1N 

THE NASHVILLE NETWOfil. 
TTuHetulofComoy 

30 hows weekly 
2806 Opryiaf>d Dr., 
Nashville, TN 37214 

1 Trisha Yearwood. How Do I Live 

2 Leann Rimes, You Light Up My Life 

3 Chris LeDoux, This (^bcy's Hat 

4 Jcta Ikdud McnttoMciy. »«M Mk I 'la Know 

5 Lee Ann Womack. The Fool 

6 Neal Mccoy. The Stiahe 

7 Kenny Chesney. She's Got It All 

8 Utbtmt, Shaa^n' On The Bculevard 

9 Oiamond Rn. How Ycu- Love Makes Ut fee^ 
to Lorrie Morgan, Go Away 

11 VirKC Gill, You And You Alone 

12 Travis Tritt Feat. Lari White, H&lpn^g 

13 Alan Jackson, Who's Cheatm' Who 

14 Sara Evans. Three Chords And Tne Truln 

15 Clay Walker. Watcti Th« 

16 Buffalo Cluh. Moth^n' Less Than Love 

17 ftecrge Strait Canyng Yow Low With Me 

18 Sawyer Brown. Tins Nignt Won't Last fort 

19 Joe Diffte. Somettiin' Like This 

20 Blake ft Brian, /wnnet Perfect Day 

2 1 LUa McCann. Down Canw A Blackbird 

22 Toby Keith, We We»e In Lowe 

23 Blackhawk. Hole In My Heart 

24 Chety Wright. Shut Up And Drive 



25 John Anderson. Somebody Slap Me 

26 David Lee Murphy, AJI Lit Up In Love 

27 Uarli Chesnutt. Than* God For Believers 

28 Bryan While, Is Ttw Rijtfil Place 

29 Sawyer Brown. Betty's Being Bad 

30 Alabama. (Triere's A) Fire In The Nigtit 



* * NEW ONS* * 

Brooks t Dunn, Honky Tonk Truth 

Matt King, A Woman Like You 

Lonestar, You Walked In 

Sons Of The Desert, Hand Of Fate 

A T^ipn, M. CMt. 1. Wtod, Fire Dcmti BelcM 



Continuous pragramming 
1515 Bn>a«way. NY. NY 10036 

1 ThinJ Eye Blind, Semi-Charmed Life 

2 Jewel. Foolish Games 

3 Spice Girls. 2 Become 1 

4 Sarah Mclachlan. Buildmi; A Mystery 

5 Dave Matthews Band. Crash Into Me 

6 The Wallfkiwers. The Difference 

7 Hanson, Where's The love 

8 CMC, How Bizarre 

9 Mariah Carey, Honey 

10 Sister Hazel, Ali For You 

11 Fiona Apple, Cnminal 

12 Shawn Colvin, Sunny Came Home 

13 Sher)4 Crew. Everyday Is A Winding Road 

14 Jon eon JM. lanif. Don1 Take Your Love . 

15 Matchbox 20, Push 

16 Fleetwood Mac. Sih<er Springs 

1 7 No Doubt. Don't Speak 

18 Verve Pipe, Ir* FresJimen 

19 Cardigans, Loiiefool 

20 Savage Gafden. I Want You 

21 Duncan Shelk. Barely Breathing 

22 WaMlowers. One Headl^t 

23 En \A^. Don't Let Go (Love] 

24 Paula Cole. 1 Don't Want To Wait 

25 Spice Girts, Say You'll Be There 

26 Hartson. M-nmbop 

27 Meredith Brooks. I Need 

28 Meredith Brooks. Bitch 

29 Texas. Say What You Want 

30 Tonic. II Yoii Coutd Only See 

* * NEW ONS* * 

Blues Traveler. Mosl Precarious 
Aqua. Barbie Girl 
Janet Jackson. Got Til It's Gone 
Sneaker Pimps, 6 UrxJerground 



THE CLIP LIST 



A SAMPLING OF PLAYLIST5 SUBMITTED BY 
NATIONAL I LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING SEPTEMBER 13. 1997. 




Continuous pragramming 
1221 CoNim Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

Aqua. Bartjie Giil 

BOX TOPS 

Mr. Serv-On l/Macter P, Frfy BesI Fnend 

Insarte Clown Posse. Halls OI Illusion 

Immature. I'm Not A Fool 

Sons Of Funk. Puahin' Insxle You 

Master P, How You Do Dat 

Usher. Yoj Make Me Wanna 

Mary J. Blige, Everything 

Magoo And Tlmbaland, Up Jumps Da Boogie 

Buiti ShyMS, FV! Vu' Ftin» Wtm Mr E|es Chft! See 

The Notorwus B.I.G.. Mo Money, Uo Prablems 

SWV Feat. Puff Daddy. Someone 

Will Smith. Men In Black 

Mariah Carey. Honey 

Mia X. Tt» Party Don't Stop 

Various Artists, The Jock Jam 

Allure Feal. 1 1 2, All Cried Out 

Coollo, C U When You Get There 

NEW 

Absolirtc, Nerver Wanna Let U Go 

Ani OlFrarKD, In Ot Out 

Boyz II Men, 4 Seasons Of Loneliness 

ColecUvc Soul, Blame 

Demond, AH I Wanna Do 

Frankie, It I Had You 

Hooverphontc, 2 Wicky 

Janet Jackson, Got Til It's Gorte 

Jars 01 Clay. Crazy Tim« 

Mack 10, Backyard Boogie 

Master P, I Miss My Homies 

Nadanuf. The Breaks 

MaugMy By Kature. Mourn You Til I J«n You 

Organized Konfusion, Somehow Someway 

Ptei, FcresI Ranger 

Spice 1, Playa Man 

Talk Show. Hello Helki 

WycM Ju«Dtfi«M Al Stars. Guantanairiara 




Continuous programming 
1515 Broadway 
New Vork, NY 10036 

DubSUr. Stars 

Jungle Brothers, Jungle Brothers 

Matthew Ryan, GuKly 

Collectne Soul. Blame 

Wyclef Jean'Rehiiee All Stars. Guantanamara 

The Sundays, Sumnwrtime 

311. FVisoncf 

Junkiler, Mr Blue 

Olive. You're Not Alone 

Tanya Donnelly. F^relty Deep 

John Fogerty. Blue Boy 

The Crystal Method. Busy Child 

Cool Bone, Nothm' But Strife 



Continuous programming 
299 Queen St West 
Toronto. Onalario M5V2Z5 

Dindy HMtak. Not It Vni Were Ttw Last. Jnewl 
Bhir, M.O.R (new) 

Wgh^r Mighty Bosdones. Tne Recal Kii« (new) 

Spice Girts, M^ma (new) 

Talk Show, Hello Hello (newt 

Day na Manning. My Addiction (new) 

Infinite, Gotta Get Mine (new) 

Badotrect Boys, fvefytody Backslreefs Back 

Pull Oatt; I Fti» Enni (Fert. 112), I'l Be Ueaif, Itxj 

The Tea Party, Temptation 

Sai^ McLachlan, Building A Mystery 

Prodigy, Breathe 

Wu-Tang Clan, Triumph 

Oasis. D'You Know Whal I Mean? 

U2. Last Night On Earth 

Live, Turn My Ftead 

Hanton. Where's The Love 



It 



Continuous programming 
nil Lincoln Rd 
Miami Beach. FL 33139 

Control Macttete. Andamos Armados 
Oasis, D'You Know Wl^at I Mean? 
Plastilina Moth, Nii<o Bomba 
Savage Garden. I Want You 
Julieta Venegas. De Mis F^sos 
Pull DMitr 1 F««i E«am (Fetl. 1 12), 1'i Bt Mssmg 
Mololov, Vo(u Lalino 
The Owrracal Brothen, BKck Rockin' Beats 
Luis Miguel, Por Oebaio De La Mesa 
PaUa Colt, 'AtTcn; Ma.c .i^: Tlw Cwrtioys tknt' 
Meredith Brooks, Bitch 
Wive, You le No( Alone 
Daft Punk. Around The WorW 
10. 000 Maniacs. More Than This 
Jon Bon Jovi, Quoen Of New Orleans 
Apollo 440. Ain't Talkin' 'Bout Dub 
Ely Guerra, Angel de Fuega 
Monaco, What Do You Want from Me 
Smash Mouth, Waikm' On The Sun 
Aleks S)nteto Y U Gento Nmnil, Otrj Par^ Mi 



lyz-hour show weekly 
Signal Hill Dr 
Wall, PA 15148 

SupertOTMi, Monai 
Fold Zandura, Ember 
Gaolt Moore, Today 
Constdering Lily, Cup 
Value Pac, Happy 

Three Crosses, This Is Not My Home 

Hokus Pick. I'm So Happy 

God's Property. Stomp 

Jerti Vamadeau. Between You And Me 

Echoing Green. Oxygen 

Bryan Duncan, WIten It Comes To Love 




Five hours wMkhr 
223-225 Washington St 
Newark. NJ 07102 

U2. IrtSl N-ghl On tarth 

Primus, Over The Falls 

Lauren Hoffman, Rock Star 

Pretenders. Goodbye 

10, 000 Maniacs. More Than This 

Kenickie, In Your Car 

Genesis, Congo 

Kara's Flowers, Soap Dtsco 

Room Service. Ain't Nuttiin' Wrong 

Fory Brown. Big Bad Mamma 

Foo Fighters. Lverkjng 

Savage Garden, To The Moon & Back 

Fat, Downtime 

Coolio. C U Wlwn You Gel There 

The M^ihty HigMy Bosskmas. Rascal King 

Honeyrods, Love Bees 

Pat Bfrtatar. Strawberry Wine 

Sarah McLachlan, Building A Mystery 

Wild Orchid. Supernatural 

Uncle Sam. Can You Feel It 



CMC 



CALIFORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
OaUand. CA 94603 

Mary J, Blige. Everything 

Foxy Brown. Big Bad Mamma 

Magoo And Tknbaland, Up Jumps Da Boogie 

Usher, You Maki- Me Wanna 

Mariah Carey. Honey 

Wu-Tang Clan, Tnumph 

Nolorious B.I.G., Mo Money, Mo Pnablems 

SomeOM' For The Pnpie, kl, lovt li The Shhh< 

Dana. As We Lay 

Missy Elliatt, The Ram 
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'SKA'S THE LIMIT' FOR SET FEATURING EARLY TUNES 

(CoHfhmeii from naiir '>) 



"The Island 40th Anniversary Ret- 
rospective Serias," an eight-CD, genre- 
specific compilation series (to be 
released over the next throe years), cel- 
ebrates the 40 years of music-making 
that followed Aitken's 1959 Jamaica 
arena hit The series launches Sept. 16 
in the U.S. (Sept. 15 in the rest of the 
world) with two 20-track collections, 
"Ska's The Limit (Volume 1: 1959- 
1964)" and "Rhythm & Blues Beat 
(Volume 2: 1964-1969)" (see separate 
story, page 5). 

**Volume r opens, fittingly, with 
Aitken's buoyant early ska delight, a 
blend of R&B shuffle with ttwnto, a lilt- 
ing Jamaican cal>T)so style. 

"Ska actually began as a Jamaican 
version of the boogie-woogie," says the 
70-year-old Aitken, who also penned 
"Boogie." "In those days, everyone 
sang like American singers Smiley 
I^wis, Roscoe (lordon, Brook Benton, 
and Nat 'King' Cole. You had to enter 
a contest called 'Opportunity Hour' and 
either come in first or second for peo- 
ple to say, Teah, this is a true singer.' 

"I won a lot of those contests in 
Kingston, and it's a small place, so peo- 
ple knew me. I also worked for the 
Jamaican Tourist Board, singing calyp- 
sos in a big broad hat and colorful shirt 
to welcome tourists to Jamaica. I did 
that about a million times. Blackwell 
said he would like to make a recording 
with me. He was a nice young guy and 
very good at producing what he 
thought could be a successful record in 
those days." 

Most of "Ska's" beloved classics, 
including those bv future superstars 
Robert Marley {i962's "Judge Not") 
and Jimmy Cliff (196.rs "King Of 
Kings"), mirror the mood of hopeful 
expectancy that greeted Jamaica's 
1962 independence. Lord Creator's 
"Independent Jamaica," released that 
year, is an accurately detailetl, typical- 
ly optimistic account of the political 
machinations that led to freedom from 
English colonial rule. 

Derrick & Patsy's "Housewives 
Choice," the first island release to 
attract attention outside Jamaica and 
an audacious example of female 
domestic independence, was also writ- 
ten during 1962's heady rush. Deliv- 
ered to radio stations before it was 
even titled, "Housewives" received its 
name after throngs of Jamaican 
women called in over and over to hear 
its sassy "iiack chat." 

Yet two years after independence, 
disillusionment began to creep into ska 
lyrics, as more and more country folk 
streamed intw Kingston in search of 
work and a gowl life that, increasingly, 
was not to be found. Justin Hinds & the 
Dominoes' sublime "Carry. Go, Bring, 
Come," produced in 1964 (by legendarj- 
sound system don Duke Reid), express- 
es the nation's renewed resentment 
against the "wicked old Jezebel" then 
sitting on the English throne. 

Blackwell's aggressive marketing 
and the late '50s-early '60s wave of 
Jamaican emigration (including Aitken, 
who relocated to England in 1960) 
spread ska fever to the U.K. "Ska's" 
closer, Millie Small's infectious "My Boy 
Lollipop," soared up international 
charts in 1964, establishing the music 
and Island on the worlduide music map. 

PARING IT DOWN 

Work on volumes one and two began 
simultaneously in January of this year. 
Island CEO Blackwell teamed with an 
A&R veteran at Island U.K.. Trevor 

Wyatt, to make initial selections; then 
Wyatt ajid Island's New York -based 
senior VP, Matthew Stringer, experi- 
mented with the final choices. 



"Chris had the primary input as to 
which tracks had to be included," says 
Stringer. "He has a brilliant memory, 
and he produced many of these tracks 
himself. During the first five years. 
Island released about 400 singles, and 
ska really matured and hardened. Of 
course, there are obvious standout 
tracks, so the final culling was from 
about 100 in consideration. Trevor and 
I added and subtracted tracks and put 
together different sequences for Chris' 
evaluation." 

After 12 different versions of "Ska's 
The Limit," they arrived at a natural 
point where every element flowed. 

"We were just looking for tracks 
that were important at the time and 
trying to put them together in some- 
what of a chronological order." says 
Blackwell. "but also getting it to play 
like a unified piece of music, so that no 
single tune jumps out at the listener 
and the CD plays right through, with a 
beginning, middle, and end. 

"The first CD was the easiest," he 
continues, "because it's all the same 
kind of music. The second volume was 
a little more complicated because we 
also had American R&B and EngUsh 
groups like the Spencer Davis Group 
and the V.I.P.s, who were just starting 
up. The next periods will be much more 
complicated, because we had more gen- 
res and artists. We have to figure how 
the album will play, so chronological 
organization won't work; we'll think 
more in terms of genres, like rock, folk, 
or more black-oriented collections." 

Though ska's smiley-face sound has 
picked up speed and punk-rock influ- 
ences over the years to match the ener- 
gy of its mostly young and white fans, 
tlie music's bounce-party ambiance and 
structure remain essentially intact. But 
the painstaking development stories 
behind each of "Ska's" seminal 
tracks — most of which never outgrew 
their niche markets — highlight how 
drastically the music business has 
changed over the past four decades. 

"When I was running my ownn com- 
pany, 1 was able to think in a different 
way and in much longer terms about 
building relationships and a strong 
artist roster witli creative people," sa^vs 
Blackwell. "I felt the best thing to do 
was always treat the artist as para- 
mount. It's not that I've changed, but, 
generally, people who have jobs in 
record companies today are compen- 
sated on an annual basis. They have to 
be dedicated almost to the point of stu- 
pidity to invest in an artist who won't 
make it for three years, because they 
might not even have their job when the 
artist does make it 

"You can't blame the people doing 
A&R now; they have to go for the num- 
bers," he adds. "For example, to sell 
20.000 units of any of 'Ska's' tracks 
back then took planning, effort, and 
dedication, but 20,000 units is so 
insignificant in today's lai^er profit pic- 
ture. And that's i>art of today's overall 
problem." 

SKA'S STRENGTH TODAY 

Yet ska's antic appeal has never 
died, it merely ebbed and waned. 
"Ska's The Limit" arrives at a time 
when the music is more viable than 
ever. Its underground popularity of the 
past several years in America and 
Europe has steadily risen among many 
difTerent listener groups, making it one 
of the most active and visible genres in 
the pop market. 

"In terms of music breaking out 
today, fun flavors from far-flung places 
are mainstreaming. and ska is on the 
forefront of that," says Jessie Scott. PD 
at triple-A WRLT Nashville. "I think 




WKEN 



ska is utterly captivating. It will be 
even stronger in the future than ever 
before, and this seminal collection is 
really imixirtant. 

"Whenever a music is poised on the 
cutting edge, it's key to look back and 
see where it came from. That's also 
very much true with reggae." Scott 
adds. "This is a ver>' important histor- 
ical collection, and its timeless appeal 
is evident. We will definitely include 
these tracks in our mix, even here in 
the South, because this music tran- 
scends any ethnicity." 

Numerous feature articles on ska 



(Contii/iudfroni page 5) 

sary Retrospective Series," or "Island 
40." The first, "Ska's The Limit (Vol- 
ume 1: 1959-1964)," chronicles Black- 
well's early beginnings in Jamaica, 
while the second volume, "Rhjlhm & 
Blues Beat (Volume 2: 1964-1969)." 
covers the period following his reloca- 
tion to the U.K. 

In addition comes "Ska Island," a 
compilation of newly minted record- 
ings by some of the world's best ska 
artists, produced by Gaz Mayall, son of 
the British bluesman John Mayall. The 
album celebrates the heritage of a beat 
that became synonymous with the 
Island label in its early years and later 
gave birth to rock-steady and reggae, 
changing the face of popular music (see 
separate ska stor>'. page 5). 

Further albums in the historical 
"Island 40" compilation series will con- 
tinue the story through the label's 
involvement in progressive rock, the 
signing of such artists as Roxy Music, 
the extraordinary bursting onto the 
world stage of Bob Marley, the discov- 
ery of U2, and the expansion into world 
music through such artist-** as Baaba 
Maal and Angelique Kif^jo. 

Additional contemporary celebra- 
tions of the laljel's l>ack catalog are also 
planned along similar lines to the "Ska 
Island" project. 

Blackwell says, "The next three 
albums will probably cover the periixl 
1965-1975, and one will be a rock 
album, another a folk album, and the 
third a black-music album, including 
some of the African material we had 
started to record by then. The first 
white act I signed to Island was John 
MartjTi, who w"as a folk artist, and so it 
all just getji so diverse that if you do it 
chronologically, I don't think it will play 
that well together on one disc." 

Matthew Stringer, senior VP of 
Island in New York, explains the mar- 
keting strategy. 'The 'Island 40' series 
is a vehicle to convey the label's rich his- 
tory in an entertaining style, the most 

clear and concise way to convey it to the 
consumer marketplace," he says. 
"Developing these C^Ds is an exciting 
and arduous task at the same time." 



have appeared recently in alternative 
and mainstream daily, weekly, and 
monthly press and in music magazines. 
More than 20 local U.S. video pro- 
grams are currently devoted to ska. In 
the past 12 months, five No. 1 ska or 
ska-influenced tracks have appeared 
on Billboard's Modern Rock Tracks 
chart. Ska festivals and touring bands 
abound worldwide; Moon Ska, a New 
York-based label and retail outlet 
owTied by Rob Hingley (also a member 
of ska band the Toasters), chums out 
dozens of new albums by dozens of 
groups every year. 

"Ska Island ," another compilation 
from Island also set for release Sept. 
16, features new and veteran artists 
having a go at ska classics. Also out this 
month: Heartbeat Records' "Skatal- 
ites: Foundation Ska," a 32-track 
roundup of the groundbreaking instru- 
mental ensemble's greatest Studio One 
hits; Tuff Gong's "Tear It Up: The Ska 
Album," by Floyd Lloyd; and 
Shanachie's "Ska: The Third Wave. 
Vol. .^." MTV has featured two-hour 
blocks of special programming called 
"Skaturday," and the Internet carries 
at least 700 ska World Wide Web sites. 

Island Records is keenly aware of 
ska's rising currency and unusual 
demographics. 

"Ska's" marketing campaign taritjets 




WINWOOD 



Stringer says that the series is being 
constructed with the consumer in 
mind. ''Each volume contains music 
with a consistent appeal to a specific 
music-buying segment, showcasing the 
breadth and scope of Island's music 
and artists logically on the volume 
where they fit best. We've included 
special tracks not widely available that 
have a consistency of mood or feel 
along with the big hits. The first two 
volumes include tracks that have never 
been available on CD." 

Blackwell, who took the label's name 
from Alec Waugh's novel "Island In 
The Sun," says, "The early material on 
the first two volumes represents a very 
special time for me, when the label was 
in its infancy. It is interesting to play 
this stuff again because it flashes me 
back to those times. I remember when 
I first recorded Laurel Aitken, and I 
never thought it would be the start of a 
popular record company. I was just 
recording the music because I wanted 
to do it. Because Jamaica is very small, 
I was only thinking in very simple 
terms at that stage." 

Blackwell transferred his burgeon- 
ing Island operation to London in early 
1962 with the help of a $5,000 loan and 
a town house rented from the Church 
of England Commissioners. It was a 
move he hoped would provide an inter- 
national platform for Jamaican music 



its "very varied audience." says 
Stringer, "[including] audiophiles, col- 
lectors, upscale buyers — baby boomers 
for whom songs of that era were for- 
mative — and young buyers interested 
in ska music." 

"Ska's" will be serviced Monday (8) 
to noncommercial stations that feature 
ska music, ska-friendly college radio, 
commercial stations broadcasting ska 
either in standard rotation or through 
ska specialty programming, and oldies 
stations and stations with oldies spe- 
cialty pr(^raninung. "Key stations will 
hold contest giveaways to increase 
awareness," says Stringer. 

Though no tour is planned, the 
Skatalites — represented in "Ska's" by 
the late trombonist Don Drummond's 
1964 "Eastern Standard Time" — began 
a comprehensive tour of the U.S. and 
Europe on Sept 1 in Seattle and will 
continue playing dates through the end 
of this year. "That provides marketing 
opportunities in terms of the record's 
visibility at their shows," Stringer notes. 

LISTENING STATIONS KEY 

In the retail sector, "the key objec- 
tive is to get the record positioned very 
visibly and to utilize listening booths 
and listening stations to generate as 
much in-store play as possible," says 
(Continued on next page) 



and also offered him the opportunity to 
branch out into new musical pastures. 

"I went to the U.K. rather than the 
U.S. because there was a huge 
Jamaican population there, all over the 
country," he says. "I bought a list of the 
20 major record stores catering for 
black music from Carlo Kramer at 
Esquire Records and started from 
there." 

According to popular legend, Black- 
well used to hawk boxes of his import- 
ed discs around the U.K.'s retailers in a 
Mini Cooper. From the back seat of this 
tiny vehicle, one of the world's most 
important recording labels eventually 
grew. "That's absolutely true," Black- 
well says. "In those days you could get 
around pretty fast in a Mini Cooper." 

THE R&B YEARS 

Volume two of the anniversary 
.series, "Rhythm & Blues Beat," chron- 
icles the music that Blackwell promot- 
ed and pioneered from his U.K. base 
and also defines the melting pot that 
was the I/)ndon club scene during the 
period. 

Winston Gordon, managing director 
of Summit Records, one of the U.K.'s 
leading black music retailers with three 
outlets in the Birmingham area, says, 
"There is a lot of interest in the early 
Island material. It isn't necessarily a 
huge market, but collectors will be very 
curious, and it will no doubt catch some 
new listeners, as well. 

"Island always had briUiant quality 
control," he continues. "The U.K. was a 
great consumer of Jamaican and 
American sounds at the time; it was a 
market with good taste that lapped up 
this music, and Chris Blackwell recog- 
nized that very early. There's a lot of 
the earliest Island sides that some of 
my customers would kill for." 

Initially, Island's market was 
Jamaican expatriates and the sound 
systems at all-night blues parties in the 
U.K. Afro-Caribbean community, but 
early ska recordings on the label by the 
likes of Derrick Morgan and Jimmy 
Cliff swiftly found their way onto the 
(Continued on next page) 



SERIES CAPTURES EVOLUTION OF ISLAND BEATS 



102 



BILLBOARD SEPTEMBEB 13. 1997 



SERIES CAPTURES EVOLUTION OF ISLAND BEATS 

(Continued from preceding page) 



dancefloors of such trend-setting Lon- 
don clubs as the Flamingo on Wardour 
Street and the Roaring Twenties on 
Camaby Street, where there existed a 
cosmopolitan audience of Afro- 
Caribbeans, American service person- 
nel, and young, white suburban kids. 

In the clubs, the new Jamaican 
sounds were played alongside import- 
ed American R&B, and Blackwell saw 
the potential — and the common 
roots— of both. Ska had initially devel- 
oped as a uniquely Jamaican take on 
American R&B, and Blackwell hit upon 
the idea of marrying the ska rhythm to 
an old R&B hit by Barbie Gaye called 
"My Boy Lollipop." 

Millie Small's cover was recorded in 
London in early 1964 with a band 
directed by the Jamaican guitarist 
Ernest Ranglin. The single, licensed by 
Blackwell to the Philips imprint 
Fontana, became the first Jamaican 
crossover hit, selling 7 million world- 
wide and reaching No. 2 on both the 
U.S. and U.K. charts (kept from the 
No. 1 spot in the U.K., strangely 
enough, not by the Beatles but first by 
the Searchers and then the Four Pen- 
nies). The song closes volume one of 
the "Island 40" series. 

At the same time Blackwell was tast- 
ing his first international hit with Small, 
he was also diversi^ing into the field of 
U.S. R&B, then a rare and exotic sound 
on the British scene. "I was coming out 
of this store in Kingston, and they had 
this big sound system playing 'Mock- 
ingbird' by Inez and Charlie Foxx. I 
went back in the store and said, *What 
the hell is that?' So I went to New York 
and licensed it for U.K. release from 
Juggy Murray, who ran the Sue label 
there. I also got the rights to use the 



Stringer. "Flats, posters, and CD bin 
cards vpill highlight the CDs in ska or 
compilation sections, and the artwork 
is very attractive. But the records 
sound so great that we hope they 
won't be relegated to compilation sec- 
tions. Based on our marketing cam- 
paign, they won't." 

PolyGram Group Distribution, 
which handles Island, will equip its 
salespeople with such additional sale 
tools as a fanzine detailing ska's his- 
tory, the story behind construction of 
the CD, and information about the 
artists. It is designed to be either 
handed directly to consumers or pro- 
vided to retailers. 

Postcards will be mailed to inde- 
pendent retailers, and other promo- 
tions have been designated for spe- 
cific one-stops, mom-and-pops, mass 
merchants, and specialty retailers. 
Listening parties will be held in 
clubs located in areas with a high 



fContinued from page 7} 

ed to play "appropriate" music once 
the ceremonies are over. Radio 2 has 
replaced "Folies," a musical sched- 
uled for Saturday evening, with a 
classical concert. The program for a 
Promenade concert at the Royal Al- 
bert Hall, to be broadcast live by Ra- 
dio 3 at 7:30 p.m., has been changed 
to Faur^'s Requiem, replacing the 
music scheduled for the first half. 
The performance will be preceded by 
one minute's silence. 

Video releases centered on the life 
and death of the princess are already 
being planned. In the U.S., MPI 



label's name, and that was the start of 
the Sue label in the U.K." 

That was at the end of 1963, and 
"Mockingbird," which opens the 
"Rhythm & Blues Beat" volume in the 
"Island 40" series, was an instant U.K 
club hit. Today Blackwell recalls, "I 
went to see Guy Stevens at the Scene 
Club, which was one of the top clubs in 
London. He was an aficionado of Amer- 
ican R&B, and I asked him to come and 
run the label. He was brilliant, and he 
brought so much great stuff in." 

For the next four years via Sue U.K., 
Blackwell and Stevens provided a 
British audience vrith the very best of 
American R&B. Blackwell says, "I 
remember there was this feature on 
the back page of the U.K music week- 
ly paper Disc in which each of the four 
members of the Beatles was asked to 
name his four favorite records. Out of 
16 records, seven of them were on 
Island or Sue." 

Also among the new generation of 
U.K. musicians inspired by the U.S. 
material that Blackwell and Stevens 
were importing was the 15-year-old 
Steve Winwood, who went on to 
become one of Island's most enduring 
artists. Blackwell first came across 
Winwood in February 1964 in the Gold- 
en Eagle pub in Birmingham, where he 
was singing and playing with (lie 
Rhythm & Blues Quartet. 

"Before I had even got up the stairs 
I heard this amazing voice," recalls 
Blackwell of the occasion. "When I got 
in I was astounded to see it was this kid 
of 15. It was Steve Winwood. I went 
back a couple of days later and met his 
parents and signed him and the band." 

Blackwell changed the act's name to 
the Spencer Davis Group and licensed 



incidence of ska music purchase, 
including New York; Washington, 
D.C.; Baltimore; Boston; Atlanta; 
Orlando; Miami; California's Orange 
County; Los Angeles; San Francis- 
co; and Chicago. 

"We should do pretty well with 
this volume since most of our 
accounts are mom-and-pops, where 
the really music-conscious people 
usually buy their music," says Kevin 
Hawkins, product manager for 
Woodland, Calif. -based one-stop Val- 
ley Records. 

" 'Ska's The Limit' is not really 
aimed at middle America; it's aimed at 
the consumer who buys records on a 
regular basis," he continues. "I think 
it's a very cool compilation. When I 
saw the solicitation, I wanted to get my 
hands on it — for the company and for 
myself, personally. It's a very well-putr 
together package, from the track list- 
ing to the artwork — a very excellent 



Home Video says it will ship on 
Thursday (1 1) titles documenting the 
funeral coverage along with a look at 
her life. BBC Video plans an early- 
October release of the video memori- 
al "Diana: The People's Princess 
Remembered." 

This story was prepared by Dominic 
Pride with reports from Billboard 
Bulletin interrmtional editor Mark 
Solomons, Music & Media news edi- 
tor Jon Heasman, and Paid Sexton in 
London; and Marc Maes in Antwerp, 
Belgium. 



its recordings to Fontana, which at the 
time was better placed to exploit the 
pop market than was Island. 

"I'd seen independent labels die 
because they had a hit," he says. 
"They'd run up a huge pressing bill to 
manufacture the records, and then 
they would have problems getting paid 
for the records they sold, and they'd go 
bankrupt. I wasn't going to risk that, 
and so I used Fontana for both Millie 
and the Spencer Davis Group." 

The Spencer Davis Group's biggest 
hits, "Gimme Some Lovin' " and "Keep 



READER'S DIGEST MUSIC, 

(Continued from page 7j 

further points to negotiations with sev- 
eral miyor music publishers who are 
also owners of master recordings. 
Reader's Digest itself owns about 
15,000 master recordings. 

James Schadt, the chairmaiVCEO of 
parent Reader's Digest who left the 
company Aug. 11 following weak per- 
formance by the company in recent 
years, had been a champion of Perez's 
division. But Perez notes that new man- 
agement, mainly reflected by the 
return of (jeorge Grune (chairman in 
1984-94), is "a strong advocate" of the 
music unit "They're holding to Schadt's 
philosophy that we must continue to 
deal with our traditional customers but 
develop new channels," he says. "His 
energy and support have not dissipat- 
ed in any way." 

Perez reports that despite a particu- 
larly "tough year" in Europe, music 
revenues for the company are holding 
steady, at $450 million worldwide, as 
are profits, which are not broken out by 



introduction to what ska actually was 
and what the term originally meant" 

Consumer ads will be placed in 
"collector publications, broader music 
or lifestyle publications, and ska 
fanzines," says Stringer. "We already 
have our own Web site, www. 
island40th.com. Since August, it has 
featured extensive information on 
this retrospective, including the 
essays, archival material, photos, 
soundbites, and an extensive Island 
discography." 

Direct-marketing strategies include 
maihng postcards to cafe and co^ee- 
houses and specialty catalog place- 
ment. Twenty thousand additional 
postcards will go out to active ska 
music buyers and fans. "The postcard 
provides a free number to sample the 
record," says Stringer. "It also directs 
you to the Web site." 

Island will be working to "generate 
features in record-collector publica- 
tions — that's going to the source — and 
in music and lifestyle publications," 
says Stringer. "We're adso making an 
effort to generate reviews in major 
music publications, trend pubUcations, 
lifestyle publications, all local daily 
newspapers, and local and regional 
weekly entertainment papers. Ideal- 
ly, all these different marketing 
efforts will hit ska's various key audi- 
ences." 

Says Blackwell, "I'm just hopeful, 
particularly with the whole ska move- 
ment today, that fans will be interest- 
ed in these records that capture where 
it all started. I was playing the first 
two volumes today, and it felt extra- 
ordinary. The great thing music does 
is flash back memories, and those 
were great times." 



On Running," are featured on volume 
two of the "Island 40" series. 

By 1967, however, the music scene 
was changing rapidly in the U.K. 
Blackwell recalls, "It was the end of an 
era and the beginning of a new one. Up 
until then, I had spent 75% of my time 
on Jamaican music and 25% on pop. 
Until I started touring the worid with 
Millie, 1 spent most of my time getting 
tapes, pressing records, marketing 
them, and taking them around shops. 
From' 1967, 1 began to concentrate on 
rock, because at the time it was rebel 



WARNER RESOUND LINK 

the company. "We've actually had an 
uptick in unit sales, as we offer smaller 
price points for continuity sales." 

Perez envisions business gains 
resulting from aggressive moves to 
expand territories where Reader's 
Digest recordings are sold, including 
first-time forays into BrazQ, Poland, the 
Czech Republic, and Hungary. "Brazil 
has a great deal of promise for us," says 
Perez. "Despite a very high price point, 
we sold 70,000 sets of a six-CD collec- 
tion taken fi^m our vaults." 

Perez further reports that the com- 
pany's new fiscal year, which began 
July 1, is off to "a very good start" 

"We've sold 140,000 of a three-CD 
set, 'Nature's Music,' consisting of 
relaxation music from our classical 
masters, in one campaign. A three-CD 
Patsy Cline set is at 140,000. And we've 
made new deals for product by Judy 
Collins, Vic Damone, and Skitch Hen- 



EUROPEAN DVD LAUNCH 

(Coviinued from page 10) 

Benjamin Goldfarb of Columbia 
Tristar Home Video says, "We think 
1998 is the year for DVD in Europe." 

Lieberfarb expects penetration of 
DVD players to expand to 10% of all 
color-TV households in major Euro- 
pean territories by the end of 2001. 

However, the launch of DVD at this 
year's IFA has met with criticism in the 
consumer press. The confiising techni- 
cal details connected with the now-set- 
tled battle to agree on a DVD standard 
have prompted some journalists to pre- 
dict that the technology thrown on the 
market this year will be outdated too 
soon to make a purchase recommend- 
able. 

German journalists have also been 
highly critical of the "regional codes" 
built into the discs, which keep Euro- 
pean-bought players from playing 
DVDs sold in the U.S. 

The regional coding was dictated to 
the technology industry by studios in 
order to protect European theatrical 
releases of new films. In Europe, films 
are usually released six months after 
they come out in the U.S., a delay that 
might have created a market for U.S.- 



music. I had never really liked pop 
because it was very straight but this 
was different and exciting." 

It was during 1967 that Stevens left 
the Sue label and Winwood quit the 
Spencer Davis Group to form Traffic, 
one of the key groups in the U.K's new 
progressive rock market. Blackwell 
was to make Island a brand leader in 
this field, too, with such bands as Free, 
Spooky Tooth, and Jethro TuU, all to 
be featured in further volumes in the 
"Island 40" series to be released in 
spring 1998. 



derson and the New York Pops Orches- 
tra." 

Perez reports to Barbara Morgan, 
senior VP and editor in chief of Read- 
er's Digest's books and home enter- 
tainment division, of which music 
accounts for 22% of revenues. Overall, 
music accounts for 15% of the total 
global sales at Reader's Digest which 
did $3.1 billion for the fiscal year end- 
ing June 30, 1996. 

Perez joined Reader's Digest in 1995 
as director of music product develop- 
ment after associations with the direct- 
mail operations of Time Warner and 
Sony's Music Sound Exchange; he was 
promoted to his present post in June. 

"Can you imagine having Sheryl 
Crow appearing on a Reader's Digest 
boxed set?" says Perez of the compa- 
ny's attempt to add a new generation to 
the ranks of direct-mail buyers. 



bought DVDs exported to Europe prior 
to theatrical release. 

The situation has often been por- 
trayed in the (jerman press as a "ghet- 
toization" of Europe, especially since 
the restrictive regional codes have been 
extended to classic movies like "Casa- 
blanca," for which no danger exists of 
a ruined theatrical release. 

But Lieberfarb seemed confident the 
bad press would blow over. 

Because it marks the first time there 
is a technical standard, the presenta- 
tion of DVD at IFA "has been the first 
opportunity to have a coherent media 
dialogue," he says. "My suspicion is 
that the [image of DVD in the] press 
wiU be changed. I think Europe is now 
where the U.S. was in March," when 
DVD was released there. 

In addition to Warner Bros., the stu- 
dios cooperating in the coordinated 
European launch are Columbia Tri- 
Star, Universal, MGMAJA, and Poly- 
Gram. 

Electronics manufacturers cooper- 
ating in the effort are Philips, Grundig, 
Hitachi, JVC, Mitsubishi, Panasonic, 
Pioneer, Sony, Thomson, and Toshiba. 
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INTERSCOPE RECORDS AT A CROSSROADS 



(Continued fwm pagf, 10) 

teiscope fold (Billboard, Aug. 30). 

A published report has alleged that 
Seagram Co. president/CEO Edgar 
Bronfman Jr. is exerting pressure on 
Interseope to end its distribution rela- 
tionship with Death Row. Sources have 
also told Billboard that the label is 
engaged in discussions with other 
nuyors about distributing all its releas- 
es. Separately, Priority has already 
agreed to distribute the label's forth- 
coming soundtrack to the film "Gang 
Related," according to the source (Bill- 
board, Aug. 30). 

If Death Row does leave Interseope, 
it remains unclear who would retain 
rights to the Death Row catalog. 

Interseope is standing by its public 
statement on the matten "Interseope 
Records has a contract to distribute 
Death Row Records which is still in full 
force and effect" 

Meanwhile, Interseope and Trauma 
Records settled a legal battle over the 
ownership of No Doubt (Billboard Bul- 
letin, Sept 2). The companies agreed to 
terminate their joint venture two years 
early, with each initially retaining some 
interest in No Doubt and Bush. 

Under the terms of the agreement, 
Interseope will pay Trauma between 
$3 million and $5 million, sources say. 

No Doubt, whose year-old "Tragic 
Kingdom" has sold more than 6.9 mil- 
lion copies, will return to Interseope, 
but the Trauma logo will also appear on 
the band's next album and a future 
greatest-hits set, and Trauma will 
receive royalties from both releases. 

(Interseope initially signed No Doubt 
and issued the band's 1992 self-titled 
debut, which has sold 190,000 copies, 
according to SoundScan.) 

Trauma will retain the rest of its 
roster, including Bush, but Interseope 
will distribute the group's next al- 
bum — tentatively due in fall of 1998^ 
through November 1999. After that 
date, the album and the band's entire 
catalog will go to Trauma's new distri- 
bution partner. 

Bush's two Trauma/I nterscope 
albums have proved to be a boon to 
both companies. "Sixteen Stone," its 
1994 debut, has sold more than 5 mil- 
lion copies; its 1996 follow-up, "Razor- 
blade Suitcase," has sold more than 2.6 
million, according to SoundScan. 

Rob Kahane, who owns Trauma with 
partner Paul Palmer, says he is 
"thrilled with the settlement." 



Sources say that several companies 
have expressed interest in Trauma, 
including Vu-gin, BMG, and Disney. 

Kahane says that although his label 
is splitting with Uni\'ersal Music Group- 
afrUiated Interseope, he would "not rule 
out working with Universal [Music and 
Video] Distribution" in the future. 

Trauma's other acts include 
Shaquille O'Neal and his T.W.I.S.M. 
imprint, which includes new acts One 
Accord, S.H.E., and Peter Gtmz. Other 
Trauma acts include the Phunk Jun- 
keez and Souls. 

As part of the agreement, the debut 
by Trauma act Eva Trout will "be 
released as scheduled in mid-Septem- 
ber through Interseope. 

While a source close to Interseope 
principals Ted Field and Jimmy lovine 
says that the duo is resigned about the 
split with Trauma, they are said to be 
concerned about Interscope's future 
with Death Row, which is uncertain. 

The label's founder, Marion '^uge" 
Knight, is serving a nine-year prison 
sentence for probation violation. Its 
biggest star, Tupac Shakur, died of 
gunshot wounds on Sept 13, 1996. 

Meanwhile, a federal investigation is 
being conducted into the label's activi- 
ties. In February, a grand jury sub- 
poenaed the records of some 15 com- 
panies affiliated with Death Row 
(Billboard, March 8). 

Interscope's distribution deal with 
Death Row has certainly been fruitful. 
The companies launched their associa- 
tion with the 1992 release of Dr. Dre's 
"The Chronic," which has sold more 
than 3.9 million copies, according to 
SoundScan. 

Death Row's string of hits includes 
Snoop Doggy Dogg's chart-topping 
1993 album "Doggy Style," which has 
sold more than 5 million copies, and his 
1996 follow-up "Tha Doggfather," 
which has sold 1.8 million. 

Other major Death Row releases 
have included Tha Dogg Pound's 1995 
debut "Dogg Food," which has sold 
more than 1 .6 million copes, according 
to SoundScan, and Shakur's 1996 
releases "All Eyez On Me" and "The 
Don Killuminati: The 7 Day Theory," 
which have sold more than 3.5 million 
and 3 million, respectively, according 
to SoundScan. 

Before Shakur moved over to Death 
Row prior to the recording of "All Eyez 
On Me," the rapper recorded three 



FIRST HONG KONG RAID NETS CDS, EQUIPMENT 
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CDs were identifiable as local: the high 
quality and the packaging. 

Suspicions have long been held that 
the proliferation of pirate products in 
such illegal software markets as the 
(jolden Arcade, located in Hong Kong's 
Mongkok district and throughout the 
Sham Shui Po area (both on the Kow- 
loon Peninsula side of Hong Kong) has 
been locally supplied. 

IFPI figures indicate that 8%-10% 
of all CD piracy in Hong Kong con- 
cerns music, the market for pirated 
music CDs is 3.5 million units, com- 
pared with 14.5 milUon units of legiti- 
mate product Pirated CDs retail in 
Hong Kong for about $4.25, often bun- 
dled as three for $12.75. 

Giouw says, "It will have an impact 
on the HK market, but if no further 
actions are taken, it will be replaced. 
Because nobody really knows. What- 
ever you see here in these figures is a 
pretty conservative estimate." 

Also of major concern, and more 
worrying from an export perspective. 



is the nearby enclave of Macau, locat- 
ed 40 miles and an hour away by jetfoil 
to the west along the South China coast 
and officially a Portuguese colony until 
midnight of Dec. 21,1999. 

CD consumption in Macau is esti- 
mated at less than half a million per 
year. IFPI figures quoted as recently 
as Aug. 5 showed that 25 plants with a 
capacity of 90 million units were sore- 
ly underestimated. 

Earlier in 1997, IFPI asked the 
Macau government to start a regis- 
tration system for CD manufacturers 
there. Of the 11 plants raided in 
Macau, two were registered. "In just 
four raids, we have turned up alto- 
gether 15 replication lines in four 
plants," Giouw says. 

In one Macau company alone, Yau 
Shing Plastic, eight monoliners were 
seized along with 150,000 music kara- 
oke VCDs. There. Giouw says, "capac- 
ity could be as high as 120 million, 
where the consumption is less than half 
a million." 



albums for Interseope. "Me Against 
The Worid," released in 1995, has sold 
more than 2.3 million; "Strictly 4 My 
N.I.G.G.A.Z.," released in 1993, has 
sold more than 1.3 million; and his 1992 
Interseope debut "2Pacalypse Now," 
has sold more than 644,000, according 
to SouiidScan. 

While Death Row undoubtedly 
helped prop Interseope up in the mid- 
'90s, Death Row's fortunes appear to 
have hit a downturn. Death Row's last 
release. Lady Of Rage's "Necessary 
Roughness," released in Jime, has yet 
to sell more than 100,000 copies, 
according to SoundScan. 

Despite the eventual loss of Bush 
and the possible split with Death Row, 
Interseope still sports hit acts. 

Interseope proper has scored such 
recent hits as the Wallflowers' 1996 
album "Bringing Down The Horse," 
which has sold 3 million copies, accord- 
ing to SoundScan. 

Other successes include Teddy 
Riley's BLACKstreet The group's 1996 
album "Another Level" has sold more 
than 2S, million, while its 1994 self-titled 
effort has sold more than 1 million. 

A deal with the gospel imprint B- 
Ritfi, which spawned "(Jod's Property" 



by God's Property From Kirk Frank- 
lin's Nu Nation, has also proved suc- 
cessful. The album has sold more than 
950,000 units since its release in May. 

Another label deal that continues to 
score for Interseope is Nothing, run by 
Nine Inch Nails' Trent Reznor. The 
label released Marilyn Manson's 
"Antichrist Superstar," which has sold 
more than 1.2 million. In the case of 
Nine Inch Nails, Interscope/Nothing 
continues to share the profits from the 
act's albums with its original label, 
TVT. The act's last full-length release, 
1994'8 "The Downward Spiral," has 
sold more than 2.6 million, according to 
SoundScan. 

Interseope has also had its share of 
disappointments. Hard rock band Hel- 
met, a group Interseope paid a hefty 
price for after a bidding war, has yet to 
sell more than 1 million copies of an 
album. "Meantime," the band's 1992 
Interseope debut, has sold more than 
604,000, but the band's subsequent 
efforts have been disappointments. 
"Betty," released in 1994, sold more 
than 252,000, while "Aftertaste," 
released in February, has sold 100,000, 
according to SoundScan. 

In 1993, Interseope hit with 4 Non 



Blondes' "Bigger, Better, Faster, 
More!," which has sold more than 1.6 
million, but the group disbanded after 
that album. Singer Linda Perrj^'s solo 
debut released in the faU of 1996, failed 
to sell more than 25,000 copies, accord- 
ing to SoundScan. 

When Dr. Dre split from Death Row, 
Interseope was able to maintain its 
relationship with the hot producer/ 
artist by establishing the Aftermath 
imprint. However, the label's debut 
effort, the compilation "Dr. Dre Pre- 
sents The Aftermath," has been a dis- 
appointment Released in 19%, it has 
sold more than 518,000 copies to date, 
according to SoundScan. 

Nonetheless, a source says Inter- 
seope is optimistic about the future of 
Aftermath and other new label deals. 

On Oct. 21, Aftermath/Interscope 
will release the self -titled effort by the 
Firm, featuring Nas, AZ, Foxy Brown, 
and Nature, and produced by Dr. Dre 
and the Trackmasters. 

Other new label pacts include a 
deal with R&B superstar R. Kelly, 
which excludes Kelly's own material; 
Teddy Riley's Lil' Man label; and 
Organized Noize, named for the hip- 
hop production team. 



NEW QUESTIONS OVER FUNDING OF DEATH ROW 

(Contimied from page 5) 



may become a focus of the federal gov- 
ernment's probe. 

Others, however, believe that any 
settlement of this one suit would not 
necessarily influence the government's 
actions "one way or the other." 

The recent settlement of another suit 
against Death Row by the administra- 
tors of Tupac Shakur's estate, mean- 
while, may result in the release of mas- 
ters by the late rapper on a new imprint 
distributed by Mercury Records, 
according to a source. 

Sources say that Death Row is the 
focus of a federal grand jury investiga- 
tion into its activities. It is believed that 
the probe is focusing on potential 
money-laundering, extortion, and 
Racketeer Influenced and Corrupt 
Organization (RICO) violations (Bill- 
board, March 8). 

A source indicates that one of the 
witnesses who has appeared before the 
panel is Michael "Harry 0" Harris, a 
former LA crack cocaine kingpin serv- 
ing a 28-year sentence for attempted 
murder (Billboard, Aug. 30). 

In a jailhouse interiiew published in 
The Los Angeles Times Sept 1 , Harris 
claimed that in 1991 he provided $1.5 
million in seed money for a half stake 
in GF Entertainment a corporation 
that was purportedly an eariy incarna- 
tion of Death Row. Harris made simi- 
lar allegations in an unfiled lawsuit 
drafted in 1996; details of the action 
were first revealed in a February LA 
Weekly story. 

Ed Corey, an attorney for Death 
Row, reiterates label chief Marion 
"Suge" Knight's claim that Harris 
never provided Death Row with any 
funding. Knight is serving a nine-year 
prison sentence after violating his pro- 
bation in a 1995 weapons case (Bill- 
board, March 15). 

A lawsuit filed in January 1996 and 
still pending in L.A. Superior Court 
claims that Death Row's start-up 
money came from other quarters. The 
plaintiffs in the case. Solar Records 
chairman Dick Griffey and rapper 
Tracy Curry (who records as the 
D.O.C.), allege they were denied their 
share of the proceeds from a 1991 part- 
nership agreement — which they say 
was the precursor of Death Row — 



between them. Knight and Knight's 
former Death Row partner, Dr. Dre 
(real name Andre Young) (Billboard, 
Jan. 20, 1996). 

In the action, Griffey and Curry 
maintain that initial funding for the 
partnership, Future Shock Entertain- 
ment Inc., was provided by a $1 million 
advance on a publishing deal Sony 
made with Curry and Young and that 
Young^s 1993 Death Row album, "The 
Chronic," was "completely financed" by 
Griffey, (Jurry, and Young. 

Curry's attorney, Joseph Porter, 
claims that, in a conversation with 
Knight before the label owner gave a 
deposition in August "he denied to me 
that he got any money from Michael 
Harris. He said the money came from 
the D.O.C. and Dre and from a few Ut- 
tle deals they had to keep them going." 

Porter adds, "If it's true that [Curry 
and Griffey] put up the money [to start 
up Death Row] . . . how does Michael 
Harris justify his claim?" 

Porter maintains that a settlement of 
the suit in favor of Griffey and Curry — 
which would suggest at least a tacit 
admission on the label's part that they 
provided early funding for Death 
Row — would help deflate Harris' as- 
yet-undocumented claims (which could 
be raised in a federal prosecution) and 
would serve as Knight's "best defense 
against a RICO action." 

Amanda Metcalf, Griffey's attorney, 
says, "The majority of the start-up 
money [for Death Row] did come from 
Dick Griffey." She adds that Knight 
"said that he didn't get any money from 
Michael Harris." 

Regarding Porter's contention about 
the impact of a settlement Metcalf, a 
former federal prosecutor, says, "The 
U.S. attorney's office may regard a set- 
tlement in this suit as an indication that 
Harris did not have anything to do with 
financing Death Row. However, if I was 
still in the U.S. attorney's office, I 
wouldn't regard it as evidence one way 
or the other." 

Corey disputes Porter's depiction of 
Knight's position: "[Knight] testified 
that the money was coming in from 
institutional sources . . . Definitely Suge 
will put forward that the money came 
from legitimate sources." 



Corey adds that Knight discussed 
where the early fiinding for Death Row 
came from in his deposition but claims 
that Porter had requested and received 
a stipulation that details of the deposi- 
tion be kept confidential. 

A Dec. 3 trial date has been set for 
Griffey and Curr>''s suit with a manda- 
tory settlement conference scheduled 
for late November. Both Porter and 
Corey indicate that there have been 
preliminary discussions regarding a 
settlement Corey .says, "We've asked 
for a proposal." Metcalf says she has 
not been a party to any settlement dis- 
cussions so far. 

In an evident attempt to clear its 
legal docket as government scrutiny of 
its affairs deepens. Death Row has .set- 
tled a couple of other lawsuits in recent 
months. 

In July, the label settled a wrongful- 
death suit lodged by the family of Kelly 
Jamerson, who was stomped to death 
at a Death Row function at the El Rey 
Theatre March 13, 1995, in LA. Porter, 
who represented the Jamerson family 
in their action, says the terms of the set- 
tlement are confidential. 

In late August Death Row reports 
edly settled a $150 million action filed 
by Afeni Shakur, mother of the late 
rapper Tupac Shakur, and attorney 
Richard Fischbein, who are the joint 
administrators of the musician's estate 
(Billboard, May 3). The suit, which 
alleged that Death Row had defrauded 
the musician out of millions of dollars, 
sought the return of more than 150 
unreleased master recordings made by 
Shakur before his murder in 1996. 

According to well-placed sources, the 
Shakur estate has had discussions with 
Mercury Records about the possibility 
of releasing the unissued Shakur tapes 
through the label, but no deal has been 
finalized yet One source says, "We're 
considering it but it's by no means a 
sure thing." 

A PolyGram representative says that 
the company does not comment on 
speculation. Representatives of the 
Shakur estate could not be reached by 
press time. 

Asmtance in preparing this story was 
provided by Ed Chriatwan in New York. 
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ASCAP.'Srnokin Sound ASCAP.'WL-Iartg. BMl-Baf-Kay, 
BMIi'Warr>sr-Tamenaw. BMI.'-Sugart^ill, BMI) WBM 

12 FOOUSHGAME&irWJ WERE MEANT FOR HE ;W'Kf;yIootn. 
ASCAP falfc 9o» BHI;Ttiird Star/, BMI tVB. ASCAPl WBM 

32 FOR YOU I WILL (FROM SPACE JAH) (ReaHanns 

ASCAP.'WB. ASCAP) WBM 
83 FOUR LEAF CLOVER (WB, ASCAP.'Mavenck, 

ASCAP'Alifa. ASCAP) WSM 
99 FREE IL'flra Blue ASCAP. 'CaTi moment ASCAP/iessica 

Minael, ASCAP.'VoaJj Bwck Heys, 8Mt.X:onner ffjan. BMI) 
26 THE RESHMEN (Sid Flips, ASCAP.'XMI Apnf. ASCAP] HL 

30 G.H.E.T.T.O.U.T. (Zomba BMIR Kell^ BMDVrBM 

31 GOTHAM CITY (FROM BATMAN 1 ROBIN) Uomta. 
BML'D.Kelly, BUI) WBM 

53 GO THE DISTANCE (FROM HERCULES) (Walt Disney, 

ASCAP^WoniJefland, SMI) HL 
62 HAPPY WITH YOU I'Saminiha Cxiv. BMI.fMI Blachwood, 

SML'Bb Is Be. BVn'Aboul time. ASCAP.'EMI Apnl. ASCAP) Hl 

35 HARD TO SAV I'M SORRY (DouUe Virgo. 
ASCAPiWarnei-Iaflverlane, BMLtCAF. BMI) HbWBM 

64 HAVE A LHTLE MERCY (Flyte lyme. ASCAP/IMI April. 
ASCAP) HL 

59 HOU IN HIY SOUL (Snag. ASCAP/IMI Ap<il. 
ASCAPi'tJesmobile ASCAP) HI 

1 HONEY (Sor^v/AW Sones BMI.flyo, BMl'Justin ComlK 
ASCAPiEMI April. ASCAP.7omba, ASCAP/lan Mefchartl. 
ASCAP.'Sttt*n A Jofdan ASCAPi'Bobby Ri»inson. BHD 

4 HOW DO I UVE (Real songs ASCAP) WBM 
47 I CAN LOVE YOU IMCA ASCAPi'Mar J Blip, ASCAP.'tMl 

BaomW, 8V;FodntvJrVns, BMIi'JndtJS. BMIWjrief 

Ivreriane BMi<'S r 0) Uy SK^INASHIMCH. ASCAP; *\lVSi 
45 I CARE -BOUT YOU (FROM SOUL FOOD) (Sony/ATV 

SoflRi, BMI/tCAf , BMI/Tox Film BMl) HUWBM 
7 I'LL BE MISSING YOU [Magnetic. BMLBlue Turtle. 

BMl'lilegal BML^'Seplember Sh ASCAP/Chyna Baby. 

BMIi'lanice Corns. BMllMI Blackwood, BMI) HL 
25 I MISS MT HOMIES (Bumn Avenue, BMl'Big P, BMI) 
92 TH NOT A FOOL (Zomba, BMl'HMkman, BMI) 
96 IN A DREAM (Ro:ks ASCAPl 
15 INVISIBLE MAN (Banana Tunes, BMI/^lephen A 

Mjcner ASCAPi'Cafeers BMG, BMI/Bubalas, 

SOCA^|'Dn BuarrJ BMIvIMI Blackwood. BMI) HL 

42 I SAY A LIHLE PRAYER (FROM MY BEST FRIEND'S 
WEDDING] (New MUen Valley. ASCAF/'Casa David. 
ASCAP) HL'WBM 

76 IT'S URIGHT (FROH NOTHING TO LOSE) (Chyna Bdtri 
Music, 8M|i'janice Combs. BMl/^MI Blackwood, BMli'Baby 
Bis. ASCAP..'Binl0fi8 Mj<. ASCApi'etii s, BMi.'MCA. BMI) 

90 ITS NO GOOD [EMI BMli'EMI Blackw^d, BMI) HL 
44 IT'S YOUR LOVE (LMIBIdckwQod. BMI) HL 

57 I WANNA BE THERE (EMI Apnl, ASCAP./Tosha 
ASCAPiShapiro Betristein & Co , ASCAP] HL 

43 I WANT YOU (Rough CuVlMI Australia. APRA.1MI 
Blackwood BMIl HL 

75 JACK-ASS (C/ar><de Bfeathmint, ASCAP.''6MG. 

ASCAPi'Ousl Bfolhers. ASCAP'Spwial Hid«i, SESACI 
88 LEGEND OF A COWGIRL (Tsanoddrvos. BMI/Enygn. 

BMl/Ash Belle, Goeslieut;ASCAP/Ta"MUS, 

ASCAP/Donovan, BMI.'PalBr International. BMI) 
50 LOCK INTO MT EYES [FROM BATMAN I ROBIN) 

(Keenu. BMt/Mo Ttiue. ASCAP/Ruiniess Attack. 

ASCAP.'DoHari-N-Swis*. BMI) 

91 MEN OF STEEL (FROM STEU) (Shaquille 0 Neal. 
ASCAp.-WB. ASCAPi'^lam U Well ASCAP.'Jellys Jams 
LLC. ASCAPHwelve And Under, BMI/Jumpine Bean 
L L C . BMI.'Wits Ffom Da'Bong, BMI/BMC. BMI) 

40 MMMBOP IJam N B(e«). A3CAP,i'Hea>T Harmoiy) WBM 

2 MO MONET MO PROBLEMS (Bf Poppa 
ASCAPi'JiJstin Combs ASCAP..'EMI April, ASCAPi'Stevert 
A Jordan. ASCAP/Be-mard s Other. ASCAP'Sor^y. 
ASCAP'M, Betha ASCAP'Tomrry JyTxii. BMI) HL 

38 MORE THAN THIS (EMI Virgin. BMI) HL 

39 MV LOVE IS THE SHHHr lUnichappell. 8Mt/Junkie 
Funk, BMI/Tam-Cal, BMI) HL 

70 NEED YOUR LOVE (Davone Ravone. BUI/lom Bomb. 
BMl/Young 8««sah. SMI/Bemanj's Other. BM I/Sony I'AIV 
Sonas. BMl/Warnei'Tameflane, AMI) HUWBM 

10 NEVER MAKE A PROMISE (Warner lametlane, 
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TITLE 

ARIIST ILABEUPfiOMOTION LABEL) 
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TITLE 

ARTIST (LABEUT>ROWOTION LABEL) 








* * NO. 1 * * 




® 


63 


2 


BUILDING A MYSTERY 

SARAH MCI ACHIAN (NETTWERKFARISTA) 


H 


— 


1 


HONEY 

MAftlAH .^AfiEY ICOLUHfliAl lwkatNo.1 




39 


33 


17 


SAY YOU'U BE THERE 

SRICE GIRLS IVIRGN) 


2 


1 


7 


MO MONEY MO PROBLEMS 

■-{>:,■:..■.■ . ■ ■ .;. .ut^.iwwi«ir\ 




O) 


71 


2 


BUTTA LOVE 

NE)(r lARISIAl 


D 


; 


4 


you MAKE ME WANNA ,, 

USHER . .■ ' .. 




41 


32 


8 


1 CAN LOVE YOU 

MARY J flllGE 


4 


2 


13 


HOW 00 1 LIVE 

IFANN RIMF.S Li 




42 


36 


24 


RETURN OF THE MACK 

MARK MC«RlSOft lATlANTICl 


S 


i 


12 


OUIT PLAYING GAMES (WITH MT HEART) 




43 


40 


7 


TO THE MOON AND BACK 

Si'/lVliF CVRDFN H .'■•ll 


i 


E 


6 


NEVER MAKE A PROMISE 

DRU HILL !ii ..AMI 




44 


35 


4 


HOLE IN MY SOUL 

AEHOSMITH COLUMBI* 


7 


4 


14 


I'LL BE MISSING VOU 

Pjf!W:C.tF»i|Hri*VS.<«T ll^ilWW.tfBiTAl 




45 


37 


10 


WHEN 1 DIE 

NO MERCY (ARISTA) 


1 


5 


2 


BARBIE GIRL 

AQUA IMCAI 




(3) 


48 


3 


AS WE LAY 

OANA (FONT I^ERCEDE^'LAEAEXMISTA) 




10 


9 


UP JUMPS DA BOOGIE 

UJIOO: am: TIUB^W IBiAnGflOLftDATLVtCl 




m 


58 


4 


HAVE A LITTLE MERCY 

40 (SAWYrf'ERSPECTIVt.'AUII 


10 


8 


5 


2 BECOME 1 

SBiCE GIRLS 1 VIRGIN) 




41 


38 


29 


CUPID 

112 IBAO BOY.'ARISIA) 


11 


9 


10 


NOT TONIGHT 

Hi Kl\< lirjDFAiATLANWTOMMy BOY) 




41 


45 


14 


YOLI BRING ME UP 


12 


11 


11 


SEMI CHARMED LIFE 

THIRD rvF fil IND IFI FtaRAifEGI 




w 


59 


2 


NEED YOUR LOVE 

ill =1,5 '[»! wll'i i.iii-'w IKWr C iHaAiJMtKak. 


13 


12 


11 


C U WHEN U GET THERE 

CCOl 10 FFAT 40 TF.FV? ITOMMY BOT) 




w 


51 


7 


1 SAY A LITTLE PRAYER 

OIAIFA KING (WORM 


14 


13 


8 


SOMEONE 

SrtV 'IFLAIURING PUFF DADDIH (RCAI 




St 


44 


7 


MORE THAN THIS 

, . IMNIACS IGEFFEN) 


IS 


14 


8 


INVISIBL£ MAN 

98 DEGREES IIWTOWNI 




S3 


43 


9 


WHATEVER 

EN VOGUE lE''i5l .VESTEEG: 


16 


15 


2 


1 MISS MV HOMIES 

Ulj—i: ryr nvp:»NjTI«SHKHBil«LlU[r.m)«rfi 




S4 


<e 


13 


SMILE 

•ae<iam PKEJMMPWAiaFMKinKWN 


ID 


22 


3 


ALL CRIED OUT 

ALLURE FEAT 112 (TRACK MASTEfl&CRAVEJ 




SS 


50 


27 


FOR YOU 1 WILL 

MONCA IHOWOTWAfiNER StlNSET'ATUNTICI 


le 


le 


9 


GOTHAM CITY 

R KELLT iJiVEi 




S« 


42 


41 


FOOLISH GUIESiynj WERE MEANT FOR HE 

JEWEL (ATUANIlCl 


3D 


25 


2 


mi SHOIU) BE MINE mn WASTE nUI TIMEI 
BRIAN MCKNtGMT FEAT MASE .MFRCI.RV 




S7 


54 


15 


GO THE DISTANCE 

MICHAEl BOITON (COtUMfllA) 




28 


3 


WHAT ABOUT US 

TOTAL '..ft'i-LiUlSrAl 




51 


49 


15 


ALONE 

OEEGEES .f.:-.,.AlM 


21 


17 


15 


DO YOU KNOW (WHAT IT TAKES) 

ROeVN "1 A 




59 


53 


5 


TO MAKE YOU FEEL MY LOVE 

BILLTJOEL L'.lblA. 


22 


19 


7 


DO YOU UKE THIS 

ROME '.RAM.' ..I--1 -r-J 




60 


52 


20 


MMMBOP 

HANSON l\|.HLN-v 


23 


21 


5 


ALL 1 WANT 

7021111.' l.lt.'l-llV.-l'lA^ilOl 




61 


64 


5 


NEVER. NEVER GONNA GIVE YOU UP 

LISA STA'ISFlELD (.- rlTA 


25 


39 


3 


MY LOVE IS THE SHHHI 

HMT-* =ip-,t>a?iFEi; TSlttlllUlfUKIWKiara: 




62 


56 


9 


WHEN YOU TALK ABOUT LOVE 

PATTI lAflELlE M".'. 


2S 


18 


18 


irS YOUR LOVE 

TIM MCtyiAW IWITH FAITH MILU (CUR81 




S) 


66 


2 


NO TENGO OINERO 

IDS UMBRELLAS ■ Fi EXEMI RG f. 


3© 


47 


2 


ICARE BOUT YOU 

MILESTONE ILAFACE/ARISTAI 




64 


61 


35 


DA' DIP 

FREAAT NASTY ,h"nD h JOtl FOvV£R T RIAD 


3B 


27 


7 


COCO JAMBOO 

MR RRFSIDENT .l'.6-f.EReftOS,I 




15) 


70 


2 


DONT SAY 

JONB. :-'Ae YUFA-j'jlj MiJSiCi 


2« 


29 


3 


BACKYARD BOOGIE 

MACK 10 iPRIORITn 




66 


65 


5 


DOWN FOR YOURS 

WW «) IE*' «ff rwnwiiAiWF wa* i 


29 


23 


19 


G.H.E.T.T.O.U.T. 

CHANGING FAOES 15X5 BEAT/AILANTEC) 




67 


62 


6 


FIX 

I^OrtTKT'fFlAWni:-- -I..:.-!. .1-- ■ 


30 


30 


4 


AFTER 12. BEFORE 6 

SAM SAITER . <■" 




61 


57 


8 


CANT LET GO 

UURNEA -AR YiiMFPiCi 


31 


24 


13 


LOOK INTO MY EYES 

Ir.i.: ■."iilHli.. ^r^LESSBIlAIVlTy:. 




69 


60 


25 


1 DONT WANT T0 1 LOVE ME SOME HIM 

TONI BRA/TON ■ ' T 


32 


31 


18 


ESPN PRESENTS THE JOCK JAM 

VAfilOJS AKIISIS liUMMV BOTI 




70 


55 


14 


BUTTERFLY KISSES 

RAYBON BRC^ IMCA NASHVILLE) 


33 


20 


19 


BITCH 

MEREDITH BROOKS ICAPITOL) 




3D 


69 


3 


AROUND THE WORLD 

OAFT PUNK ISriMA-VlRGIN) 


34 


26 


9 


TAKE IT TO THE STREETS 

:>lP(aF.n iU' LIW=EH:E VCUTC(EIlEKTHAEEIi 




32 




1 


MEN OF STEEL 

^"Aa UE C'.FAl n A anWESTWAJWd BROS ) 


3£ 


— 


1 


YOU LIGHT UP MY LIFE 

LEAMl RIMES 




73 


68 


2 


WE CAN GET DOWN 

M YRor, II51AND] 


31; 


<I 


11 


THINGS JUST AINT T>IE SAME 

FIERORAHCOX ...l.-,TA 




74 


74 


2 


PIECE OF MY HEART 

i.HAC'lY I'EAI MARSHA) IVIBGIN) 


37 


34 


8 


AU FOR YOU 

SISTER HA2EI ' MVF"^;.. 




3S 


— 


1 


I'M NOT A FOOL 

IMMATURE 1' .'■ 



C~) Records with the grealBSt gains. ■£ 1997, Billboard^BPI Communications and SoundScan. Inc. 



BMlyBoDbie-Li», BMl) WBM 
78 NEVER. NEVER GONNA GIVE YOU UP (Unichappdl. 

BMVSa^iene. BMI) HL 
B2 NO TEHGO DINERO ILUI Scandinavia, BMI/Llee. 

BMlif Ml Unart 6MIJ HI 
13 NOT TONIGHT (FROM NOTHING TO LOSE» (Second 

Decade. BMI.^amer- Tamerlane. BMl^WS, ASCAP) WBM 
74 PIECEOFMYHEART(Wet>IV. BMI/Sloopyll 

BMIi'UniChapiwII. BMI) HI^WBM 
3 QUIT PLAYING UMES(WTTHMT HEART) (Zomba, 

ASCAP,'C(u<tive ASCAP/Mega^ongj ASCAh WBM 
95 RELAX t PARTY (Steplten Grey, ASCAP/Funkmaster 

Flex, ASCAP) 

23 RETURN OF THE MACK iPertect. BMi,W. BMlGtMA) 
77 RHYTHM OF LOVE (Edition Inter aud>a.Iditnn S Iti 

Floor BMG, GEMAylKai'CareerS'BMG BMI) HL 
33 SAY YOU'LL BE THERE (Full Keel ASCAPW-ndswept 

PacriK:. BMI/Sony.'AIV Songs. BMl'Sony) HL/WBM 
B SEMI-CHARMED UFE (3 EB. BMLIUI Blackmod, BMI) HL 
£3 SMIU (N-The Water, ASCAP/St-ll N-The Water 

BMl'Josfiua s Orcam, BMI/hterscot* Pearl. 

BMlWarnef-Tamerlane BMl'Music Corp Of America. 

BMl'EMI Apnl ASCAPTIyle I»m«, ASCAP) HLWM 
87 SMOKIN- ME OUT (Bovina . ASCAP/EMI April, 

ASCAP/Warren G, ASWh Hl^^BM 

24 SOMEONE Uu^tin Combv ASCAP.'TMI Aprr. ASCBP'Dub s 
tto<ld. ASCAP.'Wa^ ASCAP/Har\« Pierre. BMl.'T^hyt^m 
Bluntz. ASCAP.'Tncf Is RijtiL ASCAP,1t1CA. ASCAP) HL 

17 SUHHY CAME HOME (WB. ASCAP/Scied. ASCAP/Xev- 

A-Tunes. ASCAP) WBM 
SI SUPERNATURAL (Soriy/AIV lunfts LLC. ASCAP/WiM 

Orctiod ASCAP/Bay]un Beat. BML^CA, BMI) HL 
4C TAKE IT TO THE STREETS (Ramp, BMt/B K L , 



BUL'WB, BML^diyah's. BMl'Armacien BMl/Btue 

Image. PROi^p On. CAPAC/Unidisc) WBM 
56 THINGS JUST A1H7 THE SAME (FROM MONEY TALKS) 

[Mass A« . ASCAP'-MolDwn knos ASCAP /Polygram 

Int I, ASCAP,'Wafnef- Tamerlane, BMl) HUWM 
97 THINKING Of YOU (PolyKrarr^ Ini I. ASCAP^Tony Tom 

Tone,ASCAP,.'WB ASCAP) HLWBM 
58 TO MAKE YOU FEEL MY LOVE (Special Rider. SESAC) 
4t TO THE MOON AND BACK (Rough CutilMI Australia, 

APRA-'-EMI Blackwood BMI) HL 
7t TUBTHUMPING (Cliumbawamba.'toosang] 
14 UP JUMPS DA BOOGIE (Virginia Beach, 

ASCAP,-Mag,''oo ASCAP.-Wass Confusion. ASCAP) 
88 WE CAN GET DOWN (Alley G»dtly. mm DouMe. 

BMt/Spin ASCAP) 

27 WHAT ABOin US (FROH SOUL FOOD) IViigina BaOi 
ASCAPiVsss Cirh^sw. ASCtfi'Vramer CMcpel. ASCAP) *8M 
WHATEVER ISony.'AtV Songs. BMbtCAF. BMl^ Intro. 
ASCAP/tZ ASCWitMl Apnl ASCAP .'Hei and* , ASC«^ HL 
WHAfS STOPPING YOU (DrvideO BMlTomtu, BMI HBM 
WHEN I DIE (Far MV ASCAP;BMG. 
ASCAP,'Realsongs, ASCAP) HUWBM 

80 WHEN YOU TALK ABOUT LOVE (FlyleIyme ASCAP,^e<v 
Persoeclive, ASCAP.'Irvmg. BUIi'EMI it«ni, ASCAP) HUW6M 

72 VOU BRING ME UP (fMI Apnl, ASCAP/IBN. 
ASCAP/Co'd Kayla, ASCAPyWike's Rap. BMI) HL 

55 m LIGHT UP MT Lffl ICiTl. *SCAP,.p[r«Tr Infl ASCAPl WBW 
6 VOU MAKE ME WANNA... (EMI Apnl. ASCAP/So So 
Od, ASCAP.,^lack A.D . ASCAPiUR IV, ASCAP} HL 

28 YOU SHOULD 8E MINE (DON'T WASTE YOUR TIME) 
lEMI April. ASCAP.'0,^B,'0 ftsfllt, ASCAP./Justm Combs, 
ASCAPMusaf.BM|.1^asDci Betha ASCAP/MCA, 
BMLahe Pnce Is Rigtit, BMLDynatooe. BMI) HI 



85 
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COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYLISTS, AND RHAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY 
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TITLE ARTIST 

PRODUCER (SONGWRITER) LABf I & MJMBERTROWOriON lABEl 


PEAK 


O 


NEW^ 


1 


* * * No. 1/HoT Shot Debut ★ * * 

HONEY l»«t 11110.1 *UARIAH CAREY 


1 


2 


1 


1 


7 


MO MONEY MO PROBLEMS A ♦ IHi NOTORIOUS B I G (FEAT. PUFF DADDY i MASE) 

O'tVIt- 7 * rL_i;.»ji1 J 1 ,l_ . 1 1 1 . OKi out /SjyUnnwm 


1 


3 


2 


3 


12 


QUIT PLAYING GAMES (WITH MY HEART) • * BACKSTREET BOYS 

' "■ lM.MARTIN.H CH'CHLCJ'iV) tC] (0) (T) (V) JIVE 4?453 


2 


O) 


5 


6 


13 


HOW 00 1 LIVE A ♦LEANN RIMES 

C •* . v. ^- . 'A' . - : M CURB (D.WARREN) IC^ J?i ' '■'!■ CURB 73022 


4 


(D 


4 


5 


5 


2 BECOME 1 ♦ SPICE GIRLS 

n.olrli^MLJ . 1 _)rlLL. OlnL3,n.3lftiiilAKUHWl.n\JFtL.J \^} \U} IA7 rl^in jDDW 


4 


CD 


9 


14 


4 


YOU MAKE ME WANNA... • « USHER 

J DUPfl ; '■' i-, L'H^Ri ICl ID) lAFACE 24265^ARJSTA 


6 


7 


3 


2 


14 


I'LL BE MISSING YOU A' ♦ PUFF DADDY & FAFTH EVANS (FEATURING 112) 

^ ■; I ■ . ■ 1 ■ T [\A IH£.R F.tV*NSl IM) n i BAD BOY !Wi 1' AH STfl 


1 


1 


6 


4 


11 


SEMI-CHARMED UFE • ♦ THIRD EYE BUND 

S.JENKINS '.■ (CKDI El£KrHA641 'AUG 


4 


S 


7 


- 


2 


BARBIE GIRL * AQUA 

J ; L^r "T " ^ Mi r-:;M: NORREEN is RASTED C NC^RREEN.R DtF.LNTSTROM) (CI (D) (TKXI MCA S'lJ?^ 


7 


10 


8 


8 


6 


NEVER MAKE A PROMISE * DRU HILL 

[] ; M',' " '.i ;0 SIMMONS'! iC; IPl (T| ISLAND ^'?'l'Ci52 


7 


11 


11 


11 


10 


ALL FOR YOU ♦ SISTER HAZEL 

- M ■■ '■ " Ii 1^ ''A,'; 1 ■ (C) 1 x 1 UNIVERSAL 56135 


11 




25 


21 


42 


FOOLISH GAMESiYOU WERE MEANT FOR ME A « JEWEL 

5 "".il't- P.COLLiNS - i - ^ LTZ iCl ! j' ATLANTIC 87021 


2 


13 


10 


7 


10 


MOT TDmSHT (FROM HOmiNC TO LOST) • * Ul' NM FEAT. DA 8IUT, LEFT EfC, MISSY ElUOTT i AKVE MARTINEZ 

?.'!'-■.. .'i ■ ^ L --■fiSAW'fTlHEZ.i-SiLu.f'IW^l'UJ^Iiiltlii .Di !" '.'I'W. I'J'^ ; * W' 9IJt 


6 


QD 


15 


15 


9 


UP JUMPS DA BOOGIE* * MAGOG AND TIMBAUVND 
TIMEW.AND WDSL tV.M BAHCLIFF.M ELLlOFT) (C) ID) BLACKGROUNO 9KlJlHi'Ai LANIiC 


14 


19 


12 


13 


10 


INVISIBLE MAN ♦ 98 DEGREES 

^'"■[ "- "■"iTw'LL'^RSMC'S^fNS KfPNER'i ' C ' i Dl ' ' i v 1 MOTOWN B60650 


12 


16 


13 


9 


16 


DO YOU KNOW (WHAT IT TAKES) • ♦ ROBYN 

0 FOP ^ " 1 ■. c p;- 1/ MART \ p CfiCPLCW '£"^1 RCA 64865 


7 


17 


14 


10 


10 


SUNNY CAME HOME ♦ SHAWN COLVIN 

J IF'JtNT'lAl iS C,3i \ U LEVENTHAL) (CMDl ' ■ M '.'ill 'f.'.'-r. 


7 


OD 


18 


- 


2 


BUILDING A MYSTERY ♦ SARAH MCLACHLAN 

P MARCHAND ,5 MCLACf'LAN.P.MARCMANDl (C) iDi '■' NETTWERK '. '^f ^ ''T'' 


18 


u 


16 


12 


21 


BITCH • ♦ MEREDITH BROOKS 

GEZAX M BRCOKS.S.Ptl^Enl i[ CAPITOL 58634 


2 


(D 


24 


40 


3 


ALL CRIED OUT ♦ ALLURE FEATURING 1 12 

\( Af' ' ■ - - r;;i : ' 1- ',1 ROO'JE''' iF'JLL fOffCt t IL 1 ^ ' I RnCK M^'j 1 --z ■' - _H" /t 


20 


QD 


21 


23 


1 


COCO JAMBOO MR. PRESIDENT 

(LMATTHIESEN ■ R LIA-FRE'/, f.U"FI-iESE:'. D ^'-IW'- MASTERS! (CHO) (VI WARNER BROS. 17331 


21 


22 


17 


16 


11 


C U WHEN U GET THERE (FROM "NOTHING TO LOSET • ♦ COOLIO FEAT. 40 THEVZ 


12 


23 


20 


17 


29 


RETURN OFTHEMACKA ♦ MARK MORRISON 

M MOfi-i:nN P CHILI fW MORRISON: :C, :0 Ti:' ATLANTIC 84868 


2 


24 


19 


19 


8 


SOMEONE ♦SWV (FEATURING PUFF DADDY) 

SCi!''.'!.- .1 Vf: .f." :.P1.HAM -—"fPh^ pp":t iVALLA^P MiRT!r.,SI.AiV i P' ■[.! (T) RCA 64926 


19 


QD 


27 


— 


2 


1 MISS MY HOMIES ♦ MASTER P FEATURING PIMP C AND THE SHOCKER 

B " \- - y. -..I 'IMASTER P - THE SHOCKERI (C> 101 (T) NO UMR 5329(VPRIORITY 


25 


26 


22 


IS 


30 


THE FRESHMEN • ♦ THE VERVE PIPE 

HARRlSOS {B VAJSDER ARK) (C) CD) RCA 


i 


QD 


38 


62 


3 


WHAT ABOUT US (FROM "SOUL FOOD") ♦ TOTAL 

;iMBALA\0,y LILIOT' i r.MOSLEV.f-' t , 1 r i T! !Ct (D! lAFACC 24272i'ARISTA 


27 


QD 


43 


- 


2 


* * * Greatest Gainer/Airplay * * * 

you should be mine (dont waste your time) ♦ b^ian mckmgi" feat vase 

. J iS0:WES,IILA«!iEr*CLM9tThA,«PSC£jB«Mli,SJ»MHBIiONGHIl ID ;C: III MEHCUfiY 


28 


29 


28 


26 


42 


BARELY BREATHING * DUNCAN SHEIK 

R HIISE (D SHE'K) (C) (01 ATLANTIC " ■' ' ' " 


IB 


30 


23 


20 


19 


G.H.E.T.T.O.U.T.A ♦ CHANGING FACES 

R.KELLV "f Kf 1 L V tCl iD,i T i BIG BtAT '-^hi i. ri f'i 1 ^ f^,'* 1 il 


8 


31 


26 


22 


9 


GOTHAM CITY (FROM "BATMAN t ROBIN") ♦ R. KEUY 

P -cL.i .. KPLL- ICHD)(TI;VHXlJIVt 42473 


9 


32 


29 


27 


27 


FOR YOU 1 WILL (FROM "SPACE JAM") A ♦ MONICA 

D FOSTER ID WARRESI IC) 10) ROWDYWARNER SUNSfT 8700XArLANTIC 


4 


33 


32 


24 


17 


SAY YOU'LL BE THERE • ♦ SPICE GIRLS 

ABSOLUTE ':- ;t C P. b "E'lMDVi iCjiPi.' VIRGIN 38592 


3 


34 


31 


31 


7 


DO YOU LIKE THIS « ROME 

0 ^ii L'_ _ - ..L- ■ V MERRITT i.' A'OODS.V MEF)RITTi iC) (Dl IV) GRAND JURt ti-lR?-: fiCJi 


31 


QD 


35 


36 


5 


ALL 1 WANT (FROM "(!0OO^BUR(SER") ^ ^ sk67*wto 


35 


36 


34 


30 


30 


HARD TO SAY I'M SORRY A ♦ AZ YET FEATURING PETER CETERA 

fipi"' ■■ r ' ~ - - J PCSHfil 1.;.. iPi'T: .'1 > LAFACE rj:.^^ .\pi:.TA 


8 


37 


33 


33 


19 


ESPN PRESENTS THE JOCK JAM ♦ VARIOUS ARTISTS 

Pi." . [: ii'ARIOL/SI (C) iDl 1* ■ TOMMV BOY 7780 


31 


31 


30 


25 


10 


MORE THAN THIS ♦ 10,000 MANIACS 
f MfiHi H ',iif\Ht<y\ (C) (Dl GEFFEN 1941 1 


25 


QD 


59 


69 


3 


MY LOVE IS THE SHHH! ♦ SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA 

SCMEIP N tCR IHt "tOH.E j a«M»ML A1.SCN.' VOUHG irewELLSAUCE RHDLMY: ICI (01 WARNER BflOS- 17327 


39 


40 


39 


32 


20 


MMMBOPA « HANSON 

THE OUST PP jl'.pp L B LIRONI ll HANSONT HANS0N.2 KANSONI ICl 10) (TI l\ i lilERCURV 574261 


1 




44 


46 


3 


BACKYARD BOOGIE ♦ MACK 10 

BOBCAT (0,ROUSO«I ICi n ■ r. ■ - 


41 


QD 


42 


43 


9 


1 SAY A UniE PRAYER (FROM "MY BEST FRIEND'S WEDDING") • niANA KING 

AttARVEL (B BACHARACH H DAVID) ,c: ■ 


42 


43 


45 


39 


29 


1 WANT YOU • ♦ SAVAGE GARDEN 
C Fisher il '.psi (C) id) (TI U) COLLJMBIA 78503 


4 


44 


37 


29 


18 


ITS YOUR LOVE A ♦ TIM MCGRAW (WITH FAITH HILL) 

J iIPL JJ,:i GALLIMUPP T.MCGRAW iS SMi'H ' IC) ID) (V) CURB 73019 


7 


® 


64 


88 


3 


* ♦ ♦ Greatest Gainer/Sales * ♦ ♦ 

1 CARE 'BOUT YOU (FROM "SOUL FOOD") ♦ 1.1 1 LSI P '-t 
BABYPACE 1! - I- -IP"! :i (0)LA/AC£ 24264.ARISTA 


45 


46 


36 


34 


9 


TAKE IT TO THE STREETS ♦ RAMPAGE FEATURING BILLY LAWRENCE 

q.SVTH -.■.p:-v;E,R;MITPACCL:^IGL**EIW)CO,B'iEtr'i lCllDIIM)(T)OOViaAIORtLEKTRA64iJ;,tEG 


34 


47 


41 


35 


« 


1 CAN LOVE YOU ♦ MARY J. BLIGE 

RJERPNS" ri ■ , PLia£-DECOSTARJERKINS.K,JONES,CBR0Di,NM>^ICA.L!L-MMj [D (D) (TI MCA 55362 


28 


d) 


49 


49 


20 


6 UNDERGROUND ♦ SNEAKER PIMPS 
LINE OF PLIGHP . P.:- Pi HOiVE.CORNER.PICKERING.aAflRVl (C) (Dl IT) (VI CL£AN UP 38582VIRGIN 


48 


49 


46 


37 


8 


TO THE MOON AND BACK * SAVAGE GARDEN 

CEISHEH ILI fPl'Pi L jO'-LSj (CI (Dl iT) P.') I * i COLUMBIA :6Pi7P 


37 
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PEAK 
POSJTIOP. 


iO 


40 


28 


13 


LOOK INTO MY EYES (FROM "BATMAN I ROBIN'1 


♦ BONE THUGS-N-HARMONY 

IO ID) (TI RUTHLEP.P IPPLPR-LATP. 


4 


QD 


53 


56 


4 


AFTER 12. BEFORE 6 

TRiCKr P mAl. p: a PTp.VART S K HALL.TAB.P.LSTEWART S SALTER) 


♦ SAM SALTER 

ICl(D)aj(A;LAPACE:P.PPARI5'A 


51 


52 


51 


41 


15 


WHEN 1 DIE 

FMP(F FAPIAPJ D KAWOHL.P BlSCHOf FALIENSTEIN.D WARREN) 


♦ NO MERCY 

(C)(CI(T) 00 ARISTA 13367 


41 


S3 


52 


44 


15 


GO THE DISTANCE (FROM "HERCULES") • 

W APANAS.PPF ',' = ITCN p '-'P'.- P'. P r PP. 


♦ MICHAEL BOLTON 

P IPI COLUMBIA 78554 


24 


54 


56 


53 


5 


BIG BAD MAMMA (FROM "DEF JAM'S HOW TO BE A PUKER") « FOXV BROWN FEAT. DRU Hia 

P0KE4TPNP P PAPNPP 1 ; PLIVIPR.S CASTER L HAfV^OC^O) (D 'VIOLATOR.'DEF JAW 571441 ' T.IEPCURV 


53 


® 


NEW^ 


1 


YOU LIGHT UP MY LIFE 

W CRWES : HPWAPCpM PLPO IJ BROOtS) 


♦ LEANN RIMES 

ICIIOiP" CURB 73027 


55 


51 


61 


57 


11 


THINGS JUST AIN'T THE SAME (FROM "MONEY TALKS! ♦ DEBORAH COX 

p.rP PP.PP ■■'■'." PL N ^lARRISON.AEVANST.BELLL CREEDI (C) (D) (T) (SI ppp.pp I33B0 


56 


57 


55 


52 


19 


1 WANNA BE THERE 

EMOSIAit P.JAN. PP'iu:,tML'PiA.£,MEDGESI 


♦ BLESSID UNION OF SOULS 

ICjiO: .'vi EMI PHni.PP-ARIiOF 


39 


51 


50 


50 


5 


TO MAKE YOU FEEL MY LOVE 

P AP,Pt^ IB CLAN 


BILLY JOEL 

ICl ID) iVI 00 COLUMBIA 7B641 


50 


59 


54 


51 


4 


HOLE IN MY SOUL 

K.SHIfilEY (S. . . I - J PpBRr.D CHILD) 


• AEROSMITH 

(C) IDl (V) COLUMBIA 78569 


51 


d) 


89 


— 


2 


BUTTA LOVE ♦ NEXT 

WY -.P : '.,.i^ppp?.PRCF T.dAiEiANJE^nCi.BE^P.PLxL'i^AII.AC.CWERi.DLGflTfl .& 01 IT r<; WSIA 13407 


60 


OD 


62 


73 


3 


AS WE LAY DANA 

LALSJ^ODV P P'^PP ILPROl/TMAN.BBECKI (CUD) TO«V MERCEDf iLAPACE 24252 ARISTA 


61 


® 


68 


80 


3 


NO TENGO DINERO * LOS UMBRELLAS 

P.P[^LPPM P^UNDHELLER (1.1 HAD.IDAMSA AGAMI RBALMCRANJ BAlMORIANs .Li iP ^ 1 1 ', ■ P' P^Pt ■ P IPP,I^ 


62 


63 


58 


45 


13 


SMILE • ♦ SCARFACE FEATURING 2PAC & JOHNNY P 

■PP.pPPp:; '.''PP'i'CAPCNEip '^~PASUDEAN,TS«AA.«UHAIWl5iNTLEftISl ICi IDifiAP-A-LCP'SOP "R'BE 39PPL'PPPiiN 


12 


® 


75 


75 


4 


HAVE A LITTLE MERCY 

1 IPM T LEWIS PI HARRIS 1 LEWtSl 


♦ 4.0 

(O (D) SAWYJFCRSPECTTVE 587S80/A&M 


64 


65 


57 


47 


9 


WHATEVER • 

BAHrfALI ; ■ -1 : ! RANCO.K ANDtSI 


♦ EN VOGUE 

(CI 10) IT) 01) CASTWEST 64 , 74, t EG 


16 


® 


66 


68 


3 


AROUND THE WORLD ♦ DAFT PUNK 
T BANIi^LIf P DE PCWEF4 CHRiSTO CT,BAN(iAlTIH.G K M0MEM4>IRIST0) IC) IDKTl SOMA 3860a(VIRGi»l 


66 


67 


60 


54 


15 


ALONE 

R.'l't ll/AN.e GIBB M GIBB R GIBB IB GIBB.R (3 BB M GIB8; 


♦ BEE GEES 

ICI IDl iV- lYiPOL'POR PPIP'PPPA&M 


28 


61 


63 


59 


7 


FIX ♦ BUCKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD 4 SLASH 

alplp iT^ ; -ppp pp. p' p .p- ; '. - ppp; . -.1 . P P PP: t^ocintersccpe 


S8 


(D 


69 


70 


6 


DOWN FOR YOURS ♦ NASTY80Y KLICK FEATURING ROGER TRCUTMAN 

WC 1" PPPPNA5.MAP.\,P5A..'P P : ''.P" ■■ P ■ "'P -p--- ^ ■;- .- 


69 


QD 


77 




2 


NEED YOUR LOVE ♦ BIG BUB FEATURING QUEEN LATIFf-- & HEAVY D 

P pup . PA-PFCflD'.-FllRSPfl. PP p. P-' : 1, .PP— . P - ..P- 'IZiP.-. 


70 


QD 


72 


72 


3 


DON'T SAY 

IP-. •. 1 ROBINSON MNELSCft D SPENCERI 


♦ JON B. 

IC) ID) TAB YUM 78614 550 MUSK: 


71 


72 


65 


58 


14 


YOU BRING ME UP 

G.PAiLLPRGEAb,V.M£RRITT(K.HAILfY,J HAlLEYi 


♦ K-CI&JOJO 

iC-IDjilllX) MCA 55346 


26 


73 


67 


55 


12 


CAN7LETG0 

JO« X)HN „ ROBDtSONT ESIES A MARTIN 1 MATIAS) 


♦ UURNEA 

lci-:DIITiyAByUM785^5.EPIC 


55 


Q4) 


79 


36 


3 


PIECE OF MY HEART * SHAGGY (FEATURING MARSHA) 

P- L PIf.GSPON SPiZZCNIA IJ RAGOVOY B6ERNSI (C) (DMT) VIRGIN 38601 


74 


QD 


NEW^ 


1 


JACK-ASS ♦ BECK 

EiHANP;ENTHEOUSTB«0TH(i?S 1 ■ P i P P' IP'- SPN.l KING.B, DYLAN] 1) i OGC P'PiPS' CFPPEN 


75 


QD 


NEW^ 


1 


rrS ALRIGHT (FROM "NOTHING TO LOSE! 

D.MCCLARY V ALLE'i (F j.pp; P . .p.- ' !.' -.lL'. k UCCOflO) 


♦ QUEEN LATIFAH 

(C) (OUT) TOMMY BOY 7402 


76 


77 


71 


67 


14 


RHYTHM OF LOVE 

PIP P 1 PP.\Y IP SIRAf,D 1 LAS«Y S ben: 


♦ DJ COMPANY 

C: PI " I'PCFWVE 78578 


53 


76 


82 


74 


6 


NEVER, NEVER GONNA GIVE YOU UP 

I.DEVANEV.P.MOKFUN I6.WHITE) 


♦ LISA STANSFIELD 
ICI IDl ARISTA 13346 


74 


QD 


NEW^ 


1 


TUBTHUMPIN6 

C»IUMBAWAt(*eA (CHUMBAWAMBAI 


* CHUMBAWAMBA 
ID) REPUBLIC 56146'AJNn(£RSAl 


79 


N 


76 


66 


9 


WHEN YOU TALK ABOUT LOVE ♦ PATTI LABELLE 

J.'p-pE'A'IG ■ T .p . ; WRIGHT,4NESeY,A.GR£EN,M,H0DGES) p- L 1 T MCA ppyp .' 


56 


11 


70 


71 


4 


SUPERNATURAL 

P- '.L- iP p FAR(WILDORCWiD.CSTLIRKEN.E,ROGERSi 


♦ WILD ORCHID 

p Ill < RCA 64918 


70 


12 


83 


78 


3 


HAPPY WITH YOU 

RpiPWRTNLP ■ P .PCSC^DVE.K CLAPKl 


SAMANTHA COLE 

ICI IP' .iNIVPRPAL ^PIP: 


78 


(3 


73 


63 


9 


FOUR LEAF CLOVER 

MVPP-PPIP : 


♦ ABRA MOORE 
(0(0; (VI ARISTA AUSTIN Ipp-pp .ppiista 


63 


M 


78 


64 


20 


CAN U FEEL IT 

, ■ '■ P A ROWAN, SSMNNER 


♦ 3RD PARTY 

iCiiDi lTI |i(iOV8 582084iAAU 


43 


15 


74 


61 


14 


BUTTERFLY KISSES* 

p M . TB^CA'N ■ p PPL SLE R THOMAS) 


♦ RAYBON BROS. 

ICI ,Di (V: F/CA NASHVILLE 72016 


22 


QD 


NEW^ 


1 


LEGEND OF A COWGIRL 

W FAANGl'll ■ ■ LP'.(P'A',..,INl.D.LEITCH) 


♦ IMANI COPPOLA 
(CI (0) (TJ (X) COL(JMBIA 78651 


86 


67 


81 


65 


13 


SMOKIN' ME OUT « WARREN G FEATURING RONALD ISLEY 

WARREN G '■■ .-.III P. R P.EI 1 IS.EY E ISLEY.ISLEY.OISIEYCJASPER) 10 (Dl (TI G-fg^)LDEF MM 571024iVEPCUPV 


35 


CD 


88 




2 


WE CAN GET DOWN 

S.BROWN ■.! PA'.lL A CANTRELL.D RC«R| 


♦ MYRON 

(OIDICTI ISLAND 572064 


88 


89 


86 


79 


7 


CAN WE (FROM "BOOTY CALL'l 

TIMBAmND PI P(l PnT MPiPLPV 


♦ SWV 

TI JIVE 42445* 


75 


SO 


84 


76 


18 


IT'S NO GOOD 

T 51MENQN P' ... '1 


♦ DEPECHE MODE 

ICI :Pii il PI ' MUTE ; ■ ■ II ■■' I'P'PL 


38 


(E) 


NEW^ 


1 


MEN OF STEEL (FSOM "STEEIT ♦ SHAQUIUi ffNEAL ICE CUBE, B REAL. PETER Qml i KRS.ONE 

fwilcwi ■ ■ ;...p.:,.f;p.ip.A:'PPf.ii-ipp;p-piiV- : --^p:p.-p::; 


91 


CD 


NEW^ 


1 


I'M NOT A FOOL 

P STiPP.P e lAMPP P PJOPIS B.IAMES 


♦ IMMATURE 

■P - IP VILA pipiP(,7 


92 


93 


85 


87 


7 


CAN'T GET YOU OUT OF MY MIND 

A.MARAWO P 'IP - P P P - 


LIL SUZY 

P:aii.«METR0TO4jrAHP)P'.^P 


79 


94 


91 


95 


6 


DRINK, SWEAR, STEAL & LIE 

REPRRAL p P' -FTPhP.pr, PCARPENTER) 


♦ MICHAEL PETERSON 

(C)i Dim REPRISE 17379 


86 


95 


93 


94 


5 


RELAX i. PARTY 

IVD«Y IS GREYI 


♦ IVORY 

(C)ID)(TIL0UD6486aRCA 


88 


96 


90 




2 


IN A DREAM 

J l .lcci.Fi DROWN ;H TAYLOR WEBER) 


ROCKELL 

(0 (T) (X) PPBEINP 72012 


90 


97 


92 


83 


19 


THINKING OF YOU 

TONY TONI TONE (R SAACIQ.D WIGGtNS T.C.RILEYI 


♦ TONY TONI TONE 
10 10) (M) (T) (V) (X) MERCURY 574382 


22 


96 


97 


92 


11 


WHArS STOPPING YOU 

G LEVERT IGtPPTR-; 


♦ THE OJAYS 

CI (0) iTI GLOBAt SO<JL 342P3mCANO 


73 


99 


95 


99 


4 


FREE 

L,SRRir.GSTEEF>,. C'AFCNE-IU NATE.L SPRINGSTEEN.) ClAFONEi 


♦ ULTRA NATE 

10 (T) DO STHICTLV RHYTHM 12512 


92 


100 


87 


81 


20 


DON"r WANNA BE A PLAYER (FROM "BOOTY CALL! • ♦JOE 

R |PH'..(,S IJ IHDMAS.J S^PNNLRJI JtRKINSp TLJLDA W WILLlAFASI ICI (01 JIVE 47AM 


21 



O Records wrtti the greatest airplay and sales gatfis ttiis week- Greatest &aiiwr/Sates and Greatest Gainer/Alrplay are awarded, respectrvety. for the largest sales and airplay maeases among singles below the top ?0. ^Videoclip availability. •Recording Industry Assn. Of America (RIAA) certiticatun for sales of ^,000 
units. A RIAA ceruticBCicn for sales ol 1 millHyi units. w>th odditionBi miillm inclKated by a numcfdl loilowlngirie symtiU. Cataloe number is tor cassene iMffE. 'Aslensk mdicates catalog number is 'or cassette Tiaxi-sir'giG: ri>gula' cassetle s<rgie jnava'iabic (CI Casserte single avaiia!»irty. !DI CD single availabiiTy. (M) Cassette 
ma»-single availability, rt) Vinyl maxj-single tvailability. IV) Vinyl single availability. (X) CD maxi-single availability, c 1997. Billboard/BPI Communcahons and SounctScan, Inc. 
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SPOTLIGHT. 




by Theda Sandiford-Waller 

Like BKKS to HONEY: Mariah Carey's "Honey" becomes her third sin- 
gle to debut at No. 1 on the Hot 100 and only the sixth to do so in the histo- 
ry of the chart. The other singles that have debuted at No.l are Michael 
Jackson's 'Tou Are Not Alone" (Epic), Carey's "Fantasy" (Columbia), Whit- 
ney Houston's "Exhale (Shoop Shoop)" (Arista), Mariah Carey & Boyz II 
Men's "One Sweet Day" (Columbia), and Fufi" Daddy & Faith Evans* "I'll 
He Missinp You" (Bad Boy/Arista). 

"Honey" has 4;i million audience impressions derived from airplay at 158 
monitored stations. Among the stations contributing the most listeners are 
WQHT New York, where 28 detections account for 3.1 million listeners; 
WHTZ New York, with 35 detections reaching 2.2 million listeners; and 
KBXX Houston and WBBM Chicago, each fetching 1 .9 million listeners, with 
50 and 39 plays, respectively. In addition, "Honey" scanned 137,000 units to 
top the Hot 100 Singles Sales list. Considering that airplay in the New York 
area alone reached more than 4 million people, you should not be surprised 
to learn that neai'Iy 17% of all the singles sold were in NYC. The second top- 
selling market was Los Angeles, which accounted for only 5.5% of all scans. 

Rimes rules: At No. 4 on the Hot 100. LeAnn Rimes' "How Do I Live" 
(Curb) has tied the f>eak jwsition attaintnl by the highest- ranking single by a 
country artist on that chart, a record set by Billy Ray Cyrus' "Achy Breaky 
Heart" (Mercur>'). With airplay at top 40 stations totaling 30 million audi- 
ence imi)ressions and growing, it is hkely Rimes will set a new record, but 
don't start placing bets yet on a rise to No. 1. because Mariah Carey's 
"Honey" has Rimes beat by about (5,000 chart points. 

That's not all. Rimes' new single, a reprise of Debby Boone's "You Light 
Up My Life" (Curb), scanned 16,000 pieces, entered at No. 35 on the Hot 100 
Singles Sales list, and debuted at No. 55 on the Hot 100. 

N EW JANET; Apparently Janet Jackson is not suffering from the career 
doldrums that have afflicted her brother Michael, because her latest, "Got 
'Til It's Gone," which features Q-Tip and Joni Mitchell, rings up 18 million 
listener impressions and blasts onto the Hot 100 Airplay Hst at No. 38 in its 
first week at radio. AirjMay leaders include KQKS Denver (59 spins), KUBE 
Seattle (56 spins), and KIIS Los Angeles ViH spins). DdWI look for "Got Til 
It's Gone" to bow on the Hot 100 any time soon, because Virgin doesn't plan 
to release the single commercially, which disqualifies it for that chart. 

Second life: This issue. Jewel's *Tou Were Meant For Me" is ui>dat- 
ed to "Foolish Games*'/"You Were Meant For Me" (Atlantic) on the charts to 
reflect its double-A-sided status. Thanks to the keen eyes of a couple of chart 
watchers in cyberspace, I was reminded that the single, which was released 
nearly a year ago, contained both songs. Based on the double-A-side policy 
revision in March of this year, Billlx>ard will not list a second song unless it 
gets enough airplay to reach at least No. 75 on the Hot 100 Airplay chart. If 
in any week the second song's airplay points overtake those of the first A- 
side, that song's airplay points will be factored into the single's new chart 
ranking, replacing the original song's airplay points. The ranking will then lie 
determined by the single's sales points and the dominant song's airplay points. 

Theda Saiuiifard-Walier can be reached viaK-mailai iheda(fvbillboard,com. 
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THE WAV THAT YOU TALK 

liCGLEtDGLit-' ;-cMU.C M 'iKt- UALM:!'. 


2 


4 


1 


CRAZY 

MflftK MOfiRfSL:)N lATlANIICl 


3 


Z 


2 


REMINDING ME (OF SEF) 

COUMOS FEAT CMANTAT SAVKE IHtLATlVtT*! 


4 




1 


KISS AND TELL 

eWTWNSlONE (MJipWOfiK) 


S 


3 


9 


TALKIN' BOLTT BANK 

IHEAKPWi ■tM-HfiWEtlCCESmtlj'ttDVtt, 


6 


; 


2 


1 GOT DAT FEELIN' 

OJ KOOl If-l R AUEH CAH.WARNEft flWlS l 


7 


9 


5 


PUSHIN' INSIDE YOU 

SONS OE FUNK INO LlMIT.'PRIOHITn 


1 


1! 


2 


PLEASE 

THE KINLETS IEP1CI 


9 


8 


3 


LOVE IS JH^ RIGHT PLACE 

BRYAN WHITE (ASVIUMEEG) 


10 


11 


5 


IF 1 HAD YOU 

ERANKIE ICtlUCKLlFEjtPIC) 


11 


13 


4 


SHOW ME 

BILLY PORTER <E)V(VA&M} 


12 


19 


2 


IF IT AINT LOVE 

^FvSTC*<E (QWESTyWARNER BROS 1 


13 


14 


b 


GO AWAY 

LOWHIE MORGAN (BNA'RCAl 
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14 


15 


5 


GIVE IT TO ME 

r£[10T PENDERGRASS ISUfltFIHE.'WIND-UP) 


IS 


e 


5 


FOREVER ALL OVER AGAIN 

NIGHT RANGER 1 1 FGACT,COl UMBIAI 


IC 


16 


3 


WE WERE IN LOVE 

lOBT AEIIH '.MERCURY) 


17 




I 


LOVE SENSATION 

911 ^SAF^A^'VIRGIN) 


11 




1 


DEE IMPfJIWA MMCH IDMIH VUXS-S TECMG 

AJHN WILLIAMS (RCA VTCIOR) 


19 


17 


3 


HEYAZ 

A7 TEAT SWW INOO TF?TBEjTMLVIRGIN) 


20 




9 


DANCE HALL DAYS 

WAf« CHUNG (GEFFEN) 


21 




IS 


ALIVE 

PttHL JAM (EPIO 


22 




1 


LIKWIDATION 

TIIA ALKAilOLIKS aOUD.T«:A) 


23 


18 


ID 


THs not mn lAfl FonnDKii MIS a TKE mu 

SAWYER BRCWN (CURB) 


24 


10 


7 


SHE'S GOT IT ALL 

KENNY CHESF4EY IBNA/RCA) 


2S 


22 


le 


EVEN FLOW 

PEARL JAM lEPYC) 



censed MPS files; the Recording In- 
dustry,' A.ssn. of America (KIAA) has 
already filed suit against several sites 
that allegedly violated copjTight law 
by offering unlicensed MPS files for 
dowTiload to Web surfers (Billboard, 
June 21). 

Capitol hopes to counter the Inter- 
net music piracy underground by 
embracing early a legitimate alterna- 
tive, says Bechtel. The label is promot- 
ing the Internet single through its 
expansive Duran Duran fan mail and 
E-mail hst. 

"Getting word out to the Duran 
Duran fans will l>o the easy iwrt," says 
Bechtel. "Reaching new fans will be the 
trickj' part. We liojx' that the new tech- 
nolog>' will lui-e .^ome Internet usei-s to 
rediscover the hand and iU music." 

Duran Duran's Nick Rhodes says 
that the Internet is a way to keep in 
touch with current fans, as well as 
reach new ones. "I have always regard- 
ed Duran Duran as a multimedia 
band." says Rhodes. "When exciting 
new technologj- U'comes available, we 
try to be at the forefmnt. It was only a 



matter of time before music was sold 
through the Internet, and Liquid Audio 
has pro\ided the sound quaUty to make 
it possible . . . 0\'er the coming years, 
I'm sure that the Internet will find its 
way into most |>eople's living rooms. 
The technology is developing at such a 
remarkable rate [that] I can only imag- 
ine the incredible |H)ssibilities which 
will actually become reality. It is truly 
an inspiring medium for aitists, and I 
am certain that our future work will 
increasingly involve the Internet." 

Capitol believes that selling the 
Duran Duran single online may help 
stimulate sales at retail, says Bechtel. 
"Most people who find out atwut music 
on the Internet do go down to their 
local retailer to make a pun'hase," says 
Bechtel. "This will help to generate 
more sales at retail." 

Liquid Audio VP of marketing (U.S.) 
Scott Burnett adtls, 'The Dunm Duran 
promotion is a great opportunity for 
the music industry to see how dowTi- 
loadable singles for sale can help their 
business. This is about creating addi- 
tional revenue — not about taking away 



established revenue streams." 

(.'apitol is teaming with several 
online retailers to cross-promote the 
album and the Internet single. Pailic- 
ipating retailers, which include Tower 
Records' (a Tower site, CDnow. and 
the Ultimate Band List, will offer 
advance-ijurchase opportunities for the 
full-length Duran Duran relea.se. 

'Tower has always been an innova- 
tor, and we are open to looking at new 
ways of doing business," says Mike 
Farrace, Tower Records VP of pub- 
lishing and electrenic marketing. "Sin- 
gles have always driven interest in full- 
length albums, but the marketing of 
singles is a money-losing proposition. 
In that (X'rs|XKrti\'e, the downloiiding of 
a single is not such a dark thing for 
retail. I would be more afraid if it were 
an entire album. This is an exciting 
development anfl retail shouldn't stand 
by and watch this opjwrtunity zip by." 

Capitol does not have any cuiTent 
plans to sell complete allxims for digi- 
tal dowTiload \ia the Internet, accord- 
ing to Bechtel. 

(Continued on page 110) 



Bubbling Undvr lists the top 2b mi^kiS utxter No. 100 
which have not yet charted. 



If you're not 
buying your 

compact discs 

directly from 

EUROPADISK... 

...we'd like to 

congratulate 

you on having 

money to burn. 




Most compact disk "manufacturers" are 
actually middlemen. You place your order 
with them, they place your order with us, 
and then charge you a hefty premium. 

For twenty years, Europadisk has been 
providing its clients state-of-the-art 
technology, personal service, and the 
most competitive prices in the business. 
From mastering to replicating, to graphics 
and fulfillment, Europadisk does it all! 



OUR SERVICES INCLU13E: 

• CD-AUDIO REPLICATION 

• CD-ROM REPLICATION 

Quick tumBround available 

• r & 12- VINYL RECORD PRESSING 

• CASSETTE DUPLICATION 

• CD CLASS MASTERING 

• DIGITAL MASTERING STUDIOS 

• CUSTOM GRAPHICS & PRINTING 

• FULFILLMENT 



TSVarick Street, New York, NY 10013. « (2121 226-4401 (800) 45S-8S55 fax 12121 968-0456 
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IHIS 
WEEK 


w) ill 


2 WKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

LABEL & NUMBEIVDISTRtBltTING LABa (SUGGESTED LIST PHCE Ofl EQUIVALENT FOB CASSETTEXiD) 


PEAK 

POSITION 


1 


2 


1 


6 


* * ★ No. 1 * * * 

PI IPF HAnnv t TUF FAMIi V A' nan oni i^iio' idkil nn un i t mi i w un i N^^ WHV Hi IT 


1 


CD 


NEW>' 


I 


* ★ * nOT OHOT UEBUTk * it 

OASIS EP1C6B530ll0,9aEQ'16.981 BE HERE NOW 


2 


3 


1 




2 


FLEETWOOD MAC REPRISE 46702WARNER BROS, (10.9a']7.98l THE DANCE 


1 


CD 


NEW^ 


1 


TRISHA YEARWOOD (SONGBOOKl A COLLECTION OF HITS 
MU NASHVILLE 70011 (10.9an6.9e] 


4 




3 


4 


30 


SPICE GIRLS A' VIRGIN 42174* [10.9B/)6 98} SPICE 




6 


4 


2 


9 


SOUNDTRACKA'COLUMBiA68169'(10.98ECl'1798i MEN IN BLACK — THE ALBUM 


1 


7 


5 


6 


26 


u AT^UD^v A 4 ILIA ■■11 tmir- ni-fiMi/^ jin ndnc n□^ im vAi IDC CI c r\o cmtcnhic 1 \uc vni 1 


5 


1 


8 


7 


81 


JEWEL ATIANTIC S27(X)'ltG (10 98,15,98) IB PIECES OF YOU 


4 


9 


6 


5 


17 


HANSONA'MERCURr53461S(10.WEQ^16.9Bl MIDDLE OF NOWHERE 


2 


10 


7 


3 


5 


BONE THUGS-N-HARMONV ruthless 6340-jRELATMrr <19 9*23 9e> THE ART OF WAR 


1 


11 


10 


8 


7 


SARAH MCLACHLAN A nettwerk ]897Q'ARI5TAU0 96/16 96) SURFACING 


2 


12 


11 


10 


9 


PRODIGY XL MUTE/MAVERtCK 4660&VVARNER BROS 110 9&'16 98) THE FAT OF THE LAND 


1 


13 


12 


12 


10 


SLKsAR RAY • LAWATLANTIC 63006/AG (10.98'15.961 FLOORED 


12 


14 


9 




2 


BILLY JOEL COLUMBIA 67347 (10.96 E(V17.98) GREATEST HITS VOLUME III 


9 


IS 


14 


16 


57 


SUBLIME A' GASOLINE ALLEY 1 1413/MCA I10 96V1698I SUBLIME 


13 


16 


17 


15 


14 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A qoD'S PROPERTY 
B BITt 9CC9i1NTERSC0Pt (10 9a'16.98) 


3 


11 


21 


21 


51 


FIONA APPLE A CLEAN SLATOWORK 6743%TPIC 110.98 Ettl6,98) B TIDAL 




18 


IS 


29 


3 


DALKolKtLl BOra JIVE 41589 (10.9&16.98I DALKalKtLI HUYb 


15 


10 
19 


13 


9 




SOUNDTRACK OEF JAM 537973'(MERCLIHY (11.98 £(^17.98) DEF JAM'S HOW TO BE A PLAYER 


•J 


20 


23 


25 


19 


MARY J. 6LIGE A MCA I]606*fl0 9a'l6.98) SHARE MY WORLD 


1 


21 


19 


17 


61 


THE WALLFLOWERS A' iNTERS(X)Pt 90065 (10 98^16.981 ■ BRINGING DOWN THE HORSE 


4 


22 


22 


18 


13 


TIM MCGRAW CURS 7788fi (10.98/16.96) EVERYWHERE 


2 


CD 


NEW^ 


1 


VARIOUS ARTISTS sicx wtiy it 45009/jive (19.9^4.9B) southwest RIDERS 


23 


24 


20 


24 


60 


LEANN RIMES A' CURS 77821 C10.9«/15.98) BLUE 


3 


29 


18 


13 


5 


SOUNDTRACK immortal 66494/EPtC(l0.9e EQri7.9Si SPAWN — THE ALBUM 


7 


26 


28 


28 


5 


JOE • jive 41603* (11.9&16.9a) ALL THAT 1 AM 


13 


27 


25 


22 


24 


THE NOTORIOUS B.I.G. A" BAD BOY 7301 I*;ARiSTA(l9,9a'24 981 LIFE AFTER DEATH 


1 


28 


29 


23 


18 


VARIOUS ARTISTS A virgin 43166 110.9&16 98) PURE MOODS 


10 


2S 


16 


11 


4 


311 CAPRICORN U618r/MERCURr 18.98 EO'L7.98) TRANSISTOR 


4 


30 


31 


32 


10 


WYCIEF JEAN FEAT. REFUGEE ALLSTARS • ^f.^^ PflESENIS THE CARNIVAL FEAT. RffUGEE WiSTAftS 


16 


31 


27 


19 


7 


MISSY "MISDEMEANOR" EUIOH EASTWEST62062'/EEG II0,9fti6.98) SUPA OUPA FLY 


3 


32 


24 


26 


3 


SWV RCA67%2%* (109&1696) RELEASE SOME TENSION 


24 


33 


26 


20 


11 




14 


34 


33 


31 


25 


THE MIGHTY MIGHTY BOSSTONES • BiGRIG S3447^WERCURr no 98 EQ/U Oe) LET'S FACE IT 


27 


39 


30 


27 


19 


GEORGE STRAIT A MCA NASHVILLE 11584 110.9a'16.98) CARRYING YOUR LOVE WITH ME 


1 


36 


34 


30 


13 


WU-TANG CLAN A' LOUO 66905*>fK:A (19.98^4.98^ WU-TANG FOREVER 


1 


GD 


50 




2 


* * * vJ n CA 1 CO 1 Ui AiriCn * If w 

SOUNDTRACK ARISTA l897Sil0,9&'16.98; MONEY TALKS -- IHt ALBUM 


37 


CD 


NEW^ 


1 


COLLIN RAYE y^E BEST OF COLLIN RAYE — DIRECT HITS 

[PIC 67893 [10,98 ECl'16.98) 


33 


39 


38 


39 


21 


THIRD EYE BLIND • elekt(U62012/EEG<10 96^16.98) B THIRD EYE BLIND 


38 


40 


32 


14 


3 


LUIS MIGUEL WEALATINA 19798(9 9fl/15 98) ROMANCES 


14 


41 


35 


34 


22 


TONIC V POLYDCA S3 1 042/UM 1 10.96/1 b.98l LEMON PARADE 


28 


42 


36 


37 


70 


DAVE MATTHEWS BAND A' roa 669Di (iq 9a't6 981 CRASH 


2 


dD 


NEW^ 


1 


COOLIO TOMMY BOY 1180* (11 9A'16 98) MY SOUL 


43 


44 


37 


33 


17 


MEREDITH BROOKS A Capitol 36919 1109fn5 98i BLURRING THE EDGES 


22 


45 


39 


35 


19 


BOB CARLISLE A' BUTTERFLY KISSES (SHADES OF GRACE) 
DIADEM 41613;jn/E 110 9&16 981 B 


I 


CD 


53 


74 


7 


SMASH MOUTH interscope 90142 (8 9ai2 931 ■ FUSH YU MANG 


46 


47 


40 


38 


9 


BLUES TRAVELER asm wojm 110 98;'!69Sl STRAIGHT ON TILL MORNING 


11 


4t 


42 


40 


16 


OMC • H-JH! 53343&WERCURY (10,98 EQ(16 981 ■ HOW BIZARRE 


40 


49 


45 


51 


47 


GINUWINE A >X MUSIC 8768»Fic 110.98 £016.981 ■ GINUWINE... THE BACHELOR 


26 


CD 


NEW^ 


1 


THIRD DAY REUNIOWSILVERTONE lOOO&JWE (10.98(16 981 CONSPIRACY NO. 6 


50 


dD 


52 1 57 


15 


SISTER HAZEL uwvERSAi 53030(10.9&T5 96.'llB SOMEWHERE MORE FAMILIAR 


47 



THIS 
WEEK 


UST 
WEEK 


h 


WKS. ON 


ARTIST TITLE 

lABEt I NUMBEttDISTRIBLlIING LABtL ISLJGGESIEO LIST PRia OR EQUIVALENT FOR CASSETTEAa)! 


PEAK 
POSITION 


92 


43 


44 


77 


CELINE DION A' 550 music 67!i41.'EPIC 110.98 E(Vt 7.981 


FALLING INTO YOU 


J 




NEW^ 


J 


VANESSA WILLIAMS MERCURY 536060 (10.98 Eiyi6. 981 


NEXT 


53 


54 


48 


47 


29 


ERYKAH BADU A* KEOAR S3027'AJNIVERSAL (10 9&15.9e) 


BADUIZM 


2 


95 


41 


36 




MR. SERV-ON NO LIMIT 50717-.PRIORinil09&']6 98llH 


LIFt INSURANCE 


23 


96 


44 


49 


28 


LIVE A RADIOACTIVE l]590'jWCA(10-9&l6.98) 


SECRET SAMADHI 


1 




NEW^ 


J 


THA ALKAHOLIKS LO(J067436*.'RCA(10-9a'16.981 


LIKWIOATION 




98 


46 


41 


42 


SOUNDTRACK A' WARNER SUNStTlATlANTIC 82961,'*G (1 1.9»17 981 SPACE JAM 


2 


99 


49 


54 


29 


Co" ™"'Sl5.981 UNCHAINED MELODY/THE EARLY YEARS 


1 


80 


56 


53 


20 


ROME • GRAND rjRy67441/RCA {]0 98'15 991 


ROME 


30 


dD 


62 


71 


15 


FOO FIGHTERS • ROSWELL 55832'(WP1T0i. (10.98 !6 9SI THE COLOUR AND THE SHAPE 


10 


62 






12 


NEAL MCCOY ATLANTIC 8301 1/AG (10.9*16,98) 


GREATEST HITS 


58 


63 




42 


38 


THE VERVE PIPEA RCA66&09(10.9a'15.9&)B 


VILLAINS 


24 


dD 






39 


DRU HILLA ISLAND S24306ll0.9ai'16.98lB 


DRU HILL 


23 


69 


54 


52 


20 


SAVAGE GARDEN • COLUMBIA 67954 (10 98 £0116.98) 


SAVAGE GARDEN 


25 


66 


55 


56 




AEROSMITH A COLUMBIA &7M7 (10.98 CQ>16.9S) 


NINE LIVES 




67 


68 


69 




SQUIRREL NUT ZIPPERS • mammoth 0137* (10.98/15.961 


■ HOT 


27 


68 


65 


60 


15 


SOUNDTRACK NO limit 50&43'/PRI0RITY (10-98/16.98) 


I'M BOUT IT 


4 


69 


72 


67 




RADIOHEAD CAPfTOL 5S229 (10.98/15.981 


OK COMPUTER 




70 


57 


68 


16 


REEL BIG FISH MOJO 530tMJNIVtRSAL (7.98/11 98) B 


TURN THE RADIO OFF 


57 


IL 


6E 


59 


10 


MIA X NO LIMIT 50705VPHI0Rm (10,98/16-98) 


UNLAOY LIKE 


21 


72 


58 


62 


15 


JAMES TAYLOR • COLUMBIA 67912 (10 98 EQ'17.9S) 


HOURGLASS 


9 




69 


70 


15 


JOHN FOGERTY WARNER BROS. 4S426 (10 98^16.98) 


BLUE MOON SWAMP 


37 


74 


51 


43 


12 


SOUNDTRACK WARNER SUHSCT 4662QWARNER BROS. (M.9a/17 98) BATMAN & ROBIN 


5 




78 


79 


33 


JAMIROQUAI • woRK67903tPlC(10 98E(yi6.98) TRAVELING WITHOUT MOVING 


43 


76 


70 


65 


51 


DEANA CARTER A' niD 1 

WPllOL NASHVILLE i/'jM llG.9ai'l !).9!i) BB 


SHAVE MY LEGS FOR THIS? 


10 


77 


59 


45 


5 


PANTERA EASrwtST 6206S-/EEG 110.98/16.96) 


OFFICIAL LIVE: 101 PROOF 


15 


78 


63 


55 


5 


CLINT BLACK RCA 67515 (10,98/16.98) NOTHIN* BUT THE TAILLIGHTS 


43 


79 


64 


48 


4 


KILLARMY wu-Tang 50633-/PRiOflm [10,9»16.98) SILENT WEAPONS FOR QUIET WARS 


34 




80 


81 


30 


PAULA COLE • IMAGO 46424'WARNER BROS 110 9a'l5,98)fl 


THIS FIRE 


33 


61 


73 


72 


87 


NO DOUBT A" TRAUMA 9?580MNTER5CQPE 110 98.16.98) B 


TRAGIC KINGDOM 


1 


82 


71 


64 


49 


SHERYL CROW A' A&M S40687 (lo ga^i 7 98} 


SHERYL CROW 


6 


CD 


96 


100 


63 


BECKA (XH:2da23'/GEFFEN(109e/16.96) 


ODELAY 


16 


84 


60 


50 


9 


SOUNDTRACK • tommy boy Il69in.9a'i6 98i 


NOTHING TO LOSE 


12 


89 


67 


46 


4 


VARIOUS ARTISTS suave house l585.'RELATIVlTY(10,9a'15,9; 


Bl SUAVE HOUSE 


26 


d6) 


NEW^ 


1 


MARTINA MCBRIDE RCA 67516110 9816.981 


EVOLUTION 


86 


CID 


94 


95 


11 


LOST BOYZ UNIVERSAL 53072* [I0.9a]6 981 


LOVE. PEACE & NAPPINESS 


9 


88 


77 


76 


7 


MAXWELL COLUMBIA 68515(7 98 E(l'13.98l 


MTV UNPLUGGED EP 


53 


89 


88 


92 


10 


PATTI LABELLE MCAll&42(i09a/16 96) 


FLAME 


39 


90 


91 


91 


10 


VARIOUS ARTISTS en SO DEF BASS ALL-STARS VOL II 
S0SO0EF67998'«)LUMBIAIlO.9aEQ'1698) Utr BAib ALL i 1 AKb VUL. II 


71 


91 


87 


88 


48 


TOOL A ZOO 31087*,iVOLCANO I10.9ai6.98l 


AENIMA 


2 


dD 


NEW^ 


1 


THE CRYSTAL METHOD outpost 30003'GEEFEN tl2.98 CO) 


VEGAS 


92 


93 


75 


63 


5 


STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

EPIC 68163 110.9B £^16.98) 


LIVE AT CARNEGIE HALL 


40 


5^ 


76 


77 


28 


VARIOUS ARTISTS • cold front 6242^-TEL (12.96/17.98) 


CLUB MIX '97 


36 


95 


84 


90 


28 


TRU A NO LIMIT 50660*/PRWRITV (12 9»i8 98) 


TRU 2 DA GAME 


g 


CD 


NEW^ 


1 


rZ°"9^77T9fl698, "^^'""^ ''""^ '^^^ 


96 


CD 


104 


104 


11 


K-CI i JOJO MCA I1613-I10.9»16.981 


LOVE ALWAYS 


24 


98 


85 


78 


11 


MEGADETH Capitol 38362 (10 9&16.96) 


CRYPTIC WRITINGS 


10 


99 


81 


75 


51 


BLACKSTREET A' INTERSCOPt 90071* (10.98(16981 


ANOTHER LEVEL 


3 


CM) 


99 


94 


3 


SOUNDTRACK iiiterscope 90131 no 9a'l 6.981 


HOODLUM 


94 


101 


93 


83 


63 


TONI BRAXTON A- lAFACE 2602aARISTA 110.98(16 98) 


SECRETS 


2 


® 


NEW^ 


1 


CRU V'CLATOftDEF JAM 537607*,MERCURY (1098 E(116 98) Bl 


DA DIRTY 30 


102 


103 


89 


80 


31 


JONNY LANG • aam 540640 ilo.g&T6 98iBi 


LIE TO ME 


44 


104 


95 


86 


5 


LISA STANSFIELD arista 18738(l0.9&16.9a) 


USA STANSFIELD 


55 


109 


83 


73 


11 


EN VOGUEA EASTWEST62057)E£GI10.9&1698) 


EV3 


8 


106 


86 


89 


8 


LILA MCCANN asylum 62042/EEG (10.98/16.98)81 


ULA 


86 



CD Albums with th« greatest sales gains this week • Recording Industry Assn Of Amei ica (RiAA! certification for sales of 500.000 album units. A RIAA certllication tor shipment of I million units, with multi platinum titles indicated by a numeral following the symbol. For 
boxed s«ts, and double albums with a running time that exce«d& two hours, the RIAA multiplies shipments t)y ttie number of discs and/o< tapes 'Asterisk indicates LP Is available. Mosl tape prices, and CD prices for 8MG and WEA labels, are suggested lists. Tape prices 

~arked EQ, and all ottier CO prices, are equivalent prices, which are projected from wholesale prices Create-" ■ - • - « ■ ■ - ..^ _^ . . __ . ..... 

■ indicates past or present Heatseeker title. C 1997, Billboard/BPI (jommunicattons. and SoundScan. Inc. 
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LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

LABCl k NUUBf IVDISTRIBUTING LABEL ISUGGrSTED LIST PRICE OR EQUfVAlENT fOR CASSETTE-CD) 


PEAK 

position 


107 


98 


119 


3 


LORRIE MORGAN BN«67«99.RC«ll09a i6 98i SHAKIN' THINGS UP 


98 


108 


109 


103 


69 


MAXWELLA colijubi«»«4- no SBEQiS 98)118 MAXWELL'S URBAN HANG SUITE 


37 


109 


79 


66 


7 


INSANE CLOWN POSSE island 524442 110.9a is.Mi THE GREAT MILENKO 


63 


110 


lOO 




2 


LORDS OF ACID ANTLER subway 6036-.NEVER I9.9S 16 981 OUR LITTLE SECRET 


lOO 


111 


102 


102 


65 


METALLICAA' ELEKTRA 61923*iEEG(10 96'16 981 LOAD 


1 


112 


97 


108 


3 


GIPSY KINGS 'jonesucH'ATlantic 794&6AG 110 9BT6.98) COMPAS 


97 


113 


101 


99 


42 


VARIOUS ARTISTS A arista 18943 lto.9ai7 9Sl ULTIMATE DANCE PARTY 1997 


17 


(04) 


NEW^ 


1 


YANNI PRiv))"E i.'LisiC62l53.'ft'iNDHAAi -^iLL :io 9a'l6 98! DEVOTION: THE BEST OF YANNI 


114 


115 


114 


111 


16 


SNEAKER PIMPS ELEAh UP 425a7ViRGM10.9a'15 s^l GB BECOMING X 


111 


US 


113 


112 


42 


LIL' KIM A DNDEASATLANTIC 92733* Afi UO 9a'15.9a) HARDCORE 


11 


117 


115 


106 


7 


DIAMOND RIO arista \ashvilie 18844 ilo.9ai6 9b; GREATEST HITS 


75 


118 


111 


107 


44 


ALAN JACKSON A arista nashwile iae;3 CO 9ai6 98; EVERYTHING 1 LOVE 


12 


119 


110 


84 


12 


CHANGING FACES* BIG aEATAILANTIC92720-,AGil0.9&16 981 ALL DAY, ALL NIGHT 


21 


120 


106 


% 


44 


SHAWN COLVIN • Columbia 67U9llo.)ia 131698) A FEW SMALL REPAIRS 


39 


121 


103 


93 


13 


PAM TILLIS ARiSTA NASHVILLE 18836 HO 9a i6 981 GREATEST HITS 


47 


(H) 


NEW^ 


1 


°^^*'"'^„.. LIVE IN CONCERT — WELCOME TO THE FREAK SHOW 

Fulltf"-^NT 25184 (10 9a'15.98) 


122 


123 


92 


85 


19 


CHICAGO REPRISE 46554'A'AflNER BROS i0 9a'15 98l THE HEART OF CHICAGO 1967 1997 


55 


124 


118 


126 
113 


6 


TRIO THRONICLES S36205'MERCUR'' UO 98 EQ'lc 961 DA DA OA 


118 


125 


120 


81 


2PACA DEATH ROWTNTERSCOPE 524204M3ULND (19.9424 9S1 ALL EYEZ ON ME 


1 


12E 


1 112 


98 


18 


INDIGO GIRLS • tPiC67B9l 110.98 Ea'16.9«i SHAMING OF THE SUN 


7 


127 


119 


109 


11 


10,000 MANIACS geffen 2S0O9 iio 9ai6 98) LOVE AMONG THE RUINS 


104 


128 


122 


115 


10 


TWISTA CREATORS WAY.ATLANTIC 92?57',AG (10.9&i5 98) D ADRENALINE RUSH 


77 


129 


105 


87 


8 


ANT BANKS priority »698' iio9ai6 9bi BIG THANGS 


20 


130 


107 


97 


5 


BLACKHAWK arista jiashvilie :S63; ( 10 9a 16 98; LOVE & GRAVITY 


79 


131 


126 


123 


25 


SOUNDTRACK •COLJUBIA 67917 (10.98 EQ.16 981 LOVE JONES: THE MUSIC 


16 


132 


121 


116 


21 


ALABAMA RCA67426 110 9a 16 981 DANCIN' ON THE BOULEVARD 


55 


133 


123 


114 


43 


MAKAVELI A' THE DON KILLUMINATI: THE 7 DAY THEORY 

::E4TH R:7iV K039-(INTEflSCOPE !10 9a i6 98) > ^ ^ l.v 


1 


134 


130 


133 


36 


MASTER P • NO LIMIT 53978* RRIt>RITY 110 9316 98) ICE CREAM MAN 


26 


135 


90 




2 


O.C. PAY0AY(FFRR524399MSLANDil0.9ai6.98l JEWELS 


90 


136 


117 


101 


12 


K.D. LANG WARNER BROS 46623 110 9S 16,981 DRAG 


29 


m 


NEW^ 


1 


MASTER P NO LIMIT 5C659'(PRIORITY 110 9ai6 981 GHETTO D 


137 


138 


108 


105 


23 


'^^'^T, K?''^','*? YESTEfiDSY. TODAY. TCWCftfiO* THE GREATEST HITS OF KENNY LO30JNS 

LC^Ul.ia.A 'J :T.^'j 1 , n 9S Ea;7 98) 


39 


SS) 


162 


173 


7 


WW * f ACcbcTTcH * * * 

MICHAEL PETERSON reprise 46618 «»R',-BaBOS (10 9a.l6 98)BBMICHAEL PETERSON 


134 


140 


127 


131 


15 


LEE ANN WOMACK OECCA 1 IsaiNO NAShViLLE ;io mii 'iaUB LEE ANN WOMACK 


106 


141 


125 


13i 


44 


SOUNDTRACK A CAPiIOL 37715 no 9&;59ai ROMEO - JULIET 


2 


142 


139 


137 


30 


THE OFFSPRING A Columbia 67810* ('.0 98 EG16 98i IXNAY ON THE HOMBRE 


9 


143 


131 


125 


46 


COUNTING CROWS A' DGC 24975*,geffen (10 98 17 98) RECOVERING THE SATELLITES 


1 


144 


125 


110 


14 


PAUL MCCARTNEY • MPL 56500*iGAPitol (10 9816 98) FLAMING PIE 


2 


145 


133 


130 


97 


Al AM l&rKV)M A ' ARKTa uaci^iijf lann) on qrio am TFTF nRFATFisT HIT9 TfYI 1 FrTIF^N 


5 


140 


124 


117 


13 


BOSTON EPIC 67622 (10 98 ECl'17,981 GREATEST HITS 


47 


147 


132 


122 


19 


HEAVY D • UPTO)VN 53033*,'UNlVERSALil0 9a36 98l WATERBED HEV 


9 


148 


138 


121 


7 


THE O'JAYS GLOBAL SOl)L31149*(V01CANO(1098159a) LOVE YOU TO TEARS 


75 


149 


ISO 


149 


21 


THE CHEMICAL BROTHERS «STRALlvERKS6in*)CAIl0UNElll 9ai698: DIG YOUR OWN HOLE 


14 


150 


142 


189 


11 


JACI VELASQUEZ MYRRHVYOfTD 67a23(EP1C 110 98 EQ'15.98) D HEAVENLY PLACE 


142 


151 


140 


129 


53 


112A 5'^DB0Y 73009(ARISTflll09a'l5981 1 12 


37 


152 


149 


163 


4 


98 DEGREES MOTCOVN 530796' I6.9a']0.98l ■ 98 DEGREES 


149 


153 


134 


124 


17 


BEE GEES POLVDOR 537302MU II0.9B(16 961 STILL WATERS 


11 
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154 


128 


128 


10 


ROBYN RCA67477I109B16.981H 


ROBYN IS HERE 


106 


155 


152 


150 


53 


AALIYAH A~ BLACKGROUNaATLANTIC 9271&'AG(10 9&'16.98) 


ONE IN A MILLION 


18 


(2D 


NEW^ 


1 


VARIOUS ARTISTS ULTIMATE NEW WAVE PARTY 1998 

ARISTA lH9H5'rj.9(i.l6 98; 


156 


157 


116 


61 


3 


MORRISSEY WE.RCUftY 536036* (10.9416 981 


MALADJUSTED 


61 


158 


145 


148 


15 


SAMMY HAGAR THE TFUCK FACTORY U627(MCA<10.9«'16 98) 


MARCHING TO MARS 


18 


159 


144 


118 


14 


SOUNDTRACK • WALT Disney 60864 ilo,9a'16 981 


HERCULES 


37 


160 


136 


132 


7 


KENNY CHESNEY bna 6749aRCA (lo 9a 16 98) 


1 WILL STAND 


95 


161 


135 


127 


25 


COLLECTIVE SOUL • ATLANticE2«i4,AG(io9ai69a) DISCIPLINED BREAKDOWN 


16 


162 


141 


136 


10 


TOBY KEITH mercury 534836(10 98 E(i'16. 96) 


DREAM WALKIN' 


107 


163 


143 


140 


41 


FOXY BROWN A VIOlATORiOEF JAFal 5336a4*(MEPCllRY 110 98 EQ'K 


98) ILL NA NA 


7 


164 


156 


146 


25 


BLUR 'C' C parli^phONE 42676'VlftGIN 1 10 96.' 16 93 


BLUR 


61 


165 


147 


138 


27 


SOUNDTRACK • JIVE 41604* 11 1 9816.98) 


BOOTY CALL 


24 


166 


157 


160 


48 


KENNY GA'ARISTA 16935 li0 9B'16 981 


THE MOMENT 


2 


167 


148 


142 


46 


KORN • IMMORTAL 67554;EPIC (10 98 Ea'16 981 


LIFE IS PEACHY 


3 


168 


164 


157 


48 


TRACE ADKINS • CAPITOL NASHVILLE 37222 (109ai5 9Bi ■ 


DREAMIN' OUT LOUD 


53 


169 


146 


120 


8 


PRIMUS NI£RSCOPE90;25-(10 9ai6,98) 


BROWN ALBUM 


21 


170 


151 


152 


54 


VARIOUS ARTISTS A tommy boy 1163 110 9ai6 %l 


JOCK JAMS VOL. 2 


10 


171 


158 


181 


71 


RAGE AGAINST THE MACHINE A LWC 57523* ;10 98 £(i l6 98 


EVIL EMPIRE 


1 


OID 


17G 


179 


7 


DAFT PUNK SolAA426t!9" VlFKllNll09a'169a[ffl 


HOMEWORK 


172 


173 


155 


170 


50 


CAKE A CAPR'CCRN 532e67)t/ERCL'RY 1 10 98 Ed lfa dd, 


FASHION NUGGET 


36 


174 


165 


154 


26 


U2A ISLAND 624334*111 98(17 981 


POP 


1 


175 


160 


176 


94 


TRACY CHAPMAN A' ELEKTRa 6185at£G 1 10 9816.981 


NEW BEGINNING 


4 


176 


137 


141 


21 


CLAY WALKER • giant 24674,VIARNER BROS (10 9aT6 98l 


RUMOR HAS IT 


32 


m 


NEW^- 


1 


DIANA KRALL impulse 233'GRP(16 96 coin 


LOVE SCENES 


177 




NEW^ 


1 


CATHERINE WHEEL MERCURY 534864 (10 98 Ea 16.98) BB 


ADAM AND EVE 


178 


179 


166 


166 


31 


KENNY LATTIMORE • collf^bia 67125 do 98 E(l'l6 98) n 


KENNY LATTIMORE 


92 


180 


159 


151 


44 


BABYFACE A ER C 67293* ( 10 96 Ea 16 951 


THE DAY 


6 


181 


171 


199 


5 


SOUNDTRACK HOLLYWOOD 162091 110.9&T6 961 


SWINGERS 


171 


182 


175 




2 


OUR LADY PEACE Colombia 67940110 98 EaT698) HI 


CLUMSY 


175 


(OD 


RE-ENm 


76 


OASIS A' EP>C 67361 (10 98 £016 991 (WHAT'S THE STORY) MORNING GLORY? 


4 


184 


167 


174 


45 


VAN HALEN A WARNER BROS 46332(11 9a'l798) 


BEST OF VOLUME 1 


1 


185 


154 


143 


41 


BUSH A TRAUMA 9C091*.1NTERSC0PE (10.9a'16 98) 


RAZORBLADE SUITCASE 


1 


186 


153 


139 


25 


SCARFACE A rap a.lotnoq TRYBE 42799*.V1RGIN (t0 9a'l6 96; 


THE UNTOUCHABLE 


1 


QMJ 


NEW^ 


1 


DAYS OF THE NEW OjiposT 3(XX)4,geffen (8.9612 981 n 


DAYS OF THE NEW 


187 


188 


186 1 194 


16 


SAWYER BROWN curb 77683 (10 9a]6 981 


SIX DAYS ON THE ROAO 


73 




NEW^ 


J 


BRUCE SPRINGSTEEN |^ CONCERT / MTV PLUGGED 

t;0LL)/liiA6s.'ji):,-ya£a'll98) 


189 


190 


172 


168 


10 


BROWNSTONE MJIWORK 67524,EPIC (10.98 EaT6 981 


STILL CLIMBING 


51 


191 


177 


165 


40 


ROD STEWART WARNER BROS. 46452 111 9a'17.98l IF WE FALL IN LOVE TONIGHT 


19 


192 


179 


171 


47 


MARILYN MANSON A NOTHING SXJ8&1NTERSC0PE 110 98,'16 98) 


ANTICHRIST SUPERSTAR 


3 


193 


191 


183 


11 


BEN HARPER virgin 44176 (10 9a'16 98) 


THE WILL TO LIVE 


89 


(IE) 


198 


193 


33 


DUNCAN SHEIK • Atlantic 82879 AO :ic 96 is 96iB 


DUNCAN SHEIK 


83 


195 


194 




38 


JOHN MICHAEL MONTGOMERY • 

ATLANTIC djgi,' AG ll^yd iG Ml 


WHAT 1 DO THE BEST 


39 


196 


168 


156 


29 


BILL ENGVALL • WARNER Bf^S 46263 110 9ai6.96) B 


HERE'S YOUR SIGN 


50 


197 


174 
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VARIOUS ARTISTS rhino 72620 (10,99(15 981 VH 1 MORE OFTHEBIGSO'S 


174 


198 


163 


144 


7 


DWIGHT YOAKAM reprise 4669CkW*RNER BROS (10 9*16 98) 


UNDER THE COVERS 


92 


dD 


RE'ENTRT 


6 


ALLURE TRAC< MASTERSCRAVE 67848*,iEPIC [10,96 EQ'16 981 IB 


ALLURE 


108 


200 


182 1 180 


9 


DAVE MATTHEWS BAND BAMA RAGS 6754a.1*CA (9.98 CDi 


RECENTLY 


163 



TOP AUiBMSA-Z(USTHI BY ARTISTS) 



BnMTislone 190 
Foxy Bfown 163 
BosH 185 
Cake 173 
BobCarlsle 4b 
Deana Carter 76 
Cattwrine Wheel 178 
Changing Faces 119 
Tracy Qupinan 1 75 
The Chemical Btomei^ 1< 
Kenny Chesney 160 
Chicago 123 
Paula Cole 80 
ColleclfnSoul 161 
Shawn Ccfvin 120 
Cooiio 43 
Counting Crows 1 43 
She*>4Crow 82 
CRU 102 

The Dyoai Method 9? 
Dan PunK 1 72 
Days Ot Trie Hew 187 
dcTaik 122 
DiarrxindRio 117 
Celine Oioo 52 



Missy 'Mtsdemeaiw* Eliion 3 1 

En Vogue 105 

Bill Engvall 196 

Fleetwood Mac 3 

John Fogerty 73 

Foo Fighters 61 

Kenny G 166 

GInuwtne 49 

Gipsy KaigS 112 

God's f^perty From Kirk Franlilin's 

Nu Nation 16 

Sammy Magar 1 58 
Hanson 9 
Ben Harper 193 
Heavy 0 U7 



Alan lKkiu\ 118. 145 
JamiioQuai 75 
Wyclef Jean Featunng Refugee 
Allstars 30 



Billy Joel 14 
K-Ci&JoJo 97 
TDt>y Keith 1&2 
Killarmy 79 
Korn 167 
OiaruKrall 177 

PatbLaBelie 89 
Jonny Lang 103 
k.d lang 136 
Kenny Ullinwe 1 79 
LH'Kim IIB 
Uu« 56 

Kenny Loggins 138 
LortlsWAcid 110 
Lou Boyi 87 

M^veh 133 
Manryn Manson 192 
Master P 134.137 
M»lchbo»20 7 
Dave MatltwAS Band 42.; 
Muweli 88, 108 
Manma McBfide 86 
Uia McCann 106 
Paul McCartney 144 
Neal McCoy 62 



TlmMcCraw 22 
Sarah Mclachian ll 
MegMetn 98 
Metalhca in 
MiaX 71 

The M^tily Mi^ty Omttoim 34 

LuiS Migud 40 

John Michael MonlgDmefy 195 

LomeMcfgan 107 

Morrissey 1 57 

Ml, Serv-on 55 



TheO'Jays 148 
Oasi^ 2. 183 
O.C, 135 
TheOtlspnng 142 
OMC 48 

Our Laoy Peac« 182 

Pantera 77 
Michael PMervjn 139 
Primus 169 
Prodigy 12 

Pull OaOdy & The Family 1 
Radiofieied 69 



Riga Against The Machine 171 
Collin Ray* 38 
Hm Big rah 70 
UAnn Rimes 24. 59 
Rotiyn 154 

Savage Garden 65 
Sawy» Brown IBS 
Scarface 1S6 
Duncan Sheik 194 
SsterHanI 51 
Smash Moulh 46 
Sneaker Pimps 115 
SOUNDTRACK 

Batrn^ & RoDin 74 

Booty Call 165 

Der Jwn's Hew To Be A Player 19 

Herculei 159 

Hoodlum 100 

I'm Bout It 6S 

Love Jones. The Musk 131 

Men In Black— The Album 6 

Money Talks — Trje Album 37 

My Best Friend's Wedding 33 

Nothing To Lou BA 

Romeo + Juliet 141 



Space Jam 58 

Spawn — The Albom 2 

Swingers 181 
Spic« Gills 5 
Bruoe Spnngsteen 189 
Squirrel Nut timers 67 
lisa 5tans5eld 104 
Rod Stewart 191 
George Strait 35 
Sublime 1 5 
Sugar Ray 13 
SWV 32 
James TayWr 72 
Tha Alkahol>ks 57 
ThindDay 50 
Third Eye Blind 39 
PamTitlis 121 
Tone 41 
Tool 91 
Trio 124 
Tfu 95 
Twista 128 
U2 174 



VAflOUS ARTISTS 
OubMui-97 94 
Jodc Jams Vol. 2 170 
Pure Moods 28 

So So Oef Bass AII-StaR Vol- II 90 
Soulhw«sl Riders 23 
Suaw House 85 
UHim»leO»nce Parly 1997 113 
Unmale Hip Hop Pmty 1998 96 
URimaie New Wave Pair, 199S 
1S6 

VHl More 01 The ftg BO'S 197 
Slei^ Hay Vaughan And [>ouble 
Trouble 93 
The Venn; Pipe 63 

Clay Walker 176 
TheWalfflowHS 21 
Van«ssa Williams 53 
l6eAnnWom«ch 140 
Wu Tang Clan 36 
Vanm 114 
Tnsita Yearwood 4 
DwightYoakam 198 
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Summer Blockbusters Primed For Video 

'Men In Blacky ' 'Wedding ' Expected For Holidays 



LOS ANGELES— While all signs point 
toward a stellar holiday season for 
"Star Wars/' the title won't be the only 
video on consumer (fifl lists this year. 

On Nov. 25. Columbia TriStar Home 
Video will release the sci-fi comedy 
"Men In Black." The title will carry no 
suggested retail price but will have a 
$15.95 minimum advertised price. 

0\'er Labor Day weekend, the film 
jumped into the top summer box office 
spot, grossing $235.1 million. It sur- 
passed "The Lost World," which 
grossed $227.9 million from May 23 to 
Sept. 1. 'The Lost World" arrives in 
stores Nov. 4. 

Columbia TriStar is also expected to 
slip in "My Best Friend's Wedding" 
Dec. 9. The film landed in the No. 4 top 
box-office spot for the summer. A 
spokesman for Columbia would not 



confirm the street date for the Julia 
Roberts comedy. 

For "Men In Black," Columbia is 
hooking up with Ray-Ban sunglasses, 
the shades Will Smith and Tommy Lee 
Jones sport in the movie. 

Bausch & Lomb, which makes the 
eyewear, will offer $5 and $10 rebates 
when consumers purchase the video 
and sunglasses priced at $50 or more. 

Columbia will advertise the title on 
all major network and cable stations 
and conduct a radio promotion. The 
title will also be featured during a pro- 
motion with the Sci-Fi Channel, and 
MTV will debut a new Smith video this 
fall called "Cruisin'," featuring clips 
from the movie. The music video is a 
bonus on all copies of "Men In Black." 

In total, (/Olumbia expects the mar- 
keting camijaign to create 1 billion con- 



sumer impressions, according to exec- 
utive VP Paul Culberg. 

Other top summer movies, including 
"Air Force One" and "Face/Off," have 
not been announced for the fourth- 
quarter video schedule. 

However, Buena Vista Home Video 
is expected to swing "George Of The 
Jungle" into stores Dec. 2. The suppli- 
er would not comment on its plans for 
the film's video release. 

Although the hits will be jockeying 
for shelf space, observers say more 
titles will drive store traffic to an all- 
time high. "These titles are going to 
bring people into stores," says Steve 
ScaveUi, president of Brooklyn, N.Y.- 
based distributor Flash Electronics, 
"and everyone has an opportunity to 
make some money." 

EILEEN PITZPATRICK 



'STAR WARS' FORCE IS BACK 



(Continued from page 20) 

trend. Video buyer Kevin Maher says 
the 175-store chain is selling the pan- 
and-scan version at fiill retail price and 
the letter-boxed version at $44.iKj. In- 
dividual units are also at full retail. 

The higher pricing hasn't hurt sales. 
Maher says 25% of Borders' initial 
order has sold through. "And we're 
making a nice profit, as well," he says. 

Unlike with the first trilog>* release, 
which has been on moratorium for 
more than a year, sales of the sets are 
outpacing single-unit .sales. 

"Single sales are OK, but they're not 
at a blockbuster pace," says Virgin 
Megastore video product manager 



Marty Sikich. "People are grabbing the 
trilogy set mainly because the single 
units are not letter-boxed." 

Sikich says the nine-store chain has 
sold through two-thirds of its initial 
order, and its New York, San Francis- 
co, and Ontario Mills, Calif., stores are 
"just about out of product" 

Tower Video's VP of video John 
Thrasher says the chain's 109 stores 
have sold through 35% of the initial 
order, "(hit-of-the-box sales are a little 
faster than the first one," says Thrash- 
er, "and the momentum didn't stop on 
the other one." 

Several retailers offered special pro- 



motions to boost first-week sales. Best 
Buy offered a free l5-minute "Star 
Wars" collectible phone card with pur- 
chase. Musicland gave away a Yoda 
doll with purchase of the trilogy, and 
Blockbuster conducted a "Star Wars" 
contest on its World Wide Web site. 

Sikich adds that the special -edition 
trilog>' was the first piece of \ideo prod- 
uct sold at the Virgin Megastore at 
Caesar's Forum in Las Vegas, which 
had its grand opening Labor Day 
weekend. 

Mo.st dealers say the special-edition 
trilogy will be a high-priority gift item 
for the upcoming holiday season. 



NEW GROUP JAFA STANDING UP FOR WOMEN IN REGGAE 



(Continued fruin page Ij) 

month European tour, she real- 
ized, she says, that "the demand of 
the Jamaican female artist over- 
seas contrasts sharply" with the 
lack of jobs back home. Williams 
had her JAFA brainstorm and, 
upon returning to Jamaica, set off 
a chain of calls that, in only a few 
weeks, rallied approximately 100 



M.U.S.I.C. 

(Continued from page 10) 

artists have joined the RIAA to fight 
government legislation. Several 
artists joined the organization's 
Artists for Performance RighLs Now^ 
coalition in 1995 to fight for public per- 
formance rights for .sound recordings, 
and several artists have aided efforts 
to stop various censorship pro|X)sals. 

"Hopefully the coalition will ser\'e to 
provide some good public education 
about Lthe issues]. |The two treaties 
will help] make sure American creativ- 
ity is protected and combat piracy in 
the new environment, bringing respect 
and protection for all creative works," 
says another RIAA representative. 



DURAN DURAN 

(Ctmiinuedfroin page 107) 

"In the past several years, the 
music-industry profit margin on CD 
singles has shrunk dramatically," says 
Josh Warner of Blink Media, which is 
consulting Liquid Audio. "This gives 
the industry an opportunity to recoup 
some of that profit margin while 
upselling the physical CDs." 



members of Jamaica's distaff mu- 
sic community. 

According to JAFA's mission 
statement, its goal is to bring 
together a support structure that 
will not only create much-needed 
work and "foster better working 
relationships with the established 
players" but "raise standards and 
expectations of women in the indus- 
try . . . [byl educating, preparing, 
and sensitizing the women to the 
art of powerful thinking, which is 
fundamental to success." 

Membership covers a wide spec- 
trum of entertainment-business 
roles: musicians, artists, man- 
agers, poets, dancers, choreogra- 
phers, actors, makeup artists, 
craftspeople, booking agents, 
attorneys, communication special- 
ists, filmmakers, videographers, 
record producers, MCs, broad- 
casters, music publishers, agents, 
and promoters. 

In August, JAFA promoted two 
well-attended showcase perfor- 
mances, and members made sever- 
al local radio and television appear- 



ances. This September, it will par- 
ticipate in Caribbean MIDEM '97 in 
Miami, and two concerts are sched- 
uled, thus far, for this year: Reggae 
Woman '97 in October at Minnie's 
in Ocho Rios and the Negril Fest at 
(Irizzly's Entertainment Centre in 
December. 

JAFA's interim board of direc- 
tors includes Alcott as president, 
Hall as first VP, attorney and sea- 
soned cabaret performer Carol 
Gonzalez-DaCosta as second VP, 
popular television talk-show host 
Elaine Wint-Leslie as general sec- 
retary, Solid Agency's Sharon 
Burke as public relations officer, 
Williams as chairwoman of affilia- 
tions and membership, Marcia 
Elliot as treasurer, and artist man- 
ager Bridgette Anderson as chair- 
woman of fund raising. 

Whatever minor differences may 
have existed in the past among 
JAFA's members, they are clearly 
committed to sweeping them aside 
for the cause of greater parity 
between reggae's men and women 
and bigger profits for all. 



PIRATE RECORDING SEIZURES 

(Continued from iKitje S) 



lion cassette and CD labels snapped 
up at raided manufacturing facili- 
ties- 

D'Onofrio makes a connection be- 
tween the wipinR out of much cas- 
sette piracy and the boost in sales of 
legitimate Latin product. Most bogus 
cassettes in the last few years have 
been of Latin product. While non- 
Latin product saw a 26% decline in 



recent RIAA midyear sales figures 
(Billboard, Aug. 30), sales of Latin 
product cassettes jumped 26'J. 

The RIAA's anti-piracy division is 
now focusing its attention on Inter- 
net piracy, both in suits such as those 
filed in June again.st three music 
archive sites and through new edu- 
cational outreach programs with the 
Internet community. 



/betweentheN I 

Vbullet^J 



by Geoff May field 



I IGHT RACE: During this week and last, the new Oasis set, "Be Here 
Now," debuted at No. 1 in nine of the countries represented in Billboard's 
Hits of the World charts, and the U.K. band came within 1,000 units of 
repeating that success in the U.S. But in the end, an 8% sales decline leaves 
Puff Daddy, last week's runner-up, with 153,000 units for the week, enough 
to maintain an oh-so-sHm 0.5% lead over Oasis, which checks in with 152,000 
units. 

In addition to its native country. Oasis debuted at No. 1 in Australia, 
Canada, France, Italy, Sweden, Denmark, Norway, and Finland. Its No. 2 
bow in the U.S. matches its debut position in Germany and the Nether- 
lands. 

Also strong this week is country songstress Trisha Ycarwood, who par- 
lays her recent hit single from "Con Air" and a duet with Garth Brooks 
into a career-high Billboard 200 peak, at No. 4, for her greatest-hits pack- 
age (see Country (Jomer, page 37). 

The big gun on next week's chart appears to be rapper Master P, whose 
first-week number might startle some industrj' watchers. His last album 
debuted in 1996 with 32,000 pieces, and in June of this year, the soundtrack 
from his direct-to-\ideo "I'm 'Bout It" rang up 92.000. But first-week num- 
bers from retail suggest that the new P will weigh in with more than 
200,000 units. 

Laborious DAYS: Believe it or not, the Labor Day holiday is one of the 
best days to find short lines at the most popular rides at Disneyland. Given 
that the hoHday's three-day weekend sj-mbolically closes out the summer, 
with kids poised to make the annual return to school, families opt for get- 
away weekends or picnics instead of the Space Mountain, Indiana Jones, 
and Pirates of the Caribbean attractions. Based on this week's Billboard 
200 tallies and those of the comparable weeks from the last four years, 
Labor Day weekend also seems an ideal time to find short lines at record 
stores' cash registers. 

For the tracking week that ended Aug. 31, only 15 titles from last week's 
chart manage any kind of increase over the previous week. There were but 
25 gainers at the same time last year, when a new Pearl Jam album lured 
more than 366,000 shoppers. There were 27 gainers during the same week 
in 1995, 24 for 1994, and just 23 for 1993. 

As noted in Market Watch (see page 112), the trend spreads beyond cur- 
rent top sellers. Overall album sales, including catalog fare, are down al- 
most 5% from the prior week. For comparable weeks of the last three 
years, 1996 was the only one during which overall album sales were up 
over the previous week. In '95, album sales were down 4.2% during the 
week that led to Labor Day, and in the same week in '94, thev were down 
8.1%. 

More often than not, a three-day weekend can be a boon to music mer- 
chants, but, like Memorial Day, Labor Day tends to be a spoiler. 

Thus, aside from the six debuts in the top fourth of the chart, there are 
only two titles in the top 50 that show increases over the prior chart: the 
soundtrack from "Money Talks," w hich wins the Greatest (jainer and a 50- 
37 move with a 28% uptick, and the debut by Smash Mouth, w hich jumps 
5;J-46 with a 15.5% gain. 

Blues power: The threshold on our 15-position Top Blues Album chart 
has increased significantly since the fourth quarter of last year, which sug- 
gests that the genre is growing. For the period that extended from the 
Sept. 14, 1996, issue through the Dec. 28 Year in Music issue, the No. 10 
blues title averaged 1,055 units, while it took an average of only 555 to 
apix;ar at No. 15. From this year's April 19 edition through the current 
chart, the No. 10 averaged more than 1,700 units, while No. 15 has been 
around 1,000. 

The current king of the blues is "Live At Carnegie Hall," a posthumous 
Stoic Ray Vaughan set that has been No. 1 on Top Blues Albums for five 
weeks. With 12,500 units, it ranks No. 93 on The Billboard 200. The No. 2 
blues title, Jonny Lang's "Lie To Me," with 11,500 units, is No. 103 on the 
big chart. 



H 



ELLO, I MUST BE GOING: It seems that ever since instrumental 
heartthrob Yanni announced he was leaving BMG's fold for Virgin at the 
start of this year, his old record company can't put out anthologies fast 
enough. "Devotion: The Best Of Yanni" debuts at No. 1 on this week's 
unpublished Top New Age Albums chart; its 10,000 units fetch a No. 114 
entry on The Billboard 200. 

This is the fourth compilation of pre\iously recorded Yanni material in 
the last half-year. "In The Mirror." which, like the current one, is on Pri- 
vate Music through Windham Hill, also topped the new age list when it de- 
buted in the May 3 issue, but that one made a much noisier Billboard 200 
entrance, bowing at No. 17 with almost 29,000 units. 

Since then, the artist has also been represented by "Port Of Mystery" 
on the midpriced Windham Hill Essentials label, which bowed at No. 4 on 
Top New Age Albums and at No. 142 on the big chart, and "Nightbird," on 
BMG S|)eciai Products, which hit the new age list at No. 24 in the Aug. 9 
issue. 

Yanni's Virgin debut, which will be bolstered by a PBS special, is sched- 
uled to arrive Nov. 4, one week later than its originally planned street date. 
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PHILIPS BRINGS INT'L FAVORITE BOCELLI TO U.S. 

(Continued from fxige 5) 



which has sold 3.5 million copies 
worldwide, with 1.3 million units in 
France, 620.000 in Germany, 200,000 
in the Netherlands, 130,000 in Spain, 
and 130.000 in the U.K.— where an ap- 
pearance on the prime-time Saturday 
night "Lottery Draw" program on 
BBC 1 TV introduced Bocelli and 
Brightman's "Time To say Goo<lbye" 
to an audience of more than 10 million 
\iewers, boasting the song to No. 2 on 
the countrj''s singles chart. 

"Romanza" has also .'^old extremely 
well in Latin America, where it was 
released in both Italian and Spanish 
versions, according to PolyGram Hol- 
land international manager Bart 
Engels. The album has sold 200.000 
copies in Argentina and has reached 
No. 1 in Colombia, according to Engels. 

In the U.S., the album will be pro- 
moted with a massive publicity and 
marketing campaign that will include 
a celebrity-studded launch party, a 
PBS special, other high-profile press 
stories, and TV, radio, and print ads. 

Furthermore, the album will be 
worked jointly by PolyGram "s Philips 
and Mercur\' labels, reflecting Bocel- 
li's classical and [wp constituencies and 
maximizing the project's crossover pos- 
sibilities. 

Mercury Records (U.S.) presi- 
dent/CEO Danny Goldberg says, **We 
know there's a sleeping giant of a mass 
audience that liought the 3 Tenors and 
the Benedictine Monks and Enya and 
Gorecki. We know the audience is 
there, and we know they can occasion- 
ally be activated. We look at this as an 
incretiible opiwrtunity to ij;ell millions 
of records here. 1 don't think people are 
that different in the rest of the world 
than they are here." 

Although Goldberg admits that 
Bocelli is not typical U.S. pop radio 
material, he is not mling out the pos- 
sibility that radio will embrace 
**Romanza." 

"Ever>' .veai* there are radio hits that 
are counterintuitive." says GoldlxTg. 
citing Bob Carlisle's "Huttei-fly Kisses" 
as a recent example. "We're going to 
havt' our stiiff semce it to stjitions that 
might want to test it. Tliere axe all dif- 
ferent kinds of nuiio. There's National 
Pubic Radio, which Isn't necessaiily iiart 
of the world of charts, but it's meaning- 
ful exposure for an artist like thb*." 

PolyGram Classics and .Jazz (U.S.) 
president ( 'hris Roberts .says a BoceiU 
PBS special planned for December will 
be the cornerstone of the label's mar- 
keting program. 

"In the U.S., that's one of the most 
tangible opportunities to position an 
artist, whatever kind of music it might 
be, but particularly this more sophisti- 
cated ty])e of music, whether it's Yanni 
or James Taylor," he says. 

Roberts adds that Bocelli has a 
"magical voice" that he effortlessly 
applies "in a pop context and in classi- 
cal context. CK er time, there have been 
opera singers who've tried to cross 
over to pop, but they end up sounding 
like opera singers." 

"Rnmanza" Is a compilation of pop and 
classical selections from Bocelli's previ- 
ous albums, with additional live record- 
ings plus "Time To Say Goodbye." 

Philips Music Group (U.S.) VP of 
marketing Lisa Altman says "Roman- 
za" will be unofficially launched Sept. 
30 in the U.S. — ^one week after its 
release date — at a New York party 
hosted by actress Isabella Rosellini. 
"She's ver>* much a Bocelli proponent, 
and she's going to be personally in\it- 
ing people to the party," says Altman 
of RoseUinL The event — which will fea- 
ture Bocelli performances of pop and 
classical repertoire — will take place at 



Tuscan Square in Rockefeller Center, 
a new restaurant owTied by Pino Luon- 
go of Le Madri and Coco Pazzo fame. 

'*We're looking for mainstream expo- 
sure," says Altman. "We're trying to 
introduce Bocelli as a human interest 
stor>', as a phenomenon, as a singer/jjer- 
former, and as a fresh new face." 

Altman says Phi!i[>s' retail camfiaign 
will be "ijen'asive." covering all tj^ies 
of sales accounts from raekjobbers to 
one-stops to indie retailers to major 
chains. 

On the media side, Altman .saj's. Peo- 
ple and Time magazines have expressed 
interest in covering Bocelli, as has PBS' 
"Sunday Morning" program. 

"All of this will be covered with a 
national TV ad campaign before PBS 
kicks in." she adds. "There's not a 
chance that anyone will have missed 
seeing Bocelli in America by Decem- 
ber." 

The ad campaign will kick in with 
print ads carrying the line "Prepare 
yourself for a tidal wave of passion," 
according to Altman. The ads will fur- 
ther portray Bocelli as having "the 
romantic appeal of Julio Iglesias. the sex 
apiX!al of Antonio Biuideni-s. and the [)op 
appeal of Michael Bolton." she adds. 

While Bocelli prepares to attack the 
U.S. market, he is pursuing a rigorous 
schedule of promotional api>earances 
and showcase conccrt-s that can barely 
keep up with the new territories in 
which "Romanza" is breaidng out. 

These promotional activities, says 
Bocelli, are holding him back from his 
ambition of crossing over from operat- 
ic (wp to full-time oi)era. However, as 
a transitional step, excerpts from clas- 
sic operas now make up the minority of 
his live rei>ertoire. 

Bocelli. who was bom partially sight- 
ed, became totally blind at the age of 
12 when a soccer accident provoked a 
brain hemon*hage. As with the plots of 
several ojieras, Bocelli lielieves his life 
and future caiver iwth are a (|ueslion 
of fate. 

"I have no precise idea what will hap- 
pen." says BoceUi of his career. "Each 
|)erson has his own destiny, and des- 
tiny cannot be changed. I hope to 
arrive at some |X)int in my life where I 
can sing exactly what I like, but this 
requires a lot of training." 

Bocelli has l>een receiving instruc- 
tion in operatic techniques from mae- 
stros Luciano Betterani and Franco 
Corelli, one-time trainers of Maria 
Callas and Luciano Pavarotti. He per- 
formed his first concert entirely com- 
[Kjsed of operatic works Aug. 4 at the 
Puccini Opera Festival at Torre de 
Lago in his home pro\ince of Tuscany. 

"I sang [at the festi\'al] because I had 
the opportunity to perfonn theiv." says 
Bocelli. He adds, "Singing la complete] 
opera takes great preparation and 
effort, and at the moment I don't have 
the time. If I had enough time I would 
like to sing fopera] even on the moon!" 

Bocelli now performs excerpts from 
operas including Verdi's "Nabucco," 
"Rigoletto." and "La Traviata"; Pucci- 
ni's masterpiece "La Boheme"; and 
Donizetti's "L'elisir D'Amore." 

Bocelli will take a t\vo-month hiatus 
from iiis ongoing European tour to pro- 
mote "Romanza" in the U.S. in Sep- 
tember and October. He will resume 
performing in Europe after his U.S. 
appearances and may take on a film 
role with Franco Zefirelli next year, 
according to soiuxres. 

Signed in the U.S. to Philips, Bocel- 
li has been signed since last February 
to a multi-album, worldwide deal with 
Italian label and publisher Sugar 
Music. Sugar retains domestic rights, 
releasing Bocelli on its Insieme label, 



which is distributed by Universal 
Music Italy. 

Polydor Holland recognized Bocel- 
li's potential early, when the company's 
then heads of A&R, Albert van der 
Kroft and Jan Tekstra, saw the artist's 
televised performance of "Con Te Par- 
tiro" at l!)JM's Sanremo Song Fe.stival. 
Polj-Gram licensed Bocelli's first three 
albums* — "II Mare Calmo Delia Sera." 
"Bocelli." and "Viaggio Italiano," for 
Holland. Belgium, and (iemiany. 

The "Bwolli" album reached No.l on 
the album chiul.^ in ;ill thn-c tenitories. 



Senior executive witnesses from 
both camps testified during this first of 
two hearings in what was a formal 
recitation of the viewpoinLs. 

Car>' Sherman, senior executive VP 
and general counsel for the Recording 
Industr>' A-ssn. of America (RIAA), tes- 
tified that the record industrj' believes 
that too-broad liability exemptions are 
not needed and would be premature. 

While warning that Internet pirates 
ai*e beginning to be a problem — "thiev- 
er>' is at new heights," he said — Sher- 
man also cautioned lawmakers about 
moving forward with legislation to pro- 
vide t(M>-bi»ad exemptions to legitimate 
World Wide Web entrepreneurs. 

"Any proposal to exempt Internet 
access providers from copjTight liabil- 
ity Ls a .solution in search of a pi'oblem." 
said Sherman. "We don't have a prob- 
lem now." 

Sherman's te.stimony echoes the 
view of Hilar>' Rosen, RIAA's presi- 
dent/CEO, who said in a written state- 
ment in mid-July that "there is nothing 
happening in the marketplace tti sug- 
gest that cop,mght is stifling the Inter- 
net; in fact, it's thri\ing." 

The RIAA certainly doesn't like the 
look of new i)ending House legislation 
that would limit online cipyrighl liabil- 
ity. In the same written .statement ia.st 
month, the RIAA said that the [>ending 
Online Copyright Liability Limitation 
Act, H.R. 2180, would gi-ant "an overly 
broad exemption" for online senice and 
Internet acce-.ss providei-s "when s(tund 
recordings and other material are 
transmitted thn)ugh iheir services." 

The Hou.se Intellectual Property 
Subcommittee will soon hold a hearing 
on that bill, w-hich w'as introduced by 
Rep. Howard Coble, R-N.C, chairman 
of the subcommittee, and Rep. Heni^ 
Hyde, R-Ill., chairman of the House 
Judiciary Committee. 

WlPO PROBLEMS? 

One of the issues — cop>iight protec- 
tion circumvention — has attached itself 
U) the copyright treaty ratification bill. 
Easy and quick congressional ratifica- 
tion of the World Intellectual Property 
Organization (WIPO) Treaties on 
CopjTight and on Performances and 
Phonogram, forged last December in 
Geneva, Switzerland has now become 
problematic. 

Despite administration support fur 
ratification, lawmakers now find that 
implementing legislation that would 
allow the U.S. to join the treaty con- 
tains language that a coalition of the 
ISPs and their aHies find unfair. 

The coalition, the Information Tech- 
nology Industry 0)uncil (ITI), has told 
Senate and House members that its 
members are concerned that the legis- 
lation targets regulation of "specific 
technologies," rather than what they 
term "behavior and illegal acts." 

"Technology is neutral," says ITI 
president Rhett Dawson. "It is how 



paving the way for the comprehensive 
long-term deal last Fehi-uar>'. begin- 
ning with "Romanza." 

In the U.K., the last European terri- 
tory to release "Romanza," the album 
was issued on the Philips Classics 
imprint, w-hich will also release Bocel- 
li's album of oj>era arias ne.\t spring. 
"Time To Say Goodbye" apjKjared in 
the U.K. May 12, with the album 
released a week later. 

Bocelli's initial BB(' appeai-ance was 
followed by other TV dates and a guest 
performance at Kiri Te Kanawa's 



people use it. rather than iti* availabili- 
ty, that should be addressed. Unless 
this language is changed, legitimate 
devices — including even computers 
themselves — could be at risk, because 
they could be used to circumvent copy 
protection mechanisms." 

ITI has offered a draft of the worri- 
some implementation legislation's Sec- 
tion 2001 provision, which it sa.vs would 
lead to a "comfoitable. secure, and prt>- 
ductive environment for content 
providers and users alike." 

The RIAA» on the other hand, wish- 
ing to get WIPO on the books as quick- 
ly as |>o.ssible, opi>oses changes in the 
drafting of the legislation. 

The trade group, which saw this 
grovNing conflict on the horizon, one 
which could slow or possibly scuttle 
required timely passage of WIPO and 
iLs im|H)rtant ujxlates of international 
copjTight law for the digital age, has 
also been working behind the scenes on 
the Hill .since the spring, explaining its 
position to lawmakera. 

It al.so has made clear its wiUingness 
to fight. At a press briefing April 29, 
Rosen told reporters that the online 
services were trying to "hold the 
treaties hostage" in order to "use rati- 
fication for another agenda," which wns 
to "take away responsibility of com- 
mercial online interests for copjiight 
protection. Thai is vvTong, and we will 
oppose it" (Billbaai*d. May 10). 

In a related development, a large 
number of recording artists, record 
labels, musician/artist unions, and 
music groui»s ranging from the Nation- 
al Music Publishers' A.ssn. to the Song- 
wiiters (iuild of America have joined to 
form a grass-roots lobbying coalition 
called Musicians United for Strong 
Internet Copyright to educate Con- 
gress on the importance of WIPO rat- 
ification (.see .seiKirate .stor>', lage 10). 

For the WIPO treaty to be imple- 
mented worldwide, it must be ratified 
by the govemmcnt-s of at leiL^t 30 mem- 
ber countries within a two-year fi-ame- 
w(.)rk. 

TRADE AND RESTAURANTS 

Also in the piiwline for pa.ssage this 
session is a bill that would grant fast- 
track authority for the president in 
trade negotiations (which would not 



open-air concert in June at London's 
Hampton Court Palace. 

The artist's as-yet-untitled upcom- 
ing album — the planned follow-up to 
"Romanza" — was recorded in July in 
Florence's Teatro Communale, which 
was transformed into a recording stu- 
dio for the two-week session. The pro- 
gram includes arias from operas by 
Puccini, Donizetti, Giordano, Verdi, 
and Bellini, plus works by French com- 
posers Bizet and Massenet and a pieee 
from Strauss' "Der Roaenkavalier" 
sung in Italian. 



include WIPO), which would allow him 
to gel Congi'ess to vote yes or no on a 
trade treaty without adding restrictive 
amendments. 

There is also the resumption of the 
seemingly unending fight Iwtween the 
performing right societies and both 
restaui*ateurs and religious broadcast- 
ers over whether they should be 
exempted from pa>ing music-licensing 
fees. This fight l>egan two Congreiwes 
ago. and Hill leadei-s in both the Sen- 
ate and House have publicly said they 
want to move the issue out of the hear- 
ing room and to the private negotia- 
tions table (Billboard, Aug. 2). Howev- 
er, some lawmaker supporters are 
trying to force a vote. It may not come. 

Sometime this fall, the Senate will also 
hold hearings on the president's nomi- 
nees to fill the vacant seats of Federal 
Communications Commis.sion (FCC) 
commlssionei's, including his choice for 
chairman, William Kennard, who now 
serves as FCC general coimsel. 



YOUR MUSK 
ON 12" VINYL! 

100 12" singles 
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MTV's Schuon To Key 
Billboard Radio Meet 



Andy Schuon, executive VP of 
programming for MTV, has been 
confirmed as the keynote speaker 
for the upcoming Billboard/Air- 
play Monitor Itadio Seminar & 
Awards, set for Oct. 16-18 at the 
Orlando Renai.ssance Resort. 

Schuon, who oversees the 
music, talent, and program 
scheduling departments for the 
network, will 
address the confer- 
ence Friday morn- 
ing, Oct. 17, at 
10:15. Among other 
topics, he will addres.s how pro- 
gramming decisions are made at 
MTV and how the process differs 
from decision-making at radio. 

Before joining MTV Schuon 
was program director at modern 
rock KROQ Los Angeles. In his 
three years there, he turned 



around the station's ratings, mak- 
ing KROQ one of the most influen- 
tial alternative outlets in the 
nation. F'lior to that, he held posi- 
tions at KAZY Denver, KISS San 
Antonio, Texas, and KISW Seat- 
tle. 

The annual Billboard/Monitor 
Radio Seminar will offer more 
than a dozen panels and sessions, 
the T.J. Martell 
Orlando Golf Clas- 
sic, and artist 
showcases. It clos- 
es Saturday, Oct. 
18, with the posh awards show 
and dinner, this year hosted by 
radio legend Casey Kasem. 

For registration information, 
contact Maureen Kyan at 212- 
.536-5002. For hate\ and discount- 
ed airline flight information, call 
Pepp Trawl at 800-877-9770. 



& Awards 



Cavalcade Of Acts Offers 
Parade Of Booking Info 



Get more bookings by affvertis- 
ing in the 1998 Cavalcade of Acts 
& Attractions. For more 
than 40 years Cavalcade 
has been the most com- 
prehensive booking 
source for the entire 
spectrum of live enter- 
tainment. This ultimate 
guide reaches buyers 
that book talent and at- 
tractions for fairs, festi- 
vals, .special erents, arenas, audi- 
toriums, stadiums, theaters, 
amphitheaters, theme parks, 
clubs, corporate events, casinos. 




cruise lines and more. Cavalcade 
is recognized as the most com- 
plete directory of talent 
and attractions. This 
source book features 
thousands of listings of 
acts, attractions and 
shows performing world- 
wide and also lists man- 
agers, booking agents, 
promoters and produc- 
ei-s. 

Keser\'e your space in this es- 
sential guide bv calling Rav Pil- 
szak at 615-,S21-4260. 

Ad deadline is Oct. 3. 




Billboard magazine wel- 
comes Carrie Bell, the new 
editorial assistant based in 
Los Angeles. 

Before joining Billboard, 
Bell was an intern for En- 
tertainment Weekly. She 
also was assistant editor of 
U. The National College 



Magazine. Bell has free- 
lanced for a number of pub- 
lications including the 
Houston Press, Digital De- 
tour, YM and Windplayer. 

Bell received her bache- 
lor's degree in journalism 
from Humboldt State Uni- 
versity in Areata, California. 



Billboard Music Awards 
Las Vegas* Dec. 8, 1997 
For more information, contact Susan Mazo at 212-S36-5173 



1997 Billboard/Airplay Monitor Radio Seminar 
Orlando Renaissance Resoit, Orlando, Kla. • Oct. 16-18, 1997 
19th Annual Billboard Music Video Conference & Awards 
The Beverly Hilton, Beverly Hills, Calif. • Nov 20-22, 1997 
Billboard's 1998 International Latin Music Conference & Awards 
Biscayne Bay Marriott, Miami, Fla • April .5-7, 1998 
For more information, contact Maureen Ryan at 212-536-5002. 
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Carey's Got Mo 'Honey,' No Problems 



c 



BEAT. 



Deep throat told us to -lollow the money." and 
tliat'.* what Mariah Carey has done, as her "Honey" 
(Cohmibial enter.s the Hot 100 at No. 1, succeeding "Mo 
.Money Mo Problems" by the Notorious B.I.Ci. (Featur- 
inK Puff Daddy & .Masc). "Honey" is the sLxlh single in 
the rock era to enter the Hot 100 in pole position, and 
Carey is responsible for half of thoni. In 1995, "Fanta.sy" 
and "One Sweet Day" debuted at No. 1. When the latter 
title, recorded with Boyz II .Men, 
iipened at No. 1 , Carey became the 
first artist tfl have t\TO chart-topping 
debuts. No one has matched that 
feat, and now Carey has three. 

"Honey" continues the incredible 
reign of Sean "Puffy" Combs at No. 
1. the Bad Boy chief is one of the 
producers of Carey's first single 
from her forthcoming "Butterfly" 
set. That means Combs has pi-oduced 
five of the seven No. I singles to 
advance to No. 1 in 1997. It also means he has been listed 
as producer of the No. 1 song on the Hot 100 for 2i weeks 
this calendar year, and we're only in week 37. 

The instant success of "Honey" rewrites Carey's entry 
in the chart hooks. It's her 12th No. 1 hit, breaking her 
out of the three-way tie she's been in with Madonna and 
Whitney Houston as the solo female artist with the most 
No. 1 hits. Among all artists. Carey is now tied for fourth 
place with Diana Ross & the Supremcs, behind the Bea- 
tles (20), Elvis Presley (17). and .Michael Jackson (13). 

In terms of weeks spent at No. 1, "Honey" may l)e the 
song that moves Carey past the Beatles into .second place. 
As of this is.sue. Presley is comfortably in first place, with 
79 weeks, and the Beatles are in second, with .59. This is 
Carey's 55th week at the summit "DreamlovCT" and "Fkn- 
ta.sy," the lead singles from Carey's two previous albums, 
Imth had eight-week runs at the top, so you do the math. 

-lust considering her solo efforts. Carey has had four 
consecutive chart-toppers. She has not missed the No. 1 




by Fred Bromon 



spot since "Anytime You Need A Friend" reached No. 12 
in .lune 1994 ("Endless Love," a <luet with Luther Van- 
droas, peaked at No. 2 in October 1994). Her hit ratio is 
incredible: Her 12 No. 1 singles are out of a total of 16 solo 
chart entries, dating back to her debut with "\1sion Of 
Ijiwe" in .lune 1990. And her only .single not to peak in the 
top five was the aforementioned "Anytime You Need A 
Friend." 

The fact that we've just had the 
seventh new No. 1 of 1997 puts us 
ahead of last year, when "No Diggi- 
ty" by BL.ACKstreet (Featuring 
Dr. Drc) became the seventh No. 1 
of 1996 the week of Nov. 9. But 
we're liohind 1 995, when "You Are 
Not Alone" by Michael Jackson 
became the seventh No. 1 of the 
.vear the week of Sept. 2. 

Boone there, done that: 

It was exactly 20 years and 10 days ago that "You Light 
Up My Life" by Debby Boone entered the Hot 100 at 
No. 71. The second-highest debut of the week is an 
updating of that tune by Le.Ann Rimes. Boone's version 
was on Warner/Curb, and Rimes' remake also appears 
on Curb. "Life" is the second Rimes single on this 
issue's chart, as "How Do 1 Live" rises to a new peak of 
.No. 4. 

CaREF.R HIGHS: Both Oasis and Trisha Vearwood 

have the highest debuts and highest peak positions of 
their carcci-s on The BilllMiard 200. (Jasis' previous high- 
est debut (at No. 72) and peak (No. 4) was "(What's The 
Story) Morning Glory'?" in 1995-96, while Yearwood's 
previous high debut (No. 28) and peak (also No. 28) was 
"Thinkin' About You" in 1995. Oasis is new at No. 2 with 
"Be Here Now" (Epic), while Y'earwood enters the 
album chart at No. 4 with "(Songbook) A Collection Of 
Ilit.s" (MCA .Nashville). 
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BLACKstreet 

(featuring: Jay-Z) 




XSCAPE 




Puff Daddy 

(featuring: Lil' Kim) 



OutKast (With Cee-Lo) 



Tenderoni 



Tony Toni Tone' 
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En Vogue 




Dru Hill 
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